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Buy by the name cogollo & co. 

**Cogollo** Cucuta Coffee Planters 


COGOLLO 

The mark of one of the highest Grade 
Coffees Crown in Cplombia, S. A. 

A coffee noted for its mild and delicious flavor 
and unsurpassed fragrancy. Grown in fertile 
soil and cultivated in accordance with the latest 
methods. Carefully picked, hulled, selected and 
stored under sanitary conditions. 

Whether you buy “Cogollo Lavado, ” “Cogollo 
Seleeto” or “Cogollo Especial” you are certain 
of getting a coffee of uniform quality, a coffee 
that wilt add character to your blends — one that 
will build your coffee trade. 

For full particulars apply to M. Duran, 11 Wall 
St., New York. 

ORDER BY THE NAME “COGOLLO” , 

COGOLLO & CO. Rep. of 

Cucuta Coffee Planters Colombia, 

s. A. 


EXPORTERS 

THE FOREIGN AND HOME PRODUCTS CORP’N 

93 FRONT ST., N. Y. CITY ’Phone Hanover 1070 

Desires to QUOTE PRICES and to SUBMIT SAMPLES of 

TEAS 

Packed to Suit Export Buyers 


Leads and Tins 
pound packages. 


Caddies and Boxes 
Lead Lined 
5 lbs. to 25 lbs. 
Iron strapped. 


Original Boxes 
Half Chests 
Cases 

Iron strapped. 
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EPPENS, SMITH COMPANY 


Importers and Jobbers 


267-269-271 Washington St., 103-105-107 Warren St, 
124 Front St., New York 


SPOT AND AFLOAT 


Offering some choice lots 


Ask for Samples 
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Lambert Peanut Butter Equipment 

Lambert Peanut Butter Machinery excels because it is scientifically, 
yet simply constructed. Because it is complete in every detail. 
Because it is substantial. The Lambert Machine Company is the 
.only concern that manufactures complete peanut butter plants. 

Lambert peanut equipment consists of suitable peanut roasting 
apparatus, peanut blancher, picking and stoning machinery, one or 
more peanut butter mills, complete with automatic salter, auxiliary 
machinery (elevators, conveyors,' storage bins, feed hoppers) and 
approved power transmission, such as will render the plant as nearly 
automatic as possible. 

Plans designed according to requirements. Specifications and 
estimates furnished. 
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Class E — EUctric Coffee 
Eoastin^ Outfit ^ 


The Lambert Electric Coffee Roaster 

The Lambert coffee roaster excels because it is the pioneer indirect 
flame (underneath) gas roaster. Because it,is the most compact, 
self-contained, two bag roaster on the market. Because it requires 
the minimum of power for operation. Because it is easily installed. 
Because it is substantially constructed. 

A complete outfit designed for coffee, peanuts, cocoa beans, 
cereals, etc., comprising roaster, cooling apparatus, elevator, feed 
hopper, electric motor, with geared connections and gas attachments; 
also stoning and chaffing attachments for coffee. Built in two stan- 
dard sizes — three hundred pounds and two hundred pounds capacity. 

Plans for larger plants prepared on application. Ask for 
catalog of complete line. 
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BRIGHT ROAST 


A Bright roast is a big point in selling coffee in a good many cases. 
In the MONITOR roaster there are several features embodied in its 
general make-up, which produce the brightest possible roasts 
obtainable from any lot of coffee. Let us show this to you. While 
we are getting this brighter work, we are also getting other very 
advantageous features, which we should be very glad to show to 
any interested party. Our CATALOGUE No. 54. 



New York City 

^ 121 Front Street 

Chicago 

310 Traders Bitildlng 


HUNTLEY MFC. CO. 
Factory and Main Office 
Silver Creek, N. Y. 


Minneapolis, Minn. 

218 Iron Exchange 
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Adopt Packaging Machinery 
Handling Triple-Strength Cartons 

The Strongest Carton Made 

By this we mean the ordinary carton that you are familiar with, which is fur- 
nished by all carton makers with the sides already glued. A carton made in the 
above manner is the only one that is structurally correct, and having Triple- 
Strength at all points of stress. 

The “Pneumatic Way” is the only system that automatically fills, weighs 
and packages all classes of package goods in Triple-End Cartons. 

The Triple-Strength is at both ends of the carton, and it means folding four 
tabs in for both top and bottom, thus riving you an absolutely tight, square, 
and strong-cornered bottom and top of Three-Ply Thickness. 

The Triple-End Cartons handled on Pneumatic Machines will not skew 
at the sides or buckle at the corners, a common fault with the one-ply bottom 
carton. Triple-End Cartons afford better protection against moisture than 
the one-ply bottom carton, which quickly soaks up moisture. 

The Triple-Strength Cartons are fed from a supply stack to our Automatic 
Carton Feeder, which opens up the knock-down cartons against the way they 
are scored, thus preventing skewing and insuring proper rectangular ^orm for 
square top seal. The Carton Feeder now carries the open cartons to 
the Bottom Sealing Machine, thus making the Pneumatic System 
Entirely Automatic. Cartons are fed continuously to the Sealing Ma- 
chine, and the certainty with 
which they are mounted on 
the forming blocks greatly 
increases the output over 
hand feeding. The speed of 
our Automatic Carton Feeder 
is at the rate of from 15,000 
to 18,000 accurately 
weighed and perfectly 
sealed packages per day. 

Let us explain our com- 
plete method of handling 
TRIP LE. STRENGTH 
CARTONS. 

PNEUMATIC SCALE CORPORATION, Ltd. 

NORFOLK DOWNS, MASS. 

NEW YORK CHICAGO KANSAS CITY TORONTO, /)NT. 

W. & C. PANTIN, 147 Upper Thames Street, LONDON, ENGLAND 
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VULCAN TRADING CORPORATION* 

120 BROADWAY NEW YORK 

IMPORTERS 

OF 

COFFEES, COCOAS, 
SPICES 

CORRESPONDENCE SOLICITED 


TALKS WITH THE 
GREEN COFFEE BUYER 


5 .-LOYALTY 

Emphasis is being placed upon loyalty, these days — loyalty to our flag and 
country — loyalty to our allies. • 

All good Americans are asserting their loyalty by word and deed, showing 
on every hand that we are a united nation. 

Just now the coffee trade is passing through a trying period. These are 
stressful days for coffee merchants. The exigencies of war have necessitated 
governmental regulation of our business. Our loyalty is being put to the test, 
and most coffee men are doing the right thing willingly and loyally. 

Now, more than ever before, the coffee roaster needs efficient service from . 
the importer. We seek the opportunity to help roasters solve present coffee 
buying problems. 

M. LEVY'S SONS 

Importers and Jobbers of Green Coffee 

436 Gravler Street New Orleans 

• 
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J. Aron & Company, Inc. 

Importers COFFEE Exporters 

New York New Orleans Santos, Brazil 

Chicago 
London 
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JardineJatheson&Co., 

LIMITED 

Importers of alUcIasses of tea, including 

CEYL0NS,IND1AS 
and JAVAS 

63 Wall Street, New York 


TEAS 

BEST VALUES IN 

India, Ceylon\Javas 

Importers and Jobbers 

y ClKI JT 1 pn 87 Front St., New York 
lUnllLnl uUUt| Tel. — HANOVER— 6664 


HUIMT & CO. 

The Oldest Japan Tea Exporting House 
in the Orient 

JAPAN TEA !! CHINA TEA 
135 Front St., New York 

CHICAGO MONTREAL 

326 We Madison St. 3 St. Nicholas St. 


Agenciet in Important Citieg 


TEMPLE GARDEN PRODUCTS 


CHOCOLATE 


EXTRACTS 


THE TEMPLE GARDEN CO., 


The Laurel Improved 
Coffee Oranulator 
and Chaff Remover 

Cheapest and best ma* 
chine on the market. 
The machine you will 
want to increase your 
sales or clean ground cof. 
fee. Write for photo 
and sample of the work 
of machine. 

Used Coffee-Roasting 
and Grinding Ma- 
chinery. Sena for liMi. 

TheLaurelllfg.Co. 

627 N.3d St..FkiU-.Pa. 



Cbas. Dittmane F> V. AUain Clies. S. DittmaDa. Jr> 
Member N. Y. Coffee Excbange 

CHARLES DITTMANN CO. 

Coffee Commisaton 
New Orleans— 501 Gravler St., P. O. Box 747 
Chicago, 326 River St.. Rooms. 215*216 
AGENTS FOR: 

Messrs. Ed. Johnston Son & Co., London 
Messrs. E. Johnston & Co., Ltd., Santos 
Messrs, E. Johnston & Co., Ltd., Rio-de-Janeiro 
Messrs. Norton Megaw & Co., Ltd., ^ndon 
Messrs. Norton Megaw & Co., Ltd,. Rio-de-Janeiro 
Messrs. Carlo Pareto & Co., Rio-de-Janeiro 
Messrs. Arbutbnot, Latham & Co., Bankers, London 
Messrs. Fred’k Huth & Co., Bankers, London 
U. S. Branch of Thames & Mersey Marine Insurance 
Co., Ltd., of London and Manchester 
London Assurance Corporation (fire Insurance) 
Commercial Leiicra of Credit Issued 
Our spot department makes a Epecialtyof selecting 
and purchasing coffees for the interior trade^ 


‘ Arksaf 6”Elastic Paper Linings 

FOR BAGS AND BARRELS 

Absolute protection to Coffee, Rice, Sugar 
- and Spices.! 

Sample* Upon Requeif 

Arkell Safety Bag Co., 

CHICAGO NEW YORK 

14 E«^ Jackson Boulevard 120 Broadway 
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“SEALRIGHT” 
High Grade Paper Cans 

for tfie packaging of Coffee, Tea and 
other Dry, Liquid and Semi-Liquid 
Foods. 

Fine appearing, durable, water-tigijt, 
odorless and tasteless. 

The superior appearance and construc- 
tion of “Sealright” Cans, attract im- 
mediate attention wherever shown. 

Write for Samples and Prices 

SEALRIGHT CO., INC. 

FULTON, N. Y. 


Kalamazoo V^etable ; 
Parchment Pa per ,tfoes 

OVERTHETDP! m 

of hotter, l;ird. dairy iiroducts, 
meat, and other pcrishalile foods, |||k« 

to protect them afiainst the ravages Brn 
of impure air. verntin, moisture and 
destructive c-Icniciits. Also, it’s ^ ^ 

wrapped around these foods com' , 

pletfly ! Waxed paper also serves by 
siivingfood. Used most extensively 
as bread wrappers. In both in- 
dustries and homes these ]>rodu(’ts 
of the world's cleanest piiper mill — 
VEGETABLE PARCHMENT and 
WAXED PAPERS— 
are used to save food, sealing ma- 
terials other than paper, labor, time 
and to prevent waste. 

Samples mailed promptly, PRATT- 
LER inaited nionthlyl 
Kalamazoo Vegetable Parch- f S^tm\ 
ment Company, gwE 

Kalamazoo, Michigan, U. S. A. 


COFFEE URN AND MAILING BAGS 
START USING OURS— YOU WON’T STOP 

A story is told of how a f.aruier living in a small town had never seen a .steam 
locomotive. Some tourists not wisliing to deprive him of the opportunity, drove 
him, one day, about 40 miles to the railroad station, and, luckily, arrived just in 

time to see the Chicago limited being 

loaded and unloaded. Old Si looking 
the train over carefully, exclaimed, 
i| ' “fellers, they'll never start her.’’ Just ® i) 

^ , tlien the train pulled ouC disappearing |! Ym 

p i’" ? in the distance leaving old Si staring and t i 

^ & / bewildered; “fellers”, he exclaimed, ^ | 

“they’ll never stop her.” ? I 

If you will start using our COFFF.E I I 

URN BAGS, INDIVIDUAL TEA | 

BAGS and MA.ILING BAGS, it is safe to predict that you will VyAli i\j \llJ\ 

never stop. Our business is founded upon the principle that — [3 

reliability based upon uniformity of the product is the Key- 

stone of everlasting success. We seek the opportunity to ^ 

demonstrate what we can do for you. mailing bag 

NATIONAL URN BAG COMPANY 
Manufacturers of- Cotton Bags of Every Description 
174-176 East 104th Street, New York 

SAMPLE MAILED ON REQUEST 


MAILING BAG 
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SULK COCOA) 

LIN BARRELS AND DRUMS L 

Also paclced in tin cans under your 

Privafe Label 

We make American and Dutch 
Process Cocoa. 

Write for our LaleH Price Liai. 

State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
advertisement. 

’Ambrosia Chocolate Co. 

831-838-835 FIFTH STREET 
MILWAUKEE, WIS. 

THE PROGRESSIVE CHOCOUTE AND COCOA 
MANUFACTURERS 


VANILLA 

BEANS 


THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YORK 


UNDER DEALER’S BRANDS FOR WHOLESALE GROCERY AND SPECIALTY HOUSES— 

In la, l-2s, l-4a, and l-Ss, packed under cuatomer’a labels, or under our own stock labels 
AU gooda guaranteed under U. S. Serial No. 151, 

FOUIVTAIIV CHOCOLATE 

IN BULK — Barrels— Kegs — Drums — Tins 

For Soda; Ice Cream; and Baking Trade. Both “Natural” and “Dutch Process” grades. 

fFriu us Jar samples and prices. StaU size used and lUaJiiy needed. Address 


HOOTON COCOA CO:, 


NEWARK, N. J. 


*MORE PROFIT FROM YOUR COFFEE BUSINESS* 

35 years experience in supplying the steady requirements of the largest coffee 
concerns enables HILLIS to turn out 

COFFEE SUBSTITUTES— COFFEE FILLERS 
and CHICORY SUBSTITUTE suitable in DRINK, ROAST and GRIND. 

For every purpose 

HILLIS’ PRODUCTS have been a continued source of revenue for all who 
use them. If interested, write for samples and prices. 

HILLIS CEREAL MFC. CO. 

Rodney«& Ainslie Sts. Brooklyn, N. V. 
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VANILLA BEANS 

MEXICANS, BOURBONS 
TAHITI, TONKA BEANS 

FRUIT FLAVORS 
RUSSELL COMPANY 

lOIBeekman St. New York City 


VANILLAS 

of every variety 
ESSENTIAL OILS ETHERS 

M. L BARREYT & CO., Importers 

Oldatt Vftnllla Dealer* tn U. S. A* 

233 W, Lake St. Chicago 


WABASH BAKING POWDER CO. 

King of Privat* Brand$ 

The Largest Exclusive Private 
Brand Baking Powder, Extracts, 
Gelatine Dessert, Com Starch 
and Soda Factory in the World. 

Wabash, Indiana. 

EctablUhcd 18S2, 


Comores 


Bourbon Vanilla Beans 

a 

We are direct' receivers 
from the Islands. 


Tahiti 


Vanilla Beans 

Whi te and Yellow Label 

Shipments received at 
regular intervals. 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 


FRUIT FLAVORS 
ESSENTIAL OILS 

Price List upon request 

W. J. BUSH & CO., 

, INCORPORATED 

100 William St. NEW YORK 


CHiCORY 



HENRY FRANCK SONS, Inc. 

FLUSHING, N. Y. 

Growers. Dryers, Hoesiers and Manufacturers of Chicory 
in all Its Various Forms 
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efficiency — 

is fully as essential in the distribution of food products as in manufacturing. 
The government realizes it. The housewife realizes it, and is buying her coffee 
where she can obtain it FRESH ROASTED and without the necessity of paying 
an extra grofit«and for a fancy container! 

The Royal Coffee System is the Answer 

With the Royal System the merchant buys his coffees grefen at first hands, 
roasts FRESH DAILY and steel cuts or pulverizes as his trade requires, eliminat- 
ing all unnecessary expense and furnishing his trade better coffees full of that 
delightful aroma and flavor obtainable only through fresh roasting daily and 
steel cutting as sold. 

These better coffees are furnished at the popular prices, giving the housewife 
full value for her money and the retail merchant a substantial profit on which 
to do business through handling his coffee department on an efficient basis. 

“Every User a Booster” 

has been the experience of thousands of merchants equipped to render this better 
service, and through increasing tlie business materially wherever installed 
ROYAL SYSTEMS have paid for themselves in even less time than we allow 
for payment. 


A 




will pay for itself in your store in a very short time. 


Write us today for full particulars in regard to our 
complete service and convenient payment plan. 



•tNo* 5« Royal Roaster. 

Uses electric power gas or gasoline, heat. 


No. 77 — Royal Electric Coffee Mill 
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Photonvaph by Courtesy of /idriesburcau xoor Laudbou’.i'col'gn. 


A Foi r-Yeak-Oi.d Tf..\ GARnEN- Axn Its Modern Factory and Kampoengs (Laborers’ Homes) 



riu'toyrapli by Caitrlesy of the Borneo Company, Lid. 

Managek Teaching Native Mandors How to Prune Fifteen Months’ Old TREEr 

Scenes in the heart of Sumatra’s east coast tea district 






SUMATRA’S EAST COAST TEA INDUSTRY 

qin the past five years, Sumatra's East Coast has developed into one 
of the most promising tea-producing regions in the world. In 1915 
the yield was approximately 1,205,000 pounds; and in 1916 over 3,000, 

000 pounds, q The soil, of volcanic origin, has been pronounced ideal. 

It is expected that by 1921 the total Sumatra crop will reach 50,000, 

000 pounds, q There are now eighteen tea companies on the Ea.st 
Coa.st, and many more arc awaiting a favorable money market to begin 
operations. The j)lantations and factories, as a rule, are provided 
with the most modern machinery obtainable, and transportation facil- 
ities are being improved and extended to meet the expected demand 
for .service in the next Ihree years. 


D uring the past five years Sumatra, already 
known as a great rubber- and tobacco-growing 
island, has steadily developed into one of the 
world’s most promising tea-producing countries. 
This is especially true of the great volcanic plateau 
and mountain slopes on the East Coast, which has 
been pronounced almost ideal for tea cultivation. 

A few years ago Sumatra’.s Jfast Coast was 
practically unknown in the world's tea tra<le. It 
attracted wide attention in 1915 by producing a 
crop of more than i,200,oco pounds of ti-a, which 
was followed up in the next year witli a yield of 
more than 3,000,000 pounds. 

A Netherlands Government official ha.s predicted 
that wher? the present acreage on Sumatra's East 
Coast is in full growth, which it will be in 1921, 
the total crop should rcacli about 40,000,000 
pounds, and if the new gardens now licin.g planned 
can be laid out their productif.n is expected to in- 
crease the possible 1921 total tea output of Suma- 
tra's East Coast enormously. 

The History ani> la'irftE of Svm.vtka Tf.a 
It is only in the past few years that the interest 
in Sumatra tea has become general. The first 
experiments in growing tea commercially on the 
East Coast were made some twenty years ago. 
Tiiey were abandoned when fniind too expensive. 
.A dccaile passed before the trials were resumed. 
In 1910 the present Naga Hoeta tea plantation 
was begun as an experiment, and the test plants 
proved so successful that various planters became 
interested and laid out plantations. To-day there 
are eighteen companies devoting (heir efforts to 
the cultivation of tea on Sumatra’s East Coast, 
and many new concessions have been granted. 
The concessionaires are waiting for a favorable 
money market before beginning operations. 

Discussing Sumatra's future as a tea-producing 
country, an official of Francis Peek & Co., Ltd., 
well known in the Java-Sumatra tea trade, said 
recently ; 


“.Merchants and shippers should nut overlook 
the importance of Sumatra in considerin.g the 
future tea position of the world. During the past 
live years tea planting in that island has received 
a considerable amount of attention, It was fouiul 
that large areas of land offered the most perfect 
conditions for successful tea growing, and experi- 
ence has shown that the lal>or conditions offer 
little difficulty to the almost unlimited development 
of the cultivation. The results so far achieved 
have exceeded tlic most sanguine e.xpcctations 
of the pioneers of the industry. .Snmalra in tlie 
future will rank as one of the great tea-producing 
countries of the world. " 

The northern jiarl of the Sumatra East Coast 
i.s proving to be the most jiroductivc region in the 
island. Some tea is raised in favored spot.s on 
the Southwest Coast, particularly around Padaiig. 
Even though it has not the favorable climate of the 
East Coast district, experience has sliown that 
tea can be grown there in large quantities and 
profitably. George E. Mitchell, the United States 
Tea Examiner who recently returned from an 
inspectio|i of Sumatra and other Ear Eastern tea 
lands, says that the West Coast tea grows at a 
much higher altitude than the East Coast, which 
should guarantee teas of Hilt quality, and also that 
the West Coast has tliree times the population to 
the square mile. He points out, however, that tiie 
tea grows on very steep hillsides, which prevents 
the use of farm machinery to the extent it can he 
used on the East Coast. 

Features of thf. East Coast Tea District 

To grasp the true significance of the East Coast 
as a tea country one mu.st study the topography 
of the island. Sumatra is divided lengthwise, so 
to speak, by a high range of mountains running 
north and south. These mountains protect the 
Ea.st Coast from the constant destructive winds 
and rains that sweep from tlie west across the 
Indian Ocean and break against the mountain 
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range. Wind storms in the tropics (Sumatra 
straddles the equator) reach destructive propor- 
tions, and are frequently accompanied by torrential 
rains, against which young tea shrubs are unable 
to stand. 

The East Coast tea districts lie back of Medan 
(jn the great eas^^rn pibteau and the slopes of the 
mountains. This region is made almost wholly 
of the alluvial deposits that are constantly being 
brought down from the mountains by rivers. 

In 1915 Dr. Ch. Bernard, the Java tea expert, 
undertook a series of investigations around 
Medan. He found the soil, rainfall and general 
conditions Extremely favorable for tea growing, 
and reported to the Netherlands Government that 
most of the well laid-out tea gardens of the 
section would yield 1,200 pounds of dry tea per 
acre in the fourth year of culture, which would 
he a record production and is almost unknown 
even in Java. He explained this by the statement 
that plants of the East Coast have a high vegeta- 
tive rate, and are comparatively free from attacks 
by parasites. 

The rainfall in the East Coast district averages 
from 120 to 160 inches per annum, and the average 
of sunshine is about seven hours per day. These 
factors make the climate about perfect for tea 
growing. The nights are always cool, but the 
variation in temperature is very slight. 

Tea is grown on a large scale on the East 
Coast, The largest plantation, the Naga Hoeta, 
contains at present aliout 7,000 acre.s, which pro- 
duced in 1917 more than 4,000,000 pounds of tea. 
It is planned that hy the end of 1918 this estate 
will have 11,250 acres, which, when in full bearing, 
should yield about 12,000,000 pound.s. 

The tea plantations are operated by Dutch, 
English, Germans and a few Russian interests, 
the size of the relative holdings being in the order 
named. However, the F.nglish investments repre- 
sent about 7,500,000 guiider.s, a.s against 5,000,000 
for the Netlierlaiulei«s. Because of the English 
influence, and possibly the fact that a British tea 
company was the pioneer on the East Coast, the 
exportation has been principally to London, where 
the leaf has been received favorably and sold at 
satisfactory prices. 

In recent months, however, there is evident a 
tendency to no longer con.sign plantation products 
to European markets, but to establish regular ex- 
change at Medan with direct shipments to ultimate 
destination. The more the Pacific Coasts of 
America and Asia awake to the opportunities in 
the Dutch East Indies, the more reason the grow- 
ers will have tO' break up the monopolies in Java 
and Sumatra products which Northwestern 
Europe has held so long. 



(jovernment Supervision 

Sumatra tea is grown almost exclusively from 
Assam stock, the planters on the East Coast profit- 
ing by the experience of the tea growers in Java, 
who found Assam tea seed to be best suited to the 
conditions in their island. The Government of 
the East Coast exercises careful control of tea 
seed imports, and has established an “'Official Tea 
Seed Control Office” at Belawan Deli, the largest 
ocean port on the East Cbast. The planters also 
have the benefit of the Netherlands Indian G()\'- 
ernment’s experimental stations in Sumatra and 
Java, and the Agricultural Union formed by the 
tea growers- The Tea Expert Bureau at Batavia 
also gives expert advice on the manufactured 
product. 

The cultivation and manufacturing methods in 
force in Sumatra generally are similar to those 
employed in Java, though on a majority of the 
East Coast estates more attention is given to labor- 
saving devices, both in the field and in the fac- 
tories, than in any other tea district in the world. 
Improved cultural machinery has been adopted, 
the tea factories generally are fully equipped with 
modern apparatu.s, and automobile trucks play a 
large part in transporting the tea to the sea coast. 

The Cu-mate and Soil 

Northeast Sumatra, like Java, lies in the zone 
of alternate monsoons; one monsoon comes from 
tlic southeast, is dry and hot, and lasts from May 
to September; the other comes from the north- 
west, brings heavy rains and continues from No- 
vember to March. The temperature is equable, 
high and extremely liumid. 

The soil and subsoil of Sumatra are easily as 
good as that of Java, which has been acknowl- 
edged as one of the leading natural-growing 
countries of the world. The vegetative rate in 
Sumatra is reported to be higher than in even 
Java, and the growths larger and more undis- 
ciplined. In the East Coast tea districts the soil is 
generally volcanic (Sumatra abounds with extinct 
volcanos) and very friable. It is decidedly loamy, 
its constituents comprising about 25 per cent or- 
ganic matter, an equal proportion of clay and 
about SO per cent sand. 

Methods of Culture and Manufacture 

As stated before, Sumatra tea is grown from 
selected Assam stock. The young seedlings are 
generally planted when from six months to one 
year old. The sun is hot in Sumatra, and so the 
planters protect the young shrubs by covering 
them tent fashion with shingles or rice straw. 
The plantations are weeded once a month, and the 
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A Tfa Garden Just Aftfr It Has Rfrn PRUNF.n, thf Bcsmrs Brino Csrr to Six Inches 



Photographs taken on the Haboko Pstate in Asahan. 

A Q.ose-Up View of Tea Bushes Four Months After Pruning and Now Ready for Plucking 


MODERN TEA CULTURE SCENES ON SUMATRA’S EAST COAST 
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sail worked over two or three times a year, ac- 
cording to altitude. Sumatra planters have the 
trick of digging holes at intervals, in alternating 
rows, to take up the surplus of rain that otherwise 
would cause washing away of the soil if the water 
did not have some place to stand until absorbed. 



Pholograf'k by George F. KftlcheH. 

TiiE Bungalow Home of a Tea Estate Ad- 


ministrator IN Sumatra 

Absorption is rapid. In addition to the usual 
shade trees the planters use numerous wind- 
hreaks. 

Trenches measuring lo feet long, 12 inches wide 
and 6 inches deep arc dug between the shrubs in 
tbc third or fourth year of growth, in order to 
air the roots. The first crop can he gathered in 
the third year, though the yield is generally scanty. 
Generally once a year the bushes are closely 
pruned, some planters cutting them down to 
stumps 6 inches high. Four months after pruning 
the bushes are ready for plucking. 

Plucking goes on practically all tiie year round 
in the F^st Coast. Until recent years tea planters 
were hampered by their inability to get competent 
and steady laborers. They are now using some 
natives, but imported Javanese form the bulk of 
tlic laboring class. The Javanese bring their 
families to the tea districts and keep up their 
original customs of living. Usually they are man- 
aged by a Hollander thoroughly familiar with 
their language and custom.s. All Sumatra labor 
is indentured and under control of the Govern- 
ment's coolie inspection service. The workers are 
housed in kampoengs, or community houses, on the 
tea estates, and have their own special hospitals 
under modern scientific management 

On each i,8oo acres about i.ioo women and 700 
men are employed by contract for three years. 


The men receive 35 guilder cents (equivalent to 
14 cents United States currency) per day for each 
day they work, and the women 33 guilder cents. 
It costs about $48 to bring a man from Java. 
During the three years the laborer pays back 
about $6, so that the final cost to the planter to 
secure labor from Java is approximately $42 a 
head. 

After expiration of the first contract, the work- 
ers can renew for one and one-half years more, 
and receive 36 guilders when they sign. This 
must be paid back to the planter in instalments 
during the life of the contract. The rate of pay 
on the second contract is 40 guilder cents per 
day for the men and 35 for the women. 

When investigating the F.ast Coast tea districts 
in 1915, Dr, Bernard, the Java expert, reported 
that the cost of a Sumatra tea plantation, all 
expenses included, and considering that for the 
first three years there would be no production on 
a new estate, would average about 700 florins 
($28140) per acre. Based on this figure he esti- 
mated that the invested capital would, with nor- 
mal tea prices, yield a profit of about 15 per cent. 

Sumatra growers give exceptional care to the 
plucking of the crops so as to eliminate as much 
w'ork as possible in sorting the tea after it has 
been manufactured. Tea Examiner Mitchell re- 
ports that the tea comes from the firing machines 
ill most cases free from woody stems and tough 
leaves. 

Another measure of cleanliness used on the 
East Coast is to convey the tea from the fields 



Photograph by George F. Mitchell. 

A Load of Tea Leaf Arriving at the Factory 


IN a Covered Wagon 

to the factories in covered wagons, unloading the 
leaves directly into a covered porte cochere. 

Many of the tea factories are completely 
equipped with modern tea manufacturing equip- 
ment, and-there is at least one estpahlt of handling 
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50, OCX) pounds of green leaf per day. As it takes 
I square yard of burlap to wither i pound of leaf 
it means that this factory alone contains 50,000 
square yards of burlap trays. The withering is 
done in spacious lofts on racks made of tightly 



Photograph by George F. Mitchell. 

A Grol'P of Fkrmrntinu Tile Tables L’sed in a 
Sumatra Tea Factory 


stretched burlap, where the leaves remain from j8 
to 24 hours l;efore they are ready for the rolling 
machines, After rolling, wliich gives a twist to 
the leaves, the tea is put tlirough the fermenting 
process. The modern tea factories on the East 
Coast arc equipped with up-to-date fermenting 
apparatus, generally copsisting of batteries of 
double- or triple-decked white tile tables, for 
holding the leaves, A heavy wet canvas jacket 
suspended by pulleys from the ceiling is let down 
over the table. The tea remains in the fermenting 
process until the rolled leaves turn to the color 
of a new copper coin. The fermenting tempera- 
ture is about 23 degrees centigrade, or approxi- 
mately 74 degrees Fahr. This temperature could 
not be maintained without the use of these wet 
jackets. Humidity is also aided m this way. 

A^ a further illustration of the modern equip- 
ment used, there is a wide canvas moving belt in 
the sorting room, which carries the leaves from 
the firing room past girls, who pick out the woody 


stems before tlie tea is sifted into the different 
grades by machinery. 

F.ast Coa.'^t Tka Tran.>;i‘ort 

The Government of the East Coast has. devoted 
much attention to providkig good inean.s of trans- 
]>orthig the tea to Medan, the*trading center of 
the dLstriet. Tea Examiner Mitchell reports that 
there is a wonderful automobile road and a good 
railroad coiiiiecting the largest tea district witli 
the sea coast. 

Practically all Sumatra I^ast Coast tea intended 
for export is shipped from Belawan Deii, the 
ocean port for !-!ast Sumatra, at the mouth of the 
Kwala Hclawan and the terminus of Deli Railroad. 
For the last few ycar.s the ('loveriimcnt of the 
Fast Coast has been im])roving the port of Bela- 
wan Deli, deepenhig the channel so that oceiiii 
steamships can sail up the river. 

Sumatra has a bright future. Jt is more ad- 
vantageously placed than Java, lieing nearer the 
route of ocean traffic from the West to the Far 
Hast, and stand.s at tlie thnshnld of the Cliiiia 
Sea, heyoiu! 'which arc ludo-China, China, Siberia 
and japan. F*astward arc America's Pacific ports. 
.\fter the war, when normal conditions of trading 
have been resumed, Sumatra is expected I)y those 
who know its potentialities to become one of the 
leading tca-producing countries in the world. 
As compared with Java, Sumatra ha.s about 178,- 

000 square miles in area, and therefore is about 
three and two-thirds times larger than java. Its 
population, however, is al>out a tenth of Java’s, 
mimhcring approximately 3,000,000 people, It has 

1 ecu said that Sumatra has room for 75,000,000 



Photograph by George F. Mitchell. 

A Moving Canvas-Belt Conveyor ano Native 


Girls in a Sorting Room 

industrious inhabitants, and the land is sufficiently 
fertile to support them in comfort. 

Sumatra teas arc graded and packed quite simi- 
larly to India, Ceylon and Java teas, but generally 
in the larger .size ,Venesta, or Imperial, chests, 
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Photograph hy Cnurirsy of /J^iaieTbiireau voor Landbouu:caken. 

A Mouekn Tka Factory Near Medan, and a Motor 'Truck Used for Transport 


iiK*c?suriiig in •inches about 19 x 19 x 2^. Since 
most of the Sumatra teas in the i)a5t have gone 
to Great iiritaiii, the percentage of Broken Pekoe 
and iiroken Orange Pekoe is very large. The teas 
generally run as follows: Dust, 3 per cent; fan- 
nings, 13 ])er cent; Broken Orange Pekoe, n per 
cent ; Broken Pekoe, 40 per cent; Orange Pekoe, 5 
per cent; Pekoe, ii per cent, and Pekoe Souchong, 
lO per cent. 

Xow that Sumatra teas are being imported into 
.\iiK'rica a decided change no doubt will be 
brought about, and the percentage of whole-leaf 
teas will be increased and the percentage of 
brokens decreased. This can be controlled to a 
large extent by the number of times they are cut 
(luring grading and sorting. 

In .speaking aliout the quality of Sumatra teas. 
Tea Examiner Mitchell states that while of ex- 
ceyent (juality they are not as high quality ns 
some of the teas grown at the very high altitudes 
of Java (4,000 and 5,000 feet), but he also added 
that seldom does one find a Sumatra tea of very 
poor quality. The davor is like that of Assam tea. 
When recci\'ed in this country all Sumatra teas 
are tested in comparison with the same standard 
used for India, Ceylon and Java teas, and have 
to meet the same requirement. The price in the 
.\merican market is about equal to that of Java 
teas, grade for grade. ^ 


A STUDY OF “DUTCHF.D-' COCOA 
After exhaustive tests of the effect of the alkali 
treatment of cocoas, sometimes called “Dutched" 
cocoas, Eugene Bloomberg, formerly assistant 
chemist of the Buffalo Food and Drug Inspection 
Station of the United States Department of Agri- 
culture, concludes that the claim that the alkali 
treatment increases the amount of cocoa soluble 
in water is absolutely without foundation. 


A description of his experiments is contained in 
a 20-page bulletin (Mo. 666) recently issued by 
the Bureau of Chenystfy, United States Depart- 
ment of Agriculture. Copies can be obtained 
from the Government Printing Office, Washington, 
D. C., for 5 cents each. 


COFFEE BOOM IN ENGLAND 

The War Has Revived Its Popularity, and 
British Traders Expect It to Continue 
in Vogue in Times of Peace 

By Thomas Reece 
London 

A lthough tea and coffee were introduced 
into Great Britain at about the same time, 
the consumption of tea soon outstripped and 
almost swamped the drinking of coffee. This is 
perhaps all the more remarkable as coffee ap- 
pears to have been at first the most popular favor- 
ite. Ihe first London coffee house was opened 
in 1632, and was rapidly followed by others, which 
became great centers of social life, and, in fact, 
the precursors of the modern literary, artistic and 
social clubs. Tea was exceedingly expensive 
when first introduced, and for well over a century 
its price was practically prohibitive. In the latter 
part of the eighteenth century the price of tea 
gradually diminished and the consumption stead- 
ily rose. Even cocoa drinking boomed. Coffee 
became a sort of Cinderella of the family. Prac- 
tically unknown as a breakfast beverage it ob- 
tained all the vogue it had mainly as an after- 
dinner drink. In the smartest restaurants and 
social circles the Turkish method of preparation 
was favored. Generally the method of preparing 
coffee in this country was not good, but here and 
there in certain restaurants and cafes quite an ex- 
ceptional beverage was turned out. For years, 
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for example, a little unassuming coffee shop in a 
turning leading from Soho Square into Oxford 
street, in the West End of London, was regarded 
as the best place in the metropolis for making 
coffee. Other restaurants at times got local 
vogues, some advertising as their big attraction 
the making of coffee after the manner of Vienna 
coffee houses. 

War Stiml’latks Coffee Consumption 

•3 

According to certain official figures the total 
consumption of coffee in the United Kingdom 
(luring the five years of 19IJ-1916 averaged about 
13,500 tons per annum. This average had cer- 
tainly been lifted by the inclusion of two years of 
the war period. Prior to this the consumption 
had fallen so low that grave misgivings about its 
future position were rising in the minds of all 
who handled it. Xo sooner, however, had the im- 
perative necessity of carefully conserving our tea 
stock become manifest than it became clear how 
large a demand would be made on the great stocks 
of coffee accumulated in this country by reason of 
its favorable position a.s a clearing house for 
Europe and .Africa. 

Tea Shortage Helps Coffee’s Popilakity 

There were also the big additions to our stock 
of coffee resulting from the large amount of this 
product taken in prize from the enemy. The cur- 
tailment of tea supplies last year had a good in- 
tliicnce upon coffee. The working classes of this 
country, wlio for almost a generation scarcely 
knew what coffee was, began to take kindly to it. 
and the popular price of 36 cents to 60 cents per 
pound at which it could he sold rendered it a 
most valuable adjunct to the national resources. 
The consumption was fully trebled, and for a time 
it looked as though great difficulty would be ex- 
perienced in meeting the demand. The resources 
of the big wholesale houses and their enterprise 
in immediately placing convenient-sized packets 
in tlie reach of all at popular prices greatly as- 
sisted ill the distribution, and for a while it looked 
as if we were within measurable distance of acute 
shortage of material. 

The success of the British navy, at any rate 
partially, in circumventing the ravages of the 
German submarines, and thus enabling a larger 
supply of tea to become available, has lessened 
the danger of a shortage of coffee; and, on the 
whole, it is the opinion of responsible trade 
leaders here that peace conditions will find coffee 
in hi^icr appreciation in this country than ever 
before. Certainly it is not expected that the 
national consumptioti will fall to the former low 
figure of an average of about half a pound or 


under per head per annum, as against a consump- 
tion of 8 pounds of tea per liead per anmnn. 

How British .Trade Re(;aki)s Coffee’s Future 

Messrs. Brooke Bond & Co., who do a large 
trade in coffee but are principally tea people by 
reputation, do not agree that the, British working 
classes will ever be divorced from their fondness 
for tea if a sufficient sup])ly is forthcoming. They 
therefore declare it as their opinion that coffee 
will never supplant tea here. The beverage will 
certainly have to go a long way to do that, hut 
it can also he agreed, 1 think, that there is room 
and prospect for a still further big increase in 
the British coffee cousumiition. 

For one thing, one has to bear in mind the dili- 
gent propaganda that was put in force to boom 
coffee in the i)ast, and that it may be expected to 
cnice more manifest itself when peaceful condi- 
tions prevail. The Plantation Coffee Roastcr.s' 
Company, which is the name under which Sutton 
& Home, wholesale and export tea, coffee and 
cocoa merchants, especially feature their coffee 
Imsiness. in discussing this question of propa- 
ganda, declare that all pcojde interested in the 
distribution of coffee have been performing uphill 
work for many years here owing to the fact that 
it has been difficult to induce the ridailer to deal 
with coffee in the proper manner. Comparatively 
few of the grocers of this country have their own 
roasting plant, and those who have stocked coffee 
in its roasted form have generally ol)taiiicd con- 
signments of coffee sufficient to last them for 
some months, with the consequence that after a 
fortnight or so the quality of the coffee has 
rapidly deteriorated. This country has never 
sufficiently understood, except in very limited 
circle's, that the charm of coffee lies in its fresh- 
ness. 

The Plantation Coffee Roasters' Company have 
been doing strenuous pioneer work in connection 
with the distriiiution of coffee. For some time 
they have been persuading the grocers of the 
Britsh Isles that coffee treated properly should be 
a considerable asset to them in business, and their 
system is to distribute coffee in frequently freshly 
roasted supplies, which should lie disposed of 
within fourteen days. These methods have met 
with considerable success, and in many quarters 
the possibilities of coffee as a first-class beverage 
arc now being understood for the first time. The 
public idea of coffee in the past has been very 
considerably hound up with the so-callcd mixtures 
which were largely advertised in this country and 
sold in tins, many of which remain on the grocers’ 
shelves for months at a time. These mixtures all 
contain large <|uanti 4 ies of cbiGory. The publig 
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here has also obtained the idea that the prepara- 
tion of coffee is a difficult process, and all sorts 
of weird contrivances have been brought into use 
in connection with the infusion of coffee, whereas 
a proper cup of coffee can be made just as easily 
as a good cup of tea. 

RKiTrsH Coffee Thade Statistics 

Another firm here, llarton, McCal>e & Co., 
Ltfl., have this to say with regard to coffee sta- 
tistics: The total consumption of coffee in the 
United Kingdom during the five years 1912-1916 
averaged, according to official figures, about i3,5Co 
tons per annum, and only a slight increase as- 
serted itself during the two years of the war, 
1915-1916, although the figures for 1915 show an 
increase of ahont 1,600 tons, which fell off again 
in 1916. P'or'iQiy-iS no Board of Trade .statis- 
tics are yet available. 

The official “deliveries*’ of coffee for home con- 
sumption give larger figures: for instance, for 
1916, 2i,3C9 tons, and for 1917, 23,120 tons, but it 
is not explained anywhere what has become of 
the surplus quantities of deliveries of duty-paid 
coffees as against the Board of Trade figures, 
unless large quantities of roasted coffee have been 
shipped out of the country during the war. Im- 
ports and trading in coffee have been for many 
years largely dependent upon the export trade 
from here to the Continent of Europe, which 
trade at present is at a standstill. Good stocks 
are available in the country at present, owing to 
large imports in previous years, and a consider- 
able quantity has l:een added to the stocks by 
diversion of shipments to this country of what is 
known as “Prize" coffee. 

Members of the British coffee trade believe that 
the con.sumption of coffee in the United Kingdom 
has increased con.siderahly lately, owing to the 
shortage of tea and other kindred beverages. -At 
the end of .^pril it was announced that the home 
consumption for the /irst fourteen weeks of the 
present year was 9,013 tons, which would point 
to a total consumption of 33,000 tons. Whether 
these figures, however, include deliveries of coffee 
not actually consumed in this country, such as 
f. i. stores for army and navy requirements, which 
under present conditions would be important, is a 
matter for conjecture at present. 


THE TEA AND COFFEE WAR TAX 
A Harvard professor, 0 . M. W*. Sprague, pro- 
posed early in June to the House Ways and Means 
Committee that tea be taxed i to 2 cents a pound 
and coffee* 10 cents a pound. Opinion is divided 
in Washington on whether or not the new tax bill 
will finally include tea and coffee. 


TEA IN SOUTH AFRICA 

The History and Development of the Industry, 
With Import and Export Figures 
for Five Recent Years 


By Charles J. Pisar 
C ape Town, South Africa 

'T'HE first experiments in the cultivation of tea 
in South Africa wer%made in 1851, although 
it was not until 1878, after several failures to es- 
tablish a coffee industry, that its cultivation on a 
commercial scale was begun. 

This industry centers at present around Kears- 
ney, Victoria County, Natal, and covers an area 
of about 6,000 acres. There are now fifteen firms 
or individuals engaged in tea planting, although 
fully one-half of the country’s entire production 
come.s from the Sir J. L. Hulett estates, the first 
people to successfully produce tea in South Africa 
on a commercial scale. 

The original plants used, the Assam hybrid, were 
brought from Assam. A different soil and climate, 
however, has given it a character of its own, and 
Natal tea is said to contain less tannin than any 
other tea in the world. Tea in Natal thrives best 
at an altitude of about i,oco feet. 

This industry represents to-day an investment 
of from $(,200,000 to $i,5oo,o(Xf, while the pro- 
duction varies according to the climatic conditions. 
In 1894 was 700.CC0 pounds of dried 

leaves; in 1899, i,2(X),ooo pounds; while the great- 
est production ever reached was in 1903, when 
2, 681, coo pounds of dried leaves were harve.sted. 
This total has never been surpassed, and the 
average annual production during the past six 
years has been around 1,800,000 pounds. 

Imports and Exports 

Up to and including the year 1916, a certain 
amount of Natal tea, mostly of the lower grades, 
was exported to London for blending purposes. 
With the establishment of blending plants in 
South Africa the domestic tea is now being 
blended locally with the imported product. 

The total imports and exports of tea for the five 
years from 1913 to 1917, inclusive, follow; 

Imports Exports 


Pounds Pounds 

1913 ... 6 , 395,982 .' 53,043 

1914 6 , 218,283 203,761 

1815 6 , 481,375 180,751 

1916 6 , 317,062 62,161 

1917 8 , 616,231 


Fully go per cent of the imports come direct 
from Ceylon, India, China and Java. ^ 

The present tariff on tea imported into the Cus- 
toms Union of South Africa, comprising that part 
of South Africa south of the Zambesi River, is 
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6 pence ($0.1216) per pound when packed in tins 
(or packets not exceeding lo pounds each. In 
larger packets or in bulk the duty is 4 pence 
($0.0811) per pound. Prior to 1915 this tariff was 
5 pence and 4 pence per pound, respectively, and 
during the two years ending June 30, 1917, it was 

7 pence and 5 pence per pound, respectively. The 
present duty is in effect until June 30, 1918. 

Blending .^NIl Packing 

The increase in the tari^Q in 1915 from 5 pence 
to 7 pence per pound on tea coming in tins or 
packets not exceeding 10 pounds in wciglit has 
had the desired effect of encouraging the doinestic 
blending and packing of teas, which was hereto- 
fore carried on in a very limited way <u)ly. 

Tea is received in hulk direct from Colombo, 
Calcutta, ^and from Java and China ports, and is 
blended locally, sometimes with other imported 
teas, as well as with the domestic Natal tea. It is 
tlicn put up in packages of one- fourth to i ]>ound 
in weight, and in tins of from [ to 12 pounds, as 
well as in chests up lo 50 and 100 pounds. Many 
of the blenders and packers of tea use modern 
automatic machinery, which obviates all necessity 
of its having to be tuuciied by human hands. 

One of the largest tea concerns in the world has 
recently established a blending and packing plant 
in Cape Town. This plant represents nu initial 
investment of approximately $100, 00c. and is 
equipped with the most modern blending and 
automatic packing machinery. The company's 
entire trade in British South ;\frica. including 
Mauritius, is being supplied from this plant, as 
well as from a smaller plant operated at Durban. 
This same company is now building a tin*caii 
factory for making the tins in which the tea is 
sold to consumers, 

Another company operates a blending and pack- 
ing plant at Port Elizabeth, Cape Province, from 
where its South .\frican trade is .siipjilied. It also 
maintains a plant where the tin and other con- 
tainers in which the tea is packed, ready for sale 
to the consumer, are made. 

Several of the other larger wholesale importers 
and dealers in tea put up their products under 
various trade names. Although such names arc 
only known locally, i. e., in the Union of South 
Africa, they have been extensively a«lvertised and 
command a certain position in the established tea 
trade. The introduction of new brands would 
have to be accompanied by a liberal advertising 
campaign, as well a.<5 an adaptation to the local 
customs and methods in packing and preparing 
for distribution and s^le, now followed by the 
principal importers and distributors. 

The wholesale prices of .some of the better- 


known brands sold in South Africa are as follows : 

“Grandiflora a Natal tea, in chests of 60 
pounds, yj^d. ($0,152 United States currency) a 
pound; case lots of 50 pounds, containing an as- 
sortment of i-pound and (^-pound jiackcts, 9d. 
($0,182) a pound ; case lots nf 50 pounds, con- 
taining b^-pomid packets, y'/jd. ($0,192) a pnuiid. 

“VV'ilsouia,’' Ceylon tea, in clicsts of 50 ((omuLs, 
i.s. id. ($0,385) a pound ; in i2-i)uuiid I'oxes. 
is. 8d. ($0,405) apounil; in 5-ponn(l hexes, is. lod. 
($0,446) a pound. 

‘‘Erica,” Ceylon te.i. in chests of 50 pounds, 
IS. 6d. ($0,365) a pound. 

“Golden Leaf,” a lilcnd of Ceylon and Natal tea. 
in chests of 50 pounds, is. 2cl. ($0,284) a pound. 


COFFEE IS A WAR-TIME. NEED 

The “Cup That Cheers” Helps Sustain Cour- 
age and a Cheerful Spirit With Which 
to Meet Depression 

By Edward Adorn 
New Vork 

K|0 consideration of coffee conservation can 
lie complete witliuut a word about coffee it- 
self as a conserves Courage and cheerful spirit 
in face of rapidly mounting dilbcidties and dis- 
coiiragemcnt is as much a need of soldiers of 
industry as of soldiers in arms. When work and 
worry and the physical and mental weariness of 
the roiilinc licgin lo niuUiply fatigue units, let 
there be served to each one a portion (it need 
not be large, either) of clear, aroma-full, ta.sle- 
delighting “ Psychological .Magic." which is the 
other name for well brewed, good grade coffee. 

Like a burst 'of sunshine in the workroom on a 
cloudy day, or a sudden .strain of martial nnisic 
outside the factory door, the scnse-.sensation of a 
good cup of coffee will do its big “bit" in re- 
freshing the human .spirit Anticipation of the 
daily pleasure spreads the go*d influence over the 
hours, and the encouragement to the will and pur- 
pose of the worker is a surprising thing quite 
unrealized by those who haven't tried it. It pro- 
vides an interval in the daily toil, of relief and 
relaxation which restarts the human machine with 
new power. 

The scientist explains the increased motor and 
muscular efficiency caused by coffee, but only the 
human creature, himself or herself, who actually 
experiences the taste-sensation of coffee at its 
best, knows its value to the inner springs of the 
spirit so impelling upon human motive and action. 
Coffee men should be the first to utilize this great 
resource. 
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SWISS CHOCOLATE INDUSTRY 


How the War Has Hampered Imports and 
Manufacturing and Advanced Prices 
Nearly 100 Per Cent 


By yj. P. Kent 
* Berne, Switzerland 

SWITZERLAND is a great producer of choco- 
^ late. Inlying its raw material chiefly in Africa 
and .South America, fixports of chocolate from 
Switzerland have been as follows: 1914, 17,884 
short tons; 1915, .^0,058, and 1916, 20,000. 

There arc thirteen large and seventeen small 
concerns in Switzerland, and had they possessed 
more raw material the past two years they would 
have produced a greater quantity of chocolate. 
The home cansuinption fluctuated around $6,000,- 
('(X), and the entire production was about $20,- 
ofACOO. The imports of raw material into 


.Switzerland in 1916 fur 

chocolate manufacture 

fdllnw : 



Kaw Matfri.ils Iinported 
frnin — 

Cacno Beans: 

Africa 

Colninliia 

Quantity 

Kihs 

l-2,027,$fW) 

l,38r),u)0 

3SS.100 

305.800 

544.800 
103,400 

Value 

Francs 

24.656,000 

3.138,000 

Brazil 

Other South .America.... 

6.57.000 
1,226.000 

365.000 


Total 

14,704,800 

30,735.000 

Cacao Butter 



Holland 

England 

Hnitcd Pt.^tes 

1,. 301 ,700 
543.000 
27rt.4(H) 
10,300 

6.661,000 

2.579.000 

1.313.000 
49,000 


Tolal 

2,221.400 

10,602,000 

facao Powder, Chocolate 



Holland 

Other countries 

45.400 

10,500 

182,000 

42.000 

Total 

55,900 

224,000 


I'or a period in 1916 the allied coiintfies placed 
ail omliargo on cacao beans. It became increas- 
iiigb" (UlTicult to procure cacao butter. England 
11(1 longer delivered cacao butter and shipments 
from Holland were limited. A great stock of 
cacao beans is apparently in France, hut cannot be 
delivered to Switzerland because the supply of 
Switzerland is subject to the yearly contingency, 
i. c., it van import only the average quantity im- 
ported during the years 1911, 1912 and 1913, 
though it could use a considerably larger quantity 
of raw materials to manufacture chocolate. 

Chocolate and cliocolate products have advanced 
greatly in price since the outbreak of the war. A 
loo-gram cake of chocolate cost at the beginning 
of this year 75 centimes ($0.15), compared with 
40 centimes ($0.08) before the war, 


THE COFFEE ADVISORY BOARD 


Men Asked to Form Committee Have Ac- 
cepted and Act as “Go-Between’* for the 
Trade and Food Administration 


Pearly in June all the men asked to serve on 
^ the advisory coffee committee had accepted. 
The committee held its first organization meeting 
hi the New York Coffee€xchange June 17. In ad- 
dition to the names published in these columns in 
the June issue appears the name of B. Meyer, of 
Stewart, Carnal & Co,, New Orleans, as a mem- 
ber of the committee. Henry Schaefer, of S. 
Gruner & Co., New York, is chairman, and Carl 
H. Stoffregen, of Steinwender, Stoffregen & Co., 
secretary. 



Henry Schaefer Carl Stoffregen 
Chairman Secretary 


Heads of the Coffee Advisory Board 

The committee acts as a “go-between’’ for the 
trade and the United States Food Administration, 
offering the latter its experienced judgment on all 
matters affecting sliipping, imparts, distribution 
from ports of entry and general regulation of 
sellers and handlers. Licensed dealers in coffee 
arc asked to .suggest changes in the Food Admin- 
istration’s regulations. If approved they will he 
transmitted to Washington. 

Several meetings have been held during the 
month, the first two being largely concerned with 
organization of the committee. > The sessions are 
confidential, the committee reporting direct to 
Washington. 

This new committee, which was organized at 
the suggestion of the Food Administration, super- 
sedes the one of which W. F. Hartranft was 
chairman. Mr. Hartranft has turned over the 
correspondence and protest to the new bodv, with 
the su^estion that they bring about the reforms 
fisked for as speedily as possible. 
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COFFEE AND SPICE CANARD 


Western Papers Quote Secretary Beckmann, of 
the Wholesale Grocers' Association, as 
Saying They Are Non-Essentials, 

But Beckmann Denies It 


[from a staff C0RRKSP0NJ)ENT] 

Washingtoi#, D. C, June 28. 1918. 
y^R'lClALS of the United States Food Ad- 
ministration within the past few days have 
had their attention called to an alleged statement 
by Alfred H. Beckmann, secretary of the National 
Wholesale Grocers’ Association. 

One of the leading papers of Cincinnati pub- 
lished what purported to be an interview with 
Mr. Beckmann, saying, in substance, that the peo- 
ple would have to dispense with the use of coffee 
and spices as non-essentials, and that the Govern- 
ment, after present supplies had been exhausted, 
would not allow any more importations into the 
United States, so that the tonnage could be used 
for more ‘'essential” purposes. 

The matter was immediately called to the atten- 
tion of Mr. Beckmatin, who, it is understood, 
stated that the whole interview was “garbled,” 
and immediately telegraphed the paper to make a 
correction, In addition to this the United States 
Food Administration telegraphed the Federal 
Food Administration at Cincinnati there was no 
truth in the story, and that the Government had 
no such idea in mind. The War Department wi!i 
continue to purchase coffee and spices ns articles 
of ration as before. Lamm. 


Beckmann’s Vicarious Denial 

When this paper wrote Mr. Bcckmami that he 
was being quoted by certain Western papers as 
classifying coffee and spices among the non-essen- 
tials whicii might well be sacrificed in war times, 
and asking him if the facts were as stated, he 
made no direct reply, but he asked Ro.ss W. 
Weir to call us by telephone and tell us for him 
that he (Beckmann) had been misquoted and the 
story garbled. 

The editorial appearing in the Cincinnati 
“Post,” and published in a number of Western 
newspapers receiving the Scripps McRae League 
of Newspapers' service, contained the gist of the 
alleged interview which aroused the ire of coffee 
and spice men generally. It follows : 

Non-Essential Foods 

Alfred H. Beckmann, secretary of the National 
Wholesale Grocers’ Association, sees the old 
family coffee pot growing rusty from non-use. 


“We will dispense with the use of coffee now 
being imported from foreign countries,” he says, 
"in order that those ships may be used to trans- 
port our troops ‘over there’ and supplies for them 
and our allies.” 

He classes coffee and spices as “non-essential 
foods,” and as such as may 'be saqrillced in favor 
of wiu-the-war foods. 

With the banning of spices our palates may not 
be tickled as often as they have been accustomed, 
but. on the other hand, it is likely that some of 
us will not be persuaded by a spicy odor to over- 
eat. 

No one yet has accused coffee of adding 
strength to the muscle, putting blood into the 
arteries, or increasing the gray matter in the 
cranium. A coffee famine can do the body no 
harm, and it may give a new lease of life to many 
a nervous .system. 

If the Food Administration decides to put cof- 
fee- and spice-carrying .ships at more essential 
labor, all right, but at the same time Hoover 
should lower the price limit bars upon all indi- 
viduals and firms who now have coffee and spices 
stored in this country so that there can he no 
profiteering because of the embargo. 

We can do without coffee— and without coffee 
profiteers. 

One result of the storm of protest which fol- 
lowed this publication was that Mr. Beckmann 
explained that at the Cleveland meeting of the 
association mention was made of the “fact that 
ships now used for transporting coffee and spices 
to this country might be utilized to advantage 
for conveying food to the allies and our boys 
over there, even if we bad to drink less coffee or 
do without it, which latter would not seem to be 
necessary under existing condition.^ with no ap- 
parent danger of profiteering.” 

Mr. Beckmann also sent the following wire 
to Tom Johnstone, of the News Enterprise Asso- 
ciation, Cleveland: 

"Have lyen incorrectly quoted on coffee matter 
articles published through your agency. There 
will be no shortage of coffee. The increasing 
satisfactory tonnage .situation precludes the pos- 
sibility of any such happening. There is plenty 
of coffee in the United States and ample supplies 
in the producing countries and en route to the 
United States for all possible consumption re- 
quirements. Please give the above facts widest 
possible publicity to counteract the evident false 
impression that will he created in the reading of 
the article now in circulation. 

"(Signed) Alfred H. Beckmann. ” 

Flavoring Extract Men Protest 

A number of protests against Mr. Beckmann’s 
viewpoint were voiced during the flavoring ex- 
tract men’s convention. L. B. Parsons, of 
Seeman Bros., defended Mr. Beckmann, saying 
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he had been misquoted. Finally, it was voted to 
invite Mr. Beckmann to attend the annual dinner 
and give him an opportunity to explain the inci- 
dent. Mr. Beckmann did not, however, put in 
an appearance, and the members left for home 
without further enlightenment. 


Undoing the Damage 

Tlie Bulletin of the National Wholesale Gro- 
cers’ Association for July contains the following 
account of the incident, with a handsome write-up 
of coffee designed to appease the wrath of the 
coffee men: 

“With all due respect to the press, an erroneous 
impression seems to have been gathered on the 
above subject during our twelfth annual meeting 
•in Cleveland the week of June lo. 

“Various news articles have been published 
which are at variance with actual conditions, and 
we herewith quote the article which we requested 
published to counteract the impressions gained : 

Ample Supply of Coffee for Everybody 

“ There is no truth in the report that there is 
likely to be a coffee famine owing to the transfer 
of ships heretofore plying between the South 
American ports and the United States to the 
transatlantic service for the transport of muni- 
tions and supplies, it being stated that there is 
plenty of coffee in the United States at the pres- 
ent time for consumption requirements, also 
ample en route with which to replenish these as 
occasion requires. In addition to this, stocks of 
coffee in producing countries aie also quite ample 
for a/1 possible requirements, which the increas- 
ingly satisfactory tonnage situation brings within 
easy reach of the consuming markets. 

“ ‘The U. S. Food Administration has ruled 
that coffee is a food. It would be most regrettable 
if our boys ‘Over Here’ or ‘Over There* should be 
denied the privilege of their daily cup of coffee, 
which to many has become a verj- essential factor 
in their daily food consumption. In fact, coffee 
is the one beverage above all others that stimu- 
lates without leaving any after ill effects — i.s a 
tonic well adapted to the human system, and is 
increasingly popular as its many excellent qiiali- 
tic.s become known to the consuming public. 

“‘It is, therefore, with considerable pleasure 
that the fact can be noted that there will be no 
diminution of the supply of this popular beverage. 
A.s ther^is plenty of coffee, there can be no 
coffee profiteer.s, but even if there were the Gov- 
ernment would take care of this feature without 
any doubt whatever.’” 


FORBIDS UNEQUAL VALUE PREMIUMS 
Fifteen of the twenty-three tea and coffee firms 
recently accused by the Federal Trade Commis- 
sion of giving coupons that were redeemable in 
prizes of unequal value have been ordered to de- 
sist. The companies to whom the orders were 
issued are: A. Ethridge &: Co., Rome, N, Y.; 
Thomas C. Jenkins, Pittsburg, Pa.; The Johnson 
Layne Coffee Company, St Louis, Mo. ; Levering 
Coffee Company, Baltimore, Md. ; Roth-IIomeyer 
Coffee Company, Si. Louis, Mo.; Brumage-Loeg 
Company, Pittsburg, Pa.; The Dannemiller Gro- 
cery Company, Canton, Ohio; F, W, Hinz & Sons, 
Cincinnati, Ohio; A. L. Mans & Co., Pittsburg, 
Pa.; M. S. Miller Company, Lancaster, Pa.; Wil- 
liam S. Scull Company, Camden, N. J. i.Rice Bros., 
Philadelphia, Pa.; Sioux Falls Coffee & Spice 
Company, Sioux Falls, S, D. ; Valley City Coffee 
& Spice Mills, Saginaw, Mich.; The E. R. Webster 
Company, Cincinnati, Ohio, 

The complaint against J. H. .Allen & Co,, St 
Paul, was dismissed. 


COFFEE ROA.STRRS FOR THE ARMY 
Early in June the War Department at Washing- 
ton telegraphed several leading coffee firms for 
the names of four coffee blenders and twenty- 
eight roasters for o\ersca service with the 
American Expeditionary Force. The men had to 
he in Class i and prepared to go immediately. It 
was explained that the War Department had ar- 
ranged with the French authorities to take over 
several plants in France in which to roast army 
coffee for our boys. It is reported that the army 
has a large supply of green coffee in France. 

TEA COMMITTEE REPORTS 
The committee appointed late in May by the 
Tea Association of the United States for the pur- 
pose of drawing up a brief for the trade in case 
the members were called to a ccfhference with the 
War Trade Board concerning restrictions of tea 
imports, made its first report to the association on 
June II. The meeting was brief and dosed to the 
public. 

NEW YORK MEN TO HELP LAWRENCE 
Waskincton. D. C., June 20 , 1918 . — Walter 
Blake, of Williams, Russell & Co., New York, and 
F. T. Nutt, treasurer of the New York Coffee 
Exchange, have joined George W. Lawrence in 
the coffee division of the Food Administration. 

BUTE ROOK FOR RlRTHI).\y GIFT 
R. H. LEAVENWORTir, S439 Manhattan boulevard, Toledo, 
writes: “Wife asked me what I wanted for my birthday. 
May 30. I said, ‘Tfa and Coffer Trade Journal for 
another year.’ Check attached for |2.00.” 



GROCERY TRADE DIGEST 

^ A Departnierit containing the most important news happenings of the 
month 'of particular interest to Wholesale and Retail Grocers and boiled 
down for busy readers. 


WHOLESALE GROCERS CONVENE 

Digest of Proceedings of Twelfth Annual Con- 
vention Held at Cleveland 
June 12 to 14 

E very one of the 1,000 or more members of 
the National Wholesale Grocers’ Association 
who attended the “C'uiservation" convention held 
ill Cleveland, June 12-H, seemed imbued with a 
desire to learn how he could further help in win- 
ning the war. Hardy has an assembly of busi- 
ness iiuii been so thoroughly imitied in its pa- 
triotic fervor. 

Conservation was the burden of every address 
and impromptu speech. The meeting wound up in 
stirring scene when, in response to siieeches by 
a Ilelgian girl, a I'rench (jovernment officer .aiul 
noted Americans, the grocers present spontane- 
ously contributed $3,ooo in checks and bills to 
help care for the little orphaned Belgians. 

Thk Resolutions Adopifd 

In aildiiion to a lengthy resolution to co-operate 
with the j'ood Administration and other Gov- 
ernment dep:utments, tlic convention praised 
President Whitniarsh's work with Hoover and the 
supp^^^t given him by George E. Lidily, Dana 1 . 
Aekerly, A. X. Merritt. Bird Ilousutji and others 
who are serving with Hoover’s deiiartinciit. The 
ciiiiv enlion recummended uniform State and Fed- 
eral pure food l%ws, rather than varying ones; 
c<inimeii(lcd ihc I'cdcral Trade Commission for its 
stand against commercial bribery and subsidy of 
jobbers' salesmen; favored the passing of legisla- 
tion aimed at this practice; urged greater ad- 
liir<‘iice to fire waste prevention; favored prepay- 
ment of freight by manufaclurors, etc., or the re- 
duction of s.Tmc from invoices if the receiver is 
to jiay it ; cndor.scd the more gradual use of the 
metric system and the immediate adoption of both 
metric and English terms on all labels; opposed 
the practice of advertising standard specialties at 
cut prices, liedaring it unfair trading, and sug- 
gested its suppression by law. 

f avored conservation by cutting deliveries to 
one a day, reducing the bre.iking of original pack- 
ages for resale, and refusing the return of mer- 
chandise except for reasonable cause; urged the 
conservation of man jiow'cr by reducing labor 
forces, and transportation by encouraging the use 


of home-grown products; recommended conserva- 
tion in using doth, raw materials, money and 
food, urged the development of inland waterways 
to relieve rail transportation pressure; and w'ciit 
on recf)rd as opposing the adoption by grocers of 
trade acceptances. 

The Officers for ipiS-ip 

With the exception of Theodore F. Whitmarsh 
all officers were re-electcd to office. Arjay Davies, 
president of the Tri-State Wholesale Grocers' 
Association, and president of the H, G. Tombler 
Gr(K‘ery Company, Easton, Pa., was chosen presi- 
dent after Mr. Whitmarsh had declined the nomi- 
nation for re-clcction, on the plea of pressure of 
work in the Food Administration. The officers 
for the ensuing year are : 

President. Arjay Davies: vice-presidents, W. C, 
McConaughey, of the Star Grocery Company, 
Parkersburg, W. Va. ; P. C. Drescher, of Bebius 
& Drescher, Sacramento, Cal. : D. C Shaw, n£ 
Pittsburg, Pa.; George W. Ferguson, of Spring- 
field, Mass.; 0 . J. Moore, of the Sdienkberg, 
Moore Company, Sioux City la. Walter B. 
Timms is treasurer and Alf^red H. Beckman 
secretary. 

The chief address of the convention was made 
!)y ^[^. Whitmarsh, whose theme wa.s .America's 
great service in feeding the world. Dr, R. A. 
Pearson, .Assistant Secretary of Agriculture, told 
about .American agriculture in the war. Among 
the other speak^'rs who delivered important mes- 
sages that were well received were R. W. Boyden, 
head of the Food Administration’s enforcement 
division; John Ulliner, representing John H. 
Si'haefer, president of the National Retail 
Grocers’ Association; Dr. Copeland, of the War 
Industries Board; E. W. J. Hearty, assistant to 
the chief of the Bureau of Perishables; George E. 
Lichty, chief of the Retail Distribution Bureau: 
A. N. Merritt, chief of the publication section of 
tlie Food Administration; J. R. Munn, of the 
Canned Foods Division; William Sweet, president 
of the American Specialty Manufacturers’ Asso- 
ciation, and Joseph Kcevers, president of the Na- 
tional Association of Dried Fruit and Canned 
Food Brokers. 

Richmond, Va., and Cincinnati asked for next 
year’.s convention, and were referred to the ex- 
ecutive committee. 
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Sketch of the New President 
Arjay Davies, the newly-elected president of 
the National Wholesale Grocers’ Association, is 
held by his fellows as an exceptional executive, 
both in business and association affairs. He has 
had long experience in the grocery trade, in gen- 
eral retail and wholesale food distribution. Ife 
developed a system of grocery stores in Penn- 
sylvania, New York and New Jersey. Ten years 
ago he became president of the H. G. Tomhler 
Grocery Company, a wcll-^nown wholesale gro- 
cery house in Easton, Pa. Mr. Davies took an 
active interest in association work, one of his first 
deeds being to help organize the Lehigh Valley 
.Association of Credit Men, of which he was 
president for two years. In March, 1916, he was 
elected president of the Pennsylvania, New Jersey 
and Delaware Wholesale Grocers’ .Association, 
resigning that office when elected president of the 
national association on June 14. 

In explaining his rise in the business world, 
Mr. Davies said, “If I have attained any success 
it is because I have not spent my time in search- 
ing for positions that paid the most money, rather 
to making the places I was in become lictter in- 
vestments, and they have.’’ 

Air. Davies has spent two-thirds of his business 
life in the retail grocery trade. Me was born in 
Scranton, Pa., in 1865, attended public schools 
in that city and spent a year at Wyoming .Sem- 
inary. Air. Davies’ family includes four children, 
one boy being in the army, one in civil service 
war work, one at school, and a daughter in a 
Connecticut college. 


RICE ON FIXED-PRICE BASIS 

Millers Voluntarily Bind Themselv es to Buy 
and Sell at Rates Specified by the 
Food Administration 


'^HE rice millers of the United States have vol- 
untarily entered an agreement with the United 
States Food .Administration to buy rough rice and 
sell clean rice at fixed prices. 

It is stipulated that the millers will pay the fol- 
lowing prices for rough rice bought for milling 
f. o. b. points of shipment; Honduras (River 
type). Nos. i and 2, in sacks, $7.25 per barrel of 
162 pounds; Honduras No. 3, $7.00. and Honduras 
No. 4, $6.75; Blue Rose, Nos. i and 2, $6.75; 
Japan, Nos. 3 and 4, $6.50. Other grades to be 
paid for on a proportionate basis. In addition, 
the miller shall not, after October i, purchase in 
any month more than one-fourth of the entire 


crop of a grower whose production is in excess 
of 3,000 bags, except with the permission of the 
L’nited States Food -Administrator. 

The millers have agreed not to sell rice or rice 
by-products at prices higher than the following: 
fancy Honduras, 8js cents per pound; choice 
Honduras, 8 ( 4 ; fancy Blue Rose, 7.%; choice Blue 
Rose, 75^; fancy Japan, 7M ; choidte Japan, /%', 
second heads, ; fancy screenings, 6 ; screenings, 
S'A; brewers’ rice, 514; rice polish, $50 per ton; 
rice bran, $36 per ton. .All other grades are to be 
sold on a proportionate basic value. 

H he millers will not sell the cleaned rice manu- 
factured from a barrel of rough rice at a gross 
average ailvance of more than 50 cents above its 
cost delivered at mills plus grading and classifi- 
cation charges of 6J/, cents. Furthermore, they 
are not to engage in custom or exchaage milling, 
or in toll milling, except to supply an owner of 
rough rice with clean rice to satisfy his require- 
ments for a reasonable time. 

The Food .Administrator has agreed that in the 
event of any material increase in the cost of grow- 
ing or milling rice, or in the event of any material 
change in the price of like commodities, he will 
cause the prices to be revised, so that the growers 
and the millers shall have fair returns. 

The committee which will see to the carrying 
out of the agreement consists of E. A. Eignus, 
secretary of the Southern Rice Growers’ Associa- 
tion, chairman ; J. H. Roman, district manager for 
the Southern Rice Growers' .Association at New 
Orleans, and J. E. Broussard, of Beaumont, Tex., 
president of the Rice Alillers' .Association. 


TRADE BOARD WARNS LICENSEES 
[from ST.\FF correspondent] 
W.\SHINCT0N, D. C., June 17, 1918.— The War 
Trade Board has issued the following announce- 
ment: “The attention of the Bureau of Exports 
has been directed to the fact that palpable attempts 
have been made to evade the ruRs and regulations 
of the War Trade Board, and thus defeat the 
plan of the Government with respect to the control 
of exports. Such procedure is a violation of law. 

“Deliberate attempts to evade the rules and 
regulations of the War Trade Board by altering 
licenses, changing the commodities licensed, ship- 
ping in excess of the quantity and value licensed, 
naming a consignee who is not in fact the ultimate 
consignee, splitting shipments of the same com- 
modity to the same consignee to obtain the advan- 
tage of the $100 shipment rule, and in this manner 
avoiding the necessity of applying for (indi- 
vidual) export licenses, and all other forms of 
evasions, will not only entail prosecution under 
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the provisions of the statute, but will also result 
in the revocation of all licenses already issued and 
in the refusal of all future applications.” 


NEWS OF THE TRADE 


Four Prominent Specialty Men Honored 
The Philarlelphia Association of Manufacturers* 
Representatives recently elected the following men 
as honorary members : Fred Mason, president of 
The Shredded Wheat Company; W. W. Frazier. 
Jr., of the Franklin Sugar Refining Company; 
E. W. Murphy, of Murphy-Rich Company, New 
York, and Andrew Ross, first president of the 
association. 


Rice Companie.s Penalized 
The following New Orleans rice companies have 
made enforced contributions to the War Fund of 
the Red Cross in lieu of other action on the part 
Ilf the hood Administration for violating the re- 
sale-within-the-trade regulation: The Louisiana 
Rice Milling Company, $2,1 >9; Charles E. Cormier 
Rice Company, $1,833; Orinc Rice Company, $614; 
P. K. Vallcc Company, $397; J. Trautman & Co., 
$317. 

Tki-S:atf. Elects Davies’ Sitcessor 
The e.xecutive coinniittcc of the Tri-State 
Wholesale Grocers’ Association elected Robert L. 
Montgomery, of William .Montgomery & Co., 

I liiladciphia, to tlic presidency of the association 
to succeed Arjay Davies, who hecamc president 
of the National Wholesale Grocers’ :\ssociatiou. 


Denies Oatmeal and Rolled Oats Rumor 
d he Food .Administration Grain Corporation 
was recently flooded with, telegraphic inquiries in 
consequence of a rumor that oatmeal and rolled 
mils wore to he removed from the .list of wheat 
flour substitutes. Tlie Grain Corporation issued 
the following denial : "We wish to deny that any 
.such action lias been taken, but when the need 
for the alteration of the substitute food pro- 
gramme docs arise ample notice will be made.” 

.A New Packers’ A.ssociation 
Prominent presenc, jelly, jam and condiment 
packers organized an association of national scope 
early in June. 

I he association is now in process of formation, 
and the following memhers constitute the com- 
mittee : .Marcus lllakcmorc, chairman, of Curd & 
Blakcniore Comp.any, Louisville: R. U. Dclepenha, 
of R. V. Delepcnha & Co., Inc., New York; M. G.' 
Clynier, of Rest, Clynier .Manufacturing Company, 


St Louis; Orville D. La Dow, of Washington, 
D. C. ; W. T. Gaylord, of Sodus, N, Y., and Oscar 
T. Sewell, secretary, of Gibbs Preserving Com- 
pany, Baltimore. 


Wholesale Grocers Punished 
M. Mazo & Son, wholesale grocers, Washington, 
D. C, charged with falsifying their reports of 
stocks on hand and the amount of business done, 
have been deprived of their license by the Food 
.Administration. 

On a charge of profiteering in sugar and flour, 
the Schroeder-Schnaars Company, wholesale 
grocer. Savannah, Ga., was induced to give $1,000 
to the Red Cross in lieu of suspension of business 
for one week. 


Specialty Makers Set Convention Date 
The directors of the American Specialty Manu- 
facturers Association decided at a meeting on 
June II to hold the association’s tenth annual con- 
vention November 20 and 21 in Cleveland, Ohio. 

SuttAR Refiners Asked to Limit Output 
The United States Food Administration has 
requested sugar refiners to limit their output to 
2-, 5 ' and 25-pound packages, barrels and too- 
ponnd bags. They are also asked to refrain from 
packing sugar in jl 4 - and lo-pouiid containers. 


Hoover Punished 800 Food Law Violators 
During the past ten months more than 800 
penalties for violation of rules and regulations 
.pverning licensed dealers in foodstuffs have been 
imposed by the Food .Administration. A vast 
number of cases were disposed of without penalty. 
There were 63 unlimited revocations of licenses, 
t2 limited revocations, 375 temporary suspensions 
and minor penalties, 131 refunds and contributions, 
and 103 stop orders ag,ain 5 t the issuance of licenses. 


Rice Flour Mills Needed 
The wheat substitute programme of the Food 
.Administration has created a tremendous demand 
for rice flour, and the few mills which are 
equipped to make this cereal are unable to meet 
the requirements, according to California advices. 
Several California producers recently organized a 
corporation to build and operate a rice mill to help 
increase the output. 

Dairy, Food and Drug Officials to Meet 
The twenty-second annual convention of the 
American Dairy, Food and Drug Officials will be 
held in Chicago, August 27-30, at the Congress 
Hotel. 



TEA AND COFFEE RESEARCH BUREAU 

f A department of scientific research under the editors’ direction in which 
will be found short, popularized reviews of current and older works of a phy- 
siological-chemical character, fugitive paragraphs, references and articled dealing 
with the history, pharmacology and technology of tea, coffee and spices. 


THE AROMA OF COFFEE 

The Aromatic Constituents Are Without Ques- 
tion Formed During and By the 
Roasting Process 

T O ascertain just what substance or substances 
give the pleasing and characteristic aroma 
to coffee has long been the great desire of both 
practical and scicntidc men interested in the cof- 
fee business. This elusive material has been 
variously called caffeol, caffeone, “the essential 
oil of coffee,” etc., the terms having acquired an 
ambiguous and incorrect significance. Jt is now 
generally agreed that the aromatic constituent of 
coffee is not an essential oil, but a complex of 
compounds which usage has caused to he collec- 
tively called '‘caffeol.” 

These substances are not present in the green 
bean, but are produced during the process of 
roasting. Attempts at identification and location 
of origin have been numerous, and though not 
conclusive still have not proven entirely futile. 
One of the first observations along this line was 
that of Benjamin Thompson in 1S12: “This 
fragrance of coffee is certainly owing to the es- 
cape of a volatile aromatic substance which did 
not originally exist as such in the grain, but which 
is formed in the process of roa.sting it.” Later, 
Graham, Stcnhousc and Campbell’ started on the 
way to the identification of this aroma by noting 
that “in common with all the valuable constituents 
of coffee, caffeone is found to come from the 
soluble portion of the roasted seed.” 

Idkntific.^tion of the Aroma 
Comparison of the aroma given off by coffee 
during the roasting process with that of fresh 
ground roasted coffee shows that the two aromas, 
although somewhat different, may be attributed to 
tile same substances present in different propor- 
tions in the two cases. Recovery and identifica- 
tion of the aromatic principles escaping frojn the 
roaster wchld go far toward an.sweriiig the ques- 
tion regarding the nature of the aroma. Bern- 
heimer* reported water, caffeine, caffeol, acetic 
acid, quinol, methylamine, acetone, fatty acids and 


pyrrol in the drstillate coming from roasting cof- 
fee. The caffeol obtained by Bernheimer in this 
work was believed by him to f)e a methyl deriva- 
tive of saligenin. Jaeckle* examined a similar 
product, and found considerable quantities of 
caffeine, furfural and acetic acid, together with 
small amounts of acetone, ammonia, trimethylam- 
ine and formic acid. The caffcnl of Bernheimer 
could not be detected. Another substance was 
also separated, but in too small a quantity to per- 
mit complete idenrification. Tliis substance con- 
sisted of colorless crystals, which readily sub- 
limed, melted at C., and contained sul- 

phur. The crystals were insoluble in water, al- 
most insoluble in alcohol, but readily .soluble in 
ether. 

Further work along this line was conducted ))y 
L. Goblet,^ who compared samples roasted in 
closed cylinders with those roasted in perforated 
cylinders, wherein the berries were exposed to the 
direct action of a gas flame. It was found that 
with an equal caffeine content (0.87 per cent) in 
both cases, the second proce<liire furnished a 
product containing twice as much of the aromatic 
principle, caffeol, as the older method, viz., 0.035 
again.st o.ot8 per cent. The caffeol was deter- 
mined by the Fremy-Bouhon method of distilling 
a weighed quantity of coffee with a known weight 
of water and agitating the distillate with ether. 

By distilling roasted coffee with superheated 
steam, Frdmann* obtained an oiI*consisting of an 
indifferent portion of 58 per cent and an acid por- 
tion of 42 per cent, consisting mainly of a valeric 
acid, probably alphamethylbutyric acid. The in- 
different portion was found to contain al)0ut 50 
per cent furfuryl alcohol, together with a number 
of phenols. The fraction containing the charac- 
teristic odorous constituent of coffee boiled at 
93 degrees C. under 13 mm. pressure. The yield 
of this latter principle was very small, only about 
0.89 grams being procured from 65 kilos of coffee. 

’•J. Chem. Soc., 9, 34 (1857). 

Akad. Ber. (2 Abth.), 81, 1032-1043, Monatsh, 
f, Chem., 1, 4.^.6 (1880). 

* Zeits f. Untersuch. d. X.ilir. u. Genussm., 1898, 7, 
457-472. 

4 Bull .Assoc. Beige des CWm., 13 (4), 1<2-Ii3. 

»Ber., 35. 1848-1834 (1901). 
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Pyridine was also shown to be present in coffee 
by Betrand and Weisweiller* and by Sayre.^ As 
high as 200-500 milligrams of this toxic compound 
have been obtained from i ki/ogram of freshly 
roasted coffee. 

I'be main difficulty with all tins work: of identi- 
fication is that no two ''^ca/feoJs” are afike, just as 
no two coffees are the same. Each line of coffee 
Vias its individual AaTaeteristics,, and even these 
vary with age, conditions of storage, etc. Tn 
direct agreement with these variations their caf- 
feols differ in composition. .\s a matter of fact 
this ana\o‘;i;v is rather superfluous, for it reaWy is 
caffcfd whicli imparts the individuality to coffees. 
True, the caff’eine and the acid contents of various 
coffees may show great differences, but it is the 
caffecii which gives the fma\ touch to the resultant 
drink and makes a Bogota a Bogota and a Mexi- 
can a .Mexican. Even a single coffee, if roasted 
under different conditions, i. c., to different in- 
tensities of color or development of the bean, by 
means of a variety of fuels, at varying speeds, etc., 
will .show different qualities for each condition, 
an<] the compositions of its various caffeols will 
undoubtedly vary accordingly. Thus it is easy 
to see that various investigators working under 
conditions ostensibly the .same will not obtain 
concordant results. The need hi this field of 
endeavor is standardization of such quality and 
under such an authentic control that the results 
obtained in scientific investigation under it will be 
of real value. 

True, the complexity of compounds known to 
exist in caffeol is so great th.it before reliable in- 
vestigatory results ran be procured new methods 
will have to he devised and a number of new com- 
pounds identified. Tt is doubtful whether the sub- 
stance which imparts the very characteristic odor 
to coffee has been isolated in a pure state. Syn- 
thesis of caffcol, by combining the substances 
shown to be in it by analysis, fails to duplicate the 
subtlety' of the Vest coffee aroma. Undoubtedly 
the situation is analogous to that in the perfume 
industry, where attempts have long and often 
been made to produce synthetic rose oil, but with- 
out absolute success. Good products have been 
obtained, but tlicy lack some of tlic finer qualities 
of the odor of natural roses, due to the presence 
of some compounds in such small quantity as to 
defy isolation and identifiration by present 
methods of analytical jirocediire. 

Origin of Caffeol 

As stated ahove. the empyreumatic volatile aro- 

* Cnnipt. rend., l j?, 212-3. 

Fharm., 30, 276-8 (1910). 


jnatic constituents of coffee are without question 
formed during and by the roasting process. Ac- 
cording to Thorpe® the most favorable tempera- 
ture for development of coffee odor and flavor is 
about 200 degrees C. Campbell and his collabora- 
tors found that the caffeol came from the soluble 
portion of the bean. Erdmann’' chimed to have 
produced it by gently heating together caffetannic 
acid, caftciue. and cane sugar. Other investiga- 
tors have been unably to duplicate his work. An- 
other authority/ giving it the empirical formula 
OHioOj, states that it is produced during roasting, 
probably at the expense of a portion of the caf- 
fein. These conceptions are in the main incom- 
plete and inaccurate. 

By means of careful work, Grafe’® came closer 
to ascertaining the origin of the fugacious aro- 
matic materials. His work with normal, caffeine- 
free and TIuims purified coffee led him to state 
that a part of these .substances were derived from 
the crude fiber, probably from the hcmi-cellulose 
of the thick endosperm cells. Sayre’ makes the 
most plausible proposal regarding the origin of 
caffeol. He considers the roasting of coffee as 
a destructive distillation process, summarizing 
the results, briefly, as the production of fur- 
furaldehyde from the carbohydrates, acrolein 
from the fats, catechol and pyrogallo] from the 
laniiins, and ammonia, amines and pyrroles from' 
the proteins. The products of roasting inter- 
react to produce many compounds of varying 
degrees of complexity and toxicity, 

PHVsjoLooioAr. Effects 

The evidence regarding the physiological action 
of caffeol is contradictory in many cases. In 1853, 
J. Lehmann found that the empyreuniatic oil of 
coffee, Caff cone, is active, but more recent investi- 
gations have yielded contradictory results. Hare 
and Marshall" believe that they proved it to be 
active. E. T. Reichert,” however, found it in 
dogs inactive, excepting in so far that when given 
intravenously It mechanically interfered with the 
circulation. Binz” was only able to produce with 
it in man a feeble nervous excitement, with rest- 
lessness and increase in the rate and depth of 
respirations. 

Investigations have been conducted with the 
various known constituents of this “coffee oil.” 
Erdmann^* found that in doses of between 0.5 
and 0.6 gram per kilo of body weight, furane- 

•Bict. App, Clieni., 2, 99 (1913). 

®U. S. Dispensatory, 19th Ed., 1453 (1907) 

’»M<}natsh, 33, 1389-1 406. 

" Med. .N'ews, 52 (1886) 

>*nnd., 56 (1890). 

J^Centr. Tn. Med.. 21 (1900). 

«Arcl>. Exper. Path. Pharm., Bd. 48 (1902). 
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alcohol kills a rabbit by respiratory paralysis, and 
that the symptoms of poisoning are a short 
primary excitement, salivation, diarrhoea, respira- 
tory depression, continuous fall of the bodily tem- 
perature, and death from collapse with respiratory 
failure. In man, doses of from 0.6 to i gram of 
furane-alcohol increased respiratory activity 
without produciug other symptoms. 

However, man is not as susceptible fo these 
coJ 72 pounds as are the sniall^ animals. However, 
assuming that their relative susceptibility is the 
same, the lethal dose given the rabbits is equiva- 
lent to giving a r4C-pound man one dose contain- 
ing the furane-aJco/iol content from over 5,000 
cups of coffee. Thus, in view of the very ap- 
parent minuteness of the quantity of this com- 
pound present in one cup of coffee, together with 
4 lie fact that it is not cumulative in its physio- 
logical action, the importance of its toxic prop- 
erties becomes very inconsequential to even the 
most profuse and inveterate coffee drinkers. 

Burmann” reported the volatile principle to 
have a reducing action on the heinogoblin, a de- 
pressing effect on the blood pressure, a depressant 
action on the central nervous system, disturbing 
the cardiac rhythm, an action on the respiratory 
center.^, causing dyspnea. The report of Sayre 
regarding the minimum lethal dose of the con- 
centrated combined active principles of coffee ob- 
tained from dry distillation is, for frogs, admin- 
i.stered intrapcritoiieally and subcutaneously. 0.03 
cubic centimeters per gram of body weight: for 
guinea pigs per stomach, 7.0 cc. per kilogram of 
body w'cight, and administered intravenously and 
iritroperitoneally about i.occ. per kilogram. 

Roasted coffee, especially in the form of pow- 
der. has long been known to have a temporary 
disinfecting and deodorizing power. Leuderitz 
has found that this is based upon a feeble in- 
fluence exerted upon bacteria, and may be at- 
tributed to the action of caffeol. After the caf- 
feol has had ample opportunity to volatilize and 
to be carried away by air currents, this bacterl- 
acidal action of coffee ceases. The same condition 
is exhibited by the retarded, but ultimate, develop- 
ment of mold on coffee infusion upon standinsj. 

The evidence regarding the physiological action 
of caffeol cannot in any wise be construed to indi- 
cate a harmfulness of coffee. The percentage of 
these volatile substances in a cup of coffee in- 
fusion is so low as to be relatively negligible in its 
action. And, again, the caffeine content of the 
brew tends to counteract any possible desultory 
effects of i^ie caffeol. 

Regarding the practical application of our 

15 Bull. gtn. therap.p 166, 379. Zentr. Biochem. 

Biophys., 16, 79, 


knowledge of caffeol, the substances are known to 
impart the desirable characteristic qualities of 
coffee, to be extremely volatile, soluble in water, 
and easily distillable in steam. Naturally, any loss 
of these constituents would result in a deteriora- 
tioii of the coffee. As the cells of the roasted 
coffee bean retain the caffeol with a fbir degree of 
efficiency, any unnecessary breaking of these cells 
is to be deplored. Hence the doctrine of imme- 
diate grinding before brewing is again upheld. 
Or, in case of grinding any appreciable period of 
time before using, the coffee should be ground to 
a fineness and kept under conditions which are 
least favorable to volatilization. When brewing, 
water at a temperature just under boiling should 
he employed, for the higher the temperature the 
greater the .solubility and consequent extraction 
of the caffeol. Tf the brew is boiled either in 
making or after making, in addition to the likeli- 
hood of extracting an undue amount of bitter 
principles, the caffeol will be boiled or steam- 
distilled away, thus losing many desirable con- 
stituents as well as throwing the un- 
pleasant qualities further into relief, 


PATENTS AND TRADE MARKS 

^ Subscribers and advertisers may con- 
sult this bureau without charge except that 
postage for reply must accompany all in- 
quiries; there are no fees for trade-mark 
searches. 

Address all corntnonlcations Patent and Trade 
Mark Service, The Tea anp Cofeee Trade JouaxAi. 


PROTFXT TRADE MARKS ABROAD 


Department of Commerce Warns American 
Manufacturers to Guard Their Patents 
and Marks in Foreign Countries 

- - • 

THE United States Department of Commerce 
* has warned American manufacturers that 
wherever there is a possibility of their goods 
being introduced into foreign countries they 
should register their trade marks and patents in 
those countries to protect them from piracy. 

It has been reported that German manufac- 
turers, acting through Austrian intermediaries, 
have registered a number of foreign trade marks 
in the thirteen countries belonging to the Inter- 
national Trade Mark Convention of Berne, under 
which registration of a trade mark at Berne con- 
stitutes registration in all the countries belonging 
to the Convention. The Germans’ act thus ex- 
cludes the rightful owners of the trade mark, 
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some of which are Americans, from marketing 
their own goods under their own trade marks in 
any of the thirteen countries in the Berne con- 
vention. These countries are: Austria, Belgium, 
Brazil, Ciil)a, Spain, France, Hungary, Italy, 
Mexico, Holland, Portugal, Switzerland, and 
Tuni.s. • 

As the United States is not a member of the 
Berne Convention, American manufacturers must 
register their trade marks in each of the countries 
separately. 

PATENT OFFICE RECORD 


Patents Granted, Trade Mark Applications. 

Certificates Issued and Labels and Prints 
Registered During the Month 

[staff correspondence] 

Washi.noton, 1 ). C., June 27, 1918. 
PvURlNTi the month only one patent of interest 
^ to the tea, coffee, spice and general grocery 
trade was granted by the United Slates Patent 
Office, as follows: 

Patent Granted 

Bak'uKj Powder— Arnold 11 . Peter, assignor to 
Royal Baking Powder Company, New York. 
( i,2f)5..3r9.) A baking powder comprising as its 
aciil ctinstitucnt a mixture of lactic and an acj<l 
.salt consisting of the combination of calcium with 
four nKileeulc.s of lactic acid. 

.\s a new article of manufacture, an effervescent 
mixture containing a bicarbonate of alkaline 
iiu'tal and an acid constituent. 

Trade .Mark.s Rf-oisterfd 

I (ore i.s a list of trade marks which have been 
registered and for which certificates have been 
is.su('d : 

■■Mtiiorah,'’ Greek letters, a candelabrum. ( lar,- 
J. 11 . Hakim & Co., New Ycyk. DHve oil, 
corn salad, peanut oils and salad oil pressed from 
c»itt<)iist'cd. h'irst use. July 2(1, 1917. 

"Omega” and,, figure of. (121,549.) J- T. 
I'arga.soii Co., Memphis, Tcnn. Mustard, spices 
and llavormg extracts for foods. First u.se, Aug 
10. iQt;. 

'Tea Party.” (i 2 (. 554 .) Hedges-Buck Co., 
Stockton, Cal. Tea. J'irst use. July 1, 1897. 

Registered May 7, 1918. 

•‘Gleiidoni." ( 121 . 606 .) Smith & Horton Co., 
I. til., \\arreii, P.a. Spices, olives, tea, rolled oats, 
etc. ^ iMrst use, .\ug. 1, 1910. 

"briito.' (tji.ASv) Augustus F. Weppner, 
Buffalo, N.). Coffee .snbsfifufe. First use, Jan. 
'')• BB/". Registered May 14, 1918. 

trade marks pending 

The Utllowing trade marks have been favor- 
ably acted upon. Any person who believes he 
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would be damaged by the registration of a trade 
mark, may within thirty days enter opposition 
to prevent the proposed registration. All inquiries 
pertaining to these marks should be addressed to 
The Tea and Coffee Trade Journal, 79 Wall 
street, New York City: 

Week Ending M.w 7, 1918 
“Dixie B Line,” scene of Dixie highway. (89,- 
925.) Naas-Sanderson Co., Evansville, Ind. 
Coffee. ‘ 


Week F.nding May 14, 1918 
“Baby Bunting.” (103,569.) The Rowe-Fawcett 
Co., New Albany, Ind. Coffee, macaroni, spa- 
ghetti, noodles, peanut butter, catsup, corn syrup, 
canned tomatoes, white table syrup, beans, peas, 
canned mixed vegetables, soup stocks, spices and 
flavoring extracts for foods, 

“Milkolate,” (108,304.) The Milkolate Co., 
Cleveland, Ohio. Food beverages containing g 
special preparation of milk. 

“Tonic,” (109,908.) Brewster, Gordon & Co., 
Rochester, N. Y. Tea, 



Trade Marks Pending 


“Topan." (109,909.) Brewster, Gordon & Co,, 
Rochester, X. Y. Tea. 

Week Ending May 21, 1918 
“Banner.” (109,829.) The Minor & Dixon Co., 
Cincinnati, Ohio. Coffee. 

AGAINST NATIONAL TRADE MARK 
The Merchants’ Association of New York dis- 
approves of the idea of a National trade mark to 
distinguish American merchandise used in com- 
merce with foreign nations or in interstate com- 
merce. Its reasons, wh/cii have been filed with 
Congress, are that if the utilization of the trade 
mark becomes widespread and covers good, ba l 
and medium merchandise, it will not be possPle 
to safeguard it against unscrupulous users who 
might exploit their merchandise under it. 



^FOR OUR BOYS OVERSEAS 

If Bits of verse and inspirational prose that make for comfort and better 
cheer. News of members of the trade in service at home and abroad. 



WHAT IT IS ALL ABOUT 


One of the Reasons Why We Are at War 
With the Teutonic Allies as Seen 
by an English Poet^ 


P erhaps the reasoned explanations of this 
war are too high for many of us. These 
great generalizations as to freedom, liberty and 
democracy are true; they hark back to Magna 
Charta, and have the ring of Washington and 
Lincoln in every syllable, but sometimes they are 
a bit over our head. Tliere is a directer appeal 
than that. A British poet— we don’t even know 
his name— tells about a crippled cockney soldier 
who was creeping out of Fleet street on his 
crutches one day^ when over on the Law Courts 
side three laughing Frenchmen passed in uni- 
form : 

For the houses all grew misty with a faint horizon 
blue, 

While I thought o' cornflowers peepin’ from a 
blackened harvest land, 

With many a weary Frenchy bghtiiv where lliose 
cornflowers grew ; 

An’ I’ve got a kind o' homcsickiic.ss I cannot 
understand 

Since I saw those little Blueys goin’ laughin' 
down the Strand. 

Oil, cottages with gapin’ roofs astariii’ at the sky, 
Oh, ruined gardens on the Soiiinie an’ trampled 
banks of Aisne, 

There’s little left the Frencliics but to beat the 
boche or die. 

rd go back to all we hated so, the noise an’ 
filth an’ pain. 

Just to help those cheery Blueys win their little 
homes again ! 

For many of those who have been there that is 
exactly what this war is about. That is one 
'eason why we will fight it and win it 


JOHN L. ON THE HUN 
Shortly before his death, John L. Sullivan had 
^niething^o say about the Hun. “We’re goiiT to 

* By permission of “Collier’s Magazine." 


get that bird,” he said, ‘‘were goin' to get him 
sure. An’ I’ll tell you why I know. Because he 
got mad so quick. All that hate stuff, I mean. In 
the fightin’ ring, when you see a man begin to boil 
up an’ see red in the first round, you know that 
next thing he won’t be able to see at all. What's 
my best words to the boys in camp? Just this. 
Tell ’em they can't go wrong if they keep their 
feet warm aiT their head cool, their eyes open an' 
their mouth shut.” 


MAKERS OF THE FLAG 


An Expression of Americanism, the Pictured 
Suggestion of the Ideals That 
Make This Nation 

By Franklin K. Lanil 
HEN came a great shout from The Flag: 

“Tlio work that wc do is the making of the 

flag. 

“I am not the flag; not at all. I am hut its 
shadow. 

'T am whatever you make me, nothing more. 

‘‘I am your belief in yourself, your dream of 
what a people may become. 

“I live a changing life, a life of moods and 
passions, of heartbreaks and tired muscles. 

“Sometimes I am strong with pride, when men 
do an honest ffork, fitting the rails together truly. 

“Sonietiines I droop, for then purpose ha.s gone 
from me, and cynically 1 play the coward. 

’‘Sometime.s I am loud, garish “and full of that 
ego that blasts judgment. 

“But always I am all that you hope to be and 
liavc the courage to try for. 

“l am song and fear, struggle and panic and en- 
nobling hope. 

‘T am the day’s work of the weakest man, and 
the largest dream of the most daring. 

“I am the Constitution and the courts, statutes 
and the statute makers, soldier and dreadnought. 
drayTnan and street sweep, cook, counsellor and 
clerk. 

“I am the battle of yesterday and the mistake of 
to-morrow. 

“I am the mystery of the men who do without 
knowing why. 

“I am the clutch of an idea, and the reasoned 
purpose of resolution. 
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“I am no more than what you believe me to 
be and 1 am all that you believe I can be. 

"I am what you make me, nothing more. 

“I swing before your eyes as a bright gleam of 
color, a symbol of yourself, the pictured suggestion 
of that big thing which makes this nation. My 
stars and my stripes are your dream and your 
laliors. They are bright with cheer, brilliant with 
courage, lirnf with faith, because you have made 
them so out of your hearts. For you are the 
makers of the Oag, and it is well that you glory 
in the making," 


THE CARELESS SAMMIES 

:\ benevolent looking woman was harrying two 
wuiiiided soldiers recently returned from E'rance. 
Her questions were numerous, and she would not 
be denied. 

“Tell me how you got wounded,*’ she demanded 
of the oldest Sammy. 

Wearied by her third-degree methods, he re- 
plied : 

“Well, you see, ma’am,’ it was like lliis: Bill 
and 1 were leaning against a barrage having a 
smoke, when it suddenly stopped and wc fell over 
the parapet !" 


FREEDOM S CROWNINO HOUR 
On the eve of the great battle of Gallipoli, a 
ry-year-old Australian soldier wrote this poem 
just before he vvei^t into the struggle, in which he 
was killed : 

You that have faith to look with fearless eyes 
Upon the tragedy of a world at strife, 

And know that out of Death and Night 
Shall rise tlie Dawn of ampler Life, 

Rejoice, whatever atiguish Alls the heart, 

That God has given you a priceless dower 

To live in these great times 

And bear your part in Free<lom’s crowning hour— 

That ye may tell your sons— who ke the Light 
High in the Heavens— their heritage to take, 

“I saw the Powers of Darkness put to flight, 

“I saw the Morning break." 


THE AERIAL BOOTLEGGER 

A \etcraii corporal was leading a squad of 
rookies, when one spied a stationary balloon in the 
air. 

"What's that ?" he asked. 

"That." replied the corporal, with a solemn 
face, "is a wet canteen for aeroplanes." 


DUTY 

Duty, then, is the sublimest word in the English 
language. Do your duty in all things. You can- 
not do more ; you cannot wish to do less. — R obekt 
E. Lec! to his son. 
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THE TRADE’S ROLL OF HONOR 

The Latest Information Concerning Those Men 
in the Trade Who Are Fighting for 
America and Her Allies 


T his month we have ,to record some more 
names of tea and coffee men entering service, 
and also two promotions among the military 
officers. j 

In Military and Naval Service 
C R. Coffin, formerly with A. C. Israel, New 
York, has been promoted from Captain to Major 
in the Adjutant General's Department, Camp 
Wadsworth, Spartanburg, S. C. 

Raymond Hamilton, formerly in W. R. Grace 
& Co.’s New York 
office, is with the 
American Expedition- 
ary Force in France. 
He is a member of the 
Sanitary Train. 

Jerome J. Jacobi, 
formerly with J. H. 
Windels, New York, 
is now a member of 
Company I, First 
Pioneer Infantry, 
Camp Wadsworth, 
S. C. 

Frank Goldh.srt, of Sprague & Rhodes, New 
York, is now in service with the U. S. A. 

Ch.arles Poth, formerly with Davison & 
Murphy, New York, has been in France for some 
time with the A. E. F. 

Albert S. Chew, 
formerly with Hew- 
lett & Lee, New York, 
is doing scout patrol 
duty in the Naval Re- 
serve. 

Capt. Gerald Ross 
Larkin, only son of 
P, C. Larkin, with 
whom he was asso- 
ciated in the “Salada"’ 

Tea Company, Bos- 
ton, was mentioned in 
a list of dispatches published recently from re- 
ports by Gen. Sir Douglas Haig. Capt. Larkin 
has been abroad since 1915, serving first with the 
Second British Army and later with the Canadian 
.\rmy Service Corps. 

Victor H. Engelhard, Jr., son of Jhe lately 
deceased president of the wholesale coffee firm 
of A. Engelhard & Sons Co., Louisville, Ky., is 
now captain at Camp Zachary Taylor, Texas. 



R.\ymond Hamilton 

He is ill France with an 
.American Sanitary Train 




HOW TO HELP WIN THE WAR 

1[ Practical suggestions for the solution of war-time problems by leaders in 
the tea and coffee trade. A digest of national activities in which all mrfy partici- 
pate or to which they may lend a hand. 

"ODR* TASK— TO WIN THIS WAR.”— President Wilson. 




THE WILL TO WIN 


We Must Adjust Our Mental Processes to 
Cope With the Extraordinary Con- 
ditions That Exist 


By 1'rf.derick D. G.srdnei) 

Governor of Missouri 

IN order to win the war with the mioimuiTi 
^ amount of friction, the people mn.st adjust their 
mental processes to the extraordinary conditions 
that exist. In passing judgment upon a policy, 
they must nut attempt to apply the tests appro- 
priate in times of peace. Men must not he moved 
to captious criticism because of personal incon- 
veniences which they would under no circum- 
stances be called upon to endure in tiine.s of 
peace. They must have ahvay.s in mind the 
thought that the ultimate object of this war is a 
lasting peace; that the hardships must be endured 
in order that they may at the very earliest possible 
moment resume their normal manner of living, 
and enjoy again the privileges and blessings of a 
free government, at peace with all the world. 

We must steel otirselve.s to endure without 
grumbling the hardships entailed by this war. We 
must possess our souls with infinite patience, and 
not indulge in captious criticism. In forming or 
expressing an opinion relative to the manner in 
which the affairs of the Nation are being con- 
ducted, wc should resolve every doubt in favor 
of our Government, and should not be influenced 
by personal or partisan ends. * 

The people of America are “keeping the home 
fires burning.” There is no difference of senti- 
ment among them. They are determined to re- 
main a unity in sentiment and in spirit. What 
they fear most of all is that selfish and designing 
interests may succeed in tearing down the splen- 
did, efficient machine which the President has 
builded. The people out this wa> call the ma- 
chine efficient because they know that never in 
the world’s history has so much been accomplished 
in so short a time. 


ONE COFFEE ROASTER’S METHODS 


How an Oklahoma Company is Conserving the 
Materials Needed by the Government 
and is Solving the Labor Problem 

I N a recent letter written for the Griffin Grocery 
* Company, McAlester, Okla., W. F. Dahlen, in 
charge of the coffee department, tells how his 
company is helping to win the war by conserva- 
tion of materials and labor. His letter follows: 

Ever since the early part of the war the man- 
agement of our coffee-roasting plant has been 
carefully operating, and at all times has been try- 
ing to find ways and means to do our part in the 
conservation of materials needed by the Govern- 
ment. The call to the colors has made the labor 
question very serious. However, we have been 
using our own efforts to train the younger class 
of men and girls to take the place of those in the 
service for our country. 

We have now brought into use one- and three- 
pound fiber cans, as well as one-pound paper 
bags, to do our share in the preservation of tin 
plate. 

Fiber boxes are used instead of wooden boxes 
wherever possible. While the war has made all 
foodstuffs go sky high and coffee has always been 
cheap, we do not believe in speculative buying. 
Our car shipments contain double capacity in 
keeping clev the present freight situation. 

The high cost of foodstuffs is noticeable very 
much among the general public. We believe in 
not taking advantage of the often heard of 
"raise on account of the war,’’ 

We figure on the smallest profit we ever did, 
and try to make up in increasing the quantity of 
our output as much as possible. 


WHEAT-SAVING SLIPS IN PACKAGES 
Manufacturers of package foods have been 
asked by the Food Administration to co-operate in 
the educational work necessary to save wheat for 
shipment to the allies. Having urged the public 
to save wheat, it must now be taught what to use 
instead— cornmeal, potatoes, rice, oatmeal, barley 
and other substitutes. Specialty manufacturers 
can assist through their sales forces, advertising 
and package literature. What the Food Admin- 
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istration needs is the widest and most rapid dis- 
tribution of the message, ‘‘Eat more foods made 
(if cornmeal, potatoes, rice and such products, in- 
stead of wheat foods,” with definite recipes to 
encourage home cooking of these alternatives of 
wheat. 

The following ways by which specialty manu- 
facturers canTclp get the message quickly to the 
puldic are suggested: (r) By attaching stickers 
to packages now being shipped; (2) by inclosing 
printed slips in packages; (3) by placing loose or 
pasted inserts in booklets or other literature dis- 
trilmted to the consumer; (4) hy mentioning the 
use id corn, potatoes, rice, etc., in advertising both 
to the public and to the trade; (5) by asking 
salesmen to spread the message among grocers. 

SPREAD THE VICTORY GOSPEL 

Put the "We’ll Win the War" Spirit Into 
Your Business Letters and Refrain 
from Any Hint of Pessimism 

I ET the victory punch into your business 
^ letters. 

lV.s.simisin B more infectious than scarlet fever. 
One doubler can infect a room full of people. 
Tlic germ of this disease often creeps into our 
correspondence and docs more harm than the 
spoken word. 

So the United States Department of Commerce 
suggests that tlie “win-thc-war” spirit he gotten 
into hiisine.ss letters, Originally the idea applied 
to mail sent to foreign countries, where the color 
of our thoughts is searched for eagerly between 
Ihe lines of what we write. The business man 
abroad—wliether neutral or ally — is quick to see 
any weakncs.s. The flag ought to he kept flying in 
all Utters that leave the country. 

The .same is true of business lettj*rs to home 
correspondents. 

There is .such a thing as negative as well as 
ixtsitivo i):itriotisn 1 . To refrain from doubts is 
not etiough. Our correspondence should carry 
a \ital confidence and purpose to see the war 
tbnnigh to victory. 

We arc going to win. Let your letters show it! 


WM.\T THRIFT REALLY IS 
Thrift docs not moan stripping life of all relaxa- 
tion and of all beauty. It means no fanatical, 
puritanical extremes of self-discipline. It means 
rather somctliiiig of the ideas that underlay the 
civilization of ancient Greece— the ideal of na- 
tional temperanre in ail living. It calls for well- 
considered conduct of thought and of living. It 
does rot mean tliat the world will be a Utopia, but 
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merely that the standards of the average man and 
the orderliness of his life will be raised. Thrift, 
then, is not saving and conserving merely, but 
sometliing far more significant— self-control and 
self-denial and temperance; qualities that mean 
more in terms of sheer national wealth than all the 
gold that was ever mined. Thrift carried out in 
such fashion means that when the war is over 
all our people will find themselves grown into 
habits of character and of practice that will serve 
to put the whole nation on a much higher plane 
lhaii ever before— Thomas W. Lamont, 


MEETING THE LABOR SHORTAGE 


Four Things Which American Business Men 
Must Include in Their War-Time 
Operating Programmes^ 

'^ilE efficiency of labor, like the efficiency of 
^ capital and management, is comparatively 
lower under the enormous stress of the time and 
the great changes— and upheavals in industry. 
Thousands of workers have been taken from their 
regular occupations and have had to be trained 
ill new work. The relatively decreased efficiency 
of the workers and the greatly increased wages 
have added enormously to the production cost. 

Constructive dealing with the labor shortage 
rnu.st include at least four policies: 

1. Increased training in technical and man- 
agerial efficiency. 

2. The cultivation of a will-to-win-at-any-cost, 
loyalty spirit as the proper psychological founda- 
tion for maximum effort. 

3. The more scientific application of efficiency 
ideals. 

f The more careful employment of women, 
older men, and hitherto unused resources. 

One man has said, “There is only a numerical, 
r.ot a production, shortage of labor.” In other 
words, we must use our labor resources better. 

* Feprinted from “Business Bulletin,” La Salle Exten- 
sion University. 


AMERICAN TRADITION 
There are no grown-ups in this new world of 
democracy. We are trying an experiment such as 
the world has never seen. Here we are, so many 
million people at work making a living as best we 
can; 90,000,000 people covering half a continent — 
rich, respected, feared. Is that all we are? Is 
that why we are? To be rich, respected, feared? 
Or have we some part to play in working out the 
problems of this world?— Franklin H. Lane, in 
“The American Spirit.” 



By Herbert S. Houston 

Member of the Committee of the Chamber of Commerce 
the Slates on Rconoroic Results of the War* 


V ISCOUNT GRKY of Falloden, while still 
Secretary of State for Foreign Affairs of 
Great Britain, expressed the opinion to ait Ameri- 
can diplomat that the great war might have been 
avoided if there had been in existence, during the 
fateful summer of 1914, the proposed League of 
Nations. Such an opinion from so responsible a 
statesman is certainly a challenge to a world at 
war. Not so much a challenge as to what might 
have been, for the angry waters of the past have 
rushed over the dam, but a challenge, certainly, to 
the future. For if the greatest war in history 
could have been avoided, then there is ground for 
hope that all wars can be avoided, or, at least, that 
the danger of their recurrence can be greatly les- 
sened. So the opinion of Viscount Grey, par- 
ticularly in relation to the prol>able world organ- 
ization that will follow peace, is deserving of most 
serious examination. 

If such a world organization as the widely dis- 
cussed League of Nations had been in effective 
existence in 1914, on the basi.s of the American 
proposals, what would have been its procedure 
when Austria refused to arbitrate its differences 
with Serbia? To begin with, the other nations in 
the League would have instantly joined in apply- 
ing economic pressure to Austria. This would 
have taken the form of a complete trade em- 
bargo. Manifestly the more complete the em- 
bargo the more quickly it would have been effec- 
tive. In that respect it is like the blockade. But 
if- the League of Nations had been organized and 
its International Court established, it would have 
had both the authority and the machinery to make 
the trade embargo complete. The nations in the 
League would, of course, have had their diplo- 
matic representatives in Vienna. They would 
have notified the Austrian Government that the 
League had declared an embargo against Austria ; 
that the embargo would continue in force until 
Austria took her case against Serbia to the In- 
ternational Court in accordance with her pledge 
to the League; that, furthermore, if Austria con- 
tinued her recalcitrancy and persisted in her 
preparation to take her ease to war for decision 
rather than to court, she would find their com- 
bined military and naval power on the battle line 
by Serbiais side. 

The economic pressure against Austria would 
probably have proved too strong to be resisted. 

* Copyright, 1918, by Doublcday Page & Co. 


In 1912 the total export and import trade of the 
dual empire amounted to $1,277,000,000. Against 
this an embargo would have been raised by the 
nations of the League. And in connection with 
checking and, to a great degree, stopping this vast 
volume of trade, other respressive actions would 
have been taken against .‘Vustria-Hungary. Com- 
munication with the outside world would have 
been interdicted. This would have affected im- 
mediately the mails, tlie telegraph and cable lines, 
the tcleplioue and wireless communications. 
Trains would have been stopped at the Austrian 
border. Foreign exchange would have been sus- 
pended, along with foreign trade. And Austria- 
Hungary would have stood in the eyes of the 
world a self-confessed, international outlaw, a 
country with which other countries would refuse 
to have commercial intercourse, or any communi- 
cation or any relations whatsoever. 

This would have been the pressure from with- 
out, and it would have beeii accompanied, beyond 
question, by strong pressure from within. For it 
is iinpossihle to suppose that many people in Aus- 
tria would not have been exerting a powerful 
public opinion, meantime, against their govern- 
ment Leaders in every section of Austrian life 
and society— in business, in linaiKe, in the press, 
in the church, in the government itself — would 
have known the cause of all these drastic meas- 
ures aimed at their country, and many of them 
would have stirred the people to demand that it 
be removed. When it was seen that the cause was 
Austria’s refusal to keep her pledge, made with 
other nations, to take an international dispute to 
the International Court, an act of sheer outlawry, 
it is impossible to believe that Berchtold and his 
ministers could have ridden the storm of protest 
that would have arisen. And especially would tliis 
appear to he the inevitable reaction of the Aus- 
trian people, Ijecaiise their protest against their 
government’s stand before the world in the in- 
defensible position of an outlaw, would be given 
insistent force by their own uncalled-for suffering 
ffom the penalty of that outlawry. Even as they 
protested they would be suffering from the eco- 
nomic pressure of the world visited upon them 
because their government had refused to keep its 
word. And behind the economic pressure they 
would have seen clearly the combined military 
and naval power of the League of Nathuis as an 
oncoming vengeance against outlawry, ready to be 
used, if the economic pressure failed, to compel 
Austria to obey the law and take her case against 
Serbia to court 

The conclusion is unescapable that pressure 
from within would have been exerted, and that 
it might have proved tef be as powerful as the 
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pressure from without. Between the two mill- 
stones, it is reasonahle to believe, Austria might 
have had ground into Iicr consciousness the truth 
that "righteousness cxalteth a nation,’' and that a 
pledge when made must be kepi. 

The flaw in the armor of this hypothetical case 
is doubtless the war policy of Germany. At least 
the nations of the Entente .Allies will he slow to 
believe that anything short of war could have 
stoppofl the war spirit of the militaristic party 
in Berlin, when “dcr Tag,” for which preparation 
had been made for forty years, at last dawned. 
But the League of Xations strong enough to 
coerce Austria, through either economic or mili- 
tary power, which Viscount Grey manifestly had 
in mind, would have included Germany; and it is 
such a league, with Germany included, that has 
heen assumed in the illustration presented. As 
to (lie violence of this assumption for the Ger- 
many of 1914 there would be wide divergence of 
view. But' for Gernumy in January, 1918, her 
Imperial Oianccllor, Von Hertling,' has stated 
officially that "the Imperial Government is gladly 
ready, when all other j)ciKling <iuestiniis have been 
settled, to begin the examination of the basis of 
such a bond of nations.” .And the "basis" has been 
indicated clearly by President Wilson; "We fight 
for the things we have always carried nearest to 
our hearts, for the right of those who submit to 
authority to have a voice in their own government, 
for the right and lit)erties of small nations, for a 
universal dominion of right by such concert of 
free peoples as shall bring peace and safety to all 
nations and make the world itself free." 


WiiAT Wir.T. F.kd the WoKi.D War? 

^ But the great war came, as all the world knows. 
I’A'onomic pressure has been a vital factor in it 
from the beginning and it may prove to be the 
decisive one. Nation after nation has joined the 
lighting lines until the spring of 1918 finds twenty- 
three of them engaged. In the fullest sense it has 
been an international war. It was caused by the 
dehance of public law by Germany. Tliat was 
and is the supreme issue. Tlierc v/cVe, to he sure, 
many auxiliar)' causes, but the overshadowing 
caii.s'c was the assertion by an autocratic power 
that It could employ military force to* destroy the 
aw of nations. When the ]m|)crial Chancellor of 
Gonnany made that assertion in support of the 
actual invasion of 'neutral Belgium, the challenge 
was made that the democratic nations had to 
UM -1 ^ ^ continue democratic. 

. While It IS true that the United States did not 
join in resisting this first challenge, although a 
great part of its cittzenship believed it was the 
duty of the government to do so. the second chal- 
i ngc declaring Germany s lawless puroose to 
<l^fy tl.c ,ul.lic hw of the seas by thFsubmarine 
uas resisted. So this country is in the war with 
the Allies, in support of the democratic principle 
that ail ocratic military power cannot defy inter- 
national I,r,v. It is this issue that makes the war 
one hetwecii .autocracy and democracy. And the 
war iiiiist be won, m the much-quoted because de 
‘■"■ng phrase of President Willon Jo Se Jhe 
world safe for democracy” 

safe ?'■ war economic pres- 

has been a potent force and has been used in 


many ways, both new and old. Every nation en- 
gaged found it essential to place its whole indus- 
trial organization on a war footing. This has 
gone forward, in a quick progression, through in- 
dustries to individuals. While Germany was able 
to effect a highly controlled organization, through 
autocratic power, more quickly than her enemies, 
they have all steadily developed and mobilized 
their resources for war purposes, 

So as the^ war has gone it has been manifest 
that economic power, as a war measure, was being 
engaged as completely as military power. And 
the end will come, so many observers believe, 
through the elfective use of superior economic 
force, victory resting with the nations that pos- 
sess that superiority. Of course, the Allies are 
fully aware that they possess that superiority, and 
they arc determined that it shall be so used that 
they shall be the victors. 

The sea power of Great Britain has been the 
dominating agency in enforcing economic pres- 
sure, through its use in intercepting Germany's , 
imports mid exports. Tn order to make this power 
as effective as possible the American doctrine of 
continuous voyage, developed in the prize courts 
of the United States during the Civil War, was 
adopted by both England and France. By this 
diKtrine, if the ultimate destination of a cargo 
was proved to be an enemy port, that fact estab- 
lished its enemy character and made it liable to 
.seizure. Proof had to be established in prize 
courts under the rules of international law. But 
swiftly the ocean-borne commerce of Germany 
was reduced and practically destroyed, The re- 
sulting pressure upon Germany and Austria has 
heen widespread .and most severe, This has been 
shown in innumerable ways, such as the rationing 
of the civil ixipulation, the hunger strikes, the 
reports in the German and Austrian papers, as 
well as through reports from contiguous neutral 
countries. While the actual figures of loss, in 
both the export and import trade, are not avail- 
able, they unquestionably represent a total so 
staggering that their effect can be considered one 
of the most disastrous blows dealt the Central 
Powers during the war. 

In addition to the blockade work of the English 
navy, the whole economic power of the British 
Empire was invoked in January, 1916. Every self- 
governing dominion, every colony, every part of 
the Empire responded by boycotting German 
trade. The result was an embargo at the source, 
the form in which economic pressure can be made 
most drastic. Trade black lists were issued, re- 
strictions were placed on the shipment of raw 
nuiterials, coal ports were closed to ships that car- 
ried pro-German cargoes, and presently a world- 
wide boycott was in force against Germany and 
her .Allies that will continue with constantly in- 
creasing pressure until the war ends. In this 
bghtemng ring of commerce every nation of the 
Entente Allies has a part. The United States, in 
particular, used the economic weapon hefore it 
was able to use any military weapon, and through- 
out the war its vast commercial power will be em- 
ployed. This power has been mobilized in many 
ways. The Government in the spring of 1918 took 
entire control of foreign exchange; before that it 
Had established a license system for export trade, 
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and adopted a Trading with the Enemy Act of the 
most comprehensive and drastic character. All of 
these measures — and they have been adopted in 
some form by France and our other Allies— have 
combined in creating a financial and economic 
offensive against Germany that is likely to prove 
as powerful in ending the war as the military 
offensive, 

But Germany has not been alone in the war in 
feeling the force of economic pressure. England 
and France have felt it, especially through the de- 
struction of merchant ships by the submarine. 
This has limited the import of foods by both 
countries and made necefcary carefully devised 
control of the food supply and regulation of its 
consumption. And economic pressure lias been 
felt in America, through the necessity laid on 
this country of saving enough from the stock of 
grain and meat and fats to supply the deficiencies 
among our Allies. For a number of months 
eighty-four Dutch ships were held in the harbor 
of New York, many of them loaded with supplies, 
because it was feared that a considerable part of 
their cargoes would ultimately find their way to 
Germany, and because, moreo\'er, these cargoes 
were sorely needed in England and France and 
Italy. Finally, in January, 1918, these ships were 
allowed to sail under guaranty that .ill the sup- 
plies they bore would go only to neutrals or to the 
Allie.s, and that the ships would be returned to 
this country for use in our own carrying trade. 

Within a few months after our entr)- into the 
war, a Food Administration was established under 
the direction of Herbert Hoover, and it has car- 
ried out the most comprehensive plans, both for 
conserving and using the food supply and for 
increasing it. Similar plan.s have been followed 
by Dr. Harry A. Garfield, the Fuel .Administrator. 
And the most drastic one, forbidding the use of 
coal in industry, with a few designated e.xcep- 
tions, for five consecutive days, beginning January 
18, 1918. and for nine Mondays, beginning January 
21, came as such a sudden shock that the whole 
country was fairly dazed. But the order was 
obeyed until it was rescinded after the third coal- 
less Monday, and the coal situation definitely im- 
proved. And it can be frankly stated that the food 
and fuel orders brought the war more closely to 
America than anything else had done. On a 
wheatless or meatless day, especially if it were 
a coallcss one, the news of fighting in France was 
borne hoine in a closer, sharper way than ever 
before. It was economic pressure of a very real 
sort and in a country that had always believed its 
resources were exhau.stlcss. 

As the war has gone on it has seemed probable 
that its end would come with the complete eco- 
nomic collapse of one or the other group of bel- 
ligerents. It is largely a struggle for subsistence, 
both for armies and navies and for the belligerents 
back of tbem. The heavy gun is no more im- 
portant in forcing a decision than the big cargo 
ship. Or to state it differently and more ac- 
curately. when the ships can supply the necessary 
men and munitions the guns will he able to force 
a decision and end the war. 

Germany’s drive for a separate t>eace with Rus- 
sia waj made both as a military and as an economic 
measure. After the treaty with Ukraine it was 


believed tliat food supplies would be forthcoming 
that would greatly relieve the situation with tlie 
Central Pow'ers. To what degree this will be true, 
in view of the demoralized situation throughout 
Russia, is not clear, but as far as it is true it will 
prove to be an economic factor of definite con- 
sequence. 

It is plain that this economic pressure, applied 
by all of the belligerents, has been a war measure 
just as definitely as the fighting by armies and 
navies. And its operation in working to end so 
great a war illustrates the effects it would pro- 
duce when used as a preliminary measure by a 
league of nations against a single nation to pre- 
vent war. 

(To be continued) 


THE UPLIFT CORNER 

Helpful Thoughts and Verses that Make 
for Self-Reliance and Freedom, in 
Blending Sentiment with 
Business 


A WISH FROM INDIA 
^^ay every soul that touches thine, 

Be it the slightest contact, get therefrom some 
good: 

Some little grace, one kindly thought, 

One aspiration yet unfclt, one bit of courage 
For the darkening sky, one gleam of faith 
To brave the thickening ills of life, 

One glimpse of brighter sky, beyond the gathering 
mist. 

To make this life worth while, 

And Heaven a surer heritage. 

“Dr. TIu.me. 


THE TRUE EDUC.ATION 
Education docs not mean teaching people to 
know what they do not know. It means teaching 
them to behave as they do not behave. The true 
education which people now ask of you is not 
catechism, but drill.— J ohn Rjtskin. 


The first virtue is to restrain the tongue. He is 
nearest to the gods who knows how to be silent 
even though he is in the right. — Cato. . 


Responsibilities gravitate to the pe’^son who can 
shoulder them, and Power flow's to the man who 
knows how.— Elhert Hubbard. 


Sleep is the best medicine in the world. It is 
the best doctor upon the earth.— R obert G. Ingeb- 
S01.L. 
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THE FIRST SUMATRA TFA STORY 
\Vc take pardonable pride in telling in this issue the first story of Sumutra 
tea. It iias taken months of preparation aiid we believe it to be in keeping with the 
best traditions of the “Riue Book” for enterprise, accuracy and completeness. Ameri- 
can tea Ijuycr^s mu.st watch Sumatra tea. They need to know all about its develop- 
ment. This paper can be depended upon to tell it to them. 


PUBLICITY THE CURE FOR FLAVORING EXTRACT ABUSES 
The flavoring extract men are in need of nothing so much at this time as trade 
advertising. President Beers seemed to recognize this fact when, at the recent con- 
vention in this city, he stated the time was ripe for a nation-wide educational cam- 
paign on the legitimate use of flav'oring extracts. It has been charged that the ex- 
tract lalid sometimes acts as a cloak for an alcoholic beverage designed to evade 
the law of the land, particularly as regards so-called “dry territory,” and the yearn- 
ings of foolish young soldier lads. 

1 rpident lleer,s dor.s well to urge upon the Association members that they 
scrutinize all orders and to remember that it is up to them to safeguard their in- 
austry. Not only this duty devolves upon them, but also the policing of the trade 
as a vvhole. First, let them be sure that tlieir own house is in order. Second let 
them keep a sharp eye for the unscrupulous manufacturer outside their member- 
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ship. Third, they would do well to take the advice of their attorney, Thomas E. 
Lannen, who, while believing that any attempt to interfere with the manufacture and 
sale of flavoring extracts for legitimate flavoring purposes will, in the end, defeat 
itself, nevertheless urges them to be ever on their guard in selling extracts to make 
certain that the purchaser does not resell such extracts for anything but flavoring 
purposes. 

Right here is the nubbin of the matter. It will be money in the pockets of the 
flavoring extract men if they .should unite in an advertising campaign devoted to 
getting across this one idea to the manufacturing and distributing trades of the 
United States; otherwise they may be surprised to wake up some morning and find 
that they have been practically legislated out of business. 

•'IF FRESH ERF..\D, WHY NOT FRESH COFFEE?" 

At last the American doughboy is going to get a square deal in coffee. Largely 
due to the activity of E. F. Holbrook, the .Army’s new live wire tea and coffee buyer, 
The Tea and Coffee Trade Jol'r.x.al’s query, “If Fre,sli Bread, Why Not Fre.sh 
Coffee?” is to be answered in the affirmative. The green coffee is to be shipped 
direct to France, thus saving unnecessary delay here. It is to be roasted back-of the 
lines in self-contained outfits that can be moved forward as the troops advance. 
It is to be immediately ground and distributed to the mess sergeants in sealed con- 
tainers, so that the service will be practically the same as in the case of bread. We 
are assured that reforms are also on the way in the actual making of the beverage. 
This presents many vexing prohlcms, we know, but under Mr. Holbrook’s intelligent 
direction we feel sure all of them will be solved. One thing is certain, our boys 
are going to get freshly rnasteil, freshly ground and freshly made coffee and the 
sum total of their comfort and efficiency is going to he increased thereby. W'hich 
is as it should be. 

THOSE COFFEE PROPAGANDA ASSURANCES 

The promoters of the million dollar coffee propagaiida, undisturbed by the 
postponement made necessary to conform to the wishes of the government, are solicit- 
ing funds to make good their promise to Brazil to furnish the moneys required on 
thi.s end to run the campaign. Incidentally there are being circulated through 
the trade, stories that governmental assurance has been given the coffee committee 
that it may proceed with the profiaganda in October, because by that time all ques- 
tions as to ocean tonnage will be over. Further, it is being said that steamers 
sufficient to bring ocean transportation hajk to a normal state of affairs will be 
available by November and that by January a coffee surplus is anticipated. As an 
aside, it is pointed out that with the disappearance of the steamer room question it 
is probable that much of the need for the present coffeq regulations will have pas.serl, 
and it is even being hinted that limitations on option dealing may be raised or 
eliminated altogether. One story ha.s it that the Food .Admini.strator has already 
suggested some relaxation as to dealing in wheat futures anil that he will probably 
do the same thing for coffee. 

These stories may not have been authorized by the coffee committee. Never- 
theless we hope none of our readers will be misled by them. The government has 
not assured the coffee men’s committee of anything. When they marie inquiry they 
were distinctly told that at the present time every possible steamer was being saved 
in order to divert the tonnage so con.served to the carrying of men and munitions. 
As to whether October, November or any other particular month will bring about 
a surplus of shipping room, surely no one in Washington would be so foolish as to 
attempt to say. Who, in war times, can read the future? 

It is also untrue that the Food .Administration has suggested any relaxation in 
wheat futures trading. It isn't conceivable that the Food .Administrator would even 
consider a matter of this kind until the harve.sts are gathered and more definite 
knowledge is obtained as to just where we are in the matter of wheat supply. The 
best information reaching us from Washington is to the effect that more or less 
drastic regulations on coffee are likely to continue for the duration of the war. 



FLAVORING EXTRACT MEN CONVENE 

^ Many war-time problems considered at well attended annual meet- 
ing of Flavoring Extract Manufacturers Association, held in New York 
June 26-28. ^ Substitutes for alcohol discussed and adverse legislation 
reviewed, President F. P. Beers re-elected. 


T he ninth annual convention of the Flavoring 
Extract Manufacturers’ Association of the 
United States, held at the Hotel Astor, New 
York, June 26-28, was one of the most successful 
in the history of the organization. The sessions 
were well attended 
and much of in- 
terest developed. 
The convention 
committee, of 
which J. Edward 
Young of Thurs- 
ton & Braidich, 
New York, was 
chairman, provided 
not only a helpful 
and instructive 
business pro- 
gramme, but also 
a most interest- 
ing entertainment 
schedule, which 
included a theater 
party, a shore din- 
ner at Chateau 
L a u r i e r, C / f y 
Island, and a visit 
to the Midnight 
Frolic atop thej 
New Amsterdam 
Theater. 

Governmental war-time restrictions, adverse 
legislation and other trade problems brought on 
by tlie war occupied a prominent place in the dis- 
cussions. There wns apparent a desire to co- 
I'perate with the Government and to back any 
measure designed to assist in the prosecution of 
the war. 

In his annual address, President Beers stated 
that the time was ripe for a nation-wide educa- 
tional campaign on the legitimate use of flavoring 
extracts, to establish them beyond question as es- 
.sential food products. He also urged the mem- 
bers to watch their sales carefully so as to pre- 
vent the use of products containing alcohol for 
beverage purposes. 

He stated that manufacturers who knowingly 
I'lace their goods where they might be used for 


other than legitimate purposes would be put out 
of business. 

c 

Many Papers of Merit Read 

Several papers of merit were read at the dif- 
ferent sessions, among them being one of espe- 
cial interest by W. M. McCormick, of McCormick 
& Co., Baltimore, father of the association. It 
had to do with general trade conditions, and made 
an appeal for the whole-hearted support of the 
war by extract manufacturers. He suggested that 
the trade be prepared for further restrictive meas- 
ures, as he knew they were coming. 

Another helpful paper was that read by L. K. 
Talmadge, of Baker Extract Company, Spring- 
field, entitled “Cost Sj'stem.” Mr. Talmadge de- 
vised the cost accounting system which was re- 
cently sent to members in the form of a circular. 
During the course of his convention talk he dis- 
tributed copies of these circulars and then gave a 
concrete demonstration of the working out of his 
system. 

C. Beilstein, vice-president of Dodge & Olcott 
Company, New York, presented a summary of 
market conditions for raw materials in an address 
entitled “The Outlook for Lemon and Orange 
Oils and Vanilla Beans.’’ Mr. Beilstein’s talk 
showed an intimate knowledge of the raw material 
situation and was well received. He stated that 
the trade has little cause to complain about prices 
of aromatic raw materials; that the present price 
of vanillin is not as high as conditions warrant, 
and that there is little likelihood of any sharp 
break in the price of vanilla beans. 

Because of the shortage of alcohol, its high 
price and the possibility of laws being passed pro- 
hibiting the sale of extracts containing alcohol, the 
paper read by Dr. R. 0 . Brooks, of New York 
City, dealing with non-alcoholic extracts, aroused 
much interest. He stated that even though alcohol 
was the best extracting agent for vanilla beans, 
it did not necessarily follow that the flavoring 
need be delivered to the housewife dissolved in 
alcohol. He advocated the consideration of sugar 
syrups as carriers of flavor, and mentioned par- 
ticularly a product called “Nulomoline T. P.,’’ 
with which he has successfully experimented. To 
emulsify the oils he recommends a machine known 



l'\ P. Beers, Re-elected 
President of Flavoring 
Extract Association 
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IS the "Emulsor,” manufactured by the De Laval 
Separator Company. Dr. Brooks exhibited several 
samples of various flavors made with “Xulomo- 
linc,” which he stated had been standing for 
snme time and .showed no separation. 

Talk uy Food Administration Represrntativk 
B. E. Reuter, chairman of the Division of Fats 
and Oils of the United States Food .Administra- 
tion, told about steps that arc being taken by the 
(jovernment to conserve sugar, alcohol and 
glycerine. He stated that the sugar situation 
might improve by September. Meantime, extract 
manufacturers are to he allowed but 50 per cent 
of their purchases last year. He predicted a pos- 
sible improvement in the glycerine situation be- 
cause of pgssible increa.scd production under 
Ciovcrnment auspices. .As for alcohol, Mr. Reuter 
said tlicre was little likelihood of further restric- 
tions between now and September i ; after that he 
could not say. Ho said it was not the intention 
of the Food .Administration to disrupt business, 
and there was no disposition to class extracts as 
non-essentials. 

(j. H. Xeidlinger, of the Peerless Tube Com- 
pany, Bloomtiold, X. j., gave an interesting ex- 
po.sition of the manufacture of tin tubes. Other 
papers read were : ’’The Testing of Non-alcoholic 
Flavoring Extracts,” by Dr. F. M. Boyles, of Mc- 
Cormick & Co,, Baltimore; "inavoring Extracts as 
Fsseutial Products,” l)y C. F. Sauer, of the C. F. 
Sauer Company, Richmond, Va., and ‘The Ex- 
pense of Marketing Our Products,” by J. F. Claw- 
son, of Claw'son & Co.. Philadelphia. 

.\ Vfar of Lkgisl.ative AaiviTY 

R, H. Bond, chairman of the legislative com- 
mittee, read a lengthy report indicating that the 
committee has had much to contend with during 
the past year because of the prohibitiort movement 
and the inclination of legislators to propose dra.s- 
tie laws which if gdopted wotild prevent the use 
of alcohol in flavoring extracts. The committee, 
with the aid of Thomas E. Lanncn, association 
attorney, has been able to prevent most laws being 
passed in a form detrimental to the interest of 
flavoring extract manufacturers. 

-A resolution was adopted calling for the ap- 
IH'iiitiiient of a committee of form to inve.stigate 
the navy speeilications for lemon extracts, to de- 
termine whetlicr 98 per cent alcohol can be sub- 
stituted for absolute alcohol, and also if 98 per 
cent alcoiiol is found to make a clear solution, 
1k)w much is necessary to prevent deterioration. 
Another important re.solution passed provided 
that the relative flavoring value of standard vanilla 
^extract, as compared with vanilla sugar, which is 


specified by the Navy Department, be submitted 
to a domestic science school of recognized stand- 
ing and the result reported to the association, also 
to the Navy and Quartermaster Departments. 

Other resolutions ad(^pted advocated a law 
making the water power of the country available ; 
urged members to sec that products containing 
alcohol are sold and used only for the purpose 
intended, and assured the Government of the 
association’s support in the winning of the war. 

Attention was called to Treasury decision No. 
-jCgg, having to do with the method of preparing 
and labeling certain standard products, It was 
stated that unless this decision was changed it 
would be injurious to the trade. The matter was 
referred to the executive committee with the 
power to act. 

Officer anu Executive Committee Re-elected 

President Beers’ administration was highly en- 
dorsed, and he, together with all the other officers, 
were re-elected. Twenty-one new members were 
added during the year and several others joined 
at convenient time. The officers and members of 
the executive committee are as follows: Presi- 
dent, F. P. Beers, The C. L. Cotton Perfume & 
Extract Company, Earlvillc, N. Y. ; first vice- 
president, Charles D. Joyce, A. Colburn Company, 
Philadelphia; second vice-president, R. E. Ileekin, 
The Heckin Spice Company, Cincinnati; third 
vice-president, L. B. Parsons, Seeman Bros., New 
York. Gordon M. Day, Day-Bergwell Company, 
Milwaukee, VVis., secretary; F. A, Ross, Stickney 
& Poor Spice Company, Charlestown, Mass., 
treasurer; Frank L. Beggs, The Styron-Beggs 
Company, Newark, Ohio; R. II. Bond, McCor- 
mick & Co., Baltimore; T. W. Carman, Baker 
Extract Cbmpan)', Springfield, Mass., and W. H. 
Hyde, The Abner Royce Company, Cleveland. 

The Annu.\l Dinner 

More than one hundred attended the dinner, 
which was held in the East Ball Room of the 
ffotel Astor on the evening of June 28. Burton 
T. Bush, of The Antoine Chiris Company, was the 
toastmaster, and Corporal Oscar Mouvet, of the 
French Foreign Legion, and Col. Ned Arden 
Flood were the speakers. Corporal Mouvet, who 
returned to this country in March after several 
months of service, has been visiting the industrial 
centers of the country, and was enthusiastic about 
the progress that has been made in war work. 

Excerpts from President’s Address 

As the war takes on wider latitude and deeper 
efficiency so our problems become greater and 
more diversified. Uncertainties are multiplying. 
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Our responsibilities are increasing until the very 
life of our industry is threatened. 

Our industry, in common with the other in- 
dustries of the nation, has many serious problems 
to deal with in this most critical time, and never 
was it more important and necessary for all of us 
to get together and consider the best way in 
which to deal with these problems— not only from 
our own welfare as an industry, but it is also 
necessary and far more i^pportant that we do so 
in the interest of our nation as well. We have 
already cheerfully and willingly made many sacri- 
fices, but undoubtedly we will be called upon by 
our country to make further sacrifices, and it is 
our duty to be prepared to do so, and to map out 
as definitely as possible a course which wc can, if 
necessary, pursue during the coming year to the 
greatest advantage of our nation, and still survive 
as an industry. 

It is apparent that we must readjust our affairs 
and concentrate our efforts to meet the new and 
changed conditions, 

We are learning these days what preparedness 
for war can accomplish toward the winning of 
war. It would be a good thing if we could realize 
also that preparedness for peace is quite as neces- 
sary. There is no doubt at all that when our war 
preparations have reached their maximum and 
begin to be felt, victory will follow. But what 
will follow victory? There must be a period of 
readjustment that is far-rcaching in character, 
and if we are not ready to deal with the problems 
of that period wc may find defeat in our victory. 


EXTRACT TRADE PROBLEMS 


Conditions Now Confronting the Trade and 
Suggestions for Overcoming 1 hem^ 


By W. M. McCormick 
B altimore, Md 

question of large packages versus small 
* ones is of vital importance to all of us and 
should be given consideration. Two years ago we 
sent out a circular to our trade calling attention 
to it, and over a year ago we cut out the so-called 
5-cent package of spices and teas, 5- and lO-cent 
extracts, etc., feeling and knowing that the greatest 
part of the cost for small packages is for the con- 
tainers themselves, and the content, for which the 
consumer pays, is very small. Extra small pack- 
ages absorb excessive labor, material, etc., and are 
a waste in general. 

The cost of the 5-cent package— that is, con- 
tainer, label, labor, etc., exclusive of contents — is 

* Excerpts from an address read before the ninth annual 
convention of The Flavoring Extract Manufacturers’ 
Association, New York, June 27, 1918, 


254 cents, while cents will cover the cost of 
container, label, labor, etc,, of the lo-cent pack- 
age, or approximately in that proportion. 

There is a happy medium between small pack- 
ages and bulk goods, and this we must determine. 
Everything should be done to conserve supplies. 
It is not advisable to pack in too large a package, 
for frequently the goods decompose or deteriorate 
in such a way that they are not economical. The 
question is to find the right place to stop, and this 
must be given consideration by every manufac- 
turer in the country, whether in our line or any 
other. 

Eliminate Sub-Stand.vrd Extr.\cts 

Unfortunately, in many counties and States the 
flavoring extract industry is looked upon with dis- 
trust. Jamaica ginger, peppermint^ and even 
lemon extract, have been so grossly abused that 
if persisted in our industry will be killed. Hun- 
dreds of letters to our brother manufacturers and 
merchants all over the country calling attention to 
this evil have been written, and I am glad to say 
that co-operation has been shown quickly by all 
of our members. 

Let me earnestly beg all manufacturers to taboo 
that class of trade entirely, cutting out the lower 
or sub-standard extracts, because they arc the 
ones most frequently abused. They should also be 
cut out for other reasons: First, because they 
are not economical to the housewife; second, it 
takes the same bottle and container to carry 50 
per cent in quality of these goods as it does 100 
per cent of the pure. .And just here is a great loss 
which, if we are loyal, we will prevent. 

We are most fortunate in having a man like 
Mr. Hoover at the head of our Food Adminis- 
tration. He has shown us clearly the necessity of 
economizing on sugar, and just here allow me to 
suggest a substitute which will I)e helpful. We 
have made experiments and find that the by- 
product syrup made by the sugar refiners will 
take the place of sugar to a v^ry large extent in 
our laboratories. It costs about 50 to 60 cents a 
gallon. 

Gr.aniilated com sugar is 5214 per cent as sweet 
as cane sugar, and can be used in many prepara- 
tions in proportion to its strength. We find that 
ice cream manufacturers and others are using 
large quantities of it, and as it comes under the 
head of “substitutes” you can use it without in- 
cluding it in your sugar account. 


A NATION UNITED 
This is no time for hot air or generalities or 
theories — we must all pull together, not only to 
keep business going but to make it bigger, so we 
can win the war. 

We must pull together, or be pulled apart. 
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WHY EXTRACTS ARE ESSENTIAL 


1 hey Are the Basis of Most Foods and Con- 
tribute to the Well Being of 
the Nation* 


By C. F. Sauer 

Richnionil, Va. 

E XTRACTvS arc essential food products, be- 
caii-sc flavor is the basis of all foods. They 
arc essential and a necessity in industries where 
millions in capital are involved. They are essen- 
tial to the soda water bottler; to the ice cream 
manufacturer; to the confectioner; to the fancy 
l:aker; to restaurants and hotels; to the soda 
fountain, which has become an American institu- 
tion, where.ii great many people make their mid- 
day meal of a milk shake or an egg, or some other 
drink or food, all of which contain some flavor. 
And last. Imt not least, to millions of housewives 
who find it necessary to use flavor in some form. 

.\s an essential and conserver of food, I believe 
flavoring extracts stand at the top of the list, be- 
cause extracts arc the most concentrated of all 
foods. They help to make meatless and wheat- 
less days a success. They conserve eggs, sugar, 
flour, by slinuilating the use of substitutes, as they 
make more palatable the somewhat insipid foods 
not extensively used in the past, such as rice, 
cornmeal, sweet and Irish potatoes, tapioca, corn 
and potato starch, etc. 

Imtoktant Altkssories to tjie Diet 
There is more to the success of a dish or a 
meal than merely .supplying nutrition. It must 
plca.se the sense of taste and sight or the stomach 
will reject to a greater or less degree, according 
to circumstances, the nutriment which it provides. 
The dish which you do not enjoy eating docs you 
little good. Nutritive elements are of iTo use what- 
ever to us until they have been changed by the 
digestive jirocess i«to substances which the body 
can assimilate. 

Flavoring extracts, by improving the odor an<l 
flavor of food, stimulate the nerves of taste and 
.smell, and thus excite the secretion of saliva and 
gastric juices, and thereby favor digestion. 

I do not therefore think 1 exaggerate when T 
say that flavoring extracts contribute to the health 
of a nation, as health depends on the enjoyment 
and the ease with which we digest the food we 
cat. Few of us realize the part that flavoring 
extracts play in our daily life. 

Extracts are recognized by the Government as 

* F.xcerpts from an address read before the ninth annual 
convciuion of Tlie Flavoring Extract Manufacturers’ 
A'isoclation, New York, June 27, ITIH, 


an essential in the army and navy and their in- 
stitutions. The present tendency throughout the 
country is to eliminate all strong drink, and this 
has been done in the case of the army and navy, 
but it is necessary that the several millions of men 
now serving our country should have some sub- 
stitute in the way of soft drinks in which flavor 
and sweets are necessarily used. 


MAINLY ABOUT PEOPLE 


News About Men in the Trade at Work 
and at Play 


W. H. ABORN, of the New York coffee firm 
of Atom & Cushman, 77 I'Tont street, left June 28 
for a rest at Amagansett, L. I., where he has been 
accustomed to spend his vacations. He is not 
expected back in Front street before September. 

ROSS W. WEIR, ex-president of the National 
Coffee Roasters’ Association, left his New York 
office in Front street July i for a month’s sojourn 
in the Maine woods. 

FRANK B. CONNOLLY, recently re-elected 
past-president of the National Association of Re- 
tail Grocers, was the guest of honor at a Chamber 
of Commerce meeting in Petaluma, Cab, Mr. 
Connolly’s birthplace. He was given a fine re- 
ception by his old friends. 

C. II. PICKENS, president of the Paxton & 
Gallagher Company, Omaha, recently visited old 
friends in the New York coffee trade. 

CHARLES MOORE, with the Detroit office of 
Steinwender & Soffregen, was a recent visitor to 
the New York office of his firm. 

ROBERT DAVIS, of the Muskogee Wholesale 
Grocery Company, Muskogee, Okla., spent five 
days in New York last month. 

WILLIAM FRANK, coffee buyer for Henry 
Xordlinger & Co., New York, returned June 16 
from Maracaibo to go on active service in the 
United States Navy, in which he is a second-class 
seaman. 

P. C. MEEHAN, senior member of P. C. 
Meehan & Co., New York, will celebrate his 80th 
birthday July 12. He has been in Front street 
for sixty-five years, and is at his desk every 
business day. He is the doyen of the New York 
coffee trade. 

CARL STOFFREGEN, of Stoffregen & Stein- 
wender, left New York July 3 for St. Louis, on 
a business trip. He is expected to return in ten 
days. 
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SHANGHAI I 
HANKOW I China 
FOOCHOW j 
SHIDZUOKA- Japan 
DAITOTEI — Formosa 


SUMATRA TEAS 

We are prepared to send samples and 
quote prices to buyers wishing to inves- 
tigate these meritorious teas. 

Naga Hoeta, Simbolon and Martoba 
are a few of the best known and largest 
tea producing estates under control of 
Harrisons & Crosfield, Ltd. 

Sumatra teas are destined to become , 
more important from year^ to year and 
it will pay American tea buyers to 
become familiar with them. Our expe- 
rience with these teas is at your dis- 
posal. 

Irwin -Harrisons & Crosfield, Inc. 

PHILADELPHIA NEW YORK BOSTON CHICAGO 

50 So. Front St. 90-96 Wall St. 27 India St. 425 W. Ontario St. 

SAN FRANCISCO, 25 California St. 
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MISCELLANEOUS TRADE NEWS 

^ A department covering the activities 
and developments of the manufacturing 
tea, coffee, spice and fine grocery interests 
and the supply trades. 


NEW ELECTRIC COFFEE ROASTER 


A Description of the "Ben Franklin" Machine, 
Which Was Exhibited for the First Time 
at New York Conservation Food Show 


O NIC of the most interesting exhibits at the 
recent New York Food Conservation Show 
was the “Beii.l'ranklin’' electric coffee roaster. It 
was the first public exhibition of this new type 
roaster, which is heated and operated by elec- 
tricity, and F. J. Kuhlcmeicr, the owner, was kept 
Inisy demonstrating it to interested visitors. The 
machine was in continuous operation, roasts were 
taken off and the coffee brewed and served. 

The points emphasized in the demonstration 
were that ijccause the coffee is roasted in an 
ashestos-lincd drum containing its own electric 
heating units and sealed against outside atmos- 
phere, there is a reduction in the roasting cost and 



New Roaster Displayed at New York Food 
Show 


an improvement in the flavor and aroma, and also 
that less coffee is required in the brewing. 

Among the other advantages of this machine, 
as outlined in the circular issued by the company, 
are the following: "It is operated by its own 
Cj^tric motor. Absolutely exempt from gas, 


charcoal, coal and all other heat fumes, soot, 
smoke and gases. The heat is uniform, directly 
applied and sustained, which admits of its applica- 
tion at whatever intensity and for whatever dura- 
tion may be necessary. 

'‘The machine occupies a space of but 24 x 54 x 
48 inches. It requires no intricate installation. 

■‘The constant heat, continuously and directly 



The “Ben Franklin’' Electric Coffee Roaster 


applied to a controlled degree, breaks down the 
bean cells umlorinly from shell to center. This 
liberates the oil, allowing diffusion throughout the 
roasted fiber. Thus the shell is preserved intact 
without the berry center still remaining green. 
Not only is the full essence preserved but a uni- 
form texture is secured for grinding.” 

One of the accompanying cuts shows the roaster 
as displayed in the Food Show exhibit, and the 
otlier is a close-up view, enabling the reader to get 
a good idea as to the general appearance of the 
machine. It is made and sold by the Ben Franklin 
Electric Roaster, 547 West noth street, New York 
City. 


New York’s Food Saving Show 
The “Conservation” Food Show was designed 
to visualize the Government’s food programme. 
National, State and city governments having to 
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do with foods participated, the object being to 
teach the people of New York how to live better 
and more economically and thus help win the war. 
liight Government booths in charge of experts 
demonstrated the actual preparation of “war 
dishes.” 

About thirty-five manufacturers of grocery spe- 
cialties maintained booths and <lemonstrated their 
products. Among these cxhiliitors were Jaburg 
Ilros., Beechnut Packing Company, General 
Chemical Company, The Ben Franklin Coffee 
Roaster, Austin Nichols & Co., National Sugar 
Refining Company and Runkel Bros. 

OBITUARY 

Charles P. Chapin 

Charles P.' Chapin, formerly in charge of the 
mild coffee department of Arbucklc Bros., New 
York, (lied the latter part of June. He was 67 
years old and had l^een ill for about five years. 

Richard Litson 

Richard Litson, coffee .salesman with Sprague 
& Rhoile.s. New York, for several years, droppe«l 
dead in a Brooklyn {N. Y.) street on June 27. 

William PI. Mohr 

William H. Mohr, well known as a former 
member of the New York Coffee Exchange, died 
June 22 in his New York residence from a self* 
inflicted gunshot wound. No reason was as- 
signed by his intimates for his a'ct. He was 75 
years of age and recently retired from business. 

Hf.rrf.rt W. Stickney 

Herbert W. Stickney, 59 years old, and a mem- 
ber of Bacon, Stickney & Co., tea and spice mer- 
chants, Albany, N. Y., died June 22. He was one 
of .Mhany’s leading business men. 

CiiARVEs A. Meguire 

Charles A. Meguire, president and treasurer 
of Meguire & Seaton Company, T.ouisville, Ky., 
to.a and coffee brokers, died June I2, aged^ 73 
years. C. C. Seaton, secreta»’y and general man- 
ager. will continue the business. 

Victor H. Encflhard 

Victor H. Fugelhard, a prominent member of 
the National Coffee Roasters’ Association, and 
founder of the wholesale coffee firm of A. Engel- 


hard & Sons Company, Louisville, Ky., who died 
May 17, has been succeeded as head of the busi- 
ness by his son, Capt. Victor H. Engelhard, Jr. 
Capt Engelhard is now in army service and will 
take active charge upon his return from war. 


AMERICAN EXPORTER IN PRIZE CASE 
In a British Prize Court ca.se recently tried 
before Sir Samuel Evans, the American house of 
W. R. Grace & Co. was charged with enemy trad- 
ing. The case involved 6, coo tons of coffee and 
an equal amount of cocoa, which were seized by 
the British two years ago on a ship sent by the 
.\mcrican firm of John Daniel & Co, to a Scan- 
dinavian consignee. The Crown held that the 
shipment was really destined for Germany, and 
that W. R. Grace & Co., through an intricate chain 
of import and export houses, were interested 
parties. The court adjourned the case without 
reaching a decision. 


MAIL-ORDER HOUSE CURBED 
[special correspondence] 
Washington, D. C., June 1918. — Scars, Roe- 

buck & Co., the Chicago mail-order house, to-day 
was ordered by the Federal Trade Commission to 
desist from certain unfair methods of competition, 
including the circulation of false and misleading 
advertisements which the company admitted had 
been practiced by them. 

Sales of sugar at less than cost, conditioned on 
the purchase of other groceries on which a suf- 
ficient price was received to give a profit on the 
combined sale, was one of the practices disap- 
proved by the Commission. The company also 
was ordered to stop advertising that its repre- 
sentative supervised the picking of Japan tea of- 
fered for sale; that its coffees were purchased 
direct from the best plantations in the world, and 
that competitors of the company did not deal hon- 
estly with their customers. 

JOBBER IS FINED BY FOOD BOARD 
Jaburg Bros., New York, jobbers of coffee and 
bakers’ supplies, were recently accused and found 
guilty of selling sugar in excess of the margin 
fixed by the U. S. Food Administration, accord- 
ing to an announcement by the Federal Food 
Board of New York. The penalty imposed was 
that Jaburg Bros, contribute $20,000 to the Red 
Cross in lieu of any suspension of their business. 


NEW EQUAL VALUE ASSORTMENTS 


Puritan China will delight your most discriminating patrons. 

and details — there’s 00 obligation. 


LIMOGES CrilNA CO. w. i. gahris, Pm. 


Ask for samples 

SEBRING, OHIO 




We BEAUTY OF FORESIGHT 

With the coming of the Autumn, the Coffee World quickens 
towards its maximum. The cooler weather turns the Con- 
sumer’s mind to the steaming cup; in the Roasting and the 
Packing Houses, executives return from vacations and take 
up delayed programs of purchasing and supply. 

Production rises to a peak in the Coffee World. And this 
peak is mirrored even in Factories that make accessories for 
the Coffee Trade. In our own plants, for instance, while the 
Spring months frequently show a considerable unused margin 
of equipment, late Summer and Fall are always characterized 
by orders marked “ship immediately” or “please rush ’. 

Every worth-while coffee-package is a special job, requiring 
the painstaking efforts of skilled workmen. To hurry such 
work is to diminish its quality. To the manufacturer’s great 
regret the Buyer often receives lower value on a “rushed ” job. 

Foresight is a splendid investment for everyone concerned. 
The Buyer receives a better package and is happy in the 
ability to supply his Retail Trade on time. And the Manu- 
facturer deeply appreciates the consideration— as well as the 
opportunity to serve at top efficiency. 

UNION BAG & PAPER CORPORATION 

{Name of the Nearest Selling Agent upon request) 
PRINCIPAL OFFICES - WOOLWORTH BUILDING - NEW YORK CITY 
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]{o\v Lack of Ships Affkcts Tea 

Tlu* <!ianraiii ahovt*. whu h is being dislrihnled wilh the 
ciiini)liitients of K. M. Osborn Company, Nfw York tea 
iinportir, at ttli I roul street, is designed to show how the 
shriiikag<; of sliipping facilities during the war has cut 
down importations of tea into this countiy. 


Jii answer to the Food Board's charges. Ja burg 
Hros. offered two explanations. They claimed 
they did not uciderstcntd that the sugar regulations 
of the Administration applied to bakers' supply 
houses, and also that because of the nature of 
their business the firm made little or no actual 
profit on its sugar transactions, even at the prices 
charged. The firm turned over to the Red Cross 
on July ’ Liberty Bonds to the amount of $iO,ooo. 

GIVES SOUVENIRS AT CONVENTION 

Inuring the recent convention of the Flavoring 
Extract Manufacturers’ Association at^ew York, 
the NuHmoline Company, iii Wall street, New 
York, distributed among the delegates a clever 
advertising device consisting of a keyring in a 
leather case for protection to keys and clothing. 

The annual report of Ga.ston, Williams & Wig- 
more, Inc., New York, showed gross sales of 
? 57 . 5 ,^ 7 . 99 i, as compared with $44,950,995 in the 
preceding twelve months. 


MARKETS OF THE WORLD 

Latest News Letters from Sta^ and 
Special G)rre$pondents in Foreign 
and Domestic Trade Centers 


OUR LONDON LETTER 

The Latest News From Mincing Lane and the 
Continental Trade Centers 

Office of The Tea and Coffee Trade Journal, 
34 Cranbourn Street, London, W. C. 

London, June 4, 1918. 

T^ROM the point of view of supplies the outlook 
^ in tea in this country continues quite satisfac- 
tory, while allotments to the wholesale trade are 
being resumed with a ballot representing about 
5,500,000 pounds. The weekly supplies at Mincing 
I-ane will be kept as near as possible to 5,000,000 
pounds, which is a quantity considered ample. 

Tea has continued to come along in good quan- 
tities for some time past; it is understood that 
more Ceylon tea will be available in the near 
future. The trade is now more particularly anx- 
ious to get hold of this description, the supply of 
which was very short the last few months. There 
is quite an abundance of Indian tea, but China tea 
is practically exhausted owing to the import 
prohibition. 

The total of all kinds- of tea held in the country 
on April 30 was returned as 95,166,000 pounds, 
as compared with 86,099,000 pounds at the same 
date last year and 100,013,000 pounds in 1916. 

The Tea Rationing Scheme 

The Ministry of Food announced that under the 
new scheme for the distribution of tea supplies, 
which will take effect as from July 14, every un- 
registered person in Great Britain should, not 
later than June 10, register with a tea retailer. 
The Food Controller has not yet decided whether 
the new system of distribution shall be accom- 
panied by national rationing in July, but the 


BL.ACK 

PICK 


DIAMOND BRAND 
LING SPICES 


SEVENTEEN y^R^ETlES OF THE BEST QUALITY OF WHOLE MIXED SPICES AND SEEDS SO 


PROPORTIONED AS TO PRODUCE A FLAVOR UNEOTALLED FOR ALL 
- rTons. 




PICKLING PURPOSES. 
ARCHIBALD & LEWIS COMPANY 


BULK OR CART 


NEW YORK 
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CO-OPERATE WITH U. S. 
FOOD ADMINISTRATION 

AND 

BENEFIT YOURSELVES 
AT THE SAME TIME 


I 

I The Necessity for the Conservation of Tin Plate for War Purposes, 
I as strongly pointed out by the U. S. Food Administration, urges 
I Packaging Concerns to use more extensively 

TIN=AND-FIBER CANS 

FOR COFFEE, TEA, COCOA, AND 
DRY PRODUCTS GENERALLY 

and in doing so they achieve two desirable ends: They work in 
harmony with the Government and, at the same time, use the 
best and most Economic Package available. 

WE SPECIALIZE IN ALL SIZES 

Sqaare and Oblong Tio^and-Fiber Cans 

" FOR 

COFFEE AND COCOA 


CANISTER COMPANY 

rf New Jersey 

PHILLIPSBURG, N. J. 

NEW rOSK OFFICE 
17 BATTERY PEACE, NEW YORK CITY 


Originators of the Tin-and-Fihet 
Container in Extensive use in 
the Coffee and Tea Traae. 
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SPICES IN SWITZERLAND 
Spice dealers in Berne, Switzerland, are urging 
their fellows in that country to abandon the pre- 
war practice of importing spices in packages, and 
to pack their own spices in accordance with the 
desires of their customers. The Swiss spice im- 
porters have formed a syndicate under the title of 
the "Union Suisse des Xegociante de Gros en 
Denrees Coloniales, Berne, Suisse.” 


BRITISH SEIZE STOLLWERCK COCOA 
The British prize court recently condemned 
over $100, oco worth of cocoa beans, powder and 
liUttcr which StolUvcrck Bros., Stamford, Conn., 
were charged with shipping to an enemy destina- 
tion. The Crown also charged that while Stoll- 
wcrck Bro's. are described as an .American firm 
their name is that under which Stollwerck Ge- 
hruder, of Cologne and other German towns, car- 
ried on Inisiness in the United States. The Crown 
claimed that the cargoes were enemy property. 


CHICAGO NEWS LETTER 


Activities of the Trade in the Windy City and 
Vicinity as Seen by Our Own 
Correspondent 

Cmr.w), June 29, 1018. 

^WIXG to Government regulations Chicago 
coffee merchants are showing little interest 
in market conditions. The market seems quite 
steady: distribution is perhaps a little better than 
a year ago. 

Reports of frosts in Brazil and snow in Ar- 
gentina are not considered here as disturbing. 
Chicago coffee men are abiding by the regulations 
of the Food Admiiii.stration, selling as much as 
they can and ordering only the quantities allowed 
them. 

Thr C«5CagoTea Market 
First-crop Japan tea is now from 10 to 12 cents 
above last season. Thi.s is said to be due to the 
increased cost of both rail and water transporta- 
tion, packing materials and labor. The demand 
for first-crop Japan tea is great, because there are 
no stocks to draw from, and everything is being 
taken up. The trade is anxiously waiting to see 
what the market on second-crop Japan teas will be. 


Indian and Ceylon teas are holding firm. Ship- 
ments from Java are beginning again. Formosa 
has gone up about from 3 to 5 cents because of 
freight. 

Chicago tea men are priding themselves for 
securing a modification of the freight rates. The 
J. C. Whitney Company, the Siegfried-Schmidt 
Company, and Hellyer &: Co. were active in this 
move. They joined forces and engaged Cifford 
Thorne, » Chicago attorney and expert in traffic 
litigation, to go to Washington, where he suc- 
ceeded in getting a rate of $1.87^ in place of the 
$3-^9 rate proposed. Louis Resnick. 


NEW ORLEANS LETTER 


News of the Trade in the “Logical Port” as 
Gathered by Our Own Correspondent 


New Orleans, July i, 1918. 
'THE coffee situation in New Orleans has re- 
* niained practically unchanged during the past 
month, with very light sales and inquiry and a 
diminishing stock. At present there is reported 
al'.out 30,0(X> bags to be loaded for this city on a 
Government ship, which is about the only coffee 
in right aside from the officially reported local 
stock, which is slightly above 130,000 bags. 

The tea trade is reported good, though supplies 
are hard to get. 

Ben C. Casanas and Ben Meyer, members of 
the coffee advisory committee of the Food Ad- 
ministration, have made several trips to New 
York and Washington on Government business. 

The Government is continuing to roast coffee 
here, using supplies bought some time ago. 

C. Amsinck & Co., of New York, represented 
here by H. C. Dauaher. and the Produce & War- 
rant Company, have taken quarters in the Bright 
building in Gravicr street. 

The restrictions in trading and the Liberty Loan 
and War Savings activities have put a quietus on 
general business to a very great extent, but it is 
expected the Government will permit sufficient 
coffee to arrive to prevent a famine, although 
those who have enjoyed trade in special grades are 
having a hard time to get their customers ac- 
customed to taking what they can get. 

E. K. Pelton. 


PHOSPHATE 

For Baking Powder and Prepared Flour 

PROVIDENT CHEMICAL WORKS 

M«ln 0«c« Md Work».,«011 IDAHO AVENUE, ST. LOUIS Branch omecti NEW YORK, CHICAGO 
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Ritchie^s 


ALL FIBER CANS 
TIN TOP AND BOTTOM CANS 


Th® ideal container in |4ace ot expenaiT® tin can®* liitchie*t Paraffined or Parchment can* 

hold the aroma, ar® airUght and non-abaorbing. Th® ideal package for Coffee, Tea, Spicea. Cocoa- 
nut and all dry foods, 

Quataiion$ and tamplet promptly fortearded. 

W. C. RITCHIE AND COMPANY 
414 SO. GREEN ST., CHICAGO, ILL. 


(Trade 



Mark) 


The highest grade all paper can on 
the market. Its impervious qualities 
are “built into it”, the manufacturing 
process being entirely different from all 
other forms of paper containers. 

A Baltimore Coffee Roaster writes: 
“The Napacan has proven the best for 
ground coffee that we have tried since 
the advance in tin. We are enthu- 
siastic about it.” 

It is also the handsomest package 
on the market. The patent Hermetic 
Seal Closure is ideal for Coffee. Write 
for catalogue and samples. 


NATIONAL PAPER CAN CO.. 
576-598 Clinton St., Milwaukee. 
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THE NEW YORK MARKETS 

Special Market Reviews for “The Tea and 
Coffee Trade Journal” 

New York, July i, 1918. 

CNCI'-rr for a slight Hurry m futures iu the 
^ latter part of the mouth, due to a moderate 
lioniii in the port of Santos^ the coffee market has 
shown few exceptional features. The Santos 
rise in prices was attributed to reports of frost- 
damaged crops. New York traders remained 
undisturbed, however; the boom died quickly. 

The trade is liguring on an increased steady 
demand, depending on light deliveries during the 
month to reduce the* invisible supply still furtlicr, 
anil that the army and navy requirements will 
also deplete stocks. 

The visible supply for the United States is 
about 160,000 hags more than last year. Available 
sliipping now appro.ximates 220,000 bags, on the 
three steamers assigned the Brazil coffee-carrying 
trade early in June by the United States Shipping 
Hoard. Space for approximately 145,000 l>ags 
was allotted to New York traders. 

In llie mild coffee market traders do not ex- 
pect an early advance. Stocks are increasing and 
the spot demand is negligible. The majority of 
growths show nominal quotations and little being 
taken. 

Tn.\ Market Continues Firm 

Uncertainty as to what the Government will do 
in regard to tea tonnage, as well as prevailing high 
prices in primary markets, has interfered some- 
what with trading. However, a strong undertone 
is e\ident, and a further upward movement in 
prices is expected. Offerings of popular grades 
have been small. 

Xew-crop Forinosa.s have appeared here, at a 
cent to a cent and a half higher \han old-crop 
grades. Buyers are holding off, Indias and 
( c\lons have not been so firm as other growths. 


Stocks of Chinas and Japans are low and prices 
still tend upward. 

The Spice Market is'St.agnant 

The spice market continues inactive, with no 
important development.s to be noted. Trading 
consists almost wholly in covering grinders’ and 
manufacturers' actual current requirements. 
Prices, as ‘a whole, are unchanged. 

Peppers — Practically no change in the situation. 
The demand is from jobbers and on a hand-to- 
mouth basis. Cloves — Stocks are low and prices 
strong. Pimento— Prices have eased off a bit, 
but buying is largely routine. Cassias— Prac- 
tically all stocks and prices show little change. 
Nutmegs— The situation here is tense. Stocks 
are dwindling. Mace — Supplies are low and 
prices firm. Gingers — Receipts of new-crop 
.\frican eased the situation in that grade. Other- 
wise there is no change. 

BRAZIL FREIGHTS UNDER SCRUTINY 

[SPECI.M. CORRE.SPONDENCE] 

Washington, D. -C,, June 15, 1918,— The War 
Trade Board has asked coffee importers for re- 
ports of eadi purchase of Brazil coffee from 
November 21 to date on which the freight rate 
exceeded the Government price of $i a bag on 
sailers, $1.20 on auxiliaries, and $1.70 on steamers. 
This is understood to mean that importers who 
have paid excessive rates may receive some kind 
of reimbursement. 

The War Board is also making arrangements 
to insure that nil Brazil freights hereafter be 
paid at a United States port and not in Brazil. 

NEW GREEN COFFEE FREIGHT RATE 

The import railroad freight rate from the 
Pacific Coast on green coffee has been set at 80 
cents per 100 pounds by a recent order of the 
United States Railroad Administration. The 
minimum load is now 80,000 pounds. 


General Can Company 

Sixteenth & Canal Sti. 

Chica{ro, III. 
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Many Food Products Need Only Paper Protection 

But that paper MUST be especially made for the purpose. That is why we have specialized 
on a complete line of papers known as 

Oiam^n^'F Protective Papers 

Three of these are Diamond-P Oreaseprool, Diamond-F 
Vegetable Parchment, Diaraond-F Parchmoid. These are 
high quality papers with a toughness and density of texture 
that makes them ideal for use where air. moisture, dust, etc., 
must be kept out, and flavor, goodness, etc., must be kept in. 

They are pure cellulose, free from oils, chemicals, waxes, 
metals, etc. 

Diamond-F Glassine is another member of the family, 
it is a hard, lustrous-surfaced, transparent paper used for 
the same purpose as mentioned alwve. In addition, it is us;d 
as a wrapper for boxes and cartons, made into envelopes, 
bags, etc. 

All of these papers can be had in rolls, sheets and circles. 

Your jobbtr is Ike one to supply you. We v>iU sladly, ho-icrvi'r. 
send samples upon request. We can best aid .vow if you will 
give some idea of your requirements. 

Diamond State Fibre Company 


ALSO makers of DIAMOND^FIBRE— remarkable MATERIAL” 




F. 




► 




.4 Mark of Quality — 

A Sign of Service 

Bridgeport, Pa. (Near Phila.) 



5^^ Fibre Containers for Coffee, Tea, Baking 
Powder, Cocoa, Spices, Etc. 

Solve your packaginf problem in points of imperviousness, compactness and economy. Weis 
Parchment Lined Container* for Teas, Coffees and Spices hold the full aroma of your product, none of 
the volatile oils escape or absorb. 

Weis Paraffined Fibre Containers are absolutely damp>proof and impervious to contaminating 
influences. The Ideal Baking Powder Package. Endorsed by Good Housekeeping Institute and other 
leading Food Authorities. 

Put your packaging prohlemi up to us. Our containers are made in Square form, with Round, 
Air-tight capj any upacity from four to two hundred and fourteen cubic inches. 

Get samples, state your requirements — ^and quotations wilt be forwarded promptly. 

THE 5^^ FIBRE CONTAINER CORPORATION 
160 WEST FRONT STREET MONROE, MICH. 
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NEW TEA IMPORT FREIGHT RATE 
The import railroad freight rate from Pacific 
Coast points on tea and tea sweepings has been 
set at $1.8754 per ICO pounds by a recent order of 
the United States Railroad Administration. The 
old rate was $r.io. 


A NEW COFFEE LICENSE RULING 
George W. Law’rencc has advised a member of 
the New York coffee trade that a commission 
jiicrcliant holding a license can receive coffee on 
Exchange contracts for customers, foreign or 
domestic, even though the customer had no green 
coffee license. 


INFORMATION FOR BUYERS 


Pithy Suggestions as to Where and How 
to Buy to the Best Advantage 


nl'ViiRS in all branches of the tea, colTce and 
grocery business will find it to their advan* 
tage to read this department every month. Only 
items of legitimate trade news intended to he in- 
formative and helpful to buyers, and all carefully 
edited, will be published here. 

Nkw Soi'RCH FOR Spicks, Oiks, Seeds, Etc. 

John C. Siegfried & Co., 326 West Madison 
•Street, Chicago, with a branch at San Francisco, 
are now handling, in addition to the lines formerly 
imported, such commodities as spices, seeds, vege- 
tahle and lisli oil.s, and other Oriental prothtets. 

A Nkw Tea Maker 

The TricoUitor Company, 62 East *South Water 
street. Cliicago, is marketing a tricolator for 
brewing tea. It appears Hke the colTce tricolator 
manufactured by this company, and makes the tea 


in the same manner. The tea maker is offered in 
four sizes — 2-quart, i-gallon, 4-ganon and 10- 
gallon. It is interesting to note that the filter 
paper used in the tea maker is five times thicker 
than in the coffee tricolator. 


A New Peanut Butter Machine 
The A. J. Deer Company, Hornell, N. Y., has 
produced a new RoyUl peanut butter machine, 
picture of which ap- 
pears on this page. It 
is a development of a 
machine placed on the 
market some time ago. 
One of its features is 
that its peanut attach- 
ment is interchangeable 
with all other Royal at- 
tachments which may 
be operated on ma- 
chines taking No. 2 
chopper parts. These 
attachments include a 
The New Royal Pe.a- coffee pulverizer, meat 
NUT Butter Machine chopper, bone grinder, 
poppy seed mill, pulley, 
ami a grindstone attachment. The manufacturer 
slates that the new machine will make peanut 
butter of the finest quality at the rate of about 
>4 pound a minute. 


Roasting for the Trade 
The Commonwealth Coffee Company, 42 Cliff 
‘Street, New York, announces the opening of its 
plant for the handling of green and roasted coffees 
and for general roasting, grinding and packing for 
the trade. 


Ethyl Alcohol for Extracts 
The International Alcohol Corporation of New 
York is marketing a special brand of ethyl alcohol, 




COFFEE — Roasted and Green 

• To Wholesale Dealers Only 
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TRANSMARINA 

TEAS 


SUMATRA 

The scientific methods used in the preparation of 
Sumatra Teas are resulting in a product of note- 
worthy quality. Grown from the best kinds of 
Indian tea seed, Sumatra Teas evidence all the 
good characteristics of the original species with 
added virtues drawn from their new environment. 
Have you tried them in your blends? 

Write us for spot offerings of these interesting teas. 

Our resident buyer is now “on the job” in the 
Dutch East Indies and we are prepared to quote 
for direct shipments of Javas and Sumatras. 


HANDELMAATSCHAPPY “TRANSMARINA,” INC. 
(Trading Co. “Transmarina”) 

62 William Street, 

New York City, N. Y. 
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also cologne spirits that are being largely used by 
extract makers. According to the manufacturers, 
these products are made by a new process and arc 
free from furfurnul and other impurities. Ethyl 
alcohol has been commercially manufactured from 
wood for several years in this country, but the 
International Alcohol Coqioration has effected 
improvements in the process. 

SALIENT TRADE NOTES 

James Butler, of James Butler, Inc., New York 
chain-store grocer, recently bought a 20'acre es- 
tate at Tarrytown, X. Y., as an addition to the 
Marymount Coincnt estahlislied by him some 
years ago as a memorial to his wife. 

H. BakeV, cliief chemist of the .American 
Can Company, New York, has succeeded E. H. 
Temple, resigned, as manager of the packers’ cans 
sales department W. S. Sellers has been ap- 
pointed chief chemist. 

John li. Rosseter, vice-president and general 
manager of W. R. Grace & Co., and also of the 
Pacific Mail Steamship Company, has been ap- 
pointed Director of Operations of the United 
States Shipping Board. 

1 ''. J. Lichtner, founder of the Banner Coffee 
Company, has liecome president of the Sterling 
Manufacturing & Sales Company, Milwaukee. 

The Howard \V. Spurr Coffee Company, Bos- 
ton, Mass., has sold its tea and coffee business to 
Swain. Earle & Co., Boston. E. L. R. Perry, who 
has lu'cn with the Spurr organization for half a 
century, goes to Swain, Earle & Co. 

Renshaw Smith, formerly with the Stephen L. 
Barrett Company, American agent for Bensdorp's 
cocoa, has joined the Southern Rice Sales Coni- 
I'any. 

J. K. O'Brien. ex-preskleiU of the Bostbn Auxil- 
iary rif the Specialty Manufacturers’ Association, 
has heen nppoiiUed sales manager of the Kellogg 
Toasted Cornflake Company at Battle Creek, 

The annual report of the Acme Tea Company 


showed a gross business of $24,540,855, a gain of 
34 per cent and the largest in tlie firm’s history. 

F. J. Dunn is the new manager of the Chicago 
branch of W. J. Bush & Co., Inc., New York, 

The Huntley Manufacturing Company, Silver 
Creek, N. Y., has been awarded the contracts for 
coffee roasters for both the Hoboken and San 
I'rancisco plants of the Jewel Tea Company. This 
company is also disnianjjing the old Hoboken 
plant and erecting the new one. When the work 
i.s completed the factory is expected to be the 
most up-to-date in the East. 

W. R. Grace & Co. have established a branch 
office in Buenos Aires, and taken over the business 
hitherto operated under the name of Enrique 
Wulff. 

The Wilson Coffee Company, Tampa, Fla., re- 
cently added a second Burns granulator to its 
C 'ffee machinery equipment. 

W. T. Welisch & Co., San Francisco rice im- 
porters, have been negotiating for several steam- 
ers to bring cargoes of rice from Japan, China 
and Straits Settlements ports to this country. 

The Morey Mercantile Company, Denver, has 
ad<led a Challenge pulverizer to its grinding equip- 
ment to meet increasing demands for very finely 
ground coffee. 

Gaston, Williams & Wigmore, Inc., New York, 
have organized an affiliated corporation to be 
known as Gaston, Williams k Wigmore Pacific 
Coast Company. The head office will be in San 
Francisco. James C. H. Ferguson, well known in 
shipping circles, will be the Pacific Coast manager. 

The Northwestern Coffee Mills, Milwaukee, re- 
cently installed three No. 5 P>urns coffee roasting 
equipments, including coolers, milling and sepa- 
rating machines, storage bins and a granulating 
mill. 

The Shredded Wheat Company, Niagara Falls, 
X. V.. has just completed alterations to its model 
factory. President Fred Mason inaugurated 
many of the unique additions. 

'The W. S. Quinby Company, Boston, will in- 



Tia-Je Mark 
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U. S. Pat. Off. 
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SEASON 1918-19 

FOR STANDARDS AND QUOTATIONS 

APPLY TO 

CHARLES d e CORDOVA 


78 WALL STREET* 
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JAVA TEAS OF DIRECT IMPORT 

ROWLEY DAVIES & CO., LTD. 

BATAVIA, JAVA 
OR FENCHURCH HOUSE, 

5, FENCHURCH STREET, 

LONDON, E. C. 

WILL GLADLY SUPPLY ALL INFORMATION 


IRWIN -HARRISONS & CROSFIELD, Inc. 

Importers and Jobbers of Teas 

PHILADELPHIA NEW YORK BOSTON CHICAGO 

50 So. Front St. 96 Wall St. 27 India St. 425 W. Ontario St. 
SAN FRANCISCO, 25 California St. 

London Colombo Calcutta Batavia Shanghai Hankow Foochow 
Shidzuoka Daitotei Medan (Sumatra) Singapore 


FRANCIS PEEK & CO., Itd. 

H«ad Office; 20 Eastclieap, London, E. C. 

SINGAPORE JAVA SUMATRA 

Laidlaw Bnildings Batavia, Soerabaja, Bandoeng Medan 



OF 


JAVA TEA 

AND OTHER 

DUTCH EAST INDIAN PRODUCE 
TIN RUBBER SUGAR 

COFFEE RICE TAPIOCA PEPPER CITRON ELLA OIL, ETC. 

Write to our Batavia House and ask to be placed on 
Mall List to receive our Java Monthly Produce Report 
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stall a No. 2 Burns tea mixer of 1,000-pound ca- 
pacity, with conveyor cars, etc. 

i'he Vermont Milk Chocolate, Burlington, Vt, 
is planning an extension to its plant. 

I..con Henry, Hoboken, N. J., is soon to install 
another No. 5 Burns cocoa roaster. 

The Walter Baker Company, Ltd., Milton, 
Mass., is erecting a new administration building. 

Hordnn. Sewall & Co., Houston, Tex., have 
added a coffee roasting plant, which includes two 
No. 1 Burns roasters, cooler and stoner. 

The Boston Chocolate Company, Boston, has 
purchased the property known as Perry’s Wharf, 
which incliifles a five-story brick mercantile build- 
ing. 

The Boren-Stewart Company, wholesale grocer 
at Dallas, Tex., has contracted for two No. 6 
Burns coffee roasting outfits, grinding mills, a 
three-cylinder sample tester of the tilting type, 
and a Tuxedo revolving table, etc. 

The Pirika Chocolate Company, Brookijn, 
N, V.. has been incorporated, with capital of 
$250,000. W. H. Pickett, E. L. Tamblyn and A. K. 
l.atson, all id .^72 ?t. John’s Place, are the in- 
corporators. 

The Wnngemann, Reichardt Company, whole- 
sale grocer at Brenhani, Tex., has ordered a No. 6 
Burns peanut roaster and cooler, a No. 2 blancher, 
suction cleaner. i2-foot picking table and a No. 2 
nut mill, 'f'exas is slmwing considerable activity 
in peanuts and peanut manufacture just now. 

Wclhnan, Peck & Co., San Francisco, have suc- 
ceeded to the liusiiicss of the Pacific Const Grocery 
Company, Fresno, Cal. 

The Canliy, Ach & Canhy Co., Dayton, Ohio, 
has installed another No, 2 Burns peanut mill, 
which turns out butter at the rate of 400 pounds 
or more per hour. 

.\rluiekle Bros, t'pened their new sugar sales- 
room at No. Ill Wall street June 17. 

I'oley Bro-s. & Quinlan, St. Paul, Minn., have 
changed the title to I'oley Bros. Grocery Company. 


PREMIUMS AND NOVELTIES 
Helpful suggestions for tea, coffee and 
grocery merchants as to where to buy 
and how to use premium specialties. 


COFFEE TRADE AND PREMIUMS 

Recent Federal Trade Commission Decision 
Does Not Prohibit the Legitimate 
Use of Sales Stimulators 


O EVERAL months ago complaint was made to 
the Federal Trade Commission concerning 
the so-callcd “unequal value" premium proposi- 
tion being featured by certain tea and coffee 
packers. Under this plan a coupon is placed in 
each package of coffee or tea which entitles the 
holder to one piece from an assortment of dishes. 
One person may draw an individual butter dish, 
whereas another may get a platter or one of the 
more valuable pieces. The method is condemned 
because it is in the nature of a lottery. Objec- 
tion is also made to it because it is claimed that 
the packages containing the more valuable cou- 
pons are known and held back by the dealer. 

It is understood that at the Chicago convention 
of the National Coffee Roasters’ Association, held 
last November, delegates were asked to sign a 
paper agreeing to discontiime the practice. It was 
not entirely given up, however, and, as recently 
announced in these columns, twenty-three firms 
were accused by the Federal Trade Commission 
and they were requested to desist. 

The announcement of this action was given 
wide publicity in both trade and daily papers, and 
the idea seems to prevail in some sections that tea 
and coffee packers and distributers are no longer 
permitted to give premiums. This is not the case. 

There is nothing to prevent the legitimate giving 


Prog'ressive- 

Ruy er s 

We can increase your bulK coffee sales 

B. Fischer mZ 

0 

0 

• 

IMPORTERS 


Tea—Coffee*«Spice->Rice 

NEW YORK CITY 
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of premiums when used in conformity with State 
laws, and the majority of premium cofiFee users 
continue to feature them. The trade is pleased 
tliat the unequal value offer has been stopped, be- 
cause it is unfair and places premiums in disfavor 
with niaoy consumers. 

Coffee Successes Built With Premiums 

The giving of premiums with coffee dates back 
nuiny years. The coffee trade was one of the first 
to use premiums to stimulate sales. One of the 
earliest package coffees was “Ariosa,” put up by 
Arbuckle Bros., and premiums have been an im- 
portant factor in its sale. Housewives all over 
the country continue to save “Ariosa” labels as 
their mothers and grandmothers did. Arbuckle 
Bros, to-day^ issue a large premium catalogue 
and maintain a fiourishing premium department. 
Thcy, in keeping with hundreds of other coffee 
packers, arc not considering the abolishment of 
premiums. Many of the largest successes in the 
coffee trade are founded upon the judicious use 
of premiums. 

It is estimated that wagon route coffee dealers 
<li.stribute more than 50 per cent of the coffee 
consumed in the United States. A large per- 
centage of tlie firms of this type handle premiums. 
Hie Jewel Tea Company, the largest honsc-to- 


NORDHEIM & CO. 

61 WILLIAM STREET NEW YORK 

IMPORTERS OF 

TEA, RUBBER, COFFEE, TIN, COPRA 

and other Dutch Indian Produce 

% 

Agents of von Nordlicim & Co., Batavia, and Indische Handels 
Maatschappy (Indian Trading Company), Rotterdam and Soerabaia, 
Java. 

Directors of tea, rubber, cocoanut and tobacco plantations in the 
Dutch East Indies. 


hou^e coffee concern, makes a specialty of pre- 
miums. 

Last October the wagon route dealers’ asso- 
ciation Jield a convention in Chicago. One large 
room was devoted to the display of premium mer- 
chandise, and it was the center of attraction at 
the meeting. This is just one indication that 
premiums arc very much alive in the coffee trade. 

WE MUST RErVlCTORlOUS! 

There can be no slacking. If the free, demo- 
cratic, law-abiding nations like Great Britain, Bel- 
gium and France are destroyed, if Prussian mili- 
tarism is permitted to dominate, then the Anglo- 
Saxon fight for free institutions and liberty, per- 
sisting from Runnymede to Yorktown, its fight 
against ibe absolute right of kings and barons, 
with its Magna Giarta, its Bill of Rights, its 
Declaration of Independence, and the heroic fight 
of the French, of the Italians, of the Belgians, 
and of other free peoples for liberty will have 
l)oeii made in vain. — David Hou.ston, Secretary of 
.\grk'ulture. 


DOES NOT WANT TO MISS A NUMBER 
J. D. CoNVKKSK, 457 East Perry street, Tiffin, Ohio, 
M rites: ‘‘I surely enjoy the Blue Book very_ much. 
Please he sure and send the June number, as my tine was' 
up in May.” 
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TAVC are good 
1 U I PREMIUMS 

WE OFFER CHOICE 
SELECTIONS IN 

^MsU.S.A.DOLLS 

TRAINS 

JITNEY CARS 

V ' . STEERING 

SLEDS 

^ ^ TEDDY BEARS 

^^CARRIAGES 

W |fp Daylight 

^ F Moving Picture 

A 9 Machines 

and many interesting suggestions to fit 
your sales promotion plan. 

Ask for them. 

STEINFELD BROS. 

116 WEST 32nd STREET, NEW YORK 
OUR DESCRIPTIVE CIRCULARS FEATURING 
GOOD SUBSTANTIAL PREMIUM MERCHAN- 
DISE WILL BE MAILED ON REQUEST. 


Good Merchandising 

Is selling QUICK at a PROFIT, 
DON'T ask price — ORDER. 

Half Doaen to a Gross. 

If not SATISFACTORY-return. 

4 — BOWL K UW03N 0* XaNPie 7m. »» 

, KORN 

25c Item 

If your Jobber cannot furnish — 
order direct. 

GOOD for PREMIUM or SPEC- 
IAL Sale. 

U/>e 

BUCKEYE ALUMINUM CO. 

Afanufaefurers of *'REAL SOLID*’ 
Aluminum Cooking Utensils. 

WOOSTER, OHIO 




The Premium De Luxe 

Hundred;! of the Uvest Coffee Roasters and 
Wholesale Grocers heve 

REVOLUTIONIZED THEIR SALES 
by using Saxon Chinaware — "the premium 
with no back-fire.” We have new and up-to-date 
plans consistent with ail rulings and statutes. 

• We can help you — will you » 

V drfletus? 

Write Today. 

THE 

W'y SAXON china CO. 

SIBRING, OHIO /vN 


Bonita Art Company 

WHEELING, W. VA. 

“The House of New Ideas” 

Anyone using the best and most 
appropriate prtmiums will find 
it to their advantage to corre- 
spond with us, giving some idea 
of their wants. 

WE ARE MANUFACTURERS AND HEAD- 
QUARTERS FOR 

GLASSWARE PREMIUMS 






TEA AND COFFEE CURIOS 
WANTED 

Old bookS) papers, advertisements, 
hand bills, etc. having to do with the 
Early Days of the Tea and Coffee Trade 

in America wanted for our permanent 
historical collection. Donors will be suit- 
ably memorialized. If not offered as a 
gift, state price and full particulars. Address 
The Library of The Tea & Coffee Trade 
Journal, 79 Wall Street, New York, 

TAPANESE 

■ Cbinaware Dinnerware — Toys 

Dry Goods— Novelties— Art Goods 

General Oriental Merchandise 
FOR PREMIUM PURPOSES 

IMMEDIATE DELIVERY OR IMPORT 

TAKITO, OGAWA & CO. 

NEW YORK CHICAGO 

101 Fifth Avenue 325 W. Madieon Street 

—CATALOG UPON REQUEST— 
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THE PRACTIGAL RETAIL GROCER 

A department devoted to the discussion of problems which vex retailers; 
telling how to arrange, display and sell goods; how to systematize; how to ad- 
vertise, how to obtain the maximum efficiency in the grocery business. 


KEEPING THE TRADE AT HOME 


The Value of Persistent Publicity in Holding 
Trade from the Mail-Order Houses* 


. *By Frank Farrington 
D elhi, N. Y. 

O INCE the mail-order houses get their business 
^ out of your territory by advertising, why isn’t 
it logical that the best way to keep them from 
getting it is by advertising? 

Look over the successful merchants of your 
acquaintance in your own or in other lines and 
\’ou will find that they are all advertisers. The 
men who are getting the large share of the local 
trade are steady advertisers. The men who are 
holding their own, or better, in the face of mail- 
order competition are steady advertisers. 

WitAT Advertisi.ng Acco.MrusHiis 
Advertising reminds your public of your ex- 
istence, and it keeps them from forgetting that 
you too have the goods offered by the mail-order 
houses. If you do not advertise, or if you ad- 
vertise only occasionally and with no real deter- 
mination to get results, people forget you arc 
there, or they forget that you carry the lines the 
catalogues tempt tliem to buy. » 

if )our advertising is to produce results it 
must be continuous. It must appear in every 
issue of the paper. It must keep hammering 
away at the people. Advertising is a good deal 
like driving a big nail. No one stroke of the 
hammer makes a very appreciable effect. You 
can scarcely sec that one stroke drives the nail 
nn.v, but steady liaminering does drive it in, and 
steady hammering with advertising will get the 
Iiu.siiiess into your store, even though you see no 
results from any single advertisement. And just 
as the nail docs not go in when you do not ham- 
mer, so you can be sure that you will not get the 
business if you do not advertise. 

To go a little farther with this illustration, you 

*Ail rights reserved by Frank Farrington. 


have no doubt noticed that when you strike weak 
or ineffective blows, or glancing blows, instead of 
putting the nail in you either bend it to one side 
or your efforts produce no results at all. The 
blows must be regular, and they must have some 
force behind them and they must land squarely 
on the head of the nail, 

Just so, your advertising must be forceful. It 
must have some punch to it. It must strike a 
square blow. You cannot make up such advertise- 
ments in a minute. It takes time to write the 
kind of advertisements that will produce results. 
.Make your advertisement writing a part of your 
work, and give it time enough to make it possible 
to do it well. 

How Cat.uogue Houses Do It 

The catalogue houses don’t spend their good 
money to get carelessly written advertisements 
before the public. They know that it costs just 
as much to send out a poor advertisement as to 
send out a good one, and they make each one the 
best possible. If you do the same you will find 
your results far greater in proportion to your ex- 
penditure. 

\ou can scarcely find fault with people for 
sending away for goods they see advertised by 
the mail-order houses if they have never seen 
those goods advertised at home. You have no 
reason to assume that people know all about what 
you have to sell unless you tell them frequently 
ill your advertising. I have heard merchants, 
comparatively modern merchants, say, “Oh, it 
doesn’t pay me to advertise! Everybody knows 
that my store is here and that we carry the regu- 
lar lines that go with the businessk I couldn't get 
any trade by advertising." You wouldn’t believe 
a business man could say that in this day, would 
you? Well, I don’t know as I would call such a 
man a business man, even if he is in business. 
People do not know anywhere near as much about 
your business as you think they do, and what little 
they know they will forget if you do not keep 
telling them frequently. 




Help to Win the War 

You can’t go to the trenches, or nurse the wounded on the blood-soaked fields of France, but 
you can do the things at home that are necessary to the winning of the war. The supreme 
problem of the war is the salvage of men — the saving of man-power. 

The great food staples must be conserved. There must be uo waste. We are sure of a good 
crop of wheat — but we must not waste it. When we eat wheat we must be sure it is the whole 
wheat. It is man’s staff of life, the food to fight on and work on. We cannot supply the 
normal demand for ** 

Shredded Wheat Biscuit 

but we are doing the best we can under the limitations placed upon our output. 



Made only by 


^ The Shredded Wheat Company^ Niagara Falls, N> Y, j 
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If there is such a thing as a store not affected 
seriously by the competition of the catalogue 
houses it is the store that advertises constantly 
and consistently. Trade follows the good adver- 
tiser, whether he is a local merchant or a mail- 
order man. If you find fault with people for 
responding to mail-order advertising you con- 
demn them for being inlluenced by any advertis- 
ing, including your own. 

Ilow' Conslmi;ks Rf.gard AuvtKTisiNO 
The average consumer does not go into the 
ethics of the advertising he reads. It interests 
him or it docs not. because of its quality, not be- 
cause of its source. Me docs not develop an in- 
terest in an advertisement just because it is yours 
and reject it just because it is that of a catalogue 
house. Advertising pulls by reason of its pulling 
power, nob by reason of the source. 

I When your advertising comes in competition 
with the advertising of outside concerns see that 
you leave nothing to the imagination. Mail-order 
advertisers try to make their advertising fool- 
proof. That is. they seek to make every statement 
plain enough so that anybody, stupid or not, can 
tell what it means. 

Many an advertisement that has occupied space 
enough and cost enough money has failed to pro- 
duce just because the writer did not use enough 
care in preparing the story, so that it could not be 
misunderstod by any reader. 

It is quite natural that the advertiser who 
knows his own stock so well will not realize how 
detailed must be his printed explanations about 
it in order to be perfectly understood by the 
reader. There is little danger of giving too much 
information about the goods we ask people to 
purchase. They want to know all about them 
before they give up their money. We cannot 
blame them for that, either. 

If one advertisement cannot use Plough space 
to tell all that ought to be told about a line of 
goods, tell the rest next time ; but tell it, anyway. 
\ou never find a mail-order catalogue leaving 
anj thing important about an article to be guessed 
at by the reader. 

{To he continued) 

thrift stamps are tot premiums 

Retail grocers arc not permitted to offer Thrift 
Stainjis with sales of merchandise, according to a 
ruling of the War Savings Committee. 


INSTRUCTIVE AND INTERESTING 

Grandview street, Los Angeles, C 
writes. I find your paper very instructive as well as 
tercsting, and enjoyed your illustrations contained ther 
dunng the past year very much.” 


FOOD CONSERVATION DIGEST 

^ Practical suggestions for 



dealer and consumer co- 
operation with the United 
States Food Administration, 


THE FOUR-SQUARE PLAN 

How a Massachusetts Grocer Changed His 
Merchandising Methods to Meet War- 
Time Conditions of Trade 


^ ROGERS seeking to place their stores on a 
war basis will find the letter sent recently by 
Murdough Bros., Springfield, Mass., to their cus- 
tomers to be of considerable interest. The letter, 
which describes the ’‘four-square'' plan of mer- 
chandising, follows : 

Business cannot be conducted as usual during 
war times, changes in methods and service must 
i>e effected. 

In order to vary out as far as possible in our 
business the recommendation of the Food Ad- 
ministration and the National Council of Defense, 
we have decided to adopt the ’‘Four-Square Plan/' 

For the benefit of those who are not familiar 
with the plan we will outline as follows: 

1. One price for all commodities based on the 
cash and carry plan. 

2. A charge of 10 cents for each delivery, re- 
gardless of size or amount. 

3. A charge of i per cent for the credit privi- 
lege. 

4. A charge for both credit and delivery where 
such service is rendered. 

This plan will enable us to conduct our business 
on a smaller margin of profit and thus result in a 
direct saving to our patrons, and we guarantee to 
maintain the quality of the goods on which we 
have built our reputation for over twenty years. 

The loyalty and good will of our patrons in the 
past has enabled us to develop our Lisiness to its 
present size and character, and the "Four-Square 
Plan” is adopted with the view of answering the 
demands of present unusual conditions. A large 
number of our regular customers and many new 
ones have expressed the desire to deal under this 
plan, and this fact has aided in completing the 
rearrangement of our business to the new sys- 
tem. * * ♦ 

We believe that all our regular patrons and 
many new ones will be glad to adopt the "Four- 
Square Plan” of marketing when they come to 
understand it. To illustrate we quote a few of 
the comparative prices to show where savings are 
effected : 

A— Paid for and carried home (old plan). B— 
Paid for and carried home (new plan). C— De- 
livered and charged (old plan). D—Delivered 
and charged (new plan). 
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ANNOUNCEMENT 

To the millions of housewives now using 
RYZON, The Perfect Baking Powder 

R YZON was first put on sale three years ago. Its price was fixed as 
. low as was possible to produce and market “The Perfect Baking 
Powder;” Since then, greatly advanced costs of material, labor, and trans- 
portation which have forced the prices of other staple foods upward (the 
nineteen listed below have increased to an average of 55 % !) have of course 
also increased the cost of Ryzon. So it becomes necessary to adopt one 
of tvvo courses ; 

CD To advance prices covering advanced costs, which would bring the standard pound tin to 50c. 

<2) To sacrifice immediate profits by making a slight advance, the standard pound tin to 40c, 
believing that the good>wili resulting from this policy will bring us greater business. 


We have decided on course Number Two, making 
an advance of only five cents on the pound. 

This decision for a slight advance is made in spite 
of the increasing demand for Ryzon which is now 


Ho'w Retail Price: On Staple Poods 
Have Advanced Since 1915 

The figures given below were secured from 
retailers. The retail prices are compared with 
the same months in 1915 and 191S. 


rnducl fflmirraif 

Dried Be«( 

Coin (Canned) W) 

Supr (CranuUlfdl ........ MS 

Dried Lima Beene 66% 


Milk 68% 

Toinitoei (Canned) 

Beane ...... % 

Sliced Bacon 63 

Olive Oil S6H 

Sirloin Sleak ............ fsn 

Rice .11 

Macaroni 33% 

Oat Meal 56 

Rib Roait . ty/. 

Package Ciwken 80 

Pnnes ?3'/> 

Cheti* 3.VA 

Baking Fowdtre 33% 

RVZON,T1wP«rfwt Dnlnag Pe«4ar<now) 15 


far in excess of the supply. A fine new RvzoN 
plant, producing several times the present output, 
is under construction and will be ready in i few 
months. 

We make this announcement, not only, that users 
of Ryzon may know our reasons for advancing 
prices but also for the protection of dealers -whose 
percentages have not been altered! Your grocer is 
confronted with the same increased costs of doing 
business as everyone else, and requires a fair margin 
of profit for the necessary service he performs in his 
community. He is protected in. this price change 
because we recognize that it would be unfair to pass 
the burden of price advances on to him. 


Ryzon is still packed in the full* 
weight, 16-ouncc, honest pound 
package — without change in quaU 
ily— with the price on the label. 
The price is now 40c, at which 
price we believe Ryzon is still the 
most economical, as well as “The 
Perfect Baking Powder." 




GENERALCHEMlCALCa 

FOOD DEPARTMENT 

NEW YORK 


When W'riting Advertisers, Kindly Mention The Tea a.vd Coffee Trade Journal 
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One pound White House coffee.. 

A 

B 

c 

D 

38 

35 

38 

35 

Gold Dust 

30 

25 

30 

25 

One pound best rib lamb chops. . . 
Ten Welcome soap 

50 

45 

50 

45 

70 

60 

70 

68 

One quart milk 

14 

11 

H 

11 

Can Forest Park peaches. . ....... 

28 

25 

28 

25 

Total 

. $2.30 $2.01 $2 

1.30 $2.01 

Delivery 




10 

Charging 




02 

Total 




$2.13 


WHY WE MUST SAVE WHEAT 


Every Retailer Should Spread the Gospel of 
Conservation Among His Customers and 
Thus Help Win the War 


ills ■call lias come from Flngland, I'Vance, Italy 
and lielgitiin that wheat must lie forthcoming 
or they cannot assure us that the allied armies or 
the morale of the sacrificing, suffering millions 
hehind the lines in those countries will he main- 
taiiicil. 

On Jtnic I there remained hut 56,000,000 bushels 


of wheat in the United States. If we consuint 
wheat at our normal rate of consumption, moi 
than 40,000,000 bushels per month, we would lac 
at least 25,000,000 bushels for our needs durin 
June and July, and not send one bushel abroai 
To meet the very minimum needs of the allii 
we must ship 30,000,000 bushels for this twe 
month period, leaving but 13,000,000 bushels p< 
month— less than one-third of normal— for horr 
consumption. The entire 30,000,000 bushels th: 
the allies need must come from our savings bi 
fore the next wheat harvest. 

It is inconceivable that America should fail i 
this crisis. The various strata of our populatio 
cannot iKar equally this reduction in consumptio 
of wheat bread. Those engaged in physical labo 
need a larger bread ration than those in sedentar 
occupations. Furthermore, the special require 
inenfs of children and invalids must be safe 
guarded. To meet the needs abroad and preven 
serious suffering at home, it is imperative tha 
those whose circumstances permit shall abstaii 
from wheat and wheat products until the nex 
harvest. 



.■\ Te.\ ANii Coffee Firm’s Patriotic Window Dispi.ay 


bXws'/STo and arufie, ally colored navy beans were used forAhe lag Se Libfrty 

polished rice. The.,acRgro„n°d'oVtL\tt*ZdoV4a?^^^^^ 
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KEEP DOWN REPAIR 
EXPENSE 



The automatic release exclusive with 
Universal Mills requires the minimum 
amount of care throughout the year and 
keeps down repair expense. 

The Universal granulating indicator al- 
lows an even grading of coffee which may 
be called for by the particular customer. 


No. E-9011 
COUNTER TYPE 
H«ight 38 In. Capacity 5 Lbs. 


UNIVERSAL 

COFFEE 


UNIVERSAL 


ELECTRIC 

MILLS 


Landers, Frary & Clark, 


NEW BRITAIN, 
CONN. 



Roasting and Grinding for the Trade 

TELEPHONE BEEKMAN 6738 

and our representative will call for your orders. This is 
but the start of our “service” for you. And your in- 
structions for. roasting, grinding and packaging will 
receive the same prompt and careful attention. 

Just phone us and be convinced. 

The Commonwealth Coffee Company, Inc. 

42 Cliff Street, New York 

U. S. Food Administration License No. F. £0664 


When Writing AdrertiscrB, Kindly Mention The Tia ahj> Coffm Trad* Jourwai, 
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Uses Clock in Potato Display 
An Ohio grocer in displaying potatoes in his 
show window made effective use of a large clock. 
He put the clock in the center and surrounded it 
with well-cleaned, choice potatoes. Several 
placards were scattered around, showing the food 
value of potatoes, and how through their use 
wheat may be saved for the allies and our fighting 
forces abroad. 

In explaining the psychological effect of the 
clock, he said: “We all need to know the hour 
many times a day; in fact, we often glance at a 
clock even when we don’t really care what time 
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expect to use it extensively in all of my future 
window display work.” 


A Fais-Pkice Committee in Oklahoma 
In the hope of keeping the price of food and 
feed at a reasonable cost throughout the State, 
the Food Administration of Oklahoma has ap- 
pointed a fair-price committee for each county. 
The duty of this committee is to work in conjunc- 
tion with the county f^od administrators in the 
publication of price lists of foods and feeds. Each 
county food administrator recommended for ap- 
pointment four men, one of whom will represent 



Food Consekvatiok Window to Encourage the Use of Rice 

Conservation window di.splay that is especially timely in view of the 
nlifiincd In 1 staples. While rice is used (hruugliout, ronsiderable variety has been 

the LouiMaiia inev California-grown blue flint variety, 

a m.rtiSn of the hrin u!f’ /ni the Japanese Califomia rice, the natural brown grain, with 

Toe laiifcld window n'k * r supposed to be at breakfast eating boiled rice. 

.IOC Loiitcld. window decorator for The Emporium, San Francisco, arranged the display. 


it Quite often when we see somebody else 
looking at a clock we are immediately filled with 
curiosity to know the time ourselves. Most of 
us invariably look at the clock iii the city hall 
tower or in front of the jewelry .shop whether we 
carry a watch or not. People who look at my 
clock one day are apt to do so every day if I make 
tile effort to keep it set accurately. When they 
look in the window for the time, they cannot fail 
to see the admonition from the Food Administra- 
tion to use potatoes for wheat. This experiment 
has worked out quite successfully for me, and I 


the agricultural interests, one the laboring inter- 
ests, one the retailers, the fourth to be a man of 
high standing in the community. A State com- 
mittee has been appointed to advise with the 

county committees. 

Sell Honey to Conserve Sugar 
The sweetening qualities of honey as a substi- 
tute for sugar in foods is discussed in Fanners’ 
Bulletin 653, issued by the Department of Agri- 
culture. The food value, flavor, wholesomeness 
and economical uses of honey are thoroughly 
discussed. The quantities to be used when honey 
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The Coles Coffee Mill Habit 


The Vi^RY BKST of every needed thing and the accumulated experience of over thirty 
strenuous working years are welded in the construction of every COLES mill. 

Quality counts; use forces habit; and profitably practical coffee dealers everywhere (the 
men who know) use these mills on account of the COLES guarantee of efficient service. This 
^ covers simplicity of construction, ease of operation, 

^2^ per/ection tn ;rin</in; ancf reaffonah/ene«9 0 / price. 

No. 55 is a Very Popular Model 


It has a one-third horse-power motor; and the indicating 
regulator provides for six grades of coffee. It granulates 
two pounds per minute; and will pulverize one-half pound, 
flour line. The tooth grinders are harder than steel; and 
its a self-cleaner, with dust-proof pans. The hoppers arc 
of 4^ pounds capacity — enameled, if desired, ft only 
takes up 12 x 26 inches of counter space; and it's 30 inches 
high. The shipping weight is 175 pounds. 

The Coles Habit is a Guarantee of Good Business 


Judgment and Satisfying Return for Your Money. 


COLES MANUFACTURING COMPANY 


Twenty-third and Turner Streets, PHILADELPHIA 



Rows and rows of Yuban packages are continually going 
on to the shelves of thousands of grocery stores. 

At once off they go into the hands of hundreds of thousands 
of customers. 

These quickly moving packages tell the story of the demand 
for Yuban. 

You will find that Yuban repeats as no other coffee does. 

ARBUCKLE BROTHERS 

Yuban Coffee Department 

^EW YORK PITTSBURG CHICAGO 




When Writing Advertisers, Kindly Mention Ths Tsa anp Coffxb Traps Journau 
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is to take the place of sugar are practically the 
same, except that a cup of honey carries about 
one-lifth water, so that much less liquid should be 
used in mixtures. 

This bulletin also has recipes for bran, brown 
bread, steamed Ijrown bread, honey bread, honey 
and nut bran muffins, all of which are made with- 
out wheat flour. Recipes for a number of honey 
desserts and candies are given, as well as direc- 
tions for using honey in preserving. 


Sl'CCKSTIOX FOR A PATRIOTIC WlN'DOW CaRD 
Here is a suggestion for a patriotic wheat con 
servalinii window card or store poster: 

A BUSHEL MEANS A SOLDIER 

Do you know that every hushel of wheat now 
saved mfans the support of a soldier on the battle 
line until the next harvest? As no soldier can 
live without food, every bushel 0! wheat is the 
actual eq\uvalent of a fighting unit. The moral is 
clear. We must supply soldiers. But it is useless 
to supply the fighters themselves unless we can 
also supply the wherewithal upon wliich the soldier 
lives. The number of men we can put in t)ie field 
is in direct relation to the number of men we can 
feed in the field. Will YOU support a soldier 
until tlie ne.xt harvest? 


The high cost of eggs in England has led to 
the birth of quite a new big business in dried eggs 
and eggs in solution. One large firm selling dried 
eggs has undertaken an extensive advertising 
campaign to push these eggs upon the attention 
of retailers, who in their turn are being enabled 
by other advertising matter to attract ihcir cus- 
tnmers lu the goods. 

The dried eggs which they advertise are en- 
tirely soluble, and take up the water like a lump 
of sugar, and thus give the perfect creamy liquid 
of a beaten shell egg ready for instant use on 
mixing. Dried eggs are no longer to be re- 
garded as war food; they have come to stay. 
'Ihi.s firm predicts that in the near future the 
properly dried eggs will have become one of the 
very largest used and most important of our 
foods. 


Pi.Aci: Orders for Canning Supplies Early 
I'here is likely to be a large surplus of perish- 
able foodstuffs raised as a result of the war-garden 
liropaganda. As this can be fully utilized only by 
preserving it for future use, by drying, preserving 
or canning, this brings up the question of needed 
equipment and containers. 

Last year there was little advanced preparation 
by manufacturers and retailers. While this, to a 
certain extent, has been taken care of this year, 
at the same time the transportation facilities of 
the country are being taxed to their capacity. Un- 


less jobbers and retailers and householders work 
together, many will be disappointed. Retailers 
are urged to order whatever canning supplies they 
will need sufficiently in advance of the actual 
canning season to assure deliver}’. 


Rats Costly Eaters 

Experts have estimated that one rat will con- 
sume 40 to 50 pounds of food in a year. It has 
also been figured tliaf it requires the continuous 
work of about 150,000 men, with farms, agri- 
cultural implements and other equipments, to sup- 
ply the foodstuffs destroyed annnally by rats in 
the United States. In addition, rats destroy other 
properly, mainly of agricultural origin, the pro- 
duction of which requires the work of about 
50,000 men. This gives a total of 200,000 men 
whose economic output is devoted solely to feed- 
ing and otherwise providing for rats. 


Tuna Crop .\ms Food Conservation 
Half a million dollars is to be expended in the 
construction of a large tuna cannery on the island 
of Maui, in the Hawaiian group, states the 
“Caimer.” The waters around the islands swarm 
with fish of every description, among which the 
tuna is predominant and attains an enormous size. 

The operation of tins plant will be a valuable 
addition to the food supply of the United States, 
and may lead to the establishment of an important 
fishing industry in the island territory. 


Potato Campaign in Nebraska 
The Wholesale Brokers’ Association of Omaha, 
an organization without financial interest in pota- 
toes, has as a patriotic measure inaugurated an 
advertising campaign in order to stimulate the 
sale of potatoes. 

'I his campaign includes advertisements in the 
daily papers. A moving-picture slide has been 
mailed to each moving-picture theater in the State 
of Nebraska, and clerks have been instructed to 
push the sale of potatoes at every opportunity. 


Making Potato Flour in Michigan 
Potato flour is now being successfully manufac- 
tured in Michigan by a plant at Traverse City. 
Fifteen hundred bushels of potatoes are being 
used daily, and it is hoped to double the output. 

One of the leading wholesale grocers in Chi- 
cago has already bought a number of carloads. 
The Food Administration in Michigan expresses 
its pleasure at the enterprise of the concern, not 
only from an industrial viewpoint but in the pros- 
pect of opening a home market for thousands of 
bushels of Michigan potatoes. 
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Now of all times — 

In these times it is a duty to eliminate all waste. Domino 
Package Sugars avoid waste in this most important food. 

These sturdy cartons and cotton bags, weighed, wrapped 
and sealed by machine in the refinery, save the time of 
scooping, weighing and wrapping— save spilled sugar— save 
the cost of paper bags and twine. 


Amesrican Sugar Refining Coni|>aiiy' 

“Sweeten it with Domino” 

Granulated, Tablet, Powdered, Confectioners, Erowa 



IMPERATOR COFFEE 

A blend of some of the finest coffees 
grown. It “rules” in the realm of 
coffeedom, thus deserving its name. 

store jieadquarters for ’‘Impcrator” 
coffee m your town. We are looking for the most 
r^resentatlve retail concem in each rity or town of 
ue Umted ^tes to take the exclusive agency for 
thia sales building coffee. Write for particulars. 

JABURG BROS., Hew York 

IMPORTERS 


NEW ORLEANS 
The Logical Collee Port 
Home of 

Alameda Cofiee 

« 

Sold only In 1 and 3-lb. Tins 
Under Our Trade-Mark 

CAREFULLY SELECTED for 
PARTICULAR TRADE 

Mr. GROCER, put YOUR TRADE 
WISE 

MERCBANTS’ COFFEE CO. 

OF NEW ORIEANS, ltd. 

New Orleans 

B. C. CA 3 ANAS. Presl. 


When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Journal 
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TEA NOTES FOR RETAILERS 


Some Valuable Hints on Blending and Dis 
tributing as Suggested by a Cana- 
dian Importer 


liv II. L. M.^cmlan 

V'.iiirouver, J*. C. 

No. 2 — Blends 

Q(.)MK LOiisuiiicT,'; like Itavory Ceylons, others 
^ straight .\ssanis. .k few are partial to a da.sli 
of Darjeelings in their lea. if the output of your 
stcjre i.s sufficient to warrant carrying in stock a 
che.st of several high-grade teas to meet this de- 
numrl it is good policy to do so. However, it is 
l est for the average dealer to place his confidence 
in some tea ni;in who will give the best value 
Iiussihle ill three grades of Indo-Ceylon Idcnds. 

loir sei eral reasons, hlends are preferable to any 
strai.aht teas. The trade stays with them the 
longe.st. Coiisiuiiers tire of straight teas and de- 
ni.'ind a change, ihiuk over all the hig successes 
in the tea trade during the past twenty years, and 
you will find, with no exception, they have hecn 
hlends of Ceylons amt Indians. 

Ill normal times Ceylons and Indians, grade for 
i'rade, cost ahout the same. Consequently, if the 
liig litiglish and Canadian tea firms believed that 
Ceylons straight or Tndians straight would capture 
the market and hold it, they undoubtedly would 
feature one or the other. As a matter of fact 
they feature hlends of these teas. 

Think this over— Ceylons for flavor, .Assams 
and Dooar.s for body, grip and thickness. The two 
togcllicr in right proportions arc better than either 
alone. 

DHLIVKRV.MEN AS TRADE GETTERS 

I am using a method of getting business that 
may prove of interest to fellow grocers. When I 
hire a delivery man I tell him that he will be 
worth so many dollars a week as a deliveryman, 
but he can earn more if he will sell goods and 
keep hi.s eyes open for new fustoiners while de- 
livering orders for me. 

My plan is this : Every morning I make out a 
li.st of six to a dozen articles, making a special 
price on each. These specials are for the de- 
livery in.in only and can lie had only through him. 
ile tries to sell them to the customers when he 
delivers other orders. I pay him a commission 
for every order he brings in made up of these spe- 
cials, and $r for every new customer he gets for 
the store. .As he rides over town delivering 
orders lie has .an opportunity to see every new 
family moving into town, and he can run in and 
solicit their business for oiir store, suggest the 


specials he has for that day and state that he wi 
be glad to stop every day and get their order . 

This method has won a great amount of bus: 
ness for us and also enabled me to pay the de 
liveryman good money. It also keeps him “u 
on the bit ’■ to get all the business he can. 


SYSTEM AND SALESMANSHIP 

Q Helpful su^estions on organization, 
advertising and sales factors, for Execu- 
tives, Store Managers and Clerks 


THE LAW OF OBEDIENCE 


The Man Who Has Not Learned to Obey Ha 
Trouble Ahead of Him Every 
Step of the Way 

Bv Elbert Hubbard 

'T’HE first item in the common-sense creed ii 
^ Obedience. 

Do your work with a whole heart! Revolt it 
sometimes necessary, ’ but the man who mixet 
revolt and obedience is doomed to disappoint 
himself and everybody with whom he has deal- 
ings. To flavor work with protest is to fail abso- 
lutely. When you revolt, why, revolt— climb, gel 
out, hike, defy — tell everybody and everything tc 
go to limbo! That disposes of the case. You 
thus separate yourself entirely from those you 
have served — no one misunderstands you — you 
have declared yourself. Rut to pretend to obey, 
and yet carry in your heart the spirit of revolt, is 
to do half-hearted and slipshod work. 

If revolt .-ind obedience are equal, your engine 
will stop bn the center and yon benefit nobody, 
not even yourself. The Spirit of Obedience is the 
controlling impulse of the receptive mind and the 
hospitable heart. There are boats that mind the 
helm and boats that don’t. Those that don’t, get 
holes knocked into them sooner or later. To keep 
off the rocks obey the rudder. 

Obedience is not slavishly to obey this man nor 
that, but it is that cheerful mental condition which 
responds to the necessity of the case, and does the 
thing. Obedience to the institution — loyalty ! The 
man who has not learned to obey has trouble 
ahead of him every step of the way — the world 
has it in for him because he has it in for the 
world. 

The man who does not know how to receive 
orders is not fit to issue them. But he who knows 
how to execute orders is preparing the way to 
give them, and better still— to have them obeyed. 
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Mr. George Washington, in behalf of the 

Gb|e€ REFINING COMPANY 

ANNOUNCES 

That the United States Government has requisitioned its entire out- 
put of G. Washington’s Coffee for use of the American Army abroad. 

Every possible effort is being, and will continue to be made, to in- 
crease the manufacturing facilities of the Company so as to meet all 
demands, civil and military. 


EVERYBODY Likes SUMORE 



EVERYBODY Wants SUMORE 



include every 
known variety 
of Biscuits 




You Pay More Now to Wrap 
Loose Sugar 

Your time, your clerk’s time— even the ooy’s time— 
is too valuable now to devote to wrapping sugar. 

Franklin Sugars in convenient cartons and cotton 
bags, eliminate all scooping, weighing and wrapping. 

They save you spilled sugar, overweight, paper bags 
and twine. 

The Franklin Sugar Refining Company 

PHILADtXeHIA 

‘ ‘A Franklin Cane Sugar for every use ” 

Granulated, Dainty Lumps, Powdered, Confectioners, Brown 
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GINGER SALES TALKS 


Wholesome Advice and Practical Suggestions 
for Grocery Salesmen from “One 
Who Knows” 


Bv Wkslky Williams 

T hese are trying times both to the merchant 
and his clerks. Business is going on as usual; 
in fact, there is a lot more business than usual. 
Help is scarcer. The business man, with higher 
costs, a greater demand for goods and, as a rule, 
with a diminished sales force, has troubles of his 
own. Here is where the clerk who is left behind 
can i)roYe his loyalty by greater energy and a 
willingness to increase his capacity for work. Let 
ns forget selfishness and remember that wc “do 
our ])it” by doing more and better work than is 
iisaully c.xpectcd of us. 

‘Tour of luy very efficient men have gone to 
the training camps ” said a retailer recently, “and 
1 am mialde to secure trained persons to lake 
their places, hut the hoys that arc left behind are 
doing all that is humanly possible to keep things 
moving smoothly until I can get more help." That 
is the spirit— more work and better vurk. This is 
one way to help ‘‘win the war.’' 

Wc are hearing a lot to-day about extra taxes 
and wondering— at least some of us— liow we will 
hear the Inirden.s; but. says a writer, “The greatest 
taxation we are .subject to is tli<at of Idleness, Folly 
and ITide.” Greater activity in onr business, 
thrift in our expenditures and the elimination of 
false pride are the antidotes. 

We all get bine at timc.> and wonder whether 
wo are ‘r't’’ or “unfit.’’ 'Ihis is a good lime to sit 
down quietly and think things over. 

In other words, take stock of onr assets and 
liabilities. .\rt we energetic enough? Arc we 
adding to our natural qualifications or are we just 
standing still’ Is our job just one of the tread- 
mill, or arc wc using the job we have as a training 
school or stepping stone to the one higher up? 
Ye.s, it pays to think. When the fight begins 
within yourself, you arc commencing to be worth 
while. 

I f >'i)u feel that you are not making progress, find 


out after you have taken stock of yourself where 
the fault lies. Have a heart-to-heart talk with 
your “boss” and invite his criticism. When you 
know your faults do your best to correct them. 
The barriers of life are put there to be surmounted. 
This takes courage. When you lose your courage 
you are in bad shape. 

Lack of enthusiasm and intelligence keeps many 
of us down. We cannot succeed without both. 
Get chock full of enthusiasm about your work. 
Study your business. Be a more intelligent force. 
Enthusiastic heart service is what counts. 

Someone has truly said, “It is the roughness 
of the grindstone that sharpens the ax” — so it is 
the troubles in one’s life that gives one a sharp 
edge. 

If you are one of the great army of clerks en- 
gaged in selling food products, yon have now a 
great opportunity to be a real salesman. For, be 
it known, Mr. Hoover, the man who is directing 
the food conservation of the nation, is asking 
people to cut down their use of meat and wheat 
and use sulistitufes that will enable us to send the 
meat and wheat to our allies “over there.” 

When you work for a man you are under a 
moral re.sponsibiUty to give the man or concern 
the best that is in you. Your working hours 
belong to the firm that employs you. Into those 
working hours you should put thought and 
energy. Promptness in commencing work is es- 
.seiifial. The fellow who is tardy seldom gets very 
far ahead. Then no time should be wasted; 
working hours arc too precious to waste. The 
man who is in love with his work finds the hours 
pass all too swiftly. The hearty, whole-souled 
worker never has to watch the clock. Busy days 
are short days. 

After the store is closed for the day your time 
is your own. Spend il wisely. It should be spent 
so as to be restful and not in owling around, so 
tluat the next morning finds you unfit to take up 
your work. The man who spends his nights in 
dissipation soon will be on the down track and 
looking for another job. 

If the Kaiser wins no man can call his soul his 
own. “What shall a man give in exchange for his 
soul?” 
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Empire Hardware Company 
&•;. STORE FURNISHINGS 

SCALES, CANISTERS, SHOW CASES, REFRIGERATORS, Etc. 
ELECTRIC COFFEE MILLS 

85 Warren St. New York City 

WrtU /or rompleto Cafcforac 
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The Best Asset of a 
Grocery Business is 
Satisfied Customers 


Baker’s Cocoa 
and Chocolate 

t Preparations are re- 
liable, always of 
uniformly high 
quality, easily sold, 
in constant de- 
mand; the stand- 
RBQ. U. 9 . ards of the trade. 

PHT . OfF . 

ALWAYS SATISFACTORY 
Wsdter Baker & Co. Ltd. 

EtuUuhed 1780 Dorcheiter, M&«s. 



--thisToodEcon- 
oin^’’Book mill 

customers^ 


This 
store 
is 

distributing 

abookon 

Rood Econom y I 



—And it will liolp to make better customers oui 
of your old ones. 

Notify those who deal with you. and the ones 
whose trade you are trying to get, lh<it you can 
supply them with a free copy of Mrs. Knox’s new 
book oti “Food Fconoiny," which contains 138 
timely food conservation recipes. They will 
appreciate it— and it will help yo\i to sell more 
goods oil which you make good profits. 

^'ou can get supply you need, without cost to 
you, together with a window poster aniKnmcing 
that you are ilistributing the book free, by writing 
to us now. Ikcforc the edition i| exhausted. 

C.i.\RLi.s H. Knox Gklatine Companv, Inc,, 

JOHNSTOWN, N. Y. 


KNOX 

SPARKLING 

GELATINE 


When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Journal 
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HOW TO SAY “GOOD MORNING" 

1 have often written about the cheery salutation 
one 5hotilfl give to a en.stomer. Here is a little 
thing I clipped recently and pass on with the hope 
that it will be remembered. It is full of good 
c'oninioi] sense; 

III grunting “Good morning*’ we give you fair 
warniig' 

YouTe passing good fellowship by. 
fn growling morning,*’ all cheerfulness 

scorning, 

You're due for a growl in reply. 

Jn cliirping “Good morning” the day you're adorn- 
ing 

.\nd make an excellent start. 

So honor each meeting with a pleasant greeting, 
And say it right out from the heart. 

And then when the sale has heen coiniilcted do 
i:<:t forget to say “Thank you,” W. W. 


IfMVM.OYEES* SALE 

Advertise that the employees of the store will 
receive a dividend on nil the goods they sell on a 
certain <iay. It is an appeal to the friends and 
aetjuaintnnees of every employee to come in and 
ilo somctliing for him. The employees themselves 
may make purchases on the same basis. This will 
encourage the salespeople to talk with people tliey 
know, making them all intere.stcd in boosting the 
event fctr all they are worth. Some plan ought to 
he devised for enabling those not of the selling 
force to share in the sale. This might simply 
lie an agreement to pay a fiat sum as a bonus, or 
to give them extra pay for the day on the basis 
of the extra hu.sincss done. You might divide the 
increase in sales by the number of employees and 
give each a percent of the resultant sum in ad- 
dition to his regular pay. 


KAISER OR-CHRIST 
Napoleon said “God is on the si^e of the heav- 
iest battalion.s.” That is the Kaiser's pagan re- 
ligion fo-tl.iy. But Jesus said, “Whatsoever \e 
wouhl that men should do unto you do ye even so 
to them." That is the creed of Christian civiliza- 


tion. And you cannot find any middle ground to 
stand on between these two ideals. 

You have to subscribe to the one or the other. 
You have to believe either in the omnipotence of 
force, the dominance of selfish greed or in the 
prevailing power of kindness, mercy and tlie 
square deal. 

As the world stands to-day you have to serve 
either the House of Hohenzollern or the Prince 
of Peace. And whichever side you choose 'you 
have to work for, tight for, give for. Else, you 
lose/ For these two are at death grips to-day. — 
“The Optimist." 


^ant abtitttisemtnW 


Subsenbers are entitled to one free insertioD in tbi$ de- 
partment during the year. 

Gassified want advertisements under regular heading $2 
for twenty-five words or less. Additional words four cent., 
each. Payable cash with order. 


%elp ^anttb 


WANTED — Foreman in packing dej^artment. Must have 
experience in packing tea, coffee and spices. Ex- 
perience, initiative and good reference necessary. Ap- 
ply by letter only. Mr. Kingdon, 50 Barclay street, 
New Vork City. 


^iKctllaneouii 


FOR SALE — Burns separator. Perfect condition guar- 
anteed. Large number of screens, also elevator and 
bins included. No reasonable offer refused. Address 
OM Dutch Mills, 65 Front street, New York City; 


Do You Want Help? State your needs in the Classi- 
fied Ad Department of Thb Tba & Copres 
Trapb JouRNAi.. Two DoUats 1$ all It costs. 

Do You Want a Job? Try the Want Columns 0 ! 
Thb Tea & Coppbs Tbads Journal. $2.00 for 
twenty-five words or less. 

Do You Want to Sell Out? Advertise in the Classi- 
fied Ad Department of "The Blue Book of the 
Trade." 

Have You a Factory or Store Equipment to Sell? 

Do You Want to Buy a Business? 

Are You Looking for New Capital? 

Are You Seeking a Business Opportunity? 

No matter what you want, Thb Tba & Coffee 
Trade Journal can help you. Give it a trial. 

Stibscriberf are entitled to one free insertion in the Classified 
Ad Columns during the year. 


THE TEA & COFFEE TRADE JOURNAL 
*'The Blue Book of the Trade.” 

79 Wall Street New York 
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Can you afford to pass by 

I an article which is endorsed by one of the 

I largest Tea men in the country as follows: 

During* 25 years we have never come in 
contact with any article that has given such 
universal satisfaction nor proved such a 
repeater as 

• Lemon Pie Filling 

Sales restricted to the Tea trade. 

WOLVERINE SPICE COMPANY 

GRAND RAPIDS, MICH. 

A post-card will procure you a sample. 



The Quality 

IN 

granulated, cubes, confectioners 
and soft sugars. 

The sugar \A’hich makes 
satisfied customers 

WARNER SUGAR REFINmC CO. 

79 W«Ii St., N, r. C. Reflnrorj Edcewiter,!*.^. 


WirnerS 


PURE CANE 
SUGAR i 


^eJ 

J 


When Writinn AdvertiBers, Kindlj Mention Tai Tl* CofFES Tkade Iouehal 
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PRICES CURRENT 

Whotetale and Retail 

At of Jafy /, rt/a 

Price* to Wholetalere 

GREEN COFFEE 
(250 Bigs or Over) 

Brasil Grade?. tine or Grade Price. Cap Selected Price. 


Santo. 7 WM 

•• Q 10^ 10'^ 

•• 5 11’^ 

“ 4 UK tiK 

- 3 iiH IIK 

« 2 UK IIK 

Rio 7 8K 

“ fl,... 0'4 

« 5 

M 4 j.... 10 (NoRioCup 

« 3 10^ Selections) 

« 2 lOK 


Gaits Comi. Mild Grades— L wt or Grade Prices— 


Maracaibo— 


(250 Bags or Over) 

Central America — 


Truiillos lOyi&U 

Bocono 

Tovar 

Merida 12 @13 

do washed... 


10H@UH 


Cucuta— 

Ordinary 

.iOK@n 

to good... . 

.im@i2K 

Prime to choice... 

,12W@I3K 

do washed.... 

.12H@13 

llaguayta- 

Caracas 

.10K@10K 

do washed... 

.UK@13 

Porto Cabello... 

.10 

do washed . . . 

.11 @12 

Colombian— 

Ocana 

.10K@ll 

Bucaramsoga . . . 

.U @13K 

do washed... 

■ 13 @144 

tTdiraa 

.12 @14 

tBogotas- 

,10 @154 

tMedelin 

,.11 @17 

rMaaiiales 

,.10 @154 

Cauca 

@.... 

Mexican— 

tCordoba 

.. 9K@ 94 

do washed... 

.124@134 

tCoatepec 

,.12M@14 

tdo washed.., 

.12 @14 

tOasacs 

..10 @104 

Ido washed. 

..13 @15 


iCosta Rica — 

(Jomraon 8K@10K 

Fair to good 

Prime to choice . .12M@1.3K 

San Evador 10M@11 

do washed It @11K 

Nicaragua 10 K @10n 

do washed lOKSllK 

IGuatemaia Cohan 

Common 8K@ 9K 

Fair to good 11 @11K 

Prime to choice. . . 12 ^(313 
do nowaahed...l0K@10K 
Puerto Ricih— 

tOnwasbed 10K@H 

Washed 11K@13K 

IHayti— 

iCnwashed. . .... 9 @ 9K 

tWashed 10H@im 

tjamaica— 

Ordinary 9H 

G’dordinaiy 9K@ 9H 

Washed 10 @11 

East India — 

Padaog lot 25 @26 

Corinche ...24 ^6 

Kroe 24H@25 

Timor 22H@23 

Private Estate. . .25K@26H 

Fancies 26 @28^ 

Abyssinian, ....... @.. 

Mocha 

Uberiao — 

IStcaits 13 @UK 

tSurinam 13 @14^ 

Pamaaoekin 13 @ll>^ 


t Nooiiaal because of small arrivals, 
t CommoQ to fancy. 


Foochow- 

Common. 

Fair 

Good.i.. 

Superior., 

Fine 

Formosa- 

Fair 

Good.... 
Superior.. 
Fine 


Choice.. 
'I Choicest. 


TEAS. 

China and Japan— Like ParcES 
(75 or More Paciagea of One Number) 
Formosa— CofiT. 


.26 @.. 

Fancy 

.1.00 

@1.20 

.264®.. 



.28 @.. 

COUNTlT 


.264@.. 

Gunpowder— 



.27 @.. 

Ertri 

...48 

@60 


Firsts 



.294@.. 
.30 @304 
..304@31 

Seconds 

Imperial— 


@ 

@48 

@41 

.35 @36 

Seconds 

..43 

.40 @45 

Thirds.. 




• VoQog Hyson- 
Extra 

..60 

@55 


Young Hyson— Coni. 


Imperial— 

,...39 

Fusts 

....44 

@45 

Rists 

Secooda 

....35 

@36 

Seconds...... 

...35 

TWrda 

....33 

@34 

Thirds 

...31 

Hyson- 
Seconds.. 

...30 

@ 

Ja^— 

Basket fired... 

....28 

Thirds 


@ 

Pan fired 

...25 



Congou— 


Gunpowder— 



Common 

...25 

Pinheads 

,..46 

@47 

Good 

...27 

Extra Firsts... 

...43 

@44 

Superior...... 

...30 

Firsts 

...41 

@42 

Fine to finest. 

...35 

Seconls...... 

.. 38 

@39 

Cbdce to choicest . . 50 

Thirds 

...30 

@31 




@40 


@31 


India and Csytfji— L ive Prices. 


Pekoe Souchong. . . .30 @31 

Pekoe 32 

Orange Pekoe 33 @50 

Cqrlon— 

P^oe Souchong . .32 @33 

Pekoe 34 @10 

Orange Pekoe. ... 36 @45 

B.O. Pekoe 36 @45 

SPICES— First-Hand Prices. 
Black Peppers— Cassia — 

.27*4@2S 


DArjeeling- 
Fancy Orange.... 40 @1.00 
Java- 

Pekoe Souchong . . 25 @26 

Pekoe 27 @29 

Orange Pekoe. .. .31 @35 


Singapore. 

Acbeen A 

Acbeen B 

Acbeen C 

Lampong 

White Peppers— 

Singapore 

Penang 

Muntok 

Heavy— 

ifc;;: 

Cloves— 

Zanzibar 

Amboyna 

1 Penang 

Pimento 

Red Peppers— 
Mombasaa. . .. 
Japan 


.23 @29 
.33K@34 


.33K@34 


Saigon, rotb 54 @56 

China, rolls 21 @23 

do 9ea),bk...l7 @18 

Kwangsi 26K@27 

Batavia, Ext 35 @36 

do short stick .... 27H @ ■ • 


.29H@30 
.30 @31 


.47 @47K 
..58 @59 


» 7K 


Cinnamon— 

Ceylon 

Ginger- 

Japan 

Cochin-ABC 

do D 16 @16H 

Lemon 17 @20 

African 14 @14K 

Jamaica, g’g 17H@20 

Nutmegs— 


.28 0 30 


.12K@13 

.16V4@17 


758 to 8. 
lOSs to UOs. 
Mace 


.30 @31 

16 @16K 

CHICORY— First-Hand Prices. 
tO<mestic, granulated, coarse or medium, in bags.. 

tin barrels 

X Best English, in barreb 

t Domestic yellow roll 

COCOA— First-Hand Prices. 


.36 @37 
..33 @34 
..46 @55 


.10K@11K 

13K@14 

Bahia 12 @12K 

Caracas 12 @13 


Accra. 

African.. 


Guayaquila— 
Arriba.... 
Machala.. 
Caraques. . . 

Cnban 

Dominica.. . 


.12«@13 ^ 
.12 @12K 
12 @12K 

... 

,.12 @I2K 


.. 

.. @ 

..12 @12K 
.10K@10K 
.10H@12 
.22 mi 
.11K@12 

Sanchez 11K@11K 

St. Vincent........ @ 

Savanilla @ 

Surinam 12 @12H 

Trinidad 12 @12^ 


Grenada.. 

Hayti 

Jamaica. . . . 
Maracaibo.. 
Para.. 


Pricet to Retailert 

COFTEE 

(Bag Lots— 130 Pounds.) 


Kind of Cofiee. 

Green 


Roasted. 




From 

To 

■ From 

To 

Santos 


. 114 

14K 

134 

144 

“ Peaberry. 


. 114 

14 

15H 

17M 



• 84 

124 

18 

12 

154 

22 

Maracaibo 


. 12 

16 

(Caracas 


. 13 

17 

WH 

21 

Bucaramanga. . . 


. 134 

18 

16K 

22 

Bogotas 


. 144 

19 

17K 


Mezktn 


. 124 

19 

18 

234 

Costa Rica 


. 134 

17 

IBM 

21 

Guatemala 


. 124 

17H 

16 

214 

Jamaica 


. 12 

WH 

15 

164 

Padang 


. 27 

33 

41 

43 

iMoeba 


. 35 

34 

41 

42 

ZAbyssiniao 


. 35 

33 

84M 

40 

java 


. 26 

33 

314 

40 

Pwto Rico 


. 14 
TEAS. 

1S4 

17 

23 K 


(Single Paceage Lots.) 

From 

To 

Formosa 




30 

45 

Foochow 





41 

Congou.... 




28 

40 






27 

25 

4.5 

45 

India 




40 

.50 

Ceylon 




45 

55 

GuBpowder..... 





41) 

Young Hyson... 






43 
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The old way The new way 


A man should not do the work a 
machine will do for him 


A merchant, with all his troubles, 
should never do the work that a 
machine does better and quicker. 

Our newest model National Cash 
Register makes the records which 
a merchant needs to control his 
business. It does fifteen necessary 
things in three seconds. 

Without the register a man cannot 
do these things in half an hour. 


With the register, even a new clerk 
can do them just by pressing the keys. 

Our new electric machines are as 
much better than old machines as 
an up-to-date harvester is ahead of 
a sickle for cutting grain. 

The latest model National Cash 
Register is a great help to merchants 
and clerks. 

It pays for itself out of what it saves. 


Merchants need National Cash Registers now more than ever before 

FILL OUT THE COUPON AND MAIL TODAY 

Dept. 11804, The National Cash Register Company, Dayton, Ohio. 

Please give me full particulars about the up-to-date N. C. R. System for my kind of business. 


Name. 


Business 


Address. 


When Writing Advettisers, Kindly Mention The Tea and Coffee Trade Journal 
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TRICOLATOR 

“THE” 

COFFEE MAKER 


The Aluminum BomI 
Makes Perfect Coffee 
Thru Paper Fillers 
lt.7& 


included with the 
2Qt. FIRE KING 
(Almost Ucfireakable) 
CHINA Urn $3.00 


A Gallon slae $7.60 
with Fire Kina urn 
and 100 filters 



Send for circular and prices on Urn 
TRICOLATORS and Filter Paper, 

THE TRICOLATOR CO. 

CHICAGO 


Tea Hints 
for Retailers 

By JOHNJH. BLAKE 

27$Pa(«i; 24 IHuatr«tion»; Ciolh Bound 

A book of practical and accurate information 
that will satisfactorily solve the various 
T’EA problems which every 
grocer, in his capacity as buyer and seller is 
called upon to face and which are often 
difficult of solution without outside help. 
Every retail grocer should have this book 
and become versed in the knowledge of one 
of the most important items in his stock— 
one of the few articles on which he may 
make a really good profit. 

Sent postpaid on receipt of $1.50 by 

The Tea and Gjffee Trade Journal 

SOLE AGENTS 

79 WALL STREET 

NEW YORK 


WARNER’S MACARONI 

A High Grade AH Durum Semolina Product that can 
be profitably Retailed at 10c. Per Package. 

WARNER MACARONI COMPANY, Inc. 

Sals. OHIe.: SYRACUSE. N. Y. 


S.A.SCHONBRUNNSCO. 

83 Front Street, New York 

Jmporterj on5 

■* "Roa-tters ^ t/ 6 B 

distributors of coffee of quality 

Semple, and prica that will beer eompetition. furnished 
on request. 


ProlecI Your Trade 
Marks and 

Your Trade Marks 
will 

Protect You. 

For ^ information and services relatinit 
to Trade Marks. Write 

TRADE MARK TITLE CO. 

Ft. Wayne, Ind. 


I ll Your Prospeclhe Customers H 

II II 

II Liita. It «ao coDtaina vitii auggestioDi bow to ed> II 
11 rertiM and tell profitably by mail. CouAta and II 
11 pricei glTeo oo 6000 difierent national Lists, coret- II 
II log all classes; for instance, Fatmen, Noodle MIrs || 

■■ Hardware pirs,. Zinc Mines, etc, ThU velwsm III 
|l Write for ft. Ill 

It Strengthen Your Adrertinng Uterghire. f J| 

■■ Analytical Adrertising Counsel and Sales ■11 

Pro^lionServicewill imptoye both your plan ■|| 
Mm copy, thus insuring maximum profits. ■■■ 

your literature for preliminaryanale MMm 
yaiSBod Quotstion— >noobligatjon. 


Save and Be Saved 

Lend your small savings 
’ to the Government 

Buy Thrift and War Savings Stamps 

Help Win the War 


When Writinc Advertisers, Kindly Mention The Tea and Cofpsr Trade Toiirkal 





Need Men? 

Let’s look in these 400 Branches FIRST! 

Before >ou make a move to hire men see what men the Government ran find for you. 

On the map are spotted the 400 offices that the Government has established for this 
one purpose of helping manufacturers find men. 

Ihey blanket the country. And in addition there are 20,000 U. S. Public Service 
Reserve agents who reach down into every little hamlet where there is labor to be had. 

U. S. Lmployment Service makes no cliarge for its service. It is supplyijig the labor 
for the shipyards. It is supplying a daily growing number of manufacturers working 
on war orders. It is the one way to reduce the labor turnover and increase production. 
Use It when YOU need men. 

Apply at one of these offices or consult one of the U. S. Public Service Reserve agents. 



United ^ 

Emplqyx^&t Service 

U.S. Bep't of labor 
WB-WilsonSc^ 


Contributed through 
Division of Advertising 



U. S. Gov*t Committee 
on Public Information 


This space contributed for the Winning of the JVar by 


The Tea and Coffee Trade Journal Company 


When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Journal 
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IT AMBEM.T 

*‘TJh& JLina Tb-aty Excels” 
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Lambert Peanut Butter Equipment 

Lambert Peanut Butter Machinery excels because it is scientifically, 
yet simply constructed. Because it is complete in every detail. 
Because it is substantial. The Lambert Machine Company is tbe 
only concern that manulactures complete peanut butter plants. 

Lambert peanut equipment consists of suitable peanut roasting 
apparatus, peanut blancher, picking and stoning machinery, one or 
more peanut butter mills, complete with automatic salter, auxiliary 
machinery (elevators, conveyors, storage bins, feed hoppers) and 
approved power transmission, such as will render the plant as nearly 
automatic as possible. 

Plans designed according to requirements. Specifications and 
estimates furnished. 


i Peanut Butter Mill No. 


I^amberfMadume C!a,llatglia31,llidi. 
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Class E — Electric Coffee 
Roasting Outfit ^ 


The Lambert Electric Coffee Roaster 

The Lambert coffee roaster excels because it is the pioneer indirect 
flame (underneath) gas roaster. Because it is the most compact, 
self-contained, two bag roaster on the market. ' Because it requires 
the minimum of power lor operation. Because it is easily installed. 
Because it is substantially constructed. 

A complete outfit designed for coffee, peanuts, cocoa beans, 
cereals, etc., comprising roaster, cooling apparatus, elevator, feed 
hopper, electric motor, with geared connections and gas attachments; 
also stoning and chaffing attachments for coffee. Built in two stand- 
ard, sizes — three hundred pounds and two hundred pounds capacity. 

Plans for larger plants prepared on application. Ask for 
catalog of complete line. 


lll)iiiiiiiiiiiiiiiiiiiiiiiti!tiiiiiiiiiiiiiiiiiiiiiii»iiiiiiiiiiitiHiiiittiiiHiiiimiiiiiiii):iiiiiiiiiiniiniimi 


Ifamheil Ma<ihiiie Co., KaxVhalL,llldi. 




Wheo Writing Advertisers, Kindly Mention Ta* Tea and Coffer Trad* Journal 


THE TEA AND COFFEE TRADE JOURNAL 


Ani/usl, 1918 




If you have worth-while customers who want evenly granulated coffee 
in quantity, use this No, 1 granulator and meet the demand profitably. 

J. A. FOLGER & CO., of Kansas City, write March 22, 1918: 

“We are pleased to state that the No. 1 coffee granulating mill, which 
you recently forwarded to us, has been installed and is giving the usual 
satisfaction that a Burns granulator always gives.” 

J. FULLARTON & CO., of Boston, write Feb. 19, 1918: 

“We are very much pleased with the new granulator.” 

GRAY MFG. CO., of Spokane, write Feb. 22, 1918: 

“We have had the No. 1 coffee granulating mill in operation for the past 
five months, and it has proven satisfactory in every way.” 

INDEPENDENCE COFFEE & SPICE CO., of Denver, write March 4, 
1918: 

“The No. I coffee granulator and chaff remover with which you recently 
furnished us, is working to our entire satisfaction.” 

PARSONS & SCOVILLE CO., of Evansville, write June 18, 1918: 

The No. 1 granulator with chaff remover installed in our coffee depart- 
ment last March has proved entirely satisfactory.” 


JABEZ BURNS & SONS 


11’M.&43'’St.NEWY0RK 
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Machinery and Success 

Business success can never depend entirely on machinery. 
Sometimes success* is attained in spite of bad equipment. But for the 
happiest sort of success, in any business which includes manufacturing 
operations, the machinery must contribute its due share. 

The letter printed below is from a customer who has found 
use for about twenty-live of our machines of one model. It acknowl- 
edges very graciously the part played by apparatus of our regular 
construction in the success of a business organized on novel lines. 

Los .Angeles, Cal., July 2, 1918. 

JABEZ BURNS & SONS. 

New York. 

Gentlemen; 

Replying to yours of June 26, will say we are glad 
to be classed as the largest users in the United States of 
your No. 7 Rocking-Cooler Coffee Roaster. 

The reason is that the first one was a success ; and as 
this business was founded to bring customers back to carry 
away their purchases we had to have perfection, both in our 
Coffee and in our Roasting. We tried your No. 7 roaster 
with rocking cooler, and have never regretted it; and every 
machine we ever set will be the same if possible. These 
equipments operate in full sight of the customer and we 
never have any trouble, no matter how long they have run 

They have helped to make us successful. 

Yours truly, 

PACIFIC COFFEE STORES CO. 

E. E. Sellers. 
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BRIGHT ROASTS 


A Bright roast is a big point in selling coffee in a good many cases. 
In the MONITOR roaster there are several features embodied in its 
general make-up, which produce the brightest possible roasts 
obtainable from any lot of coffee. Let us show this to you. While 
we are getting this brighter work, we are also getting other very 
advantageous features, which we should be very glad to show to 
any interested party. Our CATALOGUE No. 54. 


New York City 

121 Front Street 

Chicago 

310 Traders Building 

c 


HUNTLEY MFG. CO. 
Factory and Main Office 
Silver Creek, N. Y. 


Minneapolis, Minn. 

218 Iron Exchange 
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Package Sugar and Man Power 

The American Sugar Bulletin has a very interesting article in the May 10th 
number under the above title, by Howard Elliott. This sets forth the great 
conservation value of the package machine which saves "time, materials and 
man -power. ” 

The result of a test in filling ninety-nine pound sacks by hand showed the 
disappearance of three and one-half pounds, due to spilling from the end and 
sides of the scoop and the impossibility of ceasing the flow at the exact moment 
of the “down weight.’’ 

The machine proved to be twenty-five times as fast as a man and as regards 
correct weight it is absolutely dependable. This package machine is operated 
by the American Sugar Refining Company and its constituent companies in 
filling their small cartons. — (From Baker's Review, June issue, 1918.) 



PNEUMATIC-BOTTOM SEALER-FILLER AND WEIGHER.TOP SEALER 

the pneumatic system will turn out 25 to 30 perfectly sealed and ac- 
curately weighed packages a minute, or 15,000 to 18,000 a day. 

Conseroe needed man power and commence 
your savings by writing for details today. 

PNEUMATIC SCALE CORPORATION, Ltd. 


NORFOLK DOWNS, MASS. 


NEW YORK 


CHICAGO 


KANSAS CITY 


TORONTO, ONT. 


W. & C. PANTIN, 147 UPPER THAMES STREET, LONDON, ENG. 
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Buy by the name 
^Xogollo** 


COGOLLO 

The mark of one of the highest Grade 
G>ffee8 Grown in Colombia, S. A. 

9 

A coffee noted for its mild and delicious flavor 
and unsurpassed fragrancy. Grown in fertile 
soil and cultivated in accordance with the latest 
methods. Carefully picked, hulled, selected and 
stored under sanitary conditions. 

Whether you buy “Cogollo Lavado,” “Cogollo 
Selecto’’ or “Cogollo Especial” you are certain 
of getting a coffee of uniform quality, a coffee 
that will add character to your blends — one that 
will build your coffee trade. 

For full particulars apply to M. Duran, 11 Wall 
St., New York. 

ORDER BY THE NAME “COGOLLO” 

COGOLLO & CO. Rep. of 
Cucuta Coffee Planters Colombia, 

S. A. 







TALKS WITH THE 
GREEN COFFEE BUYER 



6.— TEAM WORK. 

Our war preparations went ahead haltingly until we instituted some real team 
work. It wa.sn’t until there w’as unified command on the Western war front, 
with consequent team work, that the allies began to turn the tide of battle. 
Team work in our war efforts is bearing fruit. 

It is co-ordinated effort that makes for efficiency in either war or peace. This 
prir c pie as applied to the coffee business means that to foster the right kind of 
service the importer and roaster should be in complete harmony. 

There is no finer opportunity for effective team work than in the dealing be- 
tween the coffee importer and roaster. Team work in this case involves mutual 
confidence, an intimate knowledge of coffee values, a close study of the buyer’s 
needs, careful selections and conscientious attention to details. We believe in 
team work. 

M. LEVY’S SONS 

Importers and Jobbers of Green Coffee 

436 Gravler Street New Orleans 
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VULCAN TRADING CORPORATION 

120 BROADWAY NEW YORK 

IMPORTERS 

OF 

COFFEES, COCOAS, 
SPICES 

CORRESPONDENCE SOLICITED 




EXPORTERS 

THE FOREIGN AND HOME PRODUCTS CORP’N 

93 FRONT ST., N. Y. CITY ’Phone Hanover 1070 
Desires to QUOTE PRICES and to SUBMIT SAMPLES of 

TEAS 

Packed to Suit Export Buyers 

Leads and Tins Caddies and Boxes Original Boxes 
— Yi , — ^ — 1 Lead Lined Half Chests 

pound packages. 5 lbs. to 25 lbs. Cases 

Iron strapped. Iron strapped. 
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VANILLA BEANS 

MEXICANS, BOURBONS 
TAHITI, TONKA BEANS 

FRUIT FLAVORS 


RUSSELL & 


COMPANY 


101 Beekman St. New York City 


VANILLAS 

of every variety 
ESSENTIAL OILS ETHERS 

M. L. BARRETT & CO., Importers 

Oldest Vanilla Dealers In U. S. A. 

233 W. Lake Sf. Chicago 


FRUIT FLAVORS 
ESSENTIAL OILS 

Price List upon request 

W. J. BUSH & CO., 


INCORPORATED 


too Wilfiam St. 


NEW YORK 


WABASH BAKING POWDER CO. 

King of Frivate Brands 

The Largest Exclusive Private 
Brand Baking Powder, Extracts, 
Gelatine Dessert, Com Starch 
and Soda Factory in the World. 

Wabash, Indiana. 

E,t«bll.h«d 1892. 


UNDER DEALER'S BRANDS FOR WHOLESALE GROCERY AND SPECIALTY HOUSES — 

Iq Is, l'<2s, 1*48, and I-5s, packed under customer’s labels, or under our own stock labels. 

All goods guaranteed under U. S. Serial Ko. 151. 

FOUNTAIIM CHOCOLATE 

IN BULK — Barrels — Kegs — Drims — Tins 

For Soda; Ice Cream; and Baking Trade. BoUl “Natural” and “Dutch Procese" grades 

Wfiu w /or sampUs and pritet. StaU jiie used and gualiiy needed. AddeeiJ 


HOOTON COCOA CO., 


NEWARK, N. J. 


CHICORY 


HENRY FRANCK SONS, Inc. 

FLUSHING, N. Y. 


' k Growers, Dryers. Ro&sters and Manufacturers of Chicory 
|TRADE«MARKj tn all its Various Forms 
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Forty-two Million 


Pounds of Tea 


According to the United States Tea 
Examiner’s recent report, about forty- 
two million more pounds of tea were- im- 

ported into the 

^i^United States 
during the fiscal 
I year ending June 
1918, than in 
f the previous year. 
This is a remark- 
able increase in tea 
imports. 

Trade opinion differs as to what has 
become of this immense volume of tea. 
Are the American people drinking more 
tea or is much of it stored in warehouses? 

We would like to believe that our 
individual tea bags have been and will 
continue to be an important factor in 
the sale of this tea surplus. Some tea 
men insist that tea consumption is on 
the increase. It is certain that during 
the past year tea 
distributors have 

, . - I r-J ^ 

been using our in- 
dividual bags in 
increasing quanti- 
ties. They can in- 
crease tea sales be- 
cause they stimu- 
late the use of tea 
in restaurants and 
hotels. 

If you are not sell- 
ing these bags let 
us tell you about 
them. We make t- to u« 
and pack them. Our specialty is cot- 
ton tea bags, coffee urn bags and mailing 
bags. Samples on request. 


NATIONAL URN BAQ COMPANY 
174-176 East 104th Street 
NEW YORK 


BULK COCOA 

IN BARRELS AND DRUMS 

Also packed in tin cans under your 

Private Label 

We make American and Dutch 
Process Cocoa. 

Write for our Latest Price List. 

State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
advertisement. 

Ambrosia Chocolate Co. 

331-38S-335 FIFTH STREET 
MILWAUKEE, WIS. 

THE PROGRESSIVE CHOCOUTE AND COCOA 

MANUFACTURERS i 


CbM. DmnuBD F. V.Allam Ch»e. S. DitlmanD, Jr. 
Member N. Y* Coffee Ekcb»DBe 

CHARLES DITTMANN CO. 

Collee Commission 
New Orleane— 501 Gravier St., P. O. Box 747 
Chicago, 326 River St, Room*, 215-216 

AGENTS FOR: 

Messrs. Ed. Johnston Son & Co., London 
Messrs. E. Johnston & Co., Ltd., Santos 
Messrs. K. Johnston 8f Co., Ltd., Rio-de-Jatieiro 
Messrs. Norton Megaw & Co., Ltd., London 
Messrs. Norton Megaw & Co., Ltd., Rio-de-Janeiro 
Messrs. Carlo Pareto & Co., Rio oe-Janeiro 
Messrs. Arbuthnot, Latham & Co., Bankers, London 
Messrs. Fred'k Hutb & Co., Bankers, London 
U. S. Branch of Thames & Mersey Marine Insurance 
Co., Ltd., of London and Manchester 
London Assurance Corporation (Fire Insurance) 
Commercial L.el1er9 of Credit Issued 

Our spot department makem a specialty of seleotlng 
and purc haaing coffee* for the interior trade. 


The Laurel Improved 
Coffee Granulator 
and Chaff Remover 

Cheapest and iHist ma- 
chine on the market. 
The machine you will 
want to increase your 
Sales of clean ground cof- 
fee. Write for photo 
and sample of the work 
of machise. 

Used Ctrffee-Roasting 
and Grinding Ma- 
chinery. 5ena for ligt. 

TheLaureirifg.Co. 

627 N. 3d St.,Pbi]a.,Pa. 
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PRODUCE & WARRANT COMPANY, Ine. 

( New York Agency ) 

78-80 WaU Street New York 

433 Gravier Street New Orleans 

Exp ort, and Import Commissio n 
Merchants 

COFFEES VARIETIES 

COCOA, RICE, BEANS, SUGAR and other 
North, Central and South American Products 

Sole North American Agent, for Companhia Leme Ferreira, S. A. Santos 
Sole New Orleans Agent, tor Villas, Boas & Co,, SantOS 
HEAD OFFICE: ANTWERP, BELGIUM 

Brancheif Amaterdaixii Holland. Rio da Janeiro, Santoa, Bahia, Brazil. Genoa and 
Milano, Italy. London, Eng. San Salvador, C. A. Havana, Cuba. Kingston, Jamaica 
And repretenUd in all (he principal markett of the world. 
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efficiency— 

is fully as essential in the distribution of food products as in manufacturing. 
The government realizes it. The housewife realizes it, and is buying her coffee 
where she can obtain it FRESH ROASTED and without the necessity of paying 
an extra profit and for a fancy container 1 

The Royal Coffee System is the Answer 

With the Royal System the merchant buys his coffees green at first hands, 
roasts FRESH DAILY and steel cuts or pulverizes as his trade requires, eliminat- 
ing all unnecessary expense and furnishing his trade better coffees full of that 
delightful aroma and flavor obtainable only through fresh roasting daily and 
steel cutting as sold. 

These better coffees are furnished at the popular prices, giving the housewife 
full value for her money and the retail merchant a substantial profit on which 
to do business through handling his coffee department on an efficient basis. 


“Every User a Booster” 

has been the experience of thousands of merchants equipped to render this better 
service, and through increasing the business materially wherever installed 
ROYAL SYSTEMS have paid for themselves in even less time than we allow 
for payment. 


A 




will pay for itself in your store in a very short time. 


Write us today for full particulars in regard to our 
complete service and convenient payment plan. 



No. 5 . Royol RoMter. 

Uses electric power gas or gasoline, heat. 


No. 77 — Roy fel Electric CoRoa Mill 
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WHO’S WHO IN THE TRADE 



J. F. HARTLEY 
Prejidcnr of Carttr» Macy & Co., Inc. 
Sec page 137 
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(lARkAWAv’s Col-TKK-llorSK IN ’CHANdF. Al.I.F.Y, Si.AUCHTFR'S CoFFEF.-HoUSE IN St, MaRTIN’s 
W iiERK Tka Was First Soi.d in England, Lane. It Was Taken Down in 1843. From 

It SrRvivKii Until the Year 1866 a W.ater Color by T. H. Shepherd, 1841 


Lloyds Coffee-House in the Royal Exchange, Showing the Subscription Room 

BARE PRInTs of HISTORIC COFFEE-HOUSES IN OLD LONDON 



A PICTORIAL HISTORY OF COFFEE 

No. 3— THE COFFEE-HOUSES OF OLD LONDON 

?[This article covers a large portion of the most picturesque chapter 
in the history of coffee— that having to do with the Coffee Houses 
of Old London in the seventeenth and eighteenth centuries, It is 
illustrated with reproductions of rare prints, water colors and engrav- 
ings made f«r the editors after exhaustive researches in the London 
Art Galleries and British Musenru.* 


most picturesque chapter in the history of 
^ coffee has to do with the period of the old 
London and Paris coffee-houses of the seven- 
teenth and eighteenth centuries. Much of the 
poetry and romance of coffee 
centers around this lime. 

In 1650, one Jacobs, a Jew, 
opened the first coffee-house in 
England at Oxford, “at the 
Angel in the parish of St. Peter 
in the Fast,'’ and “there it was 
by some who delighted in nov- 
elty drank,'' 

"The first coffee-house in 
London," says John Aubrey, 
tbc Ihiglisli antiquary and folk- 
lorist, "was in St. Michael’s 
Alley, in Cornhili, opposite to 
the church, which was set tip by 
one — - — Bowman (coacli- 
ninii to Mr. Hodges, a Turkey 
merchant, who putt him up in 
it), in or about the year 1C52. 

'Twas about four years before 
any other was sett up, and that 
was by Mr. Karr. Jonathan 
Vayuter, over-against to St. 

Michael's Ciurcli, was the first 
apprentice to the trade, viz., to 
Bowman." 

-Another account, for which 
wc arc indebted to William 
Oldys, the bibliographer, re- 
lates that Mr. Edwards, a Lon- 
don merchant, acquired the cof- 
fee habit in Turkey, and 
brought home with him from 
Ragusa, in Dalmatia. Pasqiia 
Rosee, an Armenian or Greek youth, who pre- 
pared the beverage for him. “But the novelty 
thereof,” says Oldys, "drawing too much company 
to him he allowed the said servant with another 

’ All these pictures are covered by copyright and must 
not be reproduced without permission. 


of his son-in-law to .set up the first cuffee-housc 
in London at St. Michaers Alley, in Conihill.” 

From this It would appear that Rosee had as 
partner in this enterprise, from which dates the 
beginning of the social club 
in England, the Bowman, who, 
according to Aulircy, was 
coachman to Mr. Hodges, the 
son-in-law of Mr. EdwartLs, 
and a fellow merchant traveler. 

Oldys tells us that Rosee and 
Bowman soon separated (John 
Timbs, another English anti- 
quary, says they quarreled), 
Rosee keeping the house and 
Bowman, the partner, obtain- 
ing leave to pitch a lent and 
sell the liquor in St. Michael’s 
churchyard. 

Most authorities agree that 
I'a.squa Rosee wa.s the first to 
estahlish a coffee-house in Lon- 
don in or ahout the year 1652. 
His original shop- or handlull, 
the first advertisement for cof- 
fee, is extant, setting forth 
“the vertuc of the coffee-drink, 
first made and puhliqiiely sold 
in England by Pasqua Rosee in 
St. Michael's-alley, Cornhili, at 
the sign of his own head.” 

Such then was the advent of 
the coffee-house, which intro- 
duced to English-speaking peo- 
ple the drink of democracy, for 
oddly enough, coffee and the 
Commonwealth came in to- 
gether. 

Opfusitiom to the Coffee Hocsk 

The coffee-house at once found favor among 
men of intelligence in all classes. Until that time 
they had only the tavern as a place of common 
resort. Rut here w.as .t nuhlic house offering a 



The British Coffee House i.v 
C oCKSPUR Street, from a 
Print Published 

IN 1770 
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nun - intoxicating bev- 
erage and its appeal 
wtis instant and uni- 
versal. As a meeting 
place for the exchange 
(jf ideas it soon at- 
tained wide popularity. 

I'ut imt without op- 
position. The publi- 
cans and ale-house 
keepers, .seeing their 
businesses slipping 
away from ttiem, made 
strenuous propaganda 
against this new social 
center, and not a few 
attack.s were launched 
against “the coffee 
drink." I'drst there ap- 
pears “A Hroadside 
.\gaiust Coffee," call- 
ing it ‘‘stygian stuff" 
and comparing it to 
“physic,” but at the 
same time admitting it.s 
spreading fame as a 
cure fur drunkards and 
j)aying grudging tribute 
in these lines : 

"And now. alasl the dreiicli 
has credit pot, 

And he's no gentleman 
that ilriiik.s It nut." 

Many good people believed coffee to be a 
dangerous drink; the tirades against it in that far 
time sound not so much unlike the advertising 
patter employefl by some of our present-day coffee 
substitute manufacturcr.s. It was ridiculed by 
being referred to a.s "ninny broth” and "turkey 
gruel" ; also "syrop of soot" and "essence of old 
.shoes.'' 

.\mong other printed oppositions might be men- 
tioned: “The Coffee-House Granado,” “A Cup 
of Coffee, or Coffee in Its 't'rue Colour,” "The 
Women's Petition Against Coffee" and ‘’The 
Mcii’.s Answer to the Same.” 

James Farr, who kept the second London coffee- 
hou.se, known as The Rainbow, in Fleet street, in 
was "Presented by the i'nque.st of St. 
nunstnn’s in the West for making and selling 
a drink called coffee, whereby in making the same 
he annoycth his neighbours by evil smells.” 

Hut in spite of satire, invective and prosecution, 
the vogue of the coffee-houses steadily increased. 
They were great centers in which men met to 
talk over literature, the play, politics and business. 

Although Charles U deemed it necessary to 
suppress the coffee-hou.ses in 1675, because they 


“nourished sedition, 
spread lies, scandalized 
great men, and might 
therefore be consid- 
ered a common nui- 
sance,” public clamor 
speedily reopened 
them, and the begin- 
ning of Queen Anne’s 
reign found not less 
than 3,cco of them in 
London. 

Thb Origin of the 
Club 

Every profession, 
trade, class, party, had 
its favorite coffee- 
house. “The bitter 
black drink called cof- 
fee,” as Mr. Pepys de- 
scribed the beverage, 
Ijruught together all 
sorts and conditions of 
men, and out of their 
mixed association there 
developed groups of pa- 
trons favoring particu- 
lar houses and giving 
them character. A 
penny or twopence en- 
trance fee (usually left at the bar on leaving) 
helped to their exclusiveness. Tt is easy to trace 
the transition of the group into a clique which 
later became the club that for a time continued 
to meet at the coffee-house or the chocolate house, 
but which eventually demanded a house of its 
own. 

Declink and Fau. of the Coffee House 
Starting as a forum for the commoner the 
coffee-house soon became the plaything of the 
leisure class, and when the dub wa*s born it im- 
mediately began to return to the level of the 
tavern. And so the i8th century saw the coffee- 
house at the height of its power and popularity: 
it also witnessed its decline and fall. For a time, 
when the habit of reading newspapers descended 
the social ladder, the coffee-house acquired a new 
lease of life. Sr. Walter Besant observes; 

They were then frequented by men who came, 
not to talk, but to read; the smaller tradesmen 
and the better class of mechanic now came to the 
coffee-house, called for a cup of coffee, and with 
it the daily paper, which they could not afford to 
take in. Every coffee-house took three or four 
papers; there seems to have been in this latter 



The Lion’s Head at Button's Coffee-House in 
Great Rik^^.ski.l Street, Covent Garden, Pit 
L’ l* Rv Addison in 1713. From a Water 
Color dy T. H. Shefuekd. 
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phase of the once social institution no general con- 
versation. The coffee-house as a place of resort 
and conversation gradually declined; one can 
hardly say why, except that all human institutions 
do decay. Perhaps manners declined; the leaders 
in literature ceased to be seen there : the city clerk 
began to crowd in; the tavern and the club drew 
men from the coffee-house. 

A few houses sundved until the early years of 
the igth century, but the social side had disap- 
peared. As coffee entered the honie.s of the peo- 
ple, and the exclusive cluB house succeeded the 
democratic coffee forum, the coffee-houses mostly 
became taverns or chop houses, or, convinced that 
they had outlived their usefulness, just ceased 
to be. 

Pen Pictures of Coffee-House Life 

From the writings of Addison in “The Spec- 
tator,” Steele in '‘The Tatler,” Mackay in his 
"Journey Through England,” Macaulay in his 
history, and others, it is possible to draw a fairly 
accurate pen picture of life in the old London 
coffee-house. 

The coffee-room usually opened off the street. 
At first only tables were spread about on a sandc<l 
floor. Later this arrangement was succeeded by 
boxes or booths, such as appear in the Rowland- 
son caricatures and in the picture of the interior 
of Lloyds. 
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The walls were decorated with handbills and 
posters advertising the quack medicines, pills, 
tinctures, salves and electuaries of the period, all 
of which might be purchased at the bar near the 
entrance, presided over hy a prototype of the 
modern English barmaid; there were also bills of 
the play, auction notices, etc., depending upon the 
character of the place. 

Then, as now, the barmaids were iilols to tiie 
dilettanti. Tom Brown refers to tliem as 
charming Phillises "who invite you hv their 
amorous glances into their sinoaky territories,” 

Messages were left and letters received at the 
har for regular customers. Stella was instructed 
to address her letters to Swift, “under cover to 
Addison at the St. James’ coffee-house.” 

Saj's Macaulay, “Foreigners remarked that it 
was the coffee-house which specially distinguished 
London from all other cities; tliat the coffee- 
house was the Londoner's home, and that those 
who wished to find a gentleman commonly asked, 
not whether he liveil in Tleet street or Chancery- 
Lane, but whether he frequented the Grecian or 
the Rainbow.” 

So every man of the upper or middle classes 
went daily to his coffee-house to learn the news 
and to discuss it. Tlic licttcr cla.ss houses were 
the meeting places of the most substantial men in 
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Till'. Gkpxian Coffek- House, Devereux Court, 
Strano. Closed in 1843. From a Drawing 
Datf-I) 1809 


tlie coinniunity. Every coiTec-house had its ora- 
tor, who bcvanic to his aditiircrs a kind of "fourth 
estate of the realm. ” 

Macaulay gives us the following picture of the 
coffee-house of 1685; 

Xohody was excluded from these places who 
laid down his penny at the bar. Yet every rank 
and profession, and every shade of religious and 
political opinion had its own headquarters. 

There were house.s near St. James' Park, where 
fops congregated, their heads and shoulders cov- 
ered with black or flaxen wigs, not less ample 
than thnse wh.ich are now worn by the Chancellor 
and by the Speaker of the House of Commons. 
The atmosphere was like that of a perfumer’s 
shop. Tobacco in anv form than that of richly 
scented snuff was held in aboniinatioii. If any 
clown, ignorant of the usages of the house, called 
for a pipe, the sneers of the whole assembly and 
the short answers of the waiters soon convinced 
him that he had better go somewhere else. 

Nor, indeed, would he have far to go. For, in 
general, the coffee-houses reeked with tobacco 
like a guard room. Nowhere was the smoking 
more constant than at Will's. That celebrated 
house, situated between Covent Garden and Bow 
Street, was sacred to polite letters. There the talk 


was about poetical justice and the unities of place 
and time. Under no roof was a greater variety 
of figures to be seen. There were carls in stars 
and garters, clergymen in cassocks and hands, 
pert Templars, sheepish lads from universities, 
translators and index makers in ragged roats of 
frieze. The great press was to get near the chair 
where John Dryden sate. In winter that chair 
was always in the warmest nook hy the fire ; in 
summer it stood in the balcony. To bow to the 
Laureate, and to hear his opinion of Racine's last 
tragedy, or of Bossu's treatise on epic poetry, was 
thought a privilege. A pinch from his snuff-box 
was an honour sufficient to turn the head of a 
young enthusiast. 

There were coffee-houses wdiere the first 
medical men might be consulted. Dr. John Rad- 
cliffe, who, in the year 1685. rose to the largest 
practice in London, came daily, at the hour when 
the Exchange was full, from his house in Bow 
street, then a fashionable part of the capital, to 
Carraway's, and was to be found, surrounded by 
surgeons and apothecaries, at a particular table. 

There were Puritan coffee-houses where no 
oath was heard, and where lank-haired men dis- 
cussed election and reprobation through their 
noses: Jew coffee-houses, where dark-cyed money 
changers from Venice and -Amsterdam greeted 
each other; and Popish coffee-houses, where, 
as good Protestants believed. Jesuits planned over 
their cups another great fire, and cast .silver 
bullets to shoot the King. 

Beer and wine were commonly sold at the 
coffee-houses in addition to tea, and, after a time, 
chocolate. Some refused to regard it other than 
a modified form of tavern, as witness a poet of 
the Restoration who sings : 

“A Coffee House, the learned fJold, 

It i.s a |il;icr uliere tiifTee's suM; 

'I'tiis derivation cannot fail us. 

For where Ale’s vended that's an Ale house," 

Witness also Daniel Defoe, who, writing of his 
visit to Shrewsbury in 17^4, says; 'T found there 
the most coffcc-liouscs around the Town Hall that 
ever I saw in any town, hut when you come into 
them they are but ale-houses, only they think that 
the name coffee-house gives a better air." 

Speaking of the coffee-houses of the city, 
Besant says: 

"Rich merchants alone ventured to enter certain 
of the coffee-houses, where they transacted busi- 
ness more privately and more expeditiously than 
on the Exchange. There were coffee-houses 
where officers of the army alone were found; 
where the. city shopkeeper met his chums; where 
actors congregated; where only divines, only law- 
yers, only physicians, only wits and those who 
came to hear them were found. In all alike the 
visitor put down his penny and went in, taking his 
own seat if he was an habitue: he called for a 
cup of tea or coffee and paid his twopence for it: 
he could call also, if he pleased, for a cordial ; he 
was expected to talk with his neighbuor whether 
he knev/ him or not. Mtn went to certain coffee- 
houses in order to meet the well-known poets and 
writers who w'ere to be found there, as Pope went 
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in search of Drydcn. The dail)- papers and the 
pamphlets of the day were taken in. Some of 
the coffee-houses, but not the more respectaltle, 
allowed the use of tobacco.*’ 

Mackay, In his "Journey Through England*' 
(1724), says: 

"\Vc rise by nine, and those that frequent great 
men’s levees find entertaiMiiicnt at them till 
eleven, or, as in Holland, go to tea-tables; about 
twelve the bean monde assemble in several eoffee- 
or chocolate-houses; thc*best of which arc the 
Cocoatree and White’s chocolatc-houscs. St. 
James', the Smyrna, Mrs. Kochford*-s and the 
British coffee-houses: and all these so near one 
another that in less than an hour you sec the com- 
pany of them all. We are carried to these places 
in chairs (or sedans), wliich are here very cheap, 
a guinea a week, or a shilling per hour, and your 
chairmen serve you for porters to run on errands, 
as your gondoliers do at Venice. 

If it be tine weather we take a turn into the 
park till two, when we go to dinner: and if it be 
dirty, you arc entertained at picquet or basset 
at White's, or you may talk politics at the Smyrna 
or St. James'. I must not forget to tell you that 
the parties have their different places, where, 
however, a stranger is always well rcceive<l; but 
a Whig will no more go to tlie Cocoatree than a 
Tory will be seen at the Coffee-hou.se, St. James. 

The Scots go generally to the British, and a 
mixture of all sorts to the .Smyrna. There arc 
other little coffee-houses much frequented in this 
neighborhood — Young Man's for officers: Old 
Man’s for stock jobbers, paymasters and courtiers* 
and Little Man's for sharpers. 1 never was so 
confounded in my life as when I entered into this 
last I saw two or three tables full at faro, and 
was surrounded liy a set of sharp faces tliat I was 
afraid would have devoured me with their eyes. 
T was glad to drop two or three half crowns at 
faro to get off with a cl< 5 ar skin, and was over- 
joyed I so got rid of them. 

At two wc generally go to dinner; ordinaries 
are not so common here as abroad, yet the brcncli 
have set up two or three good ones for the con- 
venience of foreigners in Suffolk street, where 
one is tolerably well served; but the general way 
here is to make a party at the colTee-boiise to go 
to dine at the tavern, where we sit liU six. when 
we go to the play, except you are invited to the 
tn])le of some great man, which strangers are 
always courted to and nobly entertained. ' 

Mackay also states. ‘Tn all the coffee-houses you 
have not only the foreign prints hut several b.ng- 
lish ones with foreign occurrences, besides papers 
of morality and party disputes.” 

"After the play," Defoe writes, "the l>cst com- 
pany generally go to Tom's and Will's coffee- 
houses, near adjoining, w’here there is playing at 
picquet and the best of conversation till midnight. 
Here you will see blue and green rihons and stars 
sitting familiarly and talking with the same free- 
dom as if they had left their equality and de- 
grees of distance at home.’’ 

Before entering the coffee-house every one was 



Dos S.M.TEkO'S COFFFR-HorSK, ClIEYNK W'AI.K, 
Chixsk.n. From .a Strkl Knok.win'u in tiik 
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recommended by ‘1 he Tatler ' to prepare hi.s 
body with three dishes of holu a and to purge his 
brains with two pinches of snuff. Men had their 
coffee-houses a.s now they have their clubs— 
sometimes contentcil with one. sometimes belong- 
ing to three or four. Johnson, for instance, was 
connected with St. James', the Turk’s Head, the 
Bedford, Beele's, besides the taverns which he 
frequented. Addison and Steele used Button’s; 
Swift, Button’s, the Smyrna and St. James'; Dry- 
den, Will’s; Pope, Will's and Button's; Gold- 
smith, the St. James' and the Chapter; Fielding, 
the Bedford; H()garth, the Ikdford and Slaugh- 
ter’s; Sheridan, the Piazza; Thurlow, Nando’s. 

Xed Ward gives us another picture of the 
coffee-house of the period. He is describing Old 
Man’s, Scotland Yard: 

We now ascended a pair of stairs, winch 
brought us into an old-fashioned room, where a 
gaudy crowd of odoriferous Tom-Kssences were 
walking backwards and forwards, with their bats 
in their hands, not daring to convert them to their 
intended use lest it should put the foretops of 
their wigs into some disorder, We squeezed 
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Bi'tton's CorFKF.-I{orsK, Great Russell Street, 
CovKNT Garden. A^erwards the CAt.pnoN- 
iKN. From a Water Color bv T. II. Shep- 
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through till we got to the end of the room, where, 
at a small table, we sat down, and observed that 
it was as great a rarity to hear anybody call fur 
a dish of politician’s porridge, or any other li- 
(liior, as it is to hear a heau call for a pipe of 
tobacco; their whole exercise being to charge and 
ilischarge their nostrils and keep the curls of their 
periwigs in their proper order. The clashing of 
their snusli-box lids, in opening and shutting, 
made more noise than their tongues. Bows and 
cringes of the newest mode were here exchanged 
t\v!xt friend and friend with wonderful exact- 
ness. They made a huinming like so many hor- 
nets in a country chimney, not with their talking, 
Init with their whispering over their new Minuets 
and Rories, with the hands in their pockets, if 
only freed from their snush-box. We now began 
to he thoughtful of a pipe of tobacco, whereupon 
we ventured to call for some instruments of 
evaporation, which were accordingly brought us, 
hut with such a kind of unwillingness, as if they 
would much rather been rid of our company; for 
their tables were so very neat, and shined with 
rubbing like the upper-leathers of an alderman’s 
shoes, and as brown as the top of a country house- 
wife’s cupboard. The floor was as clean swept as 
a Sir Courtly’s dining room, which made us look 


round to see if there were no orders hung up to 
impose the forfeiture of so much mop-money 
upon any person that should spit out of the 
chimney-corner. Notwithstanding w'c wanted an 
example to encourage us in our porterly rudeness, 
we ordered them to light the wax candle, by which 
we ignified our pipes and blew about our whiflfs; 
at which several Sir Foplins drew their faces into 
as many peevish wrinkles as the beaux at the 
Bow Street Coffee-house, near Covent Garden, 
did when the gentleman in masquerade came in 
amongst them, with bis oyster-barrel muff and 
turnip-buttons, to ridicule their fopperies, 

In “A Brief and Merry History of Great 
Britain" we read: 

There is a prodigious number of coffee-houses 
in London, after the manner I have seen some 
in Constantinople. These coffee-houses are the 
constant Rendezvous for Men of Business as 
well as the idle People. Besides Coffee, there are 
many other Liquors, which People cannot well 
relish at first. They smoak Tobacco, game and 
read Papers of Intelligence; here they treat of 
Matters of State, make Leagues with Foreign 
Princes, break them again, and transact Affairs’ 
of the last Consequence to the whole World. 
They represent these Coffee-houses as the most 
agreeable things in London, and they are, in my 
Opinion, very proper Places to find People that 
a Man has Business with, or to pass away the 
Time a little more agreeably than he can do at 
home; but in other respects they are loathsome, 
full of smoak, like a Guard-Room, and as much 
crowded. I believe ’tis these Places that furnish 
the Inhabitants with Slander, for there one hears 
exact Accounts of everything flone in Town, as 
if it were but a Village. 

At those Coffee-Houses, near the Courts, called 
Whites, St. James’s, Williams’s, the Conversation 
turns chiefly upon the Equipages, Essence, Horse- 
Matches, Tupecs, Modes and Mortgages ; tlie 
Cocoa-Tree upon Bribery and Corruption, Evil 
ministers, Errors and Mistakes in Government; 
the Scotch Coffee-Houses towards Charing Cross, 
on Places and Pension.^; the Tiltyard and Young 
Man’s on Affronts, Honour, Satisfaction, Duels 
ajid Rencounters. I was informed that the latter 
happen so frequently, in this part of the Town, 
that a Surgeon and a Sollicitor are kept con- 
stantly in waiting ; the one to dress and heal such 
Wounds as may be given, and the other in case 
of Death to bring off the Survivor with a Verdict 
of Se Devendeado or Manslaughter. In those 
Coffee-Houses about the Temple the Subjects are 
generally on Causes, Costs, Demurrers, Re- 
joinders and Exceptions; Daniel’s, the Welch 
Coffee-House in Fleet Street, on Births, Pedigrees 
and Descents; Child’s and the Chapter upon 
Glebes, Tithes, Advowsons, Rectories and Lecture- 
ships; North's Undue Elections, False Polling, 
Scrutinies, etc.; Hamlin’s, Infant-Baptism, Lay- 
Ordination, Free-Will, Election and Reprobation; 
Batson’s, the Prices of Pepper, Indigo and Salt- 
Petfe; and all those about the Exchange, where 
the Merchants meet to transact their Affairs, are 
in a perpetual hurry about Stock-Jobbing, Lying, 
Cheating, Tricking Widows and Orphans, and 
committing Spoil and Rapine on the Publiclc. 
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Among the famous English coffee-houses of the 
time were St. James’, Will's, Garraway's, White’s, 
Slaughter's, the Grecian, Button’s, Lloyd’s, Tom’s 
and Don Saltero’s. 

St. James’ was a Whig house frequented by 
members of Parliament, with a fair sprinkling of 
literary stars. Garraway’s catered to the gentry 
of the period, many of whom naturally had Tory 
proclivities. 

One of the notalile coffee-houses of Queen 
.Anne’s reign was Billion's. Here .\ddison could 
he found almost every afternoon and evening, 
along with Steele, Daveiiant, Carey, Philips and 
other kindred minds. Pope was a memher of the 
same coffee-house club for a year, 1 ut his inborn 
irascibility eventually led him to drop out of it. 

At Button’s a lion's head, designed hy Hogarth 
after the Lion of Venice, “a proper emblem of 
knowledge and action, being all head and paws.” 
was set up to receive letters and papers for the 
"Guardian.” The "Tatler” ami the "Spectator’’ 
were born in the coffee-house, and probably F.ng- 
lish prose would never have received the impclus 
given it by the essays of .Addison and Steele had 
it not been for coffee-house associations. 

Pope's famous “Rape of the Lock” grew out of 
coffee-house gossip. The poem itself contains 
one remarkable passage on coffee: 

“For lo! the board with cujik an«l sixmhin is crowned; 

The berries crackle and the mill turns round; 

On shining altars of japan they raise 

The silver lamp; the fiery spirits blaze; 

From silver spouts the grateful liquors glide. 

While China’s earth receives the smoking tide. 

At once they gratify their scent and taste, 

Anil frequent cups prolong the rich repast. 

Straight hover round the fair her airy band: 

Some, as she sipped, the fuming liquor fanned; 

Some o'er her lap their careful plumes displayed, 

Trembling, and conscious of the rich brocade. 

Coffee (which makes the politician wise. 

And sees through all things with his half-shut eyes) 

Sent up in vapors to the baron's brain 

New stratagems, the radiant lock lo gain.” 

Another frequenter of the coffee-houses of 
London when he had the money to do so 
wa.s Daniel Defoe, whose ‘Robinson Cru- 
soe’’ was the precursor of the English novel. 
Henry Fielding, one of the greatest of all English 
novelists, loved the life of the more Bohemian 
coffee-houses, and was, in fact, induced to write 
his first great novel, “Joseph Andrews.” through 
coffee-house criticisms of Richardson’s "Pamela.” 

Other frequenters of the coffee-house of the 
period were Thomas Gray and Richard Brinsley 
Sheridan. Garrick was often to be seen at Tom's 
in Birchen T^ane, where also Chatterton might 
have been found on many an evening before his 
untimely death. 

Locating the Notable Coffee-Hoitses 

Garraway’s Coffee-House, 3 Change-alley, 
Cornhill, was a place for great mercantile trans- 



Tom’s Coki'eh-Hol'sk, 17 Great Rcsski.l vStrkkt, 
Covent Garden, Used as a Coffkk-I Iousk 
Until 1804 and Razed in 1865, From a 
Water Color bv T. H. Shepherd 

actions. Thomas Garway, the original proprietor, 
was a tobacconist and coffee-man, who first sold 
tea in England at this address. Garraway's was 
long famous as a sandwich and drinking nxun 
for sherry, pale ale and punch, in ailditinn to tea 
and coffee. It is said that the sandwich maker 
wa.s occupied two hours in cutting and arranging 
the sandwiches for the day's consumption. 

Will’s Coffee-House, the predecessor of But- 
ton's, first had tlie title of the Red Cow, then of 
the Red Rose. It was kept hy William Irwin, and 
was on the north side of Russell street at the 
corner of Bow street. "It was Dryden who made 
Will’s coffee-house the great resort of the wits 
of Ills time.” (Pope and Sprnce.) The room in 
which the poet was accustomed to sit wa.s on the 
first floor; and his place was the place of honour 
by the fireside in the winter, and at the corner of 
the balcony, looking over the street in fine 
weather; he called the two places Ids winter and 
his summer seat This was called the dining- 
room floor in the last century. The company did 
not sit in boxes as subsequently, but at various 
tables which were dispersed through the room. 
Smoking was pennilted in the public room; it was 
then so much in vogue that it does not seem to 
have been considered a nuisance. Here, as in 
other similar jilaces of meeting, the vi.sitors di- 
vided themselves into parties; and wc arc told 
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by Ward that the young beaux and wits, who 
seldom aproached the principal table, thought it 
a great honour to have a pinch out of Drydeivs 
siiuff-bux. After Dryden's death Will's was 
transferred tci a house opposite, and became But- 
ton's, “over against Thomas' in Covent Garden.” 
Thither also Addison transferred much com- 
pany from Thomas'. Here Swift first saw Addi- 
son. Hither also came ’'StcL'le, Arbuthnot and 
many other wits of the time.'* Button's continued 
in vogue until .Addison’s death and Steele’s re- 
tirement into Wales, after which the coffee 
<lrinkcrs went to the Bedford Coffe-I louse, dinner 
parlies to the Shakespeare. Button’s .was suhse- 
cjueiitly known as the Calcdonien Coffee-House. 

Si.ai'ciitkr’s Cokfkf.-Hoi sk, famous as the re- 
sort of painters and sculptors in the eighteenth 
century, was .situated at the upper end of the west 
side of St. -Marten's l.ajie. Its hrst landlord was 
Thomas Slaughter, 16(92. A second Slaughter's 
(Xcw Slaughter’s) was established in the same 
street in I7fx>, when the original Slaughter's 
adopted the name of Old Slaughter's. It was 
torn down in 1843-44. Among the notables who 
frequented it were Hogarth, young Gainsborough, 
Cipriani, Haydon, Roubiliac, Hudson, who painted 
the Dilettanti portraits; M'.Ardeil, the mezzo- 
tinto-scraper : Luke Sullivan, the engraver; Gar- 
dell. the portrait painter, and Parry, the Welsh 
harper. 

Tom's Coffre-Hovsf., in Bircliin-Ianc, Cornhill, 
though in the main a mercantile resort, acquired 
some celelirity from its liuving been frequented 
by Garrick. Toni's wa.s also frequented by Chat- 
terton, as a place "of the best resort.” Then there 
was Tom's in Dcverenx-court, Strand, and Tom’s 
CofTee-llousc. at 17 Great Russell-street, Covent 
Garden, oppo.sitc. Button’s, a celebrated resort dur- 
ing the reign of Queen Anne and for more than 
a century after. 

Thk Greci.an Coffke-Hoisk, Devercu.x-court, 
Strand, wa.s originally kept by one Constantine, 
a Greek. I'rom this house Steele proposed to 
date liis learned articles in the "Tatler"; it is men- 
tioned in Xo. I of the "Spectator," and it was 
mucli frequented ])y Goldsmith. The Grecian was 
l-'oote's morning lounge. In 1843 the premises 
became the "Grecian Chambers.’' with a bust of 
Lord Devereux, Earl of Essex, over the door. 

Li-uvi)'s. Royal Exchange, celebrated for its 
jiriority of shipping intelligence and its marine 
insurance, originated with one Lloyd, who kept a 
cotTcc-housc in I.ombard-strect One of the 
apartments in the Exchange was fitted up as 
Lloyd's coffoc-room, Subsequently the coffee- 
house was in Pope'.s bead-alley, where it was 
called "Xcw Lloyd's Coffee-House,’’ but on 
Septcinl'cr 14. 1784, it W'as removed to the north- 
west corner of the Royal Exchange, where it re- 
mained until the destruction of that building by 
tire. 

In rclniilding the Exchange there w'ere provided 
the Subscribers’ or Underwriters’ room, the Mer- 
chants’ room and the Captains' room. "The 
City," .second edition, 1848, contains the following 
description of this most famous rendezvous of 
eininetit merchants, shipowners, underwriters, in- 
surance, stock and exchange t^rokers: "Here is 
obtained the earliest news of the arrival and sail- 
ing of ve.ssels, losses at sea, captures, recaptures, 


engagements and other shipping intelligence ; and 
proprietors of ships and freights are insured by 
the underwriters. The room.s arc in the Venetian 
style with Roman enrichments. At the entrance 
of the room arc exhibited the Shipping Lists, re- 
ceived from Lloyd’s agents at home and abroad, 
and affording particulars of departures or arrivals 
of vessels, wrecks, salvage, or sale of property 
saved, etc. To the right and left are ‘Lloyd’s 
Books,' two enormous ledgers. Right hand, ships 
'spoken with' or arrived at their destined ports; 
left hand, records of wrecks, Tires or severe col- 
lisions, written in a tine''Roman hand in ‘double 
lines.’ To assist the underwriters in their calcu- 
lations, at tlie end of the room is an Anenometer, 
which registers the state of the wind day and 
night; attached is a rain gauge.” 

Thk British Coffkf-Hol'SE, in Cockspur-strect, 
"long a house of call for Scotchmen,” was fur- 
tiinatc in its landladies. In 1759 it was kept by 
the sister of Bishop Douglas, so well known for 
his works against Lauder and Bower, w'hich may 
explain its Scottish fame; at another period it 
was kept by Mrs. Anderson, described in Mac- 
kenzie’s "Life of Home" as "a woman of uncom- 
mon talents and the most agreeable conversation." 

Don S.mtkro’.s Cokfke-Hoi sk, 18 Cheyne Walk, 
Chelsea, was opened In a barber named Salter in 
1695. Sir Hans Sloane contributed of his own 
collection some of the refuse gimcracks that were 
to he found in Saltcro's "niuseiun.” Vice-Admiral 
Munden, who had lieen long on ihe coast of 
Spain, where he bad atTpiired a fondness for 
Spanish titles, named the keeper of the house 
Pan Saltern, and his coffee-house and museum 
Don Saltcro’s. 

Sir Richard Steele immortalized the Don 
Saltero in the “Tatler.” The place proved attrac- 
tive as an exhibition and drew crowds to the 
coffee-liou.se. The museum catalogue went 
through forty editions. Smollett, the novelist, 
was among the donors. Th.e catalogue in 1760 
comprehended, amon.g others, the following rari- 
ties: Tigers’ tusks, the Pope's candle, the skele- 
ton of a guinea pig. a fiy-cap monkey, a piece of 
the true Cross, the Four Evangelists' heads rut on 
a cherry-stone, the King of Morocco’s tobacco 
pipe, Mary Queen of Scots’ pincushion, Queen 
Iclizaheth's prayer-book, a pair of a Nun’s stock- 
ings; Job’s ears, which grew on a tree; a frog in 
a tobacco stopper, and five hundred more odd 
relics ! 

Sqi-’irf/.s Coffee-Hoi'Se was in Fuhvood's 
Rents, in Holburn, running up to Gray's Inn. It 
•was one of the receiving houses of the "Specta- 
tor'’; in No. 269 he accepts Sir Roger de Cover- 
ley's invitation to ‘‘smoke a pipe with him over 
a dish of coffee at Squire's. As I lo\e the old 
man, I take delight in complying with everything 
tliat agreeable to him. and accordingly waited 
on him to the coffee-house, where his venerable 
figure drew upon us the eyes of the whole room. 
He had no sooner seated himself at tlie upper end 
of the high table, but he called for a clean pipe, 
a paper of tobacco, a dish of coffee, a wax candle 
and the ‘Supplemeiif (a periodical paper of that 
time), with such an air of cheerfulness and good 
humour, that all the boys in the coffee-room (who 
seemed to take pleasure in serving him) were at 
once employed on his several errands, insomuch 
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that nobody else could come at a dish of tea until 
the Knight had got all his conveniences about 
him.'’ Such was the coffee-room in the "Specta- 
tor's” day. 

The Cocoa-Tree was originally a coffee-house 
oil the south side of Pall Mall. When there grew 
up a need for "places of resort of a more elegant 
and relined character,” chocolate houses canic 
into vogue and the Cocoa-Trec was the most 
famous of these. It was converted into a club 
in 17.46. 

White's Chocolate- Housk, established by 
Francis White about 1693 in St. Janies street, 
originally open to anyone as a coffcc-housc, soon 
became a private club, compusev! of "the most 
fashionable exquisites of the town and court.” 
In its coffcc-housc days the entrance was six- 
pence, as compared with the average penny fee 
of the other coffee-houses. Escott refers to 
White's as being "The one specimen of the class 
to which it belongs, of a place at which, beneath 
almost the same roof, and always bearing the 
»irne name, whether as coffee-house or clul>. the 
same class of persons has congregated during 
more than two hundred years.” 

Among hundreds of other coffee houses that 
flourished during the seventeenth and eighteenth 
centuries the following more notahle ones arc 
deserving of mention: 

Baker’.'? Qiffee-Kovse. 58 Change-alley, for 
nearly half a century noted for its chops and 
.steaks broiled in the coffee-room and eaten Ii"t 
from the gridiron: Baltic Coffek-Hol-se in 
Threadneedle-strect, the rendezvous of brokers 
and merchants collected with the Russian trade; 
the Bfiiforii CoFFF.E-Hor.SE, “under the Piazza, 
in Covent Garden,” crowded every night with men 
of parts and “signalized for many years a.s the 
emporium of wit, the seat of criticism and the 
standard of taste”: the Chapter Coffee-Holsk 
in Paternoster-row, frequented liy Chatterton and 
Goldsmith; Chili/s Cofffe-Hoi'sr in St. Paul's 
Churchyard, one of the “Spectator’s'’ houses, and 
much frequented, hy the clergy and fellows of the 
Royal Society: Dick^s Cofff.e House in Fleet- 
street, frequen'-ted by Cowper, and the scene of 
Rousseau's comedietta, entitled The (Afffre-Jiousc: 
St, James' Coffee-House in St. James’ street, 
frequented by Swift, Goldsmith and Garrick; 
Jerusale.vi Coffee-House in Cowper’s-court, 
Cornhill, frequented by merchants and captains 
connected with the commerce of China, India and 
Australia; Jonathan’s in Change-alley, described 
by the "Tatler” as “the general mart of .stock 
jobbers": the London Coffee-Hou.se, in Ludgate- 
hill, noted for its publishers' sales of stock and 
copyrights: Man'.s Coffee-House, in Scotland 
Yard, which took its name from the proprietor, 
Alexander Man, and was sometimes known as 
Old Man’s, or the Royal Coffee-Hoiise, to dis- 
tinguish it from Young Mans and Little Man’s, 
minor establishments in the neighborhood; 
Xando'.s Coffee-House, in FlecKstrcct, the favor- 
ite haunt of Lord Thurlow and many professional 
loungers, attracted hy the fame of the punch and 
the charms of the landlady; New Fncland and 
North and South American Coffee-House, in 
Threadneedle-strcet, having on its subscription 


list representatives of Barings. Rothschilds and 
other wealthy establislunents ; Pkei.k's, in hlect- 
strcct, having a portrait of Dr. Johnson said to 
have been painted l>y Sir Joshua Reynolds; the 
Percy Coffee-House, in Oxford-street, the in- 
spiration for the /Vny . the Fi.\zza 

Coffee-House, in Covent Garden, where .Macklin 
fitted up a large coffee-room or theater for ora- 
tory, and Fielding and I'oote poked fun at him ; 
the Rainbow Coffke-Housk, in Idect-street. tlie 
second coffee-house opened in London, having its 
token-money; the Smyrna Coffke-Hocsk. in Pall 
Mall, a “place to talk politics," and fre<|ucnted hy 
Prior and Swift; Tom Kino's Coffkk-I Iousk. one 
of the old night-liotiscs «»f Covent (lardi ii Market, 
•‘well known to all gentlemen to whom beds are 
unknown''; the Turk's Hkao Cokfkk-I Iousk, 
Change-alley, which also had its tokens: the 
Turk's Head Coffee-House, in the Strand, which 
was a favorite supping house for Dr. Johnson 
and Boswell; the Foi.i.v. a coffee-hmisc on a 
houseboat on the Thames, which became quite 
notorious during Queen .\nnc's reign, 

(To be eoiilinui'd) 


THE TEA REPORT FOR 1917-18 

Official Record of the Varieties and Quantities 
Passed and Rejected During the Year 
Ended June 30, 1918 

\| EARLY 42.000,000 more pounds of tea were 
iiiiportcfl into the 1 . idled Stales during the 
fiscal year ended June 30, 1918. than in the pre- 
ceding fiscal period, according to the official an- 
nual report just issued hy George I'. Mitchell, 
Supervising J'ea b'.xamiuer. For some time the 
trade has been speculating as to the di.spnsiticai of 
the immense excess volume. 

Some of the best informed tea tr.adcrs seem 
agreed that the excess over other year.s can he 
accounted for by the prolKil>lc increase in per 
capita consumption, by the large purchase.s made 
for the army and navy, In* the stocks accumulated 
in warehouses in the United Slates by some of 
the bigger American and British tea packers, both 
for dome.stic and export trade, ami by the in- 
creased cxjiorts before the export licettse system 
restricted the shipping of lea out of the United 
States. Tea men also point t<i the fact that at the 
beginning of the last fiscal tea year, the American 
market was practically hare of stocks, whicli made 
it imperative to bring in large supplies to mc?t 
demands. 

The total increase in net iinpnrfs is indicated 
in Table No. 3, which shows the pounds passed in 
the 1917-18 pcricHl as compared with the ])reccding 
period and the net gains or losses for each growtli 

listed. 

Another feature of Mr. Mitchell s report is, 
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SUPERVISING TEA EXAMINER’S STATISTICAL REPORT FOR 1917-18 

Table Ko. 1— Kinds and Quantities Passed and RKrecTEo Dinmo Yeab Ending June 30, 1918. 


VARIETY. 

Pounds 

Examiued. 

Pounds 

Passed. 

Pounds 

Rejected. 

Pounds 
Rejected, 
for Purity. 

Pounds 
Rejected for 
(Jua'ity. 


17,957,489 

350367 

17,932389 

339,071 

24.600 


24,600 


11.296 


11,2.46 


10,438,905 

10397,375 

41, ,530 


41,530 


17,408.012 

17344.005 

153,407 


153,407 


26.719319 

26,719,049 

28,205398 

270 


270 

? 

28,278,602 

72,704 


' 72,704 


178321 

8,381,763 

3,746,944 

31,218,651 

3.140,158 

876 

178321 
8372.371 
3,733,268 
3(1, 183, .590 
2,172,675 
876 


i’iiiK Sucy Grof-n 

9.392 

13,676 

7,300 

13,673 

2,083 

3 


1,03.5,061 

1,035,061 


967,483 


967,483 




19,949 

19,649 





427.502 

425.552 

1,950 


1,9 1)0 

Canttin OoIdiik, 

327,277 

649 

305,018 

22,250 

619 


22,259 

649 







148,681,384 

146330,107 

2..354,27V 

20,982 

2,333,295 



Tahi.e Si). 2 - By Distrk ts, Total Examined, Passed, Rejected, and Why Rejected. 



7,036,637 

7,036357 

380 


380 


8.220,680 

7,683.527 

537,153 


537 . 1.53 


290,280 

289370 

1,010 


1,010 


43,643,914 

43,494.458 

149,466 

16,487 

132,009 


45,586,944 

44.106.324 

1,480,620 


! 1,480,620 


1,450,988 

1.448,679 

2.309 

2395 

I 14 

Siin )''ranciw.’(> 1 

42,454,941 

42371.592 

183,349 

2,200 

181,149 

Tulal 1 

j 14«,681,3M 

146,330,107 

2,354,277 

20,982 

2,333,295 


Remarks- Tlicse reports indicalc rejections made by the Tea Examiners, and not the final rejections inaile by tlie U. S. Board of Tea 
The Htalistks relative to Irnlia an<l (Vyltm tens are only approxiiniitely correct, due to the fact that 80 many teas are entered as 
Memis of Ceylnii and IiulLi, but of course the total of the two represents correctly the amount of Ceylon and India examined, etc. 


COMPARISON OF QUANTITIES OF TEA PASSED IN 1917 AND 1918 

T\ble N'o. 3- Showi.ng the Net Gains and Losses by the Different Varieties. 


Formosa Oolong 

Foochow Oolong , . . 

('otigDU tChina) 

ln<li.T 

tVylon 

Java 

Ceylon green 

Ping Siiey green 

Country gr<rn 

Japan 

Japan Dust 

Capers 

Scentwl Orange I’ekne 

Scented Canlon 

Canton Oiilong 


Totals 


1916-17 

Pounds 

1917-18 

Pounds 

Gains 

Pounds 

Loss 

Pounds 

19360338 

17,932,889 


1,427,949 

1,092,2521 

339,071 


753,181 

8,413,172 

10.397,375 

17,344,605! 

1.984,203 

28,464,807 

26.719,049: 

15, ’598847 


2.140,281 1 

28,20.5,898' 

26,065,617 


149,651 

l7832h 

28,570 


8,182,919 

8,372,371: 

189,362 


1.. 537, 232 

3,733, 268i 

2,196,036 


31.749,084 

30,183,590: 

1,565,494 

3,087,991 

2,172,67.5 


915,316 

4,449 

876' 


3.573 

26,227 

19,649 


6,558 

49.5,659 

425,552 


70,107 

322.171 

305,018 


17,153 

105.026, 733’ 

146,330,107 

46,062,625 

4,359,331 


that of the total 3,1.(0,158 potimls of Japan dust 
offered for entry, nearly 1,000,000 pounds •were 
rejected as being below the quality standard. This 
situation resulted from importers trying to avoid 
paying the one cent a pQund duty which is levied 
on all tea sweepings and dust imported for indus- 
trial uses. Most of the rejections are teas that 
arc just below the standard, and they are brought 
in under the eonsuinptloii entry with the hope 
that they iniglit pass and avoid the payment of 


duty, but upon being rejected they are exported 
on paper and re-entered for manufacturing pur- 
poses when the duty of i cent a pound is paid on 
them. 

Since the War Trade Board has restricted the 
importation of tea sweepings and dust for manu- 
facturing purposes, it is inferred that the manu- 
facturers are taking this means to get around the 
restriction. 

A comparison of the number of pounds of tea 
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examined with the number rejected during the 
past six fiscal years shows that the percentage of 
rejects for 1918 was greater than any other ex- 
cepting the 1916 period. The record follows: 


Comparison of Last Srx Fisc.al Years 



Pounds 

ExaraiuHl. 

Pounds 

Rejected 

Percent 

Rejected 

1913 

9o, 539, 667 

1,461,787 

1.53'’; 

1914 

92,180,46t 

841,595 

0 9% 

1915 

95,30e.8M 

918,475 

0 9% 

1916 

109,636,526 

1.768,573 

1.614% 

1917 

105,981,158 

951,42.5 

(19*;. 

1918 

148.684,384 

2,354,277 

1.58% 


THAT JAVA TEA REPORT 

A More Detailed Account of Commissioner 
Edwards’ Impressions on His Visit 
to America 


COON after his return to Batavia last year 
from a visit to the United States and Canada 
in the interests of Java tea distribution in 
America, H. J. Edwards, the Java Tea Commis- 
sioner, published a comprehensive report of his 
trip, copies of which were released for public 
circulation in this country only recently. A digest 
of the report was published in this paper last Feb- 
ruary. The official report covers 38 pages alnnit 
the size of this magazine, and goes into detail on 
the subject of ’‘markets for Java teas in the 
United States and Dominion of Canada." Many 
things touched upon have little new.s value for 
American readers, although of interest lo the 
Java planters. Commissioner Edwards opens his 
report with the following story of how the Com- 
mission began operations: 

“The steadily increasing crops which have l)een 
produced in java for several years and which 
reached their heigtit in 1916, when the total pro- 
duction amounted to ^,0^474 half kolis, or 103,- 
506,121 pounds, have been absorbed by the various 
markets of the world, with the exception of the 
United States and Canada, on a progressive and 
entirely satisfactory basis, but in respect to those 
places it has for a long time been apparent that 
some concerted action must sooner or later be 
taken to bring the claims of our produce promi- 
nently before buyers, and thus ensure Java receiv- 
ing that share of the American trade which her 
importance as a tea-producing country warrants. 
Nothing was, however, done in the matter until, 
early in the current year, when owing to an ac- 
cumulation of stocks in the Island, consequent 
upon insufficient tonnage being avadable to take 
the produce to its usual markets, a meeting of 
those interested in production was called in Ba- 
tavia, and the decision arrived at that immediate 
steps should be taken to exploit the American 
markets, the suggestion being that consignments 
should be made on account of the estates amount- 


ing to about 10,000 chests, or i.oai.ooo pounds. 
E'or this purpose a committee was formed, con- 
sisting of Messrs. \V .C. l.oiulun (Tiedeinan & 
van Kcrcliein), F. Neuman (John Feet & Co.), 
J. M. J. Thole (George Wehry & Co.), and 11 . J. 
Edwards (Tea hixpert linreau). 

“It was liiially arranged that shipments should 
he made with as little delay as possible by the 
Holland-Java Mail steamers, which had been di- 
verted from the home run to the Facilic, and that 
the writer .should at the same time visit America 
and Canada handling those consignments, and 
calling on buyers in all the important places in 
the interests »>f the Java tea industry. This work 
I was very glad to undertake, as the markets to 
be dealt witli possessed great iH)ssi!)ilities, and 
their failure in the past to adeiiuatcly respond to 
the ever improving (luality of Java produce was a 
matter of considerable suri)rise and disappoiitt- 
ment, wlxile at the same time I had confidence 
that, provided the right qualities of tea.s were 
offered, their acceptance would soon become gen- 
eral; for that reason in selecting the teas to he 
shipped I used the utmost care, avoiding the very 
coininonest types or anything of a “Kampoeng' 
nature. 

"The first consignmenit went forward per S. .S. 
Rembmudt. and I sailed from Batavia hy the 
same steamer, having authority lo deal with all 
shipments on their arrival at their destinations, 
distributing same as widely a.s pqssihle, and in 
such manner as I considered best calculated to 
convince the trade of the sterling qualities of our 
produce, atid lead to a satisfactory and permanent 
trade in the article. In the meantinie the entry 
of Java, in common with other "foreign'' teas, was 
prohibited into the United Kingdom, ami subse- 
quently a similar restriction was issued in Aus- 
tralia, thus making the successful introduction of 
our teas on a large scale into the American mar- 
kets not only the more dcsiralde Imt an absolute 
necessity." 

M.tKKETS IN' THE UNITED StATES 

Mr. Ifdwards tells of the leading markets he 
visited in the United States and Canada, brieily 
stating their chief characteristics. In regard to 
.San Francisco, he says that as compared with 
New York and other Eastern cities it is a black 
tea market of minor importance. He adds: “1 
found no serious prejudice against Java teas, and 
they have probably been used here as freely in the 
past as anywhere in America.” 

After describing trade methods in New York, 
Mr. Edwards reports that “\Vc were fortunate 
thj^t our teas arrived to an almost depleted mar- 
ket, consequent upon the cessation of exports 
from London and difficulties of transportation 
from Calcutta and Colombo, with the result that 
ill practically every instance, they met a good 
reception and sold at full rates. 

“The general feeling regarding. Java tea was 
only in a few cases hostile, and then generally 
because the common qualities had been almost 
exclusively bought and used only on account of 
their low price to bring down the cost of blends.” 

As to the future in the New York market, the 
Tea Commissioner says: “I am convinced that in 
future our produce will receive that consideration 
from blenders on its mej-its as tea which for the 
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^'rcatcr part lias bcHMi denied it in the past/' 

Of Philadelphia, the report has this to say: 
“Next to New York this ( Philadelphia) is one of 
the most important black tea markets — there is one 
larj^e dislributin^ company with its long ‘chain’ 
of retail stores. * * This concern was not 

previously well disposed towards Java teas. * ♦ * 
Through the efforts of our representatives, how- 
ever. they were fmally persuaded to give our 
pro<luce a trial. * * ft is too early to know the 
result of this experiment, but from the class of 
tea selected I have every contidence they w'ill in 
future be suiiiiorlers of the Java article." 

Mr. I'xlwards says one day sufficed for his visit 
to Paltiinnre. where he found few if any leading 
merchants who have not eventually interested 
themselves in the leaf teas offered. 

The Java d ea Ivxpert feels kindly toward Bos- 
ton, where he evidently had a pleasant visit with 
one of the firm of a leading wholesale grocer 
f unnamed), to whom he sold -too chests, includ- 
ing some of his finest marks. “These teas," says 
Mr. I'.dwards, “will be used for Idends in compe- 
tition with Intlians and Ceylons, and the results I 
am sure will he judged without prejudice. ♦ * * 

I feel that nowhere else in .tlie States was such 
careful interest taken in our teas; neither has, I 
tliink. any other Iniycr so deliberately endeavored 
to free his mind from a prejudice against Java 
tea which has existed in the Sitates since the early 
importations of many years ago." 

(iroupiiig the other cities of the United States 
in one para.graiili, .Mr. Edwards closes the de- 
tailed description of ,th^in with this statement: 
"In all cities our teas have or will he shown, and 
in some, including Chicago (which he did not 
canvas.s), a fair hu.sincss has hecn done." He 
expresses regret at not having had time to vi.sit 
Chicago. Cleveland, Detroit, Toledo. St. Louis and 
Portland, 

Under the head of general remarks on the 
United States trade, Mr. Edwards gives it as his 
opinion that the consumption of black leas is in- 
creasing. though possibly at the expense of greens 
He thinks the prospect for blacks is encouraging, 
because of the growing popularity of blends. He 
believes, tcH>, that when national prohibition be- 
comes a fact "tea will benefit in common with 
other non-intoxicating beverages." Further along 
the Tea F.xperi says that coffee is the national 
beverage, and there is no likelihood of its being 
supplanted by tea; "but our hopes for expansion 
seem to lie in tlie eventual total prohibition of 
alcohol, the gradual displacement of green teas, 
tile popularisation of our article through the 
efforts of merchants and blenders in .supplying the 
puldic with a tea of good quality that pleases the 
\ialate. and perhaps, most important of all, the 
education of the housekeeper in the proper 
preparation of the beverage." 

Thy; C.xnadi.nn M.\rky:ts 
Mr. Edwards siient some time visiting the cities 
in Ivastern Canada, and in Montreal found that 
Java teas have been used there to a limited extent 
for several years, but, "as a rule, only the com- 
moner (jualities, and it cannot be said that they 
were looked upon with great favor — my better 
class samples, however, opened the eyes of many 
buyer.s to the po.ssibiIity of Javas replacing In- 


dians and Ceylons of similar, qualities.” Mr. 
Edwards reports that he obtained unexpectedly 
good prices for some of his marks, vvhicli lie says 
was "entirely due to the ‘bare’ state of the market 
at the time, and the question of price having be- 
come at the moment a factor of greater con- 
sideration than quality. * * * Buyers of both 
French and British extraction reported well on 
their purchases, and there appears no reason to 
doubt that the java trade in this place (Montreal) 
will show a satisfactory increase." 

In Toronto, .Mr. Fdwards found a large packing 
firm ‘ syinpathetic towards Javas of the Pcngalen- 
gaii and other good types.” In St. John, the Tea 
(Commissioner found Ceylon.s firmly entrenched, 
and could make no sales of Javas, though he did 
leave some .sample parcels. Prejudice against 
javas does not exist in Halifax, Mr. Edwards 
reports, adding that he was able to dispose of all 
the tea he had available at that time. 

As regards other cities in Canada, Mr. I'.dwards 
devotes little space to their tea characteristics. He 
dismisses Quebec as a small market, and "less 
practical in its tea buying than any other place 
in the Dominion." lie did not get to Winnipeg 
and Vancouver, but in regard to the latter place 
he was advised the city was suffering from an 
“over-supply of Javas teas consigned by interests 
Hther than those I represented." 

Ill his general remarks about Canada, Mr. 
Edwards says that consumption shows little or no 
increase during the past few years, but on the 
other hand the tendency is rather towards restric- 
tion, owing to the war. 

Discussing the possibility of a Canadian em- 
bargo on all but British-grown teas, Commis- 
sioner Edwards says the consensus of opinion is 
that it will not occur. But he advises the Java 
planters to give serious consideration to the mat- 
ter, because it involves “the possible loss of one 
of our few remaining markets, and as such it is 
too serious to be ignored.” 

AnVFRTtSlNC ]\\'A Tf..\s 

Oil the score of propaganda for his enterprise, 
and for Java teas generally, Mr. Edwards re- 
ported as follows; 

"News of the Java planters’ action in making 
these consignments was pretty generally current 
in America before my arrival, as was evidenced 
by the many offers of assistance made to me by 
firms already importing or dealing in tea, as well 
as from others in no manner connected with the 
trade. Under the circumstances it was evident 
buyers would also be posted of our movements, 
so the necessity for any newspaper or general 
publicity campaign did not exist. I, however, 
thought it well to use a page in Thk Ty:.\ anu 
Coffee Trade Journal, which appears to be the 
mo.st extensively read trade paper, which I re- 
tained for three months, and believe it was bene- 
ficial, especially my calling the retailers' attention 
to Java teas and preparing the ground for a sym- 
pathetic reception of them when offered by the 
wholesale houses. I had no authority to spend 
money for this purpose, so did not continue the 
advertisement, but feel sure that some announce- 
ment of interest regarding Java teas appearing 
in each issue of this and similar journals would 
well repay the small cost by keeping the merits 
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of our produce before the trn<ie. Any attempt 
to popularize Java tea Uy appealing to the public 
direct, with the object of imiucing oustomcrf5 to 
specify ’Java' wlien buying tea from the grocer 
or store, would require to be conducted on a com- 
prehensive and systematic basis through the daily- 
papers througho\it the country. If persisted in 
this class of advertisement would doubtless do a 
great deal to assist sales, hut the cost would he 
lieavy, though it is claimed final results would 
more than compensate for same. 

• 

Some of the Results Achieved 

In summarizing the results of his trip, Com- 
missioner Edwards said that "It is not easy to 
estimate the benefits that will accrue to the Java 
industry as the outcome of tlie proilucers’ ac- 
tivity in invading the American markets with 
their teas, and this being followed up by the 
writer personally niterviewing as many of the 
principal people in the trade as his time wmild 
'permit, but they should he considerable and in- 
clude the following; 

"(ii) A more intimate knowledge of our article 
and consequently the removal to a very great ex- 
tent of a prejudice to it which has been of long 
standing ; 

“(b) The realization that our better qualities 
arc capable of being used together with. <-r in 
substitution for, similar grades of Indians and 
Ccylons ; 

"(r) The enlightenment of the trade generally 
regarding the producing capabilities of .Xrilier- 
iands India, which had formerly been looked upon 
as a country of limited pos.sibilitios. and there- 
fore scarcely to he considered seriously a.s a coni- 
peHtor with India and Ceylon; 

"‘(d) The additional buying power established 
in Batavia, insuring that our produce will in 
future he more extensively pushed in the Ameri- 
can markets than in the past, naturally resulting 
in a larger and more consistent business being 
done in the article.” 

A SfCCESsFUL Exploitation' 

In reporting on the makes of tea comprising his 
consignments, Mr. Edwards stated that all were 
of a character generally suitable for American 
and Canadian requirements. “There were.” he 
said, “two instances of Broken Pekoe Souchongs 
showing a ti.it, open leaf, and mixed with a large 
percentage of dust These parcels sold at satis- 
factory prices merely because teas of any sort 
were in .small supply.” 

In conclusion, the Java Tea Commissioner 
opines that “Looked at. from every point of view 
1 think uur attempt to exploit the American and 
Canadian markets has proved a success; when 
the movement was initiated there was no prospect 
tha,t it would prove an immediately profitable one, 
and those taking part were prepared to sacrifice 
their teas in order to gain benefits in the future, 
while the writer fully anticipated * * * thatprob- 
ably sales would have to be made atdiscoiiragingly 
low prices. Owing to existing conditions, how- 
ever, no sacrifice was necc.ssary, and their enter- 
pri.se has been rewarded by monetary gains, in 
addition to prospects of future trade to an ex- 
tent even the most optimistic could not contem- 
plate. * * * 

“There is, however, one point which causes me 


anxiety, and to my mind constitutes a grave 
danger to the best interest of Java tea in those 
markets. I refer to the somewhat indiscriminate 
manner in which consignments liave lieen rushed 
forward, and in many cases placed in the liaiids 
of finns or individuals for sale who have pre- 
viously had little or no interest in the tea busi- 
ness. It will readily be seen that this must lead 
to such keen competition to scdl one against the 
other as to play into the haiuks of l)uycrs, tending 
to lower rates unduly and probably before .such a 
decline is warranted by conditions. This danger 
will become mure apparent in the future than it 
is at present, for it must be borne in mind that 
although Indian and Ceylon teas have so far thi.s 
year only readied America and Canada in insuth- 
ciciit quantities, purcliase.s in Calcutta and Co- 
lombo have been considerable, and towards the 
end of the year, if not sooner, the position from 
the buyers’ standpoint will have much improved ; 
it is when this situation becomes an accomplished 
fact that I consider our produce will need to lie 
handled with the utmost care and judgment, and 
cannot lidp feeling very strongly that the real 
interests of Java would best be served by some 
sort of co-operative action In the producer.s aixl 
a concentrated selling organization, also on a co- 
operative basis, in America and Canada. Cnder 
these conditions I am sure results would be far 
more satisfactory than from tlie competitive sys- 
tem wliich threatens to minimize the liiial success 
of our campaign. 

■‘AUhougli, as already stated, our teas have 
been well received in all centers, this has been 
assi.sted through other growths being in short 
supply, we have nndoiibtedly obtained a firm foot- 
ing in these desiralile markets, of whicli the ut- 
most advantage should he Taken, and in trying to 
consolidate our p<isitioii it must always be re- 
membered that of Idack teas, lunh in the Cnited 
States and Canada, Cejlon growths are the must 
popular, with Indians next in favor, and that all 
things being equal, they will at present be bought 
in preference to Javas every time. It is. there- 
fore, obviously to our advantage that Java teas 
should always be availal.le at a cent or two les.s 
per pound than tliosc of competing countries until 
the trade had become more used to dealing in 
them; then eventually we may hope to see them 
purchased in competition and oti a nearer equality 
of price with Indians and Ceylons.” 


COFFEE PROFITEERIXt, L\ I'l ALY 
A recent dispatch from Rmne, Italy, declared 
that because of dishonest speculation the price 
of coffee was being arlificially increased. To 
offset the evil the Italian food administrator has 
requisitioned the coffee stocks and placed Bra- 
zilian growths at the disposal tjf traders at a price 
of 1,000 lircs a quintal. 


Coffee will occupy a prominent position in the 
National Agricultural Exposition to be opened at 
Guayaquil, Ecuador, October 8, 1918. The ex- 
hibits will include all native products, and gold, 
silver and bronze medals will be awarded. Cacao 
will also be shown. 



BRAZIL COFFEE RECEIVED AT NEW ORLEANS. JULY 1 . 1 

By Courtesy of Charles Ditlmann Company 




August, igi8 


TI[E TEA AND COFFEE TRADE JOURNAL 


I3I 


GREEN COFFEE RULES AMENDED 

New Regulations Provide for Greater Profits 
for Importers and Jobbers and Permit 
Certain Resales 

[kKOM a staff roRKKSl-OXliKNT j 

Washington, D. C. July j(). igiS. 
special regulations governing iinpoiters, 
^ wholesalers, retailers and all other dcakrs, 
either buying or selling grees coffee, have been 
amended by the Food Administration, the new 
rules liecoming effective July 24, 191S. 

Besides changes in plirasetilogy to make the 
meaning of certain passages more specilic, the 
chief alterations arc those permitting a larger 
profit for importers and jobbers and the applica- 
tion of the ‘‘combination sales*' rule to two or more 
growths of coffee. Under the revised regulations 
importers are allowed 5 per cent profit, as com- 
pared with zVi per cent, and jobbers 7J2 per cent, 
as against the former 5 per cent limit. 

It is understood that the amendments are the 
result of the combined efforts of the Coffee Di- 
vision of the I'ood Administration ami the coffee 
advisory board appointed early in June at the sug- 
gestion of the Food Adininistratmn. Henry 
Schaefer is chairman and Carl Stoffrcecn seevv- 
tary of the advi.sory committee, while Heorec W . 
Lawrence is in charge of tiie Food Administra- 
tion's Coffee Division. 

Here follow the revised regulations that went 
into effect July 24 : 

Ruh^ I, Lk'KN.skfs Kniih.h* m Riasonmu.k 
Frofit— file licensee in any sale of green entfre 
shall take no more than a reasonable proht nver 
the average cost of his entire stock of cotCr. in- 
cluding spot, coffee in transit, and coffee !■> lie 
sliipped within forty days after date of purehase 
contract and for which vc.ssel room and insurance 
have been closed: provided, however, that in 
averaging he shall not include any coffee con- 
tracted to be sold. 

Umshipped coffee for which freight and insur- 
ance have not been provided, or unshipped coffee 
bought F. (). B. in country of origin, shall iml he 
Included in averaging cost. Each growth of cof- 
Jee .shall he averaged separated)-. 

The licensee in arriving at the co.st shall inchide 
any gain or loss resulting from any actual hedging 
transaction on a coffee exchange. Few the pur- 
pose of this rule an actual hedging transaction on 
a coffee exchange shall only include transactii»ns 
in which the s.ale or purchase made is finally closed 
or offset 

In calculating the profit permitted by this rule, 
the licensee shall not include the gain or loss from 
more than one hedging transaction ot; the same 
lot or stock of coffee, but the position of this 
transaction mav be switched from one month to 
another; provided, that all profits or losses from 
any hedging transaction, and all facts regarding 


the switching of any hetlge fnun one mnnth tti 
another, arc included in l!ie licensee's reports. 

The licensee shall keep any speculative account 
of the Coffee Exchange entirely separate fniin 
such liedgiiig transactions, ami the gain or h^ss 
resulting therefrom shall nut he coiisiilereil in 
determining the cost of his hedged stock of colfee. 

Xotk: Atlotilion is c.alli'<l tn ili-iurnt 
linwriiiiiji Al! I.icfii-fvs. wliirli |iu»liiiiil!v llio inakiii^: 
of coi»t>iiialioii .sah's. l'n«lcr tliat ruU-, cnmliitiaiiim 
sales of two growtlis of ciWlee, for c\anii>lc'. Kin mol 
{iii.'ilcm.ila, at an average i*rici'. <ir al separate- pviris 
that would i;ive an excessive prufit c»n villur, arc 
proliibitnl. 

I\ult' 2. ImPOKTFR LlMlTKi* 10 FkoFIT 01' 5 I’l lt 
Cunt — For the purpose of Rule r a reasonable 
profit for an importer shall not exceed 5 per 
cent gross margin over cost, plus any brokerage 
or commission actually paid, and the usual exship 
or instore and shipping charges arfually i)tntrrci! 
hv the licensee on such coffee. If drafts against 
purchase are drawn in ptninds sterling only the 
actual amount pai<l shall Ik' used in figuring the 
cost. 

I'or the purposes of this rule an importer is one 
who buys coffee in tlie country of origin, or coffee 
in transit to this country, irrespective of ttunis or 
euiulitituis of delivery, and who resells snch pur- 
chase as shipped, in any position, as a whole or 
in dividcal (|uantilies vvitlioul selection nf specified 
ch<*]’^- A johlier dealing in tlie foregoing manner 
shall be considered an iniiMirter. 

Norr: All imixuiir’s irmiarOnii i- <inc in wliieli 
.111 iiiv'iii'i- is s(>l<l I'l actii'ally as ••liippod. l-'or I'x- 
aiiipK-, a <if li;ius. tiKin- <.r I'-?,-;, 'uit of mi 
iiivdii.'t' fif ;.iiu liays. ill (ir<lrr It* iiial'lo 'li*- srl'cr tn 
f'lit.iin tlic i.rnflt allMw«'c[ tn J'iIjIhtx, \vill Ijc lonsi-UTCil 
as a V iolritiiK) <<( (lu- lt< mutations. 

Ruir 4. jnp.iiKK l.rMiTi'i* '10 I’iP'Fir OF PrK 
Cknt — For tile piirpnses (d’ Rule I a reasonable 
profit for a jobber shall be 7'.- per cent gross 
margin nver c-st. such enst and cli.'irges to lie 
mmpufrcl as prescribed in Rule 2. A j'lbltcr, for 
ibe purpose of this rule, is <»ne who customarily 
sells colfee in one or more clmps to whiilcsalcrs, 
roa^ters or other licensed green c<itfee ilealers, 

Nnrr: 'I'lu- jiri scriln(l iii.ivyin <il [nufiT not 

ajU'Iy t'l sah--- nf '-'i liaes <>r P". 

Rllh' 4 Ri-S.M-FS, with CkI{T\IN' l‘!X'i:i>! IOXc, 
I'oKPnniKN - -The licensee in selling green coffee 
shall keep it moving to (he coiiMinier in as direct 
a line as practicable and without unreasonable 
ilelay. Resales, es]ieciall> if tending to result in 
a higlier market (irice to the consumer, will he 
dealt with as an unfair practice. One resale from 
one importer to another is pertnissihle. and on 
such resale the gross margin r)f profit shall not 
exceed 2,'/ per cent over cost, [ilns such charges as 
arc stated in Rule 2. Dne resale from one jolilier 
to another is iiermissihle, and mi such rrsale the 
gross margin shall iml exceeil 4M per cent over 
cost, pins such ciiarges as are slated in Rule 2. 

Notk: More ihnn *iiu- will hr in riniiUf! 

(inly uiiik-r n-ry fxv»-|>|irjii.'i! Thv I-'ii'ni 

.Vdiiiliiistmtitm i<aliz<'s lli.-it C'ltn’iiij.ns may ,»iis( 
wh<*re siiffiricnt jimlillcrili'iii mny liv fimtiil |ti wmi.nit 
further resales. Such rcsa!(>, lu'wcvcr. can ntily hr 
made wilh the of Hie IGujii ;V(linini'tratinii. 

Full c(ln^ideration for the is-uiiiv nf -urli |)crmissir>ii 
will he Riven when Hiitficiciit jiistificatioti ran he shown 

Rule 5. Mcst N<rr H.wf Moki- Than </) Days’ 



THE TEA AND COFFEE TRADE JOURNAL 


August, 1918 


Sri’i'i.Y -The licensee shall not, without the writ- 
ten consent o.f the United States I'ood Adminis- 
trator, or his duly authorized representative, keep 
on hand, or have in possession, or under control, 
l)y contract nr other arraiii^enient, at any time, 
green coiTee in a quantity in excess of tiie reason- 
able requirements of his Imsiness fur use or sale 
hy him during a period of 90 days ; provided, how- 
ever, that this rule shall not prevent any licensee 
from having a carload of green colTce in transit 
in addition to a supply thereof sufficient to last 
until arrival of said carload. 

X(jTr.; codec {o he imiiorted into this coun- 

try, hut which has not yet arrived, shall not be in- 
cluded in cnlculatinj? the 90-d:iys’ supply unrler this 
rule. 

It may lie found necessary to amend the above 
rule, rcepiirin^ on proper notice a furlhcr rcducfioii 
fif stocks. 

The reasoiiahle rcpuircmcnls of the licensee >liall 
be hascil prima facie upon the aimnint of Kri-i-n coffee 
handlc'l by the licensee in the years 1!H<> and HM7. 

Hu!e (>. Most Not Ski.i. ok Dki.ivkk Moke 
Than 90 l),\vs' Si cim.y— The licensee .'hall not, 
without the written consent of the I'nitcd States 
I'ood Administrator, or his dttly authorized repre- 
sentative, sell or deliver to any i)erson any green 
coffee if the licensee knows, or has reason to he- 
lieve. that .such sale or delivery will give to such 
person a supply of green cotTee in excess of his 
reasoiiahle requirements for use or sale hv him 
during the period of 90 days next succeeding such 
sale or delivery; provided, that this rule shall not 
prevent the sale or delivery of green coffee to the 
I'ederal. State, county or municipal governinents 
or to the liovernment of any nation at war with 
(Icrinany, or the sale or delivery of a carload of 
green coffee to any licensee having lc^s than a 
carhiad lot mi hand. 

Hiilr 7 . Mi st Nor Ch.vkoe Moke Th.vn tiii: 
CrsroM.VRY Urokkkai.k- '['he licensee shall not 
charge, directly or indirectly, a mmimission or 
brokerage on ibe sale of green coffee in rxcess 
of tliat which ordinarily and cii.st«>tiiarilv ])reval(s. 
under norinal conditions, in the locality hi which 
the broker's Inisiness is conductc<l. 

Kith ' K Only Onk IkoKEK.voK Tkkmittkh — 
i’rokors shall nut receive more than one broker- 
age on any sale, nor shall they receive an overage 
('xccjit where hy force of clrcnm.stanccs they may 
have become principals through a misunderstand- 
ing or deki)'. When a broker closes out or sells 
coffee upon which lie receives an overage, he must 
send to the buyer, and enter in his reports to the 
I’ood Administration, full particulars regarding 
•iiich transaction. Tn cases where first-hand deal- 
ers {/. i'.. importers, jobbers or licensees holding 
green coffee on commission') einplov one broker 
as their exclusive hroker, and such gootls arc 
placed to the interior trade through a ioi'al ]>rokcr 
acting there as the rejirescntative of the sole 
broker of the jirincipal, the licensee, umler Rules 
j. ami 4. may inclmlc under the item of broker- 
age sucli extra brokerage or commission as has 
been heretofore cushmiary for the local liroker. 
All invoices rendered hv licensees to buyers of 
green coffee sliall state the entire amount of brok- 
erage paid, if any. on the transaction, and in- 
cluded in the price pai<l by the buyer. 

.Von ; In pir xreen o'lTcc tra<U’ it Ins been cus- 
tomary for brokers, representing exclusively first-hand 


dealers, to handle tJicsc accounts through outside 
brokers for the interior trade, and these first-hand 
dealers cover the cost to them of these outside 
brokers by an additional price, secured from the 
purcha.ser. As this custom has been long established, 
the Food Administration, pending further notice, will 
l>erniit it to continue, hut requires that the full 
amount of all commissions paid on a transactinti shall 
be sliowti on the coffee invoices rendered b/ the 
seller to the buyer in every case. 

C.\Rr.o.AD Shipments — Minimum Txvading 
MiHimum 60, coo pounds. See Rule A-i, of 
Pamphlet Xf, Special Regulations Governing 
Wholesalers, Jobbers, Importers, etc., of Non- 
perishal le Commodities. 

Ok.MvErs .\i.so Govkknki) ry General Rules 
l^alcrs in green coffee are also governed by 
the (General Regulations Governing All Licensees. 
Particular attention is directed to General Rule 
22, which prohHuts a licensee from buying green 
coffee from or selling green coffee to any person 
subject to license who lias not obtained a license. 

Roasted Coffee 

Although roaster! coffee itself has not been 
licensed it must he carefully noted that all persons 
selling roasted coffee are subject to the Food 
Control Act of August 10. 1917, and that this 
law expressly forbids unreasonable or excessive 
charges. If it is found that the trade i.s violating 
tins law as to reasonable profits upon roasted 
coffee, prompt action will be taken and the Food 
.\dministration will also rind it necessary to place 
roasted coffee under license. 

Coffee fok Exfort 

In adilitimi to its formal revised rules and 
regulations, the Cnited States I'ood .Administra- 
tion also issueil the following notice to all licensees 
dealing in green coffee; “In view of the present 
embargo on the export of green coffee, and tlie 
impossiliility of determining wlicther any par- 
ticular coffee will actually he exported, sales for 
future export must he governed hy the margins 
governing licensees in domestic transactions unless 
the buyer h(d<b 9 formal export license." 


now C.W'ADA REGARDS ITS TEA TAX 

Shortly after the Canadian Government imposed 
a duty of 10 cents per pound on all teas. Leeson, 
Dickie, Gross & Co., tea importers, blenders and 
packers at Vancouver. B. C., advised their custom- 
ers as follows; “This retroactive measure of im- 
posing a duty on stock already in warehouses has 
r.o precedent in the writer's mind, but, neverthe- 
less, it is justifiable in view of it being a war tax. 
* * * We in Canada, aside from those who 
have lost near and dear ones, and those having 
loved ones at the front, arc getting off mighty 
easy. 

‘‘This war tax will not lessen consumption, ex- 
cept as it may stop waste. Just as much tea will 
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be consumed. The tendency will be to buy the 
cheaper grades at first; but the tea lover will still 
demand good tea, so don't put out cheaper blends 
in order to lessen the cost; if you do you will 
eventually lose trade. Up until the recent diffi- 
culty in England of obtaining supplies, the de- 
mand held firm for good teas, irrespective of cost. 
Look at it this way: a tea costing primarily 20 
cents, plus ro cents war tax, the tax is 50 per cent, 
costing cents, plus war tax 10 cents, the tax Is 
33% per cent, and costing 40 cents, pins 10 cents 
war tax, the tax is 25 per cent. The better the 
value the less the tax.’’ 


AMERICA’S BEVERAGE BILL 

A Comparison of the Consumption of Tea, 
Coffee and Cocoa in 1917 with the 
Spirituous Beverages Drunk 

annual report of the United States IVireau 
^ of Statistics, covering the fiscal year cmled 
June 30. u>T7, shows that the per capita con- 
sumption of coffee, as compared with igi6. in- 
creased about 1^4 pounds, and the importers’ price 
rose one-half a cent. In 1913 the per capita con- 
sumption was 8.85 pounds. Tlie total net import 
I'or the period was 1.2^4.555,633 pounds, as against 
1,128,023,075 pounds in preceding fiscal year. 

rhe per capita consumption of tea declined 
from 1.07 pounds in 1916 to pound in 1917. 
while tile net imports dropped from 109.075,461 
pounds in 1916 to [02,739.095 pounds in 1917. The 
net importers' price fell off ,10 of a cent a pound. 

Imports of cocoa advanced from 243.231,939 
pounds in 1916 to 338,653.876 poiind.s in 1917. 

The consumption of beer per capita in 1917 was 
V-94 gallons, which is an advance of .35 of a 
gallon over the 1916 fiscal period. In 191.3 the per 
capita consumption was 20.62 gallons. The total 
volume con.sumed last year was 1,884,265.377 gal- 
lons, as compared with 1.818.275,042 gallons in 
1916. 

Wines showed a decline in the per capita con- 
sumption from .46 of a gallon in 1916 to .41 of a 
'gallon last year. Tii 1913 the per capita consump- 
tion was .57 of a gallon. 

The record for spirits showed an increase from 
1.37 gallons per person in 1916 to 1.62 gallons in 
the 1917 fiscal year. In 1913 it was 1.52 gallons. 


RECORD PEANUT CROP FORECASTED 
•The largest crop of peanuts ever grown in the 
United States is predicted for this year’s harvest 
Department of Agriculture production forecasts 
show an increase over last year of 19,500,000 
bushels, with a total of 79,704,000 bushels. 


THE ALIEN ENEMY ACT 

How the United Stales is Making War Upon 
Germany Through Economic Pres- 
sure in This Country 


By a. MiTCHFir.i, Palmer 

Alien I'rojierty Custodian 

'^HERE are two ways of making war against an 
* enemy. One is by force of arms; the other 
liy force of economic pressure. 

When a nation wages economic war it brings 
to hear upon the enemy every force it can muster 
to stop his supply of foot), money ami inunitinns, 
and thercliy make him weak and impoverished. 

The day the United States entered the war 
there was in this country millions upon millions 
tif dollars belonging to Germans. It was invested 
in mines, factories, hanks, steamships, farm.s, 
plantations, etc., etc. Its total amount might run 
into hillitins. had no way of c.stimating then. 
But we tiiti know that it was German gold that 
was cobmizing industries here in America, and 
that it was go<u! .Vmcrican money that was lieing 
shipped hack to Berlin in the form of earnings to 
enrich the German nation, to fill its w^ar chests, 
to liclp complete its great plan for a world con- 
trol of commerce and industry. 

When war was declared the army and navy 
started to mohilize men and guns, the Shipping 
Board to l)uil(! llie fleet; the War Trade Hoard to 
cut all commercial relations with the enemy, and 
the Alien Property Custodian to gather into the 
Treasury of the. I'niteii States every penny of 
German-owned money that could l)e found, That 
is why the office of the Alien Property Custodian 
was created. 

The duties of the Alien Property Custodian are 
exactly what the name implies, only, in addition 
to the work of taking over and adniini.sterin 
holdings of enemies, he has been given power Iiy 
Congress to sell outright those properties belong- 
ing to the great industrial and corporation classes 
of Germany planted here in America. 

In order to help it is important to know just 
ivho is an “enemy’’ and is “enemy’’ property. 

Enemy property includes any and every kind 
of property, money, chattels, securities, lands, 
indchtedness. accounts receivable, etc., which l)e- 
longs to nn enemy. I'Aen if the property is held 
in the name of another — iw a dummy or in trust — 
if the real beneficial interest belongs to an enemy 
it is enemy property. 

An enemy under the Act is : 

T. Any person regardless of citizenship or 
place of birth, which is within the boundaries of 
Germany, .Austria-l lungary, or. their allies, nr 
within the territory actually occupied by their 
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military or naval forces. A }X‘accful and lavir- 
(jerman or Austrian citizen residing in 
the United States is not an enemy; hut an Ameri- 
can citizen living in enemy territory is an enemy. 

2. A person rcsi<ling outside of the United 
States and doing hnsiness within the territory of 
enemy covnitries or their allies. 

3. A corporation, if incorporated within tlic 
territory nf enemies or tlieir allies, or incor- 
porated in any lu ntral eoimtry and doing business 
within the territory of enemies or their allies. 

4. An oflicial or agent of an enemy Guvcni- 
inent or any suhdivisjon there. 

5. All natives, citizens or subjects of (Germany 
or Aiislria-I liiiigary interned by the War l>epart- 
incnt. 

Ci. All citizens or subjects t)f Gerniany or 
.Austria-Hungary resident outside of the United 
States who are (a) wives of officers, officials or 
agents of (jermany or Austria-l Iimgary, wherever 
resident; (h) wives nf persons within the terri- 
tory (including that occupied hy military and 
naval forces) of Germany or Aiwstria-Hnngary ; 
or (c) wives of persons resident outside the 
United States and doing business within enemy 
territory. 

7. Citizens or subjects of Germany or .Austria- 
Hungary who arc prisoners of war or who have 
been or shall be interned by any nation associated 
with the United Slates in the war. 

H. ('itizens or snl'iccts of Germany or Austria- 
Hungary who since .April b, 101;. have dissemi- 
nated. or shall hereafter disseminate propaganda 
to aid any enemy nation or to injure the cause of 
the United States, or who hate assisted, or wht> 
sliall assist, in plotting against the United States 
or any nation associated with the United States in 
the war, 

0, L'itizcns or subjects of ticrmany nr Austria- 
Hungary whii are iiiclnded or who shall he in- 
cluded in the "I'.neniy Trading List” published hy 
the War Tra'le lloanl. 

10. Citizens or suhiects of (ifniiany or Anstria- 
lltingary who at any time .since .August 4. IPI4, 
have been resident within enemy territory. 

Three-quarters of a billion dollars’ worth of 
property have been reported to the .Mien Prop- 
erty Custodian at AUa-sliington t«>-day, hut from 
our investigation throughout the country we 
know that there is much more not yet locatedr 
Here is where the citizens can render valuable 
assistance. 

A’ou can help the nation by mailing the Bureau 
of Investigation, .Alien Property Custodian, 
Washington, D. C., reports or information on 
enemy-owned property in your vicinity. A'ou are 
sharohoblers in this great comhinatii'ii trust com- 
pany. department store and atiction sale now run 
liy the Govevmnciit, and the larger you sw’ell its 
holdings the more you will back up the Army and 
Xavy now battling against the Hun. 

Note: — N os. 2, fl, 8, !> ami 10 apply only to persons 
resident outside of lift United States. 


Aur/usl, 191^ 

Alien Element in Well-Known Tr.\de Firms 

An interesting insight into the enemy alien ele- 
ment in two concerns in the United States which 
have been manufacturing a German catTeine-frec 
coffee is found in the cases of the Kaffcc Hag 
Corporation and Merck & Co., the former pro- 
ducing Kaffee Hag and the latter Dekofa, and 
both manufacturing uiuler patent rights granted 
by the parent German concern that controls the 
process. c 

The. Kaffee Hag Corporation was found hy the 
.Alien Property Custodian to he half German- 
owned and Merck & Co. So per cent German- 
owned. The Kaffee Hag Corporation is at tiic 
present time a thoroughly American organization, 
the enemy interest liaving been taken over hy the 
Alien Property Custodian, who has appointed di- 
rectors to represent him in the management i>f the 
company. Merck & Co. are similarly controlled 
by the Custodian. 

WooLSON Spice Comp.vny Now Au.-Amkkuan' 

With the purchase, late in July, of all the stock 
formerly held hy the estate of Hermann Sielckcn 
in the Woolsoii Spice Company, of Toledo, con- 
trol of the company pa.ssed into the hands of 
Toledo interests, and the .Alien Property Cus- 
todian's representative on the Iniarcl of directors 
was retired, riic deal also included stock licbl 
by a group of New York linanciers and ddfec 
nun. 

The transaction was put through by a syndicate 
of Toledo citizens, among whom arc W . A, 
Brigham and J. W. Koohnuan, of the Woolson 
Spice Company; M. M. Miller, vice-president of 
the Home Savings Rank, and I'rank and Robert 
Stianaban. of the Champion Spark Plug Com- 
pany. 

Previous Coffee Tr.vue Reorc.vniz.mions 

As has been already told in these colnrans, the 
firm of Crossman & Sielcken, 6f* which Hermann 
Sielcken was a jiartner, was dissolved in Septem- 
ber. 1917, upon advice of Washington officials, 
who pointed out that under the Trading with the 
Enemy Act the firm’s position would he untenable, 
hccanse Mr. Skdeken’s domicile was then Baden- 
Baden, Gerniany. which technically made him an 
enemy of the United States. The firm of Cross- 
man &: Sielcken was succeeded by the present 
Sorenson & Nielson partnership, the mcmliers nf 
which were junior partners in the old concern. 
Sielcken’s interests were taken over hy the Gov- 
ernment, to be held for the duration of the war. 

G. .Amsinck & Co., another large coffee com- 
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mission liouse, was the lirst tt> remove its enemy 
alien clement. Ihe company was reorganized 
April 3, 1916, and Charles A. Holder succccde<l 
Adolph Pavensteilt as president later in the year. 
At that time i.)r. Holder declared (i. Amsinck & 
Co. to be an all-.Ainerican concern. Since then 
Pavenstedt has been interned by the (iovernment 
for the duration of the war. 


WHO’S WHO IN THE TRADE 


An Appreciation of J. F. Hartley. President 
of Carter, Macy & Co., Inc., 

New York 


J l'. HARTLEY, the new president of Carter, 
• Macy & Co., Iiic., the old-estahlished tea im- 
• porting house, is a product of that famous train- 
ing school for salesmen and executives, the Staml- 
ard Oil Company. He was in tlio service of this 
concern for twelve years, during which time he 
laid an excellent foundation of experience to lit 
him for the iini)ortant position he now occupies in 
the tea trade. As representative of the Standard 
Oil Company he circumnavigated the world three 
times. He spent two years in Mexico, four years 
ill .Australia, and visited Java. South .America, tlic 
West Indies and Cana<la, with a short stay of 
about live months in Shanghai, China. 

.A Rkvoli’tion.xry Dkscrxd.wt 
Mr. Hartley was born in Illinois in the late 
seventies, ami is descended from Revolutionary 
families. He was graduated from the high school 
at Decatur, 111 , in 189.^, and for the next two years 
studied law. The following six years were spent 
with gas and electric companies in lllinoi.s. It 
was in that he joined one of the subsidiary 
cfimpanies of the Standard Oil ( onipany, 

In December, 1915, Mr. Hartley became identi- 
lifd with The American International Corpora- 
tion, a newly organized concern, the primary ob- 
ject of which is to encourage and foster .American 
^ trade in foreign lands. In Aupii.st, 191b, this firm 
acquired an interest in Carter. Macy & Company, 
and as a result of the reorganizatAm which then 
look place Mr. Hartley was elected director of 
the tea concern, and subsequently president. 

Mr. Hartley says that the Carter, Alacy & Co. 
business appeals to him strongly because of its 
world-wide scope, and the fact that he has visited 
all the places where the company is represented. 
He has ambitious plans for the extension of the 
business, so that it may eventually occupy a posi- 
tion of supremacy in the world's tea trade such 
as has heretofore been held only by foreign 


I.LS 

houses. He and his associates have already in- 
stituted many changes looking to a broadening of 
the scope of the business, in order that it may be 
of greater service to the traile. He is a firm lie- 
liever of the wisdom of pushing quality teas, I'e- 
cause they encourage consumption. 

A Fokkiov Tr.kdk IfxTursi.vsr 

Air. Hartley's great ambition is to see the time 
when Americans will shake off their provincialism 
and take the part in the affairs of the world wlii. li 
their present devc‘lo[iment justilies. He feels that 
every young American’s duty, after winning the 
war, is the acquisition of languages, and willing- 
ness to spend at least ten years of the earlier part 
of his life aliroad. He also has a message for 
the young women of America, which is that they 
should resolve to he better pioneers, go willingly 
with their husbands to foreign lands and en- 
courage them ill every way po.ssiblc. In his 
tipinkin one of the reasons for F.ngHsh and Ger- 
man .sueees.s in foreign trade is that the women of 
thc.se countries when calleil to foreign lands make 
(he best of tlic .strange conditions. 

If Mr. Hartley has a fail it is navigation. Dur- 
ing his travels lie has spent about tw'o years 
aboard ship, and he acquired a knowledge of navi- 
gation that is prohal'ly equal to that of the average 
inercliant marine officer. .As a traveler he always 
carried a sext.int and a nautical library, together 
with a chroiionieter. 

Afr. I lartley brings to hi.s new work a knowledge 
of world trade which shoubl make him exceed- 
ingly valuable to the firm ho heads and a factor 
to he reckiined with in the tea trade, 


liUMPFR RICE CROP PREDICTED 
.According to reports rcceiveil by the Southern 
Rice Growers’ .AssiK'iatioii at Ueauinont, Tex,, this 
year’s rice cn^p is in good condition and promises 
a considerably larger yield than last year, due 
partly to an increase of the acreage, One inter- 
esting feature of the situation is the big showing 
which California is he'giiming to make as a rice- 
producing State. The total acreage planted to the 
grain in the Unitc<l States this season is in excess 
of i,ooo,(KX) acres, which i,s the largest in the his- 
tory of the Industry. 

RICE IMPORTS PROHIIHTED 
The importation of rice into the United States 
for domestic consumidion ha.s lieen prohil>ited by 
a recent ruling of the War Trade Roard. How- 
ever, rice can he entered in Ijond lor transship- 
ment to the West Indies or Central America if 
the details of ultimate destination are dearly set 
forth on the application for import license. 



SPICES AND EXTRACTS 

A department of particular interest to spices importers, grinders and dealers 
and manufacturers of flavoring extracts, perfumes and toilet preparations. 


THE WAR AND ESSENTIAL OILS 


A Review of Market Conditions Governing 
Raw Materials for Flavoring Ex- 
tract Manufacturers* 


By C. Btn.siKix 

New York 

I TIilNK that the flavoring extract manufac- 
turer, whatever may have been his trials other- 
wise, is to be congratulated on the fact that up to 
tills time he has bad little cause to complain about 
the effect of war couditions, so far as his aro- 
matic raw materials arc concerned. This is con- 
spiciunisly true of his chief staple among the 
oils—lemon. 

The market prior to the outbreak of hostiilties 
had been high on account of conditions in Sicily, 
but had begun to find its way back toward normal 
levels. In tbc panic imiuecliately following the 
declaration of war the price was forced up to 
J-j.co per pound by those who rushed in to buy 
without first stopping to think ; hut it did not take 
long to develop the fact that tlic Sicilian oils, in- 
stead of having ahead of them n pcrnul of high 
price levels, were to take tlieir place among the 
materials which were to be depressed in value 
by the war rather than advanced. 

l^coiioiiiic conditions in Sicily rapidly went 
from ba<l to worse, and for several years now they 
have been completely demoralized: hut the lemiiii 
tree has gone right on hearing fruit as usual. 
The export of the fruit itself became more and 
more difikult, and the product'on of the oil. which 
does not depend on man-power to aiiv great ex- 
tent, has been carried nii regardless of the ques- 
tion of immediate loss or gain. Meanwhile the 
world's demand fur lemon oil had been practically 
cut in two at a single stroke, and as the remnant 
of the European consumptiem gradually disap- 
peared. only one great outlet America -was left. 
We have taken all wc could use of the product 
and a great deal more; hut we could not begin to 
take all there was, and the inevitable result was a 
heavy accumulation of stock, which could not be 
moved from the source even at the bargain- 
counter prices that have now been current for 
several years. 

Lemon Oil Che.aper Than Ever Before 
While lemon oil about a dozen years ago, dur- 
ing a period of great over-production coincident 

* An address read befiire the ninth annml convention of 
Flavoring Extract Manufacturers' Association, New York, 
June 27, 1918. 


with depressed ma^-ket conditions, dropped to 
considerably lower price levels than any reached 
during the present slump, I think it safe to say, 
that all things taken into account, the oil has re- 
cently been relatively cheaper than it ever was 
before. 

If you consider that in the .selling price of 
approximately $i.co per pound, there are at least 
two and sometimes three middlemen’s profits or 
commissions ; that it includes an import duty of 
lo per cent as well as a small export duty at the 
other end; that it further includes an insurance 
premium which at times of acute submarine ex- 
citemenl has been as high as 15 per cent, together 
with a freight charge of lo cents per pound and a 
disproportionately heavy cost of preparation for 
.shipment, owing to the scarcity abroad of metal 
for containers, wood for box shooks. nails, straps 
and all the other acce.ssones, which in large part 
have had to be shipped from here— I say if you 
take all this into consideration it require.s no 
great stretch of imagination to realize how little 
has been left for the actual producer, the man on 
the ground, to repay him for having laboriously 
scratched liis 8co or more lemons to obtain a 
single pound of lii.s product. 

The market, of course, has had a certain 
amount of support Ig keep values from disappear- 
ing altogether. In part this has !>ecu of the ordi- 
nary .sort, through the irediiun of banking and 
mercantile syndicates for maintaining prices, 
while for the rest there lia.s been the familiar 
agitation for (.iovemmert aid and its occasional 
speculative effects. Xc t'dny appears to have been 
accomplished, however, e ther as to restriction 
of the output or as to arbitrary regulation of the 
price; and the latest profiojiition has been for the 
Italian Government itself to buv up a large part 
of the accumiTated stock for use as a turpentine 
substitute. This plan after investigation is said 
to have been declared feasible so far as the avail- 
ability of the oil for the purpose is concerned, but 
whether anything will actually come of it remains 
to be seen. 

Peace Means Higher Lf.mon Oil Prices 

A further and someWiat important agent in 
keeping the market fairly steady has been the fact 
that, while there was nothing to warrant even 
a temporary advance except an occasional flurry 
of excitement due to submarine losses, or to such 
collateral causes as the recently ordered, but up 
to now practically inoperative, import embargo, 
anything like a serious break was bound to be 
prevented by the existence of a strong speculative 
interest, constantly ready to jump in with buying 
orders whenever the price receded below a cer- 
tain point. 
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This latent purchasing power will probably save 
the market from going any lower than it has re- 
cently been, and there remains to be said on this 
subject only that, waving aside all the general un- 
certainties ahead of ns, it seems safe to predict 
that when the great turn finally comes, oil of 
lemon is sure to be one of the first of the com- 
modities which have been depressed by the war 
to respond and be stimulated into a rapid and 
extensive advance, not merely by peace itself hut 
b\- its reasonably certain approach. 

'There can be no doubt that there will tie an 
enormous absorption of the oil by the comitnes 
which are now doing absolutely without it. and 
very much higher' price levels iniist result as a 
matter of course. No one can tell when this will 
come about, hut tlie manufacturer to whom this 
product is an iiidlspensahle staple can make no 
serious mistake by carrying what would norm.'illy 
be an excess stock while it remains so iiitrmsic- 
ally cheap as it is at the pre.sent price. 

Thk Oil of SirrATiox 

Oil of orange has fared rather better. iToni 
the beginning of the war there, \vas_ a heavy de- 
mand in Sicily for the fruit itself for the •allied 
armies; and so long as this demand could be kept 
up the orange producer had little to wi»rry about. 
.\s transportation facilities gradually broke down, 
however, and wood for the packing l)Oxes becamo 
increasingly scarce, the oil jiroblcin began to rc- 
ilssert it.self ; but at no time has there 1 ecu any- 
thing like an approach tn the lemon coiuHtion. 
The Sicilian orange oil has on the whole been 
somewhat under-produced, and it has been able 
to make its own market, apparently witbont re- 
gard to the West Indian product, wliicli lias be- 
come a formidable competitor. 

The production of the West Indian oil ha.s 
spread from Jamaica, where it got its tirst sub- 
stantial foothold, to a number of the oilier islands 
and has become an important industry. The 
product does not average in quality up to that of 
the Sicilian orange, but it has been a matter of 
surprise to manv that the market should at times 
have shown a difference of almost, if not quite, 
$1.00 per pound between the two oils. .\t its 
lower price the West Indian article is undoubtedly 
gaining ground steadily, and the future of the 
Sicilian orange oil is correspondingly prob- 
lematical. 

( 7 V» be i onlhnu'd) 


EXTRACT MAKER'S SERVICE EI.AC 
* 'file C. E. Sauer Company, flavoring extract 
manufacturer in Ricbmond, Va., has 2^ stars 011 
its service flag to indicate the number of em- 
ployees now in service, one of whom is a nephew 
of President C. F. Sauer. 


CASSIA FROM THE EAST INDIES 
Exports of cassia from the Dutch East Indies 
to the United States during the first quarter of 
1918 amounted to 111,690 pounds, against 944.338 
pounds in the same time last year. 


SPICE ASSOCIATION MEETING 

President Littlejohn Tells Annual Gathering 
That Government May Restrict Imports — 

New Secretary and Treasurer Elected 

A t the annual meeting of the .\nierican Spice 
Trade As.soeiation, held in Xew York on 
.August 7, President Lomax Littlejohn said there 
has V.een a growing conviction that the Govern- 
ment will either embargo or restrict the imports 
of peppers and other spices. He stated, ‘This 
will douI;tIess result if such action will tend di- 
rectly or indirectly to win tlic war, ' adding, "I 
am convinced that the members of the War 
1‘oard.s are capable and efficient, and have only 
this end in view, ami if tiiey decide for any reason 
that an embargo on spices is necessary it will 
come.” He also said that the Spice Trade. Asso- 
ciation would cheerfully accept the situation with 
true patriotic spirit. 

iJther points touchcil upon by President Little- 
jiihn were the change of import routes during the 
year from -New York to Pacillo Coast ports, whicli 
ri'quire<l readjustment of ilistribiiti<tii niethoils 
involving increa.sed expense to importers; the 
Ciinlerence had with the War d'rade EOcinl !>y an 
association committee, composed of Messrs. 
.McCormick, Clarke and Littlejohn: llie addition 
of nine members to the memborsliip during the 
year and the. loss of three by death, leaving a 
total of J07; the appoin.tment of Secretary Wil- 
liam Archibald, Jr., as one of the purchasers of 
.spices in the Quartermaster General’s Office in 
Washington. 

The contracts committee, J. lb Rceknagel, 
chairman, reported ciianges in tlie tare 011 pep- 
pers and the revising of the provisions for arbi- 
tration. 

Three resolutions were offered and adopted. 
The first chaiigos the date of the animal meeting 
to the second Wednesday in May of eacli year, 
llic second on the death of William J. Kinsella 
(which is reported on page 164 uf this issue), 
un<l the third concerned the a[)priintnient of a 
committee of five to offer the directors definite 
suggestions for tlie ‘’creation of additional service 
to manufacturers and grinders ’ under the auspices 
of the association. 

Thk Election of Okfickks 
President I/>max Littlejohn, of L. Littlejohn 
& Co., and Vice-President John Oarke, of John 
Clarke & Co., were re-elected. Benjamin H. Old. 
of Old & Wallace, New York, former treasurer, 
was chosen secretary, to succeed William Archi- 
bald, Jr., and J. Melville Morris was elected to 
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succeed .Mr. Old as treasurer. R. M. Littlejohn 
was selected to serve as a director for three years. 

The inenihers of the arliitration committee 
chosen for the ensuing year were: President Lit' 
tlcjohn, John H. Elliman, of Balfour, Williamson 
& Co.; Robert A. Watson, of Gillespie Bros. & 
Co.; Patriik W’alsh, Van I-.oan & Co., and 
Rutger Bleekcr. of Rutger Bleekcr & Co. 


GERMANY’S COFFEE PLANS 

Teutonic Officials Are Already Preparing for 
the Economic Struggle Expected to 
Come After the War 


'^llE (Icrinan (iovcriinKnt is already <lisclosing 
^ that it expects to continue its control of many 
lines of trade when peace comes. A recent issue 
of the '‘Berliner Tageblatr contained a detailed 
st<jry of the Government's plans for economic con- 
trol. Government organizalum has already been 
detinitely planned fnr groceries, fats, oils, rubber, 
hides, leather, textiles and shipping facilities. 

“The organizations in question," says the “Ber- 
liner Tageblatt.” "will be built on the basis of the 
present war organizations— not, however, in the 
way that these will simply be taken over, but more 
in the way of simplihed amalgamations with re- 
gard to which new methods will 1 )C followed. The 
Wirtscbaftsstellcn. as the peace organization will 
be called, will not be made In the form of com- 
pulsory .syndicates with financial participation, but 
more in a way that all industries involved in a 
certain district through their co-operative ns.so- 
ciatioiis appoint delegates who become members 
Ilf the Wirtschaftsstellen.” 

Regarding groceries, the statement maintains 
‘ there is no lack of them on the world market, 
but rather a surplus. The regulation slundd be in 
the hands of a board of interested parties under 
Stale control, and in each case permit slionld be 
given in ortler to prevent foreign firms entering 
the German market by aid of inland illegitimate 
trade. 

“With regard to coffee and tea, a coffee import 
union and a tea regulation office ( Wirtschafts- 
stellc) will bo established in Hamburg, and for 
cix’oa an office with two committees will be estab- 
lished. The rice organization will be more severe, 
as the Dutch mills are said to have amalgamated. 
Here a .State purchasing company (Reichs-lun- 
kaufs-Ccsellscliaft) will he formed." 


ROASTERS FACE FUEL REGULATION 
It was rumored during the month that the U. S. 
Fuel Administration was considering an order re- 
quiring coffee roasters to use gas fuel instead of 
coal, as a conservation measure. If put into effect 
the order will probably be regional and will be 
issued in the fall. 


COCOA BEAN IMPORTS CUT 


War Trade Board Restricts Amount to 
30,000 Tons to Conserve Tonnage 
for Our Soldiers Overseas 
'^HE War Trade Board has set the maximum 
**• amount of cocoa beans that can lie brought 
into this country during the remainder of the 
calendar year at jo.ooo tons. As the puriiose of 
the order is to conse'Ke tonnage the Board will 
not permit cocoa beans to be brought in froiii. 
distant cfiuntries, and has made the following 
allocations of growths tliat will lie admitted: 
Central .•\nieika, 400 Urns; Venezuela, 2,100 tons; 
Ecuador, 7,200 tons; Brazil, 8,000 ton.s; Hayti, 
7C0 tons; Dominican Republic, 4.000 tons; other 
West Indies, 7,^00 ton.s. 

Nearby cocoas were given preference over 
others so that the market may be kept supplied liy 
using as little tonnage as possible. Only impor- 
tations for which allocation certificates have been 
granted to manufacturers will be allowed. No 
consignments or im.sold cocoa will be possible. 

Cocoa importers and brokers expressed their 
willingness to co-operate with the Government in 
every way at a meeting of the Cocoa Bean I111- 
jiorters’ Association in New York shortly after 
the order came from Washington. R. Watson, 
of Gillespie Bros., presided at the first meeting, 
and A. M. Frame, of Frame, Leaycraft & Co., 
acted as secretary, ilr. Maillard, of the Food 
.Administration, addressed the meeting, advising, 
among other things, tliat a committee of cocoa 
men be appointed to confer with the Food Ad- 
ministration at Washington. 

An investigation of cocoa stocks in this country, 
conducted by the War Trade Hoard preliminary 
to this regulation of imports, showed .stocks uii 
hand sufficient, together with the 30,000 tons of 
permitted imports, to last until June, 1919. 


WILL FOSTER FAR E.VST TRADE 
C. M. Bishop, formerly head of the h'ar Eastern 
work of the .American International Corporation, 
has been appointed chief of the recently organized 
Far Eastern Division of the Bureau of Foreign 
and Domestic Commerce which, is designed to 
stimulate trade with the Orient and to make com- 
merce with Asia as general and familiar as it has 
become with Latin America under the Bureau’s 
Latin-Anierican Division; 

Information regarding the needs of Far Eastern 
stations, their systems of credit and what they can 
send to this country in return for American goods 
will be gathered for the benefit of importers and 
exporters. 



GROCERY TRADE DIGEST 

A Department containing the most important news li:ipj)euings of the 
month of particular interest to Wholesale and Retail Grocers and boiled 
down for busy readers. 


NEW FOOD REGULATIONS 


A Digest of the Rules Promulgated During the 
Past Month by the United States 
Food Administration 


IIKRH follows a brief review of reKulations 
^ * governing dealers in foodstulTs which were 
Iironiiilgatcd during the past month by the I 'nited 
States I'ood Administration. 

Drikii Bkans and Dried Peas 

An atnciKiment to Rule [ of .Special License 
Regulations prohibits the purcha.so or sale of new- 
crop dried beans, e.xcept for seed or for I'cderal. 
State, county or municipal governnieuts, or for an 
Allied nation, before September i of ibc >car cov- 
ering such new crop if grown in the Unitecl States 
or Asia, or before June i if grown in South 
America. Porto Rico or Mexico. 

An amendment to Rule applying to ilried peas, 
is practically the same as the foregoing, e.xcept 
the dates are July i ami .April i. respeclivelv. 


Cheese .wd Rittkk 

A modification of the rules governing clice.se 
and liutter permits larger jirofit margins, which 
for chec.se now range from cent a pound per 
carlot to .M'j cents on sales of less than loo 
pounds. I'or butter the margins run from i cent 
per pound per carlot to cents on less tliaii 
loo-pound sales. The maxiimini margins of iirolit 
recently announced as governing sales of cubl 
storage butter have been extended to cover deal- 
ings in fresh butter, effective July 19, 1918. 


Alimeni'akv P.aste and Breakfast Cereai.s 
An amendment to Rule T of these sections, 
effective July .31, 1918. providc.s that manufac- 
turers of alimentary paste and Ineakfast cereals 
shall not during August. 1918. use more than 70 
I^er cent of the wheat, other than bran, shorts or 
middlings, used in .August, 1917. 


•Sri f-Rising Fi.oi’r 

A new Food .Administration ruling provide.s 
that self-rising flour for bread-making purposes 
should be sold at the same margin of distributers’ 
liroht as other wheat Hour. The cost of manuf.Tf- 
tnre (not inclu<liiig milling cost) should not ex- 
cec<l 25 cents per barrel, including the cost of the 
self-rising ingredients used. This rule does not 


include pancake Hour or .similar pre|)aratiii!is in 
liackages. 


Pl Kl HA.SK Prkh AvKKACK.S 
-Nnuther rifling iimvides that under Rule .A-5 
of the Special Liccn.se Regulations governing 
wholesalers, johhers. etc., the licensee is not re- 
quired to average the purchase inice of com- 
modities of different hrands that are of a pro- 
prietary nature, even though the grade and size 
are ihe same, hut may average if he desires. 


NEWS OF THE TRADE 

Ikavfi.inu .Salesmen .Are I'issK\riAi. 

Provoiit Marshall Crowder has given delinite 
as.surancc that traveling .salesmen representing 
jobbing lioiises and other grocery lines are exempt 
under (he “work or light” ruling. 


.XIacaroni Makers Fi.kct Xkw Head 
ihe X.'itional Association of Macaroni and 
NakkIIc Manufacturers, at its llfteenth annual 
convention in Minneapolis in July, elected J. T. 
Williams, president of the Creanietle Company, 
Minneapolis, as president of the association. 


Rue Commit'ikk Addoin’tkd 
K. .\. Fignus and J. F. Hrtuissanl, of Heaumoiil, 
Tex., and J. II. Roman, of Xew Orleans, have 
been appointed n committee to assist in carrying 
out the recent agreements between the rice millers 
and the lAmd .Xdministratioii. 


Xkw York ICndorses S P. M. Closing 
The campaign to close grocery .stores at 8 P. M. 
each day is said to lie meeting with great success 
in New York City, it is preilicted that by the 
middle of .August fully 20,000 retailers in Creatcr 
Xew York will he closing at the luuir named. 


Price OF Rvzon Has Bek.n- [kcrkased 
Early in July the General Chemical Company, 
manufacturer of Ryzon baking powder, an- 
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iiounced to consumers, through a page advertise- 
ment in the "Saturday Evening Post,” that the 
price of Ryzon had been advanced 5 cents a pound 
because of the increased c(»st of labor and ma- 
terials, The announcement pointed out that the 
rate of increase was only J5 per cent, as com- 
pared with 33*/^ (K-r cent ad\ances made by some 
other manufacturers. 

A UoVKkN MFNT Si OAK CoRmk MlOX 
President Wilson has approved the plan to form 
a $5,000,000 sugar corporation to deal in some 
beet sugars and foreign sugars patterned after the 
British method of controlling wheat and Hour. 
The object of the organization, which will prob- 
alily be known as the Sugar Ecpialization Board, 
is to prevent any undue enhancement of the price 
of sugar to the consumer and to secure better dis- 
tribution. The board is to be composed of Her- 
bert Hoover, chairman: (ieorge Rolph, president; 
I'. W. Taussig, Theodore Whitmarsli, Heorge 
Zabriskie, Clarence Woolley and W. A. (lias- 
gf>w, Jr. 


.Must Eaisk!. I’ackack Imkh) CuAm.v 
Carl L. .Mslicrg, chief of the Bureau of Chem- 
istry, has called the attention of shippers of fruits 
and vegetaMes to the necessity of clearly marking 
the contents of iiags, crates, hampers and boxes 
containing farm produce and entering into inter- 
state cominerce. I ailure to comply with the 
ruling will he prosecuted under the Food and 
Drugs Act. 


Ret.mi. i'oou I’hicks 

The retail price of food for the United Slates 
on May 15, 191K. showed an increase of 3 per cent 
over the price of April 15, 1918, according to a 
report of the Bureau of Labor Statistics. Food 
was 63 per cent higher in May, 1918, than it was 
ill the same month of 1913. The least increase 
was in potatoes, 3<S per cent. Three articles show 
an advance of 100 per cent or more. 

CoNsruKRixi; Syrl'p St.\niuki).s 
Revising of definitions and standards for mo- 
lasses and syrups is being con.sidered by the joint 
committee 011 definitions and standards of the 
Department of Agriculture. A public hearing on 
the subject was scheduled for Washington for 
August y. 

Moke F'oodstuff.s on Hand 
Stocks of foodstuffs in dealers’ hands are 
generally larger than Jhey were a year ago. A 


survey made July i by the Department of Agri- 
culture shows increase in the most important 
foodstuffs excepting white flour, which was 51. i 
per cent less than a year ago; buckwheat flour, 
274 per cent less; rice, 41. i per cent less; sugar, 
22.8 per cent less, and canned corn, 12.1 per cent 
less. 

Quantities of whole wheat and graham Hour 
were 159.1 per cent larger than a year ago; rye 
flour, 244.8 per cent; cornmeal, 116.5 cent; 
mixed flour, 100.8 per cent; corn, 56.1 per cent; 
barley, 36 per cent; rye, 27.9 per cent; beans, 73.1 
per cent ; rolled oats, 33.6 per cent ; canned salmon, 
17.5 per cent; condensed milk, 12. i per cent, and 
evaporated milk, 36 per cent. 


PATENTS AND TRADE MARKS 

fl Subscribers and advertisers may con- 
sult this bureau without charge except that 
postage for reply must accompany all in- 
quiries; there are no fees for trade-mark 
searches. 

Atldress all communications Patent and Trade 
Mark Service, The Tka and Copfeb Trade Joubnal 


TRADE MARKS AFTER THE WAR 

1 he Significance of a Copyrighted Mark or 
I^be! That Will Protect Ameri- 
can Products 


A J”I KK the war a copyrighted label, trade 
** mark or brand that will identify a product as 
originating in the United States will he a big 
a.ssct. VVhether it is a carton of sugar, coffee, tea 
or spices, or even a silk hat. the purchaser will 
look for the c<*pyrightcd trade mark or brand to 
.see if they are American-made goods. Label, 
sealed carton, stamp or plate, or whatever other 
device may be projkcrly used to carry evidence of 
origination, will be used wherever possible. Prob- 
ably "Made In America" will be the most popular, 
slogan aiid purchasing guide. 

When the slogan is in vogue purchasers will 
reason that the bulk goods offered in the retail 
store may or may not have been produced in this 
country. The labeled package may be easily 
identified. 

Producers should label their goods in some un- 
mistakable way so as to protect tlic interests of 
American products in America against any Ger- 
man product with its origination cleverly con- 
cealed or merely lacking any evidence of Ger- 
man identification. Labeled or declared goods 
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will 1)0 in demand as never lieforc. The mniaiiied 
or unidentilicd grmory specialties will l)e looked 
oil with suspicion and classed as dinihlfnl. 

PATENT OFFICE REC'ORD 

Patents Granted, Trade Mark Applications, 
Certificates Issued and Labels and Prints 
Registered During the Month 


f STAFF (.(iKRFSOaNDKXCE] 

W \sHix\<iTnN. D. C, July J5. 191S. 

H ere follows a complete record of the ac- 
tivities of the United States Patent Office 
during the month, in so far as they apply to the 
tea, coffee, spice and gettcral grocery trades; 

Patents Gkanteu 

Coffee Pen olatcr— Arthur Hamnierslein, New 
York City. (1,267,405.) A coffee percolator com- 
prising a receptacle, a container for the ground 
or powdered coffee detachably connected with 
said receptacle and having a perforated hollom. a 
plurality of tubes .extending into said container 
and through the coffee tlicrein, perforated hollow 
members carried by said tubes and located near 
the bottom of said receptacle, an liiverletl cnji 
located within said receptacle and having it> open 
end resting upon the bottom tliereof between said 
perforated hollow ineml'crs, said cup being pro- 
vided at its closed end with an exterior recess and 
a protection clepeiuliii.g from said container and 
loosely fitting into said recess aiul ])ern)i(ting a 
limited tilting of said enp relatively to saiil re- 
ceptacle. (Illustrated.) 


Pcreolator Heater — (.)ra A. Colhy, Wilkinsbur.g. 
Pa , assignor to Westinghoiise Electric <S: Manu- 
facturincr Company. ( t .2fi8.02S. ) In an electrical 
heating apparatus, a member defining a liquid- 
receiving well and having an integral, outwardly- 
extending flange, a heating clement supported on 
the said flange, an annular member surrouiKling 
the first-named member adjacent to the said well, 
and having an outwardly-extending flange resting 
oil the said heating element, means for clamping 
the said heating element between the said flanges, 
rnd a casing surrounding both of the said meni- 
hers and spaced therefrom. (Illustrated.) 

Trade Marks RhxnsiEKtn 

Here is a list of trade marks which have been 
registered and for which certificates have been 
issued: 

■■(juittard’s Pure.” (121,713.) Guittard Com- 
pany, San Franciseo. Ground chocolate, cake 
chocolate, tea, cocoa, cayenne pepper, nuistar<l, 
pepper, sage and coffee. First use. Jan. 1, 1H02. 

“Hemlock.” (121,703.) C. E. Coe Coffee Omi- 
pany, Memphis, Teim. Coffee. First use, Oct. 
1.5, 1917. Registered May 21, 1918. 


“Pecoto.” (121,769.) The N. K. Fairbank 
Company, Guttenbgrg, N. J., and Cliicago, III. 


Vegetable oil product Itir .salads and cnokiiig. 
Inrst use, Dec. 13. 1017. 

“Figure of a king bearing a platter of cocoa- 
nuts.” (121,787.) KelK)gg Products, Inc., Ibif- 
falo, \. ). \ul butter, niargariii, cimking fats 
and salad oils, lurst use. Se]it. S. 1017. 

“Kiiigiuif.” ti2i.;8(i. I Kello^.g Pr^'diicts, hte . 
BuflahE N. Y. Nut butter, iiiargarin. cooking 
lats and sakul oils, b'irst use, Sept. S. 

"Kingniit, figure of a king liearing a platter of 
coeoainits. ( 1 Ji,7S5. ) Keilogg Prodiict.s. Jnc., 
I'uffalo, N. NTit butler, margarin, cooking fats 
and .salad oils. I'irst use. Se])t, S. 1917. 

Registered May 28, 1918. 


“Ilinodc, Cranc.s.” (T2r,(jo6.) .Seiju Kato 
Yokohama. Japan. Tea. I'irst use, Oct. 27. 1914. 
“Oimatisn, Craiie.s, .Sunset." ( 121.907,) Seiju 



Kato, Yokohama, japan. Tea, lurst use, Jan. 
d'. 1914. 

"Halcyon." (121.955.) Seattle Grocery Com- 
pany, Inc., Seattle. Certain named foods, First 
use. Nov .1, 1916. 

“Pasco.” (121.942.) P. Pastene ^ Co„ Inc.. 
Boston. Olive oil. lurst use, Xf>v. ir, 1916. 

“Sellner.” (121.921.) Meyer & Lmge, New 
York. Mustard, h'irst use, 1892. 

“Lily White.” (121.916.) R. H. .Macy & Co., 
New York. Salad dressing, First use, 

Registered June ii, 1918. 


"Six-ex Hexagon.” (122,010.) Boyce Extract 
Company, Inc., New York. Flavoring extracts 
for foods. First use. Nov. r, 1917. 

"Zesta.” (122,017.) The N. K. Fairbank (7nm- 
paiiy, Guttenberg, N. J., and Chicago, 111. Vege- 
table oil products for salad oils and cooking. 
First use, Nov. 14, 1917. 

"Omoto.” (122.030.) The H. I). I .ee Mercan- 
tile Company, Salina and Kansas City, Mo. 
Coffee and tea. First use, Noveml)er, kjo8. 

“.-\ R C.” (122,032.) Manuel Caragol & Son, 
Inc., New York. Olive oil. First use. July i, 
1911. Registered Jink- 18, 1918. 


Lakei.s Keoistered 

This is a record of labels which have been 
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regibterL-d and for which certificates have Ijecn 
issued ; 

‘‘Pyramid, " ) Kevurk Arhadjian, New 

N’<irk. ('nffc'C'. 

"/atek, " ( jo.Cjso. ) I't-nnsylvania Oiucolatc 

( oinpaii)-, Pitt^lairi;, Pa. Cccna. 

kt ^islerrcl May .'S, 191H. 

■■.Manlialtaii." ( 20 ,( 177 . | Manhattan Baking 
INjwder ( 'oiuiiaiiy, New N'ork, Cocoa. 

Registered June 18. 1918. 

TKADl'; MARKS PKN’DING 

I he following trade marks have been favorJlhlv 
actef! uiion. .\ny person who helicves he would 
he damaged hy the registrati- ^11 of a trade mark, 
may within thirty <lays enter opposition to pre- 
vent the propose<i ri'gistratiou. All inquiries per- 


''Morniiig-Glow.'' (109,648.) Robert L. Ger- 
hart, Lancaster, Pa. Tea, rice, cinnamon, all- 
spice, cloves, pepper and mustard. 


Wkkk K.n'djng June ii, 1918 

■■.•\-l-a-Mo<le." (108.^70.) Blankc Baer Oicui- 
ical Company, St. Louis. I'lavoring paste for 
foods. 

“Commodore Riltniore,” head of, hnilding. 
(107,781.) The Beau-Site Company, New York, 
i^lavoring extracts^ etc. 

"SonKTset Club/ figure of a club house. ( 109.- 
346.) Shapleigh Coffee Company, Boston. Cof- 
fee. 

“Sanrika.” (109,838.) Chase & Sanhorn, Bos- 
ton. Coffee. 

“Castie.” (109.917.) .‘\gosting Gahhini, San 
l'rancisc<n Olive oil. 

‘Tommodore.” (110,455.) Park & Tilford, 
New York. Coffee. 
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Tr.mii-: M.\rks W’uk h II.we Bkkn l•.\vok\l•.I.Y .\nF!» L’eoN nv the P.mkn't Officil 


laining to these marks should he addressed to 
The Tk,\ and Coii'Ki: Tr-vi'K Joi kn-xi.. 79 Wall 
street, New York City; 

Wkkk I'iMUNt; M.w j 8, 1918 
"llonest Abe," lua<l of Abraham Luicolii. 
(HXJ.I44.) Satvi Health I'ood Company, Long 
Beach, Cal. Instant coffee. 

■’riirush,'' and figure of. (110,157.) Brewster 
Ciordon iSr Co.. Rochester, N. Y, Tea. 

■' Thistle." ( 110.158.) Brewster Gordon & Co., 
Kx)chester. N. Y. Tea. 

"Vesper.” (iuv,<>i.) IMigene Levering, Jr., 
Balliinore. Tea. 

"Lord Calvert." (iia.500.) Eugene Levering. 
Jr,. I'altinmre. 'I'ea. 


W'kkk I’.NniNo Ji nk 4, '1918 
’■Kentucky 1 Ionic" and picture of a home. 
( !05 ..m 8, I Bctteron-kiipert L offee Co., Ashland, 
Ky. ICvisted coffee. 


"Liberty," statue of. (110.551.) .\spcgren & 
Co., .New )'ork. Peanut oil. 


Wkkk Eniunc June 18, 1918 

"Del Monte." (no.091.) California Packing 
Company, San I'rancisco. Canned rice, lobster, 
soup, tamales, spaghetti, crab, shrimp, Ravoili, 
peanut butter, mincemeat, pickles, noodles, olive 
oil. salad dressing, macaroni, tapioca, rolled oats, 
gelatin, dry rice, tajde syrup, glace fruits and 
canned oyster.s. 

‘Avlaid of Honor.’’ (100,559.) Richardson 
Ctirporation, Rochester, N. Y. Cocoa, crushed 
fruits, fruit syrups, sundaes and shelled nuts. 

“Eigure of two women holding wheels.’’ (99,- 
J63. ) h.lrs. J. Wiloit Fils, La Garenne-Colomhes, 
France. Coffee substitutes, namely chicory. 

"Oh, Boy!" (no, 8 i 0 .) Meyer Bros. Coffee & 
Spice Company, St. Louis. Roasted coffee, 





HOW TO HELP WIN THE WAR 



^ Praclical suggestions for the solution of war-lime ])rof)lcms !)y leaders w 
the tea and coffee trade. A digest of nalioniil aclivilics in which all may ])iirtici- 
pate or to which they may lend a hand. 

“OUIl TASK— TO WIN THIS WAIt.”— W h^son. 


PREPARE FOR THE NEXT LOAN 


The Fourth Liberty Bond Sale is Only a Month 
Off, and Every One Should Be Get- 
ting Ready for It 


N OW is the lime ffjr every meniher nf the tea. 

coffee, spice anri fine grocery tratles to lie^iii 
jireparing for the Fourth Lilierty L<ian. It is (Uily 
a month off, and the total sum required is larger 
than any preceding campaign. 

The issue of bonds for the fourtli l"an will 
equal or exceed $6.000, oco.ooo. 't he tentative <latc 
for opening the sale of tlie new eerlilicalcs is 
September 28. ending probably three weeks later. 

The need for money is urgent, and the (lovcrn- 
ment ha,s first call upon all our resources. The 
tea. coffee, sjiice and fine grocery trades made a 
splendid showing in the Third l.ihcrty Loan, both 
for the amount of money they invested in bonds 
and for the spirit in wliieh they went ah-ont gath- 
ering it. They should, and no doubt will, do even 
better in the fourth bond sale. 

Some of the leading tea and cotfee coneerns 
have already begun to lay plans for the loan, 
ibiring the third bond sale some novel .and very 
effective selling campaigns were ImiU np on short 
notice. With more time in which to prepare, new 
and larger plans can be developed that will place 
the trade even higher on the scroll of honor for 
the Fourth Liberty Loan. 

\Vithnut making any rash prognostications or 
attempting to paint the chances of the Allies in 
too rosy colors, there is a possibility tlial this may 
be the “Victory Loan.” Nearly i.joo.ooo Ameri- 
can soldiers are now in France, and more arc 
landing every day. The way our boys drove back 
the Huns during the July drive and their earlier 
victories at Cantigny and Bclleau Wood, together 
with the successes of the I’rcnch an<l Britisli, are 
sure signs, military experts say, that the fortunes 
of war have probably swung our way. 

The industrial w'orkers of the country will play 
a more important pait than ever before in raising 


the new loan. T1 k'\ have pn*!'itcd largely tlirougli 
the war. In many cases jnenased wages haw- 
far outstripped the a«Laiieed cost uf living, so that 
tlic so-called *'w<'rking man" is actually in better 
cireuinstancvs now than he was i-el'Tc the world 
enntlict. He will he called upiiu In meet liis ob- 
ligations t<t llie (Invernmcnt in fnil, and concerted 
efforts will be made all owr the nation to canva.ss 
every industry. 


CHOCOLATE FOR OUR SOLDIERS 

Our Fighters Find It Invalnahie as an Emer- 
gency Ration— How Our Army 
is Kept Supplied 

OffLDth.KS. subsistence ntliecrs and dieticians 
^ agree tliat clioetdatc possesses a nutritive 
value which is invahiahle as an enu-rgeiK:}- ration 
in hattle. It has heeii dcimmstratcd lliat onc- 
<|narter of a pouiul of cliocnlaie will sustain a 
soldier for tweiity-foiir hours, ami will support 
life for forty -eight h<*urs. Xnnu-rons afo the 
.slf»ries of wounded men Iving in \o Man's Land 
mauitaining life and strength on a biiof cliocohitc- 

Soldiers g<fitig into the front line trcncbcs are 
provide«l with a single piece of eliocola(c--iiof the 
milk kind, for that creates ihirsi, but the orrlinary 
water variety. So valuable is chocolate that each 
man is cauti(me<l md to waste it. and if he docs 
not actnally need it to bring the piece back fur 
the man wlio is to relieve him. 

The importance of cluicolate in the diet of the 
soldiers at the front is dcscrilied in a letter 
written by Corporal R. Derby Itolnies, author 
of a “Yankee in the Trenches,” to the American 
Chocolate t‘'und : 

Next to smokes there is nothing .so important 
for the soldiers as chocolate. In the first place, it 
is sweet, and the soldier craves for som{-tliing 
sweet after stew, corned beef and biscuits, day 
after day. Secondly, although sweet, it does not 
create thirst, as does camlv and rither like things. 
It is durable and keeps — that is, until the soldier 
gets it — then it doesn't last long, for he goes for 
it like a drowning man for a life preserver. Tt is 



144 


THE TEA AND COFFEE TRADE JOURNAL 


August, 1918 


most sustaining, and 1 could tell of an experience 
of mine where I was in a shelter with three other 
men for hours without food, except that one man 
discovered a liar of chocolate in his haversack. 
Mayhe your donation will help yonr own hoy in 
just such circumstances, nr niayi>e your neighbor's 
hoy— so give, people, give. 

The American Chocolate Fund, which is coni- 
Ijosed of some of the host known patriotic women 
in the I’nited States, with Ida M. Tarhcll, the 
author, as honorary president, is organized to 
send chocolate to the C. S. hixpeelttionary h'orccs 
in France as a free gift from the American peo- 
[jle. The l-'und purchase.s it under expert advice 
from reliable manufacturers ainl turns it over to 
tiic Red Cross for distril)iition. 

The value of chocolate to the soldier at the 
front has been Sft fully denionslratcd that the 
public is urged to give liberally to this organiza- 
tion for this opportunity to strengthen our light- 
ing ft)rces. The I'nnd aims to send i.cco pounds 
a week and to increase the size of the shipments. . 

The Fund is listed with the Charity Organiza- 
tion Society of New York City. Contributions 
slionid be sent to the .\merican Chocolate Inind, 
4 West Fifty-seventh street. New York Cit>. 

JcNFJST YOUR FACTORY BOILF.R 

Another reminder that the fuel problem will 
begin to loom larger as the cold days apiiroach 
i.s the new .slogan of the United State.s Fuel Ad- 
miuistration. ‘Araximnni production with mini- 
mum waste.” In other words, operate all indus- 
tries at full capacity, but at the same time make 
a pound of fuel perform its maximum service in 
light, power and heat. 

The Fuel .Administration ha.s inaugurated a 
nation-wide campaign for fuel conservation in 
power plants of all kinds, and is Ririning com- 
mittees in every State in the Union to carry on 
tlio work. In adtlition to supidying boiler inspec- 
tors. etc., tile .\iiniiiiistratinn has prepareil the 
following scries of ollicial liulletlns for factory 
owncr.s and operators: Boiler and Furnace Test- 
ing, Flue Cas .Analysis, Saving Steam in Heating 
Systems, Boiler Kooni Accounting Sysfcnis, Sav- 
ing Steam and Fuel in Industrial Plants. Burning 
l''iiic Sizes of .Anthracite, Boiler Water Treat- 
ment. Uil Burning, Stoker Operation. 


MUST NOT COMPETE FOR LABOR 
The War Industries Boar<l disapproves of 
manufacturers using competitive peace-time 
methods in the procurement of labor, resulting in 
the witlidrawal of labor from war industries. If 
persisted in tlK- Board, through its Priorities Di- 
vision, will withhold jiriority assistance from 
employers who pursue such methods. 


IN THE EDITOR’S MAIL BAG 


Here Will Be Found Letters from Readers 
Who Say Something Worth While 

/^NLY letters are published in this column 
^ which deal witli subjects of general trade in- 
terest. Readers should remember whenever they 
write us they can best serve themselves and us 
by being brief. We (ind it impossible to print 
many letters because of their length. 

CoppKK xiiE Most E.ssrnti.\l Dkink 
The following letter from an highly esteemed 
subscriber in Sliidzuoka, Jaj>an, is interesting be- 
cause the writer seems to have missed the point 
of the editorial which he criticises so .severely. 
.As is well known to the average reader, this paper 
carries no brief for coffee as against tea. n sr for 
tea as against coffee. We stand committed to 
every right and proper thing that is likely to in- 
crease the consumption of both tea and coffee 
in .America, The editt>rial to which our cor- 
rc.spondent objects said, in effect, that because 
.\nierica consumed ten times as much coffee as 
tea. coffve was unquestionably our most essential 
drink, and, if ncces.sary, for the greatest good 
to the greatest number, and as a war-time meas- 
ure wc should he willing to forego the use of tea 
before giving up coffee: 

.Shii)ZH>k.\. J.\e.\N, June u, 1918. 
W. If. Ukers. Editor, Thk Tk.\ and Cokfek Traue 
JnCRN.M.. 

My Dkak .Mk. UkhKs; 

A’’our editorial on ivages 458 and 459 of your 
May, 191.8. is.sue might consistcmtly have been 
headed, "Knock the l ea interests and Biiost the 
Coffee Interests and Win the War.” and a few 
more special coffee propaganda of this nature and 
bias should not appear in your interesting journal 
unless you change the title of it to "The Anti- 
Tea and Pro-Coffee Trade Journal.” 

Yours faithfully. 

Otis A. lAxn.i:. 


'I'hk I\v\ Tka Com.missio.vkrV Rki-okt 
The follciwing letter from II. J. bidwards. the 
Java Tea Coniniissioner. who visited .America last 
year, refers to a digest of his report furnished us 
by a Hongkong correspondent and published in 
our February issue: 

Batavia, May 2, 1918. 

William H. Ukers, Esq., Editor, The Tea and 
Coffee Trade Journal, New A'ork. 

Dear Sir: 

1 do not know who yiHir Hongkong correspond- 
ent is, but his so-called “excerpts” from my re- 
port regarding Java teas in America have mis- 
led you into attributing to me in your February 
edition certain claims which I have not made, 
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while in consequence your comnicnts are such 
as I think y(ju would not otlierwise have made. 
The report referred to was a c«>nti(lential one and 
not intended for publication, otherwise you would 
have been furnished with a co[>y. as I pr; inised, 
provided it might be piiblislicd. In view, how- 
ever, of the garbled and erroiicirus staii-mcnts 
made by your corre.spondent, and in order that 
you may judge for yourscll as to the correctness 
of my view of the ]>osition, 1 have pleasure in 
sending you a copy herewith. Tt is obviously un- 
suitable for reproduction in your journal in its 
entirety, but anything nut jf a personal nature 
which you may consider of real interest to ymir 
readers you are at liberty to extract, and in the 
event of your doing so you will no cloul't take 
care that such extracts are correct. 

Very truly yours. 

11. J. billWOKItS. 

|.Mr. Edwards' report (exclinliiig the '■uiisuil- 
jible'’ ami omitting the personalities as he re- 
quested) is printed elsewhere in this issue. Our 
l-eaders can peruse it at their leisure, compare it 
with our previous digest, and then form their own 
opinion. We do mit consider that an\tliliig in 
his printed report alters the correctness of the 
conclusioii.s arrived at and exprcsseil in the edi- 
torial to which he takes exception. However, we 
shall have more to say along this line in a subse- 
quent issue. Meanwbile we mer(*ly wish to point 
out that this is a case where it would have Ihcii 
lietter to have given out the report lor publica- 
tion in the first place ; frankness in matters of this 
kind is always better than “secret (liploinacy.’ 
particularly where trade organizations or projta- 
grindas are concerned. — T iik KniToks.! 


Mork .About }''co.\omk:.\i. Coffkk (iwi.NiHVi; 

Edward Ahorn. of .Arnold & .\bnrn. Xew York, 
again takes up the defense of the home effee 
grinder, answering .A. L Burns’ letter in our 
June issue. It will be remembered that Mr. Ihirns 
disagreed with .Mr. Aborn's article in the .May 
issue entitled "How the Roaster Can Help.” in 
which it was said that the factory grinding of 
coffee is an unnecessary ii.se of metal, capital and 
labor, as compared with home grinding. Here is 
^Ir. .Aliorii’s answer to the criticism: 

i\i;w York. July -’5. I'/nX 
Editor, Thu Te.\ Coffkh Tk.nde Jork-v.vr. 
1 )f.\h Silt: 

Mr. .A. Burns' letter in your June Lssne con- 
tains a clear contradiction of its own reasoning. 
He says, ‘Tt is the little home grinder, used only 
for a few minutes daily, which represents a waste 
of metal, capital and laiior except for the greater 
satisfaction obtained from coffee ground just be- 
fore it is used.” 

Mr. Bums’ naive use of the word 'except” fails 
to obscure or qualify the essential fact he admits, 
to the effect that the Little Home Grinder con- 
serves the value of the coffee. A conservation 
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method for une of the great resources of the 
country, in time of war or peace, insuring its 
quality and saving it from the admitted loss of 
value produced by other methods, cannot, by any 
stretch of logic, he called a waste, or anything 
hut an economic gain of the utmost significance. 

In addition to the waste of quality, factory 
grinds produce other losses offsetting Mr. 
Burns' arguments. The shelving of thousands of 
home mills, a common possession in the homes of 
the country, and making idle the mills in all 
grocery stores, many of them expensive electric 
outfits, rei)resciits a waste of capital and imlal 
of no small size. To-day, in our factories, w'hcn 
flic difiicnlty uf obtaining hands grows tlaily more 
1 aft^ing. the additional burden of more labor 
I ceded. I'ccausc of a substitution of factory work 
for home work, woukl intensify the industrial 
strain, and i.s contrary to the (iovernment's ef- 
forts in. the o|>i>osite direction of utilizing surplu.s 
home lalpor. If the housewife delivers her own 
parcels as a war service to save labor and co.st, 
it is cerfainly a still greater war service to save 
labor, cost and quality by the grinding of coffee 
in the home. There is also the saving of fuel, 
etc., in hand power over factory power. 

As to the capital investments made necessary, 
figure up the amounts exiiended during the years 
i»f the war perind for e.xj>ensive factory grinding 
machinery by roasters, many of whom regard the 
expense as an nnneces.sary an<l damaging change, 
and discover how many liberty Bonds or War 
.'^avirg CVrlilicates the total would buy. 

1 cannot believe that any man conversant with 
the roasting bnsine.ss will seriously compare the 
feasilulity of the simple, mechanical proces.s of 
home grinding with the delicate cooking process 
of roasting, requiring at least a nice degree of 
judgment in regulating the fire and developing the 
shade, highly improliable in the home. 1 re- 
cently hoard a Southern housewife describe the 
uncertain and unsatisfactory results, and de- 
stroyed batches <d coffee in homes wliore the ohl 
practice .survives. 

OhvionsE'. home urinding, necessary to finality 
and easily feasible, is wholly different from roast- 
ing not necessary to quality, often destructive and 
generally impracticable. The roasted coffee berry, 
previous to beinu oround, has a protective struc- 
ture whieii, under riuht care, effectively retains 
the vitality of (l.iv<ir for the time reasonably 
necessary to reacli the c<*nsnnier. 

The vast difference in (leteriMration l)ctween 
hcan and ground coffee is in plain evidence in 
every sUire. Take a package of each out of a 
case of an> brain! iu a grocery store and leave it 
to anyoiie. from a child up, to j)ick the “present 
and living" from the ‘kiead and gone,'’ T have 
tlenionstrated it repeatedly with actual [lackagcs, 
duly verified, to many, including nieml)ers of the 
trade, and the e.xtraordinary difference has never 
failed to incite strong expressions as to the 
ground being comnaratively a damaged product. 

It is passing strange that so plain and well 
acknowledged a fact, of such vital relation to the 
welfare of coffee, is not unanimously and contmu- 
niisly furthered by all trade factors, because (not 
except) it gives the consumer that “greater satis- 
faction” of a greater product, the very spring 
itself of a greater business. 

Very truly yours, 

• Edward Aborn. 
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j.W'A TRAS IX 'I'lli-: UXITEJ) STATIAS 

Java teas wltc first introdiiccil in the United States about ten years ago, but only 
ill the past three or four years have these teas made much headway or iieen used to 
any extent by the tea-drinking public in this country. This seems to have been due 
to the fact that users of black teas favored tlic Ccylon-Iiidia types, and the earlier im- 
portation of Java tea in cup quality resembled more closely the Congou teas from 
China. 

During the past few years, however, the quality of Java tea has shown a marked 
iniprovenieiit. following more closely, both in style and cup, the Ceylon teas, which are 
still the favorites among users of black tea in the United State.s. 

There is undoubtedly a steady and increasing demand for Java tea, although these 
teas have by no means supplanted the Ccylons and Indias, which are still in active 
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demand on account of their desirahle cup qualities and the fact that the shij)i)ers of 
these teas study this market and ship only those grades which are suited to local re- 
quirements. 

Unfortunately for the pro<Iucors of |a\a teas, this .same care and <liscriniination 
has not been ust^l l»y the shijipers from Uatavia. and during the [la.sl year in particular 
what appears to have been unlimited, ill-advised and uncoiilrolled consignments of 
Java teas have l;een made in the United States, tirades not at all marketable here have 
been shipj)ed in large (piantilies, resulting in Hootling the market with teas not salal'le. 
therelty depreciating prices and injuring the reputation of [ava teas, which reputation 
for quality and valiiL was just Ijeginiiing to l)e established. 

One of the most unfortunate ])hases of the [iresent .situation .seems to be that a 
large proportion of recent shipments have been consigned; and consigned not to firms 
having any direct relation with the tea trade, hut to tirms or individuals to whom ‘‘tea 
was .simply tea.” and who, having no direct interest in seeing that this industry 
rtourished and prospCHMl, simply “dumped" the.se teas on the market to the liighest 
l)idder. 'fhe result has been tiiat prices of Java teas have dropped ii> levels they should 
not and could not have reached ha<l a different jioUcy been pursued. Had the ])ro- 
ducers of Java tea worked in harmony and cooperation with those firms in the United 
States having the best interests of the tea industry at heart, the latter woubl have 
seen that only those ((uantities and grades were imported that were a<laptable to and 
readily salable in this market, and at jirices that would have .shown a fair profit both 
to the producer and the irnporier. 

It woubl seem highly iniporlanl in the future that these facts be borne in mind if 
the jiroduccrs and sliijipers of Java tea wish to see (heir pru<liict take a place in the 
Uiiiteil States where it rightfully belongs. — 11 . A. 


\VlilTl-\V.\SIII.\<; .\IK. 

\Vc find it hard to undeiNiaml why some of the Coffee Koaslers’ Association 
officials appear so anxious to whitewash .Mfred 11. lleckmami for his il]-advise<l utter- 
ances classing coffee and s])ices a>- non-esseiUials. It seems to us tlial the best in- 
terests of the trade demand th.il these sentiments l:e rehnked — not condoned. 

The facts in the ca.se'. which have been nowhere jinlilished. as far as we know, 
are that Mr. Beckmann, at the Wholesaie (Iroeers’ convention furni>he(l a newspaper 
association having over 4.500,000 readers a statement in whieli he said: “its (the 
National Wholesale (iroeers' .\ssoeiation ) first and only purpose seems to be to impress 
conservation and the necessity for the nuTchant to as.sisl in helping to win the war: 
that less essentials be (iisf>euseti ivith and that all possible man-power be utilized, that if 
nece.ssary zve dispense zeilh the use ol eofiee and spices now being imported finjin 
foreign countries, namely. Brazil, in order that those ships may be nseil to transport 
our troops an<l .stipplie.s.” 

This statement furnished the basis for an editorial, which, with Mr. Beckmann’s 
picture, was sent to the 300 odd newspapers receiving the news assoeiatum’s service. 
Incidentally, the editorial declared a coffee famine could do no harm, and inferred that 
profiteering wa.s likely to occur in the colTce tra<lc. ft was reprinte<l in many papers 
outside the news association's clientele and furnished the text for a number of 
facetious newspaper paragraphs, all of which played up the uon-c.sseiUial idea and 
sought to discrcjlit coffee as a beverage. It would not be pos.sible to eslimatc in <Ifjl]ars 
and cents the damage done cofifec by Mr. Ijeckmann’s .stutement. 

It is passing strange that all the Xational Cottec Roasters' .Association diil about 
the matter was to issue a Bulletin item saying that Mr. Beckmaiin had assured tlu-ni 
he had been misquoted an<l that he ( Beckmann) "had given explicit instructions to the 
newspapers which puhli.shed the article to give the widest possible piiblicitv to cor- 
recting it," It does not seem to have examined into the real facts of the case, for 
our investigation has <liscovered that Mr. Ueckniann was not mis<juoted, and apparently 
no correction has been published, despite Mr. Beckmann's "explicit instructions.'' 
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In other (juarters there was an attempt to hefojr the issue hy having it appear that 
Mr. [■lecktnann had been misquoted on the suhjeet of a shortage of coffee and profiteer- 
ing in coffee. Tlie editorial did not quote ^lr. Ueckniann on these points. It simply 
made its own deductions based upon nlial he said. 'The Wholesale tirocers' Associa- 
tion Bulletin sought to further cainouHage the matter by putting the blame on the 
newspaper men, giving colfee a handsome endorsement and atlding. fur good measure, a 
slatemeiil that the I’nited Stales Food Adiiiinistration had ruled that “coffee was a 
FockI," .As a matter of fact, there has been no specific ruling on this j)oiiit. Colfee is 
recognized as a food commodity hy being licensed and pul inkier the control of the 
b'ood Administration. J'his act, however, would seem to establish its position as a 
food commodity and a food essential, b'riends of Mr. Beckmann also busied them- 
.selves by spreading the report that the poor man had been woefully misquoted and lus 
interview terribly garl)lc<l. 

Now, we believe Mr. Beckmann to he a gocKl secretary for a Wholesale Grocers' 
Asvsociation, but \vc also believe he should conrme himself to the duties of that office. 
It has been hinted that lie is nnfriemlly to coffee, hut whatever his personal feelings 
are, he has no right to go about the country giving out interviews in his official 
capacity and belittling a product which is one of the principal mainstays of every 
grocery business. The thing that hurts the tra<le is that Mr. Beckmann classed coffee 
and spices as non-essentials. That’s the crux of the matter. Who is Mr. Beckmann 
that he should thus lightly disjiose of one of the most important of the nation’s indus- 
tries? Is his knowledge of the colfee business so profoilml and arc his sources of 
information so good that he knows just what is in the minds of the Food Adminis- 
tration officials, and so feels privileged to si:eak for them as a kind of Oracle? 

d'hc question is simply this; “Did Mr. B)cckmanii say the things about coffee and 
spices (juoted in the news association editorial?” .Apparently he did. as the association 
claims to have it from him in his own handwriting. Wherefore, it seems to us Mr. 
Beckmann should be properly admonished hy ITesidcni Davies, or the executive hoard 
of the National Wholesale Grocers’ .Association, ami that this habit of rushing into 
print with irresponsible utterances, as cvidenceil in this case, should he roundly con- 
demned hy the National Coffee Roa.^ter.s' .\ssocialioii. — W . G. 


AMERICA’S GROWING TE.\ COXSCMrilON 
'fhe annual report of the Supervising Tea l•'xamiller shows we imported about 
42,000,000 pounds more tea in 1918 than <luring the fiscal year 1917. With an embargo 
on tea exports, why this increase? .\re the American people drinking more tea? 
Or is it being stored in warehouses? 

It is most undoubtedly a fact that tea consumption in the United States is in- 
creasing so far as the civilian population i.s concerned, while the army and navy re- 
quirements are, of course, much larger than ever hefnie. and will naturally continue to 
make increasingly large demands upon available stocks here. 

The actual quantity of tea re-exj^orted is also larger than ever before, as can be 
seen from the official rcconls of the Treasury Department. There docs not appear to 
be any specific embargo against exports, for. although it is necessary to procure export 
licenses, applications for these may be delayed, but eventually are acted upon favorably. 

A little over a year ago it became apparent to many of the leading importers, dis- 
tributors, blenders and packers that a tea famine was actually impending. Prices had 
gradually risen on account of advancing freights, hut buyers were indisposed to carry- 
large .stocks in the hope that there wonkl be a change in conditions, causing a down- 
ward revision. In consequence of this attitude working stocks had dwindled to the 
vanishing point, .Anyone forced to go into the market for tea found that holders of the 
available supplies did not he.sitate to take advantage of the extraordinary scarcity, 
which resulted in inflated prices being asked and paid. Naturally the victims of this 
rapacity firmly resolved never to be placed in a similar predicament if it could be 
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avoided. Hence, practically every one of iheiii imincdialely began to =ct his house in 
order for the next twelve-month hy placing large import orders in the countries of 
production. Many of the American Imyers contracted for the entire output of certain 
favorite gardens for months ahead, in some cases as much :is a full year. .Some of the 
largest importers with adequate financial and shipping facilities purchased hu,gc blocks 
of tea, representing accnninlations at the primary ports. Naturally all these ex- 
traordinarily large import orders were riisheil forward front the original points of 
shipment at the very earliest opportunity, with the result that the import figures of the 
Treasury Department show an :d)normal increase. 

As a specific instance, take the shipment imported by one of the large tea-packet- 
ing concerns, amounting to 24.000 chests of Ceylon tea, approximately two million 
pounds. It is known that this concern’s importations were so large that they expe- 
rienced the utmost difficulty in warehousing tne tea: in fact, they had to resort to 
placing a large quantity under canvas alongside of the railroad tracks in northern New 
Jersey. Many other blocks of similar nature could umlouhtedly be traced to similar 
sources. 

It is reasonable to suppose that a large quantity of this surplus is .still on hand in 
bulk as reserve stocks again.st any eventnalitie.s, such as import embargo, restriction of 
imports of curtailment of shipments through any other cause. Bearing in mind the 
many uncertainties with which the tea trade has had to contend it was rno.st natural to 
provide against them and anyone able to do so certainly used only ordinary goori 
business prudence. It is not on record that any profiteering has been perpetrated, 
although on the face of it, it may seem that such would have ensued had not the aggre- 
gate quantity been so large as to autonuitically preclude anything of this nature. In 
this connection it might be said that the very large adtlition of Java tea to our annual 
tea imports was primarily responsible for keeping prices within reasonable bounds, 
Had there been no larger imports of Java tea than during 1916 our aggregate tea 
imports would have been oidy about 10 per cent above normal requirements, anil 
profiteering then perhaps would have been possible. 

To further account for a part of the excess imports it would appear th.at a fairly 
large quantity of tea has been shipped here on consignment for the account of l.oruloii 
interests, presumably for re-export to .‘^outh .America or Canada. Some of these 
parcels have been actually re-exported hy 1-ondon concerns who purchased them from 
London owners, although the tea was stored in .American warehouses. This, of course, 
is owing to the fact that the London exporters having traiic in .South America find thi.s 
the only way in which they can retain their South .American connections, because no 
tea of any kind is permitted to he exported from the United Kingdom since the embargo 
took effect there early in iqt/. — .S. I . 


HERMAN KUl.rUR AND COFFEE 

Surely the evil that men do lives after them. Witness the case of Hermann 
Sielcken, erstwhile German coffee king of America, who, speaking as an honored 
guest before the National Coffee Roasters' Association convention in Chicago, Novem- 
ber, 1911, calmly assured his hearers that the trade papers (including this one), which 
were then beginning to tell the truth about the valorization enterprise, were not to be 
believed in. Subsequently when these same trade papers proved his undoing he re- 
tired to his “native country, Germany,’’ where it is said mu:h of his ill-gotten gains 
were taken from him by the Kaiser, fo-day the one thing that persists to remind us 
of this man’s dominant personality is the valorization idea, which in some form or 
another is constantly bobbing up either in connecton with coffee or cocoa. And the 
curious part of it is that it still fascinates those “merchants in the best sense’’ here and 
in South America that Sielcken sought to impress with his policy of Teutonic ruthless- 
ness and utter disregard for the rights of others. Mr, Sielcken typified in the coffee 
business the same brand of kiiltur that all the civilized nations are to-day engaged in 
fighting. 



MISCELLANEOUS TRADE NEWS 

A Department Covering the Activities and Developments of the Manu- 
facturing Tea, Coffee, Spice and Fine Grocery Interests and the Supply Trades 


TWO NEW EXTRACT MACHINES 

A Brief Description of an Emulsor for Non- 
Alcoholic Flavors and a Cen- 
trifugal Clanher 

IN his atl<lress on nun-alcoholic pure thivt)rs at 
^ tlic recent cunvcntiim nf the Flavoring l'h\- 
tract Mjgiufacturers' Assneiation. Dr, R. O. 
i^*ro(jks attrihuU'd much of his sncccss in prepar- 
ing such tiavors to the "Dc Laval h'.innlsor,'’ 
which is piUurcd on this page. 

'File inaiuifactiirer »U’ this machine, the De 
(.aval Separator 
Company, ol New 
Vnrk, says that the 
particular feature 
of the "IhnuLor" 
is that the ma- 
chine's howl, which 
revolves at lo.ooo 
r. j). m., discharges 
the emulsion in 
four paper - thin 
sheets, and breaks 
np the llavoriiig 
oils into such line 
particles that an 
e V e n distrilmtioii 
of oil is obtained. 
The manufacturer 
Tuf. Dk l.AV.M. F.mi i.sor claims that the ma- 
This machine is iisid in flu- can prepare 

maiuiiacliirc ui tuui-alct-hulic fla- noil - alcoliolic fla- 

\ iinnjj csiracts, 

Yors imich better 
tlian by means of heating machines, and that the 
einulsmn will have greater stability. Terpeiicless 
davors, siiitahlc for domestic or household use. 
can be prepared without the use of gum. hut all 
lhavors made from whole oils will liave to he held 
ifi suspension by tlic use of giiiii arabie. gum 
tragacanth or Iceland moss. 

It is .slated that the 'iinuilsor*' can prepare 
emulsions, etmlaining up to about J5 per cent of 
flavoring oils, that will not separate and still can 
be poured cpiite readily. It is also claimed that 



with this machine flavoring extract makers can 
prepare non-alcoholic flavorings that will not fer- 
ment or mold, and at the same time contain a 
very .small percentage of gum. This process is 
said to be quicker and more convenient than any 


«uher now in use. 



The 1)k Lwat. Ci.akii-ikr 

t«i claiifv 

.Tiul fihrr nlciiholic d.-ivurinlj 
I’Xfracts. 

clarider and Filter, sh.own 
that the e.K tract can be 
clarified, 
and orange extracts when 


Another machine 
made by the san.e 
company is called the 
“F)e l.aval Centrifugal 
Clarifier and Filter,” 
which is being used 
largely by flavoring 
extract makers in 
connection w.'tli alco- 
holic flavoring ex- 
tracts. As is well 
known, vanilla beans 
are extracted with 
strong alcohol. After- 
ward the alcoholic 
•Strength is reduced 
consiflerably, but 
often the product is 
cloudy and requires 
tiltratioii. Ry the use 
of the centrifugal 
herewith, it is claimed 
quickly and effectively 
works well on lemon 
they arc turbid. 


This machine also 


CHAXGKS !X GRACE & CO. 

W. R, Grace & Co. have separated their ship- 
ping interests from their other commercial ven- 
tures by making the .\tlantic & Pacific Steamship 
Company, a former Grace subsidiary, aji inde- 
pendent unit. Likewise, Grace & Co. have, taken 
a leading part in the organization of the New 
Orleans & South American Steamship Company, 
with virtually the same nuinagement as the .At- 
lantic & Facific Company. 

Joseph P. (irace. president of W. R. Grace & 
Co., has re.signed as president of the Atlantic &’ 
Pacilic. and has been succeeded by Maurice Bon- 
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vier, wlio is senior vice-president of W. R. (irace 
&' Co. A. G. Bates, treasurer of the Pacific Mail 
Steamship Company, in which W. R._ (irace & Co. 
liave a larpe interest (in conihination with the 
American Interiiatioiial Corporation, the con- 
trolling interest), and formerly head of the ship 
chartering department of Grace Co., has been 
elected vice-president an<l general niana.gcr of the 
Atlantic & Pacific. Mr. Bates at the same time 
was elected [iresirlent of ^ie \'ew Orleans & 
South .\rnerican Steamship Company. 

A NEW COFFEE CONCERN 

Commonwealth Coffee Company Opens Com- 
plete Roasting and Packing Plant 
in New York City 

\'EN' though the lot oi the coffee man in these 
days of regulation is not an enviahle one, 
nevertheless new concerns eontinne to enter the 
field, and. apparently, these new cmers thrive in 
spite of somewhat adverse conditions. 

The latest acquisition to the ranks of Xcw 
^’ork coffee roasters is the Cominoiuvealih Cof- 
fee Company, which has just conii)h te<i a modern 
plant at 43 Cliff street, occupying three llAors nf 
a remodeled building. While not exceptionally 
large, the plant is very compact, much ihoiight 
having been given to the elimination of waste 
motion. As an instance, the colTcc is carried by 
gravity through the various steps, frmii the lime 
it leaves the roaster until packed ready fnr ship- 
ment. All the roasting, grinding ami packing 
equijnnent is thoron.glily modern. 1 lu‘ machinery 
was installed by the Huntley ManiifacUiring Com- 
pany, and includes a ‘’Monitor” gas roaster. Ihnns 
granulator and a '‘Little Wonder’* automatic 
weighing machine, as well as cooler, sloncr, 
storage biti.s, etc. 

The new concern will roast for the trade as 
well as pack its own brands. A staff of salesmen 
is now being organized, and the ‘‘Commonwealth’ 
brand package coffee is already being introduced 
to the trade. The ‘‘Keystone” brand will he an- 
other leader. 

Distribution will be through the jobber, and In 
some cases direct to the dealer. Al. C. Scott, for- 
merly of E. H. & W. J. Peek, is in charge. 

NEW YORK FIRM IX PRIZE CASE 

In a recent coffee condemnation case in the 
British Prize Court, the name of G. .\msinck & 
Co., New York, was. mentioned as the consignor 
of 404 bags of coffee to Harry Levin, of Copen- 
hagen, in April, 1915. The Crown claimed the 


ultimate destination was really Hamburg, where 
there is said to he .1 firm of Xmsinck & Co. in 
Hamburg. After the seizure. Miron N- Co,, of 
Guatemala, entered a claim as owner of 36.? hags 
\)f the coffee. 

In explanation of their connedion with the 
ease, G. .\msiiuk & Co., of Xew N’ork. state that 
they acted inerelv as foiwarders to Harry Levin 
in C‘'petiliageii, and that Miron N: Co. are not a 
German house. In regard to there being an 
Aiiisinek & Co. ifi llainbiirg. the Xew ) ork com- 
pany states dial the only (irm they know of hear- 
ing the name .\msinck is .\msinck & Nell, shi[) 
agents and brokers, with whom the American 
house has never had any reialion.-ihip or dealings. 

■‘.M eX J" CnEI-'Kl' IIKAXI) L'XHEK IHKE 

L’nfair coinpetitiim has been charged aeain.st 
the K. lb Gray Company, Boston. Ity the I’ederal 
Tra<le Commission, for using llie trade mark 
■'.M X J” in the sale of coffee, 'fbe Federal emn- 
plaint states (hat pnrcliasers of the "M X J” coffee 
menth'iied arc “misled into tlie belief ti'at the 
coffee bearing that tra<k' mark is composed wholly 
of Mocha and Java coffees. wIktchs the coffee 
.sold by the lb lb Gray Company ijcaring the trade 
mark j>f ‘M X J' is composc<l of what are generally 
known as Santos and Colombia coffees.” 

The lb lb Gray Company had until July Jo to 
answer the omiplaint. an<l the hearing before tlie 
cofnmissioii was set f«n‘ \ngust k;, iqi'k. 

A IIOLSF ()U(,.\X‘S .WXIVF.RSARV 

With the July issue the ‘Parchment Prattler,” 
a house organ issc.e<i by the Kalamazoo Vege- 
lahie I'arciimetil Company, eclehrated the begin- 
ning of its second yiar of lite. 1 he little booklet 
is issued inonthK'. (ts e<lilor, James 1 1 . Buswell, 
says il is designed “to spread goi>d cheer and the 
Thrift Message of Paper," meaning, naturally, 
vegetable parchment |')aper for containers of tea, 
Oifffce. spices aiul other foodstuffs. Recent issues 
j»f the ’‘Prattler" have hern carrying a story de- 
scriptive of how vegctahle parchment papers are 
maniifacture<l. 

IMPORTLXfi TEA VI.V PAXAMA CANAL 

.\ccordiiig to Charles de Cordova, the New 
York tea importer, a shipment of tea left Japan 
June 29 on the S. S. Tsusluiua Maru, destined for 
New York via the Panama Canal. .Mr. dc Cor- 
dova states that this is the first shipment of tea 
to lie sent by way of the canal. The Fuji Com- 
pany has about 4,oco half chests of Japanese tea 
on board. 
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EXPRESS RATES ARE ADVANCED 
[prom a staff correspondent] 
Washington, D. C., July i, 1918— The Inter- 
state Commerce Commission has granted the ap- 
plication of the express companies for a 10 per 
cent increase in interstate rates. 'I'he Commis- 
sioners decided that the ratio of operating ex- 
penses to revenues has increased to such an ex- 
tent that aggregate earnings on domestic traffic 
under the present rates are insufficient to meet 
operating expenses. L. M. L. 


NEW YORK FIRM LOSES PRIZE CASE 
The Rritish Prize Court case in which the 
American house of W. R. Grace & Co. was 
charged with enemy trading, as outlined in the 
July issue, was disposed of by President Sir 
vSamuel Evans hy a judgment of condemnation, 
with costs, of the entire shipments, amounting to 
7.928 bags of cocoa and 10,304 bags of coffee, 
which were seized hy the British off Kirkwall, 
Scotland, on May lo, 191^. 


OUTPIT 01 ' NAVY ROASTING PLANT 
The HuntleyMaimfacturing Company reports 
that the Brooklyn Navy YardN coffee roasting 
plant is now turning out coffee in large volume. 
Recently 68.COO pounds were roasted, ground and 
packed in an eight-hour day. The equipment in- 
cludes eight “Monitor’ gas roasting machines. 


BANS UNEQUAL VALUE PREMIUMS 
The Federal Trade Commission recently or- 
dered C. F. Bonsor & Co., Philadelphia, and the 
Grocers’ Coffee Company, Indianapolis, to dis- 
continue the distribution with their coffees and 
teas of coupons to l>e exchanged for unequal value 

premiums. 

BIG shippers form ALLIANCE 
W. R. Grace & Co. and the Siebiro ,\saiia Coin- 
pany, owner of the Toyo Kisen Karslia, one of 
Japan’s leading steamship lines, have jointly or- 
ganized the .'\sana Bussaii Company to engage in 
the shipping Inisines.s l)ctwccn Japan and the 
United States. 

“BLUE BOOK” IS A GREAT INFORMANT 
J. P. Fclir, Atlanta. <»a., writes: “Your Joiiniat is a 
Rrcat infonnant to those wlio arc real students of busi- 
ness. I prize it very highly.” 


MARKETS OF THE WORLD 

Latest News Letters from Staff and 
Special Correspondents in Foreign 
and Domestic Trade Centers 


OUR LONDON LETTER 

The Latest News From Mincing Lane and the 
Continental Trade Centers 

Office of The Tea and Coffef. Trade Journal. 

34 CTatihourn Street, London, W. C. 

London, July 4, 191H. 

I HADING tea traders in this country are 
^ grumbling a good deal at conditions that re- 
sult from what they assert is undue Government 
interference with the tea trade. It is said that the 
Government officials arc iinqualillcd to attend to 
thi.s important business, and have now created a 
condition in the trade that is distinctly perplex- 
ing. For one thing, tea rationing on a national 
scale again appears to be declared off for the time 
being, although the grouml was made ready for it 
and the public and retailers were informed as to 
what should he done. Therefore, the only tea 
rationing that exists at the moment i.s in connec- 
tion with the continuance of certain local schemes 
that have now been running for some time. The 
greater part of the country, however, is still free 
from rationing, and there is no date fixed at pres- 
ent for the introduction of this restriction upon 
tea consumption. 

Other complaints are heard in the trade. The 
fixed price for tea of all sorts in this country 
continues to be 64 cents per pound. Of this sum 
40 cents goes to the grower and for duty: no 
one seems to know where the other 24 cents goes. 
Retailers declare that at present figures the small 
profit they are allowed per pound barely covers 
expenses, and nobody appears to be willing to 
own that they arc having a fair share of this 24 
cents per pound. Apart from all this, it can be 
said that supplies of tea are plentiful now for all 
ordinary requirements, and, furthermore, it is 
also clear that despite the fiat rate of 64 cents per 


NEW EQUAL VALUE ASSORTMENTS 

Puritan China will delight your most discriminating natrons. Ask for samples 
and details— there’s 00 obligation. 

THE UMOGES CHINA CO. w. i.gahris. Prc. SEBRING, OHIO 





We BEAUTY OF FORESIGHT 


With the coming of the Autumn, the Coffee World quickens 
towards its maximum. The cooler weather turns the Con- 
sumer’s mind to the steaming cup; in the Roasting and the 
Packing Houses, executives return from vacations and take 
up delayed programs of purchasing and supply. 

Production rises to a peak in the Coffee World. And this 
peak is mirrored even in Factories that make accessories for 
the Coffee Trade. In our own plants, for instance, while the 
Spring months frequently show a considerable unused margin 
of equipment, late Summer and Fall are always characterized 
by orders marked “ship immediately" or “please rush". 

Every worth-while coffee-package is a special job, requiring 
the painstaking efforts of skilled workmen. To hurry such 
work is to diminish its quality. To the manufacturer’s great 
regret the Buyer often receives lower value on a “rushed” job. 

Foresight is a splendid investment for everyone concerned. 
The Buyer receives a better package and is happy in the 
ability to supply his Retail Trade on time. And the Manu- 
facturer deeply appreciates the consideration — as well as the 
opportunity to se/Ke at top efficiency. 

UNION BAG & PAPER CORPORATION 

(JVame of the Nearett Selling Agent upon requett) 
PRINCIPAL OFFICES - WOOLWORTH BUILDING - NEW YORK CITY 
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l)ijniui some flistril)Utors gel much Ijettcr tea than 
others, and their retail customers are corri'«i)oii(l- 
ingly jdeased. 

l-'resh large (|uai)tities have been l^rouglit h>r- 
W!ird to meet this and next week's current needs 
of the wholesale trade, the total being presnnuildy 
about 13,000,000 pounds. The Indian tea haiullcd 
lately leaves a good deal to he desired, a large 
l)(;rtioii consisting of rather unattractive and 
.stalky leaf grades, while the Imer desirable quali- 
ties are comparatively scarce. 

There is no doubt that tea jdanters have been 
affected by the irregularities entailed by the war. 
This presumal)ly accounts for tlie fact that more 
attention i.s now centered on (luuntity than on 
quality. Nevertheless, costs have been on the iu- 
crea.se, [)articularly where efforts are still made to 
maintain a satisfacttiry standard of quality. 

'I'lie rlistriliutioii of Indian exports has altered a 
good ileal. Russi:i‘s political n])heaval has resulted 
in its now tiuding their way to North .\nier‘ca 
and also Australasia. 'I he whole i.f the iiidnslry 
remains in an abnormal and unsettlcil slate. A 
feeling of dissatisfaction exists in the borne trade, 
generally in re.ga’rd to tl'e system of regi.stralion 
of retailers with wboUsale houses. I'be former 
are thus deharred fn m the privilege oi drawing 
their supplies to suit tlu-ir own convenience. 

The coffee market has been .steady of late and 
olTeriiig.s have not been large. Oeinajid is only- 
active fur lic.st qiialitie.s, wliiclj arc very miicli 
wanted. With jirices high for all useful (lualilies 
there is comparatively little inquiry for the more 
indifferent sorts. The stock of coffee in this 
country on May 31 was R;7.(oo owls., aciainst 
1,40.8 .(xx) cuts, last year; whilst tlie stock of 
chicory was iS.coo cwts.. against «y.o«io cwts at 
the corresponding date of nyt;. (One hundre 1 - 
weight e(iuals 1 1 J poumls. \ This is a further indi- 
cation of the slowly increasing con.sumpthm of 
coffee in this country. W ith rciard to the in- 
crease in the stocks of chicory there is certainly 
less chicorv being usi- 1 than is customary, pure 
coffee being especially in favor. 

b'or coc<\a the public consumption Is fair, but 
tile occurrence of hot weather has knocked the 
trade ilnwn a good deal, ( ocoa in this country 
has a wide sale, stimulated thereto very greatly by 
the diligent, consistent and national advertising of 
well-known brands. 


THE CHINA TEA MARKET 


The Shanghai Market is Not Yet Open — 
Buyers Are Holding Off Because of High 
Prices — Short Crop Expected 

I Si’Kl'IAL fORKESnONDENCn] 

Sh.wgh.m, Chin'a, June 10, 1918. 
'THE first of this season's Keemun tea arrived 
* in Kiukiang oil Alay 17, and was placed on 
the Hankow and Shanghai markets a few clays 
ago. The quality is distinctly inferior to last 
year's crop, both in sap and sweetness, hut the 
cup is fairly good jjody and the whole crop has 
the advantage of being sound. 

It seems probable that with no Russian buying 
the market for all black leaf will be established 
ill Shaiigliai. and the season in Hankow promises 
to 1)0 unique. The leading Chazees are all re- 
maining in Shanghai this spring. 

The figliting in Hunan has prevented the tea 
from getting to market. Six lines of Hnpdi teas 
have come in from To uig-shan. Yueng-low-toong 
and Sooiig-yaiig. Ningchows are arriving, and 
(he infusion shows much better than last season. 

The freight situation remains the same. Space 
is scarce. Teamen expect a short crop. aV.unt =,0 
per cent of normal F. !). C. 


JAVA TEA MARKET 

Business Was Practically Suspended During 
March and April, and All Godowns 
Are Overflowing 

I SPEC i.\t. ( okkrsi-oN'urxcK ] 

Fat.wia, Java. May 1. iQiT 
‘THE lea market has been without support 
* throughout the month iindiT review {.April) 
))wing to tonnage difficulties, i nt indications are 
that considerable business, especially with America 
and Canada, would be possible if freight were 
lorthcomiug. 

b'or two months bnsine.ss has been entirely siis- 
pt-nded, and a number of estates have coiise- 
(jiicntly decided to stop manufacture, not only for 
financial reasons but also on account of lack of 
adequate storing accommodations. .All godowns 
at ports of shipment are full to overllowing. 


P H O S P H AT E 

For Baking Powder and Prepared Flour 

PROVIDENT CHEMICAL WORKS 

Main Office and Work^i 8011 IDAHO AVENUE. ST. LOUIS Branch Officcai NEW YORK, CHICAGO 
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“CANWOOD” 
FIBRE CANS 


TIN-TOP- A Nl)-BOTTO-M 


Damp, dust and grease-proof 


Standard for over 15 years 


In General use for Tea, Colfee, Spice, 
Cocoa, and Dry Products generally. 

1-oz. to 5 lbs. capacity. 

Slip Cover, Friction Top, 
Sifting Tops, Screw Caps. 

Sciuare, Oblong or Round. 

Delivered labelled and ready 
packed in standard fibre or 
wooden shipping cases. 


THE CANISTER COMPANY OF NEW JERSEY 

PIIILLIPSBUIU;, N. J. 

New York Office 
17 BATTERY PLACE 


When Writing Advertisers, Kindly Mention The Tea and Coffee Tsade Journal 
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Exports to the United States and Canada dur- 
ing the first four months of 1918 amounted to 
8,872,000 hall kilos and 1,586,000 half kilos, re- 
spectively. 

Shipments from Sumatra during the first three 
months of this year totaled 707,30-2 half kilos, as 
compared with ^62,^42 half kilos in the cor- 
responding period of 1917. 


Australia Lifts Tea Embargo 
Early in July Australia raised the embargo on 
foreign-grown teas, which means that Java can 
seek a market there. 


INDIA'S TEA TRADE IN 1917 


In Spite of Many Adverse Conditions the 
Season was Exceptionally Satisfac- 
tory to the Producer 


I N his annual review of India's trade for the 
fiscal year ended March 31, 1917, the Director 
of Statistics of India said that for producers of 
tea the season was exceptionally satisfactory in 
spite of many adverse conditions. 

The year was not so prosperous as the prcce<l- 
ing year, when a record outturn and a record price 
level were reached. Nevertheless, owing to in- 
creased acreage and scientific manuring, the yield 
was larger than in any previous year except 1915. 
and prices were only slightly less than the record 
of that year. 

The preliminary estimate of the production for 
Imlia is alxnit 369.000,000 pounds, a decrease of 
3.000,000 pounds. The total value of the tea ex- 
ported was $55,000,000. Nearly 77 per cent of the 
total quantity exported was shipped to the United 
Kingdom. Exports abroad were iQi.coo.ooo 
pounds, a decrease of 47,000,000 pounds, as com- 
pared with the preceding year's record exports. 
In March. 1917, the export of India tea to the 
United Kingdom was restricted to 7.C00 Ions. 
Russia was the second largest purchaser of tea 
from British India, although much handicapped 
by freight difficulties ami toward the end of the 
season by difficulties in financing ex]>orts. 


OUR JAPAN LETTER 

The Tea Crop is Poor in Quality and Sub- 
normal in Quantity, But Prices 
Are “Staggering*' 

[special correspondence] 

Shidzuoka, Japan, May 25, 1918. 
'T^HE new tea crop is poor in quality and quan- 
^ tity. It is doubtful, owing to a cold, back- 
ward spring, if a full cnormal crop was secured. 

At the start of this season the growers were 
asking tlic Iiigli prices obtaining at the end of last 
season. Before any trades were made prices were 
estimated about 10 per cent higher than last 
spring, and have a<lvanced sharply every day 
since. 

The teas of last year can only be approximately 
matched in either cup or style. 

The United States Supervising lea Examiner's 
statement regarding the large .supply of inferior 
or adulterated tea has been transmitted by the 
Japanese .Ambassador at Wasbinjiton to the Jap- 
anese mamifaclurers. who will call a meeting at 
Shidzuoka, June 20, looking to exterminating the 
evil-doers. It is understood that bad tea will be 
destroyed by manufaeturers’ unions and the 
manufacturers will be punished properly. 

Japan's Tea Exports Gain 

Shipments of lea during the last nine months 
of 1917 were .^622,(98 pounds more than in the 
corresponding period of 1916, according to a 
statement made at the annual meeting of the 
Japanese Tea Mamifaclurers' .Association. The 
total export was 38,397,133 pounds. 

.Another report concerned the black tea labora- 
tory, by means of which Japan hopes to capture 
the market held by Indian tea. The year’s output 
of black tea was twice that of 1916. 

It was also announced that the association was 
prepared to spend ^^,142 yen in an advertising 
campaign in the United State,s, Canada, Russia, 
China, Manchuria and Korea during 1918. The 
amount allotted to the United States is about 
3t..5oo yen, to be spent on the establishment of tea 
houses, advertising in maeazires and newspapers 
and the distri! ution of samples. 


BL.A,CK DIAMOND BRAND 
PICKLING SPICES 

SEVENTEEN VARIETIES OF THE BEST QUALITY OF WHOLE MIXED SPICES AND SEEDS. SO 




PROPORTIONED AS TO PRODUCE A FLAVOR UNEQUALLED FOR ALL 

-\rTO" 


ARCHIBALD & 


PICKLING PURPOSiS. 

LEWIS COMPANY 


BULK OR CARTONS. 


NEW YORK 
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" 0\if Task : To Win this War. ” 

— President Wilson. 


CANCO 


“All of us, from the most important to the 
least of us in all trades and occupations, now 
have an opportunity to put our hands on the 
rope that is pulling civilization out of the fire.” 

— Newton D. Baker. 
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OUR BRAZIL LETTER 

Rio Editor Comments on “Valorization the 
First,*’ Coffee Freight Rates and 
Certain Trading Firms 

!si‘) r lAL r(»RKI-Sri)\I»KX<'E| 

Kfo itE Janttko, nkA/u., jlllli- 4, hjl8. 

X aiiiinniicing the lust sale of coffee held in 

stock at Havre on Sao Paulo valorization ac- 
vjiunt, w'iiic'li sale was to lake place June 10. the 
c<{itor of “Wiicnian's liraziliim Review” charac- 
terizes tlic transaction us the “end of Valorization 
the iMrst.” 

"Looked at from t!ic iiurely hiisiness point of 
view,” lie says. " Valorization the I'irst’ has 
proved v.ood i)usiness. i)ecanse it iniqucstionahly 
l)reventc<l the full of coffee to a ilisastrously low 
level during a long period." 

The details of the valorization scheme are ex- 
plained us follows: 

The first loan for valorization purposes was for 
ijo.ooo.coo. uflvanced hy the Cnion Cjoverninciit 
in too;, tint of fuiuLs furnished hy a l.ondon loan 
still outstanding. In addition £i5,ooo.o('0 were 
rai.scd tm the security of some t'.ocxi.coo l»ugs of 
cotTcc. this loan having been jiuid olT. partly hy 
periodic aiuortizalion and partly Iw nnuershm 
into 5 per cent Treasury homls "f 1013 and I reas- 
ury notes of ii)il>, hnth itf which issues were se- 
cured hy the hyp<»thvcation of .t.-^x'.o<‘o hags of 
coffee in I'.urope hclonging h> the S'tate of Sao 
Paulo, and the surtax •»! j' .■ francs per h.ag on 
exports. 

This coffee, hy June to. will have been wholly 
disposed of. and wiili the exception of about 
£t', 000.0(0 retained hy the Herman (hwernment. 
the pri'cccds of tlie sale slnuild now he availahic 
f('r the complete anuirtizalioii »>£ the aho\e- 
mentioned I-ondun loans. 

According to a halancc sheet issued hy the 
Secretary of l''inaiice of the State of Sao Paulo, 
the amount foreign loans niiscxl for valoriza- 
tion account amounted, on Deeemher 3 last, to 
£8,g(')(>,52J. against which the Treasury held coffee 
and easii in Europe to value of frr.l07,40r. in- 
clusive. presiiinahlv. of the £6.100.202. value of the 
1,20(1.385 hags commandeered hy the German Gov- 
ernment ill 1914. 

.According to the statement, valorization opera- 
tions would yield a halancc of £2,102,939. after re- 
ceipt (if the £6,100.202 from Germany. 

Agaiii.st the last douhtful debt may he put the 
value of the forty odd (ierinan steamers re- 
(piisitioned hy the Brazilian Government, for 
lease of thirty of whicli for one year only the 
Brazilian 'I'rcasury will receive £4.o(X),ooo from 


France, besides utilizing the rest for her own 
oversea trade for the rest of the war. 

Discrim IN' ATORY Fkeicht Rates 
In regard to coffee freight rates the editor .says 
Italy is being discriminated against Iw the Cia. 
Coiunicrcio c Xavcgacao. a Brazilian steainsliip 
company, winch tlie ‘'Review" characterizes as a 
"notorious profiteer.*' After telling how the 
Pnited States i.s protected hy its $1.70 freight rule, 
England hy proluhitmu of coffee importations, and 
hrance hy fiovernment control of imports, the 
paper says Italy is rcxiuired to pay as high as 
£38 per ton for i.0(X) kilos and 10 per cent prim- 
age. The editor calls on the .Allies to protect 
Italy. 

Coffee Firms Cuaxoe Allf-gianxe 
It i.s said that the well-known coffee firms of 
Xaimiann (iepp & Co. and Michaelsen Wright & 
Co. have registered as Brazilian concerns, and 
that others are likely to follow their example. A 
writer in a Rio newspaper O'llls it treason, as he 
argues that their only object in transferring their 
allegiance, is to evade liie c.xccss profits tax. He 
thinks it mihcarahlc that anyone boasting British 
dcsccnjt. and having lor many years enjoyed the 
privileges of British connection, should seize the 
opportunity offered hy tlieir country's extremity 
ti- sever the coimeclioij.. 

I-Rosr ilAM.UiK TO CoFFFF. 

Late in July. l)r. Nnma de Oliveira, secretary 
of the S<'ciedadc Proniotora da Defese do (,‘afo, 
cabled J- Langgaard de .Menezes, who is in this 
country in the Society's interests, that the frosts 
of June -'t and 25 destroyed about tjo jut cent of 
the coffee trees under six years of age. and about 
two-thirds of the older trees had their yielding 
capacity paralyzed for two or three years. 


X. C. R. A. WARNS COFFF.lv IMPORTERS 
Tlie Xalional Coffee Roasters' .Association 
called the attention of its members in a recent 
bulletin to the uccessily of notifying the Coffee 
Division of the I'nitcd States Food .Administra- 
tion immediately upon the consummation of any 
purchase of coffee involving importation direct 
from the producing country. The report on the 
monthly returns is not sufficient ; each transaction 
.must he reported at once in order to obtain im- 
port licenses without delay. 


piURESX — — baking 

Cream of Tsrtdr and Pure Phosphate 

Bayers Private Brands at Attractive Prices 

Also Hifh Crade Cocoa* under Private Brands 

MANHATTAN BAKING POWDER CO., 264 Spring St., New York 
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PACKING 

Coffee, Tea, Cocoa, 
Spices, Cereals, 
Shelled* Nuts 

IN PAPER 



A Mark of Quality— 
A Sign of Service 


Tlitsf lire some of the thiti);s that MUST rtach the con- 
sumer with all the aroma and flavor intact. There is no 
Ik tier way to insure this than to use 

l>ianion<l-F '"Ipe's™ 

Giasiine Greaseproof Vegetable Parchment 

Parchmoid 

You should choose one of (iiesc — depending on what you 
pack and how you pack it. Can l*e used iiis:<li* or outside of 
cartons; made into l>a);s. cnvi lopes. ele. All of these well- 
known l)iainond-F Papers arc made of the hijjhcst Kfude 
raw materials. They arc strictly pure cellulose anil free 
from oils, waxes- metals, ele.. and will not injure the. product 
in the sli|;htest. They impart no odor to the food nor do 
they alTect its original condition. 

These papers staml folding and treasing without cracking. 
They can be printed in any colors. They can be had in 
sheets, rolls an<l circles. 

We will l>e glad to semi you samples and give you inform!.- 
(ion if yon will tell us the nature of your prodiiei. If your 
jobber hasn't Piamoiul-F Protective Papers in stock we enii 
supply him uii short notice. 

Diamond State Fibre Company 

Bridgeport. Pa. (Near Philadelphia) 

AUo makers of Diamond Fibre— “A Remarkob'e 
Material” 




Ritchie^s 


ALL FIBER CANS 
TIN TOP AND BOTTOM CANS 


Th.W«l container In plac. of ..pen.!., tin cn^ 'soic'«*Co“"- 

hold the aroma, are airtight and non-absorbmg. The ideal package for Coffee, lea, bpices, t^ocoa 

nut and all dry foods, 

Quofofion* $amphM promptly forwarded. 

W, C. RITCHIE AND COMPANY 
414 SO. GREEN ST., CHICAGO, ILL. 
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SPICES FROM HONGKONG 

A Review of ihe Cassia and Cinnamon Export 
Trade in 1917, With Special Ref- 
erence to the United States 

[si'F.tlAL COKRfcSPOXDENTt] 

Hongkoxi;, British C.iuna, March 12, 1918. 

[7 X PORTS of cassia, or commercial cinnamon, 
^ from Hongkong during the past year have 
held up fairly well, all things considered, llniugh 
figures show decreased exports in amounts and 
values. Exports to all countries are placed by 
commercial authorities at 75.351 cases, compared 
with 94,296 cases in 1916. Of the shipments in 
1917 the United States and Canada arc credited 
with 57,646, and Great Britain with the balance of 
23.705 cases, while in tlic previous year the United 
States and Canada arc credited with 58,225 and 
(ireat Britain with 36,(71. Declared exports of 
cassia to the United States during 1917 were 
valued at as compared wdth $504,207 for 

1916. The exports to the United States in 1916 
were execptional, growing out of specially favor- 
able freight op])ortunities and also as a result of 
.speculation. The trade during 1917 was more 
normal. 

High freights tell jiarllcularly upon the cassia 
trade. During the past year high freights and 
the high exchange value of silver made the cost 
of the better grades of ca.ssia excessive. The 
result was that most business done was in broken 
cassia, while the Kwangsi selected and Saigon 
grades were neglected, and this in turn caused 
considerable stocks to he accumulated. With such 
a stock of the.se grades on !»and it seems unlikely 
that the usual amount of cassia will be gathered 
during 1918, in order that the present stock can 
be worked off. Dealers anticipate steady prices 
for the current year. 

There has been an increase of shipments of 
pepper from Hongkong during the past two years 


as a result of changes in the shipping trade. De- 
clared exports of pepper to the United States in 
1917 were valued at $216,956 gold, as compared 
with shipments in previous year- so small that 
they were not spccllicd in the retur.rs. j he pep- 
per comes from Jiido-China, and heretofore usu-j 
ally reached the United States by way of Europe. 
There is no reason, under nortpal conditions, why 
it should not be exported to the United States 
direct, and the dirdet trading brought about by 
war conditions is likely to become permanent. 


KAS'l' INDIES COh'FKE CROP 

[SPRCIAI. CORRFSTH^XnF.N'CK] 

Batavi.v^ Java, June 15, 1918. — The N. V. Tech- 
misch Bureau Verlioop reports a decided decrease 
in coffee production in 1917 as compared with 
1916. Here are some of the Bureau's statistics : 

, Private ^ Government-v 



1916 

1917 

1916 

1917 

Grade 

Pounds 

Pounds 

Pounds 

Pounds 

lava 

., 18,970.640 

11,186,000 

2,614,600 

594.4r>6 

Lileria 

, . r>,472,.W4 

4,6.36,512 

162.656 

8.3,321) 

)<t»!)usla ... 

... 116,942,;120 

113,908,888 

3.482,900 

3,312.688 

lAtal. . . 

.. 141,38.5,464 

129,731,400 

6,26U.2]6 

3,940,464 


MIDI) COEFI- SHIPPERS COMPLAIN 
.Mexican and Colombian coffee shippers com- 
plain of the freight charges to New York. The 
rate is $21.30 per ton, the same as from Brazil, 
although Brazil is twice the distance from New 
York. The sliiiipers liave tried to charter their 
own boats, hut liceiises have been refused by the 
United States Slupping Board, on the ground that 
it would enable importers to compete with the rate 
lixed by the Board. 

COLUMBI.V GROWERS IN DIFFICULTY 
Reports from Colombia slate that the coffee 
industry of that country is threatened because of 
shipping complications. .Anticipating transporta- 
tion difficulties, growers send their crops to the 
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Tin and Fibre 

Sixteeath & Canal Sti. 

Chicaj^o, 111. 
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CONSERVE TIN AND 

Glass in Packaging 

COFFEE, TEA, 
BAKING POWDER, 
COCOA, Spices, 
Etc. 




FIBRE CONTAINERS 

Teas, Coffees and Spices can be ideally and economically packed in 
WEIS Parchment Lined Containers. Aroma cannot escape— impurities 
cannot enter. 

Baking Powder can be perfectly packaged in WEIS Paraffined Containers. 
They are air-tight and moisture-proof. Both are endorsed by leading 
Food authorities. 

Made in square form, for compactness, with round air-tight cap. Any 
capacity from 2 to 214 cubic inches. 

Let us help you solve your packaging problems. Get complete informa- 
tion, prices, etc. 

The 5^^ fibre container corporation 

160 WEST FRONT STREET MONROE, MICH. 


(Trade 


Mark) 


The highest grade all paper can on 
the market. Its impervious qualities 
are “built into it”, the manufacturing 
process being entirely different from all 
other forms of paper containers. 

A Baltimore Coffee Roaster writes: 
“The Napacan has proven the best for 
groimd coffee that we have tried since 
the advance in tin. We are enthu- 
siastic about it.” 

It is also the handsomest package 
on the market. The patent Hermetic 
Seal Closure is ideal for Coffee. Write 
for catalogue and samples. 


NATIONAL PAPER CAN CO., 
576-598 Clinton St., Milwaukee. 
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coast earlier than usual. Consequently the ports 
are flooded, the market has declined rapidly and 
planters are facing serious losses. To add to 
their troubles production iluring recent years 
has been small because of heavy rains. 

Victoriano Velez states in “El Liberal” that 
steps are being taken to help the planters to pre- 
vent tlie aljundunment of plantations. An effort 
is l)eing made to lessen the expense of transporta- 
tifui from jjlantation to seacoast Valorization is 
also being discussed. A group of capitalists is 
expected to loan money to the producers at low 
interest over a long period to tide them over the 
crisis. 


NEW ORLEANS LETTER 


News of the Trade in the “Logical Port" as 
Gathered by Our Own Correspondent 

XkW OKI.K.^NS, July 31, 1918. 
/^WING probably to tire small stock at New 
Orleans the (iovernment has not bought cof- 
fee here lately, hut still has on hand some that is 
heing roasted under the direction of B. C Casa- 
iias, official roaster for the Government. There 
are three ships allotted for this port, which may 
bring in about 150,000 bags, some of which is for 
interior importers. The local stock now is below 
100,000 bags, which is not regarded as serious, ex- 
cept that it is difficult to secure grades desired by 
customers, 

Mr. Casanas recently returned from a trip to 
New York on Government business and in connec- 
tion with the affairs of the National Coffee Roast- 
ers’ Association, of which he is president. Louis 
Bright, also a member of tb.e coffee advisory com- 
mittee appointed by the Government, has been in 
New York and Washington. He stated that, al- 
though there is no great amount of coffee in 
sight, he is satisfied that no serious shortage w'ill 
l)e allowed to occur, and that ships now afloat 


will bring the stock fairly well towards the 
average. 

The American Coffee Company is making a 
special drive on the sale of Nutro, a product 
which is designed to take the place of chicory in 
coffee. President Ker said the sales are develop- 
ing satisfactorily. E. K. Pei.ton. 


NFAV ORLEANS WANTS MORE SHIPS 

[from STAFF CORKKSPONDENt] 

Washington, D. C., July n, 1918.— A com- 
mittee, composed of tlie following New Orleans 
coffee men, was here a few days ago to advise 
with officials of the United States Food Adminis- 
tration; B, Meyer, Louis J. Bright, Charles Goll. 

It is understood that the committee took up the 
question of additional coffee ships for New Or- 
leans, pointing out the need for them at this time. 
The officials told the committee that they are 
doing all that they can to obtain the tonnage for 
the coffee trade, and it is understood that the 
matter has again been brought to the attention of 
the United States Shipping Board. Lamm. 

THE NEW YORK MARKETS 


Special Market Reviews for “The Tea and 
Coffee Trade Journal” 

New York, August i, 1918. 

T he present coffee situation indicates that there 
will be little material change in prices in the 
near future. Indifferent demand in this country, 
restricted receipts and a smaller visible supply in 
Brazil, as well as the unsettled money exchange 
condititms in that country, are the factors quoted 
by traders for their belief that there will be no 
immediate advance in coffee, Because of scarcity 
here some Brazilian grades have advanced 
slightly. Analyzing the situation one broker said : 
“A full ninety days’ supply, and figuring for a fair 


“Arksafe”Elastic Paper Linings 



FOR BAGS AND BARRELS 

Absolute protection to Coffee, Rice, Sugar 
and Spices. 

Samples Upon Requeat 

Arkell Safety Bag Co., 

CHICAGO NEW YORK 

14 Eagt Jackson Boulevard 120 Broadway 
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average cost on purchases, seems the most 
rational thing to do.” 

The Government's revised coffee regulations 
lia<l little effect on the market. The majority of 
traders were pleased and can now act intelligently. 

Thk Tk.\ Market is Quiet 
The tea market is in the grip of the usual sum- 
mer comi)laint. While there is little Imying, ex- 
cept along routine lines, holders of tea expect a 
revival soon when buyers must conic into the 
market to rejitenish supplies. New-crop Japans, 
I'ormosas and Chinas arc receiving scant atten- 
tion. Outside of Indias, Ceylons and Javas, spot 
holdings in other growths arc generally low. The 
tone of the whole market is quite tirm. 

The Spue Market Fairly Active 
I'hc spice market is moderately active, with few 
changes of importance to note. The domestic de- 
mand is slowly increasing. “Fairly liberal” de- 
scribes the export demand. 

Fepi'EHS— Prices are held fairly steady by a 
good export demand. A narrow market is ex- 
jjected to continue. Cloves — Stocks arc low and 
the future uncertain. Pi.mento — Firm and in 
healthy demand at steady prices. Cassias— A ll 
grades steady and in fair demand. Nutmegs— 
i^pot prices are steadily advancing. It appears 
there will be a scarcity of East Indians. Mace— 
Stocks continue small and prices are linn. 
Gingers — IBusiness practically at a standstill, ex- 
cept in Jamaicas, which are higher. 


COFFEE CROP IN SAG PAOLO 
Cable advices from Sao Paulo, Brazil, received 
late in July, were that the coffee crop is now being 
gathered, and that the yield would he about 
8.000,000 bags. It was further slated that the 
yield for 1919 is estimated at 3,000,000 to 5.000,000 
hags, and 19JO at 4,ooo,coo to 6,000.000 l>ags. The 
decrease in prospect is attributed to the recent 
frost killing large mmibers of young trees. 


OBITUARY 

William J. Kinsella 

William J. Kinsella, president of the Hanley & 
Kinsella Coffee & Spice Company, St. Louis, and 
a prominent member of the National Coffee 
Roasters’ Association, 
died July 14 at the age 
of 73 years. Mr. Kin- 
sclla was known as a 
leading public - spirited 
citizen and an indefa- 
tigable worker for the 
good of the coffee in- 
dustry. Born in Car- 
low, Ireland, June 9, 
1846, he came to New 
York at the age of 19. 
In 1870 he entered the 
grocery business in 
Cleveland with h i s 
brother. In 1881 he 
purchased the St. Louis 
branch of the Thomp- 
son-Taylor Spice Com- 
pany, of which lie was manager, starting business 
under the name of William J. Kinsella & Co., 
which later became the Hanley & Kinsella Coffee 
& Spice Company, with Mr. Kinsella as president 
and John H. Hanley, vice-president. At his 
death Mr, Kinsella was also a director of the 
Mercantile Trust Company of St. Louis, and of 
the Industrial Loan Association. He is survived 
by his widow, two sons and a daughter. Dalton 
J. Kinsella, the youngest, is in army service 
abroad. William J. Kinsella, the elder son, re- 
sides at 7118 Washington Boulevard, St. Louis. 


Jor.L C. Whitney 

Joel C. Whitney, president of J. C. Whitney 
Company, Chicago and New York, died July 21 at 
I.aconia, N. H., where he was visiting relatives. 
.Mr. Whitney had t)cen identihed with the tea 
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trade for a half century. Born at Hudson, Mich., 
in 1838, he joined, in 1865, the importing firm of 
J. W. Doanc & Co., Chicago, which was succeeded 
in 1895 by J. C. Whitney & Co. Mr. Whitney re- 
tired from active business a few years ago on ac- 
count of bis health, lie was a charter member of 
the Calumet Clul) and Chicago Athletic Associa- 
tion, and was rjiie of the best-known bachelor 
clni men in Chicago’s society circles. 

John Backl’s O’Donohuk 
John Backus O’Donohue, a retired colTee iin- 
porter and jobber of New York, formerly with 
I'otter, Sloan & O'Donohue Company, and one 
of the founders of the Republic Can & Metal 
Company, of which he was treasurer until two 
years ago, died July 24 at his home in Brooklyn, 
N. Y. Mr. O'Donohue was born in Brooklyn 
about sixty years ago, and came of a coffee- 
importing family that shared rank with the lead- 
ing coffee houses of the past. 

John Kissock 

John Kissock, of John Kissock & Co., New 
York, a leading incmhcr of the spice trade, died 
July 31 at his country home hi Point Pleasant. 
N. J. Mr. Kissock was 68 years old at his death, 
a”d had been in the spice business for about 
thirty years, He loaves two sons. .Man, a miiihi? 
eneiucer, and Gordon, who is now' serving in the 
navy. 

Wiu.r.AM lU'GH Griffin 
William Hugh Griffin, a buyer for Arlmckle & 
Co., of Pittsburg, wholesale grocers, died July i. 
Mr, Griffin had been in the wludesalc grocery 
trade for al)out fifteen years. 

Ei.E.NNOR ISAUFLl.A PoOl.K 
Eleanor Isabella Poole, wife of Otis .\. Poole, 
one of the leading tea men in Japan, died June 4 


at her Yokohama home. Born in Ireland in 1841 
she came with her parents to Chicago to reside 
there. There she married Otis A. Poole, going 
with him to Japan in 1888. 

SALIENT TRADE NOTES 

W. T. Brown, traveling salesman for J. Aron & 
Co., spent part of July in the New York office of 
this firm. He covers a large territory, and re- 
ports that roasters are operating under consider- 
able handicaps just now, but that conditions are 
generally good. 

The tea and coffee importing firm of Stanway- 
Hutchins, Ltd., with offices at 18 St. Alexis street, 
Montreal, has been organized by H. M. Stanway, 
formerly with John Hope & Co., and John D. 
Hutchins, until recently president of the John 
Duncan Company. ' 

The Best Clymer Manufacturing Company has 
been incorporated at Wilmington, Del., wdth 
capital of $3,000,000, to do a business in teas, cof- 
fees, etc. The incorporators are John C. Draper. 
C. L. Rimlinger and F. A. Armstrong, all of 
Dover, Del. 

The Nordisk Export & Import Company, New 
York, has been incorporated, with capital of 
$250,000, to do a general export, import, commis- 
sion, ship brokerage and forwarding biisine.ss. The 
incorporators are N. .A. Isvald, 105 Hudson 
street: C. Stang, Ritz-Carlton Hotel, and T. L. 
Thompson, 27 William street, 

The pecan exchange at .Mbany, Ga.. recently 
put into operation a Burns 30-iueh revolving 
separator for making seven grades of pecan nuts. 

The A. J. Kasper Company, importer of coffees, 
teas and spices, with offices in Chicago, has in- 
creased its capital stock from $200,000 to $300. ocx). 

The Eppens, Bmith Company, New York, re- 
cently installed a No. 4 Burns coffee separator 
with bucket elevator and a complete set of storage 
bins. 
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TRANSMARINA 

TEAS 


JAVA 

The extensive importations of Java Teas into the 
United States during the past twelve months and 
their wide distribution to all classes of buyers have 
resulted in a growing appreciation of the better 
qualities and grades. 

When our market was bare of Ceylons and Indias 
and prices were abnormally high anything and 
everything in Java Teas were freely absorbed, but 
now wise buyers are using discrimination and de- 
manding the “teas that are better.” Our experi- 
ence and resources have helped many— may they 
not help you ? 


HANDELMAATSCHAPPY “TRANSMARINA,” INC. 
(Trading Co. “Transmarina”) 

62 William Street, 

New York City, N. Y. 
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Alejandro Angel & Co,. New York, have been 
incorporated, with capital of $56«;.oco. The in- 
corporators arc A. Angel and 1C V. Culberson, 17 
State street, and C. T. JMrion, 120 llroadway. 

Philip Wcchsler, dcalet in teas and coffees at 
96 First street, New V'ork, will soon move to 49 
First strec^t, where n complete coffee roasting 
equipment will he installed. This concern sells, 
principally to the hold and restaurant trade, and 
selected one of the new Karonia outlits l)uilt hy 
Jahez Rnriis & Sons, having a No. 5 roaster of 
two hag.s capacity. Tlie coffee is disd?arged into a 
stationary cooler box i)laced alongside the roaster, 
which connects at the hack with the suction 
Stoner. 

The Mohler Pros. Coffee Company, Hatties- 
burg, Miss., has been incorporated, with ^io,(X)0 
capital. Incorporators arc John T. Duke, G. and 
J. E. Mohler, of Hattiesburg. 

The Duncan Coffee Company. Houston. Tex., 
recently incorporated, with $50,000 capital, by 
H. M. Duncan. D. C. Dunn and V. H. Borsodi, has 
installed a No. i Hums coffee granulator for 
wholesale grinding of the ■'steel-cut” variety. 

The Slelhins Company, Savannah. Ga., manu- 
facturer of peanut products, has been incorporated, 
witli capital of $J5,(xx), by II. Geiger and others. 


The Raise Light Manufacturing Company, 
baking powder maker, has been negotiating for a 
plant in Havore, Mont. 

Equipment recently shipped to San Francisco 
for the Lipton tea packing plant includes a No. 2 
Bums mixer for blending tea in batches of 1,000 
pounds at a time, with fan attachment for remov- 
ing dust. 

Rebhun, Dworkis & Co., 169 Rivington street,. 
New York, have been incorporated, with capital 
of $25,000, to do a wholesale grocery business. 
The incorporators are K. Rehbun, L. TTirsch and 
IT. Dworkis. 

.\ Challenge pulverizer was recently added to 
the coffee grinding department of Robert Buttlar 
& Co., wliolcsale dealers and roasters at 623 Hud- 
son street, New York. 

The 'Crown Cordial & Extract Company, Wat- 
sonville, Cal., has changed its corporate name to 
the Crown hViiit A’ Extract Company, so as to 
more clearly indicate the nature of the business. 

The Utica Flavor & Extract Company, Utica, 
N. Y., has l>een incorporated, with capital of 
$.>o.coo, hy S. Owens, V. T. Gilbert and A. G. 
Senior. 

The Mutual Coffee Company, Montgomery, 


EPPENS, SMITH COMPANY 

Importers and Jobbers 

COFFEES and TEAS 

267-269-271 Washington St., 103-105-107 Warren St., 

124 Front St., New York 

JAVA anJ SUMATRA 
COFFEES 

SPOT AND AFLOAT 

Offering some choice lots. Ask for Samples 
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JAVA TEAS OF DIRECT IMPORT 

ROWLEY DAVIES & CO., LTD. 

BATAVIA, JAVA 
OR FENCHURCH HOUSE, 

5, FENCHURCH STREET, 

LONDON, E. C. 

WILL GLADLY SUPPLY ALL INFORMATION 


IRWIN -HARRISONS & CROSFIELD, Inc. 

Importers and Jobbers of Teas 

PHILADELPHIA NEW YORK BOSTON CHICAGO 
50 So. Front St. 96 Wall St. 27 India St. 425 W. Ontario St. 
SAN FRANCISCO, 25 California St. 

London Colombo Calcutta Batavia Shanghai Hankow Foochow 
Shidzuoka Daitotei Medan (Sumatra) Singapore 


FRANCIS PEEK & CO., Lid. 

Head Office: 20 Eastcheap, London, E. C. 

SINGAPORE JAVA SUMATRA 

Laldlaw Buildings Batavia, Soerabaja, Baodoeng Medan 


JAVA TEA 

AND OTHER 

DUTCH EAST INDIAN PRODUCE 
TIN RUBBER SUGAR 

COFFEE RICE TAPIOCA PEPPER CITRONELLA OIL, ETC. 


Write to our Batavia House aad ask to be placed on 
Mall List to receive our Java Monthly Produce Report 
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Ala., has recently installed a second No. i Burns 
granulator. 

The Royal Baking Powder Company, of Okla- 
homa City, Okla., has been incorporated, with 
$100,000 capital. 

The Hershey Chocolate Company will soon 
install more Burns roasting machinery, including 
six No. I roasters, tiptop cooler boxes, etc., simi- 
lar to apparatus already used in the big factory 
at Hershey, Pa. 

J. D. Lewis, president of the American Cotton 
Oil Company and its subsidiary, the N. K. Fair- 
l)ank Co., has resigned to become president of the 
United Cereal Mills, of Chicago and Quincy, 111 , 
and Buffalo, N. Y. 

The Mason, Au & Mangenheimer Candy Manu- 
facturing Company, Brooklyn, N. Y., recently in- 
stalled a No. 5 Burns roaster for gas fuel in the 
cocoa roasting department. 

J. H. Barringer, formerly executive secretary 
of the National Cash Register Company, Dayton, 
Ohio, was promoted July 5 to assistant manager 
of the company. 

The H. C. Derby Company, 622 West Thirty- 
ninth street, New York, recently installed a Burns 
suction cleaner for removing stones, etc., from 


blanched peanuts. This concern is affiliated with 
the E. K. Pond Packing Company, Chicago. 

Early in the month shareholders of the Acme 
Tea Company were being asked to exchange their 
first preferred stock for the same class of stock 
in the American Stores Company, share for share. 
The right to exchange ceased after July 31, 1918. 

Recent additions to the peanut butter equipment 
operated by Hamilton & Hanscll, Inc,, of 99 North 
Moore street, New York, include a Burns suction 
cleaner and picking table with bucket elevator, 
etc. 


BUSINESS WITH PORTUGAL 

Specialty in 

Teas, Coffees and Cocoas 

Importers and Exporters 

SOCIEDADE PORTUGUESA IMPORTA- 
DORA AND EXPORTADORA Lda. 

(Portuguese Import and Export Co., Ltd.) 
Head O/Uce: 

Rua dot Douradoret, 83, LISBON 
London Office; 63, Crut ched F riart, E. C. 3 
Agenciat all over the world 


NORDHEIM & CO. 

61 WILLIAM STREET NEW YORK 

IMPORTERS OF 

TEA, RUBBER, COFFEE, TIN, COPRA 

and other Dutch Indian Produce 

Agents of von Nordheim & Co., Batavia, and Indische Handels 
Maatschappy (Indian Trading Company), Rotterdam and Soerabaia, 
Java. 

Directors of tea, rubber, cocoanut and tobacco plantations in the 
Dutch East Indies. 
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E. B. MOLLER & CO. 

Impocterii Giowen aod Muuficturen at 

CHICORY AND 
COFFEE SUBSTITUTES 

OF EVERY GRADE 

21 1 FRANKLIN STREET, NEW YORK 


Jardiaejathesoa & Co., 

LIMITED 

Importers of ell classes of tea, including 

CEYL0NS,IND1AS 
and JAVAS 

63 Wall Street, New York 


TEMPLE GARDEN 

BRAND 
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' T£A 

1-AttDENv’-., V 

COFFEC 


COCOA 

\ A / • 

CHOCOLrATC 

^ILAfv 

SPICEISI 

/r'Zpy: 

EXTRACTS 


THE TEMPLE GARDEN CO., BOSTON 


BEST VALUES IN 

India and Ceylon 

TEAS 

Importers 


REEVE & VAN RIPER 

WAREHOUSEMEN 

COFFEE SSSSSsSMcgSr*’ 
Packers of Teas 

Btorsge end Welghlnf 

^.40.49 WATER ST., NEW YORK 


HUIMT & CO. 

The Oldest Japan Tea Exporting House 
in the Orient 

JAPAN TEA ;; CHINA TEA 
135 Front St., New York 

CHICAGO MONTREAL 

326 W. Madison St. 3 St. Nicholas St. 

Agtneita in Important Citio$ 



Trade Mark Reg. U. S. Pat. OH. No. 105.557 




New season’s genuine “Fuji” 
now ready. Inquire for samples 
and prices on the celebrated 
marks 


“0PF’’|Fja„rfful 

%»ii# 

APPLY TO 

CHARLES de CORDOVA 

SOLE AGENT for UNITED STATES (East 
of Denver) and CANADA of THE FUJI 
COMPANY, SHIDZUOKA, JAPAN. 

78 WALL STREET, NEW YORK 
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THE PRACTICAL RETAIL GROCER 

^ A department devoted to the discussion of problems which vex retailers; 
telling how to arrange, display and sell goods; how to systematize; how to ad- 
vertise, how to obtain the maximum eflSciency in the grocery business. 


COFFEE AND SALESMANSHIP 


How British Wholesalers Are Teaching Grocers 
in England the Proper Way 
to Sell Coffee 


W MEX tlic recent shortage of tea befell Great 
Britain several of the large importing 
houses began a campaign to educate the English 
grocers on how to sell coffee to take the place of 
tea. The pro()aganda was carried on largely in 
British grocery papers, in page advertisements, 
many of which contained suggestions that even 
the better versed American colTee retailer might 
find instructive. 

One of the most striking series of advertise- 
ments was run liy Brooke Bond & Company. Ltd., 
who are best known in the British Empire as tea 
people, hut who also handle coffee. The scries 
wa.s entitled ‘‘Coffee and Salesmanship,” and con- 
tained the following precepts: 

The grocery trade, or any other retail business, 
can be carried on in two ways— you may let peo- 
ple buy, or you may sell them things. 

One is mere shopkeeping; the otlicr is salesman- 
ship. One is letting customers clu'iose; the other 
is selling things that the grocer chooses. 

Creating a demand instead of merely waiting 
for it is active business building. It takes time to 
serve customers, anyway. Use tliat time to sell 
what you want people to buy, and you trade to 
your own advantage. 

Hardly anything which a grocer has for sale at 
the present time is better worth salesmanship than 
coffee. 

The grocer has a chance to use bis knowledge 
and his business sense on coffee. There is a 
chance to build up business with coffee. 

If customers at tlic present time are not plea.sed 
with your tea it is not entirely your fault. But 
that will not save you from their criticisms. 

The coffee which you can sell them will give 
every satisfaction. You have a choice of five ex- 
cellent coffees from us. And you can sell coffee 
if you try. 

Salesmanship is not pestering people to buy. 
Neither is it selling people something that they 
do hot want. 

Salesmanship is helping people to buy what they 
. want, ivhcther they know that they want it or not. 


People need coffee to-day. But comparatively 
few of them know that they need it. 

They have no chance to exercise their taste in 
i'.iiying tea. The grocer has no chance to exercise 
his groccrsliip in selling tea — or l)u>ing it. He 
knows little more about the tea of to-day than the 
people know who buy it 

But there is a clioicc in colTee. The grocer who 
knows how to buy coffee is able to compete with 
hi.s rival who rioesn’t know so well how to buy 
coffee. That is a sort of competition worth 
having. 

But to sell coffee you must teach customers to 
want coffee. That is salesmanship. 

People in this country know very little about 
coffee. They are not much accu.stomed to drink 
it. In ig!3 .165.on.464 pounds of tea were im- 
IKirted into this country and only 94,854,816 
pounds of coffee. A pound of tea makes about 
five times as many cups as a pound of coffee, so 
the consumption of tea was nearly nineteen times 
(h.al of coffee, counting the cups. 

But coffee has more than tlie stimulative and 
comforting value of tea. I’eople may not care to 
drink it in the afternoon. There is every reason 
why they should drink it for breakfast, though. 
In a popular c)a.s.s trade the superior economy of 
tea is less Important just now' than it would 1 ^ in 
ordinary limes, because work is more plentiful 
and wages higher, 

The aroma of coffee is a powerful argument in 
selling it. Grind il in the shop, and the fresh, 
fragrant odor attracts the customer. 

.-\s a consequence of the educational campaign 
coffee sales are booming in Great Britain, and 
the grocers are concentrating upon it. Here fol- 
lows a British description of a window display 
made up by an English tea and coffee merchant 
in Bradford: 

In the center of the window is a chart showing 
llie annual production of coffee by the principal 
areas in, pounds, viz.: Brazil, 1,823,009,000; Cen- 
tral American, 196,757,000; South American, 158,- 
745,000; West Indies, 95,946,000; North America, 
64.992,000; East Indies, 45.809,000; British Indies, 
29,400,000; Africa, 20,053,000, and Arabia, 16,436,- 
OOC. From the strips bearing these figures are 
colored tapes leading to samples of the various 
coffees grown in these areas. These statistics 
were obtained from the U. S. A. Bureau of Agri- 
culture, 1914. Paper bags on the right of the 
window show the amounts of coffee consumed per 




Aiiflust. 1918 THfi TEA AND COFEEE TRACE JOtJfeNAL 



( 

This Is Your Supreme Test 

No use wasting ytur time in argument cAcr the war. 

We are in the war to tlic bitter c-nd. We are in it because 
this Republic has dedicated cur brave ytung lads and 
all our national rcscurces to, the cause of Frecclcrn. 

It is not enough to give soldiers and ships and guns— 
we must give our souls. We must save and sacrifice 
until it hurts. We will come out of the conflict a stronger 
• and sturdier race with a higher intelligence regarding the 

nutritive value of foods. Wanton waste of any of the 
great food staples is unpatriotic. 

We have given to the Government a good portion of 
our wheat supply. Of course you can’t get all the vShred- 
ded Wheat Biscuit you want. But don’t grumble or 
complain. Our supply is limited just now — but the 
golden harvest is near. 

The Shredded Wheat Company 
Niagara Falls, N. Y. 

- ' 
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head ill various countries. The window has been 
a success from an educational standpoint, and one 
from which Messrs. Moreland & Son have 
reaped considerable benefit. The window was 
dressed during a period of acute tea shortage. 

The foregoing de.scription affords a valuable 
.‘suggestion for a grocer’s window display in this 
country. 

TEA NOTES FOR RETAILERS 


Some Valuable Hints on Blending and Dis- 
tributing as Suggested by a Cana- 
dian Importer 

By H. L. yiAci.KAN' 

VniKouver, 15. C. 

No. 3 — Uniformity in Blends 

cliicf requisite in blended teas is iiniform- 
^ ity. I’ew retail dealers arc able to buy suffi- 
cient of the several growths to make a blend that 
will guarantee the quality ninniug uniform. 
Sooner or later one or more of the teas insed will 
run out and have to be replace<l by a “niatch,” 
as near a match as possible. With an assorted 
stock of 25 che.st.s or less of hlending teas this is 
bound to occur, even if the dealer should know 
tlie requisite teas and the proportions to use. 

The wholesalers have almost an unlimited sup- 
ply to draw from, and the blender who knows his 
business will use about from si.x to seven teas to 
a blond. So when he has to replace teas that run 
out the change will lie so slight that it is alino.st 
imperceptible. 

The retailer using two teas ’and one running out 
is at a disadvantage as coniparpd with the whole- 
saler who only has to change in the proportion of 
one to seven. It is no guarantee to buy the same 
estate mark each time. Tea from the same estate 
this month may be very much inferior, or very 
niucli superior, to the previous shipment, varying 
with climatic conditions, or the season of the year 
it was grown. 

You cannot reduce cost by using poor flavor, 
rank, weedy or tarry teas, no matter how cheap 
it is, without injuring your blend, as the cheap 
quality will stand out and come through in spite 
of what you can do, and the high quality teas will 
not offset the poor. To obtain a medium quality 
blend use all medium quality teas rather than 
some high and some poor. It is safe to avoid 
cheap liquoring tea.s at any time. 

High grade teas may be blended with medium 
grade without injury to the blend, hut never poor 
quality. As much as possible select teas of the 
same sii^e leaf. If you use coarse teas (no matter 


what the quality) with small broken leaf, you 
will find the small leaf will gradually work to the 
bottom of the chest or bin. and will not blend 
evenly, ft po.ssib/e, keep your blends made up at 
least five weeks ahead before going into consump- 
tion, so that the flavor of the different teas will 
assimilate with each other. 

It is perhaps needless to point out that it i.s very 
essential that teas he kept air tight as much as 
possible and packed tiglith- in the chest or inn. 
It i.s advisable, if buying teas already blended, 
to disturb them as little as possible, as they are 
packed tightly in the first place. When put into 
bins, etc., they get more or less loosened up and 
the air gets into them. The same precaution is 
applicable to straiglit Ceylons or Indians. 

In storing tea avoid placing it near fruit, cheese, 
vegetables, soap, oil, tar paper, or anything of a 
strong, smelly character, a.s probably there is no 
other article of the grocery business, with pos- 
sibly the exception of butter or coffee, that so 
re.idily takes on foreign odor as does tea. 


A CANNED MILK WEEK 

A Nation-Wide Sales Campaign Under the 
Slogan '‘Use More Milk" is to Be 
Carried On Through Grocers 

'^IfE Carnation Milk Products Company has 
* been quick to gra.sp the significance of the 
Food Administration’s efforts to increase the use 
of milk and milk products as a measure of food 
conservation. The company lias adopted the 
slogan “Use More .Milk,” and entered upon a na- 
tional consumer advertising campaign, which is to 
he supported by a “Carnation Milk Week,” August 
1 5 to 22. 

'I'his week of intensified Carnation milk sales’ 
efforts on the part of grocers is the main feature 
of the national drive. The idea in .arranging the 
week so that it laps over a Sunday is to enable the 
dealer to carry his window and counter display 
over the busy week-end. and to have it on public 
view on the Sunday in the middle of the week, so 
that he will get the benefit of its selling influence 
the next few days. 

window trimming contest has also been pro- 
vided, with a total of a thousand dollars in cash 
prizes. The company has also published “Carna- 
tion News,’’ a full-sized metropolitan newspaper, 
claiming that “it tells more about canned milk 
and its possibilities than could be put into print 
in. any other way at this time.” Every grocer can 
secure a copy by asking hi.s jobber for it, or by 
writing to the Carnation Milk Products Company. 
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^ ^ ELECTRIC 

UNIVERSAL C coffee 

— — / MILLS 



E.9S1 

COUNTER TYPE 

GRINDS 
5 LBS. 
PER 

MINUTE 


Send for our new UNIVERSAL Coffee Mill Catalog No. 4S0. 
LANDERS, FRARY & CLARK New Britain, Conn, 



Rows and rows of Yuban packages are continually going 
on to the shelves of thousands of grocery stores. 

At once off they go into the hands of hundreds of thousands 
of customers. 

These quickly moving packages tell the story of the demand 
for Yuban. 

You will find that Yuban repeats as no other coffee does. 

ARBUCKIE BROTHERS 

Yuban Coffee Department 

NEW YORK PITTSBURG CHICAGO 
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FOOD CONSERVATION DIGEST 

4 Practical suggestions for 
dealer and consumer co- 
operation with the United 
Slates Food Administration. 


HOW TO SAVE SUGAR 


Some of the Many Ways by Which Grocers 
Can Aid Their Customers in the 
Conservation Programme 


IN a letter recently sent by the United States 
^ Food Adniinistration to the secretary of each 
retail grocers’ association in the United States, 
the seriousness of the sugar situation as it is to- 
day was dwelt upon, and suggestions were offered 
whereby grocers can help in the conservation 
programme by educating their customers in the 
ways of econojiiy. Salient extracts from the 
letter follow: 

“The Food Administration needs tlie conscien- 
tious and thorough help of every retail grocer in 
the country in the conservation of sugar. 

"During the past thirty days the necessity for 
increased sugar conservation has become greatly 
emphasized, due primarily to a shortage of sup- 
plies, losses from increasing submarine activities, 
and other transportation didicnities. * * * 

“That real conservation of sugar may be ef- 
fected the consumer must be thoroughly im- 
pressed with the imperative need for its eco- 
nomical use in the home. The retail grocers, be- 
cause of their constant and personal contact with 
their customers, are in a position to render now 
a very distinct .service. They must urge that con- 
sumption l>e reduced to the lowest possible point 
for ordinary use. H two teaspooiifuls of sugar 
•are now used in coffee and tea, they should sug- 
gest that it be cut to one or eliminated for this 
purpose entirely. Urge that .sugar be not u.sed in 
froslings and fillings for cake and pastry, but en- 
courage the use where possible of wholesome sul>- 
stitutes, such as sirups, honey and other similar 
products. There are iniuimerable ways in which 
sugar consumption can be reduced without the 
slightest personal annoyance, and it is to this end 
that every grocer must devote his thought and 
energy. 

“Your local food administrator will announce 
new regulations governing the sale of sugar by 
jobbers and retailers, and we urge the patriotic 
compliance of every member, of your association. 

"The Food Administration programme, because 
of constantly changing economic conditions, can- 
not be a permanent one, but must be modified and 
altered from time to time as national necessity 
demands. With each important change retailers 
have been advised how best they could co- 


operate. Since none have been of greater im- 
port than this we again ask the fullest measure of 
support.” 


How TO Keep Honey 

In selling honey as a substitute for sugar the 
retail 'grocer nlay encounter some difficulty 
through lack of knowledge of storing and handling 
this delicate product, according to the Food 
Administration. Comb honey kept in a damp 
place will be hurt in ''appearance as well as in 
quality. A practicable rule is to keep honey in 
any place where salt remains dry. If honey has 
granulated or candied, put the can containing it in 
a large vessel holding water no hotter than the 
hand can l>e borne in. 


Gkockks RtPUCE Peice of Substitutes 
lly unanimous vote, Spokane grocers have 
agreed voluntarily to sell all their present stocks 
of wheat substitutes at quotations fixed by the 
price interpreting committee of the Pood Admin- 
tratiun in Washington State. This means a re- 
duction in the retail price of most of the substi- 
tutes— bought on a high market— of about 2 cents 
a pound, the grocers undertaking on patriotic 
grounds to sell their present stocks at a loss. 
If wholesale prices should go still lower, the re- 
tailers have agreed to cut their prices proportion- 
ately. 

Reductions of 2 cent.s a pound will follow im- 
nic<liately on bulk flours made from barley, corn, 
rice, soya bean and on bulk cornmcal. 


Hints ON Handling Bananas 

When bananas are received by the retailer, the 
work of tinpacking and lianging the bunches up 
for display should leceive careful attention. 
M'any dealers state that a banana hoist is desirable 
for removing the bunches from the crates, as 
the method of turning the crate on its side and 
letting the bunch slide out is certain to injure the 
fruit. The bunch should never be dragged along 
the floor but should always be carried. In carry- 
ing it, the best plan is to grasp the stalk with one 
band just below the lower ends of fruit, with the 
other hand at the upper end. If the bunch is lifted 
by the two ends there is danger of breaking the 
stalk. 

It is advisable to hang the bunch up as soon as 
unpacked, but if this cannot be done it should be 
laid gently on a pile of hay or other soft material. 
When the banana is taken from the stalk the peel 
is often rij^ped from the pulp out to the end of the 
finger, and the pulp is exposed to dirt and the 
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BY URGING YOUR CUSTOMERS TO BUY 

TOASTED CORNFLAKES 

THE ONE CEREAL THAT DOES NOT REQUIRE 
ADDITIONAL SWEETENING 



A Pound of Coffee in Fifty Seconds 



No. 


That’s the output o[ our No. 48 
mill. It granulates that much 
coffee in that little time, with a 
one-quarter horse-power motor. 

You’ll wear out many a pair of 
shoes in finding its equal. 

It*s Our Most 
Popular Model 

and it’s built for the rough and 
tumble working days of a busy 
coffee bu.siness. It has all the at- 
tachments and exclusive features 
which have made the COLES 
mills world-widely famous, and we’re offering it at such a Reasonable Price that it’s 

The Mill Every Hustling Business Needs 

If you, Mr. Coffee-man, are not satisfied with your i^esent equipment; if you’re hankering 
after the BEST that modern ingenuity has devised, just sit down and write us and we’ll jump 
right into giving you a whole lot of interesting information about No. 48. 

COLES manufactuWng company 

Twenty-third and Turner Streets, PHILADELPHIA 



When Writing Advertisers, Kindly MentiQU Tits Tea amd Coffee Txadi Jouena^ 
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action of the air. The fingers removed do not 
look attractive, and the remainder of the bunch 
presents a scraggly appearance. Both for trim- 
ming off mashed or otlierwisc unsalable fingers, 
and for removing the bananas as sold, a banana 
knife should be used. The knife severs the 
bananas from the l)um'h cleanly and the fruit 
can be detached in lots of a half a dozen or more. 


SiRCP TO Replace Siojak 
According to Louisiana i>apers the sugar short- 
age has encouraged planters to broaden the use 
of pure cane sirup, ma<le from cane juice without 


taking any of its sugar. This juice is boiled to a 
I>oint just below that required to crystallize it into 
sugar, and can be used not only for griddle cakes, 
sweet cake.s and candy making, but is recom- 
mended by the planters as a sweetener for coffee 
and tea. It is really sugar in liquid form, and on 
a basis of 8 cents per pound retail for granulated 
sugar will yield economies from 40 to 50 per cent 
at a rate of and 5 cents per pound for the 
sirup. The Louisiana planters believe that pure 
cane sirup has a wide range of usefulness in 
households, bakeries, candy factories, ice cream 


plants and similar establishments. They also rec- 
ommend it as a part of the army ration, to be 
served with griddle cakes and bread. 


Grocers Print Co-operative Statement 
Taking a space five inches by three columns in 
the local newspaper, grocers of Monrovia, Cal., 
have co-operated in printing a comprehensive and 
well-balanced statement on the sugar shortage 
and the consequent rersons why the Food Ad- 
ministration is now drawing the limitations more 
closely on consumption. 

The advertisement bore the names of all the 


local grocers, who thus placed themselves before 
their customers on a uniform basis, in harmony 
with the Administration, and at a minimum ex- 
pense to each. 

Washing Eggs a Bad Practice 
Grocers receiving eggs they expect to keep on 
hand any length of time should not wash them, 
even if they are dirty. The dirt is wholly on the 
outside, and only affects the appearance of the 
egg. The shell of an egg contains a gelatinous 
substance which prevents air and germs from en- 
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U. S. Food Administration’s Sl'gcestion tor a Patriotic Window Display 

The canning situation is vital just now. Sugar must be conserved and fruit must be saved from spoiling. 
It is the duty of grocers to help their customers to conserve. The suggested window display shown above 
will not only carry a message, but for those who handle canning supplies will also be a good selling display. 
Of course the display must be adapted and changed to fit individual conditions. 
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$1,000 Window Display Contest 

Open (o dealers now handling Carnation Milk 


More Milk Caniiiiii.nHilk! ' ''j 



Paste this double 
page Carnation 
Milk adv.— August 
17th issue of Sat- 
urday Evening 
Post in your win- 
dow. 


(Illustration showing possibilities of simple ol cans, ctej 


CARNATION MILK WEEK 

August I5th to 22nd, 1918 


108 Cash Prizes 

TOTAL 31,000.02 


Group A 

Towns up to 5000 

Krst Prue 1100.00 

Second Prise 25.00 

25Priaeaof 5.00 

Group B 

Towns from 6000 to 25000 

First Prize $100.00 

Second Friic 25.00 

25 Prizes of 5.00 


Group C 

Towns (torn 25000 to 100000 

First Prize $100.00 

Second Prize 25.00 

25 Prizes of 5.00 

Group D 
Cities of 100,000 up 

First Prize 1100.00 

Second Prize 25.00 

25Prite8of 5.00 


Window Trimming Contest Rules 

1— The window must be orijjaated and dressed by a membt-r 
of the urn or an employee. 

2~The size of the display b not the deciding factor. 

3— -Window displays are to be judged on their probable ability 

to attract attention and sell Caruation Milk. Freak di^ 
plays will not be enUtled to consideration unless they have 
a strong value outside of their attractiveness. 

4— The display is to appear during Carnation Milk IFeek, 
August 15th to 22iid, and to remain in the show window not 
less than one week. Contest closes September 15tb, 1918. 

5 — Every contestant muat send us a photograph (small or 
large) of his wiadow, with description, name, address, 
and dates marked clearly on back. Photographs must 
be submitted before October Ist, 1918. 

Competent judges will be chosen outside our organisation. 


•August 1.5th to 22nd is “CARNATION MILK WEEK’'. 

It will be featured in a 2-page advcrilscinont in the SATUR- 
DAY EVENING POST during that week. 

We want you to enter this Carnation Window Display Prize 
Contest during “Carnation Milk Week." 

W’hether yours is a small store or a Uig on;, in a village or in 
a city — you have an equal chance to win one of the IDH cash 
prizes. Ivlaburate displays are not necessary to win a prize. 

In addition to the "Carnation Milk Week" double page in 
The Saturday Evening Post, w'c arc advertising Carnation 
Milk heavily in the leading women's publications of the 
United States and on the billboards of many cities. 

“Carnation News” 

Write US or ask your Jobber for a copy 

START TODAY | 

Thi» U a double-header . Scild TodaV fOF 
opportunity. I ^ 

orotetTalh prul" I Advertiiing Matter 

while Unking your store | 

to our double-page Sat- . Check Item* Desired 

urday Evening Post An- | 

nouncement of “Carna- • f ] Carnation News 
,ion Milk We«k,” and | j Carnation Streamor 
making an attractive | 1 c kt/ eu .. n . 

profit on sales of Carna- i I Set/'^-Sheet Posters 
tion Milk. | | 1 Window Poster 

I Special Window Display | 1 I counter DUpiay. 

Malcriil Sapplied Free r 

I * Name 

I Send Coupon Today to I 

1 Window Diiplay Dept, j ija,,,. 


Window Duptey Dept. Camatios Milk Prodnet* Co. chIcago | 


When anewerin, this advertiMment pTeaee ineert name of thie paper. 
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tering the eggs. Washing destroys this substance. 

Many customers will not buy soiled eggs, but 
it is desirable that the grocer should explain these 
facts to his patrons. The public has been trained 
to demand and buy clean eggs. It should be re* 
incinlicred that dirty eggs, while not pleasing to 
the eye, are often the better. According to the 
Department of Agriculture, more than five million 
eggs spoil unnecessarily in cold storage every year 
because they have been washed or have in some 
way become wet before being sent to market. 

• F(ku! Brokkks Distribute Recipes 

The National Canned Foods and Dried Fruit 
Brokers’ Association is co-operating effectively 
with the United States Food Administration in 
making its wheat conservation plans effective by 
popularizing wheat substitutes and stimulating 
their consumption. The Food Administration 
prepared a number of recipes embodying their 
use, The Brokers' Association had these recipes 
printed in folder form, and forwarded copies to 
the memhers, who were asked to <listrihutc them 
to retailers. 

Grocer Instales CaivniiVo Esr.im.r.sHMF.vr 

The Willcox Grocery, at Globe, Ariz., has 
adopted a plan for the conservation of fruits 
which otherwise would spoil. As soon as a box 
of berries or other fruit shows indication of decay 
it is moved to a rear room, where it is imme- 
diately sorted and canned. In this way fruit is 
preserved for sale over the counter as home- 
canned fruit, and commands a good price. This 
method allows the store to keep a full supply of 
fresh fruit on hand at all times, thus proving a 
real service to the customer. General adoption 
by other stores, with the elimination of waste, 
would possibly result in lower prices for fresh 
fruit to the consumer. 


“BEST ON EARTH" DISPLAY 
Borrow a globe showing the world or a large 
map from a school, and after covering the floor 
of the store window with white, place the globe 
in position, and on it put the article that is to be 
indicated by a showcard as “The Best on Earth." 


SYSTEM AND SALESMANSHIP 
4 Helpful suggestions on organization* 
advertising and sales factors, for Execu- 
tives, Store Managers and Clerks 


KEEPING THE TRADE AT HOME 

The Value of Persistent Publicity in Holding 
Trade from the Mail-Order Houses* 

By Frank Farrington 
Delhi, X. Y. 

No. 2 — Advertising Prices 

QOME merchants handle prices in their adver- 
ti.sing as if afraid of having their prices 
compared with those of others. They omit them 
altogether, or they give them in a general way, 
saying “From $1.00 up” or "From $1.00 to $5.00,” 
leaving it to the reader to imagine what grades of 
goods are included at the various prices. That 
\s not the maW-otder way, awd h vs not the suc- 
cessful way. The right way vs to make the price 
ami the gua/ity'porfecHy plain, so the reader can 
tell just what it is going to cost to get just what 
is wanted. 

The people want to compare your prices with 
those of other dealers and with the mail-order 
quotations. They are going to make these com- 
parisons, anyway, before they buy, and you will 
not gain anything by keeping them back. If you 
make it hard to compare prices you will lose, be- 
cause it is natural to think that the prices of the 
store that omits them are higher than those of 
the store that quotes them— and it is usually true. 
This is one reason why there is a general idea 
that'mail-order price.s are low. They are always 
quoted, together with the claim that they are low. 

Comparative Prices 

Whenever it is possible to do so to your own 
advantage, make the comparison of your price 
with the mail-order pric^e and save the reader that 

*All rights reserved by Frank Farrington. 
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Empire Hardware Company 
te-; STORE FURNISHINGS 
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Now of all times — 

In these times it is a duty to eliminate all waste. Domino 
Package Sugars avoid waste in this most important iood. 

These sturdy cartons and cotton bags, weighed, wrapped 
and sealed by machine in the refinery, save the time of 
scooping, weighing and wrapping— save spilled sugar— save 
the cost of paper bags and twine. 


American Sugar Refining Company 

"Sweeten it with Domino" 

Gianul&ted, Tablet* ^owdered^ Contectioneri, fttown 


Ask for “The Coffee in the Red Carton” 


IT’S THE 

Commonwealth Blend 


the breakfast necessity, the luncheon 
choice and the cup that makes the 
after-dinner conversation really satisfying 

The Commonwealth Coffee Company, Inc. 

42 Cliff Street, New York 
V. S. Food AdmUislraiion Lieenst No. P. t0664 


When Writiof Adrertisers, Kindly MeQt]»n Thk Tka amd Coffei Tiadi Jouknai. 
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necessity. If y-nir prices jire no higher, or at least 
not appreciably higher, the advantage lies with 
you. 

Take larger advertising space than usual now 
and then and give comparative prices — your prices 
and the mail-order prices. If you habitually use 
small space an occasional big splurge will count 
iniglitily for you. 

The store pa]H“r, the individual paper printed 
l)y or for your store, is a good form of advertis- 
ing, and almost indispensable in the community 
where there is no regular newspaper. Such a 
paper of four pages of any desired size, published 
regularly once a month, will be the making of 
the store's success if properly handled. .About 
half the space should be reading matter, jokes, 
news items of local interest and miscellaneous 
matter. The rest should he store advertising, 
some of It displayed and some reading notices. 

The monthly mailing of such a paper, wcdl lilled 
with descriptions and prices, competing with mail- 
order advertising, will work wonders in holding 
trade at home. I have, known instances where 
such a paper, started by a merchant, has developed 
into so much of a success as to become a salable 
piece of newspaper property, disposed of at a 
good price, thus giving the community a regular 
newspaper, after all, a medium for advertising 
for the merchant. 

One question that often comes up in the con- 
sideration of the bc.st vvay.s of advertising to meet 
mail-order competition is the question of whether 
it is good business to mention the catalogue house 
in the advertising. 

This much should be remembered: your first 
care should be to advertise your own l>usine‘^s. not 
that of the mail-order house. It is worth while to 
remember that merely knocking the mail-order 
houses will not help any. It will, on the contrary, 
do you harm. It is natural for the public in such 
a case to side with tiie fellow you knock and to 


lliiiik less of you lor your attitude. 

But all this does not mean that you cannot 
mention the mail-order competitor and do it to 
your advantage. The catalogue houses do not 
hesitate to mention the local dealer whenever 
they think they can do so to his detriment. 

If you have anything to say about the catalogue 
house that will tend to lielp keep business from 
going tliat way, say it, and say it boldly, hut re- 
member to mention catJ.logue houses in general, 
just as they refer only in general terms to “your 
local dealer. ’ Seldom is it wise to name a specific 
house. 

You are justified in calling attention to ques- 
tionable methods, to erroneous statements, to un- 
fair competitive practices, to misrepresentations, 
to specific purchases that have proved imsatis- 
laetory. 

Line u\y all the things you have to fire at the 
mail-order house and lire them, and keep firing. 
Make strong statements and prove them. You 
will eventually he able to make something of a 
dent in the mail-order armor. 

An occasional jab at this competition does not 
amount to any more than occasional jabs of any 
kind. It is the constant advertising, the persist- 
ent, contiimoiis work that produces the results 
you are after. Keep at it. 


NATIONALISM NOT INDIVIDUALISM 

It is time for each individual to search his heart 
and to purge his mind and purpose of selfish 
motives and for each class in society to think in 
terms of the nation ratlier than in terms of its 
own interest. It is no time for any class to hug 
to itn bosom the delusion that it possesses a 
monopoly of patriotism. Human nature is pretty 
evenly divided, and no little selfishness manifests 
ilsclf in every direction. — D.\vn> Houston^ Secre- 
tary of Agriculture. 


‘‘"o Q j Q ■ — ; 

Mr. George Washington, in behalf of the 

ilSToifnit^mCti G>|ee REFINING COMPANY 

ANNOUNCES— That the United States Government has requi- 
sitioned its entire output of G. Washington’s Coffee for use of the 
American Army abroad. Every possible effort , is being, and will 
continue to be made, to increase the manufacturing facilities of the 
Company so as to meet all demands, civil and military. 
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You Pay More Now to Wrap 
Loose Sugar 

Your time, your clerk’s time— even the boy’s time — 
is too valuable now to devote to wrapping^ sugar. 

Franklin Sugars in convenient cartons and cotton 
bags, eliminate all scooping, weighing and wrapping. 

They save you spilled sugar, overweight, paper bags 
and twine. 

The Franklin Sugar Refining Company 

PHILADELPHIA 

Franklin Cane Sugar for every use** 
Granulated, Dainty Lumps, Powdered, Confectioners, Brown 




NEW ORLEANS 
The Logical Collee Port 
Home of 

Alameda Collee 

Sold only in 1 and 3-lb. Tins 
Under Our Trade-Mark 

CAREFULLY SELECTED for 
PARTICULAR TRADE 

Mr. GROCER, put YOUR TRADE 
WISE 

MERCHANTS’ COFFEE CO. 

OF NEW ORLEANS, ltd. 

New Orleans 

B. C. CASANAA, PrMl. 



IMPERATOR COFFEE 

A blend of some of the finest coffees 
grown. It “rules” in the realm of 
coffeedom, thus deserving its name. 

l^ke your store headquarters for “Imperator'’ 
coffee ra your town. We are looking for the most 
r^r^Btative retail concern in each city or town of 
the United S^tes to take the exclusive agency for 
this sales building coffee. Write for particulars. 

JABUR6 BROS., - Baw York 

IMPORTERS 


Wien Writinj Advertuers, Kindly Mention Thi Tm *bd Coffie Tleni JoviBAL 
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^ituationtf l^anbb 


KXPERIENCED COFKEE JtAX open for cngagetncnl, 
grader and judge o£ coffee; understands every branch 
of jfTten and roasted coffee business. Capable salesman 
with trade throughout the United States. Address P. O. 
IJox 45, Chicago, 111. 


tielp Sl^anteti 

FIRST-CL.\SS man, who thoroughly umlcrslands coffee 
Toasting and blciKling and wlio is cinnpcienl tc» lake 
■charge of plant. I.ueation Canada. Write age. rtfer- 
eni-es, silary e.x|iceteil. Jlux 44:t, care of The Te-a and 
CoFKEK Trade Journal. 


iniscellaneoub 


FOR SALE- -One Huntley "Monitor” preen coffee separa- 
tor, capacity 15 to 15 hags tier lionr. Price, $75 
F. 0. IL Albany, N. Y. Address Weidman, Ward & 
Co., Alliany, N. Y. 

W.ANTEI) — Secondhand half-bag coffee rcKister and 
douhlc-hoppcr coffee mill; must be in peifect condition; 
state makes ami lowest nrice for spot cash. Harrison, 
Mox 51 K, Pouplikeeiisie, K, Y. 

FOR SALlv— Well-established and fast-growing tea and 
coffee InisineNS al a sacrifice. .Vddress Central Coffee 
Cnmi)any, Suutli Tenth Street, f.incoln, .Neb. 

FOR S.ALE— Modern wet tini-t.'»rd (>lant; capacity. 7im 
gallons daily, h’uriher particulars, address .McCormick 
& Co,. Haliimote, Md. 

Ft)R S.\LE — Hobart coinliinatiun coffee and peanut butter 
pedestal niaciiitic, aUernatinp current, one liorsepoxvcr, 
practically new; bargain. Cash or payments. Investi- 
gate this. Address Dux It;^, care of Tjik Tea .\no 
Coffee Trade Journal. 


WANTED — "Ideal” tea packing machine wanted for pack- 
ing in lead. State how long in use and price. Address 
Hox 444, care of Tiie Tea and Coff ee Trade Journal. 


WE SUGAR 
^H»THE 
MAK 
WO 




Roasting Plant 

FOR SALE 

Complete four-cylinder latest model 
Burns’ plant in Middle West. 

Would cost from 17,000 to S8,000 to 
duplicate; will sell for considerably less. 

First dass condition in every respect; just as 
good as the day it was put in. 

AdJreaa, BOX 444, care of 
The Tea and Coffee Trade Journal 


FIRST AIDS IN CONSERVATION 

FLAVORING 
O EXTRACTS 

Make war-time foods and substitutes tempting. 

Largest selling brand in the United States. 

17 highest awards at American and European Expositions for Purity — Strength 
— Fine Flavor. 

THE C. F. SAUER COMPANY RICHMOND, VIRGINIA 


EVERYBODY Li*es SUMORE 


EVERYBODY IVanfs SUMORE 




Biscuits 

include every 
known variety 
of Biscuits 


When Writing Adverli«r8, Kindly Mentinn Tm Tin inn Comm Tm«« Joomai 
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The Beat Asget of a 
Grocery Business is 
Satisfied Customers 

Baker’s Cocoa 
and Chocolate 

t Preparations are re- 
liable, always of 
uniformly high 
quality, easily sold, 
in constant de- 
mand; the stand- 
ma.u.s. ards of the trade. 

PAT OfP. 

ALWAYS SATISFACTORY 


Walter Baker & Co. Ltd. 

EatkhUihed 1780 Dorcbester, Maac. 




The Quality 

IN 

granulated, cubes, confectioners 
and soft sugars. 

The sugar which makes 
satisfied customers 

WARNER SUGAR REFINING CO. 

tmiui 79 Wall $t,. N. Y. c. Refinery: Edsewater.N.J. 




^KAFFEEHAG^ 

NOT a substitute % 

but real coffee with fS- 


Prepared at New Brunswick, N. J. 


Sold by grocers everywhere. 



Warners I 

purecaneI 

SUGAR J 



Wheo Writing AdvertiMrs, Kindly Mention Ths Tka ahi: Corrst Trapi foviNAt 
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PRICES CURRENT 

Wholesale and Retail 

At of Auguit 3f 1918 

Prices to Wholesalers 


GREEN COFFEE 
(260 Bags ot Ovet) 



Brazil Grades. 

Line or Grade Price. 

Cup Selected Price. 

Saatoa 7 

lOK 

lOK 


6 

WK 

lOM 

m 

5 

11 J( 

UK 

H 

1 

IIK 

ilM 


3 

IIM 

im 

t* 

2 

115^ 

nK 

Rio 

7 

8 K 


- 

8 

9^ 


« 

5 

9H 



4 

10 

(No Rio (3«p 


3 

lOK 

Selections) 

“ 

2 

lOK 



GiEtH CoTm, Mod Giaok— Link 01 G»abe Pwces— 


(250 Bags 

Maracaibo— 

Tru^os 

Bocono lOMSUH 

Tovar 

Merida 12 @13 

do washed.. . .12K@14 


ILaguayra— 

Caram. 


or Over) 

Central America— 
tCosta Rica— 
Conmioa 


Cucuta— 

Ordinary lO^OlOM 

Fair to goii 

Prime to choice.. .12 h@ 13H 
do washed I2>t@13 


Aomm 


do washed... .ll>iS ^ ^ 
Porto Cabello.... 10 
do washed... .11 @11^ 

ColombiaD— * 

Ocana 10 @10M 

Bucatamanga. . . .11 @13 . 
do washed. ...13 @14^ 

IToliraa 12 @14 

tBogota^ 9H@14H 

tMedelin 11 @15'-^ 

iMaolalea 9H@14M 

Cauca @. . . . 

Meiican— * 

{Cordoba dH@ 9H 

do waa^....l2k@13>i 

ICoatepec 12K@14 

{do waab^....l2 @14 

tOmca 10 @10Vj 

{do wa^ed...l3 @15 


Prime to choice . . 12M@131i 

San Salvador 1 OK @11 

do washed 1] @ttld 

Nicaragua lOkSlOH 

do washed 10H@ll$i 

{Guatemala Cobao 

Common 9K 

Fair to good 11 @UH 

Prime to ch(^.. . 12K@13 
do unwashed... 10>i@109i 
Puerto Rico— 

{Unwashed 10H@11 

Washed IlMil3K 

{Hayti— 

{Unwashed 9 @ 9K 

{Washed 10K@UH 

{JamriGa— 

Oidioaiy 9K@ 9H 

G*d ordinary 9K@ 9H 

Washed 10 @11 

East India— 

Padang lot... .. .25 

Corinche 24 

Kroe 24K 

Timor 22H ^ 

Piivite Estate. . .25K€ 

Fancies... 26 

Abysaoian ........ 

Mocha 

Liberian— 

{Straits 13 @14H 

{Surinam 13 @14K 

Pamaooekin 13 @I4K 


t Nominal because of small arrlvala. 
t Common to fancy. 


TEAS. 

China and Japan— Likk Puen 
(75 or More Packages of One Number) 


Foochow- 

Common.. 

Fair 

Good 

Superior.. 


Formosa- 

Fair 

Good 

Ssperior.. 


..28 

90 

!!29K@ 
,.30 r 
..20H 

..30 I 
..31 I 
,.32 


Fine 35 @36 

Finmt 40 ^5 

Qsks 55 @60 

Cbofcert 70 @75 


Formosa— Ceai. 

Fancy 1.00 @1.20 

COpNTBT OaUN 
Gunpowder- 

Extra 48 @60 


|30K Im] 


Fiifata ...45 @46 

Seconds. . 


nperial— 




@44 


litirds 

Young Hyson— 

Extia 50 @55 


Young Hyion— C m/. 


Imperial— 

..40 

@4.5 



@45 

@36 


Secesda...... 

....35 

Seconds 

..38 

@39 

Tlurds 

....33 

@34 

Thirds 

..36 

@37 

Hyson— 
Seooods...... , 


@ 

fired.... 

..26 

@40 

Thirds 


@ 

Pan fired 

..28 

@40 

FSICSDtV 


Congou— 



wapowdet— 



ComDurn 

,.25 

@26 

PmHMd* . . , . , 

...50 

@53 

Good 

,.27 

@2S 

Eon Firsts... 

...47 

@48 

Superior 

.30 

@31 

Firsts 

...45 

@46 

Hoe to finest. . . 

.35 

@40 

@75 

Seconds...... 

.. 40 

@41 

Choice to choicest . 

.50 

Tlurds 

...32 

@33 





India ato Csyy>'«— L in* P«ic«. 
Pekoe Souchong 30 @31 DarjeeUnj— 


Pekoe . 32 @35 

Orai^ Pekoe 35 @50 

Ceylon— 

Pekoe Souchong.. 32 @33 

Pekoe .34 @40 

Orange Pekoe. . . .36 @45 

B.O. Pekoe 36 @45 


Paneydiaage....4l) @1.00 
Java- 

Pekoe Souchong . . 2.5 @26 

Pekoe.... 27 @20 

Orange Pekoe.. . .31 @35 


SPICES— FiaW'HAMD Pwcis, 


Black Peppers— 

Sngapoie 27 @27K 

AcheenA @.. 

AcheenB @.. 

A:heen C @ . . 

Lampoirg 27 @27K 

White Peppers— 

Singapore 33VI@33K 

Penang @.. 

Muntofc 33 @33*2 

Heavy — 

Almv 29 @30 

Tellicht 


Saigon, rolls 54 @56 

^na, rolls 21 @22 

do seal,bk...l6Kil7 


325 

|33H 


micherry, 
Qovea— 
TaMihftT 

Ambosma... 

{Pmiang 

Pimento.... 
Red Peopers— 
Mrunbasaa. . 
Japan 


.20H@39 

..46H@47 
.80 @61 
. @60 
. 7H@ 


Ewangsi •24Hi 

Batavia, Ext...... .30 

do short stick.... 28 o.. 

Cinnamon— 

Ceylon 28 @30 

Ginger- 

Japan 12 @12M 

Cochin— ABC.... t6K@I7 


do D 

...19 @20 

Lemon 

...Wa®21 

African....... 

...14 

@14K 

Jamaica, g'g.. 

...15 @19 

Nutmegs— 

758 to SOs 

..38 

@4.5 

t05s to lIOs. . . 

...sn 

@40 

Mace 

...48 @55 


..30 @31 

16H@17 

CHICORY— FiasT-HAMo Pxicss. 

{Domestic, granulated, coarse or medium, in bags @ 

{InbarRb.. @ 

{Best English, in barrels @ 

{ Domestic ywow roll @ 

COCOA— FrasT-HANo Paicas. 

Accra 12H@13 

Aftkaa 14 @15 

RftWa 13K®14 

.12K@13K 


Caracas 

Guayaquils— 

Arriba 

Macbala.... 

Caiaques 

Cuban 

Dominica 


Grenada !3K@14 

Hayti 11K@12K 

Jamaica 12K@I3K 

Maracaibo 22 @24 

Para 13 @13^ 

..12K@13 Sanchez 12K@13 

..12 @12K St.Vmccnt @ 

.,12 @12 M Savanllla @ 

Surinam 13K@14 

Trinidad 13M@14 


..13K@13M 

Price* to Retailers 

Corm 

(Bao Lo»— 130 Pounds.) 


Roasted. 


Saotoa. 

Peabeny. 

Rk> 

Maracaibo 

Caracas 


Bogotas.. 


Costa Rica.. 
Guatemala.. 
Jamaica... 
Fading 


Java 

Porto Rico.. 


Fmmosa 

Foochow...... 

CoQgOU 

Isdii 

Ceylon 

Gunpowder. .. 
Young HysoQ., 


From 

To 

From 

To 

IIH 

UH 

13K 


11^ 

14 

15H 

17M 

8K 

12H 

12 

15M 

12 

18 

16 

22 

13 

17 

16K 

21 

13H 

18 

16M 

22 

li'A 

19 

17H 

23 K 

nvi 

19 

18 

23K 

13 K 

17 

16H 

21 

m 

17H 

16 

21 M 

12 

13H 

15 

16? 

27 

33 

41 

43 

35 

34 

41 

42 

35 

33 

34M 

40 

26 

33 

3Ufi 

40 

14 

18 H 

17 

23 K 

TEAS. 




Pactaos Lots.) 

From 

To 




45 


28 

30 

25 

40 

45 

35 

30 


41 

40 

45 

45 

50 

55 

40 

43 
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The old way The new way 


A man should not do the work a 
machine will do for him 


A merchant, with all his troubles, 
should never do the work that a 
machine does better and quicker. 

Our newest model National Cash 
Register makes the records which 
a merchant needs to control his 
business. It does fifteen necessary 
things in three seconds. 

Without the register a man cannot 
do these things in half an hour. 


With the register, even a new clerk 
can do them just by pressing the keys. 

Our new electric machines are as 
much better than old machines as 
an up-to-date harvester is ahead of 
a sickle for cutting grain. 

The latest model National Cash 
Register is a great help to merchants 
and clerks. 

It pays for itself out of what it saves. 


Merchants need National Cash Registers now more than ever before 

- FILL OUT THE COUPON AND MAIL TODAY 

Dept. 11805, The National Cash Register Company, Dayton, Ohio, 

Please give me full particulars about ihu up-to-date N. C. R. System for my kind of business. 


Name. 


Business 


Address 


When Writing Advertisers, Kindly Mention Tiis Tea and Coffee Trade Journal 
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TRICOLATOR 

“THE” 

COFFEE MAKER 


The Aluminum Bowl 
Makes PerfectColfee 
Thru Paoer Flliers 
$1.76 


Included with the 
2qt. FIRE KING 
(Almoit Unbreakable) 
CHINA Urn $3.00 



AGallon size $7.50 
with Fire King urn 
and 100 filters 

Send for circular and prices on Urn 
r^/C01Ar0^5 and Filter Paper. 

THE TRICOLATOR CO. 

CHICAGO 


WARNER’S MACARONI 

A High Grade All Durum SemoUnw Product that can 
be profitably Retailed at 10c. Per Package. 
WARNER MACARONI COMPANY, Inc. 
Sales OHiea t SYRACUSE, N. Y. 


S.A.SCHONBRUNN®CO. 

83 Front Street, New York 


jmporterj ant 
^ "Roajfer,! nf 


Coffee 


DISTRIBUTORS OF COFFEE OF QUALITY 
Samples and prices that will bear competition, furaisbed 
on request. 


Protect Your Trade 
Marks and 

Your Trade Marks 
will 

Protect You. 

For all information and services relating 
to Trade Marks, Write 

TRADE MARK TITLE CO. 

Ft. Wayne, Ind. 


Can you afford to pass by 


an article which is endorsed by one of the 
largest Tea men in the country as follows: 

During 25 years we have never come in 
contact with any article that has given such 
universal satisfaction nor proved such a 
repeater as . 

Dwight^s Lemon Pie Filling 


Sales restricted to the Tea trade. 


WOLVERINE SPICE COMPANY 

GRAND RAPIDS, MICH. 

A post-card will procure you a sample. 


Wimu Writine Ad.v.«ti&ers,. lundly Meutioi) Tug Tsa. ako CofrtE Tkaou Toiiukal.. 







PREMIUMS 

AND 

NOVELTOS 



A JUSTIFICATION Ol^ PREMIUMS 

Why the National Retail Tea and Coffee 
Merchants* Association Believes in the 
Premium Method of Advertising 

C OME of the many reasons why nierchanls 
affiliated with the National Retail Tea aiul 
(?offee Merchants’ Association believe in the pre- 
mium method of advertising have been officially 
stated as follows : 

It is a system of sales promotion whereby the 
advertising expense, plus a large percentage of 
the profits of the business stimulated tiicreliy, is 
automatically returned to the consumer in the 
form of useful and desirable merchandise, with- 
out in any way increasing the cost or lowering the 
quality of the product so advertised. 

It is a system wliicli produces, with mathe- 
matical certainty, a given volume of sales tor a 
given expenditure of money, thereby eliminating 
advertising waste. 

It is a system which reduces the cost of adver- 
tising by prompting a continuous series of pur- 
chases at the one expense. 

It is a system wfiich promotes cash payments 
and discourages credit business. 

Tt is a system which, by reason of its extra- 
ordinary efficiency in promoting continuous pat- 
ronage, eliminating waste and reducing cre<Iit 
losses, tends to lower the cost of doing business 
to the distinct advantage of both merchant and 
consumer. 

Too much emphasis cannot he laid on the effi- 
ciency of the premium in stimulating continiious 
purchases. The force of a printed advertisement 
is often spent in stimulating the first purcliasc. 
Next time, perhaps, the purchaser will yield to the 
stimulus of some other advertisement or the voice 
(if some other vendor of merchandise. All adver- 
tisers of a given kind of merchandise are losers 
through this operation. But to secure a premium 
the consumer must necessarily continue to pur- 
chase the commodity carrying the prcmiiiin in- 
ducement, or from the merchant offering the pre- 
mium, until merchandise uf a stiplated value 
or quantity has been purchased. Hence, it is easy 
to see that of all forms of sales promotion applied 
to food products the most economical is the pre- 
mium inducement. 

That is one of the reasons why premium tea 
and coffee merchants are able to give consumers 
more for their money than are the distributors 


and merchants who conduct their advertising on 
a less efficient liasfe. 


NEW PREMIUM SPECIALTIES 

Some of the Latest Productions of the Premium 
Supply Houses 

MEW tilings arc being brought forward every 
^ ^ day as premiums which are particularly suit* 
alilc for use in the tea and coffee trade. Under 
this heading will appear the more notable pro- 
ductions of the month, 

:\ CoMBIN.UION L.MUU'.R SlOUl, 

A new prciniuni specialty of merit is the 
"Crackcrjac" safety lock coniliination ladder and 
stool. Two exclusive features arc the large 



A UsKKUL lloi sKimi.i) Utility 

FOK RkI'MU'M UsKkS 


eUiptical and comfortahle seat and the automatic 
locking safety device, which prevents the ladder 
from tipping over or collapsing when in use, no 
matter how the weight is distributed on the seat. 

These ladder-stools ate made of seasoned hard- 
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wood, regularly finished in the natural color with 
a double coat of durable varnish. They make 
handy pieces of furniture about the house, espe- 
cially in the kitchen. 

The “Crackerjac’’ is made by the Evan L. Reed 
Manufacturing Company, Sterling, HI. 


Character Dolls as Premiums 
Steinfeld Bros., New York, arc calling particu- 
lar attention lu a line of character dolls well 
suited for premium purposes. They are meeting 
with much favor with premium users. ’I'his firm 
also specializes in toys, and offers a wide selection 
of real U. S. A. dolls, train, jitney cars, steering 
sleds, teddy bears, doll carriages, daylight motion 
picture machine.s, etc. Steinfeld Bros, issue 
several descriptive circulars which are full of 
helpful suggestions for premium buyers. 

Embroidered Ornamental Covers 
L. Druckerman Conipaiiy, Ozone Park, Long 
Island, N, Y., are featuring embroidered orna- 
mental dresser scarfs, table covers, center pieces 
and cushion slips as premiums. They are made 
of tan fabric, braided scallop edge, embroidered 
in artistic colors of mercerized tloss and sell for 
$4.50 per dozen, This firm also makes up special 


embroidered designs for premium houses. These 
covers ought to appeal particularly to the house- 
to-house coffee dealer. 


A Safety Jar Lifter 

The Grip-Tite Safety Jar Lifter is a premium 
that goes hand in band with the canning season. 
It is an ingenious w'ire device that is designed 
to prevent scalded fingers at canning time and 
should appeal to mt#st housewives. A wire ar- 
rangement grips the jar and a 15-inch handle 
enables the user to readily lift the steaming can 
out of the boiler. A sample will be sent upon 
receipt of 25 cents by The Lincoln-Ray Manu- 
facturing Company, Springfield, Mass, 

GERMANS FORBID ‘'BEET COFFEE” 

It recently came to light that as early as No-t 
vember 22, 1916, the German occupants of in- 
vaded Belgium had decreed that no private in- 
dividual could roa.st beets for the purpose of 
making surrogate coffee. Peas, grape pits, rasp- 
berry and blackberry seeds are permitted to be 
used by order of the German Chicory Division. 

SURE HE WOULD MISS IT 
A. L. Jones, Tucson. Arir., writest “I should miss the 
Journal unless it arrived every month." 


Patriotic Premium 

Everyone wants a set of 
these Tuml)li:Ts and for pre- 
mium, souvenir or regular sell- 
ing purposes, it is a winner of 
grcHl magnitude. Write us 
for quantity prices, naming 
ejuautity desired. 

'J heL'iiited States emblem is 
burnt into the glass, guaran- 
lecd to remain forever. 

Sample box of six by mall. 76 cents 

Made by 

BONITA ART COMPANY 
WHEELING, W. VA. 

“The House of New Idea*.*' 




APANESE 

Chinaware — Dinnerware — Toys 
Dry Goods— Novelties— Art Goods 


General Oriental Merchandise 
FOR PREMIUM PURPOSES 

IMME DIATE DEUVERY OR I MPORT 

TAKITO, OGAWA & CO. 

NEW YORK CHICAGO 

101 Fifth Avenue 325 W, Madiaon Street 

—CATALOG UPON REQUEST— 


The Premium DeLuxe 

Hundreds of the livest Coffee Roasters and 
Wholesale Grocers have 


REVOLUTIONIZED THEIR SALES 


by using Saxon Chinaware — "the premium 
with no back-fire.” We have new andup-to-date 
plans consistent with all rulings and statutes. 
jL We can help you — will you » 



let us ? 

Write Today, 

THE 

SAXON CHINA CO. 
SEBRINC, OHIO 



Your Prospective Customers 

m ISated io oar Catalog of99%suirtnteed Midllng 
Uoti. It alio containi vital loggettioai how to ad- 
veniK and aell profitably by nalU Couatt u4 
pncei giveo od 6000 diifereat national Liiti, covet- 
lag all claisei; for instance, Farraen, Noodle Mfr$.« 
Hardware Pin., Ziac Miaett etc. Tkk mImMi 
Rifmne$ Book free. Write for It. 

Strengthen Your Adrertinng Uerahre. 

Out Analytical Advertising Conosel and Sales 
Promotion Service will improve both your plan 
and copy, thus Insuring ntaximum profits. 
Submit your literature for preliminary toal« 
nil aad quoiarioo — no obligation. 


>reiw 11 

■oWa 11 


Ross-Gould 

IMoiling 

L» i S ‘i’S St. Louis 
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FOOD CHOPPER 

HousBwivGS are dow seeking aids to conservation. 
Tbe *'Stein/eld’* Food Chopper appeaL; because it 
enables them tfo use left overs and make many eco- 
nomical and tempting dishes. ^ It is 

THE MOST AnRACnVE AND TIMELY 
PREMIUM FOR THE HOUSEWIFE 

It isfenlirely different from all other food cutting 
machines. 

The most important improve- 
ment is its Simple Construction. 
No Knives to Clean 
No Knives to Sharpen 
No Knives to Lose 



It Consists of Two Simple 
Parts 

It sharpens itself and is regu- 
lated to chop all kinds of fo^ 
either Coarse, Medlumor Fine 
by the simple adjustment of a 
small thumb'Serew. Easily 
cleaned, therefore Absolutely 
S/snilary. A premium with 
a known market value. 

A NECESSITY FOR MODERN 
KITCHEN ECONOMY 


STEINFELD BROTHERS, lW-120 West 32od St. 
. New York 


Good Merchandising 

Is selling QUICK at a PROFIT. 
DON’T ask price — ORDER. 

Half Dozen to a Gross. 

If not SATISFACTORY-return. 


H your Jobber cannot furnish — 
order direct. 

GOOD for PREMIUM or SPEC- 
IAL Sale. 

B'Ae 

BUCKEYE ALUMINUM CO. 

Manufacturers of “REAL SOLID" 
Aluminum Cooking Utensils. 

WOOSTER, OHIO 



TEA AND COFFEE POST CARDS 


Two Series of Beautiful Three-Color Pictures 

Showing 

Set No. 1— Tea Culture and Manufacture Around the World. 
Set No. 2— Coffee Culture and Preparation Around the World. 

Scena in every tea and coffee country on the glt^; many reproduced from original photogtaphi. Wilh descriptive leil written by 

WILLIAM H. UKERS, Ediioc of THE TEA AND COFFEE TRADE JOURNAL. 

25 Colored Cards In Each Set 

25 Tea Cards in Set No. 1 25 Coffee Cards in Sel No. 2 

Noprinlingoo the piclute dde, but ample space reserved for advertimig under the deacriptivc leit on ibc cards and on the boxes, Each set is 

packed in a neat cirloD. 

AN EDUCATIONAL PREMIUM 

These cards can be used as an 

Advertising Novelty 

or as a PREMIUM with, or without coupons. 

Parents and teachers will approve and encourage the children to collect them as they tell 
the Complete Tea and Coffee Story. 

Qaanlity Price List od Reqnesl 

NO FREE SAMPLES 

Sample Sets, 25 Cents Each 

ORDER BY NUMBER 

THE AJAX PUBLISHING CO., 85 Wall St., New York 
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Cliiss E— Electric ton^ai 
^ Roasting Outfit 


The Lambert Electric Coffee Roaster 

The Lambert coffee roaster excels because it Is the pioneer indirect 
flame (underneath) gas roaster. Because it is the most compact, 
self-contained, two bag roaster on the market. Because it requires 
the minimum of power for operation. Because it is easily installed. 
Because it is substantially constructed. 

A complete outfit designed for coffee, peanuts, cocoa beans, 
cereals, etc., comprising roaster, cooling apparatus, elevator, feed 
hopper, electric motor, with geared connections and gas attachments; 
also stoning and chaffing attachments for coffee. Built in two stand- 
ard sizes — three hundred pounds and two hundred pounds capacity. 

Plans for larger plants prepared on application. Ask for 
catalog of complete line. 


Iramlyeil Hadmie Co.,Hajrs;ha]lJtlujlL 
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Machinery and Success 

Business success can never depend entirely on machinery. 
Sometimes success is attained in spite of bad equipment. But for the 
happiest sort of success, in any business which includes manufacturing 
operations, the machinery must contribute its due share. 

The letter printed below is from a customer who has found 
use for about twenty-five of our machines of one model. It acknowl- 
edges very graciously the part played by apparatus of our regular 
construction in the success of a business organized on novel lines. 


Los Angeles, Cal., July 2, 1918. 

JABEZ BURNS & SONS, 

New York. 

Gentlemen; 

Replying to yours of June 26, will say we are glad 
to be classed as the largest users in the United States of 
your No. 7 Rocking-Cooler Coffee Roaster. 

The reason is that the first one was a success ; and as 
this business was founded to bring customers back to carry 
away their purchases we had to have jjerfection, both in our 
Coffee and in our Roasting. We tried your No. 7 roaster 
witfi rocking cooler, and Viave never regretted it; and every 
machine we ever set will be the same if possible. These 
equipments operate in full sight of the customer and we 
never have any trouble, no matter how long they have run 

They have helped to make us successful. 

Yours truly, 

PACIFIC COFFEE STORES CO. 
E. E. Sellers. 


JABEZ BURNS & SONS 


iriVvE.&^l’Si.NEWyORK 


When Writing Advertisers, Kindly Mention The Tea and Coffee '^radb Journal 




September, 1918 • THE TEA AND COFFEE TRADE JOURNAL 


“a Burns job” 


Brooklyn, N. Y., 
June 5, 1918. 

Jabez Burns & Sons, 

New York. 

Gentlemen : 

Replying to your inquiry of June 4th, 
in regard to the two (2) additional No. 1 
roasters recently installed by you in our 
Coffee Department, wish to state they are 
giving perfect satisfaction. It would not 
be a Burns job if they did not. 

Yours truly, 

THOMAS ROULSTON, Inc. 
By J. H. W. 


The phrase used in this letter has certainly acquired a pretty 
definite meaning for people who are associated with coffee roasting 
affairs. It serves to describe briefly the kind of job which any coffee 
establishment wants to get, — a job which is sensibly planned and then 
carried out with dependable materials and workmanship. 

There is only one way in which that meaning could have got 
into the words. Mere advertising could never have put it there. A 
page like this, however, may be a timely reminder that it always pays 
to keep a plant up to the standard of “a Burns job.” 
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BRIOHT ROASTS 


A Bright roast is a big point in selling coffee in a good many cases. 

In the MONITOR roaster there are several features embodied in its 

general make-up, which produce the brightest possible roasts 

obtainable from any lot of coffee. Let us show this to you. While 

• • 

we are getting this brighter work, we are also getting other very 
advantageous features, which we should be very glad to show to 
any interested party. Our CATALOGUE No. 54. 


New York City 

121 Front Street 

Chicago 

310 Traders Building 


HUNTLEY MFG. CO. 
Factory and Main Office 
Silver Greek, N. Y. 


Minneapolis, Minn. 

218 Iron Exchange 
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Package Your Goods By Mechanical Means 

The pneumatic system works twenty-five to forty times as fast as 
a man, depending upon class of material and size of package, and the use of our 
automatic packaging machinery thruout the Country has made it possible to 
release many thousands of able-bodied men. 

In an interview that appeared recently in a New York newspaper, a prom- 
inent importer and packer of teas said : 

"A few years ago we had no way of weighing tea except by hand. We used a 
hanging scale and had a large force of girls to weigh it. Then came the inven- 
tion of an automatic machine, which did the work so well that we could dispense 
with practically 90 per cent of the help we needed with the old method. 

“Those girls we had employed were, of course, forced to seek something else 
to do. They were temporarily out of positions, but there is always some other 
work to turn to in such case^. Today we cannot get nearly enough girls for our 
business. So you can see that, while that progressive step did discommode some 
few individuals for a short time, it did not create an Industrial upheaval.” 

In packaging your goods TllE PNEUMATIC WAY, not only is it an ad- 
vantage to you in cutting out labor and increasing production, but by the use 
of our automatic packaging machinery you release labor for other service, which 
is a patriotic duty at this time. 



THE PNEUMATIC WAY Of FilUng, Weighing and Sealing Thoueande of Cartons a Day 


A Carton Feeder, our latest machine, can be attached to the set illustrated, 
and will do away with (he one operator required, thus making our system entirely 
automatic from beginning to end. 

PNEUMATIC SCALE CORPORATION, Ltd. 

NORFOLK DOWNS, MASS. 

NEW YORK CHICAGO KANSAS CITY TORONTO, ONT. 

W. & C. PANTIN, 147 UPPER THAMES STREET, LONDON, ENG. 
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Why Pay More? 

There is no better automatic scale than the 

Duplex Automatic 
Net Weigher 

because a better machine cannot be made at 
any price. 

It has more Accuracy, more Speed, and 
is more Reliable than any of the high priced 
machines, and we can prove it! 

The Duplex accurately weighs and fills into 
containers all free flowing materials such as 
coffee, sugar, rice, peas, beans, cornmeal, sago, 
tapioca, hominy, grits, barley, grains, seeds, 
salt, etc., at the speed of 3.5 packages a minute. 
Price, $125.00 F. 0. B. Chicago. 
THIRTY DAYS’ FREE TRIAL! 

E. Edtbauer & Company 

817 W. Washington Blvd., Chicago, 111. 
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How to Conserve Labor 


The eighteen to forty-five year draft brings with it 
new problems for the packer. It will be increasingly 
difficult to maintain an adequate force in the packing 
room. Labor saving devices must be used more and more. 

In the coffee and grocery trades the popularity of the 
paper package is growing rapidly. Paper containers are 
in line with the government’s conservation program. 
They are inexpensive compared with other types of pack- 
ages. Used in connection with automatic machinery, 
they decrease over head, help meet the labor shortage and 
simplify the packaging process. 

If you are contending with the labor shortage, you 
ought to look well to your packaging equipment. Our 
automatic machinery for making, filling, sealing and 
moisture-proofing cartons is helping many manufacturers 
overcome perplexing problems in the packing room. 

There is a machine that will meet your particular re- 
quirements. Let us tell you about it. 


JOHNSON AUTOMATIC SEALER CO. 


LIMITED 


BATTLE CREEK 


MICHIGAN 


"Service is a Science" 
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CARTER, MACY & CO,, Inc. 

Maia Offices 140-142 Pearl Street, New York 

A WORLD-WIDE ORGANIZATION 


Oiir imexcclleil facilities and world wide orcaniza* 
tion place us in a position to render tea buyers ex- 
ceptional service. W'e maintain our own omces in 
every important leT-producinJ country (.Shidruoka, 
Yokitaiebi. Japan; T.iipeh, Formosa; Sliangliat and Han- 
kow, China: Bal.ivia, Java; Calcutta, India and 
I'olombo, Ceylon), also in the leading itislribiiting 
centers of the United States (Boston, Philadelphia, 
Baltimore, New Oilcan-^, Chicago. Cincinnati, St. 
r.ouls, St. Paul, K.insas (jity, San Francisco, Seattle, 
l.o.s Angeles). 

Views of .some oi our establishments arc shown on 
this page, as follows: , ■ 

1— Thipeli. 

Formosa. 

1 2— Shidnioka, 

A--, Japan. 

^ 3 — Colombo, 

\ Ceylon. 

y 1 — Calcutta, 

y''y' ih India. 

y^y'’ 3 — Shanghai, 
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VULCAN TRADING CORPORATION 

120 BROADWAY NEW YORK 

IMPORTERS 

OF 

COFFEES, COCOAS, 
SPICES 

CORRESPONDENCE SOLICITED 


TALKS WITH THE 
GREEN COFFEE BUYER 


7.— “THE LOGICAL PORT.” 

Just now coffee buyers are experiencing much difficulty in securing prompt 
shipment to interior points from New York. Delayed deliveries and excessive 
incidental charges have made the lot of the importer and roaster far from a 
happy one. With the progress of war preparations, congestion at the eastern 
terminals is likely to increase. 

Because of certain natural advantages and superior facilities for handling 
coffee, New Orleans is destined to become of increasing importance as a coffee 
port. Many coffee buyers are now looking to New Orleans for relief from the 
present situation. 

Coffee shipments between Central and South America and New Orleans 
are likely to increase as congestion at New York becomes more acute. It Ire- 
hooves coffee men to look carefully into the shipping facilities offered by “The 
Logical Port.” 

M. LEVY’S SONS 

Importers and Jobbers of Green Coffee 

436 Gravier Street :: New Orleans 
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Forty-two Million 


Pounds of Tea 


According to the United States lea 
I'ixaminer's recent report, about forty- 
two million more pounds of tea were im- 
ported into the 

O United States 
during the fiscal 
year ending June 
30, lOlS, than in 
the previous year. 
'Hus is a remark- 
able increase in tea 
Urn lias imports. 

’I'rade opinion differs as to what has 
become of this immense volume of tea. 
Arc the American people drinking more 
tea or is much of it stored in warehouses? 

We would like to believe that our 
individual tea bags have been and will 
continue to be an important factor in 
the sale of this tea surplus. Some tea 
men insist that tea consumption is on 
the increase. It is certain that during 
the past year tea 
distributors have 
been using our in- 
dividual bags in 
increasing quanti- 
ties. They can in- 
crease tea sales be- 
cause they stimu- 
late the use of tea 
in restaurants and 
hotels. 

If you arc not sell- 
ing these bags let 
us tell you about 
them. We make Tea Ba* Ready tor me 

and pack them. Our specialty is cot- 
ton tea bags, coffee urn bags and mailing 
bags. Samples on request. 

NATIONAL URN BAQ COMPANY 
174-176 East 104th Street 
NEW YORK 


1 


BULK COCOA 

IN BARRELS AND DRUMS 

Also packed in tin cans under your 

Private Label 

We make American and Dutch 
Process Cocoa. 

Write for our Laie»t Priet List. 

State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
advertisement. 

Ambrosia Chocolate Co. 


331-333-335 FIFTH STREET 
MILWAUKEE, WIS. 

THE PROGRESSIVE CHOCOLATE MID COCOA 
MANUFACTURERS 


The Laurel Improved 
Coffee Granulator 
and Chaff Remover 

Cheapest and best ma- 
chine on the market. 
The machine you will 
want to increase your 
sales of clean ground cof- 
fee. Write for photo 
and sample of the work 
of machine. 

Used Ct^fee-Roasting 
and Grinding Ma- 
chinery. 5enaA>rf(3t. 

The Laurel Mfg.Co. 

S27N.3dS«..Fhila..P.. 


REEVE & VAN RIPER 

WAREHOUSEMEN 

/V 127 ) 7 Zrj 7 MUUhCp Oleanlu. HuUliif* 
LUtrnC SeparBttng 

Pickers of Teas 

Stories voA Welchlnc 
WATER ST., NEW YORK 


L B. MULLER & CO. 

Inpoden, Gcowefi and Maaobctuien of 

CHICORY AND 
COFFEE SUBSTITUTES 

OF EVERY GRADE 

211 FRANKLIN STREET, NEW YORK 
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HUNT & CO. 

Th« Oldest Japan Tea Exporting House 
in the Orient 

JAPAN TEA ;; CHINA TEA 
135 Front St., New York 

CHICAGO MONTREAL 

326 W* Madison St. 3 St. Nicholas St. 


Ageneiet in Important Citie$ 


BEST VALUES IN 

India and Ceylon 

TEAS 

Importers 


87 Front St., New York 

M T«1.-HAN0VER-6664 


Chai. DUtniAOQ F* V. Allain Cbaa. S* Dittnanci, Jr* 
Member N. Y. Coffee Exebaove 

CHARLES DITTMANN CO. 

Coffee Commlselon 
New Orleana — 501 Gravier St, P. O. Bex 747 
Cbicago, 320 River St>, Rooms, 21S'216 
AGENTS FOR: 

Messrs. Ed. Johnston Son & Co., London 
Messrs. E. Johnston & Co., Ltd., Santos j 

Messrs. E, Johnston & Co^ Ltd., Rio-de-Jaoeiro I 

Messrs. Norton Megaw & Co., Ltd., London _ ! 

Messrs. Norton Megaw & Co., Ltd.. Rio*de-Janeiro 
Messrs. Carlo Pareto & Co., Rio-de-Janeiro 
Messrs. Arbutbnot, Latham & Co., Bankers, London 
Messrs. Fred'k Huth & Co., Bankers, London 
U. S. Branch of Thames & Mersey Marine Insurance 
Co., Ltd., of London and Manchester 
London Assurance Corporation (Fire Insurance) 
Commercial Letters of Credit Issued 
Our spot department make* a specialty of selecting 
and purchasing coffees for the interior trade^ 


Jardine Jathesoo & Co., 

LIMITED 

Importers of all classes of teS} including 

CEYL0NS,IND1AS 
and JAVAS 

63 Wall Street, New York 


TEMPLE GARDEN 

BRAND 



CHOCOLATE 


EXTRACTS 

THE TEMPLE GARDEH CO., BOSTON 


BUSINESS WITH PORTUGAL 

Specialty In 

Teas, Coffees and Cocoas 

Importers and Exporters 

SOCIEDADE PORTUGUESA IMPORTA- 
DORA AND EXPORTADORA Lda. 

(Portuguese I mport and Export Co. , Ltd.) 
Hoad Office: 

Rua dos Douradores, S3, LISBON 
London Office: 63, Crutched Friars, E. C. 3 
Agencies all orer the world 


Java-Holland- America Trading Company 

(Java-Holland-Amerika Handels Compagnie) 

Importers of Java Tea 


AND OTHER DUTCH EAST INDIAN PRODUCE 


ROTTERDAM 


NEW YORK 

No. 8 BRIDGE STREET 


JAVA 


Direct all correspondence to the New York Office 


When Writing Advertisers, Kindly Mention The Tea aro Coffee Txaos Joubnal 
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VANILLA BEANS 

MEXICANS, BOURBONS 
TAHITI, TONKA BEANS 

FRUIT FLAVORS 


RUSSELL & 

101 Beckman St.^ 


COMPANY 

New York City 


FRUIT FLAVORS 
ESSENTIAL OILS 

Price List upon request 

W. J. BUSH & CO., 


INCORPORATED 


100 Williain St. 


NEW YORK 


VANILLAS 

of every variety 
ESSENTIAL OILS ETHERS 

M.LBARREIT& CO., Importers 

Oldest Vanilla Dealeri In U. S. A. 

233 W. Lake St. Chicago 


WABASH BAKING POWDER CO. 

King of Prtoaia Brando 

The Largest Exclusive Private 
Brand Baking Powder, Extracts, 
Gelatine Dessert, Com Starch 
and Soda Factory in the World. 
Wabash, Indiana. 

EatabliahMl lft92. 


W 


UNDER DEALER’S BRANDS FOR WHOLESALE GROCERY AND SPECIALTY HOUSES— 

la Is, l-2s. 1*43, aad l>5s, packed under customer's labels, or uader our own stock labels. 

All gt^s guaranteed under U. & Serial No. 151. 

FOUNTAIN CHOCOLATE 

IN BULK — Bartels— Kegs— Drums — Tins 

For Soda; Ice Cream; and Baking Trade. Both “Natural” and “Dutch Procesa" grades. 

/F riu w for samplts and prittf. Stale site used and quality needed. Address 


HOOTON COCOA CO., 


NEWARK, N. J. 


CHICORY 



HENRY FRANCK SONS, Inc. 

FLUSHING, N. Y. 

Growers, Dryers, Rosisters and MaLnufacturers of Chicory 
tn all Its Various Forms 


When Writing Advertisen, Kindly Mention Tni Tu Ann Corns Tuns JotntHAX. 
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VANILLA 

BEANS 


THURSTON & BRAIDICH 


71 CLIFF STflECT 
NEW YORK 


Comores 


Bourbon Vanilla Beans 

We are direct receivers 
from the Islands. 


Tahiti 


Vanilla Beans 
Wliite and Y ellow Label 

Shipments received at 
regular intervals. 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 



“Arksafc”ElasticPaper Linings 


FOR BAGS AND BARRELS 

Absolute protection to Coffee, Rice, Sugar 
and Spices. 

Samples Upon Request 

Arkell Safety Bag Co.< 



CHICAGO 

14 Fast Jackson Boulevard 


NEW YORK 
120 Broadway 



*MORE PROFIT FROM YOUR COFFEE BUSINESS* 

35 years’ experience in supplying the steady requirements of the largest coffee 
concerns enables HILLIS to turn out 

COFFEE SUBSTITUTES— COFFEE FILLERS 
and CHICORY SUBSTITUTES suitable in DRINK, ROAST and GRIND. 

For every purpose 

HILLIS’ PRODUCTS have been a continued source of revenue for all who 
use them. If interested, write for samples and prices. 

HILLIS CEREAL MFG. CO. 

Rodney & Ainslie Sts. Brooklyn, N. Y. 


When Writing Advertisers, Kindly Mention Ths Tea and Coffee Tbade Jouenal 
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Systems 
Are Bosiness Bonders 

Big ad for our «fore. inermattd &UJin€<« 
100% ar\d ottahlhhed new tradm for pea- 
nuta and other ariiclee. Figure the 
mocAinc would pay any merchant to 
have, it he made no money whattotver 
on ei7Aer peanuta or coffee, aa people 
that come in our atore huy other gooda 
if diaplayed properly, wAicA paya for the 
machine many limee ooer, 

a» this letter from one satisfied user will 
clearly show. For drawing trade to 
your store this equipment is unequalled. 

With the ROYAL System the pro- 
■: gressive merchant not only makes steady 
customers for his FRESH ROASTED 
coffees, but increases his other business. 

Coffee fresh roasted in an up-to-date 
ROYAL is better because it contains all 
of the delightful aroma and flavor 



No» S» Royal Roaster. 

Uses electric power, gas or gasoline heat. 


developed through proper roasting. Through roasting fresh every day there is no 
chance for evaporation and the customer obtains more cups of better coffee to the pound. 


The dealer benefits through the resulting continual sales as well as through the 
additional saving of five to fifteen cents q pound realized through using our green coffee 
service and roasting in his own store. This increased profit and additional business 
usually pays for a complete ROYAL SYSTEM in even less time than we allow for payment I 

The ROYAL Steel Cutting and pulver- 
izing mill is an integral part of every 
System — it granulates or pulverizes 
the coffee uniformly, thus insuring best 
results in the cup. 

Write for detaih of our carefully 
worked-out plan now aiding thousands 
of wide awake merchants throughout 
the country. There is a ROYAL Sys- 
tem to suit every requirement, and 
you can take advantage of our Service 
Department’s long experience in “Plan- 
tation to Consumer” selling. 



THe MDeerGi. 


1127 West Street, 
HORNELL, N. Y„ U. S. A. 


No. 77 — Royal Electric Coffee Mill 

Live Salesmen should write for our 
propoeition to experienced men capable 
of safes orgqnigqfton u;orfc. 


World*s largest 
manufacturers of 
electrically 
operated 


Coffee Mills 
Coffee Roasters 
Meat Choppers 
Meat Slicert 
Peanut Butter 

Machines 


For the Retail Trade 


When Writing Advertisers, Kindly Mention The Tea and Coffee Tkadb Journal 
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WHO'S WHO IN THE TRADE 



E. F. HOLBROOK 


The Army’s Coffee Buyer, in the Subsistence Division of tbe Quartermaster General’s Department, 
Washington, whose advent to office marked the be^nning of important reforms in the methods of buying 
green coffee for the Army and the manner of supplying the roasted bean to the forces overseas and 
in this country. In civilian life, Mr. Holbrook is head of the Holbrook Grocery Company, Keene, N. H., 
a leading wholesale house in New England 
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CiKNKRAL ViKW* OK THE COKKEE ROASTINC, GRINDING AND WEIGHING OlTFlT 



PI'.otos for Nw Tea and Coffee Trade Journal’ by the Committee an Public Information, 

Close Up of the Roasting Machine, Showing Operator Sampling a Roast 


THE ARMY’S SCHOOL FOR COFFEE ROASTERS AT CAMP MEADE, MD. 




IMPROVING THE ARMY’S CUP OF COFFEE 

American soldiers arc to be better looked after in the matter of a 
good cup of coffee than the troops of any other nation in the world. 
flHow this is to be done is interestingly told in this story of the War 
Department’s plans, calling for forty self-contained coffee-roasting, 
grinding and packing outfits to be established behind the lines and 
in Americap camps, a coffee roaster and blender school at Camp 
Johnston, much needed reforms in brewing methods, and greatly in- 
creased supplies of soluble coffee as an emergency ration. 


A better cup of coffee for our soldiers over- 
seas and in the training camps of this 
country has now been assured by the War Depart- 
ment. No more will they be dosed with dish- 
water coffee” made from stale coffee lieans that 
were probably roasted from 30 to 90 days before 
brewing. Soon they will be getting coffee that has 
been roasted within twenty-four hours of tlie time 
of issue. 

This is one of the best of the many good tidings 
that liave come recently from army headquarters 
at Washington. Late in .August an expected 
official announcement was made that an order had 
been given to establish sixteen self-contained 
coffee-roasting and grinding outffts near the battle 
lines in France. This means that as soon as the 
apparatus can be transported and set up our 
soldier boys will be served with as good if not a 
better cup of coffee than they ever drank at home. 
All of which means added stimulus to the fighters’ 
morale and material increase in their all-round 
efficiency. 

As related in these columns in the July number, 
the Quartermaster General’s Department has been 
experimenting with two-bag coffee-roasting and 
grinding outfits suitable for use in the European 
zone of fire and in the instruction camps in the 
United States. The trials have proven altogether 
satisfactory. The Augu.st announcement also re- 
vealed that sixteen other plants have been ordered 
to be held in reserve to supplement the first lot of 
roasters, as they are needed by an increased army 
abroad. In addition to the American-made appa- 
ratus, General Pershing has taken over for the use 
of his army two French roasting plants, which 
wilt soon he operated by American enlisted men. 

In this country five plants are already being 
operated by the army for the benefit of the troops 
undergoing preparatory training for service at the 
front. Three more plants have been authorized, 
and will soon be turning out fresh roasted coffee 
every day. 


Further assurance of good coffee for our fighters 
at llie front is contained in the announcement that 
the Goveriimeiit has taken over the entire output 
of all factories in the United States manufacturing 
soluble coffee. For some time the array sub- 
sistence division has issued soluble coffee for spe- 
cial use at the front, in advanced lines and listen- 
ing posts where the smoke from a lire used to 
make coffee would bring, down a barrage or bom- 
bardment upon the unfortunate coffee maker. So 
great has been the success of soluble coffee under 
these conditions that the Qiiarteniiaster's Corps 
has (oiind the demand greater than the supply. As a 
result new soluble coffee manufacturing compa- 
nies are lieiiig organized and considerable capital 
invested to insure a largely increased output for, 
the near future. 

The Subsistence Division sees that due care is 
exercised in the maimfactiire of soluble coffee so 
that it can be easily dissolved in cold water under 
the most trying conditions. Experiments have 
been made to have it put up in stick form, similar 
to tlic familiar sticks of chewing gum, and 
wrapped in waterproof papers. 

A ration of soluble coffee will consist of three- 
quarters of an ounce per man per day. It is un- 
derstood that this coffee will be packed in meal 
units, so that if a man is undergoing attack he 
will not have to stop and measure out the quan- 
tity of coffee to put into the water winch he is 
carrying in his canteen. For the present this 
coffee will probably be put up in the form of 
capsules or in small paper envelopes. 

Revolution in .\rmy Coffee M.vki.no 
It was about four months ago that the army s 
coffee buver, E. F. Holbrook, announced at a 
meeting of the New York trade at the Coffee 
Exchange that certain very definite reforms in 
array coffee supply were under consideration. 
Since then the Subsistence Division of the Quar- 
termaster’s Corps has been exceedingly active in. 
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fcuffec research. One of the early discoveries was 
that roasted coffee deteriorates about 30 per cent 
when issued ten days after roasting. This and 
'Other factors led to the experimental roaster 
which was tric<l out at Camp Upton, Yaphank, 



DtJMPlNG THE GkEEN CoKKE£ AND Co.ALING UP 
L. 1., for some time before general adoption in 
tlic army's suhsistoiico plains. 

One of the other factors that brought about the 
roasting reform was the matter of economy. He- 
sides the advantage of insuring a better cup of 
coffee, the Subsistence Division discovered that as 
a genera] proposition it would be possible to save 
about 2 cents on each pound of coffee roasted in 
the army’s own plants. Based on the quantity 
our army of 3,000.000 men will require this year, 
namely, 61,000,320 pounds, the saving would 
amount to over $1,220,000. 

The policy of the Siihsi.stence Division will be 
to have coffee issued fresh every day. The best 
grade of Santos coffee is specified in purchase 
contracts, and it is to be delivered direct to the 
army camps in this country and abroad. 

The actual roasting will be done by trained en- 
listed men, who will have the rank of non- 
commissioned officers. A special coffee-roasting 
school will be housed in a building now being 
erected at Camp Jos. E. Johnston in Florida, in 


which will be installed a model roasting, grinding 
and packing plant. In the meantime men are 
being instructed at Camp Meade in the art of 
turning out properly roasted coffee. Four views 
of this plant, photographed for this paper, and 
published by permission of the Committee on 
Public Information, are printed herewith. This 
is the largest roasting apparatus used by the 
.\nierican army. It turns out 6,000 pounds of 
roastc<l and ground coffee every ten hours. Coal 
is used as fuel. The grinding is done by elec- 
tricity. 

.After the coffee is roasted and ground it is 
packed ill air-tight galvanized tin containers. For 
front line use these are hermetically sealed to 
prevent cor.taminatioii by gas. Because of the 
shortage of tin, however, the Quarlcrniaster’s 
Department is expcriniciitlng with wax paper 
and fiber containers, which so far have been 
found satisfactory. They are also vermin and 
waterproof. 

With the introduction of army coffcc-roasting 



P.ACKING THE RoASTED COFFEE AfTER GRINDING 

plants the War Department has found it ad- 
visable to insert a place for coffee roasters in the 
new questionnaire for men being inducted into 
military service. This is so that a man who has 
been doing this work in civil life can be ob- 
tained for immediate service in cantonments in 
the United States and in Europe. 
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Already thirty professional coffee roasters and 
blenders out of sixty required for this service 
have been secured. At least thirty more are 
needed. The Department prefers men over 31, or 
not qualified for general military service. 

Now that a daily supply of fresh coffee is 
assured, coffee men who have the interests of our 
soldiers at heart are looking forward to reforms 
in the regulations pertaining to the quantity of 
coffee issued per man and the methods of brew- 
ing it. At the time of his talk in the Coffee V.x- 
change, Mr. Holbrook said that the Army Mess 
Management book was in urgent need of revis- 
ion. It prescribes practically the same formula 
for coffee making a.s it did in the early '6o‘s. 

The army regulations direct that 5 ounces of 
coffee to each gallon of water be used for break- 
fast. and for dinner 3 ounces more are to be 
a<lded to the grounds left over from the morning 
meal. Result — “dish-water” coffee. Mr. Hol- 
brook said he was in favor of making the brew 
fresh for every meal and not using the grounds 
twice. He also declared his belief that 8 ounces 
of coffee per gallon was not too much to give our 
Ijoys the “pep” needed to send them over the top 
to victory. 


HOW BRITISH NAVY I'SliiS COCOA 
A writer in a London newspaper recently told 
about the British navy’s cocoa in the following 
words : “Navy cocoa, which Princess Mary thought 
might be good to cat as chocolate, is known 
aboard ship as ‘ki.’ It is served out on the first 
dog watch every Thursday, and it is drunk when- 
ever circumstances (in other words, the ship’s 
‘crusher or policeman) permit. The men grate 
down a liberal quantity of it (for ‘ki’ is less con- 
centrated than shore cocoa) and drink it mixed in 
basins with' sugar and conden.sed milk. At sea 
a special cauldron of ‘ki,’ prepared by the ship’s 
cook, is sent round action stations in ‘fannies’ or 
large pitchers. Midnight for the guns' crews of 
our fleet is th ehour when the ‘ki’ boat arrives.” 


A WARNING ON ENEMY TR.ADIXG 
The Bureau of Foreign and Domestic Com- 
merce advises that many American firms have 
unwittingly been corresponding with enemy con- 
cerns in neutral countries. It ai>pears that in 
several instances the names of these enemy firms 
have been taken from the “World Trade Direc- 
tory” published by the Bureau In 1911, without 
checking them up with the Enemy Trading list 
Every name in a neutral country should be looked 
up in the list, copies of which can be obtained 
from the Division of Information, War Trade 
Board, Washington, D. C. 


CHINA'S TEA IN 1917 


The Crop on the Whole Was Good, Especially 
Black Teas, and Trade Suffered 
Less Than in 1916 

By Thomas Sammons 

Shanghai 

T he Chinese tea trade for 1917 suffered less 
seriously than in 1916. The crop on the whole 
was excellent, especially black teas, but losses of 
the first crop reduced considerably the pickings 
of the second and third crops, and the quantities 
brought to market showed a ilecided decline from 
1916. The British embargo on imports, disrup- 
tion of the Russian tea market, and successful 
competition of Java teas made the year a most 
difficult one. Although prices were 13 to 20 per 
cent lower than in 1916 the higher exchange kept 
gold prices up. ^High freight rates and scarcity 
of tonnage made it difficult to effect sales even 
with those countries who were in the market for 
Oiinese teas. Apparently the only teas not show- 
ing a loss are Pingsucys and Hoochows, going 
diicfiy to America. Large .stocks of costly tcas% 
mostly tine teas of the first crop, are left on the 
hands of the Chinese at a heavy loss. 

Total exports came to only 150,251,999 pounds, 
constituting a record falling off. The decrease 
from 1916 amounts to 55,268,534 pounds, dis- 
trihiucd as follows : Black tea, 23,260,800 pounds ; 
preen tea, i3,(xS4,667 pounds: brick tea, 15 . 539 -^ 
pounds: dust and tablet tea, 2,783,200 pounds. 

However, even under present discouraging con- 
ditions. an old-established Chinese company has 
perfected arrangements for turning out tea suited 
to foreign trade and prepared almost entirely by 
specially designed machinery. This tea will he 
guaranteed absolutely pure Chinese leaf, and it is 
hoped hy this new enterprise to revive the foreign 
demand for China teas. 

Exports of black tea to the United States (in- 
cluding Hawaii) held steady as compared with 
1916, the figures being 10,0^)1,867 pounds in 1916 
and 10.520,134 in 1917. In green teas there was a 
big increase, from 8,542,133 pounds in >916 to 
12,059.333 pounds last year. 


]>h:XMARK HAS NO TEA NOR COFFEE 
The recent conclusion of trade agreements be- 
tween the Uniteil States and Norway and Sweden 
has brought to light the fact that Denmark is prac- 
tically without tea and coffee, and for a long time 
has been subsisting on surrogates, such as cherry 
and blackberry leaves for tea and acorns for 
coffee. 
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PEPPER IN WAR TIME 


A War-Time Survey, Showing That Some 
Countries Have Benefited and Others Suf- 
fered — British Import Figures 

By Harry A. McBhide 

. I.oniltin 

The following figures show that war conditions 
^ have causcfl a great development in the Brit- 
ish pepper trade, which is now three times as 
great as in 1913. The imports of pepper into the 
United Kingdom during 1916 amounted to 23,333,- 
940 pounds, as compared with 23,550.802 pounds in 
19*5. *3.670,751 pounds in 1914, 7,294.052 pounds 
in 1913, and in 1913 7,266,372 pounds. 

large part of the imports are, however, re- 
exported to foreign countries; the amounts tlui.s 
reshipped were h..337,669 pounds in 1912, and 
13,097,6)65 pounds in 1916, thus evidenciitg the fact 
that a large part of the British fepper imports is 
simply transit trade. .The (mited States takes the 
largest share of these re-exports, the shipments 
to that country in 1916 having amounted to 5,253,- 
273 pounds. Other important destinations arc 
Italy, Brazil, Russia and Argentina. 

Whkri-: Pkppfr is Growk 

Tn igi6 a very large percentage of the British 
imports of pepper came from the Straits Settle- 
ments and dependencies, the quantity ainountin.g 
to 19,790.754 pounds. Of this amount only 1,425.- 
917 pounds originated in Java; in 1912 Java was 
the greatest supplier to the British trade, being 
credited with 8.800,926 pounds, while the Straits 
S< ttlements supplied 4,147,492 pounds. 

The chief pepper-producing localities (»f the 
wiirld are in the Dutch East Indies, Straits Set- 
tlements, Cocliin China, Siam, Malaya and South- 
ern India. Of these the Dutch East Indies and 
the Straits Settlements are by far the most ini- 
portmit. 

Sumatra and the Rhio-Lingga group are the 
most important parts of the Dutch East Indies for 
pepper cultivation. The crop is also grown in 
Borneo. Jn Siam pepper comes next in import- 
ance to rice and teak among the products of that 
country, an<l in the French possessions of Cochin 
China and Cambodia the area of the pepper crop 
is largely governed by the quantity of pepper 
which is allowed to be admitted into France free 
of customs duty. Dining the last few years this 
ha.s been limited to 2,500 tons a year, but during 
1915 high freight rates made the exportation diffi- 
cult. As a result, the price was from 10 to 15 
per cent lower than the previous year, and growers 
took no steps to increase production. The dry- 


ness of the 1915 season caused a further decrease 
in production. 

Production in British Possessions 

A recent issue of the "Times” Trade Supple- 
ment (London) states that the Malabar coast of 
Southern India is the chief British locality of 
pepper production, and the average export from 
India during recent )'ears has been about 6,900 
tons a year. In Sarawak pepper is the chief crop 
of the country, and is cultwated chiefly by Chinese- 
In British North Borneo it is now grown only for 
local consumption, low prices having killed the 
trade. 

Pepper is an important article of production in 
the State of Joliore in the Malay Peninsula, and 
the output there is usually about 2,000 tons, repre- 
senting about 10 per cent of the exports from 
Singapore, the greater proportion of which comes 
originally from the Dutch East Indies. Pepper is 
also grown at Keinasik in the State of Trengganu 
by Chinese planters; the exports in 1915 were 432 
tons. There is a large area of land available in 
Trengganu for the cultivation of pepper and gam- 
Iner (which is often grown with pepper). 

Pepper was formerly grown in Zanzibar, but its 
cultivation there has been abandoned. In fact, it 
is little grown in any but the Oriental countries 
which have been mentioned. Pepper cultivation 
has not been carried on in the West Indies or 
South .America; it has been successfully tried in 
Trinidad, but never planted on a large scale. In 
Jamaica it was tried but did not flourish. 

Serious reductions of stocks of pepper have taken 
place ail over Europe during the last year or two. 
This is not only due to lack of shipping in the Far 
East but also to the fact that so much attention 
has been given to rubber in Malaya and the Dutch 
East Indies that pepper has been neglected. Ex- 
isting vines have grown old, and new gardens 
have not been planted. On the other hand, it is 
reported that the area under pepper has been ex- 
tended in Siam. Beside the use of pepper as a 
kitchen and tabic condiment, large quantities are 
required hy the preserved provisions trade. An 
artificial perfume resembling that of heliotrope 
may be obtained from pepper by distillation and 
subsequent chemical reactions. 


CACAO STOCKS IN THE GOLD COAST 
Over fifteen large cargo boats would be re- 
quired to convey to Europe or America the cacao 
that has been plucked and is now lying in the 
stores of shippers in the Gold Coast, according 
to a newspaper account published recently in 
Accra. 
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MOROCCO AS A TEA PROSPECT portant amounts by the limited European popula- 


Changes in Trade Channels Brought About by 
the War Open a Bright Future for 
American Tea Exporters 

By Maxwell Blake 
T angier 

\Y7ITH the vastly improved conditions of the 
mercantile maring of the United States, 
which may be anticipated as a result of American 
shipbuilding activities, it is not improbable that a 
permanent displacement of market centers for 
various products may be the result after the war. 
If these shipping facilities should be availed of 
by American tea dealers, making American ports 
favorable centers of distribution, there would ap- 
pear to be no reason why shippers in the L'nited 
States should not participate to an important de- 
gree in the future tea trade of Morocco. It mn.st 
he remembered, however, that the establishment 
of direct shipping communication between the 
United States and .Morocco is an essential con- 
dition to the building up of any permanent trade 
between the two countries, especially so in. any 
attempt to obtain a lasting participation in the 
supply of a staple commodity such as tea. 

Iwondon has always been the most important 
center of Morocco tea supplies. Hamburg mer- 
chants before the war were attempting to secure 
this trade by means of long credits and other 
facilities which they were prepared to grant to 
native buyers, Some progress was observed in 
the trade of German tea shippers, but the Moroc- 
can has always shown marked preference for tea 
from London. On this account, before the war, it 
was dithcult to find an)' Moroccan firms disposed 
Co take up the representation of any but British 
tea merchants, and almost all important merchants 
in Morocco had their London connections for the 
sale of tea. 

The favored position of London as a tea market 
is a result of its numerous and regular steamship 
connections with the Orient. 

Curtailment of freight from the Orient and 
the exhaustion of European stocks may contrilmte 
to throw the future of the tea trade in the “nicU- 
ing pot,” and London can no longer he said to he 
an exclusive center of distribution for this com- 
modity. 

In the import returns of the Shereefian custom 
house tea occupies the third place of importance. 
It is the favorite beverage among the natives of 
the country, green tea forming an essential article 
of diet for all Moors of whatever degree or occu- 
pation. Bfeck tea is consumed in relatively unim- 


tion. The following table indicates the quantities 
of tea imported into Morocco during the years 
1913-1916: 

, -Ton^ - i 

Imported from— 1913 1914 IIH.) 19K. 

Kngland 2.3'21 ],8<54 '2,478 2,701 

France 304 687 

(lermany 547 414 

Other countries 340 7 8 2 

Total 3,724 2,623 2.790 3,390 

The types of green tea in general demand in 
Morocco are Sow Mee. Young Hyson. Foong 
Mee, Chum-Moe and Gunpowder. All tliesc types 
are consumed throughout the country, but various 
towns or districts shows marked preference for 
one variety over another. 

Tkk.ms of Sam- axd pAOKiNc 

Prices for green tea are almost invariably 
quoted c. i. f- Moroccan ports, insurance covering 
marine risks. War risk insurance constitutes an 
additional charge on the invoice. 

Payment in Morocco for shipments of tea has 
alway.s been effected by bills of exchange of vary- 
ing periods. The usual term of credit is four 
months from date of invoice, Before the war 
these terms were frequently subject to extension, 
and in some cities, as Larache, Fez and Mar- 
rakesh, the original credit demanded was six to 
nine months. 

Most tea shippers have continued to sell in 
Morocco, lip to the present time, against lulls of 
exchange at four months' date, but considerable 
business is now transacted on the basis of cash 
against delivery of shipping documents. A dis- 
count of 2^4 per cent minimum is always allowed 
for cash payments. 

Green tea, shipped to Morocco, is packed in 
lead-lined square cases, containing 6o to ?o pounds 
net weight of tea. The more expensive qualities 
are packed in double boxes. The boxes are in- 
variably covered with canvas, outside which there 
is a further casing of wide straw matting. 

Method of Marketi.no 

European tea shippers effect their sales in Mo- 
rocco through the intermediary of local agents, 
who arc kept supplied with samples of the quali- 
ties available for offer, together with current 
prices. Upon these bases orders are transmitted 
by the local agents to their principals, who make 
shipments direct to the buyers. 

Drafts are attached to the hills of lading, and 
the latter are delivered to the buyer against his 
acceptance of the draft. This operation, in most 
cases, is effected through one of the local banks, 
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but in some instances is confined to the local agent 
himself. 

The local agent's agreement invarialdy contains 
a clause requiring him to act in case of need; and 
in the event of a customer refusing to lake up the 
documents covering his shipment the agent is ex- 
pected to take possession of the goods, store and 
dispose of same for the account and in accordance 
with the instructions of his principals. In some 
cases tlie agent undertakes "del credere’ engage- 
ments, constituting himself guarantor for pay- 
ment of all goods .slnpiicd under orders booked 
Ity him. These are somewhat exceptional condi- 
ditions, and such eiigagcincnts are remunerated 
by a suhstaiitial increase in the amount of the 
agent’s commission. 

The average amount of the agent's commission 
on tea sales is 5 per cent the invoke. 

The native tea consumer is very difficult to 
satisfy, and on this account the Moroccan lea 
importer is extremely particular about the quality 
of the goods .su]>plied him. The shipper must ex- 
ercise the greatest care that .shipments are made 
ill strict accordance with sample. 


COFFEE 100 YEARS AGO 

Extracts from a Review of the Market in the 
New York “Daily Advertiser" of 
December 20, 1823 

E dward ABORX, Xew York coffee roaster, 
has an old-time market report dated Decem- 
lur ^0, iBj.v It consists of two printed pages, 
containing a review of the market for the week 
ending Saturday, December 20. 1823, issued from 
the New York "Daily Advertiser" office. There 
arv; two blank pages, one of which contains a 
letter written in the course of business, and the 
other the adilrcss. For mailing, the document 
was folded, closed with sealing wax and stamped, 
as was the custom of the lime. K.nvelopcs were 
not used in those days. 

The market report is interesting as giving the 
varieties and imports of coffee of that long ago 
time, and also as quoting prices, imports, etc., of 
many other products. It is curious to note that 
tr.ide on several articles was at a standstill owing 
to the closing of (he North River by ice. 

The report states that there had been no sales 
of cocoa that week. It continues, "The quantity 
of Caraccas at market is small, which, with other 
kinds, is much neglected. We do not vary quo- 
tations : 

Caraccas (cwt.), $30: Caraccas I.shnd. $n to SIC; 
Caraccas cayenne (cwt.), $13 to $13.50; Caraccas Suii- 
nam, $13 to $13.50." 

The import of coffee during the week ending 


December jo is stated as "2 tierces and i bbl. 
Jamaica; 657 bags San Domingo; 58 bags La 
Guayra.” The review then continues : 

Since our last report a sale of about two hun- 
dred bags San Domingo was effected at 
cents, short price, at 90 days, and smalt parcels 
at 19 cents for some consumption. Cuba of very 
handsome quality has been run off at 20^/2 cents, 
90 days to 4 months. Some parcels of Porto Rico 
are held at 21 cents. The market continues to be 
glutted with middling and poor qualities of cof- 
fee, which is held at every intermediate price. The 
Fairplay’s cargo is reprdkentcil as being of the 
new crop— the state of weather has prevented its 
being landed. Java is in small demand. We re- 
duce our quotations; 


Havana (inferior and Ib. middling) 19 @20 

Porto Kico (inferior and lb. middling) 16 @20 

Laguira (inferior and lb. middling) 1ft @20 

Laguira (superior) 20% @21 

St. Domingo 19 @ 

Java 22 @23 


Import from the ist January, 1823, to the 13th 
of December, inclusive; 

1.901 bags, 42 hhds. Havana. 

3,5PT bags Java. 

22,397 liag5, 53 hhds., 66 l)bls. and 1 tierce St. Domingo. 
24.7(10 ?)ag«. 1,410 hhds., 1.944 bbis., 51 tierces Cuba. 

74 bags St. Croix. 

22 bag.s, 1^8 hhds., 51 derm and 257 bbIs. Jamaica, 
7,398 bags. 77 hlids., 472 Ibis, and 1 box Laguira and 
Porto Rico. 

6 bags and 5 bbU. Dominica. 

3 bags Detnarara. 

1.575 b,ig8 Hratil. 

Kxpori, from the 1st of January, 1823, to the 1st of 
December; 

(-'olTef 62,180 cwt. 

English mustard is quoted in the same report 
at 37 cents a pound; in dozen bottles, $1.25 to 

$i.3t. 

Rice is quoted at $3.37 to $3.50 per cwt. 

The report slates there was no alteration in the 
price of teas and "the market continues dull” ; 

Hyson lb, I00@106c. 

)oung Ilysnii I08(|llf) 

Hyson Skin 70@ 78 

26®) 28 

GiinfOMder 125®135 

Imperial il 

.Souchong 50 @ 65 

I’ouchoug tl0@ 811 

Sailors are reported as being “rather scarcer 
than they were last week, but wages have not 
risen in consequence. We quote them the same; 
Price seamen, $ii @ 12; ordinary, $9 10 per 

mo.” 


NAVY NEEDS MUSICAL INSTRUMENTS 
A thousand stations for receiving gifts of 
musical instrument for the navy have been es- 
tablished in New York by the Lower Wall Street 
Business Men’s Association, which is conducting 
a campaign to obtain phonograph records, banjoes, 
violins, or even pianos and organs, for the boys in 
blue as patriotic gifts from citizens. The asso- 
ciation recently sent out a special appeal to in- 
dividuals to contribute liberally, either giving in- 
struments or the money that will help buy one or 
more. 
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THE BRAZIL COFFEE SITUATION 


An Analysis of the Different War-Time and 
Other Factors That Have Affected 
the Export Trade 


Bv J. H, Williams 

Latin American Division, Bureau of Foreign aii«l 
Domestic Commerce 

T he bulk of the exports of Brazil has for years 
consisted of two produce's— coffee and rubber. 
For example, out of total exports of $313,628,000 
in 1913, rubber and coffee comprised $248,579,000, 
or about four-fifths of the total. By far the most 
important single export is coffee, which in 1913 
amounted to $198,157,000, or over 63 per cent of 
the total exports. Coffee is not a war commodity. 
The Allied powers iiave therefore restricted its 
import. Even more serious is the fact that the 
large demand from Central Europe, amounting 
normally to about 4,oco,ooo bags a year, has been 
cut off. In consequence, the United States is at 
present the only unrestricted market for Brazilian 
coffee, taking about one-haU the total exports. 
Added to these pronounced restrictions of the 
demand for coffee is the fact that the Brazilian 
supply during the war has been somewhat above 
the pre-war normal, The result is that Brazil 
has on its hands an increasing stock of coffee, 
which it cannot hope to dispose of until after the 
war. 

This situation became acute almost immediattly 
upon the outbreak of war, and led In 1915 to the 
rc-establishment of a valorization system, along 
somewhat different lines from the plan of 1907-8. 
The Federal Government by law of 1915 author- 
ized the issue of 350,ocx),ooo paper milreis^ (at pres- 
ent rate of 25.25 cents for milreis = U. S. $88,- 
375,000), of which a part was to he used for car- 
rying out a new plan of coffee valorization. The 
paper money was lent by the Federal Government 
to the State of Sao Paulo, which has been con- 
ducting the valorization operations. The plan 
was to prohibit the export of coffee above 6,000,- 
000 bags a year; the 4,coo,ooo bags which in 
normal times went to Germany, .Austria, etc., to he 
held in Brazil, the State of Sao Paulo loaning up 
to 60 per cenFof a value to be ffxed on a basis of 
past averages in paper money to coffee growers 
who deposit their coffee in warehouses; the ware- 
hou.se receipts to be handed over by the State 
government to the Federal Government as col- 
lateral for the issue by the latter of the paper 
money. This loan feature was dropped, however, 
and instead the State of Sao Paulo undertook 
to purchase at an official price so much of the 
annual coffee crop as might appear sufficient to 
maintain prices, or, failing in that, so much as it 
might be able to purchase with the paper money 
funds supplied to it by the Federal Government 
under the laws above mentioned. 

In the present year the Sao Paulo government 
has been buying large quantities of coffee (about 
3.100,000 bags up to July 25) at the price of 
4$90o per 10 kilos (1. c., about $1.24 for 22.4 
pounds), The ordinary market price, however, 


has been lower, between 4$6oo and 4$500. In- 
terior shippers and planters are demanding that 
their coffee be sold to the Government, and the 
Coffee .Assooiacao of Santos has presented a 
memorial to the Government requesting a further 
issue of 300,000.000 milreis of paper money for 
additional valorization purchases. 

The following statement indicates the coffee 


position up to May, 1918: 

Bags 

In hands of Sao Paulo government .^pril SO, 

1918 2,788,875 

In hands of commissarios and exporters, in- 
clusive of 600,0(10 hags bought by the Sao 

Paulo government f.l.'iO.ftO 

Shipped coastwise 281,000 

Exported up to April 25, 191H 7.325.66.5 


Total 14,545,956 

Less stock on June 30. 1917 1 , 101 ), OOO 


Net total 13,445,956 

To come down to complete estimated cro]). . . . 3,554,044 


Total crop 17,000,000 


The table indicates that of a total crop of 17 ,- 
000.000 bags, about 13 , 500,000 bags have actually 
come to market; of this quantity somewhat more 
than /.ooojooo hags have been exported, leaving 
the enormous quantity of 5 . 939.291 bags of the 
1917-18 crop, and 1 , 100,000 bags of the 1916-17 
crop— a total of virtually 7 , 000,000 bags, or as 
much as the total 1917-18 exports— in storage in 
Brazil and unable to find an outlet. The State 
of Sao F'aulo, it is seen, is itself holding almost 
2 , 8 oo,coo bags, or almost 40 per cent of the total 
amount in storage. 

Decre.vse in Price of Coffee 
The supply of Brazilian coffee is much in ex- 
cess of the demand. The result is that in spite 
of the large purchases by the Government the 
price in Brazil has gone steadily downward. 
Meantime, as a result of rising freight and in- 
surance rates (which are, moreover, additional 
causes of the diminution of exports), foreign 
coffee prices have risen. The following table 
shows the price of Brazilian coffee in London and 
in Santos for the period 1911-1918: 



London 
Price Per 

Santos 


Hiinilred- 

I'ricc I’er 

Date 

weichl 

IQ Kilos 

October 16. 1911 

Shillings 

66/9 

62/3 

8 $ 6 (t 0 

March 2 fi, 1911 

7 $900 

March, 1913 

52/9 

0$250 

.March, 1914 

41/3 

43 

4$7.50 

March, 1915 

.5$15i) 

March. 1910 

44.^6 

4$90o 

March, 1917 

53/0 

.5S,5l>0 

.March 21, 1918 

06/9 



The different course of Brazilian and of foreign 
prices is apparent .After the initial fall to 41s. 
3d. in 1914, provoked hy the liquidation of specu- 
lative accounts that followed the Balkan War, 
London quotations moved upward with the in- 
creasing charges for freight and insurance. The 
course of prices in Brazil has been just the con- 
trary. Since October, 1911, when, owing to reck- 
less speculation, prices reached the maximum in 
both the Brazilian and the I.ondon market, prices 
in Brazil have, witli the exception of a slight re- 
action ill IQ15, due to the extraordinary activity 
in the trade with Scandinavia and the United 
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TEA TIME FOR RED CROSS NURSES AT THE FRONT 


A REFRESHING cup oi tea is a big factor jii the lives of the nurses serving with the 
American Expeditionary Forces. This picture shows a group of Red Cross nurses 
in a rest room of a big American hospital in France enjoying a cup while off duty. 
.\incrican nurses in France are leading strenuous lives and the Red Cross is doing every- 
thing possible to maintain their strength and spirit. 


States, dropped continuously, until at 4 $ick> per 
in kilos it is doubtful if they suffice even to cover 
the cost of production, 

The facts that have been prescmteil— the re- 
striction of markets, the decline of prices, the 
almornial accumulation of stocks in Brazil— find 
their most convenient expression in the figures of 
coffee exports. The following table shows the 
exports of coffee for the years 1913-1917. Both 
quantity and value figures are given: 


Year Quantity Value 

Bags 

IfllS 13.20T.tH'<> $198.1.57, OOA 

1»14 11.270,100 131,220,0(10 

191.5 lT.061.Oon 156,443,000 

1916 13,030,000 138.296,000 

lOl’i 10,605.000 112,033.000 


F.xcept for the reaction in 1915, the trend of 
coffee exports, both in quantity and in value, has 
been pretty steadily downward. The increased 
quantity exports of 1915. almost 4,000,000 bags 
greater than in 1913, are noteworthy. But be- 
cause of reduced prices the value figures of the 
1915 exports are more than $40,000,000 less than 
in 1913. After 1915 the decline in both categories 
is striking. The year 1917 is the low-water mark. 
Quantity exported fell almost 6.500,000 bags be- 
low 1915, and the value fell over ^,000,000 below 
the 1915 figures and over $86,000,000 below the 


1913 figures, a decrease of 45 per cent. It ought 
to be said, too, that 1913 was by no means a 
normal year, exports of coffee being $28,114,880 
below the 1912 figure. 


BRAZIL’S COFFEE EXPORTS LOWER 
\ recent review of the foreign trade of Brazil 
during the first three months of 1918 stated that 
the total value declined. The report pointed out 
that, “The decrease in coffee shipments is espe- 
cially perceptible. But i,775,ooo bags were shipped 
this year, as compared with 3,276,000 in 1914,' 
4.856,000 in 1915, 3,407,000 in 1916, and 2,962,000 in 
1917. The total coffee values were reduced by 
almost 50 per cent as compared with those of 
1917, which difference alone accounts for the dc* 
crease in exports of approximately $15,000,000.” 


SOUTHERN CALIFORNIA SENDS A BOUQUET 
S. J. Wines, president of the S. J. Wines CofEee Com- 
l^any, San Diego, Cal., writes: "To anyone in the tea and 
coffee business this monthly ("'fhe Blue Book of the 
Trade") is a source of information that we surely appre* 
ciate,” 
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A COFFEE STORAGE PROTEST 

New York Importers Claim Exorbitant Han- 
dling Charges and Ask Federal Gov- 
ernment for Relief 

storm that has been brewing between New 
^ York coffee importers and the steamship com- 
panies and warehousemen came to a head early 
in August. The importers claim that certain 
warehousemen and steamship lines are profiteer- 
ing and delaying deliveries. They say the rates 
for handling and storage are exorbitant, and are 
not justified by the actual increase in price of 
labor and material since the beginning of the war. 
Coffee men agree that some advance in rates may 
be justified, but cannot believe tfiat it is equitable 
to increase the rates 100 per cent over what they 
were a year ago. It is claimed that some im- 
porters have been obliged to pay 7 cents a bag 
for handling and 6 cents for storage in addition 
to the freight charges. Three cents a bag for 
handling and 3 cents for storage was the prevail- 
ing rate before the war. 

The importers are also complaining about the 
lack of storage room and the way in which car- 
goes are being discharged most anywliere that 
suits the convenience of the steamship companies. 
New York coffee traders tell of cargoes being 
deposited in South Brooklyn, the Bronx and other 
out of the way places, necessitating heavy cartage 
charges to get the coffee to the importer's place 
of business. In one instance a cargo wa.s dropped 
at Baltimore. These extra charges often wipe 
out the margin of profit, according to the im- 
porters. 

The coffee trade gathered at the New York 
Coffee Exchange on August 27 to frame an appeal 
to the Government for relief. The matter was 
left to the Coffee Advisory Committee to put the 
different cl^ms into proper shape for forwarding 
to Washington. A leading coffee man says he 
believes some adequate measures of relief will 
be instituted by the Government officials, prob- 
ably in the form of increasing the importer's 
margin of profit and perhaps by regulating han- 
dling and storage rates. 


Washington Awaiting Formal Protest 
[from a staff correspondent] 
Washington, D. C, September 3, 1918.— Up to 
this time coffee officials of the United States Food 
Administration have received no formal protest 
relative to the alleged exorbitant charges by the 
steamship and warehouse companies. 


They have had a number of individual com- 
plaints concerning this service, and they are ex- 
pecting in the near future a complete report of 
this situation from the Advisory Committee of the 
New York Coffee Exchange. No action seeking 
to relieve this situation will be taken until this 
formal protest report has been received. 

Lamm. 


New Orleans Sees Big Opportunity 
[from a staff correspondent] 

New Orleans, Aug. 29, 1918.— The reports re- 
ceived here of the congestion of coffee at New 
York have attracted special attention in coffee 
circles, because there is a very small stock and 
plenty of w'archouse space and wharf room. The 
only factor that prevents rapid distribution is the 
lack of ships to tiring the coffee from Brazil. 

The Board of Trade coffee committee has taken 
up the subject afresh in the light of the situation 
at New York, and is getting the views of Mis- 
sissippi Valley dealers, roasters, importers and 
others. The coffee interests have been at work 
for some time on the matter of getting .ships, and 
have sent a committee to Washington several 
times. 

E. B. Harral, coffee broker, has been playing 
up the congestion at New York in his trade circu- 
lars, saying that it is manifest that coffee busi- 
ness from South America for the Mississippi 
Valley .should pass through New Orleans, because 
it is cheai>er to handle it at this port as com- 
pared with New York. Mr. Harral says the New 
Orleans cost is from 54 to 54 cent a pound 
cheaper. The circular also states that the shipping 
route to New Orleans from the east coast of 
South America passes south of the zone of sub- 
marine activity, wherea.s the route to New York 
is squarely in tiie danger zone. 

S. Jackson, a prominent warehouseman in 
charge of the distribution of coffee at this port, 
said that it is mainly a matter of steamships at 
New Orleans that is involved. He said there is 
plenty of wharf and warelioii.se space here for 
coffee, and that the trains which bring wheat and 
other grain to New Orleans supply abundance of 
space to deliver the coffee to the interior. Mr. 
Jackson said that coffee can be handled both 
cheaper and more readily at New Orleans than 
at New York. Coffee for the interior is trans- 
ferred from the wharf to the ears and does not 
require cither cartage or storage. 

President Clerc, of the New Orleans Board of 
Trade, is in possession of a number of letters 
from leading Mississippi Valley coffee firms which 
show that the Valley has been suffering consider- 
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;ihly hecaitSf' of the lack of shipping to New Or- 
leans. An appeal is to l)c made to Washington for 
more ships to relieve the situation. The Board 
of Trade Committee is preparing the case for 
presentation. ' E. K. Pf.i.ton, Sr. 


COFFEE IN THE UNITED STATES 


A Statistical Survey of the Imports, Re-Exports 
Deliveries and Stocks on Hand 
June 30. 1<J18 


[from a staff (aRRKSfY>NliENTl 

W'ashinctox, 1 ). C.. Ang. 191H. 
TATISTICTANS of the United St.ites Food 
Administration have compiled the following 
record which they believe sh(»ws the coffee situa- 
tion in the United States on June 30. 1918; 
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UPBUILDING 'COLOMBIAN TRADE 

Newark, N. J.. Library is Holding an Exhi- 
l^tion to' Help Improve^ American Bus- 
iness Relations With that Country 

QU successful was the first exhibition of Co- 
lombia's products at the museum of the 
Xewark (X, J.) Free Public Library during the 
month of June that it was decided to hold the 
cxliilntioii again during September and Octol)er. 
Since the first di.splay many new exhibits have 
1 eeu added. 

This is the third commercial exhibition staged 
I y this enterprising library association, which is 
managed by John Cotton Dana. Its purpnse, ac- 
cording to Mr. Dana, is to tell our people about 
trade conditions in Colombia after the war. inainly 
|jy vducaliiig them to the wonderful natiir.il re- 
sources of the country and its potertialities. 

1'lie library takes no pay from exhibitors for 
space or aiiytlung el.se. only asking them to send 
things at their own expense if possilde, and tit 
give the material exhibited to the musettm 
.Xmong the distingtushed Americans and foreign- 
ers who have endorsed the enterprise appears the 
name of President Woodrow Wilson, who .said 
he is confident that the exhibition "will mark an 
important stage of the high part which Colombia 
and this country must take in tlie world'.s near 
commercial future." 

Coffee, the leading article of export of Colom- 
bia, lias an important position in the exhibition. 
Cacao also is disidaycd. The kinds of coffee 
siiown are Medellin, Manizales, Buearamaiiga. 
Bogota. .Santa. Marta. Cucuta anrl Canca. They 
were loaned by the following firms: W, R. (iracc 
& Co.. -Alejandro .\ngel & Co., the Commercial 
Rank of Spanish America, the .\ntioqni Com- 
mercial Corporation, Rlanco S: Co., Camaclio- 
Roldan & Van Sickel. and the .Mercantile Rank 
of the .Anierica.s. 


TKA MKX XKHl) ESTATE MACHINERY 
A recent canvass of managers of tea estates 
in Assam. India, developed the fact that many of 
them are interested in agricultural machinery of 
all kinds suitable for tea garden ciilt'vation. .Some 
of the devices needed are a handy incchanically- 
driven machine that will effectively cultivate be- 
tween the tea bushes in all kinds of soil to a depth 
of two to eight inches, a ditching plow fliat will 
make drains up to two feet wide and three to 
five feet deep, and a plucking machine for picking 
tea leaves. Further details can he obtained from 
the Editor of Thk Tea and Coffee TRAriE 


lOURNAL. 
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JAPAN’S TEA TRADE IN 1918 

Exports This Year Are Expected to Show an 
Increase if the United States Does Not 
Declare Excessive Restrictions 

l>l'hLl,\I. rokkl SlHjNDUNCH] 

Yokohama, Japan', June 15, 1918. 
.shipments nf tea this year are expected to 
show an increase over la.st year, provided ex- 
cessive restrictions arc not placed on the import 
hy the United State.s. The growth of the new 
leaf in Shid^noka and the other districts this year 
is reported to lie excellent, but the quotations will 
show an increase ot from 10 to 50 per cent, ac- 
I orfiing to varieties, over last year. I)ecause of the 
sleadv advance in the price of <iaily necessaries 
increasing the cost of laiior. The following table 
shows the shipments aiui p'^rts of dei»arture from 
Ja)uin to the United States and Canada during 
iQifi aiid lot" : 

lypi. l.ijs. |!m;, l.lis. 

Sliiniiilzu 

Y'lti.ilinnu ;,4ls,'iTT .'>,''711,87:-! 

Vokkaichi l, 82 », 5 s»i 

Kobe i,i>ss, 4 in 

i 5 (i,S 42 

It is noted that since the vnitbreak of the war 
the shipments have shown a gradual increase, as 
will be seen from the following: iqi> 
pounds; \g\(\ 4i,.bU^.noo pounds: 1917. 41,6!^, 000 
pounds. C. C. j. 

C. R. TO MKV.T IN' CUKVKUAXI) 
The, National Coffee Roasters’ .Vssodation an- 
nuunccs that the eighth annual convention will W 
held in Cleveland, Ohio. November 13 and 14. 
The hotel headquarters arc to he aimotinced 
later. Members of tlie association have l-ten 
asked to advise the committee in charge of the 
convention what .subjects they think W'»u)d bo 
niiitually helpful an<l interesting. 

NO FUI-L KEGIT.ATIOX FOR ROASTERS 
The United State.s Fuel .Administration declares 
that the rumor from Chicago that coffee roasters 
would he required hy the Federal Administration 
It) use gas fuel instead of coal as a conservation 
measure is untrue. P. ?.. Noyes, director of the 
Conservation Iltireau, says "The United States 
Fuel Administration has no intention at the pres- 
ent time of placing any restriction on the use of 
coal in masting coffee.” 

COFFEE EXCHANGE APPOINTMENTS 
The board of manners of the New York Cof- 
fee Exchange have appointed the following to 


fUI vftcancite in special and standing committees : 
A. Scherenberg, executive committee ; C. B. 
Davison, membership committee ; Gustav L. 
Stewart, floor committee ; Walter D. Stewart, spot 
quotations committee: C. H. Middendorf, execu- 
tive, grading and warehouse and weighers' com- 
mittees. 

ARMY ASKS I'OR COFFEE ROASTERS 

l3I’^Xf AL (:OK«KSW)N'nEX{;El 

Washixotox^ IV C.. August 2S, 1918.— Sixty 
expert coffee roasters and blenders are needed at 
nnee by the War Department for sers ice in camps 
ami cantonments in this country and Europe, ac- 
cording to a recent announcement I'v the Quar- 
termaster General. 'Men above the present draft 
age arc preferred, and tliose accepted will have 
tl)e r.ank of non-commissioned officers. Applica- 
tions should he addressed to the .Subsistence Di- 
vision. Quartermaster General's Office. Washing- 
t..n, D. C. 

TniKfv Mi:.x .\uo;auv Sixirki) 

On September 3 the Subsistence Division wired 
The Tea axh Coefee Tkauk Joi'k.val that it now 
requires only 30 coffee blenders and roasters. Men 
in the old draft age will be accepted If not (luali- 
iled for general military service. 

I-NEMV COCOA nUANS SOED 
More than i.ax) bags of enemy-owned cocoa 
beans were sold at public auction in New York 
.Vugust 20 by the office of tlic Alien PVoperty Cus- 
todian. They were formerly the property of a 
German firm engaged in South American trade, 
and were seized in the Panama Canal Zone. Some 
joo hags were sold at 13 cents a pound and the_ 
balance at 12 cents. The beans were grown in 
Iwnador. 

TEA AND COFFEE MAY BE TAXED 
The ban on the manufacture of beer, w'hirh 
goes into effect December i, probably will result 
in a consumption tax on tea, coffee, cocoa and 
sugar, according to reports in Washington. The 
most radical rate proposed so far is 5 cents per 
pound on coffee, 20 cents on tea, 15 cents on cocoa 
auci I cent on sugar. 

« 

SWEDEN MAY NOW IMPORT COFFEE 
Under the terms of the new trade agreement 
reached between Sweden and the Allies, coffee 
and cocoa can now be shipped from the United 
States to Sweden. 
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SPICES AND EXTRACTS 

9 News items of interest to spice im- 
porters, grinders and dealers, and to 
manufacturers of flavoring extracts, per- 
fumes and toilet preparations. 


THE WAR AND ESSENTIAL OILS 

A Review of Market Conditions Governing 
Raw Materials for Flavoring Ex- 
tract Manufacturers* 


Bv C. iSlilLSTElN 
Xcw York 

from Auguit) 

A t this point reference may be made it) the 
efforts to produce citrus oils in this country. 
For years a little lemon and some orange oil have 
been made at various points, but chiefly in Cali- 
fornia, where the operations liave to some extent 
been under Government auspices. The lemon oil 
as a rule has, I think, been of rather inferior 
quality, and has not cut any market figure to 
speak of. Some of the orange oils have been of 
apparently excellent quality, and certainly of fine 
flavor when freshly made; but the fact is that 
most of these oils liave been in large part pro- 
duced by distillation, and have proved to be ex- 
tremely unstable, the tine fruity character of the 
fresh product disappearing in a comparatively 
short time. These oils ought to be made in this 
country, but the problem of making them com- 
Jiierdally is still to be solved, both as to quality 
and cost. 

Among the minor oils the two types of oil of 
lime have lieen conspicuous by their abnormally 
high prices. These materials come from the West 
Indies, where a violent storm in 1916 was re- 
ported to have blown practically the whole of the 
crop of fruit from the trees. Very little of the 
expressed oil was made that season, and the out- 
put of distilled was also smaller than the previous 
normal average. The shortage resulted in record 
market values, which the shrewd West Indian 
producers have known how to maintain long after 
anything like a good reason for them had ceased 
to exist Why there should be any considerable 
demand for expressed lime oil at from $5.00 to 
$5.00 per pound, while the finest oil of lemon goes 
begging at a dollar a pound, has never been satis- 
factorily explained to my knowledge, and both 
types of the lime oil are overdue for a return to 
much lower levels. 

Of the Chinese oils, cassia, which had not gone 
above $2.00 in over twenty-five years, is now well 
above that figure, due chiefly to importation diffi- 
culties; but anise oil continues close to $1.00 per 
pound, wdghted down by apparently inexhaust- 
ible stocks. Coriander oil, an article ordinarily 
worth $5.00 to $7.00, has been as high as $30.00, 
owing to extreme scarcity. The stringency was 
relieved a year ago by the arrival of long-delayed 

* An address read before Ihe ninth annual convention of 
Fla\orin? Extract 'Nfamif.ictnrcrs’ .Vissticiafion, bVn- Vork 
.hiiic -27. ISIS. 


supplies from Russia, but these are now about 
used up with none likely to follow, and another 
period of extreme scarcity and famine prices 
seems to be ahead. Celery and clove oils have 
gone up to about three times their pre-war values 
on account of .scarcity of the respective spices, 
and the essential oil of almond has had a similar 
advance. 

Vanillin Cheap at Present Prices 

Turning briefly to the one or two synthetics in 
which we are specially interested, vanillin was 
selling at 30 cents per ounce before the war 
began, and clove spice, its chief raw material, was 
worth from 12 cents to 14 cents, while potash, 
which was used very extensively as an oxidizing 
agent in the manufacturing process, was in un- 
limited supply and cheap. To-day cloves are 
quoted high in the forties; potash, after having 
reached famine prices, has had to be abandoned 
entirely, and the yield per pound of 46 cents, 
clove.s, by the processes to which the manufac- 
turers had to turn because of tlie scarcity of 
chemicals, is much smaller than it was formerly. 
Vanillin at the present price of 80 cents has not 
therefore had anything like the advance to which 
it would seem to be entitled. 

The consumption of this product has reached 
an astounding magnitude, and the problem 
))roviding ahead a safe working margin of stock 
lias for some time been an exceedingly difficult 
one, especially in view of the extreme uncertainty 
of the clove supply, upon which the manufacture 
depends, as synthetic vanillin has not up to now 
lieen made commercially in this country. 

Coumariii was originally made in this country 
from deer tongue leaves, but when Germany 
began to flood the market with her synthetic sub- 
stitute, the domestic manufacture quickly suc- 
cumbed. At the beginning of the war the im- 
ported coumarin was selling at a little over $3.00 
per pound; but the business wis done on a hand- 
to-mouth plan, and no stock worth mentioning 
was carried here ahead of immediate wants. 
Within a short time the foreign supply ceased 
entirely, and we were once more depending upon 
our own deer tongue. This plant grows abund- 
antly in the South, but the problem is to gather 
it. Even at exorbitant prices there has been 
nothing like enough labor to furnish sufficient raw 
material for tlie comparatively small factory capa- 
city which we have here, and the supply of cou- 
inarin lags far bebiml the demand at the strangu- 
lation prices the article is commanding. 

The Vanilla Bean Market 

And, (iiiallv, a word or two about vanilla. 'I'he 
war in its earlier stages had little effect on this 
commodity, as the countries of production were 
far away from the scene of conflict and trans- 
portation troubles had not begun. The un- 
diminished output of the islands of the Indian 
Ocean, as against the greatly curtailed consump- 
tion in Europe, did not result in such a speedy 
annihilation of values as might have been ex- 
pected, and the destruction of the greater part of 
the Mexican crop by a disastrous storm in 1915 
helped keep the tendency toward demoralization 
ill check. The Mexican crop before tlie disaster 
averaged something like 350,000 pounds all told, 
hut the storm left only about 100,000 pounds for 
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that year. As the new vines will not reach ma- 
turity until three years old, the damage is still far 
from completely repaired, and the coming crop 
is estimated at 180, coo to 200, coo pounds. 

Under normal outside conditions there would 
doubtless have been a heavy advance in the value 
of Mexicans on account of tlie diminished supply, 
but in point of fact the Hourlmn situation, in 
conjunction with the favorable condition of Mexi- 
can exchange, actually brought about a lower 
)irice level here even for the Mexican product, and 
it was not until last winter that the market re- 
sponded to the actual state of supply and deniand 
W'ith a gradual rise. 

The Bourbon position has more or less naturally 
<levclopcd into a highly speculative one. Values 
failed to reach the low’ extremes which many had 
cx})ected, because of tlic difliculties of transporta- 
tion and the sustained buying support which the 
market, as it approached $2.00 per pound, received 
from those wlio recognized the intrinsic cheap- 
ness of the article and wisely took no chances of 
overstaying their opportunity. This level, or at 
least its C(]nivaleiit, has at the same time repre- 
sented the ft)reign idea of an attractive purchase 
of the article in the speculative game of guessing 
when the war will end, and there is little likcli- 
lioyd therefor.' uf any shar)) break in values. 

'I'amiti Makkkt IfniHt.v Spkcti.ativk 

Tlie 'lahiti heati. which formerly sought its 
outlet chietlv in Continental Europe, hut in recent 
years has made large gains in fa\or here, of 
course shared with tlie two higher types most t)f 
the difficulties of war-time traffic. With the 
European demand practically eliminated there 
was heavjr- accumulation in the islands, and the 
slump which carried the price below $1.00 was 
inevitahle, 'I'he market reacted well, however, 
and has recently licen sustained on much higher 
levels. The situation is highly speculative, just 
as it is ill the case nf the Rourbons, and, in fact, 
as before suggested, of all commodities which 
liavc been depressed by the war, and which by all 
rules of e\eryday reasoning mu.st swing strongly 
upward when the cud of the world struggle once 
becomes even dimly discernible. As to when that 
will l)e "if any man think he knoweth anything, 
he knoweth nothing,’' 


" 1 -LAVOR" AM) "EXTRACT" RCLIXG 
Dr, C. I- Alsberg. chief of the Bureau of Chem- 
istry. recently called the attention of a member 
of the flavoring extract trade to the fact that the 
Bureau now regards the word ‘Extract” as ap- 
plying to alcoholic preparations and the word 
"riavor” to preparations having some other men- 
struum. The Bureau, however, requires both 
types to have the same flavor strength. 


THAT NON-BEVERAGE ALCOHOLIC TAX 
The Flavoring Extract Manufacturers’ Asso- 
ciation recently appealed to members to wire the 
Ways and Means Committee in Congress to offset 
the proposed tax of $4 .jo n proof gallon on non- 


alcoholic beverages, which the Association de- 
clares would mean disaster to the flavoring ex- 
tract and soda water flavor industries. 


GROCERY TRADE DIGEST 

^ The most important news happenings 
of the month boiled down for busy 
readers. 


FOOD LAW MEN IN CONVENTION 

Federal and Stale Commissioners Extend Scope 
of Organization and Urge Curtailment of 
Wastage of Perishables in Transit 

A y the twenty-second annual convention of the 
Association of American Dairy, Food and 
Drug Officials, held at Qiicago, August 27-30, the 
organization decided to open its membership to 
municipal food autliorities. and recommended the 
formation of local associations of city and State 
ofiicials subsidiary to the national l)ody. 

In addition to pledging its effort to the winning 
of the war, the convention favored the organiza- 
tion of food trade organizations, to better enable 
the officials to deal with a united trade sentiment, 
urged that no incmlicr of the Committee of 
Standarfls should have financial interest in the 
production or^ distribution of food, and that the 
Food and Railway Administration.? should further 
minimize losses through wastage of food in 
transit. 

This year there were but two business sessions, 
which were inteisperscd by inspection trips to 
l>acking houses, refrigeration and egg-breaking 
plants in Chicago, and to the Corn Products Re- 
I'ming Company at Arjio. 111 . A trip to the Great 
Lakes Naval Station added a war-time flavor to 
the meeting. 

Some of the more interesting papers read at the 
convention were: "Distinctive Names, Artificial 
Products, Imitation and Synthetic Products,” by 
Charles F. McKinley, of Illinois ; ^'Co-ordination 
of State and Municipal Food Control,’' by Dr. 
H. E. Barnard, of Indiana; “Factory Inspection,” 
by J. R. Garner, of Chicago, and “The Growth of 
Municipal Food Control Measures,” by Dr. W. A. 
Evans, professor of sanitary science at North- 
western University. 

The election of officers for the ensuing year 
resulted as follows: Benjamin L. Purcell, of* 
Virginia, president ; E. L, Bamhouse, of Missouri 
f re-elected), James Sorrensen. of Minnesota, and 
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Thomas Holt, of Connecticut, vice-presidents. 
George J. Weigel, of Wisconsin, and John B. 
Newman were chosen as treasurer and secretary, 
respectively. The executive committee was made 
up of Dr. Guy G. Krary, of South Dakota; Dr. 
E. F. Ladd, of North Dakota, and George L. 
Flanders, of New York, the last two being car- 
ried over from last year. The committee on co- 
operation consists of Dr. J. S. .-Abbott, of Wash- 
ington, D. C. ; Fred L. Woodworth, of Michigan, 
and Capt. R. E. Rose, of Florida. 

In discussing next year's conventhm city senti- 
ment seemed to favor Nev^ York. Delmite an- 
nouncement will be made later. 


NEWS OF THE TRAJ)E 


' Plan to Equauzk Si'UAk Phkks 

The United States Sugar Equalization Board, 
the new $5,000,000 Federal corporation, will, on a 
date to be announced later, purchase all the old- 
crop sugars in the country at the old price and 
immediately sell them back to the holders at the 
advanced price at which tlie new-crop domestic 
beet and cane sugars are offered at that time. 
The profit thus made will be used by the Equaliza- 
tion Board to defra\ its expenses and equalize 
sugar conditions throughout the country. The 
refiners’ margin for cost and profit will simultan- 
eously be advanced from $r,.p a hundred pounds 

to $1,45. 


Rkgulations kor Ricr Dkai.kks 
The imod Administration has issued special 
license regulations for the control of dealers in 
rough rice and millers of rice flour. In general 
the rules limit dealers' profits to i per cent, grant 
millers a ’‘reasonable” profit, limit brokers’ com- 
missioners to definite rates, fi.v miniimiiu car lots 
at 60,000 pounds, establish rice flour standards, 
and rule that no licensee shall carry more than 
sixty days’ supply. The rice crop of the country 
is also to be allotted equitably among the millers 
ae a means of helping the trade to become stand- 
ardized. Valuation committees have been ap- 
pointed in several cities in the rice belt. 


Government Probing Packers' Growth 
Certain wholesale grocers have received from 
the Federal Trade Commission que.stionnaircs. 
which inquire if and how some of the big meat 
packers have encroached upon their fields. The 
commission asks, “Are these inroads of the pack- 
ers due to a greater economy in expense or nar- 
rower margin of profit ? Or is their growing im- 
portance in thi.s field the result of unfair methods 


of competition and of financing this enterprise at 
the expense of the meat business by an unfair 
division of overhead?” 


M.vc.\ron! Maker.s Can Now L'se .\ll Wheat 
The new wheat ruling issued by the United 
States Food Administration permits manufac- 
turers of alimentary pastes and wheat breakfast 
foods to use their normal consumption of wheat 
or wheat flour after September i, with the under- 
standing that they are not to expand unduly 
their ordinary consumption of wheat. 


EikST Appe.ai. from a 1'edkkal Trade Ruling 
In petitioning the United States Circuit Court 
of .-\ppeals of the Seventh Circuit to review the 
I'ederal Trade Commission's recent order re- 
quiring them to desist from unfair and misleading 
advertising, Sears, Roebuck & Co. have set a 
precedent that may have a far-reaching effect. 
The decision is awaited with interest by the trade. 


Wholf.s.\u:r Fined hv Food Board 
For taking 2 per cent more than the allowed 
10 per cent profit on rice and barley flours, Fran- 
cis TI. Leggett & Co., New York, were recently 
penalized by the Federal Food Board. The com- 
pany contributed $1,400.33 to the American Red 
Cross, that amount representing the excess profit. 


Must Not Split Co .m .missions 
'I he Food .\dministration has amended Regula- 
tion No. XIL governing brokers and auctioneers, 
to read: “Commissions must not be split with 
buyer. The licensee may split with other lirokers. 
commissioners or brokerage received nn the sale 
of food couimo<!itjc.s, but shall not split * ♦ 
with tlic buyer * * * or any employee of the 
buyer.” 


Charged With Unfair Practick 
The I'ederal Trade Commission has ordered 
the Cudahy i'acking Company to discontinue, as 
being unfair, its practice of compelling dealers to 
maintain its fixed resale price on “Old Dutch 
Cleanser,” 


Grocers' St.atus in the Dr.aft 
The oflicials in charge of inducting men into 
military service do not exempt grocers as a clas.s, 
declares Secretary Foster, of the New York State 
Wholesale Grocers’ Association. The case of 
each individual is largely decided on whether he 
is indispensable to a business and cannot be re- 
placed without detriment to the cniicern. 



TEA AND COFFEE RESEARCH BUREAU 

1 l A department of scientific research under the editors* direction in which 
yni\ be found short, popularized reviews of current and older works of a phy- 
siological-chemical character, fugitive paragraphs, references and articles dealing 
with the history, pharmacology and technology of tea, coffee and spices. 


COFFEE OIL AND FATS 

The Relation of These Constituents of the 
Roasted Bean to the Aroma and 
Flavor of the Brew 

T HK general class of cluinical compounds 
known as fatty suijstaiices includes l)Oth fats 
and oils. Most of the coinnion animal and vege- 
table oils consist almost entirely of a mixture 
"f the glyceryl esters of {Kilinitic. stearic and 
oleic acids, these esters being termed for the sake 
of l^revity palmitin, GH.-. (f stearin, 

CjHi(O.CO.Ci:lL:.).''. ^i"d olein, CdlMOX't.LCi:- 
As palmitin and stearin are solid and olein 
liquid, tile consistence of a fat or oil containing 
them dciJeiids upon the prepoiuUrance or otlicr- 
wise of the solid esters. Various other tatty acids 
are found in combination with glycerol in differ- 
ent oils, taking their names generally from the oil 
in which they occur to the largest degree— as 
caproic, caprilic and capric acids in goats’ butter: 
aracliidic acid in peanut oil, lauric aci<i in oil of 
laurels, etc., etc. 

The Truk Oh. of Coffee 
It is well to distinguish now betwen the ’‘coffee 
oils,” as they are termed by the trade, and true 
colTce oil. In speaking of the qualities of coffee, 
connoisseurs frequently use erroneous terms, par- 
ticularly when they designate certain of the 
flavoring and aromatic constituents of coffee as 
"oils” or "essential oils.” Coffee does not contain 
any essential oils, the aromatic constituenU cor- 
responding to essential oil in coffee being termed 
caffeol,’ a complex which is water-soluble, a prop- 
erly not possessed by any true oil. True, the oil 
when isolated from roasted coffee does po.ssess, be- 
fore purification, considerable of the aromatic and 
fiavoring constituents of coffee. They are, how- 
ever, no part of the coffee fat. but are held in it 
no doubt by an enfleurage action in iiiiich tlie 
same wa\' that perfumes of roses, etc., are ab- 
sorbed and retained by fats and oils in the com- 

’ Tile constiluciits ati<i iiii.ilitie^ t>f wliich were Kiven 
in n jirevjons urti^'lc, 


mercial preparatitm of i>oinai[es and perfumes, 
This affinity of the coffee oil for caffeol assists in 
tlie retention of aromatic substances by the whole 
roaste<l bean. However, upon extraction of 
grtmml masted coffee with water, the caffcol 
>how? a preferential solubility in water, and is 
dissolved out from the oil, going into the brew. 

The true oil of coffee has been investigated to 
a fair degree and has been found to be inodorous 
when purilied. .\ualyses of green aud roasted 
mffees .show them to possess between \2 per cent 
ami JO per cent fat. Wanner® extracted ground 
miroasled coffee witli petroleum ether, washed the 
extract with water, and distilled off ibc solvent. 

• ilitaiiiing a yellow-brownish nil possessing a sharp 
taste. From his examination of this oil he re- 
ported these constants; d-*-:., 0.94^; refraction at 
25“. 81.5; solidifying point. melting point, 

8-9° : saponification number, 17". 5; esterification 
number, i6().7; acid number, 6.2; acetyl number, 
o; iodine number. 84.5-86.3. Meyer and Eckert” 
carefully puHlied coffee oil and saponified it with 
1-ivO in alcohol. In the .saponifiable ])ortlon, 
glycerol was the oidy alcohol present, the acids 
lacing carnaubic acid, to per cent ; daturinic acid, 
I I 5 per cent ; palmitic acid. 25-28 per cent ; capric 
acid. 0.5 per cent; oleic acid. 2 per cent, and 
linoleic acid. 50 per cent, 'llic unsaponifiable wax 
amounted to 21.2 per cent, was nitrogen-free, gave 
a phytostcariii reaction and saponification, and 
oxidation indicated that it was probably a tannol 
carnaubate. Von Hitto’ examined the fat ex- 
tracted from the inner husk of the coffee berry, 
and found it to be faint yellow in color, and “to 
solidify only gradually after melting. Upon 
analysis it showed: Saponification value, 141.2; 
acid value. 82.7; free, fatty acid expressed as 
palmitic acid. 37.84 per cent, and glycerides as 
tripalmitin, 28.03 per cent. 

.\cTioN OF Fat in Handling of Cokfkk 

It is. or should be, a well-known fact among 
coffee men that coffee when carried beyond a 

s Apoi1i.-Zq{., 22 , 819-20: Pharra. Weekbl., 87 (1907). 

“Monatsh., 81, 1227. 

* J. T.atit!w., 52. 93 (1904). 
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fairly heavy roast, i- e., almost burnt, when 
brought up too rapidl} during roasting, ur when 
over-roasted and allowed to stand packaged, 
sweats or becomes very oily. This is due par- 
tially to a change in the chemical nature of the oil, 
!)rought about by the lieat of roasting, and partly 
to melting and pronounced expansion and crack- 
ing of the fat, also due to the heat. The effect of 
roasting upon the fat is to reduce its weight, but 
not to lower appreciably its percentage in the 
coffee bean, as its decrease in f|uantity keeps pace 
fairly well with the shrinkage. Some of the more 
volatile fatty acids are volatilized, and the fats 
break down to give a larger percentage of free, 
fatty acids and acrolein, a constituent of the 
aroma. Tn grinding, it is the fat or oil content 
whicli gives pulverized coffee its paste-like ad- 
hesive character. 

When coffee is brewed with liot water the heat 
‘inelts out some uf the fats from the grounds, and 
ihey are carried along by the water into the in- 
fusion. Particularly are these fats nuticeal)lc 
upon the surface of percolator or hoilc<l coffee. 
In urns, the fats would no doubt bo Vemovod by 
the grounds during repouring, if the entire brew 
were repoured at once. However, as repoiiriiig 
is not generally conducted in this maimer, the 
fats are not thus removed from the beverage, but 
neither are they noticeable in the cup served from 
the urn. for they float upon the top of the !i(iuid, 
whereas the cups are drawn from faucets at the 
bottom. When extraction is conductc<l by a 
method wherein filtration through paper is cm- 
ployed, the fats do not pass through into the brew, 
as filler paper when wet witli water will not 
permit the passage of fats or oils. 

The fats stick to the .sides of the device in which 
the extraction is conducted and frequently mark 
the high level of the brew in the pot. They stick 
to metals with a greater tenacity than to cartlicn- 
ware or enainelj and also Imve a decided aftinity 
fur the fine dust of ground coffee and for <lirt. 
Upon standing they oxidize, bcc<miing rancid, with 
the production of an (>l)jectior.ablc odor and taste. 
In short, coffee fats form a large contributory 
factor toward the dirtying and souring of coffee 
pots and urns. 

The statement has been made that coffee fat is 
injurious and indigestible. This may he labeled 
as erroneous, the fat being no more indigestible 
than any other fats, which, as a class, are ad- 
mitted to have considerable food 
value. 


Xo souls are saved after fifteen minutes — 
French Proverb. 


TEA’S DIETARV STATUS IX EXOLAND 

Tea is not a food in the meaning of the Uriti.sh 
Food Control order of 1917, according to a re- 
cent decision rendered by the King’s Bench di- 
vision in a tea hoarding case and reported in 
British publications. One justice declared, “Xo- 
body ate such things (tea leaves). Xor did any- 
one drink them, but the water which passed 
through them — tlie infusion which was known as 
tea.” In support of the judgment, the two asso- 
ciate justices agreed that. “Tea was not taken into 
the system for nourislmient, and on that ground 
he ( the first justice) held that it was not a foo<l.” 

British medical authorities do not agree with 
the dccistuii, claiming that tea cannot be judged 
according to its chemical composition, but that its 
value in the dietary tlcpends ujion its quality and 
the way it is made. The medicos’ experiments 
showed tliat tea occupies a high and important 
position in the dietary, and it .should not be put 
tint of the food clas.s. 


IIAKIXC; I'OWHER RLT-IXG IX CANADA 

Xew baking powder regulations have been is- 
sued by the Canadian Inland Revenue Department. 
State<l in general terms, the use of acid materials 
iliat may be injurious to health or that result in 
h.vrmful compounds from interaction wdth bicar- 
bonate of soda is prohibited. The regulation also 
states: “Baking powder is essentially a mixture 
of bicarbonate of .so<1a with an acid salt, together 
with starch or other neutral material: and it is 
intended to be used ns a Icavener in baking; the 
leavening agent I>eing the carbonic acid gas lib- 
erated by interaction of the acid component with 
l)icarl)OiKite of soda under the conditions of 
baking.” 

The third clause of the regulations provides 
th.'^t “Baking pow<!cr must lie capable of yielding 
10 per cent of its weight of carbon dii'xide, 

A t'REXCIl COl'blCl'. I‘;XTR.\CT 

Under a recent I’rench patent an integral cof- 
fee extract is obtained in the following manner: 
Powdered coffee is heated in a series of closed 
vessels to a heat lying near the roasting point, 
and it is traversed by a current of cold air or 
inert gas. Such air charged with aromatic par- 
ticles i.« sent direct into another set of chambers 
holding a dry powder or extract of coffee, this 
latter having been prepared from previously 
treated coffee which has been deprived of aro- 
matic substances. Such dry extract is obtained 
by infusion, concentration, then evaporation and 
transforming to a dry powder. To this extract 
the aromatic substances are added. 
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PATENTS AND TRADE MARKS 

Q Subicry>er> and advertisers may con- 
sult this bureau without charge except that 
postage for reply must accompany all in- 
quiries; there are no fees for trade-mark 
searches. 

Address all communications Patent and Trade 
Mark Service, Tb» Tea and Coffee Trade Journal 


PATENT OFFICE RECORD 

Patents Granted, Trade Mark Applications, 
Certificates Issued and Labels and Prints 
Registered During the Month 


1 STAl-'I' tOKHESPflNUENCEl 

\VASHlN(iTON, IX C., Aug. 30, I9IX. 
r\UKlN(i the uumth three patents of interest lu 
^ the tea, coffee, spice and general grocery 
irade were granted hy the United States Patent 
Office, ns follows: 

Patents Granted 

/Vreo/a^or— Kohert 0. Bingliam, assignor to 
The Wagner Mamifact\iring Company, Sidney, 
Ohio, (1,271,011.) In a percolator, the combina- 
tion of a top having a circular opening therein 
and a recess along one side of such opening, a 
cover adapted to fit into such opening and having 
a lug adapted to pass through such recess, a 
flange on said cover adjacent said top. a cam on 
the lower .surface of said top adapted to be en- 
gaged by said lug upon rotation of said cover and 
to thereupon draw said cover inward, a socket 
adjacent to said cam to receive said lug upon con- 
tinued rotation of said cover, and a helical, re- 
silient split ring mounted on said cover between 
said flange and said top and adapted to friction- 
ally press against said flange to prevent rotation 
of said cover. 


Produef and ProiYss of Makuiff fhe 
.Vfl>«c-;-William Gray Phillips, Jr., and William 
Francis McKenna, Brooklyn, N. Y. (1,271,761.) 
The method of producing coffee tablets consisting 
in making a strong infusion by boiling a quantity 
of ground coffee beans in water, then heating said 
infusion on a flat l>ottomed container until all 
liquid has evaporated therefrom, but no longer, 
in order to prevent scorching of the powdered 
residue, removing such residue from the container 
and mixing it with pure coffee oil to form a 
damp powder and to restore any characteristics 
destroyed by the foregoing steps, and then mold- 
ing such powder into desired shapes. 

Attachment for Tea and Coffee PoU-Vied- 
erick T. Conley, Boston, Mass. (1,274,142.) A 
device of the class described comprising a plate, 
an open topped receptacle on said plate having a 
pocket at one end thereof, a yoke extending above 


the top of said receptacle, a weighted strainer 
swtngii^ly mounted on said yoke, and spoilt en- 
gaging members on said plate. 


Trade Marks Registered 
Here is a list of trade marks which have been 
registered and for which certificates have been 
issued : 

Figure of two women, panel. (122,120.) Mrs. 
). Wiiliot Fils, La Garenne-Colombes, France. 
Coffee substitutes— namely, chicory. First use, 
1901). ^ Registered June 25, 1918. 

“H,*’ double dragon. (122,170.) Mark T. 
Wendell, Boston. Tea. First use, January, 1909. 

Registered July 2, 1918. 


“C. F. S. CO." eagle, ‘‘Sauer's."' (122,286.) The 
C. F. Sauer Company, Richmond, Va. Food 
flavoring e.xtrads. First use, Oct. 13. 18^. 

Registered July 16. 1918. 


■‘C. B. C.” (122.308.) The Cullen Brokerage 
Company, Omaha. Certain named foods. First 
use, July 26. 1917. 



P.vTKNTs Granted Di'ri.ng the Month 

‘‘Over the Top.*’ 1122,312.) Robert L. Ger- 
hart, Lancaster, Pa. Coffee. First use, Feb. 0. 
1918. 

“Soldier” (122,351.) Stiles- Pellens Coffee 
Company, Cincinnati. Coffee, iurst use, March 
r, 1918. 

“The Gleaners" and the well-known picture of 
the gleaners. (122,352.) Symons Bros. & Co., 
Saginaw, Mich. First use, July i, 1913. Coffee. 

“Sovereign.” (122,355.) Union Pacific Tea 
Company, New York. Certain named foods. First 
use, 1880. Registered July 23, 1918. 

“Airo,” aeroplane. (122404.) Young & Griff.n 
Coffee Company, Inc., New York, Coffee. First 
use, Sept. ro. 1908. Registered July 30, 1918. 

Labels REGisTEREn 

This is a record of labels which have been 
registered and for which certificates have been 
issued : 

“Sauers.” (20,724.) The C. F. Sauer Com- 
pany, Richmond, Va. Flavoring extracts. 

“A Perfect Blend, Wilkins Coffee.” (20,727.) 
John H. Wilkins Company, Washington, D. C. 
Coffee. Registered July 2, 1918, 
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TRADE MARKS PENDING 

'I he following trade marks have been favorably 
acted upon. Any person who believes he would 
be damaged by the registration of a trade mark, 
may within thirty days enter opposition to pre- 
vent the proposed registration. All inquiries per- 
taining to these marks should be addressed to 
The Tea and Coffee Trade Joi’rnae. 79 Wall 
street, New York City: 

Week Endino June 25. i9[8 

"Gold Label.” (108,194.) liosco & Co., Inc., 
New York. Olive oil. 

"Cinquieme.” (110,366.) Walter Baker & Co., 
Ltd., Boston. Sweet chocolate. 


"Liberty” and statue of liberty. (110,349.) 
Lekas & Drivas, New York. Salad oil, a com- 
pound of winter pressed cotton seed salad oil 
flavored slightly with pure olive oil. 


Week Ending July 16, 1918 

"Spring Hill,” scene. (91414,) The Berdan 
Company, Toledo, Ohio. Canned pork and beans, 
canned vegetables, canned fruits, tea, coffee, rice, 
conimeal and birdseed. 

■‘Sunny Boy.” smiling boy drinking out of a 
cup. (108,881.) The Brundage Bros. Company, 
Toledo, Ohio. Coffee, tea, salted peanuts, peanut 
oil and peanut butter. 

“Old Reserve.” {109,769.) C. II. Kronlierger 
& Co., Baltimore. Coffee. 

“Sunny Boy.” (110.425.) The Brmidage Bros. 


Over the Top 



OLD SUNNY BOY 

^ ^ ^ /to, 

IRESERVE 


/oy, 


low 



Old Stratford 


Trade Marks Which Have Bfen h'.vvoR 

Week Ending July 2, 1918 

■‘Philirrine.’ (106,6,36.) Roanoke Coffee & 
Spice Company, Roanoke, Va. Coffee. 

“Celesco.” (108,697.) J. Lyons & Cu., Ltd., 
Kensington, London. Food beverage prepared 
from the shells of cocoa beans. 

"Leopard.” (106,776.) George R. Newell & 
(90., Minneapolis. Canned fruits and vegetables, 
dried fruits, spices, jellies, preserves, coffee, sugar, 
canned oysters, pickles, tapioca, tea, molasses, 
catsup, mincemeat, peanut butter, mustard, olives, 
pepper and rice. 

■‘Old Stratford." (109,974.) Fort Wayne Drug 
Company, Fort Wayne, Ind. Coffee. 


Week Ending July 9, 1918 
“Over the Top.” (109,455-) California Ripe 
Olive Company, San Francisco. Chilli sauce, 
olive oil, tomato catsup, salad dressing, mar- 
malade, jellies, jams, honey, mayonnaise, Worces- 
tershire sauce, spices, maple, corn and molasses 
syrups, peanut butter, apple butter and butter.* 


ably Acted Upon by thk Patent Office 

Company, Toledo, Ohio. Coffee, tea, salted pea- 
nuts, peanut oil and peanut butter. 

“Girl’s head arising out of a cup of steaming 
chocolate. (110,658.) Bischop & Co., I.a)s .\ngeles. 
Eating chocolate. 


Week Handing July 23, 1918 

“Salada.” (106,643.) Leo K. Schoenfield, 
Chicago. Olive oil. 

■‘Triumph.” (108,833.) The Lorenz Company, 
Everett, Mass. Assignor to Mihalovitch Bros. 
Company, Cincinnati. Flavoring extracts for 
foods. 

“Garden of Allah.” (109,148.) Clark & Mac- 
Kusick Company, Boston. Coffee. 

“Nacco.” (111,033.) American Mustard Com- 
pany. Inc., New York. Mustard. 


Week Ending July 30, 1918 
"Liberty” and statue of. (109,255.) Harry H. 
Wise & Co., Chicago. Salad oil. 

“Crusade Brand," warrior. (109.839.) CHiase 
& Sanborn, Boston. Coffee. 



'Ilf FOR OUR BOYS OVERSEAS 

II Bits of verse and inspirational prose that make for comfort and better 
cheer. News of members of the trade in service at home and abroad. 


'l AKlN't; JIMMY’S I’L.ACK 
Jim’s grown up an ’listed, 

An' gone away to light. 

I’m just his small kid bmilnjr. 

But 1 try with all my might 
To take Jim's iilacc, ’cause 'lore he went 
He said to me one day 
That I must be a Home Guard Man 
While he was gone away. 

When i’ni sent on errands 
I never say I’m sick, 

1 always get to sciuxil on time 
An' learn my lessons quick, 

Till leader of tlie Boy Scouts, an’ 

We drill in reg’lar camps. 

An’ all the dimes we used to speiul 
Are buying W'nr Thrift Stamps. 

I always try to he the man 
That jimmy wants me to, 

So when he comes home he'll soy 
I was his comrade true. 

.■\iT when the postman goes right by 
An’ there's no news from Jim, 

I kiss my mother's tears away 
An’ cheer her up— for him, 

— Ai.u'e Avkry. 

RIGHT AT HOME 

■■.\nd what were you in civilian life?" asked the 
captain. 

"J was a traveling salesman, sir,” replied the 
recruit, 

■'That's all right, then. You'll get plenty of 
orders around here!” 

"THAT IDIOT OF AN EMPEROR '' 

Two middle-aged Germans were talking on a 
Berlin street corner. The excitable one exclaimed, 
"I tell you what, that idiot of an Emperor ” 

The heavy hand of a policeman fell on his 
shoulder, and he was under arrest 

'What for?” asked the citizen, anxiously. 

"For uttering treason against your Emperor.” 


"Hut yon didn't let me tinisli; I was going to 
sa\ ’That idiot of an Emperor of Japan.’ ” 

"No you don't,” said the policeman. “There is 
only one idiot of an Ivtnperor! Come along with 

THE TRADE'S ROLL OF HONOR ' 

1 he Latest Information Concerning Those Men 
in the Trade Who Are Fighting for 
America and Her Allies 

'T'llIS month we record some more names of 
* tea and coffee men entering army and navy 
Service. 


In .Mii.n wuv ,wn Xav.m. SKkViCf: 

K«n;ki{ J. K.'si‘Ek, son of A. J. Kasper, head of 
the J. Kasper Company, coffee, lea and spice 
importers. Chicago, is training at the Great Lakes 
naval station for ensign in the Navy. 

R.\i,i*h B.\i.z.\c. brother of Richard Balzac, of 
Alejandro Angel & Co., New York coffee im- 
porters, is stationed at Camp Sevier, South Caro- 
lina. 

T. J. Tskaei., formerly sales manager for J. 



Ljeut. T. j. Israel 
is now in France 


Aron & Co., New York 
coffee importers, has been 
promoted to lieutenant in 
the Quartermaster’s Depart- 
ment, and is stationed at 
the Army building, New 
York. He was formerly af 
Governor's Island. 

Alfred H. Hart, formerly 
witli R. C. Wilhelm & Co!, 
New York coffee importer, 
as a member of Company G, 


305th Infantry, A. E. F. 


Alexander O. Craio. a former employee of 
the American Sugar Refining Company, and now 
a lieutenant in the American aviation force in 
Italy, was recently decorated fo» bravery by the 
Italian King for his work in the recent Austrian 
defeat 
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GEOGBt C. TuitRi^ACit, k'rmcrK with llu’ Jihus. 
Thierbach Company, San I'rancisco, is now sta- 
tioned as a lieutenant in the aviation coriJS at 
Kelley Field, near San Antonio, Tex. 

L. J. List, fornierlx' with Sanniel J. Langston 
Company, Camden, N. J., earned a comnii.ssion as 
second lieutenant ut F.ngineers, and has been 
stationed at Camp Meade. 

Ch.xri.es R. Coffin, formerly personnel officer 
at Camp Wadsworth. S. C., has been promote^l 
to major in the U. S. .\., and ha.s been iletailed to 
special duty at Washington, after which he ex- 
pects to inspect every .American camp ami can- 
tonment in the Lhiited States and abroad. 

Hertr.x.m Wlnston, of Williams. Russell Sc Co.. 
Xew York coffee brokers, has joined the V. M. 
C. A. at Camp Merritt, New Jersey. 

William V. Vox Th.uiek. ot Mitchell Rros.. 
New York green coffee jobbers, is now in mili- 
tary service at Camp Gordon. ITorida. 

H. F. Foxn. manager of Closset& Dever's Seat- 
tle (Wash.) branch, is tinishing his training for 
an army commission :it Camp Pike, .\rkansas. 

In Govkrxmkm Skrvjck 

Tiio.ma.s j. Cranw 1:1.1., president of the (onti- 
nental Can Company, has become one of the Gov- 
ernment's “dollar-a-year'’ men. ami is associated 
with George K. Armsby in .supervising the tin 
industry in the War Tndustrics Board. 

William .Ar{ hidald. Jr., of .Xrchibahl & Lewis. 
New York, is in the Quartermaster General's 
Office at Washington, a.ssisting in the purchase of 
spices for the army. 

Cecil D. Greco, pre.sident of the Gregg Tea & 
Coffee Compant . St, Louis, has become a "dollnr- 
a-year” man for the (iovernment. in charge of 
an important department of gun inanufactiiring. 

Lawrence H, Shearman, vice-president of W. 
R. Grace & Co., is now in Lmulon acting a.s shii>- 
ihng adviser to Raymond B. Stevens, vice-chair- 
man of the L'nited Stales Shipping Board. 

l^L'NBAR L. Christ, assistant buyer of the New 
Orleans branch of W. R. Grace & Co.. hold.s 
a* confidential position umlcr the War Trade 
Board. 


Letters to the Liutok 

TIere is an interesting letter from a member 
of the famous Marine Corps who helped drive 
the Huns back to the Vesle River. He was for- 
merly with Leon Israel & Bros., New York, and is 
still interested in the coffee trade. He writes: 

France, July 27, 1918. 

Dear Mr. Ukers: 

Just a few lines to inform you that I am still 



pHii.ri* F.biin<; 

Ht is fighting 
the lluus with the 
.M.nriiic Cwrps. 


in the larnl of living. <lespite the fact that the 
Marines have been in the toughest of “Over tile 
Tops” at the (deleted) sec- 
tor, where their admirable 
work as (deleted) troops 
has taught the Huns that 
Uncle Sam's sea soldiers 
mean business wlien they 
start over, usually reaching 
their goal upon schedule 
time — and promptness is a 
virtue in military circles. In 
fact, their fear of the Ma- 
rine is somewhat like that 
of the old National Guard 
negro on guard at one of 
our camps, who having 
failed to salute one of our 
officers, was promptly called 
for his negligence. He ex- 
cused himself by saying 
that liis captain told him to 
have nothing to do with 
those men wlio wore the 
world on their hats, ’‘cause 
they WHS had.” Some ’’rep" 
for us fellows! 

.Vni glad to learn that 
there is at least another 
Marine representing the 
“Street” — Charlie Oehlers 
by name, who.se picture 1 
saw ill the June issue. We 
used to lie pretty good 
friends 111 the old days, and 
t wish he would drop me a line, either pcrsonall\' 
or thnmgh your good paper. Perhaps 1 could give 
him a few useful p^unlers relative to h t^urnr. 
provi«ling be i.s coining “over here." Hope he 
does, for I'd certainly like to .see him. 

To go on with my story, let me say that in this 
drive \vc have taken /jcmmoii/’ cannons, mitrail- 
leuse or luachinc guns, of the wonderful .Maxim 
type, from which tTc lioches fled so hurriedly that 
they didn't take time to destroy or unload them, 
ami all sorts of military stores, including “yellow 
cross," or mustard gas shells, all tlie way from 
.viiich to 8-mcli howizers in size. Took a few 
s<mvenirs myself from some of the prisoners, one 
a .shouMer .strap from which the embroidered 
crown has been ripped. I shall enclose this. 
Ilanlly think that 1 have done any trespassing 
agaiii.st censorship ndes, for the information con- 
tained herein has already been ])uhlished. there- 
fore this letter ought to reach you complete, and 
I sincerely hope that you may find room in your 
valuable paper, which J am receiving rcjularly 
now, fur this humble effort of mine as a con- 
tribution of news from the “front. " 

Wishing yourself and all the hoys the best of 
health, same as I myself am CMijoying at the pres- 
ent time, I remain. 

Respectfully, 

Corporal Philip Eiu.ing, 

97tli Co.. 6tii Reg., U. S. M. C., American E. F. 

P. S, : — This is an old joke "over here,” still we 
will try it on the boys at home: .A big buck 
private reported at sick call with a big gash in his 
chin, and when asked by the doctor how he re- 
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ccived it said: Was leaning against a barrage, 
and when the barrage lifted fell against the 
trench. 

To appreciate this story tuie should make the 
acquaintance of a barrage; take it from me, they 
aren’t at all friendly. — P. E. 

New York Coffee Boy Writes from France 

The following letter was written to C. L. 
Meehan, of P. C. Meehan & Co., New York, by 
his son, Thomas Meehan, who was then in an 
artillery school near Bordeaux gaining experience 
with the I’Vench 75 barrage guns. His letter 
follows : 

France, June 22, 1918. 

My Dear Father: 

Mail arrived last night; got six letters, two 
postals, tint none from you. Got one from Charlie 
Hart dated June 7: was kind of surprised not to 
get No. 3 from you, but no 
(lonl)t it will come in later, 
liiverything is the same over 
here, and from what the 
papers say it seems all 

hands are working for the 
Government whether in a 

uniform or not. Wc are 

working very hard, and we 
will give a good account of 

Thomas Mukhan ourselves. I am in good 
siiape, and my health is 

He writes an inter- nr/ * # # r 

cstins letter frv.m , , 1 expeci tO 

I'rance. a pa.ss to-morrow to 

visit the city of Bordeaux, 
so I am writing lo-niglit. 1 have not been away 
from the camp, so 1 am going tn-morrow. 

You have no idea the amount of work we ac- 
complish in a day here. We are on the job 6:30 
to 7 A. M., and get through at 4:30 or 5 P. M. 
Believe me. you do some work in that time. 

Father, it is impossible to write a good letter 
on account of the censoring.' so you folks will 
have to await our arrival back to heai the 
news. * * * 

Vour son, 
Tom. 


THE backward HERO 
"For heaven’s sake, brace up. You ought to 
be proud that you're going to have a medal pinned 
on you by the French general. 

*T know. Bill, but I feel it in my bones that 
he’s goin’ to kiss me.’’ 


A CANNY RUSSIAN KIDDIE 
All Russian nouns are declined except three 
—coffee, depot and overcoat. Once the Czarina 
wa.s visiting a school and asked a little girl to 
decline “pal to’* (overcoat). The child, to the 
horror of the teacher, actually put it through 
ail the case forms it ought to have but doesn’t. 
When the Czarina said to the child that “pal 


to” could not be declined, the little one an- 
swered: "Not ordinarily, but when your im- 
perial greatness commanded me to decline it, 
I had to;' That kid was ta’king no chances on 
Siberia. — Dr, Frank Crank, 


WHERE HE BELONGED 
Sergeant Mutt, after vainly trying to teach a 
new recruit the Manual of Arms, exclaimed: 
“Private Nuts, you* should be in the aviation 
corps.” 

Private Nuts — “Why, sir?’' 

“Because you arc no good on earth.” 


The ARONICLE 


A CBftONICtE OF PRESSING EVENTS 



-A Coffee Firm’s Solpier WEtr.AHE 
Paper 

The illustration above shows the first 
page of the monthly paper written and pub- 
lished by the Honor Roll' Club of J. Aron 
& Co., Inc., which takes in all employees in 
the firm's five American offices. The paper 
is intended primarily for the Aron men in 
service — there are about forty — and con- 
tains office news and patriotic items. It 
consists of four p^es. 





HOW TO HELP WIN THE WAR ^ 

1[ Praclical suggestions for the solution of war-time problems by leaders i i 
the tea and eoffee trade. A digest of national activities in which all may partici- 


pate or to which they may lend a hand. 

- “OBR TASK— TO WIN THIS 


WIN-THE-WAR MEETINGS 


Every Employer Can Help the Nation and 
Help Himself Under the Plan 
Outlined Here 

O X pT:.cs of this issiu* wo publish the an- 

iioiinocnient of a plan in which, iiiidor an 
organized method, tlie co-operation of every em- 
ployer is requested in order to help in llie promo- 
tion of the Fourth Liberty Loan, ihat aniiouncc- 
inent is worthy of your careful and immediate 
attention and action. 

It is certainly not difficult to see Imw the ener- 
getic carrying out of this plan may produce re- 
sults helpful not only to the Liherly l.oan but to 
American business, • 

The tremendous impetus svhich Charles M. 
Schwab has given to shipbuilding has hccii larcely 
achieved by making every individual engaged in 
the industry feel a personal rcsiionsihility for 
results and a personal pride In helping t»» make- 
great results possible. 

This spirit of accomplishment in the shiphuild- 
ing industry has been brought about by the lead- 
ers— the employers— the bosses: whatever you 
choose to call them, making it a business to come 
in personal contact with the workers and to in- 
spire and enthuse the men with a sense of the 
importance of their work for victory in the war 
n sense of personal respnnsthility, and a spirit of 
teamwork. 

The creation of that spirit among the workers 
of the nation in all lines of activity would be of 
incalculable benefit to the worlfers themselves, to 
employers, and to the nation. 

Concretely, two of these results would be : 

I. To quicken and increase the response to all 
war measures, such as Liberty Loans, A\ar Saving 
Stamps, the draft, food and fuel saving. 

2. It would make the worker feel more keenly 
his responsibility to do his work (no matter what 
its character) to the very best of his ability. Make 


WAR.” -pRBSIDliNT WiLSOV. 


him feci the necessily of sticking closely to his 
job. 

Employers generally should jUirsne with intelli- 
gent enthusiasm the plan of "W iii-tlu*-\\’ar ’ meet- 
ings proposed as a means to aiding tlie rapid fiota- 
tion of the l-'ourth Liberty Loan, The results of 
such action will not only be hcljiful in dm loan 
drive; they will he permanently helpful ti> the 
nation through the development of a keener real- 
ization by the worker of the importance and dig- 
nity of Ins individual joh and the necessity for 
personal responsibility and helpful team work. 

Every employer can he a leader and a center of 
influence in this work. 

The man who operates a small business with 
relatively few employees may feel that his circle 
of influence is too small to lu- worthy of an.v effort. 
That is a mistake. It is t'’e aggre.gate that counts, 
as rile announcement of the plan very clearly 
points out. 

The man uVo is in a. relatively small circle may 
not hob! so prelenlious :i meeting — it may not be 
formal or run under pariiamerlory rules— it may 
not be especially announced, or accompanied by 
music an<l oratory. Wvi the man who will quietly 
call a dozen employees around him and infor- 
mally, thoueinfuily. lead discussion into win-lbc- 
war channels, pointinu out the importance to the 
individual of doing his best in support of Liberty 
Loans and all otlier war activities, can do a real 
service in this way. It can be so well dune in no 
other way. .\nd ten thousand such little meetings 
would produce an enormous aggregate result. 

Whether his opportunity be preat or small every 
.Xmerican business man should carr\- out this idea 
in a definite, systematic manner. The '‘Pro- 
gramme” booklet which is mentioned in the an- 
nouncement will be found tremendously helpftil 
in its suggestions as to what slumld be done umler 
any circumstances. 

THE FUEL PROBLEM 

“How To Save Fuel" i.s one of the most press- 
ing problems facing the “.\rmy .\t Home" to-day. 
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At a recent meeting ot State Fuel Admiflistrttors 
at Washington on August ao it was decided to 
limit the amount of coal storage for industrial 
lilants. Among the non-preferred industries the 
maximum storage period for steam coal has been 
iixed for 30 days, while in the majority of 
States the limit is 15 days. 

In these circumstances it behooves everyone 
to be sparing of coal ntid other fuels. The Fuel 
Administratifjn has prepared several booklets on 
the fuel problems, giving practical suggestions on 
how to get llie most good out of the various kinds 
of I'nel. One of these is “Fuel Facts," which, like 
tlie fftlier publications mentioned, can be ob- 
tained from the Educational Bureau, I*. S. Fuel 
Administration, Washington, D. C. 


BACKl-ilFS PI.F.A F(JR CO-OPEKATION 
Tile Hecch-Xut Packing Company recently ad- 
dressed this plea f<ir eo-ojieration to the grocery 
and allied trades: 

Our (invermiK'iit has asked the grocery trade 
to see that all food.s are conserved— that all waste 
be eliminatetl. Not only to do this ourselves but 


Sipitwber^ IpltS 

to insist as far as possible that our customers do 

as well. 

As soldiers enlisted in the army of democracy 
it is our duty to obey orders. To the everlasting 
credit of the grocery trade it can be said that in 
face of tremendous difficulties they have done so 
and are still "carrying on.” We are proud to be 
a member of this fraternity; proud in the prospect 
of being able to continue w'orking with the gro- 
cers in still more efTective co-operation with our 
(jovernment— in standing by the colors. 

DCN’T KICK 

Don't kick, 'J'hcre may be a reason. We were 
left without coal last winter and were nearly 
frozen. Bnt we know now that the coal was 
needed to bunker the cargo boats that were carry- 
ing our supplies to France. If they hadn't carried 
il the German drive that began in March might 
soon have found the allies without food and 
ammunition both. 

When wc weren’t allowed to give our boys any 
brass-band send offs, the, censors’ reasons seemed 
loolish and absurd. But we know now that while 
we thought our boys were only sailing in regi- 
ments they were going in divisions, 
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Ambulance Given rv a New York Coffee Jobber to Help Win the War 

l)rinicl -M. Enright, a New York green coffee jobber, i.rcseiittj the $1,500 ambulance shown above to 
tlie Knights of Columbus for overseas service. The machine "marched” in the K. of C. War Carnival uaradr 
ot Coney Island during the week of August 25, and later was exhibited to the coffee trade in Front ^reet 
Jhe ^bulance was presented m memory of Mr. Enright’s mother and is of the type approved by the War 
Department. It js fully equipped and will accommodate four persons lying down and a driver and assistant, 
v-u, conceived the idea of solicitmg a of coffee from etch green coffee house in the 

New York tra.le, selling it dunng Carnival Week. He realtted which he turned over to the K of C 





By Hekhert S. Houston 

-\r« ml)tT of till* Cumniitlec of the Chamber of Commerce 
of the I’nlted Stales tin Economic Kesuks of the War* 


E ven wWle the present war raged, :i pleilge to 
use economic pressure was made to avert 
a new war. llie business men of America, 
in February, 1918, took the unprecedented action 
of serving definite notice on the business men of 
Germany that they will not hesitate to use a trade 
embargo against Germany unless she lessens the 
danger of future war by reducing the size of her 
armaments. This notice, published to the world, 
was embodied in a formal referendum submitted 
to the 600,000 business men in the hundreds of 
commercial organizations making up the Chamber 
of Commerce of the United States; and, voting as 
organizations, they endorsed it by a vote of 1,204 
to 154. In the printed explanation accompanying 
the referendum it was stated that the action pro- 
posed "involves no thought of revenge or punish- 
ment, but is based on the logic that only through 
industrial intercourse with the United Stales can 
the military party of Germany get the sinews with 
which to precipitate a second great world war.” 
The point was emphasized that the size of Ger- 
many’s armament after the war would determine 
the size of the defensive armaments maintained 
hy other nations; and, with unescapable logic, it 
was argued that the size of Germany’s armament 
would depend on her after-war receipts of raw 
materials and on the profits from her foreign 
trade. And it was on the broad ground of pre- 
venting great armaments, and thereby preventing 
future wars, that affirmative support for the refer- 
endum was asked and the pledge of the organized 
business men of America secured to "enter an 
economic combination against Germany if govern- 
mental conditions make it necessary for self- 
defense.’' 

The Merchants Association of New York gave 
a negative vote on this referendum, for the reason, 
as stated, that "While in entire accord with the 
sentiment and purpose,” expressed in the referen- 
dum, "the association believes that the proposed 
method is neither the most appropriate dor the 
most effective for accomplishing the end sought. 
The international co-operation which it implies is 
more properly a function of government, and can 
better be accomplished through governmental 
channels than through the intervention of un- 
official commercial bodies.” This dissent is 
clearly based on method and not on the use of 
economic pressure by a league of nations to pre- 
vent war. 

While there was some opposition based on the 
ground taken by the Merchants' Association of 
New York, the referendum was carried by a great 
majority. But this action must in no wise be 

* Copyriglit, by Dnublfiiay, Page S: Co. 


interpreted as identifying the business men of 
America with the Paris Economic Conference 
held before the United States entered the war, or 
construed into support of the plans there consid- 
ered. In fact, a broad disclaimer of any such pur- 
pose or mtentioii was expressed in the statement, 
“We believe the American people will not join 
in discrimination against German goods after the 
war. if the danger of excessive armament has 
been removed by the fact that the German Gov- 
ernment has in reality become a responsible in- 
strument controlled by the German people” 

This significant referendum can fairly be con- 
sidered a challenge to the business men of Ger- 
many from the business men of America, to pre- 
vent a disastrous economic war. by holding back 
the Junker and militaristic party from mad 
preparations for future war wlien peace finally 
comes. It is in full accord with President 
Wilson’s statement of .American war aims in his 
address of January 8. 1918. The third of these 
aims proposed "the removal, so far as possible, of 
all economic harriers and the establishment of an 
equality of trade conditions among all the nations 
consenting to the peace and associating them- 
selves for its maintenance.” It is interesting to 
state that “equality of trade” was limited by the 
President in this same address in a way that per- 
mits of most effective use of economic pressure, 
as explained in another chapter. 

But clearly, in all this discussion, business and 
politipl, there is emerging a powerful interna- 
tional force, economic pressure, that the world 
must reckon with. In February, 1918, in the 
United States Senate, Senator Owen presented a 
resolution stating that “The United States be- 
lieves that under a general association of nations 
it should be^ a violation of international law and 
the highest international crime for any nation, on 
any alleged ground, to invade by mili^dry power 
the territorial limits of another nation, and that 
the penalty for such invasions should be the im- 
mediate international blockade of the invading 
and offending nation; an embargo on all mail, 
express and freight to and from such nation, and 
the suppression of such invasion by the combined 
forces of the general association of nations or- 
ganized for the protection of world peace,” 

And at about the same time the British Min- 
ister of Blockade, Lord Robert Cecil, gave public 
expression to his belief that economic pressure 
would be a powerful weapon for a league of 
nations to use against a recaldtraiil nation. To 
this declaration he added this defmite personal 
commitment: “I wmiild not remain for an hour 
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a nitmber of any K*>''ermncnt who did not make 
tlie arrangement of a league of nations after the 
war one of its main objects.’’ 

Mr, Walter Runciman, in Xoveml>er, 1917, gave 
it as his view that “The only sense in which a 
league of nations' can be reasonably contemplated 
IS in that debneil liy President Wilson. ♦ * * 
A league which would, in effect, penalize (ireat 
•Powers must have Ijchind it a great sanction. 
* * * 1 look around in every direction in vain 

for a sanctifjn, except that of economic offensive.” 

( 7 n be C'lnfinucd) 


U. S. SHIPS FOR COFFEE TRADE 


Some Reasons Why American-Made and 
Manned Vessels Should Be Used After 
the War to Bring in Brazil Coffee 

l)V PnwAini X. tli'Kt.Kv 
Cli.'.iiniaii. r S. S'licpinK Uoaol 
TV/E liuy every year from I’razil about $iuty.ooo,- 
^ 000 worth of coffee, Potentially, that shouhl 
be the greatest intUiencc f<»r sales of onr own 
products to llrazil. .\ctcally. this coffee cousunip' 
tion has yielded to the I'uited Statc.s only a frac- 
lum of its potential benebts. 

European shipping concerns have controlled 
practically all shij)ineiUs from Kio de Janeiro and 
Saiitits to Xew York and Xew Orleans. Ahout 
two-lhirds of the ctiffce comes to New York and 
one-third to Xew Or!ean>, .\n average of three 
ships a month were required in normal times to 
carry to Xew Orleans the i.coo.ooo hags tor the 
South and Middle West. In a vvell-l>alanccd tra<ic 
these ships would have been available for return 
cargoes of ,\nieriean products. 

The .Middle West, especially, might have been 
ill an advantageous position. Iiecause it could com- 
mand lower railroad rates to Xew Orleans than 
Xew York. Hut the ships of this coffee Heet. all 
under foreign Hag, made no effort to secure re- 
turn carjjoes, After discharging coffee they loaded 
with cotton and other raw materials for Euro- 
pean manufacturers. They steamed away to Eu- 
rope, t<jok on cargoes of manufactured goods 
made largely from .American raw materials, and 
carried these hack to Brazil. 

'ITje Old Coffee Tran'si'okt System 
T.acking ships to South .\merica and banks on 
that continent our coffee importers ha<l to pay 
exchange and commission to European banks. 
The foreign ships upon which we depended pro- 
vided a smooth highway for Brazilian coffee into 
New Orleans, greased the way for American raw 
materials to reach European mills, and carried 
Euroi)ean goods to Brazil, where they were paid 


for with the Brazilians' prolits on sales of coffee 
to the United States. These foreign ships were 
so routed that they rendered their first service to 
the European exporter, their second service to 
tlic Brazilian coffee grower — and we came in for 
service after that. 

Our foreign trade has been full of opportunities 
like this. But, lacking American merchant ships 
and American hanjeine facilities in other countries, 
we have let foreigners improve the opportunities. 

Xow we arc Iniilding a real merchant marine, 
.\merican hanks are estaldishing foreign hraiichesv 
The American ship and the .American dolla.r arc 
going to work together, and the more attention we 
pay to this great lield of business the harder they 
will work for us. 

Shipbuilding for war purposes has made a tre- 
mendous appeal to the American imagination. We 
must now put our merchant marine into the Na- 
tion's thought in just the same way, These are the 
Xatioii’s ships. 'I'hey will increase prosperity for 
pe(;plc in the corn belt wen more than those on 
the scahoar<l. They will serve the farmer and 
consumer even more than the manufacturer and 
exporter. When wc get the American merchant 
marine into the daily thought of every producer, 
and our hoys and girls play with shipping toys, 
and American youth consider the .sea in choosing 
a career, then we shall have something upon which 
to build foreign trade, foreign exchange, foreign 
investment. 

\Yar has made ns a real creditor Nation. We 
have bought back from Kun)i)ean investors bil- 
lions of dollars’ worth of American securities. We 
now own our own railroads and factories, and 
hold the bonds issued by our State, county and 
municipal governments. We have lent billions of 
dollars to the Allies, and will lend them billions 
more before the war ends. We have opened hook 
acconnts with nations not actively engaged in the 
war who want to buy goods on credit from us. 
Best of all, we have begun to learn new habits 
of thrift and investment through buying Liberty 
Bonds, so that peace ought to find us with the* 
mortgage of foreign investments on this country 
paid off and money in pocket to lend other na- 
tions. 

The world owes us a great deal of money. But 
our principal debtors are the great manufacturing 
and exporting nations, like England, France and 
ftah'. Naturally, they will pay their debts in 
goods as far as possible, and much of the trade 
which grows out of these obligations will take the 
form of shipments of American raw materials to 
make the goods with which they will pay us. 
Necessity will also lead them to be active sellers 
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of manufactured goods in Soutli America, the 
British Colonies and the Orient, and m that trade 
there will never be either Ainerican competition 
or jealousy over business that properly belongs 
to them, because we realize the enormous sacri- 
bees they have marie for humanity, and wish to 
see them return to peaceful prosperity as fast 
as possible. 

But there is trade to be-built on new shipping 
routes ))ctwccn this and other countries. More 
than that, there is service to he rendered other 
coiuiiries by our ships and money. 

How Bk-vzh. Cobi-EK Tr.\i)e C.-vn Be Bettkked 

Let us take Brazil as an illustration. When 
American ships go to Rio and Santos lor coffee 
they will carry American officers and seamen, 
'('here are no l)oftcr salesmen or creators of good 
will in the world than the men who man mer- 
chant ships running on regular lines from one 
country to tlte other. For their employment de- 
pends largely u'pon freight traffic. With our 
coffee, brought to us in American ships, and paid 
for in American manufactures sent hack to Brazil, 
our officers and saiior.s will work like those of 
other nations tn get freight. 

With our manufacturers making payments in 
goods to Brazil, there will he a direct money ex- 
change between Rio and New York. Santos and 
New Orleans, instead of tlie old triangular pay- 
ment of money by .American coffee importers to 
Brazil through Knropean i;anks. So American 
dollars will be working witli .\mericau seamen 
to safeguard the trade that belongs to ns. 

What sort manufactured goods will our ships 
carry hack tn Brazil? 

Some of the stuff will be lor consumption, such 
as textiles, shoes, hats, millinery, agricultural im- 
plements, office equipment, household furniture. 
But Brazil needs production and public service 
equipment as well. The Balkan war diverted 
Kuropean capital from her industries and com- 
^nunities. The world war has put her on still 
shorter allowances. Her prosperity thus far has 
rested on two products — coffee and rubber. The 
development of rubber plantations in the l^ast 
Indies has decreased her sales of crude rubber 
and awakened her to the necessity of wider agri- 
tultural development — cattle-raising, grain-grow- 
ing and the like, 'fhis calls for investments in 
agricultural enterprises, the settlement of new 
lands, the building of new railroads, the financing 
of new communities. Brazil also possesses vast 
undeveloped water power, and is endeavoring to 
establish manufacturing industries. She will need 
a market for her bonds and stocks, and if- the 
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.American dollar lielps her create the basis of 
prosperity it will be followed by American elec- 
trical machinery, railroad equipment and other 
apparatus, thus creating freight for the return voy- 
ages of American merchant ships operating regu- 
larly in the Brazilian coffee and passenger trade. 

Ships are the keystone of this whole elaborate 
structure. 

Our trade abroad has grown haphazard, like 
l opsy, and luvonie lopsided in many ways. It has 
I'.ceii unbalanced financially, so that our profits 
have gone to pay foreign sliij>i)ing companies, 
bankers and insurance brokers. It has liccii un- 
lialaiiced in tonnage, so that wliilc we honghi 
])r"ducts of other nations, anil should have bei’ii 
building trade with them in finished gno<ls, we 
liavc merely sui>i)lied raw materials for other 
niamifacturiiig nations. \Ve liavc been .set aside 
on one leg of the triangular voyage when we 
should have been doing business direct, give and 
lake, as we do it at home— vou deal with me and 
I deal with you. Our foreign trade has grown 
against every handicap simply l)ccaiise of excel- 
lent American pro<lucts, whicli ovcreanie comjic- 
tition on merit. 

Ships are the rallying jtoint round which we 
must pull all this husincss together, and now is 
the time for every .\inerk an to begin studying our 
merchant ships and .all that goes vvith them in the 
way of ocean delivery service, foreign e.xdiange 
and investment, sales of .Anicricaii products for 
the out-voyage ami purchases of raw materials 
for return trips. VVe will shortly have, the ships. 


THE UPLIFT CORNER 


Helpful Thoughts and Verses that Make 
for Self-Reliance and Freedom, in 
Blending Sentiment with 
Business 


A MARKET SONG 
Vou can’t buy honor with a song. 

You can’t buy love for goM. 

You can’t buy youth at any price 
.After you’ve once grown old. 

For life is but a market place : 

'I'hc artist has his trade, 

The king his crown, the knight his fame. 
But oh, be sure they’ve paid! 

The price comes high for happiness, 

It’s very dear, Tm told. 

A'ou can’t buy honor for a song, 

You can’t buy love with gold ! 

— Beatkiue Washhurn. 
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.\NALYZIN:{; THAT JAVA TKA KKPOR I' 

Mr. ICdwards ''confidentiar* report — now public property — furnishes interesting 
reading. W'e are unable to find In it anything tliat alters the correctness of the con- 
clusions arrived at and expressed in the brief editorial in the I'ebruary issue of The 
Tea and Coffee Tralie Journal. . 

idle consignments of tea brought by Mr. Kdwards tt) the United States and 
Canada came to an admittedly bare market and realized good prices. They represented 
selections of good medium and fine teas, and, as such, proved a very good exhibit to 
our buyers of the qualities wliich Java could produce. The trade readily absorbed and 
substituted them for Ceylon and India teas because tliey were distinctly cheaper and 
had intrinsic merit. American ami Canadian Imyers. of their own volition, had already 
turned to Java for supplies to take the place of India and Ceylon teas, as Mr. Edwards 
admits he found to be the case in more than one place. American importers, alarmed 
by the high prices and shortage in spot supplies of Ceylon and India teas, had already 
^^a^ted the machinery to supplant these growths with the only adequate substitute 
available. Whether or no Mr. Edwards had brought his consignment or had come to 
the United Slates on his mission, Java teas would have found their way here in 
rapidly increasing quantity as a consequence of the natural laws of supply and demand. 
It is, of course, to Mr. Edwards’ credit that he seized the psychological moment to 
chaperone tlie first large block of tea that was started from Java. It is also possible 
that the limited number of interviews which Jilr. Edwards had with American buyers 
produced a beneficial result as far as they went. At the same time it must not be for- 
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gotten that those American importers who acted independently of his commission and 
who spent a great deal of their time and money in pointing out the merits of Java teas 
to the smaller buyers all over the country did a great deal more than he to help in the 
absorption and use of the subsequent flood of consignments that followed. The great 
increase of imports of Java tea, therefore, came about through the fact that Java had 
good tea to sell at a lower laid down price than Ceylon and India. .American buyers 
were quite alive to tbe fact, and were taking advantage of it irrespective of any special 
efforts on the part of the growers. 

Notwithstanding the fact that over 28,000.000 pounds of Java teas have been im- 
ported in the last twelve months, llic -Imerkan coiminier does not know that such a 
thing as Java tea exists. One cannot go into a retail store and find the word Java 
displayed in connectioii with tea. Java tea has been camouflaged and sold in blends, or 
as something else. Mr. Edwards says in his report: “Ceylon growths are the most 
iinpnlar, with Indians next in favor, and, all things being equal, they will at present he 
iiought in preference to Java every time. It is therefore obviously to our advantage 
that Java teas should always be available at a cent nr two less per pound than those of 
competing countries until the trade has become more used to dealing in them; then 
eventually we may hope to see them purchased in competition and on a nearer equality 
of price with Indians and Ceylons." 

In other words, .Mr, Edwards admits that Java teas will not sell even on their merits 
unless thf)’ are a cent or two cheaper than Ceylon and India teas. He does not 
attribute this to any lack of merit on the jiart of Java teas, and fails to suggest any 
means whereby this disparity of \alues can he overcome to the benefit of the Dutch 
planter, unless the following paragraph under the heading “.Advertising" may lie inter- 
preted to contain the germ of an idea in that direction. “.Any attempt to popularize 
Java tea by appealing to the public direct, with the object of iniincing customers to 
sjiecity ’Java' when buying tea from the grocer or store, would require to he conducted 
on a comprehen,sivc and systematic ba.sis through the daily papers throughout the 
country. If iiersisted in. this class of advcrtiscmciil would doubtless do a great deal to 
assist sales, Init the cost would bo heavy, though it is claimed final results would more 
than compensate for same. 1 have been provided with estimated costs for this class of 
publicity, which will he passed on to the committee for their information." 

There is no doubt that the popularity of Ceylon and India teas referred to by Mr. 
Edwards is due to the fact that the planters of both these countries realized the necessity 
for maintaining the imlividuality of their prrxlncls a.s such with the .American tea 
drinkers. This popularity was attained not merely by newspaper propaganda, hut 
through v.arious other sales and advertising means which it took time and experience to 
develop. 

Javas are in a more fortunate position than India or Ceylons were, in that the 
word Java is well and widely known in connection with coffee. I hc .American public 
have a good opinion of Java coffee, and some of that good will can be extended to Java 
tea if skillful methods arc employed. The sort of work re<|uired to accomplish this 
desideratum for the Java tea grower is not one that can be done “as per estimate." It 
will call for horse sense, advertising sense, salesmanship and teamanship, blended in 
proper proportions and administeretl by a business man who will not follow the line of 
least resistance, as some other commissioners have done. 

The qualities ,')f Ceylon and Imlia teas most generally used in the United States are 
of a good medium description, and these qualities could well he duplicated by the Java 
product. There is no reason why Java teas should not fetch approximately as good 
prices as Ceylons and Intlias, just as w as the case in London auctions for years. As a 
matter of fact, java tea is selling to-day in a wholesale way, not for 2 or 3 cents less 
than Ceylons and Indias, but probably from 5 to 10 cents less than those growths, while 
the constinier is paying fully as much for Java tea, without the designation Java, as for 
the other growths. 

Java has its chance NOW — not after the war. The .American tea trade is sympa- 
thetically inclined to Java tea and is ready to nurture and cultivate a business in it 
direct with the country of origin without paying a rake-off to middlemen and brokers 
in Amsterdam and London. The opportunity is golden, hut the effort to embrace it 
must he intelligently directed and executed. — B. L. 
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A Corner or the Main Offue. Showino the Gexerai, Manager's Oeeice in the Rear 



Tea SAxfpj.iNG Room, Which Is Connected by Pneumatic Tubes with Blending Floor 


WITHIN THE FINEST TEA PACKING PLANT IN AMERICA 




A MODERN TEA PACKING PLANT 

Q A description of the new home of the SaJada Tea Company at Boston. 

^ In this unique building is to be found much of interest to packers 
and distributers. ^ Close attention has been given to improved tea 
packing and handling methods; also unusual provision has been made 
for the comfort of employees. 


'The new bniWing of the Salada tea Company, 
^ at the corner of Berkeley and Stuart streets, 
Boston, Mass., is a striking monument to a suc- 
cessful package tea business. It is the finest build- 
ing in the United States devoted to the tea indus- 
try, either from an architectural or utilitarian 
standpoint. It is of granite and Indiana lime- 
stone construction, eight stories high, and the total 
floor space comprises 
67,000 square feet. The 
style of architecture is 
Italian renaissance, 
and the structure is 
fireproof throughout. 

The estimated capacity 
of the plant is to, 000.- 
000 pounds of package 
tea per year. 

COMRINHS fHK .XHTtSTlC 

With the Pr.actical 

P. C. Larkin, presi- 
dent of the Salada Tea 
Company, and James 
A. M'cGuane, vice-presi- 
dent and general man- 
ager, conceived this 
building with the idea 
,that it is possible to 
successfully combine 
the practical with the 
artistic in a building of 
this description. The 
result of their vision is one of the most unique 
commercial buildings in the country. 

A trip through the plant is a revelation to one 
accustomed to tlie clutter and noise of the aver- 
age American factory. The visitor is impressed 
by the absence of undue haste and commotion, 
even though about 90,000 packets of tea are turned 
out eacb working day. Labor-saving devices have 
reduced friction to a minimum. The atmosphere 
is one of quiet efficiency. 

The system used for quickly reaching the ex- 
ecutives and employees in any part of the build- 
ing from the main office is typical of the attention 
given to step saving in this plant. If the person 


wanted is not at hLs accustomed place a gong 
sounds on each floor, which brings him imme- 
diately to the telephone on whatever floor he may 
be. If his presence is desiretl elsewhere in the 
building, an automatic passenger elevator brings 
him quickly to bis destinatioiv 

Offices Fi’kxishkd With Works of Art 

The most interesting 
feature of the plant 
from an artistic view- 
point is the spacious 
offices occupying the 
street floor. The par- 
tial view of one of 
them .shown in connec- 
tion wdth this stor)' 
gives the reader luit a 
faint idea . of their 
beauty. The ceilings 
are artistically fre.s- 
coed. The lumierou.s 
massive pillars are of 
solid marble, as is also 
the floor. The wood- 
work i.s luiglish oak. 
with intricate carvings. 
.'Ml the office desks and 
chairs are of mahog- 
any. The floor is car- 
peted with Oriental 
rugs. Distriiiuted 
throqghout the offices 
arc rare hangings, paintings, cabinets, clocks, 
chairs and rugs, most of them accumulated by Mr. 
Larkin during his world travels. 

Much attention has been given to the welfare of 
the employees. In fact, this building is a fine ex- 
emplification of the present tendency among em- 
ployers to give more consideration to the comfort 
and well-being of the employee. Attractively fur- 
nished rest and dining rooms are provided, also 
shower baths. Plans are now being made for a 
roof garden, which will include a large restaurant 
and ample opportunity for recreation, 'fhere is 
running ice water on each floor, also a vacuum 
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cleaner attachment- Twice each Hav between 
meals tea is served. 


Cleaning, Blending a.\u Packing Process 
All tea eventually reaches the eighth iloor be- 
fore the cleaning, blending and packaging pro- 



Thr “Boakd'’ Room, With Its Oriental Rros. 
Hangings and Chippendale Furnitcrf. 


cess begins. It then flows from floor to floor ami 
machine to machine until the sliipping floor is 
reached. The process is largely automatic, aiul 
apparently nothing has been overlooked that makes 
f*)r the elimination of lost motion and unneces- 
sary hand labor, 

'i'he first step is to place the tea in iioppers. 
From this it passes hy pipes directly to the cutting 
and sifting machine on the seventh floor, where 
the dust is extracted and the tea leaves cut, if 
necessary. IToni here it goes to the sixth floor 
into the blending or mixing machine. This par- 
ticular machine was made by Savage & Son, T.on- 
don, and is of 3,500 pounds capacity. By means 
of a .system of numbered solid brass pipes run- 
ning from the mixer the tea is conveyed to stor- 
age tanks on the fifth floor. As the tea passes 
into the tanks all dust is eliminated hy a blower 
system. 

Gl.ass and Bronze Tea Stor-'ge Tanks 

The storage tanks, or reservoirs, ten in nunt|>er, 
are one of the unique features of this plant. They 


are constructed of glass and metal, and reach 
almost from the floor to the ceiling, with a capa- 
city of about 1,500 pounds each. The sides are of 
glass, and the metal portion is finished in bronze, 
giving them a most attractive appearance. They 
are air and dust proof. There is a tank for each 
tea blend. 

From the storage tanks the tea travels directly 
to the packing room on the fourth floor. The 
piping connects with automatic w’cighing ma- 
chines, which in turn connect with a most effi- 
cient automatic packing machine that folds the 
iihiminuin sheets, makes, packs and labels the 
familiar ■‘Salatla’' packet in one continuous opera- 
tion. This machine is made by Job Day & Sous. 
Ltd.. Leeds, h'ngland. 

Included in the packing equipment is a battery 
of ten automatic weighing machines, made b}' 



Corner in the Receiving Room, Showing 
strand" Stock Elevator in Operation 


George Driver & Sons, London; three labeling 
machines, manufactured by the Jagenberg Ma- 
chine Company, New York, and two “Morgan” 
nailing machines, made by the Morgan Machine 
Company, Rochester, N. Y, 

The second and third floors are devoted largely 
to the storage of tea. The average stock carried 
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in the building amounts to over one million 
pounds. 

Elaborate Automatic Conveyor System 
A complete system of automatic conveyors 
saves labor and facilitates the rapid handling of 



Cases on Way to Shipping I''look dv Gravity 
Roller Spiral 


shipping cases and original tea packages. The 
‘Cnistrand/’ an endless chain elevator, reaches 
every floor. By means of a series of unloading 
lingers it is possible to automatically unload the 
packages from this device at any floor desired. 
There is also a gravity roller spiral leading from 
each floor directly to the shipping room on the 
first floor. This spiral is quite different from the 
ordinary spiral chute. The rollers are set so that 
the packages will move down at uniform speed. 
The spiral connects witli a roller power conveyor, 
which leads directly into the awaiting truck on 
the shipping platform. The conveyors were made 
and installed by the Alvey-Ferguson Company, 
Inc., Cincinnati. 

Pneumatic Tubes for Tea Sample.s 
The tea sample room on the first floor is dis- 
tinctive. Artistic cabinets are provided for the 
testing cups and samples. A pneumatic tube sys- 


tem con&ects with the blending floor. A sanqjle 
of eacii blend comes to the sample room by tube, 
where it is tested before it is made up finally and 
packed. 

There is a small painting hanging in the gen- 
eral manager’s private office that, while valued at 
a considerable sum, is prized by Mr. McGuane 
largely because of its association. The picture 
was presented to M,^. McCuane by one of his 
retail grocer customers shortly after the opening 
of the new building, as a token of the donor’s 
high regard for James A. McGuane and the firm 
with which he is identified. This happy incident 
perhaps gives the secret of the success of the 
Salada business, and is the answer to the remark- 
able building described in this story. The gro- 
cers’ friendship seems to be paramount in the 
conduct of this business. 

While the general public is being invited to 



Roller Power Conveyor Leading from Shipping 
Room to Delivery Trucks 

• • « 


visit the new plant, an especially cordial welcome, 
is being extended to the grocer to inspect this . 
most unusual commercial building. Mr. McGuane 
states that it gives him more genuine pleasure 
to greet a grocer and conduct him through the 
building than it would to receive the Governor of 
the State. Such a visit would give tea distributers 
a liberal insight into present-day tea-packing 
methods and up-to-date factory management and 
equipment To know how tea is tested, blended 
and packed is to make the grocer a better and 
more successful tea distributer. 
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Automatic Weighers at Left, Operatives Sealing by Hand. Packaging Machine at Right 

SALADA’S AUTOMATIC WEIGHING AND PACKAGING EQUIPMENT 
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MISCELLANEOUS TRADE NEWS 

A department covering the activities 
and developments of the manufacturing 
tea, coffee, spice and fine grocery interests 
and the supply trades. 


WAGON DISTRIBUTERS’ MEETING 


A Digest of the Business Planned for the An- 
nual Convention of the National Retail 
Tea and Coffee Merchants 

[from a staff corhkspondkxt] 

CHicAfA Im... Aiig. 31. k>j8. 

A RK.W'GK.MI'.XTS for the third annual con- 
vention of the National Retail and Coffee 
Merchants' Association, which is scheduled for 
September 17-K) at tlie Hotel Sherman licre. arc 
quite well advanced, and give pn.nnise (»f a wcll- 
attended nieetinjbS. The cunventiou programme is 
nearly complete. Advertising for it has been 
solicited along the same lines employed last year. 
The tentative jirogramme, as outlined by Harry 
Menelcy, secretary of the organization, pro- 
vi<les for tlie opening address Tuesday morning 
by a Chicago city ofticial. Official rei>orts then 
will he presented. Co-operation with Federal 
I'liel, I'ood and other administrations will In' the 
chief topic at th^ afternoon session. 

On Wednesday morning there will he a closed 
meeting for members only, at which several busi- 
ness matters of iiniwrtance will be taken up. In 
the afternoon an open meeting for visitors will be 
held. Product and premium displays will form 
the center of interest. 

Thursday morning will be devoted to the elec- 
tion of officers, and the afternoon meeting will be 
given over to installation of officers and com- 
mittee work. 

.\mong the speakers on the programme are 
George F. Hellick, Easton, Pa., who will discuss 
"Conditions in the Tea and Coffee Trade in the 
East.” 

Ralph h’awcett, Canton, Ohio, will deliver an 
address on "Abnoruial Conditions in Factories.” 
Among the other speakers will be Osborne Mon- 
nett, of the United States Fuel Administration at 
Chicago, and Samuel A. Ettelson, corporation 
counsel of the City of Chicago, 

The social programme, as tentatively agreed 
upon, follows: Tuesday afternoon, matinee for 
ladies; Wednesday afternoon, card party for 
ladies, followed by an automobile tour and an 
evening dinner party; Thursday evening, annua! 


banquet, at which voluntary Red Cross contribu- 
tions will be solicited. E. J. Costeu.o. 


TO OPEN A CHINA BRANCH 

Grace China Company, a Subsidiary of 
W. R. Grace & Co., Organized to 
Handle the Chinese Business 


S TEWART P. ELLIOTT, managing director 
of the new Grace China Company, a sub- 
sidiary organization to handle the business of 
\V. R. Grace & Co. in the Chinese market, started 
recently for China to establish headquarters at 
Shanghai. Later an American staff will follow 
him into the Orient, and branch houses will be 
opened at Hankow and Tien-tsin. 

The formation of the Grace China Company 
took place, according to the officers of the new 
concern, "for the purpose of centralizing in a 
transpacific organization the various activities in 
the Chinese market of W. R. Grace & Co.” A 
statement regarding the latest move of the Grace 
interests *10 organize more efficiently for after- 
the-war trade said in part; 

While in the popular mind W. R. Grace & Co. 
have been chiefly associated with Latin-Amerkan 
tr.ade, their activities in the Far East have steadily 
increased, particularly in the heavy importation 
of Oriental produce through their San Francisco 
house. The organization of the Grace China 
Company is in line with the development of 
foreign markets through their own organizations 
of trained men on the ground. The main activi- 
ties of the new company will be concentrated in 
North China. 

.All the officers and directors of the new com- 
j)any are associated with W. R. Grace & Co. The 
officers are: President, J. P. Grace; vice-presi- 
dents, John 11 . Rosseter, of Sail Francisco, and 
Robert H. Patchin, of New A'ork; treasurer. 
H. J. Roig: directors, J. P. Grace, J. Louis 
Schaefer, L. H. Shearman, D. S. Iglehart, 
Maurice Bouvier. John H. Rosseter. Stewart ?. 
b'lliott and John S. Phipps. 


MORE UNEQUAL PREMIUMS BANNED 
(from a staff correspondent] * 

Washington, D. C, August 9, 1918. — The 
Federal Trade Commission has ordered the C. I). 
Kenny Tea & Coffee Company, Baltimore, to dis- 
continue forthwith the circulation with its prod- 
ucts of premium coupons redeemable for articles 
of unequal value, involving the element of chance. 
The practice, regarded by the Commission as an 
“unfair method of competition,” was admitted by 
the company, which agreed to issuance of the 
Commission’s order without further proceedings. 
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The Coniniissiou also announced the dismissal 
of complaints against four other coffee concerns 
under like charge, as follows: Enterprise Coffee 
Company, J. S. Elliott Coffee Company. R. L. 
Gerhart, and the Climax Coffee & Baking Puwder 
Company. 


PACKERS ARE ASKED TO SAVE TIN 
[special correspondence] 
Washington. D. C., Augustus, 1918— The War 
Industries Board has again appealed to the pack- 
ers of dry foodstuffs to help conserve the supply 
of tin and steel by using paper and fiber con- 
tainers and bags, or other substitute material, in- 
stead of tin cans and cartons. Packer.s of teas, 
coffees, coffee substitutes and spices are expected 
to lend u hand in this movement. 

'I'he Board recently stated that according to re- 
liable estimates the tea, coffee and coffee substi- 
tute packers would normally use about ;oo tons 
of tin and 35,000 tons of steel during 1918. These 
trades are asked to cut down the consumption tf 
the absolute practical minimum. 


.NEW OFbiCERS I'OR ST. LOl’IS KIRAI 
William J. Kiiisella, Jr., was elected president 
of the Hanley-Kinsella Coffee & Spice Company, 
St Louis, at a meeting of the board of directors. 
Tie succeeds his father, William J. Kinsella, who 
died recently. 

The board elected Dalton L. Kinsella, another 
son, first vice-president, and William Shields 
second vice-president. Dalton Kinsella is now 
serving hi France. P. J. Kinsella was made sec- 
retary, while F. X. Madden retains tlic office of 
treasurer. 


TEA COVERINGS RULING APPEALED 
The Treasury Department has entered an ap- 
l>eal from the recent decision of the Board of 
U. S. General Appraisers, which declared certain 
tea containers consisting of bamboo baskets 
^should not be assessed with duty at the rale of 
per cent ad valorem. The container.s involved 
consisted of round baskets of bamboo, about six 
inches in diameter, painted and decorated, into 
•which was fitted a round tin box containing tea 
in quantities of less than five pounds each. 


COFFl'.E FIRM IN FOREIGN TRADE 
.\mong the statements of foreign trade com- 
binations filed during July with the Federal Trade 
Commission under the Webb Export Act appears 
the name of G. Amsinck & Co., of Mexico, Tnc., 
chartered at Wilmington. Del. 


INFORMATION FOR BUYERS 

Pithy Suggestions as to Where and How 
to Buy to the Best Advantage 


B uyers in all branches of the tea, coffee and 
grocery business will find it to their advan- 
tage to read this department every month. Only 
items of legitimate trade news intended to be in- 
formative and helpful to buyers, and all carefully 
rdited, will be published here. 

Coffee Roaster Pi't.s Out Xkw Hranh 
E. B. Millar & Co., importers of coffees, teas 
and spices, Chicago, recently put a new brand of 
coffee on the market under the name of ‘‘Nut- 
Brown.*’ This firm is also packing a steel-cut 
coffee under the brand of “Pearled Coffee.’’ 


Gives Ga-mes to Advertise Coffee 
The International Coffee Company, New York, 
which recently put the “Home Run” brand of 
coffee on the market, is now giving pocket-size 
baseball games to its customers to advertise the 
“Home Run” brand. The game is designed for 
soldiers, sailors, campers and travelers, and covers 
every known play that can be made in a regular 
ball game. A game is played by spinning a pointer 
«>n a spindle. 


Some .Attractive Advf.rii cements 
The Manhattan Coffee Mills, Inc., importers 
and jobbers of tea and coffee, Washington, D. C, 
has been sending to business friends a very at- 
tractive metal tablet carrying a patriotic message, 
and also a metal calendar for the year 1919. The 
latter bears a picture of the “Martha Washing- 
ton” coffee package put out by this firm. The other 
tablet has the pledge of citizenship. The plates 
are handsomely etched. 

An Ax.-vlysis of Tea Lmeoris 
Jrwin-Harrisons & Crosfield, New York tea im- 
porters, arc sending to the trade a four-page leaf- 
let containing an analysis of tea imported into 
the United States during 1917 and 1918, with a 
table showing the percentages of each kind of tea 
brought in during those periods. There also is a 
table of the coinage commonly used in the tea- 
producing countries of tlie world, with their 
equivalents in United States currency, and a 
graph showing the range of silver prices and 
Shanghai exchange for the past five years. The 
leaflet is printed in colors, aijd tea men find it 
handy for reference purposes. 
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MAINLY ABOUT PEOPLE 

News About Men in the Trade at Work 
and at Play 


(). W. liOWEX, manager uf the tea depart- 
ment of \V. R. Grace & Co., returned to Kew 
\'<)rk on Augu.'it 22 from a seven months’ trip to 
the tea cuintries of China, Japan, Formosa and 
Ceylon. Mr, Bowen looks hale and hearty. He 
reports the primary markets ns extremely high, 
with little chance of decline. His family made 
tlic trip with him. 

W. H. ABORN, uf Aboni & Cushman, coffee 
hroker.s, New York, took a week off during Au- 
gust and visited his son, who is in Y. M. C. A. 
^crvioc at Camp Lee, Petersburg. Va. Mr. Ahorn 
also helped with the work, and tells some in.spir- 
iiig stories iff the hiiinanitarian work i>eing done 
l)y the ‘’V” men. His .son has been there since 
early in January. 

ALKXAXDIvR II. BARKLIE, of i'romni & 
Co.. New York, left for Camp Dix, X. J.. on 
September 3. Mr. Barklie was rejected for 
physical reasons mi the first draft examination, 
Imt was accepted in the combing process for 
limited service. 

THOMAS J. WOOnS, of Woods, Krhard 
Company, New York, left on September 7 for 
a trip to Hayti. He will be away about three 
months. He will investigate coffee conditimis in 
Hayti, acting as special agent for G, H. McFad- 
den & Bro., New York. 

R, L. 1 lECHT, manager of the New York oHicc 
.)f Irwin-Harrisons & Croslickl. Tnc.. left New 
York early in September for an extended bitsiiiess 
Iri]) throughout the West. 

CiF.ORGK W. LAWRENCE, president of the 
New York Coffee and Sugar Exchange, who is 
now in charge of the Coffee Department of the 
V. S. hood Administration at Washington, took 
a lirief respite from his labors at Washington 
during the month for a motor trip to Cape Cod, 
accompanied by Mrs. Lawrence. 

iC S. POWELL, who was with B. Fischer & 
Co.. New York, and prior to that with Arbuckle 
Bros, for some years, has been appointed sales 


manager of the Young & Griffin Company, New 
York. 

PETROS P. TATANIS has acquired sole in- 
terest in the coffee importing firm of Caracanda 
Bros, for the United States and Canada. The 
firm is now located at i Wall street, New York. 

Tatanis has formulated plans for increasing 
the volume of the business, making it an even 
greater factor in the coffee and allied trades. 

GALE H. CARTER, for several years assistant 
manager of W. R. Grace & Co., San Francisco 
office, will serve as acting manager during the 
absence of J. 11 . Rosseter, who was recently ap- 
pointed director of operations of the United 
States Shipping Board. 


OBITUARY 


John* H. Fisher 

John H. Fisher, tor many years identified with 
tile wholesale tea and coffee trade as owner of 
the Hudson Mills, New York, died August 26. 
He was a member of the New York Athletic 
Club, the Sons of the American Revolution and 
the Seventh Regiment. 


Wn.i,i,\M Rohm 

William. Bohn, for twenty-five years a partner 
in the Germania Coffee & Spice Mills, Brooklyn, 
X. y., died .^ugn.st 20. He was born in Brooklyn 
in 1857, and became one of the best known men 
in the Wallabout Market section. 


Washington Burton 

Washington Burton, president of W. Burton & 
Co., manufacturers of flavoring extracts, New ' 
York, died August 18. He was 65 years old and 
a leading member of the Flavoring Extract 
.Manufacturers’ Association. He is survived by 
a son and a daughter. 

Arthur Brooke 

Arthur Brooke, the founder and for many years 
chairman and managing director of Brooke, Bond 
& Co., Ltd., London, died the latter part of July. 
He was about 75 years of age, and was one of 
England’s pioneer tea men. 


NEW EQUAL. VALUE ASSORTMENTS 

Puritan Chinn will delight your moat discriminating patrons. Ask for samples 
and details— there’s no obligation. 

THE LIMOGES CHINA CO. w. i. gahris, Pres. SEBRING, OHIO 




September, 1918 


THE TEA AND COFFEE TRADE JOURNAL 


ijCWleCitib' 
'em. 




“But Don’t You Make Packages For 
Anything Besides Coffee and Tea?’* 

In the beginning, of course, ^he UNION DUPLEX 
BAG was designed to contain simply Coffees and Teas. In 
the same way, ^he UNION DUPLEX SACK was 
intended purely as a display package for Flours and Meals. 

But enterprising Merchants have taught us the adaptability 
of both lines for all manner of dry, non-perishable food- 
stuffs— Spices, Rice, Tapioca, various prepared Breakfast 
Cereals, Dried Fruits, etc., etc. 

Sometimes it is a large, sturdy Sack (either unlined or duplex) 
for bulk or parcel-post shipment; sometimes it is a fancy 
“counter-unit” which must be “different from anything now 
on the market”; and sometimes a tiny, transparent Glassine 
Bag for samples of Cloves or Tea. 

Whenever package costs oppress these Merchants, they find 
out what our “Specialty Department” can do. And we 
have so seldom failed them that they now have a new con- 
ception of “a paper bag. ” 

UNION BAG & PAPER CORPORATION 

{Name at the Nea^rett Selling Agent upon req uett) 
PRINCIPAL OFFICES - WOOLWORTH BUILDING - NEW YORK CITY 
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MARKETS OF THE WORLD 


Latest News Letters from Slatf and 
Special Correspondents in Foreign 
and Domestic Trade Centers 


OUR LONDON LETTER 


The Latest News From Mincing Lane and the 
Continental Trade Centers 


Oliict; Ilf i iiK Tka and Coffkk Tkauk Juiknai., 
34 Cranbouni Street, I^ondoii, W. C. 2. 

Ia)NI)ON, Aug. 3, 1918. 

ly^lNtlNG LANK feels that the rules, restric- 
tioiis, regulations and orders which have 
been issued in regard to tea liave perplexed the 
British pulilic nnnecessarily. This upinioii seems 
to )ie borne out by the bewildering instructions 
recently issued with regard to the newest scheme 
for tea registration. 

Mincing J.ane points out tliat there is no 
scarcity of tea in India. Last season’s crop was 
350,000,000 pounds, against 345,000,00c pounds in 
ifji6. The Government could have as much of it 
as they chose to buy. .Vobody in the tea trade 
knows how much of it has been allowed to come 
here. The explanatory press articles that emanate 
from tljc Ministry of I'ood, and appear in our 
newspapers, state that the distribution of tea con- 
templated under the registration scheme will l)e 
about eipial to the normal consumption before 
the war. Mincing I^iie argues, if that be the 
case, where was the iiecessit) for irritating every 
con.sinner of tea with registration and production 
of ration i)ooks to a retailer by a specified date, 
not to mention the earlier threat of rationing, 
which had to be withdrawn? 

'Ihe Ministry of Food recently stated that the 
stock of tea which looke<l so large on May 31 was 
not all available for civilian consumption, as part 
of it included tea for the army and navy, and a 
further quantity was sold, but not delivered. 'I'ea 
traders say it must be evident that if five million 
men are in France drinking tea they arc not 
drinking it in England. There is an idea cur- 


rent in the tea market that tea for army and navy 
use is taken over the ships' sides in the docks to 
save landing and housing expense, and removed 
to the Government blending depot at Deptford, in 
which case it would not appear in the stock at all. 

A w'ord as to the price of National Control tea, 
about which Sir Alfred Yeo, member of Parlia- 
ment, asked the Food Controller recently. The 
Government pays t^ie growers only pre-war 
prices, plus 114 cents per pound for extra costs. 
Before the war the selling price of tea was widely 
advertised as “The very best, is. 4d. (32 cents) 
per pound,’’ The duty is now 14 cents per pound 
higher, making 46 cents, and, allowing 2 cents for 
extra costs, it is evident that unless there is gross 
liroiiteering somewhere there ought to be an 
equally good profit to the distributor if the tea 
were sold at 50 cents, Colonel Thorne asked the 
Food Cotitroller on March 18 if the controlled 
price could not be reduced to 60 cents, and was 
answered that after May 31 the Controller hoped 
to be able to buy some cheaper tea ; nothing more 
has since been heard of the matter, however. 

.Another large tea ballot is taking place this 
week, the bulk of which con.sists of Indian 
growths, while the contributions of Ceylon are 
comparatively restricted. The total supplies allo- 
cated to the wholesale trade for the fortnight will 
thus be very considerable, but the ballots will be 
suspended upon the supplementary needs to be 
seen to during that period. 'J'here is every indi- 
cation of plentiful supplies for the next few 
months. Lack of labor and transport is ap- 
parently the chief difficulty of distribution. The 
shipments from Ceylon for tlie first half of this 
year denoted a considerable setback against last 
year, which is presumably due in part to adverse 
weather conditions in the plantations, but better 
shipments may ensue. Complaints continue in 
regard to the large quantities .of poor Indian tea 
coming on the market, but the quality of Ceylon 
seems quite satisfactory. 

Information reaches me from Simla, India, that 
tlie Indian Government has decided to exenijit the 
industrial profits of tea estates from income tax 
up to March 31 next. Hitherto tea has been 
exempt from such taxation in India, it being in- 
cluded in agriculture. Tt is proposed, however. 


PHOSPHATE 

For Baking Powder and Prepared Flour 

PROVIDENT CHEMICAL WORKS 

Main OAca and Workn SMI IDAHO AVENUE. ST. LOUIS Branch ORIcaai NEW YORK, CHICAGO 
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picler ihc new Indian Revenue *.\ct to yssess lea, 
on the ground that It is n<*l wholly an agricnltunil 
product hut partly a manufactured one. 

The late Arthur Hrooke, \vh(» has just <lied at 
the age of 72, was one of tiie founders of the 
Rrooke, Rond & C»i. wholesale tea business here, 
llis will has just been proved and his estate 
(I mounts to $947,920. 

I he coffee position shows supplies on a limited 
scale and a market firm in tone. At recent anc- 
tionfl the offerings have been of a mixed character, 
and on the whole not very suitable for the needs 
of the home trade. They, therefore, failed to at- 
tract much attention. Sales inclnder! Guatemala, 
I’ganda, Santos, Venezuela and Bahia, some beiiiR 
prize goods. .\ small business has l)een done 
privately at laic rates, while the terminal market 
is r<-iiorte(l inactive ami unchanged. 


HAST IXDIKS SITUATION' CRITICAL 
The inal)ilit\ to ship products from the Nether- 
lands Kiist Indies has hmught about a critical 
situation there, according to statements recently 
made in the New ^’ork tra<lc. As regards Java 
and Sumatra tea, it is claimed that the I'mropcan 
owners of estates arc sn uncertain of shipping 
their own tea they have 1 cen compelled to stop 
Imying wet tea leaf from the native growers for 
fermentation imrposes. Consequently the Gov- 
ernment has been forced to operate a fermenta- 
tion plant to jireient the native planters from 
losing not only their crops but their plantations as 
well. The situation is attributed chiefly to lack 
of shipping facilities, the low prices offered in 
foreign markets, and the high rale I'f exchange. 


INVKRT SUGAR FIRM UNDER FIRE 
W.NSHiNiiro.v. D. C.. August ’2. 1918,— The 
Federal Traile Comniissitm ha.s been taking testi- 
men)' agaiiust tlie Xiiloniolinc Company. New 
York, inainifacturing and .selling invert sugar 
syrup. The case concerns the validity of a patent. 


PORTO RICO NEEDS SHIPS 

Coffee Growers Feel Lack of Tonnage and 
Fear Thai There Will Be No Market 
for New Crop in September 

(kkO.M STAFF COKKKSPO.VDE.m] 

Sax JfAN, Porto Rico, .\ug. 17, 1918. 

P ORTO RICO coffee growers are working 
energetically to secure more shipping .space 
in Sitanish boats in oAler that the coming Septem- 
l>er crop may not find the market still well stocked 
with a good jiart of last year's output. .At present 
exporters and dealers have on hand a large supply 
which, because of the difficulty in ohtaining suf- 
ik'ieiit space on Spanish ves.sels, they are unable 
to scud to their best foreign customer — Spain. 

Porto Kieo coffee has for years gone in great 
jiait tu the Peninsula, though France. Italy. Eng- 
land and Germany have also been buyers. The 
war has cut off the other foreign markets, and 
inability to get to the Spanish market, which, be- 
cause of the advance in Spanish currency is at 
present very attractive, puts coffee dealers in a 
trying position. Just how i*ig has been the cut in 
sliipping .space is showti by the fact that with 
12,000 ha.gs awaiting exportation on one Spanish 
steamer the dealers received notice that only T.ico 
could he sent. 

CoFFcr Mi-v \mAi. ro Governor 
In their effort tti secure relief, the coffee men 
have turned to (iovernor Yager and asked him to 
take up the matter with the Shipping BoaiaU 
Krmetindo Salazar, acting president of the Coffee 
(irowers' .Xssociathm. wrote the Governor re- 
cently urging immediate action, and the latter's 
reply indicates that he is anxious to. improve the 
situation. 

Mr. Salazar’s letter was as follows : 

Sir:- - I he Spanish steamer SatrifsitCf/ui, that 
will he here in three days, will take only 1,100 of 
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^^2,000 bags of coffee that were assigned. In the 
Legazpi there are 8,000 bags assigned which prob- 
ably will not shipped, and there will be therefore 
a perilous congestion. 

A large part of this coffee was sold some 
months ago, and the delay in delivery, due to lack 
of space, may result in controversy which it is 
desirable to avoid. If a fall in price or a change 
in currency occurs the loss to our exports will be 
enormous, and in the end will result in a loss to 
our growers, for the next crop i>egiiis in Seplem- 
lier. If the new crop comes in with a large stock 
of the crop on hand, the exporters will not huy 
the new crop and the grow’crs will find themselves 
without buyers. 

It is of vital importance that the Spanish 
steamers take all the coffee offered for shipment, 
and we urge you, for the reasons given above, to 
use your intiucnce that space may be obtained. If 
we give the ships coal it is reasonable that they 
in turn should give us service of vital and imme- 
diate importance. 

In reply Governor Yager promised to try to 
help the situation, and after taking the matter up 
with Collector of Customs Moore it was referred 
to Washington. Since that time some space has 
been obtained for coffee. 

Harwood Huli.. 

CHICAGO NEWS LETTER 

Activities of the Trade in the Windy City and 
Vicinity as Seen by Our Own 
Correspondent 

Chicago, Sept. 2, 1918. 

C ANTOS coffee stocks in Chicago are practic- 
ally exhausted, and the outlook would indi- 
cate a critical shortage in the near future unless 
the demands for increased prices on the part of 
the Brazilian interests arc met promptly. The 
trade here is inclined to credit the reports of a 
frost in Brazil, hut there is no apprehension ot 
a shortage there even in the event of but a 50 per 
cent crop, because of the surplus in the pro- 
ducing country. 


The tea trade here is characterized as good; 
merchants are optimistic and are taking a philo- 
sophical view of the many unusual conditions. 
Prices arc continuing strong owing to freight 
conditions, congestion at ports of entry and the 
subsequent storage, interest and insurance at rates 
higher than usual. The second Japan crop, which 
opened ia the neighborhood of ii cents above last 
year, has steadily advanced to 14 cents, and sales 
have shown an increase in volume. 

The Chicago Coffee Roasters' Association will 
meet soon for the purpose of forcing retail deal- 
ers to accept all purchases in the future after the 
goods have been shipped. The action probably 
will take the form of a petition to the United 
States Food Administration. 

Recently one large Chicago house rejected a 
carload of coffee on the tracks here. An inter- 
change of messages between the consigner and the 
Food Administration followed, and the Chicago 
firm was then ordered to accept the shipment, and 
informed that freight conditions would not per- 
mit of rejections of this character. Big dealers 
view the order in the light of a ruling that would 
stand, and now an attempt will be made to have 
it extended to the retailer. 

Some of the biggest coffee roasters in the 
Middle West are having trouble in getting coal 
and e.xpect even more difficulty in the future. 
Several are turning to gas attachments to use 
under their coal-burning roaster cylinders. Chase 
& Sanborn and Durand & Kasper Company, of 
Chicago, are changing over their plants. It is 
understood that they were ordered to do so by the 
local Fuel Administrator. 

Another food trade reformer, the De Beltrand 
Company, which operated a chain of thirty-nine 
stores in Chicago and vicinity, has failed. De 
Beltrand was the chief motive power in the ‘'All 
Package” .system in New' York. 

E. J. C0STEI.L0. 


When in the market for bulk coffees let us 
quote and submit samples. 

A large assortment of quality coffees to 
select from. 

B. FISCHER (a CO. 

IMPORTERS 

Tea-Coffee-’Spice—Iiice NEW YORK CITY 
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The highest grade all paper can on 
the market. Its impervious qualities 
are “built into it”, the manufacturing 
process being entirely different from all 
other forms of paper containers. 

A Baltimore Coffee Roaster writes: ' 
“The Napacan has proven the best for 
ground coffee that we have tried sinije 
the advance in tin. We are enthu- 
siastic about it.” 

It is also the handsomest package 
on the market. The patent Hermetic 
Seal Closure is ideal for Coffee. Write 
for catalogue and samples. 


NATIONAL PAPER CAN CO., 
576-598 Clinton St., Milwaukee. 




PAPER CAN MACHINERY 



OUR MACHINES CAN BE IMITATED 
but 

our experience can only be 
obtained at your expense. 



Samuel M. Langston Company, camden, n. j., u.s a. 

AGENTS 


CANADIAN FAIRBANKS-MORSE CO., Ltd. T. W. 

Montreal Canada Toronto 

GEO. FETHERS Sl CO., Melbourne, Australia 


& C. B. SHERIDAN CO. 
London, England 
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THE NEW YORK MARKETS 


Special Market Reviews for “The Tea and 
Coffee Trade Journal” 


Nkw York, Sept. 3, 1918, 
Allies' victorious lighting was rcfiectcii in 
Ilrazil-N'ew York coffee markets at the be- 
ginning of September, when futures suddenly 
spurted, prices ranging from i to 2 cents higher. 
Hut the boom died quickly, and the market re- 
sumed its featureless cliaracter of the preceding 
month. 

Shortage in Brazil spots has resulted in ad- 
vanced prices along tlic entire line. Conse- 
quently buyers are giving more attention than 
ever to milds. Lately there has been strong evi- 
dence that the trade has Ijecomc better acquainted 
with mild values atid is taking tlicm in increasing 
quantities. They generally sell from Yi to of 
a cent per pound cheaper, Trade buying has been 
good, but not up to the preceding month. 

Regarding Brazil frosts, trade leaders here 
believe there has been some damage; hut that even 
if it were considerable the United States need not 
worry because of the stocks in sight in Brazil. 

The tea market continues along in the same 
steady manner as in the past few months. Re- 
ports from producing countries indicate higher 
primary prices in practically all markets. The 
inquiry in Xew York lias been fair for this period 
of the year. Prices remain Arm. and available 
stocks are comparatively small. 

As has been expected a greater inquiry for all 
spices has developed. Generally stocks have not 
been eiilargcnl, and the prospects of decldeci in- 
creases arc dubious at tins time. The range of 
prices has continued steady. 

pKri'ERs — 'I here lias been little change in this 
line and the transactions have been of small im- 
portance. Though there Is a strong feeling in 


the market, prices have stood still. Cloves — The 
steady demand from jobbers has further cut into 
the already small stocks. Materia! changes in 
prices are not expected, however. Pimento— This 
market reports slightly higher prices with mod- 
erate stocks at command. Cassias— Selling of 
Selected Brokens was active the latter part of 
.August Other grades have been stationary. 
There is a fair jobbing demand. Nutmegs— 
Prices continue unchanged, although stocks are 
very small and the demand is developing. Mace 
—This market is featureless, only routine business 
being done. Ginger — The situation remains un- 
altered. 


WAR INSURANCE ON BRAZIL COFFEE, 

George W. Lawrence, writing for the United 
States Food Administration, issued on August 
10 the following memorandum pertaining to war 
risk insurance for coffee from Brazil: 

Owners of coffee shipped on vessels allotted by 
the United States Shipping Board for the trans- 
portation of coffee from Brazil to United States 
ports may avail themselves of the reduced rates 
for war risk insurance arranged by the Bureau of 
War Risk Insurance. Washington, D. C., provided 
that the particular vessel assigned comes under 
a classification that is eligible to such rates. It 
is suggested that requests for quotations on each 
vessel allotted for this purpose be made to Wm. 
C. Rader, Deputy Commissioner, Marine and 
Seamen’s Division, Bureau of War Risk Insur- 
ance. Washington, D. C.’ When doing so give 
details of the voyage (all ports to be named), 
amount of insurance required and name of as- 
sured. No insurance will be accepted after vessel 
has sailed. All quotations are made for forty- 
eight hours’ acceptance and filing of application, 
accompanied by certified check (made payable to 
the Treasurer of the United States), in payment 
of the premium, and with the warranty that vessel 
will sail within fifteen days from the date of the 
application. Each vessel and risk must be treated 
by separate correspondence. 


1 
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P apers that keep out air, moisture, 
dust and contaminating odors; 
Papers that are themselves absolutely 
pure enough to eat; Papers that im- 
part no taste or odor to the coffee, tea, 
spices, etc.; Papers unaffected by 


products liable to become greasy; 
Papers that can be folded, printed, 
pasted : —These are the kinds that 
interest YOU. 

These are the kinds you will find 
in the family of 


Wamond-F Protective Papers 

such as 

Diamond-F Greaseproof Glassine Vegetable Parchment Parchmoid 


These papers combine all the above 
qualities and more. They are made 
of the best raw materials obtainable. 
They are carefully inspected, purified 
and prepared. From start to finish, 
every operation is conducted in our 

Jobbers everytt'here corrv J^amond-F Fro^ 
tective Papers. If you would like samples 
for any food protective purpose, write us. 


own establishments, insuring abso- 


lutely high grade finished products. 
These papers are pure cellulose, ' 


free 


from oils, chemicals, waxes, metals, 
etc. May be had m rolls, sheets, 
circles. 


Diamond State Fibre Company 

Bridgeport, Pa. (Near Philadelphia) 

Also makers of Diamond Fibre — “A Remarkable Material’^ 



A Mark of Quality 
A SiRQ Di Service 




Ritchie^s 


ALL FIBER CANS 
TIN TOP AND BOTTOM CANS 


Th. Ideal container in idace of eapeneiee tin caiM. Ritchie, Pai*«ned or Parchment lined can. 
hold the aroma, are airtight and non-abaorbmg. The ideal package for Coffee, Tea, Splcee, Cocoa- 
nut and all dry food*. 

Quotations and tampies promptly forwarded. 

W.' C. RITCHIE AND COMPANY 
414 SO. GREEN ST., CHICAGO, ILL. 
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SALIENT TRADE NOTES 


E. L. \datiis, Atlanta, Ga., has been appointed 
secretary of tlie Southern Wholesale Grocers’ 
Association, in cliarge of the office at Washing- 
ton, I). C. Mr. Adams was formerly at the head 
of V.. L. .Adams Grocery Company, Atlanta, 

Arthur C. Welih, formerly of the general sales 
dfpartiiHMU of the American Can Company. New 
^^)rk, has heen ]}roniote<l to di.strict sales manager 
witli headfjtiarters at San I'rancisco. 

Jame.s Si Jnlm R. Montgomery, tea brokers, 
Xcw York, have o])ene(l new offices at Front 
.street, in the same huilding with A. C. Israel, cof- 
fee importer, who occupies the two lower floors. 

The Jewel Tea Company, Inc., Hohoken, X. J., 
recently pnrcha.sed the fivc-story brick building 
at 44 Central avenue. Newark. X. J.. and lias 
licgun roasting coffee there. 

The Great Atlantic A- Pacific Tea Company has 
leased about 100.000 square feet of space at Find- 
lay and Pioneer streets, Brooklyn, N. for the 
storage of peri.shnhle products. 

Tile International Vegetable Oil Company, At- 
lanta. Ga., which operates .several factories in 
other parts of the South, is constructing what is 
said to he the largest and most complete peanut 


butter plant below the Mason and Dixon line. 
The Lambert Machine Company, Marshall, Mich., 
designed and is building and installing the peanut 
butter equipment. The plant is expected to be 
ready October i. 

The Honduras Coffee Company, importer and 
roaster of coffee, Atlanta, Ga., has moved to 273-5 
Edgewood avenue. This firm specializes in Hon- 
duras coffee and has installed new roasting ma- 
chinery, t 

The H. D, Lee Mercantile Company, Kansas 
City, is attaching a suction apparatus to its coffee 
roaster pipes, using a No. 31 Burns fan for the 
purpose. 

The .American Dutch East Indies Trading Com- 
pany, Inc., Xcw York, has been incorporated, with 
$25.cx)0 capital, by C. Melnitz, 45 Markwood road, 
Forest Hills N. J.; J. Holzman, 132 Third avenue, 
Astoria, L. f.. and H. Orlove, 860 Dawson street, 
New A'ork. 

Hills Bros.. San Francisco, have installed an- 
other Burns ground-coffee mixer. This makes 
six machines of this type. 

'The Java Trading Corporation. New York, has 
been incorporated, to import and export coffee 
and rubber, by R. Matthews. E. M. Souza and S. 
Black. Ill Broadway. Capital. $100,000. 


A RARE OPPORTUNITY 
TO ENLARGE YOUR BUSINESS 

A well-known Wholesale Tea House, established over 25 years, must 
be sold to settle an estate. Splendid Mail Order Business. 

Will sell outright or Good Will and Trade Marks separately. Some 
of the best brands on the market. 

For further particulars, address 
Box 448, Care of The Tea and Coffee Trade Journal 


General Can Company 

Tin and Fibre 

Sixteenth & Canal Sts. 

Chicago, III. 

Cans 
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The I>ambert Machine Company, Marshall, 
Mich., has practically completed the moving of 
its manufacturing plant to the Page factory, re- 
cently acquired, as announced in these columns 
in July. 

The National Spice Company, Brooklyn, N. Y., 
has been incorporated by II. Ecken, J. Albert and 
1 . Blidstein, 524 Saratoga avenue. 

A Challenge coffee pulverizer is being installed 
by B. Boiikalis & Co., Worcester, Mass., grocers. 

Theodore Fleischman has applied for a receiver 
for the Belleville Extract Company, which is capi- 
talized for $100,000. 

The Young-Maiiood Company, Pittsburg, will 
soon increase the capacity of its roasting plant 
by installing a Jubilee roaster of four bags ca- 
pacity. 

The Pabst Pure Extract Company, Roanoke, 
Va., has been chartered, with capital of $iSo.ooo, 
to manufacture extracts. The officers are : Presi- 
dent, Wesley M. Barrett; secretary-treasurer, 
Carl 0 . Garrwodrtt. 

Another Burns granulator with chaff remover 
is being installed in the Richmond plant of Cheek- 
Neal Coffee Company, duplicating the grinder, 
which was included with the original equipment 
of this branch house. 


The Joy Rice Milling Company, Wheatley, Ark., 
has been incorporated, with capital stock of 
$ioo/x)0. J, Newberger, J. D. Marks, J. T. 
Thomas, R. L. Taylor and Walter Trost are the 
incorporators. 

The Columbia Coffee & Syrup Company, New 
Orleans, will soon install a No. 14 Burns sifter 
for making uniform grades of whole-bean roasted 
coffee. 

The Sale Peanut'Corporatioii, Seale, Ala., is 
planning an increase in its capitalization and the 
installation of machinery for the manufacture of 
cold pressed peanut oil. 

I'he Vermont Milk Chocolate Company, Bur- 
lington, is adding to its roasting department four 
3 X 6-foot runabout cocoa cooler boxes. 

The Los Angeles Grocery Company, Los An- 
geles, Cal., has been incorporated, with capital of , 
$250,000, by E. C. Gisc, J. H, Bell, J, M. Smiley, 
Robert Moyer and W. T. Graham. 

Harry Hoffman, 518 K street, Sacramento, 
Cal, will soon install a No. 7 Burns roaster with 
rocking cooler for roasting in quantities up to 
half a bag at a time. 

The William Edwards Company, Cleveland, one 
of the largest and most progressive firms among 


EPPENS, SMITH COMPANY 

Importers and Jobbers 

COFFEES and TEAS 

267-269-271 Washington St., 103-105-107 Warren St., 

124 Front St., New York 

JAVA and SUMATRA 
COFFEES 

SPOT AND AFLOAT 

Offering some choice lots. Ask for Samples 
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TRANSMARINA 

TEAS 


CEYLON and INDIA 

Spot stocks of these growths are now 
available at prices greatly below cost of 
importation and replacement. The low 
prices and good quality of Java Tea have, 
at last, caused consignors of Ceylons and 
Indias to make efforts to meet competition. 

The time to buy Ceylons and Indias 
is NOW. 

Let us help you. 


HANDELMAATSCHAPPY “TRANSMARINA,” INC. 
(Trading Co. “Transmarina”) 

62 William Street, 

New York City, N. Y. 
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grocery jobbers, have completed the addition to 
their extensive plant. 

lioadley's Chocolates, Ltd., have recently or- 
dered for their plant at Melbourne, Australia, 
another So. 5 Hums cocoa roaster and 3 x 6-foot 
cooler box, similar to two previous outfits shipped 
to this establishment. 

For rihvi(jiis reasons the Kaiser-Hubii Grocer 
Company, .St. Louis, has changed its name to the 
Pioneer Grocery Company. Bnth members, Robt. 
Ifuhn and (ieo. I^. Kaiser, are known by their 
intimates to be thormij^li Americans. 

Jett Si Wood, manufacturing grocers of Wichita, 
Kan., will sot)!! put in operation a complete plant 
for the manufacture of peanut butter. 'I'he equip- 
ment will Include a No. i Hums roaster with 
cooling apparatus, Xo. 2 hlancher, suction cleaner 
with picking table, and a Xo. 2 nut mill. 

The Macdniudd Com[)any, with head office.s 
in Winnipeg. Canada, and composed of the three 
firms of Lceson, Dickie, Gross & Co., the Riley- 
Ramsey Company, and the .'\. >facdonald Com- 
pany, has changed its name to “‘Western Grocers, 
Ltd.” 

The Jewett Sc Sherman Company, Milwaukee, 
Wis., importer and manufacturer of coffee, tea, 
.spices, extracts, peanut butter, etc., has increased 
its capital stock from $00,000 to $325,000. 



PRODUCE & WARRANT COMPANY, Ine. 

( New York Agency ) 

78-80 Wall Street New York 

433 Gravier Street New Orleans 

Export and Import Commiss ion 
Merchants 

COFFEES VARIETIES 

COCOA, RICE, BEANS, SUGAR and other 
North, Central and South American Products 

Sole North American Agent* for Companhia Leme Ferreira, S. A. Santos 
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Trade Mark Reg. U. S. Pat. Off. No. 105,557 



New season’s genuine “Fuji” 
now ready. Inquire for samples 
and prices on the celebrated 
marks 
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SOLE AGENT for UNITED STATES (Eaet 
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COMPANV, SHIDZUOKA, JAPAN. 

78 WALL STREET. NEW YORK 



Scptetnber, 1918 


THE TEA AND COFFEE TRADE JOURNAL 


JAVA TEAS OF DIRECT IMPORT 

ROWLEY DAVIES & CO., LTD. 

BATAVIA, JAVA 
OR FENCHURCH HOUSE, 

S, FENCHURCH STREET, 

LONDON, E. C. 

WILL GLADLY SUPPLY ALL INFORMATION 

IRWIN -HARRISONS & CROSFIELD, Inc. 

Importers and Jobbers of Teas 

PHILADELPHIA NEW YORK BOSTON CHICAGO 

SO So. Front St. 96 Wall St. 27 India St. 425 W. Ontario St. 

SAN FRANCISCO, 25 California St. 

London Colombo Calcutta Batavia Shanghai Hankow Foochow 
Shidzuoka Daitotei Medan (Sumatra) Singapore 


FRANCIS PEEK & CO., lit. 

Head Office : 20 Eastcheap, London. E. C. 

SINGAPORE JAVA SUMATRA 

Laidlaw Buildings Batavia, Soerabaja, Baodoeng Medan 


OF 

JAVA TEA 

AND OTHER 

DUTCH EAST INDIAN PRODUCE 
TIN RUBBER SUGAR 

COFFEE RICE TAPIOCA PEPPER CITRON ELLA OIL, ETC. 

Write to our Batavia House ana ask to be placed on 
Mali List to receive our Java Monthly Produce Report 
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THE PRACTICAL RETAIL GROCER 

^ A department devoted to the discussion of problems which vex retailers; 
telling how to arrangCt display and sell goods; how to systematize; how to ad- 
vertise, how to obtain the maximum efficiency in the grocery business. 


THE ECONOMY OF THE PACKAGE 

How the Modern Individual Container Con- 
tributes to Conservation, Cleanliness 
and Standardization^ 

By Edwin F. Bowers, M. D. 

T here are a numlier of things one buys with 
packaged goods that he does not always get 
when he purchases similar products in bulk, lie 
gets these for nothing— or for a very slight in- 
crease over the bulk price of goods of like quality. 

These things are honesty and the business in- 
tegrity of enterpri.ses that have spent fortunes to 
build public confidence. Also, the actual weight 
or measure stated on the label; freedom from all 
contaminating influences; and, not infrequently, 
Government inspection of the material— insuring 
its purity and wholcsoineness. 

All these things are thrown in with the pur- 
chase of packaged goods— not from any philan- 
thropic motives on the part of the manufacturer, 
but nierely because he can’t help himself. 

For the free competition to which the manu- 
facturer is subjected necessarily reflects itself in 
the quality of the goods he sells. And if his prod- 
ucts do not stand the acid test of trial, they in- 
evitably fall by the wayside. 

Also, the constantly-improving methods of pro- 
ducing and marketing these, products develop 
economies that reduce the price. 

The standardization of product, which is pos- 
sible when special trade-marked goods are bought, 
is another importfant element for consideration. 

In other ways also, the marketing of foodstuffs 
in convenient packages is to be commended. Take 
dates, for example. Their sweetness and "sticki- 
ness" make them, when exposed in bulk, irre- 
sistible as insect bait. Certain species of flies, 
indeed, are most enthusiastic in depositing their 
larva in date crevices, in the tacit assurance of a 
future food supply for their progeny. 

Then, too, the viscid condition of the date 

• Reprinted by permission from the “American Sugar 
Bulletin." 


causes every particle of floating matter brought 
into contact with it to adhere. Board of Health 
analysis of air-blown street dust tells the remain- 
der of the story. 

Similar arguments could be adduced against the 
use of bulk peanut butter. The extreme vulner- 
ability of these products to all contaminating in- 
fluences should cause them to be sold in sealed 
containers only. 

When peanut butter is sold from a wooden pail 
or tub, the oily seepage discolors and runs into 
the wood and the paper cover of the package in 
which it is retailed. This tends to rancidity, 
which, with the extraordinary affinity of oils for 
all the odors in the neighborhood, really makes 
the article undesirable for food uses. Further 
than this, in bulk peanut butter, the oil rises to the 
top. The material remaining in the bottom of the 
txib, robbed of its natural oil, becomes dry and 
tasteless — and difficult of digestion. 

Many valuable and economical food products 
would never have been invented but for the pos- 
sibilities of the sealed carton or package. Corn 
flakes, for example, could not be handled in hulk 
without crushing and deterioration. The same 
might be said of all flaked grains, all toasted, 
puffed, steamed or prepared cereals. Modern 
methods of packing and distribution enable the 
public to buy in small quantities at a few cents 
a package, as needed. The manufacturer and 
dealer carry the .supply and take the risk. The 
public is economically served, and meat and other 
expensive foods are saved. 

Leakages of a somewhat similar cliaracter are 
draining the finances of every family that uses 
bulk cereals. Waste in handling the meal — or 
whatever it may be; the ravages of rats, mice, 
ants, grubs, weevils, flour moths and other in- 
sects; accumulation at the bottom of the bag or 
receptacle of dust, dirt and unused leavings— 
which spoil a certain amount of material — all 
combine to increase the cost of the remainder of 
the stuff. 

The same clerk who handles kerosene also 
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Your War Duty and Ours 


Of course you can 't do business the same as usual. Merchandising methods must change, 
and the consuming habits of the public must change to meet war conditions. No use grumbling 
or complaining. We are at war. 

_We are curating under restricted production to meet the requirements of the Food Ad- 
ministration. We accept our war duty as a patriotic privilege. In making Shredded Wlieat 
is Biscuit we use the entire wheat grain. With 

Shredded Wheat Biscuit 

goes all the "substitutes” you need to sell — bran and "middlings” — they are all in Shredded 
Wheat. That’s the reason you don’t need to sell "substitutes” with Shredded Wheat. 

Made only by 

The Shredded Wheat Company, Niagara Falls, N. Y. 


When Writing Advertieers, Kindly Mention The Tea and Coffee Trade Journal 
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Shindies sugar. Were he to cleanse his hands after 
each operation he would waste a good many mo- 
ments at the wash bowl. If he failed to take such 
precautions the sugar would absorb the odors of 
other articles. ' 

So there is economy, commercial progress and 
good sense in our modern, sane and sanitary 
methods of distrihiiting and marketing food prod- 
ucts. And there is exactly the reverse in return- 
ing to the wastefulness, the perils, and the reac- 
tionism of the old "bulk foods” of grandfather's 
day. And the sooner we realize this the better 
it will be for everybody concerned. 


STIMULATING COFFEE SALES 


How a Grocer Built Up His Coffee Depart- 
ment by Educating His Customers 
to Make a Better Brew 


Ry I. R. Mf-rrjtt 

Brooklyn, N. V. 

A BROOKLYN, X. Y.. grocer discovered that 
one reason why many Imuscwives travel 
from one grocery store to anollier In search of 
good coffee is due to their inability to make a 
satisfactory brew vvith the antiquated pots they 
use. He knew that he liad about the best eolTee 
in the town at a moderate price, so did not con- 
sider it fair that he should suffer because of their 
failing. 

He covered the. floor of his window with 
roasted coflfee beans, and at one side placed a bag 
of green beans. At the other side was a frame 
containing photographs of how coffee Is ground 
and shipped. Suspended from the ceiling were 
sprays of red and green crepe paper, with yellow 
poppies entwined at the ends. 

From an electrical dealer he obtained an electric 
percolator, which he placed on the bed of coffee 
with a sign which read: 

If You Love Good Coffee, We Invite You to 
Try Our Crystal Blend. But Y^oii Cannot Make 
Good Coffee Without Efficient Appliances. Try' 
this unexecelled combination— Our Good Coffee 
plus making it with an Electric Percolator. 

The legend on another card stated that: 

Y'ou can Pay more for Coffee, but You Cannot 
Imy Better Coffee. 

A Trial will Convince you that here is a Real 
War Thrift Opportunity that does not involve a 
Sacrifice. 

Ground while you Wait. Always Fresh and 
Clean. 

On small glass shelves at the sides were dis- 
plays of coffee bags and coffee strainers at 10 
cents apiece. He also offered percolator tops at 


three for 10 cents. In the ordinary way the 
housewife would go to the hardware store for 
these small articles, but this grocer decided to add 
this side line because it would not involve much 
capital or risk. Carrying electric percolators and 
such more expensive appliances would necessitate 
setting aside a special department for the purpose, 
with all the extra expense and trouble involved. 


FOOD CONSERVATION DIGEST 

4 Practical suggestions for 
dealer and consumer co- 
operation with the United 
Slates Food Administration.^ 


HELP CONSERVE SUGAR 


Spread the Gospel of Saving by Window Dis- 
plays, Newspaper Advertismenls and 
Bulletin Boards 

must save sugar!” is the newest warn- 

^ ing sent out by the United States Food 
.Vdministration in its effort to conserve tlie supply. 
I'ollowing is a special appeal made to all retail 
merchants: 

“We have an adequate supply which must be 
stretched to cover the needs at home and abroad. 
Our people do not realize that sugar is food; that 
it is necessary for soldiers. They do not realize 
that there is only a limited amount of sugar avail- 
able, and that we arc now eating more than our 
share. We must ie!l them ! 

"'Tell the sugar story in your newspaper adver- 
tisenients, by cards in your display windows, your 
bulletin boards, in the elevators or at the store 
entrance. Inform your employees fully, so they 
may pass the word along. Use your display win- 
dows, where the whole situation can be plainly- 
shown. 

"The sugar campaign is a war emergency. It 
requires quick and effective action. Xo grofp 
of men in the United States is better qualified to 
handle the situation than the retail merchants. 
We ask you to preach sugar conservation — morn- 
ing, noon and night. 

“While the large store has many facilities the 
small store is the center and meeting place of the 
community. What information your neighbors 
and customers get from you will be believed. Let 
each merchant be responsible for giving this im- 
portant news to his customers, whether they be 
many or few.” 
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UNIVERSAL 


ELECTRIC COFFEE MILLS 


Increase your sales. Advertise fresh 
ground coffee under your own name. 
Install a UNIVERSAL in your store and a 
life-long coffee business will be yours. 

With a Universal Electric Coffee Mill 
you can grind your coffee, coarse or fine, 
as the purchaser wishes, thereby giving 
full satisfaction and gaining a satisfied 
customer. 



No. 9011— COUNTER TYPE 
Heifht 38 In. Capacity 5 Lb«. 


Landers, Frary & Clark, 


\EW BRITAIN, 
CONN. 


Rows and rows of Yuban packages are continually going 
on to the shelves of thousands of grocery' stores. 

At once off they go into the hands of hundreds of thousands 
of customers. 

These quickly moving packages tell the story of the demand 
for Yuban. 

You will find that Yuban repeats as no other coffee does. 

ARBUCKLE BROTHERS 

Yuban Coffee Department 

NEW YORK PITTSBURG CHICAGO 



When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Journal 
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COKSERVATION OF ICE 

liecause of the shortage of ammonia the manu- 
facture of artificial ice has been somewhat cur- 
tailed, but there are many economies which, if 
practiced, will insure plenty of ice for all. 

The refrigerator should be kept clean, doors 
tightly closed, and the drip trap iu place. The 
doors should never be opened except when neces- 


the system has already been put in practice. A 
recent canvass of a large number of dealers for 
an expression of opinion on this point shows that 
the weight of opinion was in favor of the move- 
ment. The only obstacle in the way of a unani- 
mous indorsement of the plan is that the "public 
has not been educated to buy in this way.” As 
refuting this objection, it has been pointed out 
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A Patriotic Window Disi-lay Designed to Entourage Sugar Conservation 

The United Slates Kood Administration says; "We Must Save SiiRar," and suggests the above window 
display as a means by wliicli rct.'til merchants can carry the inessaRC to constJtners. The cards aive the 
facl.s of the sugar situation m an impressive manner, and prnhably will, for the first time tell «f»me 
people how pressing the need for sugar saving is ;»! this period of the year. The Pood AdministraUon 
asks that mercliaiits using the displav send a photograph of it m their State Merchants to be forwarded 
to Washington for the permanent exhibition of window displays from each State. 


sary, and then for the shortest possible time. 
Mo hot foods should be placed in the refrigerator. 
These little economies will be of material aid in 
solving the difficult problem presented by an in- 
adequate supply of ice. . 


Selling Eggs by the Pound 
For several years the plan of selling eggs by the 
pound instead of by the dozen has been agitated 
among the Canadian grocers, and in some towns 


that in view of the wide variation in the size of 
eggs the consumer would quickly realize that the 
system offers a fair and just basis of charge. 


St.^mp Out Sugar Hoarders 
Sugar hoarding is a thing which cannot Be 
too strongly condemned, especially at a time when 
assurance is given that it is not necessary. It is 
a patriotic duty on the part of any citizen who 
knows when hoarding is being practiced to report 



Ennplrc Hardware Company 
Butch^f* STORE FURNISHINGS {iJSSShnu 

SCALES. CMOSTO^OWC^ RgF^CElUTO^ 


85 Warren St 


••‘.VJV-TKSJ:?"* New York City 

Writ* for comploto CMdafsc 
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A REAL WAR-TIME CEREAL 




SHREDDED KRUMBLES 

MADE FROM A BLEND OF CHOICE GRAINS. 
THOROUGHLY COOKED, SHREDDED AND 
TOASTED. DELICIOUS, WITHOUT ANY ADDI- 
TIONAL SWEETENING. GOOD FOR GROWN- 
UPS, AS WELL AS YOUNGSTERS. 


Kellogg Toasted Corn Plake Co. 

BATTLE CREEK, MICH. 


Ready to Eai 




TWENTY YEARS AFTER 


Not the tale from Dumas* nimble pen; but an authentic record of marvelous 
activity from the Pacific Coast. 

A coffee dealer in California writes us, that some twenty years ago he haphazardly 
bought a mill ; and the maker having failed to put his name upon it, he*s never known 
just what mill he had. 

From that day to this it’s been in consfan# use — and twenty years of grinding 
means tons and tons of coffee. All this with no repair; and the originaf grinding 
plates have been the only ones used. Recently, chance pointed out one of our 
illustrated advertisements in a trade journal, and he at once realized that the ma- 
chine which had given such wonderful service was 

THE COLES FAMOUS No. 22 


In the past twenty years No. 22 has been very materially improi^ed. Its activities 
are world-wide, and it has a reputation for '*getting down to work.” We build it on 
a formula of HIGH GRADE MATERIAL, GOOD WORKMANSHIP, SIMPLICITY OF 
CONSTRUCTION AND REASONABLENESS OF PRICE. It’s so thoroughly good, 
that we’re very sure it cannot be a better mill 

IN ALL THE YEARS TO COME 


Write us for detailed infewmation; and tell us of your needs. 

COLES MANUFACTURING COMPANY 


Twenty-third and Turner Streets, PHILADELPHIA. 


Wbeo Writing Advertisers, Kindly Mention Tbs Tsa and Copfxi Tsads Journal 
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it immediately to the nearest local Food Adminis- 
trator. Since sugar can be so easily hidden away, 
good citizens are all the more duty bound to 
stamp out this pernicious practice. Merchants 
should give their heartiest co-operation in attain- 
ing an equitable distribution of sugar, both for the 
protection of tiiemselves and tlie general public. 


Thk Dfi.ivkkv Skrvick F.coxomy Programme 
Already results from the delivery service econ- 
omy programme show it is possible to avoid re- 
placing employees who have been drafted or who 
have entered essential war work. The large 
store.s of thirty cities have been aide to operate 
with 35 per cent less of a force, and the saving 
in automobile trucks has been 40 per cent. This 
is according to the reports made by these stores 
to the War Industries Hoard. Limiting the return 
of merchandise to not more than three days has 
made an average reduction of 36 per cent in the 
amount returned, because of greater forethought 
in the selection and ordering of goods. 


Nkvv York Storks Adopt Dki.ivkrv Saving 

Practically all the retail stores of New York 
City have decided to comply with the reque.st of 
the Government for cconomie.s in delivery ser- 
vice. The request is that each store shall make 
only one delivery a day over each route, eliminate 
special deliveries, and refuse to accept the return 
of merchandise that has remained in the cus- 
tomers possession more than three days. 

Other cities in which the merchants have re- 
cently adoi)t€d the ccniservation programme are 
St. Louis, Minneapolis, Detroit, Denver, Boston, 
Memphis, New Orleans, Montgomery. Baltimore, 
Newark, Los Angeles, Portland and Oakland. 
These are in addition to those who have pre- 
viously complied witli the request made by the 
Government in time of war for the general wel- 
fare of the country. 


TEA NOTES FOR RETAILERS 


Some Valuable Hints on Blending and Dis- 
tributing as Suggested by a Cana- 
dian Importer 

By H. L. Maclean 
X' ancouvef, B. C. 

No. 4.— Back to Bulk Teas 

THERE is always S better way of doing every- 
* thing. It may cost something to find out, but 
if you are willing to pay the price your efforts will 
be rewarded. The price is not necessarily meas- 
ured in dollars and cents, it may be just patient 
effort and perseverance, just the fixed idea and 
sticking to it, just the same bulldog perseverance 
that is going to win out “over there,” and. as a 
rule, the higher the price the greater the attain- 
ment. It is this fixed purpose of the tea packer 
and his sticking to it that have gotten the majority 
of retailers forced into handling some packet tea 
at a minimum profit against his own best judg- 
ment and interests. They one and all will tell you 
they ‘’just have to handle such and such a tea.” 
In other words, the packer wins out against the 
retailer by energy and effort, or anything else you 
choose to call it, and the retailer gives in for the 
lack of the same qualities. Don't you think it is 
about time to make a flank movement and win 
back a little of the ground you have lest? 

There has never been a more advantageous time 
for many years for the retailer to establish his 
own brand of tea. The packer has to pay about 
double the price for lahel.s and wrappers, his labor 
hill has also advanced, as has also his cost of 
cases, etc., not to mention the advance in adver- 
ti'iing rates. You can buy tea packed in the 
original chests, thus sainng cost of co^^es, cost of 
labor iH packing, labels and ivrappers and the 
packer's cost of advertising. In plain figures, you 
can buy equally as good tea in bulk at about 6 


FIRST AIDS IN CONSERVATION 

PURE FLAVORING 
OCICICf O EXTRACTS 

Make war-time foods and substitutes tempting. 

Largest selling brand in the United States. 

17 highest awards at American and European Expositions for Purity — Strength 
— Fine Flavor. 

TTIp C. F. SAUER COMPANY RICHMOND, VIRGINIA 
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Cocoanut Shdls 
Needed For 
Gas Masks 


TlJIirgl 

sSlini 

"‘'PI. iiu v„,. m 


I °r.~£H 


The carbon from charred cocoanut 
shells is the best absorbent of poisonous 
gases yet discovered. Hundreds of tons 
of cocoanut shells a day are needed by 
the Government for the manufacture 
of gas masks. 

Only manufacturers of cocoanut 
products arc permitted to receive im- 
')>ortations of whole nuts and all the 
shells are turned over for the manu- 
facture of gas masks. 

The more cocoanut American house- 
wives use. the more shells are turned 
over and hence the more gas masks can 
be produced. 


The food value of cocoanut is jusf 
beginning to be appreciated. Pound for 
pound it is richer in nourishment than 
bread, eggs or steak. 

Dromedary Cocoanut can be used in 
a number of ways to add food value, 
flavor and variety to timely conserva- 
tion dishes. 

Dromedary Cocoanut is the universal 
favorite because it is so delicious in 
corn muffins, waffles and griddle cakes, 
cookies, gelatines, rice and bread 
puddings and fruit desserts, and as 
sugarless frosting for coflee cakes and 
war cakes- 


ROMEDAKi 


Dromedary Cocoanut Is Economical 

* It is safe to buy Dromedary Cocoanut in large quantities because there 
is no waste. The cover of the "Ever-Sealed" package may be replaced, 
thus keeping the unused portion fresh, moist and full Ravored- 

Write today for our new book "Dromedary War-Umc Recipes" 
which gives many appetizing suggestions for patriotic housewives. 

Tbe HILLS BROTHERS Co.. 37S Washington St., New York 
AM Dromedar^f Cocoanut to Your 
Favorite Fecipe for Corn Muffins 



The Government Wants ^You To Sell More Cocoanut 

The full page Saturday Evening Poet advertieement reproduced above tells the reason. This is but 
one of 'a series of jstrong^advertisements that 'iwsll .appear in the leading^fnagazines. Such advertising will 
make many sales. 

Send for advertising display matter to help you 'cash-in* on our magazine campaign. * 


When Writing Advertisers, Kindly Mention Tbs Tsa and Coffsb Tradi Journal 
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cents per pound cheaper tlian tlic advertised pack- 
age tea and obtain fully as good quality, or for 4 
cents less than the advertised firand you obtain 
considerably better quality. The only extra ex- 
pense to you is the paper bag, which can be as 
plain or as expensive as seems best to you. 

Pi.AYiNc TfiK Game That is Worth While 

It is no easy matter {(jr a wholesaler to estab- 
lish his brand, any more than it is for the re- 
tailer. It can be dune, however, and the methods 
are about tlic same, only it is Ics.s difficult for the 
retailer, as his is i>urely local trade and more 
‘■get-at-able.” Your customers know you per- 
sonally, and if in a little heart-to-heart talk you 
tell them your tea is fully as good, if not better, 
than the packet tea, they will believe you suf- 
ficiently to at least try yours, and if it is as good 
of better, as it should be, you win. 

When things do begin to come your way and 
trade is increasing for your own brand of tea, 
then is the critical time, because the tendency is 
to cash in. You are not as apt to be so careful 
as you were at the start. If tempted to buy a little 
cheaper quality for proHt’s sake, don't do it. If 
markets advance keep your quality right up to the 
mark, even if it costs more, aiul if necessary in- 
crease your .selling price, but don't cut on your 
quality. 


SYSTEM AND SALESMANSHIP 

9 Helpful suggestions on organization* 
advertising and sales factors* for Execu- 
lives. Store Managers and Clerks 


GINGER SALES TALKS 


Wholesome Advice and Practical Suggestions 
for Grocery Salesmen from “One 
Who Knows” 


By Wesley Williams 

I b' you are a grocery clerk this is a good time to 
‘ be helpful to your customers in telling them 
just what are the best substitutes to use instead 
of wheat flour. The Food Administration rulings 
liave many a housekeeper guessing. Study the 
recipes that are printed and be ready with sug- 
gestions. 

I believe a man who sells food should not only 
know how it Is produced, but also how it should 
be used. I have seen young men, and old ones, 
too, for that matter, densely ignorant on these im- 
portant subjects. In England grocers’ assistants 
arc compelled to submit to an examination before 


We are marketing a high grade package coffee tinder 
the trade name of the 

Commonwealth Blend 


and we solicit the accounts of jobbers and wholesalers in 
New York City and other territory. 

Correspondence invited. 

The Commonwealth Coffee Company, Inc. 

42 Cliff Street, New York 
V. S. Food AdlhiNUlrdltoH Litensi No, F, 
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No waste— quick handling' 

There is no need for the ^ocer to waste his time and 
his customers’ in scooping, weighing and wrapping sugar. 
He can fill his orders instantly with the ready-wrapped 

ifomito 

They save paper and twine. They save loss through 
spillage and broken paper bags and through overweight 


Ametican Sugar Refining Company 

** Sweeten it with Domino** 

Grantdaied, Tablet, Powdered, Confectioners, Brown 



ilWPERATOR COFFEE 

A blend of some of the finest coffees 
grown. It “rules" m the realm of 
coffeedom, thus deserving its name. 

Make your store headquarters for "Imperator’ 
coffee in your town. We are looking for the most 
represenUUve retail concern in each dty or town of 
the United States to take the exclusive agency for 
this sales building coffee. Write for particulars. 


J«BUR6 BROS., 


Haw Tork 


NEW ORLEANS 
The Logical Coffee Port 
Home of 

Alameda Cofiee 

Sold only In 1 and 3-lb. Tins 
Under Our Trade-Mark 

CAREFULLY SELECTED for 
PARTICULAR TRADE 

Mr. GROCER, put YOUR TRADE 
WISE 

MERCBANIS’ COFFEE CO. 

OF NEW ORLEANS. Lid. 

New Oueans 

a. C. CASANAS, Pr«lt. 
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they are qualified to go into business. The trouble 
in our country is that too many young men go 
tichind a grocery counter without any idea of 
learning the business from the ground up. If 
they go into busiiur.s.s ftjr tlienisclves they are un- 
prei)are(l to solve the many problems that con- 
Iront them. 

Opportunities for advancement and develop- 
ment were never so abundant as at the present 
time. There is a shortage of labor to begin with. 
A job secured is apt to lie a jjermanent one if the 
occupant of it makes good. Secondly, every op- 
portunity is given l)y emphtyers to help the man 
ahead. Employers are realizing as never before 
that a well-trained clerk is an asset, and that it 
does not pay to change unless for very good cause. 
It costs money to lireak in new people, besides 
being an annoying proposition. 

Too many young men neglect the opportunities 
that arc presented them In the store to become 
proficient. That is one of the reasons why when 
untrained men go into business they fail. The 
fault docs not always lie with the clerk, but often- 
times with the boss, who is IndilTerent about im- 
(larting any information other than selling prices. 
There is a great future for the trained man in 
every line of business— there are only jobs for 
the untrained. 


I wonder how many of you read the trade 
papers that relate to your business? They con- 
tain a fund of information that you can use. If 
you do not read them ask the boss to loan you 
his copies after he has liiiished with them. There 
is a lot of useful information to be obtained from 
them that will enable you to be a better salesman, 
and you can gather ideas that you can put into 
effect in the store. 


Igant giibettiiitmtnai 

Subscribers are entitled to one free insertion in this de- 
partment during the year. 

Classified want idvertiseinents under regular beading $2 
for twenty-five words or less. Additional words four cents 
each. PayabU cash with order. 


l ^tlp Iganttl) 

S^LES.Vf AM who is now serving the restaurant trade. A 
chance to broaden his field with a large roasting house. 
Address T. J. Glynn. ISO Franklin street, New \ork 
City. 

HKLF W.\NTED- -First-class distilled vinegar maker 
who understands starting and opening plant. Address 
box 446, care of The Tea and Coffee Trade Journal. 


jWigctllantous 


WANTED— “Ideal” tea-packing machine wanted for 
packing in lead. State bow long in use and price. 
.\dddrc8s Box 447, care of Tnr. Tea and Coffee Trade 
Journal. 

COMPLETF. Coffee and Tea plant for Lease. Very best 
location as to boat and freight lines. Located m De- 
troit, Michigan. For particulars write J. M. Bour, 2212 
Glenwood avenue, Toledo, Ohio. 


NO RESTRICTIONS! 

,The Food Administration has with- 
drawn all restrictions on the manu- 
facture and sale of Macaroni Prod- 
ucts. After a period of limited con- 
sumption in the interest of Wheat 
Conservation your trade will take 
quickly to the HARVEST Brand made 
from pure Durum Wheat. A profit- 
able seller. 

Send us your orders for Macaroni, Spaghetti, 
and genuine Egg Noodles or inquire of our 
representative at the Convention. 

THE FOULDS-BRIGGS CO. 

CINCINNATI 

U. S. FOOD ADM. LICENSE No. 100190-G 
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Baker’s Cocoa 
and Chocolate 

MAKE AND 
KEEP GOOD 
CUSTOMERS 

They are most 
reliable goods sold 
witha positiveguar- 
antee of purity and 
superior quality; 
put up in conformity with the 
Pure Pood laws of all the States ; 
are readily sold, giving a quick 
turnover of stock. 

Walter Baker & Co. Ltd. 

D0RClffi5TER,MASS. 

ElUSEabed IT80 



Ifere is your 
chance- 
-tohelpyour 
ciistcaners- 
"to serve^^onr 
countiy^ 
"and to do more 
business as men 

TlK.'^e are Hoover days. 

Every imelhgeni housewife is interested in lood ton* 
servation right now 

Voy can bnild greater prestige and consumer coO’ 
hdencr ior your sto.e by distributing Mrs Knot’s new 
Food Eecmomy" book. 4'ontaioirtg 1% war-time recipes, 
free to your customers at ihu time 
Your interest in their behaK is bound to be appreci' 
aied. Besides, th«$ book w>l) bnng you good business 
on lines that are profitable to you 
Let ui send you "i supply oi the»e Food Economy" 
books with our regular window poster announcing that 
you are distributing them free. 



KNOX 

SPARKLINO 

GELATINE 
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TRICOLATOR 


“THE” 

COFFEE MAKER 


The Aluminum Bowl 
Makes Perfect Coffee 
Thru Paper Filters 
$1.76 



included with the 
2at. FIRE KIN6 

(Almoet Uabresksble) 
CHINA Urn $3.00 

IS” 

AOatiMi size $7.50 
with Fire King urn 
and 100 filters 



Send for circular and prices on Urn 
TRICOLATORS and Filter Paper. 


THE TRICOLATOR CO. 

CHICAGO 



w>™ WritinB Advertiiers, Kindly Mention Thi T«A m Co™« T«»oi 
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Can you afford to pass by 

an article which is endowed by one of the 
largest Tea men in the country as follows: 

During 25 years we have never come in 
contact with any article that has given such 
universal satisfaction nor proved such a 
repeater as 

DwighVs Lemon Pie Filling 

Sales restricted to the Tea trade. 

WOLVERINE SPICE COMPANY 

GRAND RAPIDS, MICH. 

A post-card will procure you a sample. 






r. 

1 

1 : » c 



“Losing” Sugar 




Careful tests have proven that a man cannot fill 175 two- 
pound bags out of a 350 lb. barrel of sugar. The loss of 
sugar runs from one to five pounds. When you handle 

Franklin Package Sugars 

you not only save that loss but you also save labor and the 
cost of paper bags and twine — an item that is becoming 
mote important every day as prices rise. 



The Franklin Sugar Refining Company 


PHILADELPHIA 

*'A Franklin Cane Sugar for every use" 

Graaulated, Dainty LumpCf Powderadp Confectioners, Brown 
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PRICES CURRENT 

Wholesale and Retail 

A$ of Augutt 31 f IStS 

Prices to Wholesalers 


GREEIf COFFEE 
(250 Bags or Over) 

Brazil Grades. Line or Grade Price. Cup Selected Price 
Siitos 7 

6 IIH 12 

•• 5 12 12K 

- 4 12>i liH 

•* 3 12'/5 12H 

2 13K 13 

Rb 7 9H 

“ 8 954 

- 5 

** 4 10J4 (NoRJoCup 

« 3 lOH Selections) 

- 2 lOH 


Gixem Conn, Milo Giadcs— Like ok Giaox Pricks- 


(250 B; 

Maracaibo— 

Truxflloe 1054®!! ^ 

Bocono 1054@11M 

Tovar 10^®!!^ 

Merida 12 ®!3 

do sruhed.... 1254314 


Cucuta— 

Ordinary 10^®U 

Fair to good I1!4@13H 

Prime to chmce.. . 12^®13 Vi 
do washed 12H313 

tLaguayta— 

Caratts 1QV431QH 

do wasb^....U ®12 
Porto 10 ®10V4 
do washed... .10U311H 

Cobmblao— 

Ocana 10M@10H 

Bucaramania. . ..11 ®t3 
do washed.. ..12 ®l3Vi 

tToUms 11V4314 

TBogolas-. 9V4@14 

tMedelin 11 ®15^ 

tMaolzales 9H114H 

Cauca ®. . . . 

Mexican— 

JCordoba 9W@ 9H 

do washed... .12Vi®13}i 

tCoatepec 12 ®14 

tdo waAed....I2V4@l4>4 

tO^ca 10 ®10V4 

tdo washed.. .12 ®14 


j or Over) 

Central America— 

ICosta Rica- 

Common 8V4®10V4 

Fdrtogood nVi®12H 

Prime tocbmce ..12n®135'j' 

San Salvador IOmS 

do wa^ed 

NIangua 10M| 

do washed.. .. .lOla® 
tGuatemala Cohan 

Common 8V4€ 

Faiftogood 11 e. 

Prime to choice.. .12V4®13 
do unwas!M...10>i®l0H 
Puerto Rici^ 

tUnwashed 10V4®n 

Washed llViilSH 

tHaytJ— 

tUnwashed 9 ® 9H 

tWasbed 10>4®llVi 

tjammca— 

Ordinary 9X® 9V4 

G’d^oaiy 9H@ 9H 

Washed 10 ®11 

East InHia— 

Padaoglnt 25 

Corinue 24 

Kroe ...23 

Timor 25 

Private Estate. . .25V4^ 

Fancies 28 

Abyssiniaa 

Mocha 

Uberitn— 

tStraits 13 ®14H 

tSurinam 13 ®14V4 

PamanoeUn 13 ®i454 


t Nomina] because of small arrivals, 
t Common to fancy. 


TEAS. 

China and Japan— Link Pucbs 
(75 or More Packages of One Number) 


Foochow— 


Commm)., . 

....30 

©31 

Fair 

....32 


Good 

....33 

©(44 

Superiw. . . . 

....32 

©34 

FIm 

....35 

©36 

Formosa— 



Fair 

....31 


Good 


©34 

Saperior.... 

....34 

©38 

nne 

...38 

©4(1 

Finest 

...43 

©48 

Choice 

....58 

©86 

Cboicart.... 


©80 


Formosa— C m<. 

Fancy 1.00 ®1.90 

coontkt qurn 
Gunpowder— 


Extra 

,.48 

©80 

Firsts 

Seconds 

.,45 

r 

Imperial— 
ruata 

..45 

©48 

©44 

Seconds....... 

Thirds........ 

..43 


Young Hysoo— 


Extra 

.,50 

©55 


Voting Bysoa— Cenf. 

PitsU 44 

Seonds 85 

ThWs 33 

Sysoa— 

Seconds 30 ® 

TMftk S 

rmosnt 


Seconds.. 

lUtds... 


..40 ®46 
,.38 d30 
.86 ®87 


fired 28 ®42 

id 30 ®45 


Gunpowder— 



Common 

..25 

Pinheads. 

SO 953 

Good. ........ 

.27 

Efua Ftisti 

47 

548 

Superkw 

.30 

Pitrts 

.45 

146 

Roe to finest.. 

.35 

Seconds 

40 941 

Choice to chdcest 

.50 

Thirds 

,32 j 




India 

AND 1 

^TLOK 

—Link Pttccs. 


KeRoe Boucbong. . . 

.33 

|34e 

Darjeeline- 


Pekoe 

34 ' 


Fancy Orange.. 

.45 

Orange Pekoe 

.37 

»55 

j»»»- . . 



Pekoe Souchong. .34 

Ptkm 38 

Orange P^oe....S 


in 
^8 
050 
SPICES— Fn! 


Pdtoe Souchong ■ . 25 ® 28 

Pekoe 27 ©29 

Orange Pekoe .... SI ©35 


st-Hand Pucks. 


Black Peppers— 

Sngapore 26 ©26V4 

AcheraA.... ©.. 

Acheen B © . . 

Achecn C 

Lampong 28 ©26H 

White Peppers— 

^ngapoce 32 ©32Vi 

Penang.... ©.. 

Muntok 22 ©32 V4 

Heavy — 

Aleppy 28 © 

TelliSeny 28 © 

Oovu 

Zassbar 46V4©47 

Amboyna 60 ©61 

tPenang © . 

Pimento 8!4@10 

Red Pe^rs— 

MomEuisa 30 ©31 

Japan 14H©16 

CHICORY— Fik3i-Hand Pucks. 
tDomestic,graou]aXsd,coane or medium, in bags. 

itnbarrda 

t Best English, in barrels, 
t Domestic yellow roU. . . 

"^A-Frm.HAND Pucks, 


Cassia— 

Saigon, tolls 53 ©54 

C^. rolls 22 ©23 

do seal, bk.. .16 ©16>4 

Rwugsi ...24 ©25 

Batavia, Ext 28 @29 

do sl^ stick.... 26 ©.. 
(Hnnamon— 

Ceybn 28 @30 

Ginger- 

Japan 12 ©12Vi 

Cochin-ABC....16 @17 

do D 19 ©20 

Lemon... 16V4©21 

Afrkaa 13V4©14 

Jamaica, g'g 16V4©18 

Nutmegs — 

76eto80s 42 

lOSe tollOs 37 

Mace 47 


Accra 1»V<©13 

A^can 14 ©15 

Bahia , 

Caracas nk^pH 

Guayaqnils— 

Arribe ISHiau 

Machala 12H©t3H 

Caraques 12H©13Va 

Cuban ©.. 

Dominica i3|-4©l3H 

Prices to Retailers 
Corns 

(Bao Lots— 130 Pounds.) 
Rind of Coffee. Green 


Grenada 18Vi©13f4 

Hiyii nK®13K 

Jamaica 12V4©13V4 

Maracaibo 22 ©24 

Para 12H^12?< 

Sancliez 12M©13 

St. >^ccnt © 

SavBDilIa © 

Surinam i3V4©14 

Trinidad 13H©14 


Roasted. 



From 

To 

From 

To 

Santos 

.... 124 

14K 

15K 

17 

“ Peabeny 

.... 124 

144 

15« 

18 

Rb. 

.... 94 

124 

124 

16 

Maracaibo 

.... 12 

18 

16 

22 


.... 18 

17 

16M 

21 

Bucanmanga 

.... 13M 

18 

164 

22 

Bogotas 

Mexkan 

.... 144 
.... 124 

19 

10 

17M 

18 


Coeta Rka 

.... 134 

17 

16H 

21 

Guatemala 

.... 13 

174 

16 

214 

Jamaica 

.... 12 

13H 

IS 

16 M 


.... 27 

83 

41 

43 

VAtwwmen 

26 

33 

siK 

40 

Porto Rko 

14 

184 

17 

234 


Fonnoaa.. 

Foochow.. 

Congou... 


India 

Gtmpowdu... 
Toung Hyra. 


*No quotations because coffees are unobtainable. 

TEAS. 

(SiMGLX Pacxagk Lots.) 


From 

34 


40 

45 

35 

30 


To 

45 

45 

40 

45 

45 

50 

55 

40 

43 
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The oM wey The new way 


A man should not do the work a 
machine will do for him 


A merchant, with all his troubles, 
should never do the work that a 
machine does better and quicker. 

Our newest model National Cash 
Register makes the records which 
a merchant needs to control his 
business. It does fifteen necessary 
things in three seconds. 

Without the register a man cannot 
do these things in half an hour. 


With the register, even a new clerk 
can do them just by pressing the keys. 

Our new electric machines are as 
much better than old machines as 
an up-to-date harvester is ahead of 
a sickle for cutting grain. 

The latest model National Cash 
Register is a great help to merchants 
and clerks. 

It pays for itself out of what it saves. 


Merchanb need National Cash Registers now more than ever before 

J!. fill out the coupon and mail today 


Dept. 11806, l^e National Cash Register Company, Dayton, Ohio. 

Please give me full particulare about the up-to-date N. C. R. System for my kind of business. 


Name 

Business 


Address. 
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U. S. GOVERNMENT PROCLAMATION 


TO MERCHANTS 

■^HE Government on September 12, under the new Selective Service lew, call* for the rerlstration of every 
male In the United States between the ages of 18 and 4S (both inclusive), unless previously registered. There 
“ vdll be no valid excuse for failure to register, imprisonment Is the only penalty for default. 


The Government, therefore, appeals to you as an 
employer and leader In your Community to do your 
utmost to inspire every man of 18 to 4S in your employ 
to present himself at his local board for registration 


on September 12. 

There are many wairs you can help in this essential 
work before the day of registration by the proclamation 
of this fact: 


Every IVf an between 18 and 45 (both inclu- 
sive), unless previously registered, must register win 

the war ON SEPTEMBER 12th. 


Exercise your resources of ingenuity and originality 
in proclaiming this message broadcast. 

Not every man wilt be called to military service, 
only those who are properly assigned to Class 1 will 
be selected. But every male of the specified ages 
must register. 

For the cause of Liberty, Democracy and Humanity 


Contributed through 
Division of Advertising 



yoi^ Government calls on you to immediately devote 
every poesible effort and energy to this most vital work, 
that we may quickly win the war. 

Not an hour is to be lost. Start at once. 

Signed: E. H. CROWDER, 

Provost Marshal General 
Approved: NEWTON D. BAKER. 

Secretary of War 


United States Gov*t Com* 
OB Public Information 



Thit space contributed for the Winning of the W ar by 

The Tea and Coffee Trade Journal Company 
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The Premium De Luxe | Patriotic Premium 


Hundreds of the Uvest Coffee Roasters and 
Wholesale Grocers have 

REVOLUTIONIZED THEIR SALES 
by using Saxon Chinaware— “the premium 
with no back-fire." We have new and up-to-date 
plans consistent with all rulings and statutes, 
jk We can help yon — will you • 

Write Today. 

/ THE 

SAXON CHINA CO. 

SEBRING, OHIO /vA 


Proteel Yonr Trade 
Marks and 

Your Trade Marks 
will 

Protect You. 

For all inlorraation and services relating 
to Trade Marks, Write 

TRADE MARK TITLE CO. 

Ft. Wayne, Ind. 


Good Merchandising 

Is selling QUICK at a PROFIT, 
DON’T ask price — ORDER, 

Half Dozen to a Gross. 

If not SATISFACTORY-return. 


If your Jobber cannot furnish — 
order direct. 

GOOD for PREMIUM or SPEC- 
IAL Sale. 

VAe 

BUCKEYE ALUMINUM CO. 

Manufactmen of “REAL SOLID” 
Aluminum Cooking Utonails. 

WOOSTER. OHIO 



Everyone wants a set of 
these Tumblers and for pre- 
mium, souvenir or regular sell- 
ing purposes, it is a winner of 
great magnitude. Write us 
for quantity prices, naming 
quantity desired. 

The United Stales emblem is 
burnt into the glass, guaran- 
teed to rt'.niaiii forever. 

Sample box of six by mall. 76 cents 
Made by 

BONITA ART COMPANY 
WHEELING, W. VA. 

"The House of New Ideas." 


J 


APANESE 

Chinaware — Dinnerware — Toya 
Dry Goods— Novelties— Art Goods 


General Oriental Merchandise 
FOR PREMIUM PURPOSES 

IMMEDIATE DELIVERY OR IMPORT 


TAKITO, OGAWA A CO. 

NEW YORK CHICAGO 

tOl Fifth Avenue 325 W. Madieon Street 

CATALOG UPON REQUEST— 


— — 

FOOD CHOPPER 

HousEWivns arc now seeking aids to conservation, 
The ’'Steinfeld" Food Chopper apiieals bscaiise it 
eniibles them to use left overs and make muny eco- 
nomical and lempliTig dishes. It is 

THE MOST AnRACTIVE AND TIMELY 
PREMIUM FOR THE HOUSEWIFE 

It is entirdy different from all other food cutting 
machines. 

The most important improve- 
mentis its .Simple ConrfrNrifon. 
No Knives to Clean 
No Knives to Sharpen 
No Knives to Lose 
It Consists of Two Simple 
H Parts 

H It sbarpeoa itself and is regu- 
H lated to chop all kinds of food 

■ eitherCoarse.MediumorFine 
H by the simple adjustment of a 

■ small thumb-screw. Easily 

■ cleaned, therefore Absoluldy 
fl Sanitary. A premium with 

■ a known market value. 


A Let us send you 

particulars and 
prices. 

STEINFELD BROTHERS. iWlU West aZiMi ». 
New York 
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What you can 
next Liberty Loan 

Read this carefully — then ACT 


T Hli three Liberty Loan issues already suc- 
cessfully floated have been put over by the 
win-the-war spirit of the American people. 

In connection with the great work of awakening 
and quickening to action the spirit of war sacrifice 
which has been the greatest factor in the success 
of Liberty Loans it would be impossible to put 
too high a valuation on the splendid voluntary 
work of American business men. bankers, labor 
leaders, and moulders of thouglit in all professions 
and occupations. 

Ihe very success of thus volunteer leadership in 
creating enthusiasm has shown the desirability of 
organized methods for increasing its usefulness. 
And particularly to suggest to those leaders who 
feel that their circle of action is relatively small the 
enormous amount of good they can do as a whole 
if each no matter how small or ^reat {rehitively) 
his sphere may be, will act with enthusiasm and 
system. Ihe great factory or store, society or 
club, church, or other organization with, say r)000 
employees, mcml>ers, or audience, docs a great 
work in "selling” the Liberty Loan idea to such 
an aggregation. But that work is fully matched 
in aggregate importance by a hundred such in.sti* 
tutions whose average payroll, membership, or 
audience, comprises only fifty persons each. 

The nation has much other work to do. The 
Liberty Loan drives are necessarily carried through 
largely by volunteer work. In consequence they 
must be limited to specific brief periods for the 
actual subscription to the boiid.s, 

T hese brief sharp campaigns have the advan- 
tage of building up white-hot waves of en- 
thusiasm, but it is extremely difficult in such 
periods to secure dose contact with all the wage- 
earning and money-making units of the public and 
especially to bring home personally to each indi- 
vidual the important serious personal relation 


which he or she should have to the war and to the 
successful financing of it. 

To the accomplishment of that great end it is 
now proposed that the leaders of thought and 
action in America and especially ihe employers 
of labor, great and small, whetlier in store or fac- 
tory, whether engaged in production or distri- 
bution, 

hold a meeting of your em- 
ployees shortly previous to the 
Fourth Loan campaign, not to 
take bond subscriptions but to 
arouse serious enthusiasm for 
the forthcoming Loan. 

W here organizations arc small, as for 
example small stores, similar organiza- 
tions in the .same or related lines of 
business can be invited to participate in one meet- 
ing. As for example, all the grocers in a small city, 
or all those in a given section in a large city, might 
get together in one meeting. But it would be a 
grocers’ meeting. In such cases it would u.sually 
be wise to keep related trades together. 

Whether the audience be great or small, every 
effort should be made to ‘'stage” the meetings ef- 
fectively, to make them ititcrcsting and instructive 
and above all to give employees themselves an op- 
portunity to speak, to discuss, to suggest, to 
enthuse their fellow employets. 

It is not essential that such meetings be called 
Liberty Loan meetings—they would better be an- 
nounced as “ Win-the-War ” meetings, and above 
all it should be made clear that no attempt will 
be made at these meetings to secure or accept 
subscriptions for Bonds or money for any purpose 


“Win-the-War” Meetings need not be limited to eatherings of employees. They can be 
equally effective if organized as “town meetings”— or by clubs, societies, churches, lodges 
or similar institutions. Leadership, orgainzation, and a definite program will work wonders. 
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do NOW to help the 


whatever— but in all the speaking and discussion 
attention should be largely devoted to the forth- 
coming Loan. 

The Fourth Liberty Loan Campaign will begin 
on September 28 th. 

All of the preliminary meetings should be held 
not earlier than September 10 th and not later than 
September 25 th, unless there are special circum- 
stances which would make an earlier or later 
meeting expedient. 

T he liberty loan bureau has pre- 
pared a booklet setting forth “vSuggested 
Programs for Meetings to Prepare for die 
Fourth Liberty Loan.” 

They have asked us as publishers of a business 
paper to bring this suggestion for patriotic .service 
to the attention of our readers and to urge its 
hearty adoption by all stores, factories, employers 
of labor in any capacity, societies, clubs or organ- 
izations of any kind who can arrange s\ich meet- 
ings. 

We have been furnished witli copies of the l)ook- 
let giving "Programs for ‘ Win-the-War' Meet- 
ings” — and will send a copy promptly to anyone 
signing the coupon below and mailing it to us. 
The signing of the coupon is your pledge to hold 
such a meeting either of your employees or of 
some similar group whicti you can bring together 


previous to the Fourth Liberty Loan Campaign 
and your pledge when received will be turned over 
lo the Liberty Loan Bureau and officially ac- 
knowledged. 

Such meetings organized in the “Win-the-War” 
spirit will not only help tremendously to insure 1 
per cent subscriptions to the Fourth liberty Loa 
among employees of industrial and commercial 
concerns, they will do more than almost any other 
one thing could to develop among all ranks of the 
public the stern spirit of sacrifice and the necessity 
for loyal, coiislaut, steady service of each and every 
one in the great national work of victory for the 
cause of Lii)crty and Democracy. 

They will serve to educate and make clear to all 
the vitally important way in which work and sac- 
rifice here in our midst help and sustains the work 
of our fighting men “over there,” 

This is an opportunity for every American busi- 
nes^^ man to do a great and helpful work for the 
Fourth Liberty Loan and one which will help 
win the war. 

There is plenty of time for efficient action. 
There is no time to lose in preparing for that 
action. 

The Tea and Coffee Trade Journal, 

79 Wall Street, New York City 


Sign the Coupon . 
Mail it to I 

The Tea and Coffee | 
Trade Journal 


79 Wall St., New York City | 

Get the Book I 


Hold Y our Meeting 
and 

make it a 
^‘hummer” 


ThlB space contributed to the winning of the wtr by 
THE TEA AND COFFEE TRADE JOURNAL 





1 pledge myself to organize and hold a “Win-the- 
War” meeting previous to the opening of th^ 
Fourth Liberty Loan Campaign in order to help 
float the Loan. 


Send me f copy of Liberty Loan Committee 

Booklet giving suggestions for Programs for such 
meetings. 


Signature 

Position or Title 

*Firm..._ 

Street No. 

City 


Date 

* If a Society, Club or similar organization give 
name here. 

t If more than one copy is desired state number. 
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■' "fHE fighting slogan in France, gathering inspiration and signifi: | 
I cance as the conflict grows more violent and more desperate, | 
is “ Carry On. ” On land, on sea, in the air, it rings sharp and clear. | 

Into the front line trenches comes the signal to charge. The | 
company commander swings “over the top.” At his heels, pushing | 
and stumbling through the hell of “ No Man ’s Land, ” come the boys. | 
I They gain a yard, five, ten, and the machine guns speak. The com- | 
I mander falls, but over his shoulder, above the din of battle, he shouts, | 
I “Carry On, Lieutenant!” So on and on, till every officer falls, and | 
I the grizzled old Sergeant sets his teeth and takes what’s left of | 
p them on to victory. p 

5 "Carry On" must be our slogan here at home. 1 

j We must “Carry On” to the utmost limit of our 1 

I ability, to the last dollar of our resources, till | 

i Victory is Won. Let us stand shoulder to I 

i shoulder — buy all the Liberty Bonds we can. 1 

I Let us keep our Bonds and save to buy more. I 

I *^Carry On” Buy Liberty Bonds! I 

g rWs S^acf S»6icrifrf<i to H'jnKrrj H’ar = 

I LAMBERT MACHINE CO.. MARSHALL. MICH. | 
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Liberty- Bond Patriotism 

The war cannot be ended soon and ended right without the 
speedy massing of overwhelming physical force against an en- 
emy who recognizes no other kind of supreme righteousness. 

The fighting strength of America has already been dem- 
onstrated. More and more of the same sort of help will 
make the Allies surely and completely victorious. 

Bond issues are a necessary detail of quick and effective 
American action, as directed by the appointed authorities 
of our democratic government; and the peril of our boys at 
the front is increased if we fail to lend quickly all the re- 
sources we can day-by-day make available by hard work 
and scrupulous saving. 

Think this out clearly before deciding that you have 
invested “all you can’’ in Liberty bonds. Prodigies of 
valor at the front should be matched here by un-dreamed-of 
capacity for earning and saving. 



JABEZ BURNS & SONS 


irAvE&4mNEWY0RK 
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Fuel Administrator Requests That 
Gas Be Used For Coffee Roasting 

The Conservation Department of the U. S. Fuel Administration 
for Illinois has requested certain coffee roasters to substitute gas for 
coal. Two large Chicago Roasters have already taken this step. 
Many others are voluntarily changing from coal to gas. 

This movement may become nation wide, in the interests of coal 
conservation. 

As pioneer manufacturers of gas roasters, we offer our services 
to the trade in this emergency. 

Put your problem up to us. Years of experience with gas roast- 
ing machines enable us 
to guide you aright in 
the changing of your 
roasting rooni equipment. 

Do not be caught un- 
awares. The gas roaster 
makes you independent 
of the coal problem. Roast 
the modem and efficient 
way — with gas. 

Write for our catalogue 
No. 54. 

HUNTLEY MFC. CO. 
Factory and Main Office 
Silver Creek, N Y. 

New York City 
121 Front Street 

Chicag'O 

310 Traders Building 

^ Minneapolis, Minn. 

The "MONITOR” GAS COFFEE ROASTER. 218 Ifon Exchange 

The Beet and Mo*t Dependable Factory Roaster Made. 
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Whose Fight? 


T hree million men— halt 

of them in France — many more 
in training. 

But is this, all their jifjitf 

It takes ten men at work to keep one 
fighting man at the front. 

It takes millions of dollars just to 
keep this army fed. It costs thousands 
oi dollars every time- one battery of 
big guns lays.di^iisa barrage. 

Is it any won^^then, that the United 
States is spending at the rate of fifty , 
millions of dollars a day in war and war 
plans? And with that grand total as 
the interest on a far vaster principal, 
which must support this colossal cost 
or all this task will have been in vain, 
whose fight do you think this is? 


The man’s in the trench? The fel- 
low’s on the supply-train ? 'The chap 's 
on the gunner's deck? 

No, it is yours! 

It is your fight, Mr. Manufacturer— 
yours, Mr. Merchant — yours, Mr. Me- 
chanic — yours, Mr. Worker. This fight 
is yours, all of you who are left behind, 
as much or even more than it is the 
man’s in the trench, 

-T. < 

The Fourth Liberty Loan will show 
the value you place on the heritage of 
liberty, which three million mph have 
taken up arms to defend for y&u to-day. 

Take care when you^ign that sub- 
scription blank for Liberty Bonds that 
the amount you scf^squares as nearly as 
it can with all your heart acknowledges 
Uiis h^tage to be worth to- you. 


Buy United States Government Bonds 

OF THE FOURTH LIBERTY LOAN 

This Space Contributed lo WinniHg the War by 

PNWMATIC SCALE CORPORATION, Ud. 

NORFOLK DOWNS. MASS. 

NEW YOEtK CHICAGO KANSAS CITY TORONTO ONT 

W, Cl C. PA^mN. 1C7 UPPER THAMES STREET. LONDON, ENG. 
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An Advertisement by 



George Washington 

“TN THIS state of absolute freedom and 
perfect security, where is the man to be 
found who wishes to remain indebted for the 
defense of bis own person and property to 
the exertions, the travery and the blood of 
others, without making one generous effort 
to repay the debt of honor and gratitude ? 

“George Washington” 


>1 


Prom a circular letter addressed to the governors 
of all the states on the disbanding of the Conti- | 
nental Army, June 8, 1783. 


I 


Pay your debt to Pershing’s Men 
Bny Liberty Bonds to your utmost 


TAij Space Co'HrihuUd to tk< IViBHiwf of the Wor by 

STElNWEr 4 DER.STOFFREGEN COFFEE CO. 
St. Lom«, Mo. 



PRODUCE & WARRANT COMPANY, Inc. 

( New York Agency ) 

78-80 Wall Street New York 

433 Gravler Street New Orleans 

Exp ort and Import Commiss ion 
Merchants 

COFFEES VARIETIES 

COCOA, RICE, BEANS, SUGAR and other 
North, Central and South American Products 

Sok North Aiturican Agenii for Companhia Leme Ferreira, S. A. Santos 
Solo New Orleant Agentt for Villas, BoaS & Co,, SantOS 
HEAD OFFICE: ANTWERP, BELGIUM 

5ranc^e« .* Amsterdam, Holland. Rto de Janeiro, Santos, Bahia, Brazil. Genoa and 
Milano, Italy. London, Eng. San Salvador, C. A. Havana, Cuba. Kingston, Jamaica 
And represented in all the principtU markete of the world. 
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On iJiat line of white stone houses 
on the 'south bank of the river the 
American machine gunners, after a 
thirty-hour ride in camions from an- 
other part of France, placed their 
tools of war and held for thirteen 
hours against the mad rushes of the 
oncoming Germans to get across the 


Relics of 
Chateau- 
Thierry” 

After that memorable battle, visitors went to the building back of the lines 
which served as a hospital. It held the American wounded who had survived 
that pitiless thirteen hours of beating back the Hun at Chatcau-Thierry, 

With the same unconquerable boyishness that is laughing its way into the 
hearts of all civilized Europe, these heroic young soldiers had tacked upon the 
door of their hospital this sign : ‘ ‘Relies of Chateau-Thierry— Admission Free - 
English Spoken. ” 




Fighting until they are shot down, protesting 
as they are carried ofT the field, taugliiiig wfiilc 
they suffer and giving with their last breath, 
these are the boys we arc buying Liberty 
Bonds to help. 

It seems unfitting that we should remind our- 
selves that we are only lending, that we are 
benefiting ourselves with every Bond we buy. 
The veiy least that wc can do is to lend to the 
utmost. 


G. Washington’s Refined CofTee was in the 
trenches at Chateau-Thierry where it helped 
sustain our brave fighting men. The entire 
output of this coffee is now being used in 
the trenches by the American army abroad. 

G. Washington 's Refined Coffee is thus con- 
tributing its modest part toward the winning 
of the war. It proposes to stay in the war 
until a victorious peace has been signed. 


Preserve the splendid Relics of Chateau-Thierry. They’re too precious to be 
lest to the world through German frightfulness. 


“Lend— the Way They Fight” 


Covtrilutfd to ike U’ifiitiRg of the War by 

G. WASHINGTON SALES CO.. INC. 

BUSH TERMINAL NEW YORK CITY 
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They Fight With 
Their Whole Souls 


You are reading every day of our 
boys over there — of Pershing’s divis- 
ions charging into the blasting fire 
of the Bochc trenches; of small de- 
tachments smashing their way from 
house to house through ruined vil- 
lages; of single-handed deeds of sac- 
rifice and valor. 

One thought, one impulse only 
fills their souls— to fight and keep on 
fighting, until the war is won. 

They know that all America is back 
of them; they know that they can 
count on us at home to send them all 
the guns and supplies they need to 
win. 

There is only one ivay vie can 
do it. All of MS must work 
and save and buy Liberty 
Bonds, with our whole 
souls, the way our men 
are fighting over there I 

No less will win. There is no 
other way to provide the money the 
Government must have. No other 
standard can make the Fourth Liberty 
Loan a Success. 

Lend the Way theyFight-- 
Biiy Bonds to your utmost 

This space ConlriMed lo tlu Winning of the War by 

M. LEVY’S SONS 
COFFEE IMPORTERS 
436 GRAVIER ST. NEW ORLEANS 



“Force, | 
to the Utmost” 


That plunging squadron of German 
Cavalry, expecting to carry all before 
it in one mad rush, learned to the full, 
from a little body of American troops, 
the meaning of the President’s words. 
Force, greater even than the military 
rulers of Germany can imagine— the 
overwhelming, irresistible force of a 
great, free Nation aroused to fight 
for its Liberty and the Liberty of the 
World. 

“Force to the Utmost” 

Men by the Million! Shot, shell, 
guns, airplanes, tanks, ships — any- 
thing and everything required to 
drive home the meaning of the Presi- 
dent’s words to make plain, to the 
authors of the war, the fact that with 
such force, of men and of spirit, we 
must inevitably win. 

Are YOU adding every ounce you can to 
the force, behind our fighting men — ' 
the force we muet exert to win the war? 

Lend the W ay They Fight 
— Buy Bonds to Your 
Utmost 

TAis Space Contributed to Winning the War by 

CHARLES F. BLAKE 

Importer and Jobber of Coffee 

102 FRONT STREET. NEW YORK 
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i “This Is the Last 
of Wars” 

* ’Coming in splendor thro’ the Golden Gate 
4 Of all the days, swift passing, one by one, 

J Oh, Silent Planet, thou hast gazed upon 

* How many harvestings, dispassionate? 

< Across the many-furrowed fields of fate, 

4 Wrapt in the mantle of oblivion, 

1 The old, gray, wrinkled husbandman has gone 

< Sowing and reaping, lone and desolate — 

4 The blare of trumpets, rattle of the drum, 

* Disturb him not at all — he sees, 

•< Between the hedges of the centuries, 

,4 A thousand phantom armies go and come, 

* While Reason whispers as each marches past, 

< "This is the last oj wars, — this is the last 1 ” 

J Lieut. Gilbert Waterhouse. 

^ (U’oHfirfod and missinff July 1, 1916) 

•4 

’^TTTTTTTTTTTTTTTTTTTTTTTTTYTYVTTTTTI 


MAKE it the last! Save every 
dollar you can and dig deep into 
the work of war. Pour out 
your resources — hold back no 
single dollar that can help make 
the victory FINAL. Make this 
**The Last of Wars ! ” 

Buy Bonds to Your Utmost! 

This Space Contributed to Winning Ike War by 
SORENSON & NIELSEN 
167 MAIDEN LANE. NEW YORK 
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Buy by the name 
^Xogollo** 


COGOLLO 

The mark of one of the highest Grade 
Coffees Grown in Colombia, S. A. 

A coffee noted for its mild°and delicious flavor 
and unsurpassed fragrancy. Grown in fertile 
soil and cultivated in accordance with the latest 
methods. Carefully picked, hulled, selected and 
stored under sanitary conditions. 

Whether you buy “Cogollo bavado, ” “Cogollo 
Selecto” or “Cogollo Especial” you are certain 
of getting a coffee of uniform quality, a coffee 
that will add character to your blends — one that 
will build your coffee trade. 

For full particulars apply to M. Duran, 11 Wall 
St., New York. 

ORDER BY THE NAME “COGOLLO” 

COGOLLO & CO. Rep. of 

Cucuta Coffee Planters Colombia, 

S. A. 


If everybody in this country said 

“I’d like to buy more Liberty Bonds, but — ” 



Who would 
win this war? 

Buy bonds to your utmost 


Co ;:ribtttrd to the H'iniuKg of the. War fry 

THE FOE^IGN AND HOME PRODUCTS CORPORATION 
93 Front Street, New York City 
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FOURTH LIBERTY LOAN 

Bonds Win Battles— Buy More Bonds 


Contriliut.-dtothf M'linjifi i>/ the H ar by 

CARTER. MACY & CO., inc. 

MAIN OFFICES, 140-142 PEARL STREET. NEW YORK 
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VULCAN TRADING CORPORATION 

120 BROADWAY NEW YORK 

IMPORTERS 

OF 

COFFEES, COCOAS, 
SPICES 

CORRESPONDENCE SOLICITED 



A Soldier Facing Death For You 


Som*wher« in Franc* today, at this very 
minute, there ie a soldier looking: straight into 
the face of death. 

He is doing this for YOU^ 

By night and day, in storm, in rain, in cold 
and gloom, facing a hundred deaths he never 
hesitates a minute but does his duty without a 
thought of hesitation and without a thought M 
reward. 

WHAT ARE YOU DOING FOR HIM TODAY? 


When you think of that man don^t you want 
to do something to prove that you appreciate 
what he is doing for you? 

Of course you do. Then act on your deure 
and buy LIBERTY BONDS which will help to 
safeguard him and to bring him back home. 

After YOU have bought all you can tell your 
friends to do the same. 

BUY LIBERTY BONDS TODAY 
ANY BANK WILL HELP YOU 


TAu SPact ContribrUti .o IFtsntif th( War by 


WESTFELDT BROTHERS 
NEW ORLEANS. LA. 
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Y OU used to see him swing gaily down the street, radiant with tlie vigor 
of his sturdy young manhood. One day he came home in khaki; then 
his father told you, with mingled pride and foreboding, that he had “gone across” 
with his regiment. 

Yesterday his name was on the casualty list — “slightly wounded” — 
and your face grew grave as you thought of the sorrow and suspense 
of his father and mpther. 

From every city street, every village, every community, the boy next 
door has gone to war. 

Think of these thousands of splendid young Americans, reared in 
comfort, peace, and security, now suddenly plunged into that roaring 
inferno of battle with the hardened hordes of a desperately determined 
foe. 


What are you doing to help them? 

What are you doing to arm and protect them, and bring them home in 
safety? Have you bought Liberty Bonds? Have you bought all you 
possibly cap? 

Has it occurred to you that one more Bond, bought with a little additional 
effort, may save the life of the boy from the next door? 

Buy Another Bond! 


This Spate Subscribed lo ihe War by 

TETLEY’S TEA CO., 110 Ftuklin Sired. New York 
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Jardine^athesofl&Co., 

LIMITED 

Importers of ell classes of tea, includingr 

CEYL0NS,1NDIAS 
and JAVAS 

63 Wall Street, New York 


BUSINESS WITH PORTUGAL 

Specialty in 

Teas, Coffees and Cocoas 

Importers and Exporters 

SOCIEDADE PORTUGUESA IMPORTA- 
DORA AND EXPORT ADORA Lda. 

(Portuguese I mport and Eiport Co., Ltd.) 
Htad Offic*! 

Rua daa Douradores, 83, LISBON 
London QfHeti 63, Crutehed Frtara, E. C. 3 
Afcneiei all over the world 


HUNT & CO. 

The Oldest Japan Tea Exporting House 
In the Orient 

JAPAN TEA :: CHINA TEA 
135 Front St., New York 

CHICAGO MONTREAL 

326 W. Madison St. 3 St. Nicholas St. 

Agencitt m Important Cities 


TEMPLE GARDEN 



BRAND 

TEA 

coffee 


1 

COCOA 

CHOCOLATE 

SPICES 

EXTRACTS 

THE TEMPLE GARDEN CO., BOSTON 


Java-Holland- America Trading Company 

(Java-Holland-Amerika Handels Compagnie) 

Importers of Java Tea 

AND OTHER DUTCH EAST INDIAN PRODUCE 

ROTTERDAM NEW YORK JAVA 

No. 8 BRIDGE STREET 

Direct all c o r r e$ po a d e a c e to tbe New York Office 


Un4, 


GO “OVBR THE TOP” 
FOR THE FOURTH TIME 

BACK THE FIGHTING MEN 
WITH THE FIGHTING LOAN 

BUY BONDS TO YOUR UTMOST 

ContribuUd to tkf n'inatHf iht War by 

A. H. SAKLAT 6t CO. 

87 FfOBt Street, New York 



eyr DTHOni 
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^^Something big enough to die for’’ 

“ I gave up everything to come here — my friends, 
my loved ones, my position, my future. But I am 
happier than I have ever been before in all my life. 

I can't explain why, exactly, but I think it is be- 
cause at last I have found something big enough to 

die for." {From th€lett€rof «n American tolditr in France.) 

Something big enough to die for! 

Even at close range, surrounded on all sides by the intimate horrors of 
war, face to face with blood and wounds and suffering and death, choked 
and blinded by the smoke of battle, his vision of the eternal Rightness 
of the Cause is undimmed. The Liberty of the World is “big enough to 
die for.” 

It is big enough to save for, and to lend for, big enough to buy Liberty 
Bonds for — to our very utmost! 

Buy! Buy till it hurts! 

ContribuUd to lh< 0/ Iht U'or by 

THOMAS J. UPTON, lnc.» 149 FiuUin Street, New York City 
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Arksaf e”Eiastic Paper Linings 

FOR BAGS AND BARRELS 

Absolute protection to Coffee, Rice, Sugar 
and Spices. 

Samples Upon Request 

Arkell Safety Bag Co., 



CHICAGO 

14 East Jackson Boulevard 


NEW YORK 
1^ Broadway 



*MORE PROFIT FROM YOUR COFFEE BUSINESS* 

35 years’ experience in supplying the steady requirements of the largest coffee 
concerns enables HILLIS to turn out 

COFFEE SUBSTITUTES— COFFEE FILLERS 
and CHICORY SUBSTITUTES suitable in DRINK, ROAST and GRIND. 
For every purpose 

HILLIS’ PRODUCTS have been a continued source of revenue for all who 
use them. If interested, write for samples and prices. 

HILLIS CEREAL MFG. CO. 

Rodney & Ainslie St*. Brooklyn, N. Y. 



W 


UNDER DEALER’S BRANDS FOR WHOLESALE GROCERY AND SPECIALTY HOUSES— 

In la, l-2s, l'4a, end l-Ss, packed under customer’s labels, or under our own stock labels, 

All goods guaranteed under U. S. Serial No. 151. 

FOUNTAIN CHOCOLATE 

IN BULK — Barrels — Kegs — Drums — Tins 

For Soda; Ice Cream; and Baking Trade. Both '’Natural” and "Dutch Piocess” grades. 

Write uj for samfles and frUer. State the used and yiio/ify needed. Addust 


HOOTON COCOA CO., 


NEWARK, N. J. 
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Comores 

Bourbon Vanilla Beans 

We are direct receivers 
from the Islands. 

Tahiti 

Vanilla Beans 

White and Y ellow Label 

Shipments received at 
regular intervals. 

VANILLA 

BEANS 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 

THURSTON & BRAIDICH 

27 CLIPP STREET 

NEW YORK 



VANILLA BEANS 

MEXICANS, BOURBONS 
TAHITI, TONKA BEANS 

FRUIT FLAVORS 

RUSSELL COMPANY 

101 Beekman St. New York Citj 


FRUIT FLAVORS 
ESSENTIAL OILS 

Price List upon request 

W. J. BUSH & CO.. 

INCORPORATED 

100 William St. NEW YORK 



VANILLAS 

of every variety 

ESSENTIAL OILS ETBERS 

M. L BARRETT & CO., Importers 

Oldatt Vanilla Oaalaro in U. S. A. 

233 W. Lake St. Chicago 


WABASH BAKING POWDER CO. 

King 0 / friv9t9 Branib 

The Largest Exclusive Private 
Brand Baking Powder, Extracts, 
Gelatine Dessert, Com Starch 
and Soda Factory in the World. 

Wabash, Indiana. 

E.UUUh«i 1SS>. 
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Lincoln Said You Couldn’t Fool All 
Of The People All Of The Time 

Many clainis are being made for the cheap types of paper containers, cartons, 
etc., which cannot be substantiated in practice. A carton or spiral tube surface- 
coated with paraffin or surface lined with parchment will absolutely not hold 
and conserve aromatic products such as coffee as compared to tin cans. 

Packers of packaged coffee who think otherwise are only fooling themselves 
and possibly (for a short time) the consuming public. In time a reaction is 
bound to come and the good will value attending the brand of coffee imperfectly 
packaged be seriously injured. Coffee quickly goes stale in such packages. 
Mrs. Consumer may not know the cause Init she will remember the name of the 
brand that failed to satisfy and quickly change her allegiance to one that does, 

A natural query to such coffee packers is “if the proper conservation of your 
product on the grocer’s shelves and in the consumer's kitchen cuts so little 
figure why did you ever use tins?” 



is the trade name of a package that is practically a duplicate of a tin can ex- 
cept the Napacan is made entirely of paper. It is manufactured under a scien- 
tific process involving a real principle by which its impervious qualities are built 
into it. For products for which it is suitable the Napacan is just as impervious 
as tin, in fact better in many cases; for instance the Napacan doesn't sweat. 

Another achievement involving a principle is the “Hermetic Seal” closure 
which is especially recommended for Coffee. . This closure is far superior to the 
tin slip covers. 

In appearance the Napacan is truly the “package beautiful” and here again 
its beauty is “built into” it, no pasted label to get torn. Its handsome appear- 
ance can only be destroyed by destroying the package itself. 

The “Best Looking Package” strongly influences Mrs. Consumer and means 
much on the grocer's shelves. The Napacan is a decided asset to your sales and 
advertising department. 

THE PRICE 

is under the cost of a tin can, the package the Napacan competes with. Com- 
parisons are not odious to the Napacan. We will gladly pack some of your coffee 
in Napacans for a comparative test with the same coffee packed in the cheap 
forms of paper containers and in tins. Then let the “ cup test” prove the result. 

To packers whose output is sufficiently large and who so desire we will lease 
machines on a royalty basis enabling you to manufacture your own Napacans. 
In this way you obtain a remarkable can (for coffee, baking powder, etc.) at a 
very low cost and your packaging problem is permanently solved. 

Napacan catalog, samples, etc., on request. 

NATIONAL PAPER CAN COMPANY 

576-598 Clinton Street MILWAUKEE, WIS. 
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“I’d like to 
be there!’’ 


Y OU have said it— as you* have 
looked at some vivid picture or 
read some stirring account of our boys 
fighting with American courage and self- 
sacrifice. If you cannot go out to them, 
you can fight for them, over here. 
Smash open the way for them with 
howitzers and big guns. Send them am- 
munition, tanks, airplanes, rifles, cloth- 
ing, food. Help to keep them victorious. 

You can lend as fearlessly, as unself- 
ishly, as they fight. That is your 
job as a part of our war machine. 

OF COURSK you would "like to be 
there. ’’ They don’t need you yet or you 
WOULD be there. But they need guns 
and shells, every hour they remain on 
the road to Berlin. 

Absolutely the next best thing to going 
over is to 

BUY LIBERTY BONDS^ 
BUY TO YOUR LIMIT 

This Space Co'ttributed to the War by 

NATIONAL URN BAG COMPANY 
174-176 List 104th Street, New York 


iULK cocoa; 

LlN BARRELS AND DRUMSj 

Also packed in tin cans under your 

Privati Label 

We make American and Dutch 
Process Cocoa. 

Write for our Latett Price List. 

State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
advertisement. 

’Ambrosia Chocolate Go. 

331-333-835 FIFTH STREET 
MILWAUKEE, WIS. 

THE PROGRESSIVE CHOCOLATE AND COCOA 
MANUFACTURERS 


CfasA. Dittmasn F. V. Allain Cbaa. S. Dittmana, Jr> 
Member N. Y. Coffee Esebeoge 

CHARLES DITTMANN CO. 

Coffee Commlsefon 
New Orleana — SOI Gravier St., P. O. Box 747 
Chicago, 32C River St-, Rooma, 215-216 

AGENTS FOR: 

Messrs. Ed. Johnston Son & Co., London 
Messrs. E. Johnston & Co., Ltd., Santos 
Messrs. E. Johnston & Co., Ltd., Rio-de-Taoeiro 
Messrs. Norton Megaw & Co., Ltd., London 
Messrs. Norton Megaw & Co., Ltd., Rio-de-Jaoelro 
Messrs. Carlo Pareto & Co., Rio-oe-Janeiro 
Messrs. Arbuthnol, Latham & Co., Bankers, London 
Messrs. Fred’k Hntb & Co., Bankers, London 
U. S. Branch of Thames fi: Mersey Marine Insurance 
Co., Ltd., of London and Manchester 
London Assurance Corporation (Fire Insurance) 
Commercial L^ettera of Credtl Issued 
Our spot depnrtment makes a specialty of selecting 
^n^^urchasinj^offee^ei^th^nterio^irade^^^^ 


The Laurel bgproved 
Coffee Qranulator 
and Chaff Remover 

Cheapest and best ma- 
chine on the market. 
The machine you will 
want to increase your 
sales of clean ground cof- 
fee. Write for photo 
and 8am{4e of the work 
of machine. 

Uaed Coffee-Roasting 
and Grinding Ma- 
chinery. 5eno for iM. 

Thelaureinfg.Co. 

627 If. 3d 3l..PhiU..Pa. 
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Why Pay More? 


There is no better automatic scale than the 

Duplex Automatic 
Net Weigher 

liecause a better machine cannot be made at 
any price. 

It has more Accuracy, more Speed, and 
is more Reliable than any of the high priced 
machines, and vve can prove it! 

The Duplex accurately weighs and fills into 
containers all free flowing materials such as 
coffee, sugar, rice, peas, beans, cornmeal, sago, 
tapioca, hominy, grits, barley, grains, seeds, 
salt, etc., at the speed of 35 packages a minute. 
Price, $125.00 F. 0. B. Chicago. 
THIRTY DAYS’ FREE TRIAL! 

E. Edtbauer & Company 

817 W. Washington Blvd., Chicago, III. 
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Fourth Liberty Loan 



1127 West 5 tr«et» 
HORNELL, N. Y., U. S. A* 
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A HEAVY FLOWERING OF FIVE YEAR OLD COFFEA EXCELSA 

This is a new si^ecies, discovered in the Tchad Lake district of West Africa in 1905. and is a small beaned 
quality of Coffea liberica. 




COFFEES OF THE DUTCH EAST INDIES 

No. I.— COFFEA ARABICA AND ALLIED SPECIES 

§The war has given greal impetus to trade intercourse with the Dutch 
East Indies, which are looming hig as infallihle sources of sui)ply. 

§ This series of articles will discuss all the principal varieties of coffee 
grown in the Government’s Ex| crimental Garden at Bangelan, Java. 

^ American coffee growers and huyers will find them both authoritative 
and instructive. 

Bv I)k. P. J. S. Cramer 

Cliiff, Division of Plant ItrccJinK, iH-partnieiit of Atiricnlliin*. Ntllicrlamis India 


'^HE cultivation of coffee. in the Hutch East 
^ Indies has gained a new lease of life since 
the beginning of this century. I’p to 1900 the crop 
was mainly Java coffee (Coffea arahica); only 
10 to 20 per cent of the total export consisted of 
liberian coffee. Before 1900 sonic estates had 
already planted some of their lields with hybrids, 
but the production of these amounted to only a 
few hundred piculs, and was of no importance 
as compared with the total export. 

The [ntroiuxtion of Coffea Rorlsta 

III 1900 a new species of coffee was introduced 
in Java under the name of Coffea rohusta. In 
several estates a few plants were put out for a 
trial, and four or five years later they lia<l shown 
themselves very good liearer.s. The new species 
soon became popular, at tirst among the planters, 
who, with great energy, took up the planting of 
robusta coffee as soon as seeds were available. 
When the financial people saw llie goorl results 
obtained with the species, new capital was in- 
vested in the crop. 

One may say that the coffee-growing industry, 
which was near to decline, get a new push. Two 
other circumstances helped a good deal. I'irst, 
there was the increase of the rubber growing, for 
which old coffee estates often were destined; 
rohusta had showed itself well fit for being used 
as a catch crop with Hevea. But still the coffee- 
growing industry would have been in a difficult 
position if at the same time the problem of re- 
placing the old shade trees (dadap, Erythriiia 
lithosperma), which were dying out because of 
diseases and insect pests, had not been solved by 
the discovery of a new shade tree (the so-called 
lamtoro — Leiicaena-glauca), which is as good as 
dadap and for some uses even better. 

The introduction of robusta coffee into prac- 
tical coffee growing at once put the question of 


new species in the foreground. The success of 
tile new sort awoke considerable interest among 
planters and commercial men. The importance 
of trying to find other .species, to make experi- 
ments with them and to test their value for the 
planter and the trade, was generally accepted. 

TiIK KxI’FRIMKNTAI. (iANI)b'N' AT BaN’OEI.AN 

The coffcc-growing industry in the Dutch East 
Indies received mueh aid from the Government. 
Since 1900 a special experiiTientjd garden for 
coffee has been starle<l at Bangelan, near Malang, 
one of the most important coffee centers. It was 
originally laid out for experiments with Java 
coffee and shade trees. The trials with different 
shade trees were a great succes.s ; it was at 
Bangelan that the merits of ],eucaena-glauca 
(lamtoro) as a .shade tree were discovered. (Dne 
may say that this discovery alone paid back all 
the money spent on the.se experiments, and even 
more. The old experimental field, where in 1901 
the first lamtoro trees were planted among cof- 
fee, is still kept as an hi.storical monument. A 
photograph of a section of it is reproduced here. 

When the study of new species of coffee be- 
came urgent, it was again at Bangelan where the 
new introductions were sown and raised, planted, 
tested and multiplied, so that large quantities of 
seeds of the new acquisitions, cfiitained under 
careful application of rational selection, could he 
pul at the disposition of planters. These well 
selected seeds are now sold at reasonable prices, 
varying from 65 cents (U. S. A. currency) to 
$r.io per pound. In the Iteginning the happy 
proprietors of the first rohusta trees asked $3.00 
for one pound of unselectcd seeds. 

In laying out and keeping up the garden at 
Bangelan the Government spent, taking all the 
yearly expenses together and subtracting the 
profits of the selling of seeds and market coffee, 
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ANNUAL PRODUCTION OF COFFEE IN THE DU^CH EAST INDIES 


TABLE NO. 1.— SHOWING THE RELATION OF ROBUSTA TO THE TOTAL OUTPI^T 



r-Private Estates in Java-^ 

1 — Government Fields—, 

^ 

•Sumatra , 



Arabica and 


Arabic* and 


Arabica and 


Robust* 

Libcrica 

Robusta 

Liberie* 

Robust* 

Liberica 


Piculs* 

Picul* 

Piculs 

Piculs 



1907 







1908 







1909 







1910 

30,125 

170.975 

145 

82,967 

215 

56,918 

1911 

... 154,130 

313,309 

2.640 

22,157 

2,004 

58,056 

1912 

... 253,214 

484,121 

9,313 

80,709 

10,808 

60,475 

1913 

... 325,414 

428.206 

11,137 

65,984 

*36,817 

94,411 

1914 

... 326,563 

411,063 

13,459 

57,432 

83,340 

140,240 

1915 

... 404,629 

474,877 

13,388 

64,686 

88,850 

250,938 

1916 

... 716,594 

798,373 

28,428 

48,829 

148,226 

281,226 

1917 

... 721,944 

776,827 

24,358 

28,974 

115,214 

176,669 

1918 

, . . . 678,970 

734,918 

13,030 

19,630 

123,860 

188,540 

* One Picul 

is equal to 133yi pounds. 






TABLE NO. 2.— ANNUAL YIELD OF ARABICA AVERAGED OVER FIVE-YEAR PERIODS 



Government 

Private Estates 



Government 

Private Estates 



Fields 

in Java 

Tot.il 


Fi«lds 

in Jav,i 

Total 


Piculs 

Piculs 

Piculs 


Piculs 

Piculs 

Piculs 

1851-1855 .. 

... 985.704 


985,704 

1886-1800 .. 

. . . 463,056 


463,056 

1856-1860 .. 

... 852,200 


852,200 

189M895 ... 

. . . 364.745 

861,075 

725,820 

186M865 .. 

... 808.074 


806,074 

1896-1900 .. 

. . . 236,546 

323,184 

559,730 

1866-1870 .. 

... 901,110 


901,110 

1901-1905 .. 

... 130,448 

236,664 

367,112 

187M875 ,. 

... 746,170 


746,170 

1906-1919 .. 

... 58,966 

140,987 

199,953 

1876-1880 .. 

... 964,009 


964,009 

1911-1915 ... 

. . . 32,878 

97,096 

129,974 

1881-1885 .. 

... 923,333 


923,333 

1916-1918 .. 

. . . 10,066 

32,893 

42,959 


more than $100,000. There is no doubt that Ban- 
gelan contributed a good deal to the revival of 
the coffee-growing industry. The yearly crop for 
the Dutch East Indies has been of late years more 
than one million piculs; this means that annually 
about 7 million dollars have been paid out to the 
people working in the coffee industry. Only a 
small part of it goes to Europeans; most of thi.s 
amount is earned by natives The rebuilding of 
the industry may have brought, after a rough 
estimate, some 20 million dollars among the 
population of the colony. The great part that 
robusta played in the increase of the yearly crop 
is clearly demonstrated by the list of annual pro- 
ductions shown in Table No. i. 

Since 1900 other new species of coffee have at- 
tracted increasing interest. Most of them are not 
yet scientifically studied and described. They 
were received in Java from explorers, mission- 
aries, botanists and planters in Africa, often 
under a preliminary name. At Bangelan they are 
studied only from a practical point of view. 
Many of the new introductions are of uncertain 
origin; they may be hybrids, or even the seeds 
may turn out to be a mixture of different species. 

The pRiNapAL SpEaES Grown 

In the following pages the principal sorts of 
species grown in the Dutch East Indies will be 
described. We may divide them into several 
groups. The first contains Coffea arabica and 
some allied species and varieties. In the second 
we may bring together Coffea robusta, Coffea 


canephora and other robustoid kinds. The third 
group is composed of two subdivisions : C. Hberica 
and some closely allied species, and C. excelsa. 
with some kinds much resembling it. 

Besides these main groups there are still a 
number of species of scientific interest. We 
will mention them briefly, together with a few 
little-grown species of practical importance not 
included in the main groups. At the end of the 
series a description will be given of some of the 
most interesting hybrids which promise to be- 
come of a growing importance, not only for the 
planter and the merchant, but also for the roaster 
and consumer of coffee, as in this direction an 
amelioration oi ilic flavor and taste may be ex- 
pected. 

Coffea Arabica and Allied Species 

Coffea arabica is the common Java coffee of 
commerce. The same species grown in . Sumatra 
(Padang, Kroe), Celebes (Menado, Makassar) 
and Bali produces the qualities known in com- 
merce as Padang coffee, Kroe coffee, etc. 

This plant develops into a small shrub with 
a greyi^li stem and slender, bent-down branches. 
The leaves are rather small, 10-200^. long and 
S-7 cM, broad, dark, shining green at the upper 
side, light green underneath; the edge is gener- 
ally undulate. The flowers are purely white; 
tube 6-10 mM., petals 1214 mM., long, 3-5 mM. 
broad, with 5-7 petals. The berries, when fully 
ripe, are dark blood red, never striped; their 
shape is oblong, about 15 mM. long and i3mM. 
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A Field of Old Java Coffee (Coffea Arabica) in the Experimental Garden at Bangelan 

In tins fieUl the ttierits of the Keucjena glAuca as a shade tree 3vcrc tested out. The garden is new kept 
as an historical monument. 



Field of Young Liberian Coffee (Coffea Liberica), Showing Its Large, Thick Leaves 

The cultivation of Liberian coffee jiractically has been abandoned in Java, It seems esiJCCially susceptible 
to attacks by fungus. 


COFFEA ARABICA AND COFFEA LIBERICA CULTIVATION IN JAVA 
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Ci.osE-l'p ViK\y OF AN Etghteen-Months-Old CANF.rHORA Trek in Full Flower 


COFFEA ROBUSTA AND COFFEA CANEPHORA CULTIVATION IN JAVA 
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hroad. The skin of the berry is soft: the seeds 
can be easily pressed out with the lingers. The 
parchment skin is greyish and thin. The silver 
skin is easy to remove from the bean, even when 
dried in the sun. The dried bean is green to 
bluish. 

Generally speaking. Java coffee Howers only a 
few times a year. When after the dry monsoon 
the rains set in the blossoms open ten days 
after a shower, and this is npeated a few limes, 
according to climatic conditions. In a climate 
with a regularly distributed rainfall the dowering, 
and consequently the cropping, is more equally 
divided over the whole year. 

For its flowering Java coffee requires drought, 
and does best in higher altitudes (3 .coc»--|, 5(.K) 
feet above sea level). It is very sensible to the 
climate; rain during the blossoming may make 
the fecundation fail and reduce the crop in a few 
pounds to the acre. It suffers under unsuitable 
climatic conditions from many diseases, especially 
leaf disease (Hemilcia vastatrix): in general it 
is very sensitive to diseases and pests (nema- 
todes, lice, grubs). It requires shade, especially 
in higher altitudes. 

The marketal)le coffee can he prcjiared I*y 
drying the beans in the sun, the silver skin 
loosening itself easily from the bean. It gives a 
good quality of coffee : especially in higher alti- 
tudes the produce is of excellent flavor: bvo to 
six pounds of fresh berries are necessary for one 
pound of marketable coffee. 

Production under favoraldc circumstances 
averages four to fne piculs per boiuv f.t’o-qoo 
pounds to the acre). Ten piculs t<> the houw 
(760 pounds per acre) is a top production, gen- 
erally followed by a short crop. 

To Coffea arabica belong a great mimber of 
well delined varieties; most of them have been 
grown also in Java, but lost their importance, to- 
gether with the main species which is more ami 
more limited to a few regions where eireum- 
stances are exceptionally favorable for it. They 
niayibe mentioned here briefly. 

SmAI.L-LeA\TD V.ARIETIES OF COFFEA .XhARTCA 

1. Coffea arabica ihjk. lauriua. Leaves small, 
narrow, 7.5-12 cM. long, 3-4 cM. broad. Branches 
Stiff, dense; young leaves almost white; berry 
long and narrow (16.5 mM. by 12.5 mM.) ; beans 
also oblong, narrow. Said to be a hybrid of 
C. arabica with C. mauritiana. The so-called 
cafe Leroy-pointu. 

2. Coffea arabica I'ar. murta. Leaves small. 
8 cM. by 3 cM. ; densely branched. Beans as in 
typical C. arabica. Is said to stand bitter cold. 


3. Coffea arabka Tar. mcnosl^enna. A quite 
distinct type with narrow leaves, lient-down 
hranclfSes; resembles a willow. .Almost sterile; 
the berries contain seldom more than one seed. 

4. Coffea arabica var. niokka. Perhaps a dis- 
tinct species (Coffea mokkae). Dense foliage; 
leaves small; berries also small, romul ; 8-10 mM. 
hmg and slightly broader. Beans small, round; 
resemble split pea.s. Is said to possess a stronger 
flavor than C. arabica. 

.Si'EciKS Reskmeu.[N'<; Othek Cli-Tivateu Plants 

5. ('. arabica Tur. i'lirpurasccus. Rcil-lcavcd 
variety of the common C. arabica; comparable to 
the red-leaved hazel aiul cupper beech; .seems a 
little less productive than typical C. arabica. 

6 . C. arabica i^ar. varhujata. Variety with 
variegated leaves, striped and spotted with white. 

7. C. arabica rar iunarclla. Variety with yel- 
low berrie.s, comparable with the white-fruited 
variety of the strawberry, raspberry, etc. 

8. arabica var, budafa. Leaves far broader 
than in llie type, curled: branches stiff, thicki 
fragile. Berries round, fleshy; contain a high 
percentage of empty beans. 

0 . (. arabica var. auQuslifolia. Xarrovv- 
leaved variety, with leaves as long as in the type, 
but only 1-35 cM. l)road. Berries somewhat 
more ablong. Like the foregoing (the bullata) a 
poor producer. 

10. C. arabica wir. nrcta. A \'ariety with 
more upright growing branches and a tliicker 
stem than the typical C. arabica. Sometimes 
used on windy places; seems to stand wind bet- 
ter. Production as in typical J.a\'a coffee. 

Vakiktiks With More ViooKor.s Growth 

li. Coffea arabica zvr. Marngogipc. .A well 
defined variety, with lighter green leaves than 
typical arabica: leaves convex, large, with curled 
edge. Berries far larger than in common Java 
coffee; often 20 niM. long; beans very large, 
broad, sometimes somewhat narrower in the 
middle. The finest coffee known; it has a highly 
developed, splendid flavor. Maragogipc is, how- 
ever, a light bearer; often the whole crop is re- 
duced to a couple of berries per tree, and it never 
reaches the figures of C. arabica. Only a few 
estates have some fields planted with it. 

12. Coffea arabica var. columnaris. A variety 
which is distinctive by its vigorous growth ; the 
tree may become 25 feet high, forming a long 
column, covered with dense foliage. The shape 
of the leaves is peculiar; tljey are rounded at the 
base, and rather broad, A shy Iiearer but recom- 
mendable for dry climates. It was discovered by 
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II Java planter, Mr. Ottolander, on his estate 
Pantjoer. 

'I’he varieties of Coffea robusta and allied spe- 
cies will be described in the next chapter, which 
will appear in an early issue. 


^ Carry On! Buy More Ciherty Bonds 


CACAO IN HAWAII 


The Possibilities of Commercial Production and 
a Description of Present-Day 
Cultural Methods 


D uring its spring session last year the Legis- 
lature of the Territory of Hawaii requested 
the Hawaii Agricultural Experiment Station to 
make a survey of the possibilities of growing 
cacao commercially in the Territory. The follow- 
ing are the data submitted recently: 

In order to get a clear understanding of the 
possibilities and limitations of cacao culture in 
Hawaii, it is necessary to consider the natural 
requirements of this crop. Cacao is strictly a 
tropical plant, being injured by climates in which 
the temperature repeatedly falls below 60 degrees 
Fahr., although an occasional fall of this kind is 
not prohibitive to its growth. Liberal moisture in 
the soil is imperative, and in practice this is usu- 
ally supplied by rain, irrigation not often being 
resorted to. It is difficult to give any figures ade- 
quately expressing its requirements in the way of 
soil moisture, since so much depends upon the 
distribution of the rainfall through the year and 
the water-holding capacity of the soil. Most of 
the successful cacao-growing countries have a 
rainfall of more than 70 inches per year, which, 
however, would be insufficient if it were un- 
evenly distributed or if the trees grew in soils 
retaining their moisture badly. On the other 
hand, excessive rain at harvest interferes with the 
curing of the beans. Another prerequisite is 
shelter from winds, strong winds being exceed- 
ingly destructive to the interests of the planter. 

Trials of Cacao in Hawaii 
The late Dr. Hillebrand, who lived in Hawaii 
during the twenty years preceding 1871, probably 
introduced the cacao tree in Hawaii, a specimen 
still surviving on the property planted by him on 
Nuuanu avenue, Honolulu, and now owned by 
Mrs. Mary E. Foster. Other trees of compara- 
tively early introduction or planting are to he 
found in various parts of the islands, notably in 
and about Hilo, trees about Honolulu having been 
less successful. Some years ago there were a 
number of trees at Ahuimanu ranch on windward 
Oahu, some of which are probably still producing. 
The promise of success given by the trees in the 
vicinity of Hilo led the station at one time to in- 
troduce more plants for trial in the Hilo district, 
an experiment being undertaken some years ago 
in co-operation with ^he Hilo Boarding School, 
which had to be given up on account of lack of 
funds. A few of the trees, however, which have 


survived and have been cared for by the school 
appear to be in healthy condition. They are re- 
ported to yield fairly well and the pods which 
have been received at the station are good 
specimens. 

Prospects in Hawaii 

The tree begins to bear fruit about the fourth 
year after planting, and increases in production 
for several years. The yield of an established 
cacao plantation runs from 300 to 600 pounds per 
acre. The prices of the different grades at the 
present time range ^rom $ii to $i6 per hundred- 
weight, the latter being commanded by the prod- 
uct of only the finest varieties, which, in turn, do 
not yield the maximum crop. The present high 
prices are not likely to continue, and for calculat- 
ing returns, $10 to $14 per hundredweight would 
be as high as it would be safe to expect, which 
would make the gross receipts per acre run from 
$30 to $84 per year. 

As curing cacao is a process which does not re- 
quire elaborate machinery or expensive equip- 
ment, the crop in this respect is well adapted to 
the use of small growers who may be quite widely 
separated. In addition, the beans when cured are 
not a highly perishable product. This makes it 
possible to grow cacao on comparatively cheap 
lands at considerable distances from the world’s 
markets and with the cheap labor so prevalent in 
most tropical countries. Hawaii, therefore, would 
have to meet strong competition in marketing the 
raw product. By reason of its nearness to mar- 
kets and its good transportation facilities, Hawaii 
could counterbalance this disadvantage by enter- 
ing the field of manufacture— a thing not yet at- 
tempted generally by countries far from the con- 
sumer. 

The data in hand indicate that any attempts to 
establish cacao growing as an industry in Hawaii 
should be confined to localities near sea level, and 
only those sheltered places which are warm and 
moist are to be considered. Sheltered spots in 
Hilo and Puna, in general offer the best locations 
for further trials. The Hana coast of Maui pre- 
sents some advantages. 

Methods of Cultivation 
The cacao tree grows to a height of 15 to 23 
feet, and produces its fruit or pods on the trunk 
and main branches. The tree is propagated from 
seeds, which must be planted while fresh, as they 
retain their viability for only a short time in the 
pod and perish almost immediately if removed 
from the pod. These seeds are usually planted 
in nurseries, and the young plants removed to 
their permanent location when about six months 
old. Some growers prefer to stake off the planta- 
tion and plant the seeds by the stakes, which rep- 
resent the permanent location of the trees. 
Though grafting and budding have not been gen- 
erally practiced with cacao, the tree is adapted to 
this method of propagation, which is now receiv- 
ing some attention as a means of establishing 
plantations of high yield and of greater uniform- 
ity in product. Cacao is generally grown with 
shade, preferably leguminous trees, which also 
furnish protection from wind, a more important 
function than that of giving shade. Some tem- 
porary shade is usually provided by rapidly grow- 
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ing plants, such as bananas, until the permanent 
trees are well grown. 

The ripe pods, from 6 to 12 inches in length, 
are picked by means of a tool not unlike a reaping 
hook. They contain about thirty seeds or “beans,” 
surrounded by a mucilaginous substance, which 
are removed promptly and placed in heaps or in 
vats to ferment. The heaps are turned over at 
intervals during fermentation, the process being 
completed in from two to ten days, according to 
the conditions. The seeds or “beans” are then 
washed and are exposed to the sun for a short 
time each day until dry to preserve their plump- 
ness. which would be lost if the drying were com- 
pleted immediately by one exposure. These dried 
beans— the product from which cocoa and choco- 
late are made— are then ready to be bagged and 
shipped to market. Usually the manufacturing of 
chocolate and cocoa is not carried on in the coun- 
tries where the cacao is produced, doubtless be- 
cause the beans are so much more easily shipped. 

^ Carry On! Buy IHnre l.therty BoikIn lEg 

BRAZIL'S COFFEE TRADE TO-DAY 

Some of the F actors Which Are Responsible for 
the Highly Speculative Conditions 
of the Brazilian Markets 

■ By W. Morrison Patterson 

I.atin-Aiiierican Division, Burtini of Foreign amt 
Domestic Commerce. 

C EVERAL important economic issues are vitally 
^ concerned with the present state of the coffee 
marjeet in Brazil, where speculation seems to be 
momentarily widespread. The President of Bra- 
zil has recommended food control measures that 
may materially check the. present speculation in 
the home market. In the meantime Now York 
importers are being forced to purchase an in- 
creasing amount of coffee from non-Brazilian 
sources, such as Haiti. How keenly the possi- 
bilities of such rivalry have been felt in Brazil in 
the past is evident from an article by the Brazilian 
Consul-General for New York, which was printed 
in the Sao Paulo “Revisto de Cotnmercio e 
Tndustria” of May, 1918. This article points out 
how necessary it is for Brazilian growers to look 
out^for their competitive interests. 

Arrivals in the United States and Europe 

The following figures indicate the relative 
amount of coffee arrivals into the United States 
from Brazilian and non-Brazilian sources during 

1912-1918, fiscal year ending June 30 (in bags of 
132 pounds), and the total arrivals into Europe 
from all sources : 

r — Imports Into United Stater » Total 

Non- Total vAll Imports 
Brazilian Brazilian Kinds) Into Europe 

Fiscal Year Bags Bags Bags Bags 

1912- 13.... 4,908,705 1,431,166 6,339,871 10,245.59ii 

1913- 14..., 5,681,601 1,670.225 7,351.826 12,491,174 

1914- 15.... 5,840,994 2,33.3,136 8,174,130 9,916,268 

1915- 16.... 6,620,881 2,417,0*3 9,037,924 10,154,393 

1916.17.... 7,056,650 2,553.327 9,609,977 5,077,830 

1917-18.... 6,701,984 2,279,430 8,041,394 


It is significant that for various reasons, includ- 
ing restriction in shipjiing, our iinpurtatioiis of 
Brazilian coffee for the twelve months ending June 
30, 1918, were only 7.43,960,000 pouiul.s, as against 

907,200,000 pounds in 1917; whereas our importa- 
tions from Central America increased from 133.- 
2()o,ooo pounds in 1917 to i()().293,ooo pound.s in 
1918, and our importations from the West Indies 
increased from 9,661,000 pounds tt) 30,J4i,ax) 
pounds for the same period. Comparisons iie- 
tween the pre-w'ar figures in the above table and 
those for 1918 are still more striking. 

Avaii.aule Stocks 

The world's visible supply of coffee fur Sep- 
tember I, 1918, has been estiniatcil as between 
11,000,000 and 12,000,000 bags, as against 9,251,542 
bags for Septcnibcr i, 1917. In the “Daily Market 
Report” of the New York Coffee and Sugar Ex- 
change for August 30, 1918, the following partial 
list of figures is given (reports from other mar- 
kets not being available) : 


Stocks: Bags 

I.ondoii 450,246 

Havre 876,000 ’ 

Bordeaux 40,000 

.Marseille 181,240 

Rio 732,000 

Santos 2,834,000 

Bahia 81.000 

Uniled .Slates 2,239,380 

Afloat ■- 

For United States from Brazil 641,000 

For Europe, etc., from Brazil 28;>,00O 


Out of the stocks in the United States of 
^»239,38 o bags, 1,340,684 bags were from Brazil, 
and ^,696 bags from other sources. On Sep- 
tember 6, 1918, according to the figures of Min- 
ford, Lueder & Co., there was in Rio a stock of 

884.000 bags, including 124,000 bags purchased by 
the Brazilian Government, and in Santos the 
enormous stock of 6,35i,(xx> bags, which includes 

2.949.000 bags of Government purchases. The 
size of this total stock of more than 7,000,000 bags 
in Brazil can be projierly aiiprcciatcd when we 
remember that the amount of stock in Brazil at a 
corresponding date in 1917 w^as only 2,825,000 
hags. 

Valorization as a Eactor 

Brazil’s first plan for valorization traces back 
to the fall in coffee prices during 1901, when the 
banks, to which many of the planters mortgaged 
their estates, assumed the virtual ownership of 
many plantations. In 1902 the Government 
passed legislation to restrict the planting of coffee 
trees in order to check the surplus of output, but 
this was not enough. Accordingly, the first val- 
orization scheme was conceived, with the idea 
that the Government should buy up sufficient cof- 
fee to maintain prices at a reasonable level. This 
surplus was to be stored in the United States and 
Europe, and released according to the exigencies 
of the market. In 1907 this first scheme was put 
into operation by the Government of the State 
of Sao Paulo. The purchases of coffee were 
financed chiefly by foreign loans, and an export 
surtax of 3 francs per bag was levied to assist 
in securing the loans. During 1907-8 the follow- 
ing loans were contracted by the State of Sao 
Paulo: 



THE TEA AND COFFEE TRADE JOURNAL 


October, 1918 




Special Loans: 

Treasury bills £1.0O0,iinii 

lirazilianische Bank fUr Deuischland l/ioo.injij 

Schroeder & Co., of London, and National 

City Bank of New York 

Federal Government of Brazil to Sao I‘aulo 
Loans based on coffee as collateral: 

Bills on foreign aaents for coffee consign- 
ments 12,000,000 

Total loans made £-ifl,0O.»,00» 


The loan from the German bank was paid off 
out of the Schroeder loan. A commission was 
established to assist the State in buying coffee 
from the planters, and soon the State Govern- 
ment, after buying about lo.coo.ooo bags, fount! 
itself in possession of 7,000,000 bags which could 
not be sold without loss. The Federal Govern- 
ment came to the assistance of the Stale by 
financing further loans, but stipulated that the 
State should cease its purchases. Accordingly, 
6,843,152 bags, known as “valorization coffee." 
were transferred by the State to the trustees of 
the new loan, which amounted to £15,000,000. To 
help provide for the amortization of this loan, 
the export surtax on coffee was raised to 5 francs 
per bag. 

After the termination of the first valorization 
purchases in 1908, the attempt was made to limit 
the exportation of coffee to a maximum of about 
10,000,000 bags annually. 

The trustees, moreover, limited the annual sale 
of “valorization coffee" as follows: 1909-10, 
5Cx>,ooo l»ags: 1910-n, 600,000 hags, and 1911-12. 
700.000 bags, etc. 

As a consequence of smaller crops, increased 
consumption, organized propaganda, and manipu- 
lation of valorized coffee, in 1910 tbc price of 
coffee reached a climax of advance. Later, how- 
ever, came the war. Not only did the Allies re- 
strict the import of coffee but the normal export 
of 4,000,000 bags to Germany was cut off. In con- 
.sequence, a new scheme of valorization was pro- 
posed and put into operation in 1915. 

Instead of foreign loans, an issue of paper 
money, amounting to 300,000,000 milreis (al)out 
$73,000,000 in United States currency), was 
authorized by the Federal Government, out of 
which 150,000,000 milreis were to he devoted to 
the new valorization scheme. The money was 
lent to the State of Sao Paulo by the hVderal 
Government, at first with the idea that coffee 
growers would borrow it from the State against 
their warehouse deposits. The Federal Govern- 
ment, on the other hand, was to receive the ware- 
house receipts from the State as collateral for 
the paper money issued. This idea, however, was 
changed to a resumption of regular purchases hy 
the State of Sao Paulo for as much of each year s 
crop as seemed feasible, in order to avoid an over- 
supply upon the market. Until recently the Gov- 
ernment has been buying coffee at the rate of 
4,9 milreis per 10 kilos, at a time when the mar- 
ket price was as low as 4.5 milreis ; but it was 
impossible, of course, to buy up all that was of- 
fered at this figure. For the State of Sao Paulo 
to release part of its supply would naturally tend 
to lower prices. 

The Associacao Commercial of Santos has rec- 
ommended 7 milreis per 10 kilos as a fair price 
under frost conditions. The planters from tlic 


interior, however, arc demanding much higher 
figures. The Sao Paulo Government has made 
efforts to meet the demands of the growers by 
making it possible for them to obtain money 
more cheaply from tbe bank.s. But the banks 
themselves have now the problem of covering 
their own concessions, whicJi is by no means 
simple, so long as the financial situation in Brazil 
is complicated by the large amount of paper 
money afloat. Whatever further developments 
may occur in the immediate future,. the extremely 
cordial relations between the United States and 
Brazil inspire mufi-ial confidence, and the assur- 
ance that every aspect of the coffee situation will 
be carefully considered with reference to the in- 
terests of the importers and exporters of the re- 
spective countries. 

i:<irr>' Oil! Biiy Mure Uberlj' Bonds 


"ENGLISH BREAKFAST TEA" 


The Supervising Tea Examiner Says the Term 
May Be Applied to Any Fully 
Fermented Tea 

I FROM A ST.\FF amRESPONDENl] 
Washjxotov, 1 ). C, .Sept. 12, 1918. 
/^F late years there has been quite a difference 
of opinion among tea men as to the meaning 
of the term ■‘linglish Breakfast." Some took the 
view that it should apply only to China Congou 
teas, others claimed it might he correctly applied 
to any fully fermented teas, i. r. Congous, Tndias, 
Ceylons, Javas, Suinatras and the like. 

George* F. Mitchell, the Supervising Tea Ex- 
aminer, who has thoroughly investigated thi.s 
matter, while refraining from making an official 
statement, agrees with the latter view. He says: 

“The origin of the term ‘English Breakfast’ is 
purely American, having originated in this coun- 
try, and is not used in any other country. 'I'he 
term ‘English Breakfast’ has no significance geo- 
graphically.” 

It is understood that the name was first applied 
by a New Yorker to a highly fermented Congou 
tea, which was purchased at auction and sold in 
small packages marked “English Breakfast." • The 
term became so popular that other fully fermented 
teas like Indias and Ceylons blended with Con- 
gous w'ere sold as “English Breakfast," and gradu- 
ally the name was applied to tliese teas even when 
sold straight. It is Mr. Mitchell’s opinion that 
since the term has such a flimsy origin, and since 
for years it has been applied to other fermented 
teas than Congous, that usage would make it just 
as applicable to any fully fermented tea. He says 
it could not be applied to unfermented teas or to 
Oolongs (semi-fermented teas). Lamm. 
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ENGLAND’S 1918 TEA PROBLEMS 

A Survey of the Many Troubles With Which 
British Traders Have Had to Contend 
in the Past Twelvemonth 

[from a staff correspondent] 

London, Aug. 31, 1918, 

A X interesting survey of the tea position, espe- 
cially as it affects a business having large 
retail operations in this country, was presented 
at the recent annual meeting of the shareholders 
of Brooke, Bond & Co. in London. 

The chairman reminded his hearers that the 
British Government originally stopped the import 
of tea entirely. He declared that this very rapidly 
l^rought about a state of affairs favorable to the 
Government taking control. The trade started 
with a 40 per cent control scheme, which was fol- 
lowed by 90 per cent control, which in turn gave 
way to the present 100 per cent scheme, livery 
change has been vital, far-reaching and disturb- 
ing. 

Furthermore, businesses like Brooke, Bond have 
suffered great disabilities from the loss of those 
men who have left their service to hgbt for their 
country, and there have been <letails like the im- 
pos.sibility of obtaining Ihe necessary new ma- 
chinery and of keeping the existing machinery in 
full repair. Adequate materials have not always 
been obtainable and transport facilities have been 
seriou.sly curtailed. 

.After a review of this sort, the chairman, Gcr- 
al<l Brooke, spoke as follows; ‘‘Recently the 
Ministry of Food has called for registration of 
all tea retailers throughout the country, and a 
new system was brought into being, whereby re- 
tailers indented for their registered supplies on 
wholesale houses of their choice. We have had, 
so to speak, a general election of wholesalers, and 
the result of that election has been a gratifying 
result to your company. When the result of the 
indent figures became known we found that your 
company was suddenly called upon on July 14 to 
distrilfute weekly 25 per cent, or onc-quartcr 
more, graded, blended and packed tea than they 
have distributed .since the introduction of the 
datum period restriction. The surpri.sing thing 
IS that not only has this great increase in output 
been accomplished under the prevailing condi- 
tions, but we have actually manufactured and 
packed a substantial surplus! So that not only 
will customers obtain all the tea they require, but 
they will have a proper stock— though small — to 
cover delays in transit. Thvs we have not only 
satisfied each and every customer who has en- 


trusted us with his order, but we have .liad the 
s.itisfaction of disappointing those rivals wiio did 
not consider it possible lliat \ve slumld be able to 
handle the full requirements which the indents 
of the Ministry brought to us.*’ 

Thomas Rkfok. 


Carry On! Uuy .Mure l.iberty Uuiidit 


INDIA’S TEA CHEST INDUSTRY 

Exporters are Planning to Develop Manufac- 
turing Facilities — How the Chests 
are Made and Used 

BV LrC IEN' MkM MINCER 
Mailras, Iiulia 

'^IlF total numlwr of tea chests required for the 
^ Indian lea crop is ))ctween j, 000, 000 and 
4.000,000. Of this number not more than 1.500,- 
coo chests were, l>cfore the war, manufactured in 
this country. Patent chests are imported from 
Russia or Japan and the metal fittings required 
from England or America. Ordinary boxes arc 
imported from Japan in large quantities. H^p 
iron, nails and clips for fastening the patent 
chests also come from abri>ad. 

It is now proposed to dcvtlo]) the manufacture 
of tea chests in India, and with this end in view 
factories using "three-ply" madunery will in all 
probability be established, 'riie Indian Munitions 
Hoard handbook stales in regard to this: 

.Apart from the macliincry iisc<l, which is almost 
entirely imported, the tea industry depends very 
largely on imported stores. The chief reason f<jr 
this as regard.s chests was that exporters greatly 
preferred the patent chests, either of three-ply 
wood (as the Venesta and Acme chests) or of 
metal (as the Metallite chests), because these 
chests weighed less, were more easily closed, and 
would hold more tea. With high freights the 
advantage of a light box is obvious. The big 
Russian buyers, in fact, would not export except 
in patent chests, and were in the habit of repack- 
ing in these in Calcutta. High railway freights 
also were against the Indian sawmills competing 
successfully with Japan and other countries in the 
sup)>ly of ordinary wood chests, and except in 
Assam, 'where local boxes were largely used, the 
possil)ililies of Indian supply had hardly been 
examined. 

The limber required for tea chests is of a very 
special kind. It must contain no sap that would 
corrode the tea lead in which the tea is packed; 
must he free from any odor, as tea will take this 
up readily ; and must be well seasoned, as the tea 
is usually hot when packed, and unseasoned wood 
will warp. Examination of the question has 
shown, however, that suitable timber exists in 
India in large quantities, and that it is only 
necessary to put the producer and consumer in 
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touch with each other to secure its acceptance. 
In addition the demand for patent tea chests will 
inevitably drive this country to establish three-ply 
lactones for the manufacture of these. Messrs. 
Bird & Co. are already establishing a three-ply 
factory in Assam, and the Bengal Government is 
negotiating with another Calcutta firm for cem- 
cessions in the forests of Northern Bengal with 
the object of supplying the demand for three-ply 
tea chests in this province. 

^ Cfirry On! Bay More Liberty Bonda 

VENEZUELA'S COFFEE SITUATION 

A Review of Market Conditions During the 
1917-1918 Season in the Puerto 
Cabello District 

[STEcr.AL correspondence] 

Puerto Cabello, Venezuela, July 22, 1918. 

T he 1917-18 coffee crop of the Puerto Cabello 
district proved to be a small one — not much 
more than 50 per cent of normal. This is thought 
to have been due to damage done by unseasonable 
rains. However, in view of the rapidity with 
which stocks have been accumulating during the 
last year and a half, the effect of a small yield 
on the local coffee interests has probably been 
favorable rather than otherwise. 

Stocks on Hand and Exports 
Lack of shipping space, to Europe, where good 
prices have prevailed, and low prices in the United 
States making it for the most part unprofitable to 
ship, have combined to cause a steady increase in 
stocks. A year ago these were estimated at from 
90,oco to 120,000 bags in Puerto Cabello and ad- 
jacent interior towns, while now in the same 
region there are thought to be between 150,000 
and 200,000 bags on hand. 

Total exports of coffee from this port for 1917, 
according to unofficial figures, amounted to 26,- 
974^325 pounds. During the years 1915 and 1916 
the exports were 39,952,257 and 28,181,137 pounds, 
respectively. During the first half of 1918 exports 
showed a decided decline over the same period a 
year previous, the weights for the two periods 
having been 19,466466 pounds in 1917, and 9,970,- 
721 pounds in 1918, Since July, 1917, it has been 
impossible to ship to France, market conditions 
in the United States have not been favorable, and 
opportunities to ship to Italy have been very rare, 
so that Spain has been the most important outlet 
The following tabl^ shows the destination of ex- 
ports for the first six months of 1918; 


Destination Bags Pounds Value 

t'uracao 16,403 2,248,692 $164,813 

Italy 4,447 590,251 45,847 

Spain 25,988 3.926,955 280,189 

United States 22,315 3,070,803 238,870 

All other 1,120 134,020 5,276 

Total 70,273 9,970,721 $734,995 


During the six months in question there have 
been only three ships to Spain and one to Italy. 
The shipments to Curacao were nearly all made 
with the intention of transshipment, and consider- 
able found their Way to Spain. 

Prices and Crop Prospects 
The price of coffee has continued low, decidedly 
lower in fact than in 1917, but has not dropped to 
quite the level that was at one time feared. Dur- 
ing the current year prices have varied between 
7.6 and 9.5 cents per pound for washed coffees 
and 6.6 and 9.2 for unwashed or “trillado” grades. 
Prices were lowest in January, when values were 
more or less adjusted to the New York market. 
Since then they have risen somewhat, due to the 
hope of making shipments to Spain, where profit- 
able figures have been realized. Another factor 
that has tended to support prices has been the 
large buying of German houses, which, it is 
thought, bought in anticipation of a speedy peace. 
In many cases they took coffee from their clients 
at decidedly higher than market prices. Very 
large stocks of coffee are held by these houses. 

Weather conditions have been very favorable 
for the coming crop, and from present appear- 
ances a very large yield is expected. What the 
effect of this will be, in connection with the large 
stocks existing, cannot be at present determined. 

F. A. H. 

^ Carry On! Bay More Liberty Bond* IQ 

SMALLER COFFER IMPORTS PLANNED 
Imports of coffee, sugar and tropical fruits 
must be decreased if we are to win this war 
quickly, according to Herbert Hoover’s recent 
statement of the food programme which the peo- 
ple of the United States must adopt in o^der to 
send an American army of 3,500,000 or more men 
to Europe by next summer. 

Mr, Hoover also said : “We can secure in sail- 
ing vessels the coffee we need, if no one makes 
an overbrew,” and “we shall apparently have suf- 
ficient sugar to maintain the present consump- 
tion.” 

Carry On! Bay More Liberty Bond* 

The tea and coffee business is in real danger. 
Subscribe to the Liberty Loan and help avert it. 
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WHY JAPAN TEAS ARE INFERIOR 

Shidzuoka Buyer Claims Machinery and Fac- 
tory Methods Are Responsible for Poor 
Quality This Season 

[from a staff correspondent] 

Shidzuoka, Japan, Sept i, 1918. 
substitution of factory methods for skilled 
* hand work in the initial processes close to the 
tea gardens is responsible to a large degree for 
the falling off of the general quality of this sea- 
son's teas, according to Otis A. Poole, tlie dean 
of the American tea buyers here, Other factors 
are the use of cheap and “uningenuous” machin- 
ery and the speeding up and slighting of the work 
all along the line from cultivation to the finished 
article. The larger interests fear that the cheap 
factory methods will spread rather than decrease 
in practice. 

In commenting on the machinery Mr. Poole 
said : 

“While the machines now in use for the initial 
work may be efficient in the preparation of oxi- 
dized black teas in southern countries like Ceylon 
and India, they are of such material that contact 
with the moist Japan leaf during the process sets 
up a chemical reaction that kills the very qu.ilitie 5 
of delicacy and richness of flavor that arc present 
in hand-made and desirable in true unfermented 
green teas, leaving them instead thin, metallic and 
difficult to reflre without rendering the infusion 
bitter. 

The best hope for the expansion of the Japan 
tea trade is in a more scientiflcally designed ma- 
chine to meet local conditions, and this depends 
more on experimental and inventive genius (with 
which the Japanese are hardly on .speaking 
terms) and less on predatory appropriation of 
foreign designs (with which they are on terms of 
the most loving intimacy). A fortune awaits the 
successful discoverer— if he is a Japanese. 

“The present machine process of preparing the 
raw leaf, as demonstrated this year, is making it 
more difficult for the refirers of hasket-fired teas 
to obtain the requisite long, dark, straight style of 
leaf than for those who specialize in pan-fired 
varieties, and in the adjustment of the consuming 
trade'^in the States to the changed appearance of 
Japan teas, we shall not be surprised if future 
orders contain a larger proportion of pan -fired 
and natural leaf varieties in which the change is 
less apparent/’ Basket-Fired. 

THE AMERICAN ARMY’S COFFEE 

In a statement recently issued by the Army 
Quartermaster’s Department located at Tours, 
France, it was said that the army is now roasting 
coffee at the rate of 70,000 pounds a day, and that 
it takes 20,000 pounds of solidified alcohol a month 
to prepare the beverage for the troops in the 
trenches and on the march. 


TIN CANS TABOOED 

Food Administration Requests Packers of Tea, 
Coffee, Cocoa and Grocery Specialties 
Not to Use All-Metal Packages 

D uring the past month representatives of tlie 
tea, coffee, cocoa, spice, baking powder and 
other grocery specialty packaging trades were 
called into a series of confcreuce.s with the United 
States Food Administration to discuss the feasi- 
bility of sulistituting non-metal packages for all- 
tin containers. Without exception each trade 
agreed to abide by the wishes of the .\dininis- 
Iration, and after their present supply of all-nu-tal 
containers is used up to turn to paper and tih-er 
packages. 

To the extent that tin-top-and-liottom cans can 
be produced in thi.s country, they will be regarded 
as a proper substitute, and packers now using all- 
tin packages still have liberty of choice. None 
of the tin plate used in tin-top-and-bottom cans 
lias to be maintained at the high standard required 
for hermetically sealed goods. In this way a 
great deal of tin which otherwise would he lost 
to the world performs its Idgbcst service i)y being 
manufactured into containers for dry products. 

The purpose behind the Food Administration’s 
request is to conserve the tin and steel supply for 
war purposes. The supplies of tin arc inadequate 
for both the army and civilian needs. Steel is in 
even more of a serious .situation— it form.s about 
9c per cent of the metal going into tlie average 
tin container. In the conference with the repre- 
sentatives of the tea and coffee trade it w>as dis- 
closed that by abandoning all-metal containers the 
Government would save 397 tons of tin aiKl 
2i,ooo tons of steel in these industries alone. 

Standardized Pack.\(;es Proposed 
In addition to cutting off the metal container, 
the Food Administration has recommended the 
elimination of round packages wherever possible, 
and also certain sizes of packages that arc con- 
sidered uneconomical from the shipping and raw 
material standpoint 

Wherever possible square and oblong shapes 
are to be employed in place of round packages, to 
the end that cargo space in freight cars and else- 
where may be saved. 

Tea and coffee packages to be sold at retail are 
to be limited to one-fourth, one-half and one- 
pound containers for tea, and one, three and five- 
pound packages for coffee. Shipping cartons arc 
to be of fiber instead of wood or metal. 

Cocoa and chocolate, sweetened and unsweet- 
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ened, in powdered form, shall not be put up in 
packages smaller than one-half pound. The other 
sizes are limited to i, 5. to, 25, 50 and 100 pounds 
and barrels and cases. 

The American Spice Grinders, the new organ- 
ization which was formed in New York early in 
September, was addressed by a representative of 
the Food Administration, and later resolved as a 
body to eliminate all small packages for ground 
spices other than 2-, 4-, 8- and i6-ouiicc cartons, 
and liulk packages smaller than 6 pounds. It was 
also agreed to stop using all tin and tin-top-and- 
bottom packages as fast as present stocks are 
consumed. 

Raking powder manufacturers are also m line 
with the new package reform movement, and arc 
now experimenting with non-metal containers as 
alternatives to the all-metal carton. 

The Food .Administration has not consciously 
overlooked any item in the foodstuffs line that 
might aid in the conservation of tin and steel. 
Wholesale grocer.s and the Government officials 
have gotten together on the subject, and the 
former have heartily agreed fahat no item in the 
grocery line shall be packed in all-metal contain- 
ers excepting syrups, oils and molasses. They 
also will sell to their customers only in packing 
units instead of breaking them up, which entails 
waste of labor and material. 

Glass containers have also fallen under the 
official ban. Packers of bottled goods have been 
requested to give up the ufe of containers re- 
quiring a disproportionate amount of glass, and 
to dispense entirely with wrappers, and to de- 
pend wholly upon labels to carry their advertising 
and other matter, 

The cut of packages, etc., will not be carried so 
far that it will cmliarrass the packaging trades, 
according to a statement att'‘il)Utcd to the Food 
Administration. Rut e’'ery nuanufacturer is ex- 
pected to abide by the Administration's recom- 
mendations and also conserve further on all ma- 
terials if he can see a way to do it, even if the 
recommendations do not specifically say he should. 
In short, every packer is expected to live up to 
the spirit of the recommendations— to conserve in 
tin, steel, paper and all other materials. 

Fiber Can Makers Organize 
On September 3, at the request of the War In- 
dustries Board, the leading makers of fiber con- 
tainers effected an organization at Washington 
to assist the Government in its efforts to conserve 
tin plate and paper. A war service committee was 
appointed as follows : 

J. H. Kummer, Baltimore, chairman; Frank C. 


Rex, the Canister Company of New Jersey, 
Phillipsburg, N. J., secretary-treasurer; L. C. 
Brooks, National Paper Can Company, Milwau- 
kee; E. Taylor, Mono-Service. Company, Newark, 
X. J., and L. Treadway, St. Louis Paper Can & 
Tube Company, St. Louis. 

The Conference Committees 

The following men attended the tea and coffee 
trade conference at Washington: Fred A. Flood, 
Chase & Sanborn, Boston; T. 0 . Rudenbach, B. 
Fischer Company, Inc., New York; C. F. Blanke, 
C. F. Blanke Tea & Coffee Company, St. Louis ; 
Ross W. Weir. Ross W. Weir & Co., New York; 
George S. Wright. Dwindl-Wright Company, 
Boston; Samuel F. Irwin, L. H. Parke Company, 
Philadelphia; H. S, Heekin and Charles Lewis. 
The James Heekin Company; Cincinnati; J. W. 
Neal, Cheek-Neal Coffee Company, Houston; 
F. J. Ach, The Canbj', .Acb &. Canby Company, 
Dayton; Van Rooy and P. M. Haserodt, The 
Widlar Company, Cleveland; H, H. Hixon, 
.Armour & Co., Chicago. 

The cocoa and chocolate committee consisted 
of the following: H. C. Gallagher, H. D. Love, 
Walter Baker & Co., Ltd., Dorchester, Mass.; 
William F. R. Murray, Hershey Chocolate Com- 
pany, Hershey, Pa. ; Louis Runkel, Runkel Bros., 
Inc., New York City; B. K. Wilbur, H, 0 . W^ilbur 
& Sons, Inc., Philadelphia; II. W. Hoops, Con- 
fectionery Trade Home Manufacturers, New 
York City. 

The wholesale grocers were represented by 
.\rjay Davies, 'Easton, Pa., president of the Na- 
tional Wholesale Grocers’ Association; S. B. 
Steel and Ezra J. Warner, Chicago ; J. W. 
Merscher, Charleston. W. Vh. ; B. B. Cushman, 
Detroit; P. C. Staib, New York City; C. E. 
Pickeii, Omaha. 


Foil-Lineij Bags Not Tabooed 

Under a misapprehension that large quantities 
of tin are used in making foil-lined bags, the cof- 
fee roasters’ committee which recently went to 
Washington agreed with the War Industries 
Board to discontinue using them. The makers 
immediately got in touch with both the Food Ad- 
ministration and the War Industries Board and 
showed them that the use of these foil paokage.s 
is really conserving tin, and that instead of their 
being eliminated they should have the hearty en- 
dorsement of the tin conservation committee. 

As a result of these efforts, F. H. Millard, of 
the United States Food Administration, an- 
nounced, “No rule has, as yet, been promulgated 
elminating containers such as the sample sub- 
mitted’' (a foil-lined bag). The War Industries 
Board expressed its deep interest in this type of 
package. 

Thomas M. Royal & Co., leading manufacturers 
of foil-Un^d bags, state: 
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"It is our ititejitiou to continue making foil- 
lined bags. We. think it is our jjatriotic duty to 
keep on making them, as the tin foil wc use con- 
tains only 3 per cent tin, and our total use of this 
metal last year was less than 6 tons. 

“Thirty-six thousand tons of tin plate were 
used in the same period for cofTee and tea con- 
tainers, so wc think we are safe in saying that we 
have a patriotic duty to fulhll in making these 
containers in as large a quantity as possible. 

"In the matter of conserving shipping space, it 
is interesting to note that eighty hags occupy the 
same cubic space as a standard 1 -pound can or 
tiher container. A 5-ton truck or motor lorry 
will carry only 9,460 cans, but the same truck 
will roll along easily with 180, oco foil-lined bags 
stuck on top of it.” 

^ Carry On! Buy Morr l.llierly HuhiIm 


THOSE ARMY COFFEE ROA STICKS 
[from a staff corrf.spunuknt] 
Washington, D. C, Sept. 23, 1918.— A report 
has been going around in army circles here that 
some members of the Quartermaster’s Department 
are not especially pleased that a number of ex- 
ecutives of coffee roasting firms have answered 
the Department’s call for volunteer army coffee 
roasters. The army officials prefer men who 
actually do roast coffee, and have no ile.sire to 
draft company officials. I.amm. 


Carry On! Buy More l.l b<^rty BoikIm 


QUESTIONXAIRES FOR CACAO TRADE 
The war service committee of the Cocoa Bean 
Importers’ Association has warned its members to 
promptly return to the War Trade Board at 
Washington the questionnaires which were sent 
out to the cacao trade some time ago. These ques- 
tionnaires must be filled out and filed with the 
War Board if importers desire to obtain import 
allocations and licenses for cacao beans for the 
remainder of 1918. 


^ t'arry On! Buy Mor^ Liberty Bundn ^ 


the ARMY'S SOLUBLE COFFEE 
Reports from the American army in France in- 
dicate that soluble coffee is proving to be an 
admirable drink for troops in front-line positions. 
The coffee contains a high percentage of caffein 
and affords an excellent stimulant for troops in 
front-line positions. It also takes the place of the 
native wines, which army officials find undesirable 
for our soldiers because of their alcoholic content 
and impurities. 


MORE PROFITS FOR ROASTERS 

Food Administration Agrees to Price Advances 
on Bulk and Certain Specified Pack- 
age Coffees Sufficient to Equal 
Pre-War Profits 

[from a JiT.SFF I'ORRFSPONDK.NT] 

W.vsmxcTos, 1 ). C., Oct. 3, 1918. 
Dh'RMfSSlOX to advance the price of bulk 
^ roasted coffee sufficient to offset the increas- 
ing cost of doing business lias finally been ob- 
tained by the coffee-roasting trade from the 
United States I'ood .\dniinistration. 'I'he follow- 
ing telegram was sent yesterday fn»m the Wash- 
ington office of tlie .Administration to coffee roast- 
ers tliroughout the country : 

"Wliile opposed to a general advance in the 
price of roasted coffee to the consumer, the Food 
.\diniinslratiou will permit, where necessary, on 
bulk roasted coffee an advance sufficient in price 
to insure roasters a profit in cents per pound 
equal to their pre-war iirofits. Owing to the 
elimination of expensive packages and the con- 
sequent saving on this item, it is assumed that an 
advance on package coffees is not warranted. 
I'uM statements satisfactory to tlie Food Admin- 
istration will be required showing that the ad- 
vance on bulk roastc<l coffee docs nut exceed pre- 
war profits and i.s warranted in each particular 
case.” 

What Wknt Bffork 

The coffee roasters have been appealing to 
Washington for several weeks for permission to 
advance prices. In fact, some firms announced 
they proposed to increase their prices. When the 
announcements reached Washington early in Se|)- 
tember the I'ood .Administration sent the follow- 
ing telegram to the .National Coffee Roasters’ 
.Association and other organizations for dis- 
semination among their members: 

"The Food Administration w'ould look with 
displeasure on any advance in roasted coffee at 
the moment. We trust you will use your in- 
fluence with your members to prevent any ad- 
vance in roasted prices.” 

The h'ood Administration received assurances 
from roasters all over the country that tliey would 
abide by the wishes of the Administration. A 
special resolution of endorsement was received 
from the New York branch of the National Cof- 
fee Roasters’ Association. It said: "The New 
York branch of the National Coffee Roasters’ 
Association desires to go on record as heartily 
supporting the National Food Administration in 
their attitude relative to roasted coffee prices, 
which, in their judgment, they consider necessary 
to the winning of the war." Lamm. 
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Some Package Brands Favored 
On Octol)cr 7 the Food Administration recon- 
sidered the matter of package coffees, and decided 
to extend the profits allowed on roasted coffee to 
apply to packers using fiber or other packages 
than tin containers. Consideration is asked for 
milds in blends in view of their low price as com- 
pared with pre-war quotations. 


New York Roasters Express Relief 
Coffee roasters in New York have felt the pinch 
of increasing costs, and consequently they feel 
that the Food Administration’s permission to ad- 
vance prices, as outlined in the foregoing, will 
bring considerable relief. 

Green coffee traders look upon the price ad- 
vance in roasted coffee with considerable jcalousy. 
They have been complaining for some time about 
the Government regulations restricting them to a 
margin of profit that is constantly narrowing as 
the Brazilian prices continue to go upward. 


New Orleans Advances Prices 

On October 5 the New Orleans roasters had 
decided on their rates of advance, as shown in the 
following telegram from our correspondent; 

New Orleans, La., Oct. 5 .— All roasters here 
advancing prices, Saturday, 2 to 3 cents per pound 
on basis statement of Food Administration. In- 
cludes Merchants’ Coffee Company, American 
Coffee Company, Southern Coffee Mills and 
others, Casanas has no statement regarding 
action by members of association. 

E. K. Pelton. 

(The last sentence refers to the National Coffee 
Roasters’ Association,] 


Carry On! Hiiy More lilher(>- Bonilii ]i9 

CHICORY CROP PROSPECTS 
Chicory growers report that, while this year’s 
acreage of chicory actually planted is not quite as 
large as usual, the present outlook is for a fair 
average crop. The crop of 1916 was almost a 
total failure, and last year's production was short, 
which will mean a bare market when the new 
crop begins to arrive. In an effort to offset this 
shortage, growers contracted for a larger acreage 
than usual this year, but farm hands were drafted 
for war work, and as a consequence the acreage 
was reduced. 


One of the many patriotic signs posted in the 
National Cash Register Company at Dayton 
reads : “The road to Berlin begins at your bench.” 


LIBERTY BONDS IN NEW YORK 

Fourth Loan Campaign is Actively Under 
Way in the Coffee, Tea and 
Spice Trades 

T he coffee, tea and spice trades in New York 
have oi^anized for the Fourth Loan, and are 
conducting a strenuous campaign in an effort to 
exceed the total < 5 f the Third Loan subscription, 
which amounted to $2,628,950. 

Reuben J. Ross, special representative of the 
Liberty Loan Committee, who was in charge of 
the Third Loan campaign in the trade, is again 
on hand. Headquarters have been established at 
99 Front street, in the office of C. G. Bullard & 
Co. 

John W. Edmonds, of Hard & Rand, is chair- 
man of the Coffee, Tea and Spice Trade Com- 
mittee. The other members are: James M. 
Montgomery, vice-chairman; Milton E. Hillman, 
secretary; W. H. Aborn, publicity, and IL L. 
Jones, chairman for Brooklyn. 

The coffee trade committee is: Stephen H, 
Dorr, William Bayne, Jf., M. R. Mayer, Christian 
Arndt, Leon Israel, C L. Meehan T. S. B. Neil- 
sen, Frank C. Russell, Victor A. Cahill, Walter 
D. Stuart and B. B. Peabody. 

The tea trade committee consists of T. Ridgway 
Macy, Robert L. Hecht, S. L. Davis and Thomas 
Dunne. 

George S. Hutton and J. Melville Morris com- 
prise the spice trade committee. 

On October 8 the total subscriptions secured 
were approximately $1,141,000. The quota for the 
trade is $3,000,000, just twice that of the third 
loan amount. Some of the larger subscriptions 
secured thus are; Carter, Macy & Co., $145,000; 
Hard & Rand, $100,000; Leon Israel & Bros., 
$50,000; J. Aron & Co., $50,000; Winter, Son & 
Co., $25,000; A. C. Israel, $25,oco; Sorenson & 
Neilson, $20,000: J. W. Edmonds, $15,000: H. F. 
McCreery, $15,000; S. A. Schonbrunn & Co., 
$12,500. The following subscribed $io,ooo'each : 
J. H. Recknagel & Son, George F. Wiemann 
Company, John E. Johnson, Antioquia Com- 
mercial Corporation, Baker Importing Company, 
Irwin-Harrisons & Crosfield, A.. Rosenthal & 
Sons and Williams, Russell & Co. 


^ Carry On! Buy More Liberty Bonds )B| 

A GREAT HELP IN HIS BUSINESS 
A. A, PiJi, Eugene, Ore., writes; “Enclosed please 
find check for $3.00, for which renew my subscription to 
your valuable Journal fnr two years. I consider this 
money well spent, as the information is a great help in 
my business." 
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BENEVOLENT VALORIZATION 


Goveramenl-Owned Corporation Planned to 
Stabilize the Coffee Market, Control 
Speculation and Protect the 
Consumer 


DECAUSE of the increasing difficulty in haii- 
^ dling the coffee situation in the best interests 
of the Allied Powers, Washingt<Jn authorities arc 
said to be working on plans for a Government- 
owned corporation to stabilize the coffee market 
here and in Brazil, control speculation, give the 
roaster a square deal and protect the consumer. 

Among other contributing causes for this con- 
templated action is the charge that certain firms 
in the green coffee trade, by means of pyramiding 
purchases, are making excessive profits not con- 
templated when the revised coffee regulations 
permitting the averaging of profits were promul- 
gated. 

The War Trade Board, the Food Administra- 
tion and the Shipping Board had formulated plans 
for the proposed corporation along lines similar 
to the sugar and wheat equalization boards, when 
the State Department intervened and tlie matter 
was held in abeyance, pending certain diplomatic 
representations and exchanges between the United 
States, Brazil and other coffee-producing conn- 
tries. 

Meanwhile much uncertainty prevails in the 
coffee trade. It Is realized that any Federal buy- 
ing plan is likely to lead to complete Govern- 
mental control of coffee distribution from im- 
porter to consumer. The trade is now facing the 
possibility of rationed supplies. 


Carry Oil! Buy More Mberty Bond* 


“M & r COFFEE BRAND PROHIBITED 

Because the public might be misled into be- 
lieving it was purchasing genuine Mocha and 
Java coffee, the Federal Trade Commission has 
ordereetthe E. E. Gray Coffee Company, Boston, 
to discontinue use of its trade name “M & J,” or 
to so qualify the term as to remove all possibility 
of such misunderstanding. 

The Gray Company, which sells coffee blends 
composed of “Santos” and “Colombian” coffees, 
agreed to issuance of the Commission’s order 
without introduction of testimony. 

f’arry On! Buy More Liberty Bond* 

How sound is your patriotism ? Will you back 
it up with your dollars? Money talks! 


GAS ROASTING TO SAVE COAL 


Some Chicago Roasters Change Over at the 
Suggestion of the Local Fuel Adminis- 
trator — No Order from Washington 


ACTING upon the suggestion of Harold 
** Almcrt, Director of Conservation, Illinois 
Division, U. S. Fuel Administration, some of the 
large Chicago coffee roasters are changing their 
roasting equipments over from coal to gas. The 
plants, of the Durand & Kasper Company and 
Cliasc & Sanborn have been so altered within the 
last six weeks. 

Xo orders or suggestions to change over coffee- 
roasting plants from coal to gas have been issued 
by the Gas Section of the Fuel Administratioti in 
Washington, and at last accounts the Administra- 
tion had no intention of placing any restriction 
on the use of coal for roasting cqffcc. Washing- 
ton, however, admits that sometimes local admin- 
istrators act independently, and this is ai»parently 
what happened in Chicago, 

According to Mr. Almert, the Illinois conserva- 
tion department “has initiatcil no investigation or 
issued any order*' prohibiting the use of coal or 
coke by coffee-roasting establishments, but 
wherever the latter reported difficulty in getting 
supplies the department investigated, and in some 
cases advised changing over from coal to gas, 
thinking it was cheaper. But that was before 
the local gas company was granted a 65 per cent 
increase on gas for industrial consumption, mak- 
ing the roasters fuel cost considerably higher on 
gas than on coal. However, Mr. .Mmert says that, 
looking at the proposition from tlic viewpoint of 
the consumer, this increase means an a<ldcd cost 
of only 1/100 of a cent a pound; wherefore, he 
put it up to the roasters as a body as to whether 
they wouldn’t patriotically volunteer to make the 
change because of the expected winter shortage, 
even if it did cost them more, l)ecause only in 
thi.s way would it be possible to supply house- 
holders and those industries which could not be 
reached with gas service or which could not use 
gas or oil. 

Curry On! Buy More Liberty Rond* ^ 


COFFEE PROPAGANDA OFFICE IN N. Y. 

The Sociedadc Promotora da Defeza do Cafe, 
the Brazilian organization for promoting tlie. con- 
sumption of coffee in this country, ha.s opened an 
American office at 74 Wall street. New York, with 
Th. Langgaard de Menezes, the society's Ameri- 
can representative, in charge. 
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COFFEE ROASTERS TO CONVENE 


Annual Meeting of the National Coffee Roast- 
ers' Association Will Be Held at 
Cleveland, November 13-14 


T he eighth annual convention of the Xational 
Coffee Roasters’ Association will he held No- 
vember 13 and 14 at the Hotel Winton, Cleve- 
land. Carl W. Brand, of the Widlar Company, 
Cleveland, chairman of the convention committee, 
states that it will he a strictly biisine.ss and win- 
the-vvar meeting. 

Mr. Brand wa.s guest at a luncheon at the 
Bankers’ Club of New York on the evening of 
September 25, attended by twenty-two members 
of the local branch of the national organization. 
He told them something about the plans for the 
coming meeting and urged a goodly representa- 
tion from New York. 

According to Mr. Brand one of the important 
topics to be discussed will be the feasibility of 
discontinuing the practice of prepaying freight 
charges, making them f. 0. K the point of ship- 
ment instead. He also stated that plans are under 
way for increasing the service rendered to mem- 
bers, and this will 1 c taken up at the convention 
sessions. 

Tn view of Cleveland's central location, and 
also because of the urgent need for fullest co- 
operation among coffee roasters in order to meet 
war-time problems, the convention committee 
anticipates a large attendance. cordial invita- 
tion is extended to the ladies. 

G. W. Toms, secretary of the organization, has 
requested that suggestions for subjects to be pre- 
sented at the convention be .submitted to him. 

The meml)ers of the convention committee, in 
addition to Chairman Brand, are; John A. 
Brahncy, The Wm. Edwards Company, Cleve- 
land; Emmett G. Beeson, National Grocer Com- 
pany, Detroit; M. H. Gasser, The Gasser Coffee 
Company, Toledo, and Frank S. Hannon, The 
Weideman Company, Cleveland. 

The annual dinner is scheduled on the evening 
of Wednesday, November 13. at the Hotel Winton. 


THE ARMY’S TEA AND COCOA NEEDS 

[from .STAFF CORRRSPONDENtI 
Washington, D. C, Sept. 30, 19*8. — The fol- 
lowing lots of tea are to be purchased soon by 
the Quartcrmaster'.s Department of the army: 
240 half packages. of Ceylon; I 44»572 pounds of 
English Breakfast, in bulk; 16,060 pounds of 
Oolong, in bulk; 360 pounds of Oolong, in fiber 


cans; 27,818 pounds of gunpowder: 19,5^0 pounds 
of Young Hyson, in bulk. The Department will 
purchase 300 pounds of breakfast cocoa in 5-pound 
also purchase 300 pounds of breakfast cocoa in 
5-pound cans, and 77,640 pounds in half-pound 
cans. 

The. foregoing articles are for use in this 
country in addition to stocks already on hand. 
No tea is purchased in the United States for our 
overseas forces, it being brought direct from pro- 
ducing countries. Lamm. 

Ciirr}' Oil! Hr>' More Liberty Bonds ^ 

JAVA AND SUMATRA TEAS 

Returns to the end of 1917 show that there were 
twenty-five tea plantations on Sumatra's East 
Coast, with a total area of about 8,000 hectares, 
The shipments in 1917 amounted to 3,583,274 half 
kilos, as against 3.066,880 half kilos in 1916 and 
1,276,614 half kilos in 1915. 

Total exports of tea from Java to Canada 
and America in 1917 were 32,568,000 half kilos, 
and from January i to May 1 i,. 542,000 to Canada 
and 8,872,000 to the United States, as against 
1,230,150 during the same period of 1917. 


Curry On! Buy .More Liberty Bonds 


MUSIC FOR THE NAVY 
The Lower Wall Street Business Men’s Asso- 
ciation’s drive for donations of musical instru- 
ments for our sailors has developed a larger field 
tlian was anticipated. Unexpected calls are being 
received from the Red Cross and the War Camp 
Community Service as well as sailors. 

Of the donations already made, 75 per cent 
have come from business women. To enlist the 
co-operation of other women a patriotic meeting 
for the fair sex was held September 26 at the 
New York Sugar and Coffee Exchange. Promi- 
nent men and women made speeches, and music 
was furnished by the Armed Guard U. S. N- 
Orchestra. « 


COFFEE EXCHANGE PRESIDENT OUT 
George W. Lawrence, who has been president 
of the New York Coffee and Sugar Exchange 
since January, 1917, resigned in September to 
devote his efforts more fully to his duties as head 
of the Coffee Division of the United States Food 
Administration. Mr. Lawrence has served the 
Exchange for nine years in the offices of presi- 
dent, vice-president and on the board of gov- 


ernors. 
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COFFEE RULE CHANGED 


The Food Administration Has Amended Regu- 
lation No. 1 Covering Reasonable Profits 
on Green Coffee 


T he Food Administration’s regulations gov- 
erning importers, wholesalers, retailers and 
all other dealers, either buying or selling green cof- 
fee, have again been amended. On September ii 
an or<ier was issued changing Rule i, covering 
rcasonalile proiits, to read as follows: 

Rule I. Licensees Entitled to Reasonable 
Profit— The. licensee in any sale of green cdTee 
shall take tio more than a reasonalde profit over 
the cost of the particular coffee sold, provided 
that any sale of spot coffee shall be made at not 
wore than a reasonable pro^t over the arerafie 
cost of his entire slock of spot coffee. Each 
growth of coffee shall he averaged separately. 

The licensee in arriving at the cost shall in- 
clude any gain or loss resulting fr<un any actual 
hedging transaction on a coffee exchange. For 
the purpose of this rule an actual hedging trans- 
action on a coffee exchange shall only include 
transactions in which the sale or purcliasc iiuidc 
is finally closed or offset. 

In calculating the profit permitted by this rule 
the licensee shall not include the gain or loss from 
more than one hedging transaction on the same 
lot or stuck of coffee. But the position of this 
transaction may he switched from one inomh to 
another, provided that all proiits or losses from 
any hedging transaction, and all facts regarding 
the switching of any hedge from (me month to 
another, are included in the licensee’s reports. 

The. licensee shall keep any speculative aoconiit 
of the coffee exchange entirely separate from 
such hedging transactions, and the gailn or loss 
resulting therefrom shall net be considered in 
determining the cost of his hedged stock of coffec. 

Note ]. Attention is cnlleil to tieneral UiiU- 
in* all licensee'.;, which prohibits the makiiii; of c-niiliiiiriiiini 
sales. Under tliat rtile combination sales t>( two Krowllis 
of_ coffec. for exaniiile. Rto and Ouatcmala, at an avoraKi- 
tirice. or nf separate prices that would »;ive an excessive 
i rofiton eitlicr. are proliibifed. 

Note This cmoutmciit rt/'/'/iVj /<> clJ sales uiaJe after 
the liaic thereof. 

-As regards trading on the Xew York Coffee 
and ?ugar Exchange, the Food Administration 
warned the ineiiihers that after September l,^ 
trading in coffee for delivery in December would 
not be permitted, except for actual liquidation of 
December contracts outstanding at the lime. The 
Exchange members were also warned that no 
member shall receive delivery for himself if he 
does not hold a license, nor for a cn.stomer who 
does not hold 3 license. 

NEW COFFEE niPORT RTT.E 
The War Trade Board has issued a new rule, 
Xo. 2J4, which is to the effect that coffee import 


license luimbers will in future be accepted by 
United States Consuls at the port of shipment 
only oil direct information from the War Trade 
Board, either hy cable at the licensee’s expense 
or hy mail, as desired. Consular agents are not 
permitted to accept license luiniliers furnished 
them hy shiiipers. as they have heretofore done. 
Importers who wish their numbers cabled sliould 
inimcdiately arrange for this service with the 
Bureau of Imports. War Trade Board, at Wash- 
ington. rhe rule went into effect October i. 

* ' 4'urr>' Oil! liny >liir<‘ IIoikIii 

A CRITICISM OF TlvA RATIONING 
British tea man in talking about the ration- 
ing of tea recalled that the London tea market 
season, according to immemorial custom, has been 
supposed to close on May .ti, He pointed out 
that on that date this year the stock of tea in the 
United Kingdom was lud less than 103,636.000 
pounds, against an average at the same period for 
each of the previous six years of only ^>,783,000 
)H)iinds. 

Upon this he scouted the necessity for a 
system of rationing under which every tea 
drinker in the land sliould be limited to two 
ounces per week, and all dealers thereupon forced 
into a most deplorable scramlik* for customers to 
register with them for their supplies. He further- 
luorc declared that the shortage in tea experienced 
la.st October and November was caused by the 
controlling authorities being unable to spare the 
ships to fetch it here from the producing countries. 
When the Government, however, began to deal 
in tea itself the ships were found, and the above- 
mentioned stock of over a hundred million 
pounds is the result. Ho added that the present 
stock was the largest at the end of May that has 
ever been known in the tea trade. It is perhaps 
small wonder that when these figures liecame 
known national tea rationing was postponed. 

Carry On! Uuy Mor'r IJlierty Bonds ^ 

XAVY AWARDS TEA CONTRACTS 
(from a .staff CORRFSroNDENT] 

Waski.\(;ton, D. C., Sept. 23, 1918.— M. J. 
BraiVdeiistcin & Co., San Eraneiseo, have been 
awarded a contract hy the Navy Department to 
supply 150,000 pounds of tea to the Ikooklyn 
navy yard at $38,625. and 15,000 p(Jiin(ls of tea to 
the Mare Island navy yard at $3,675. 

J. C. Whitney & Co., Cliicago, have secured a 
similar contract to also supply 150,000 pounds of 
tea to the Brooklyn maw yard at $41,250. 
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WHO’S WHO IN THE TRADE 


An Appreciation of Stephen H. Dorr, President 
of the New York Coffee and 
Sugar Exchange 

S tephen H. dorr, who on Octolicr 7 was 
elected president of the New York Coffee and 
Sugar Exchange, succeeding George W. Law- 
rence, is a happy choice for this important office, 
lie has the confidence of his fellows, is senior 
partner of a firm of standing in the coffw trade, 
and has a clean-cut reputation for business in- 
tregrity. 

Tt requires more than ordinary tact and ex- 
ecutive ability to conduct the affairs of the Coffee 
Exchange, especially under present war-time con- 
ditions. It is generally agreed that Mr. Dorr 
possesses the necessary qualifications and will be 
equal to the requirements. He states that he has 
certain plans in mind designed to increase the use- 
fulness of the Exchange, but that many of them 
will doubtless have to await the end of the war. 

Mr. Dorr was born in Orange, N. J. Before his 
education was completed his father died, and he 
was obliged to begin working at the age of six- 
teen. He has always been in the coffee trade, 
starting as office boy with Taylor & Taube, coffee 
and sugar brokers. New \ork. Before leaving 
this firm, at the age of twenty-one, to start in 
business on his own account, he had charge of 
the coffee department. 

In 1898 he entered into partnership with Francis 
I>. Arnold, son of B. G. .Arnold, the well-known 
••Coffee King” of his day. The elder Arnold was 
the first president of the Coffee Exchange. Francis 
D. Arnold died in 1906, but the firm name con- 
tinues as Arnold, Dorr & Co., and is to-day one 
of the leading coffee brokerage houses of the 
country. 

Mr. Dorr’s son, Goldthwaite H. Dorr, is serv- 
ing in Italy with the Harvard unit Red Cross 
.Ambulance. He has been awarded a Medal of 
Valor by the King of Italy. Mr. Dorr’s oldest 
son, the late Stephen H. Dorr, Jr., has made the 
supreme sacrifice. He was in the United States 
.Aviation Service, and was killed on August 20, 
1917, while flying at Toronto, Canada. In testi- 
mony of his service to the cause an aviation field 
at Arcadia, Fla., has been named for him. Mr. 
Dorr’s daughter, Virginia, is driving an ambu- 
lance for the Red Cross Ambulance Corps in 
New York. 

Mr. Dorr has been vice-president of the New 
York Coffee and Sugar Exchange for one year 


and a member of the board of governors for eight 
years. He was chairman of the New York Cof- 
fee, Tea and Spice Trade Committee for the 
Third Liberty Loan. He was a member of the 
Coffee Advisory Committee lately appointed by 
Herbert Hoover to co-operate in matters affecting 
the coffee trade. 

Mr. Dorr is prominent socially, not only in his 
home town at Nutlcy, N. J., but also throughout 
Greater New A^ork. He is a member of the 
Yountakah Country Club, Nutley, N. J.j the 
Wyandanch Club, Smithtown, L. L, and the New 
York Club and Downtown Association of New 
York. 


YOUTH AND THE LURE OF COFFEE 
James Lane Allen, in The Kentucky Warbler, 
again tells a tale of the Blue Grass country and 
of a young hero who wanders after a bird’s note 
to find romance and the key to his own locked 
nature. 

Here is an incident from his first forest ad- 
venture : “There wtas one tree he curiously 
looked around for, positive that he should not be 
blind to it if fortunate enough to set his eyes on 
one— the coffee tree. That is, he felt sure he’d 
recognize it if it yielded coffee ready to drink, 
of which never in his life had they given him 
enough. Not once throughout his long troubled 
experience as to being fed had he been allowed as 
much coffee as he craved. Once, when younger, 
he had heard some one say that the only tree in 
all the American forests that bore the name of 
Kentucky was the Kentucky coffee tree, and he 
had instantly conceived a desire to pay a visit in 
secret to that corner of the woods. To take his 
cup and a few lumps of sugar and sit under the 
boughs and catch the coffee as it dripped down. 

No one to hold him back ... as much 
as he wanted at last. . . . The Kentucky coffee 
tree — his favorite in Nature !” 


PRIORITY FOR COFFEE 
Coffee and baking powder are listed among the 
foods which the War Industries Board has 
grouped in Class l of its priority classifications. 
This list governs the supply of fuel, labor, ma- 
terials, capital and transportation facilities. 

Food containers and cotton, jute and hemp 
bags are placed in Class 4. 

ja Carry On! Bny More IJberty Bonds 

The chief business of the tea and coffee trade 
to-day is to help win the war. 



SPICES AND EXTRACTS 

Q A department of particular interest to spices importers, grinders and dealers 
and mamitacturers of flavoring extracts, perfumes and toilet preparations. 


NEW SPICE SECTION APPROVED 


The Formation of a Grinders' Auxiliary to the 
American Trade Spice Association 
Has Been Agreed Upon 

A t a meeting held in New York on September 
25, the directors of the American Spice 
Trade Association approved the organization of 
the American Spice Grinders’ Section of the 
parent body. A special meeting of the associa- 
tion has been called for October 23 in New York 
to pass on the directors’ action, and also to dis- 
cuss the question of increasing the dues, engaging 
a paid secretary and a permanent counsel for the 
association and other pressing matters of interest 
to the spice trade generally. 

The American Sprice Grinders' Section was first 
proposed at the Inst annual meeting of the Spice 
Trade Association for the purpose of broadening 
the service of the association to its manufacturing 
members. At that time W. W. McCormick, John 
Clarke, R. E. Heekin, J. W. Koehrman and J. D. 
Warfield w'ere appointed as a committee to can- 
vass the situation and report to the directors. 

The committee reported at a two-session con- 
ference held in New York early in September. 
John Clarke, who is vice-president of the Ameri- 
can Spice Trade Association, first presided as 
chairman, but made way for S. J. Sheror, of the 
Shercr-Gillct Company, to represent the manu- 
facturing element of the association. N. L. 
Schmid, of the Woolson Spice Company, was 
chosen temporary secretary. During the confer- 
ence it developed that if the spice association 
could not accept the -proposal the grinders would 
try to form a section with the American Specially 
Manufacturers’ Association. 

F. H. Millard, representing the U. S. Food .Ad- 
ministration, asked the spice men present to do 
their utmost to economize in the use of tin and 
steel, and to do away with the use of all-metal 
and uneconomical cartons. The conference dis- 
cussed Mr. Millard’s recommendations, and re- 
solved to eliminate all small packages for ground 
spices, other than 2-, 4-, 8- and i6'Ounce contain- 
ers and bulk packages smaller than 6 pounds. 
The spice men also agreed to substitute paper and 


liber packages for all-tin and tin top-and-l'ottom 
containers as soon as their present stocks of 
nietalHc cartons are used up. 

The following linns interested in the spice 
trade were represented at the meeting: 

.Austin Nichols Ounpany, H. lAschcr & Co., 
Knickerbocker Mills Company, and John Clarke 
it Co., of New York; Clawson & Co., A, Colhiini 
Company, J. K, Laudenslager, Mcllvaine Fn>s., 
L. fl. Parke Company, and Weikcl & Smith Spice 
Company, of Philadelphia; McCormick & Co., and 
W. H. Crawford Company, of Baltimore: Hanley 
it Kinsella Coffee & Since Company, St. T.ouis: 
licckin Spice Company, Cincinnati; Sherer-Oillelt 
Company, Wixon Spice Company, and Thomson 
it Taylor Spice (Jonipany, of Chicago : Jones Bros. 
Company, Brooklyn; 1 ). k L. Slade Company, 
Boston; Widlar Company, Cleveland, and the 
Woolson Spice Company, Toledo. 

■ ^ <'arry On! Buy >lore M Ueriy noinl* ^ 

EXTRACT MAKERS* TROUBLES 


Some of the Vexing Problems Which Are Dis- 
turbing Manufacturers of Food 
and Beverage Flavors 

'T'HE flavoring extract manufacturing trade lias 
^ ,bccn in an unsettled condition for several 
months, owing to Internal Revenue regulations. 
To clear up* the uncertainty existing in the minds 
of members of the Flavoring Extract Manufac- 
turers’ Association, President I'. P. Beers re- 
cently headed a committee of six to confer with 
Deputy Internal Revenue Commissioner West at 
Wa.shington. 

Some of the matters that have been disturbing 
the trade arc: statements by some local revenue 
inspectors to retail merchants that they should 
have an internal revenue license to handle flavor- 
ing extracts, even when sold for proper purposes; 
declarations by certain inspectors that all prepara- 
tions containing non-beverage alcohol should he 
labeled, ‘This preparation has been made with 
non-beverage alcohol, and the sale or use thereof 
for beverage purposes will render the vendor or 
user liable to severe penalties” ; rumors that 
flavoring extract manufacturers using non- 
beverage alcohol might have to take out rectifiers' 
licenses, and wholesalers and retailers of those 
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extracts migiit liavc to have wholesale and retail 
liquor dealers’ licenses. 

At the conference Commissioner West said that 
retailers do not require a license, that the label 
quoted above is not necessary except on such 
articles as are generally used by physicians and 
pharmacists, and that rectilier aiul liquor dealer 
licenses are not required unless the articles are 
sold for beverage purposes. The Commissioner 
also suggested that extract manufacturers, whole- 
salers and retailers, advise the Washington 
officials if an inspector or collector endeavors to 
assess licenses against them. 

At the hearing the committee was informed 
that the Internal Revenue Department insisted 
upon a standard for snb-standard non-alcoholic 
beverages, and that manufacturers would be re- 
quired to live up to it. The association was asked 
to submit standards, and has the matter under 
consideration. 

(’arry On! Huy More I.Uierty ^ 

SPICE PRICES IN CANADA 

In the Past Year Quotations Have Shown a 
Sharp Advance and Supplies Are 
Hard to Find 

[SPECIAI. COKKKSPONUENCI- ] 

Kin<;stox, Ont., Sept. 13, 1918. 
POURING the past year the prices of spices in 
^ Canada have risen sharply, and importers 
find it difficult to obtain supplies in sufficient 
quantities to take care of the demand. Peppers, 
which a year ago sold at 35 to 38 cents for black 
and 38 to 45 cents for white, are now 44 to 46 
cents and 50 to 55 cents a pound,. respectively. 
Cloves are reported rather scarce and in moderate 
demand ; prices which last year ranged from 40 to 
55 cents are now 75 to 85 cents a pound. Allspice 
is in active demand in a rising market. 

It is stated that stocks of nutmeg.s in first hands 
are small and poorly assorted; prices during the 
year have advanced about 5 cents a pound. 
Gingers show little change, tlioiigli Jamaicas are 
higher owing to brisk export demand which has 
depleted spot stocks; prices ranged from 25 to 
35 cents a year ago and are now 30 to 40 cents. 
Paprika is higher in price, due to existing con- 
ditions of transportation, the bulk of supplies 
coming from Spain with few bottoms available. 

Many grades of seeds and herbs are quite ac- 
tive. Importers are finding that, because of high 
prices abroad, they are able to use spot stocks to 
advantage to fill urgent orders. Spot supply, as 
a consequence, has been depleted, ami celery seed, 


caraway and thyme are considerably higher. Mus- 
tard seed, which brought 25 to 30 cents a pound 
last year, is 38 to 45 cci’ts to-day. 

Carry On! Buy Mnrr 1.11>erty Bondn 

GUADELOUPE’S VANILLA CROP 

A Bumper Harvest Was Produced in the First 
Five Months of 1918, and Most of It 
Was Sent to the United States 
[SI’KCI.VL correspoxdexceJ 
Gewoklol pe, V .W. 1 ., July 16, 1918. 

T he crop of vanilla harvested and cured dur- 
ing the first five months of 1918 proved to be 
the best that Guadeloupe has ever produced. The 
following table gives the figures for the exports 
of vanilla ami vantllon during 1915. 1916, I9U sri'i 
the first six mouths of 1918: 

* Exj)orts to 

Tiital llxports I'rited Stales 

Year Pounds \'akie Pounds Value 

191.^ 42,441 $4li.372 84,842 $37,63U 

1916 69.41(1 «8.382 fil.R’ll 44,971 

1917 41,985 C7,824 37, DUD 63,1170 

191H qian. l junc 3(i) 69,652 113,1)07 

l-'igures for the total exports of these products 
• during the first half of 1918 are not available, but 
it is an established fact that almost all of the .ship- 
ments went to the United States. 

In spite of the exceptionally large crop prices 
for both green and cured beans did not fall below 
those paid during 1917, the average prices for both 
years having been 4 francs per kilo for green 
beans and 20 francs per kilo for well-cured beans. 
There were several new buyers in the field, and 
competition was keen. 

Most of the exporters succeeded in shipping their 
goods before the War Trade Board prohibited 
the inipoitatioi\ of vanilla from the West Indies, 
but two or three of them delayed too long and 
now have stocks on their hands.. Estimates as to 
the quantity of cured beans now in Guadeloupe 
vary widely, but it is very probable that the total 
docs not exceed i8,oco pounds. H. T. W. 

CHrry On! Buy More l.lberly Bnini>' ^ 

ESSENTIAL OIL REAPPRATSRMENT 
On reappraisal of a shipment of essential oil 
from Batavia, Java, the Board of General Ap- 
praisers, New York, set the rate at 8 florins in- 
stead of 4.26 florins, as entered. The drums were 
added. 

NEW YORK SPICES UNIFORMLY GOOD 
A survey of the quality of spices used by New 
York City sausage manufacturers indicates that 
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the various spices on the mafket in New York are 
uniformly up to standard. Of forty-four samples 
tested only ten showed variations from the De- 
partment of Agriculture’s standards, and these 
variations were so slight as to be negligible. 


Curry On! liny More I.i lierty Ronds 


GROCERY TRADE DIGEST 

The most important news happenings 
of the month boiled down for busy 
readers. 


Grocf.rs Hkhind Pai’f.u Savinc Drivk 
Roth wholesale and retail grocers have been 
requested by the War Industries Bnard to co- 
operate in the conservation of the paper supply. 
The Pulp and Paper Section declared in its bul- 
letin to grocers that pulp and paper mills have 
been placed upon the preference list with the ex- 
press understanding that all waste be eliminated 
and every possible economy be practised. Tiic 
statement also pointed out that “Grocers are im- 
portant users of paper and are expected to make 
a substantial curtailment in their annual require- 
ments. Unless they do this their supply for es- 
sential purposes cannot be maintaineil." 

Macaroni Packagfs Standardi'/fu 
Several representatives of the alimentary paste 
industry recently agreed to hereafter restrict 
themselves to putting up their macaroni, spa- 
ghetti and noodles in three standard size packages. 


Salt Men on Conservation Basis 
Salt producers have agreed to the Food ;\d- 
niinistration's request to conserve war necessities 
and will pack their product in only five, ten, 
twenty-five and larger standardized cotton sacks. 
When packed in wood the barrels will be hooped 
v^^lth wood instead of steel. 

The Sugar Situation 

America, which exported 140,000,000 bushels of 
wheat in the closing crop year, where less than 
20,000,000 bushels surplus appeared, is called upon 
now to exercise like virtue with sugar. Ihe 
burden of maintaining Allied supplies falls on our 
resources. Xo sugar comes from Central Europe, 
none from Java; from Hawaii and West Indies 
less than usual. French sugar territory is over- 
run by German aniiies; French sugar mills are 


taken and destroyed. Submarine sinkings anfi' 
losses by battle have cost us great stores; labor • 
shortage makes inroads on production. 

For England the allowance is two pounds of 
sugar a month; for France, one' pound; for Italy, 
one pound. America seeks to share equally with 
all who sit at the common table, joined in the 
common defense. 

California Groukri; Shortening Crkuits 
Taking a leaf out of the wholesalers' l^ook, the 
California retailers are lieginning to restrict 
credits to 30 days, and where feasible to put every- 
one on a cash basis. When credit is granted tlie 
grocers are being urcetl iiy their association to 
secure references and to investigate thoroughly 
the customer’s financial ability to pay the hills. 
They also are asked not to carry more than forty 
to sixty days' supplies, even of such goods as are 
not restrictc<l by the I'ond .Xd ninistration. 

Cannkks to Mkkt at Ciiiuauo 
The National Canners’ Association and Mlied 
Industries will hold their 1919 conventioM in 
Chicago, at the Hotel La S:;llc. during the week 
hc.cinring February IC. 

Wholesalers Give Up Tin Carton.s 
The War Service Council of the National 
Wholesale Grocers’ Association recently agreed 
with the Food .Xdininislration that no item in the 
grocery list, the resolutions state, shall be packed 
in containers made wholly or partly of metals, 
unless it can be sliown that the use of metal is 
essential to tlie preservation of the food. The 
change is to be made as soon as possible, Init 
syrups, oils and molasses are excepted. 


No liuTTFR IN Lfsf Than Poi:ni) Cartons 
To prevent the waste of labor and parchment 
paiier, cartons made for units of butter less than 
a pound will be prohibited after January i, it was 
announced at the St. Louis Food Administration. 
The retailer will be permitted to cut and sell 
any amount less than one pound, but canni t keep 
it in quarter and half-pound packages. 

Grocers to Buy Direct 
The Wheeling Wholesale Grocery Company has 
been formed by eighteen prominent retail grocers 
of Wheeling, W. Va., and a meeting has been 
called for September 30 to perfect the organiza- 
tion. The grocers who have signed up in the cor- 
poration arc: John H. Welty & Sons, W. J. 
Kaiser, A. F. Udrich, M. J, Agnic, V. J. Korn, 
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Filward A. Xeiliaus, Kdward A. Starner, Fred- 
erick Vieweg U. F. Friedrich, R. A. Frantz, K. C. 
Lconhart, George Kress, William A. SclialTner, 
W. E. HeUenhiiic, A. T. ArmFruster, William P. 
Scott, J. E. Rahh and W. A. Driehorst. 


EK.(.Oi;'fT (E'KKKRS J’h.KrTRD 
At the annual election of directors of Francis 
n. Leggett & Cl)., Septemlier 5, 1918, Charles T. 
Ward, manager nf the maimfacturing depart- 
ment, and wlio has been associate<l with the tirni 
for upward of twenty-live years, was elected vice- 
president and general manager ; John C. Juliring, 
jiresidcnt; Then. Whitmarsh, vice-president: 
Robert E. Xuesc, secretary; fleorgc J. Struss. 
treasurer; Thomas S, Vallette and Henry Brunie 
complete the hoard. 

CoiiKKIl AND SlNVOllKITl !)KC)J*i‘hl) 

The packers of cooked macaroni and spaghetti 
recently agreed to give up the* use of tin con- 
tainers. A imuniincnt manufacturer explains that 
so far as he knows there is no suitable container 
to be substituted for tin, and under the circum- 
stances tiic canneries will be closeil for sucli a 
period as the Government sees fit. 


Rice Associatjon Asks for Hki.p 
1 'hc Southern Rice Growers’ Association re- 
cently bad the following to say in a letter to con- 
tract members: ‘’Inasmuch as the working force 
of the Southern Rice Growers' As.sociation has 
been taken over by the Food Administration, the 
coniiiiission of 6K cents per barrel will not he 
charged our contract meml)ers, .and the associa- 
tion, therefore, will not have sitlficient revenue 
to pay the expenses of continuing.'’ The direc- 
tor.? appeal to each planter under contract to pay 
a commission of 2 cents per sack on the tpiS crop 
to defray the e.xpenses of maintaining the organ- 
ization during the war and to provide the funds 
for the season of 1919. 


SnkF.nnFi) Wheat Cask to Bk Setti.f.p 
Final testimony in tlie lAxleral Trade Commis- 
sion's case against the Shredded Wheat Com- 
pany, charging unfair practice, was scheduled to 
be taken early in October. The original complaint 
was made about two years ago, an<l has created 
wide interest in the grocery trade. 


If Germany wins this war you won't have any 
tea and coffee business. Put your trust in 
America's lighters and back ’em up with your 
dollars. Buy Liberty Bonds. 


PATENTS AND TRADE MARKS 

^ Subscribers and advertisers may con- 
sult this bureau without charge except that 
postage for reply must accompany all in- 
quiries: there are no fees for trade-mark 
searches. 

.Vddrc'is all cojnnninicytions to Pafnit and Trade 
Mark Sf-rviin*, T'iie Tk.\ ami C'ofVKE Tr.ahe Journal 


PATENT OFFICE RECORD 


Patents Granted, Trade Mark Applications, 
Certificates Issued and Labels and Prints 
Registered During the Month 

f STAFF COKKRSPONDF.NCF.] 

W'asiiin'(;ton, I). C, Sept. 30, 1918. 
LJERh' follows a complete record of the ac- 
tivities of the United States Patent Office 
during the month, in so far as they apply to the 
tea. c'ffee, spice and general grocery trades : 



P-VTKNTS (iKANlKD 

0 >^fV Pot — James B. Cooley, Bath. X. Y. fXo. 
i ,2;6, i 7;.) The herein described coffee pot com- 
prising inatiug cup-shaped sections having grooves 
in their walls adjacent their open ends, bands se- 
cured around said walls adjacent the grooves, a 
hinge connecting said bauds at one point, and 
handles projecting from said bands at a point dia- 
metrically opposite the hinge; combined with 
spring rings for insertion in said grooves, fabric 
bags carried by said rings, respectively, and a 
manually-controlled outlet from each section. 


Coffee Percolator— Fr^nk Kuhn and Frank E. 
Shailor, assignors to the American Electrical 
Heater Company, Detroit. Mich. (Xo. 1,276,774.) 
In a percolator, the combination with a receptacle 
for the liquid having a hot-well in the bottom 
thereof, of a font comprising a tube with the lower 
end thereof registering with said hot-well, a recep- 
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tacle for the graiuilar material sleeved upon said 
tube and seated on a shoulder thereon, the holloni 
of said receptacle being perforated and the side 
walls being imperforate in the lower portion 
thereof, and a perforated cover for said receptacle 
having an outwardly-extending Hange perforated 
to form overflow drain apertures. 


Bcverafie R.vinu't — Warren Henry White, Ta- 
coma, Wash. (Xo. i,276.298.f A solid soluble 
beverage extract comprising cacao jirodncls, inil- 
verized extractive matter oi a roasted cereal, peas 
and caramelized saccharine matter. 


Brncess of Rcco^Yrinn C — Imigi Inmta- 

nelli. Ferrara. Italy. (1,27.^054.) A process of 
obtaining cafTcin from the soot produced iii the 
roasting of colTee. which comprises heathpr said 
soot in a restricted current of a gaseous me<linm. 
tliereafter cooling the gaseous me<iiimi carrying 
the vaporized caffein and condensing the calTein 
therefrom. 


Wkek Enuixo Ai'GI'st (\ 1918 
“Groceteria.'' (91,100.) Groceteria Stores 
Co.. Seattle. Foods and ingredients of foods. 

“j Blue Jay.” "J” with blue bird. (99-350.) 
Jahurg Bro.s.,*X'c\v York. Allspice, cloves, cinnu- 
inon, cotfee. eoct'a and certain other foods. 

••Arheco." {107.540.) Robert Ihittlar & Co., 
New York. Colfec, tea, ginger, white pepper, 
cloves, cinnamon, allspice and pepper. 

Rising sun in hall circle. (iio.o{''5A Birming- 
ham Macantni C«i.. Birmingham, .Via. Macaroni, 
.spacdietti and macaroni paste. 

••bhi (dory.” (m.(>39 'i The Wools('n Spice 
(Y>., Toledo. Ctdfee. 

■‘Imtan.'’ (111.793.) Manuel Betaneur, New 
York. CofTce. 

“Cm Giihl.” (ni,8j4.) The i’nre Food Spe- 
cialties Co., loledt*. ColTee. 

Wkkk Fniuno Ai‘<;ust 13. i9>8 

■'Valley Kosc.” (95..=')0-) JHdridge, Baker 

Co.. Boston. Tea atui coffee. 

•*Our Mill.” (lOi.gjJ.) The N'eosho Grocery 



Tr.\dk M.xrks Which Hwk Bn-.v r.\vok.\i:i.Y Ac n o I l•"N uv thk I’atknt Ori-icK 


Tk.-\i»i- Marks RKc.i.^TKKKi' 

Here is a list of tratle marks which iiave been 
registered and for which certificates have breii 
issued : 

‘Topan,'’ (122,430.) Brewster, (jordnii & Co., 
Rochester. N. Y. Tea. hirst use, .May 15, 1893. 

"Tonic.” (122,431.) Brewster, Gordon it Co., 
Rochester, Xb Y, Tea. First use, May 15, 

Rcgi.stered Aug. 20, 1918. 


TRADE MARKS PENDING 
d'be following tra<Ic marks have been favorably 
acted upon. Any person who believes be would 
be damaged Ijy the registration of a trade mark, 
may within thirty days enter opposition to pre- 
vent the proposed registration. All inquiries per- 
taining to these marks should be addressed to 
The Tf..\ .\nij Coffee Trade Joi.'RXAL, 79 Wall 
street, Xew York City: 


Co.. Xeosho, Mo, Canned fruit.s and vegetables, 
nilled oats, rice and lea. 

W'kek I'.ndino .\ff;csr 20, 1918 

"Tree.” (’9'i,9t4.) M- J. Brandenstein & Co., 
San I'raiicisco. *!'ca. 

"Tree ' and drawing of a tree. l'99.9)5-) J- 
Brandenstein & Co., San Prancisco and Xew 
York. Tea. 

"Old Tavern” on a tavern sign. fio5.5fV;.) 
The Berdan Co., 'I oKdo. i'lavoring e.xtracts for 
food and certain foods. 

"Hummer.'' (io7,b5d. } Scbiinll & Co., Indian- 
apolis. Tea. coffee and certain foods and in- 
gredients of foods. 

"Planters” on a Idack diamond and a carica- 
ture. (108.719.) Planter's Nut & Chocolate Co., 
Wilkes-Barre. IVanut butler and other peanut 
product.^. 

■‘Fragroma.” (111.705.) McCormick & Co., 
Baltimore. Fond flavoring extracts. 

Week Iamuni; .AnoosT 27, 1918 

‘‘Advo.” (tn.526.) McCord-Brady Co., Omaha. 
Certain named grocery specialties. 



'1^ FOR OUR BOYS OVERSEAS 

^ Bits of verse and inspirational prose that make for comfort and better 
cheer. News of members of the trade in service at home and abroad. 


.MEN OK THE BLOOD AND MIRE 

We whom the draft rejected; 

We who stay by the stuff; 

We who measure our manhood 
And find that it isn't enough; 

We who are gray and burdened ; 

We whom the trades require— 

Will you permit us to hail you, 

Men of the Blood and Mire! 

We of the thundering forum; 

We of the pen and press ; 

We who are pouring our utmost 
Into our land’s success ; 

We of the Cross and Triangle, 

Lofty in deed and desire— 

God, how we shrivel before you. 

Men of the Blood and Mire! 

Aye, we are square with conscience— 

We are reservists all : 

Aye, when your ranks are gaping, 

We will tight where you fall; 

Yet. while we wait, your altar 
Flames in the gas and fire— 

We are the shade of your glory, 

Men of the Blood and Mire! 

— Danikl M. Hendkkson in “Everybody’s 
Magazine.” 

BRAIN POWER WILL WIN THE WAR 
The reason Germany wins battles is brain 
power, not man power The war will be won 
through a judicious expenditure of brain power 
rather than a stupendous expenditure of man 
power, — CiRN. Enoch Herbert Crowuer. 


■•INDUCTED INTO SERVICE” 

Two San Francisco negroes were discussing the 
possibilities of being drafted. 

" Tain’t gwine do ’em any good to pick on me/’ 
said Lemuel, sulkily. “Ah certainly ain’t gwinc 
to do any fightin’. Ah ain’t lost nothin’ oveh in 
France. Ah ain’t got any quarrel with a-n-ybody, 
and Uncle Sam kain’t make me fight.” 


Jim pondered over this statement for a mo- 
ment. “You is right,” he said at length. “Uncle 
Sam kain’t make you fight. But he can take you 
where dc fightin’ is, and after that you kin use 
you* oicn judgment. — “Everybody’s.” 


THE TRADE'S ROLL OF HONOR 

The Latest Information Concerning Those Men 
in the Trade Who Are Fighting for 
America and Her Allies 


'T^JHS month wc record some more names of 
* tea and coffee men entering army and navy 
service. 

In Mn.iTAKv and Naval Service 

Oliver J. Conwav, a tea man with William 
Mann, of Boston, for several years, has been in 
the United States air service for more than a 
year. He is with the C33d Aero Supply Squadron 
at Kelly Field, San .Antonio, Tex. 

.Ai.kx Owfn, of W’illiams, Russell & Co., New 
York, was commissioned a second lieutenant in 
September and attached to the “Fighting Q. M's.’’ 

Sp.rcf..\,%t Tom J. Mef.han, of P. C. Meehan & 
Co., New York, is with Battery B, 305th Field 
Artillery, 77th Division, now fighting the Ger- 
mans in France. 

Capt.mn Chas. McDoucail, of Arnold, Dorr 
& Co., New York, is fighting with Co. D, load 
Supply Train, somewhere in France. 

Fred Anderson, of E. H. & W’. J. Peck, New 
York, is a Marine on the S. S. Frederick. When 
his ship reaches port he generally visits Front 
street. 


“Those Who Bear the Star” 

Roy Jacobson, for several years coffee sales- 
man with Russell & Co.. New York, and for a 
year and half prior to his joining the array head 
of the Rodja Coffee Company, 130 Front street, 
New York, was killed in action in France on 
August 27. He was about 28 years of age and 
immarrieT 
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A GREETING FROM FRONT STREET TO THE BOYS IN SERVICE 


Ry W. If. AiioKN'. President 

The Soldiers’ and Sailors’ Welfare Society of the (Ireen CofTce Trade 
When TtvW turned the old uorhi over and f>ui iliitufs rujht again, 
ril conic a-ivalhing slowly- all down the IVater Lane— 

1 may notjiavc to z^diistle, just Uhe I used to do, 

For some one zoill be zeaUiug—and surelv ’fudll be rnw- 


I N the village of East ITamp- 
covered cottage, witli a little 
its east end, and affording a 
the front of the house. One 
name of John Howard Payne, 
that little cottage, his old 
tion of the moment he gave 
of “Home, Sweet Home." 

Front street must conic to 
wherever you are, with some- 
thoughts of your home. Do 
picture in your mind's eye, the 



\V. II. .^BORN 


toil. L. r., there stands a vine- 
lean-to kitchen poked out rtn 
view of the road that runs hy 
day a man in h'.nglnnd, hy the 
let his tiioughts drift hack to 
home, and under the inspira- 
thc world the immortal words 

you hoys in the uniform, 
thing that is akin to your 
you still carry the familiar 
old car track, the l,.ane, and 
Wall street as it broadens out in its reach toward the ferry? Along that street you have 
pegged up and down many, many times. 

To-day, in lessening niimhers, others arc doing the same thing, yet the ‘‘.Street’' is not 
the same; there is a strangeness here that makes all uneasy and restless. Our thoughts are 
not here, the trend of the "Street" gossip shows that— it’s about a letter from Tom or a 
postal from Charlie, welcome reminders that the old conditions have changed. Rut the 
comradeship never lags and oiir mcniorios keep fresh the old a.ssociations. 

It is a curious fact, boys, that in a strange way your presence still dwells among us, and 
we cannot forget, even if we would, for the old Coffee Trade is very i)ruud of her particular 
hoys in the uniform, proud that the best manhood of each is playing its part nobly and strongly. 
In the background stand your friends here at home to support the country’s best efforts, in 
order that all shall go well in the end. 

More go, many arc to leave us soon, the circle narrows, yet it will he Imt to knit stronger 
the bond of friendship that is the natural product of Front street associations. Rest assured, 
the Old Guard will be on the job as long a.s there is a man left or the "Street" a fact. A 
friend's greeting goes out to those "over there,” whether he is in the air, on the sea, under 
the water or doing his bit in his own country. 

■‘God be with vou 'til wc all meet again.” 


Letters to the Editor 
Some of the tea and coffee boys in service 
manage to find time occasionally to write to the 
editor about their experiences in the army and 
navy. 

The Life of a Marine 
S. L. Andersen, of E. H. & W. J. Peck, New 
York, who is in the navy, recently wrote an in- 


teresting letter about his life aboard ship. He is 
doing patrol duty and says it is a busy life. 
"When we come in,” he writes, "we stay just 
long enough to put on stores and fuel and then 
out again for twenty or thirty days.” His patrol 
takes him from Halifax to Florida. Six times 
he has been across the ocean to within 100 miles 
of the English and French coasts. Mr Ander- 
sen’s address is now Pvt. S. L. Andersen, Marine 
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l>a., U. S. S. Frederick, care Postmaster, New 
York. 

A XkW VokK lk>Y IK FrAN'CIv 
John Hcak, Jr., of (ieo. W. Lawrence & Co., 
New York, writes that he arrived in h'rance on 
June 27, after a pleasant though somewhat ex- 
citing trip of ]2 (lays on the ocean. He evidently 
is ciincerned alxmt missing his copy of the "Hlue 
Hook,” for he writes; “Shall appreciate it very 
much if in t!ic future you forward my copy of 
Tii>: Ti;a asu Coi rt i: Tradk Jni knai. to me here. 
Haven't received a copy since leaving Camp 
Wadsworth, S. C., last May. and 1 therefore am 
‘<jut of the running' so far as ‘coffee dope’ goes. 
It goes without saying that I welcome news 
from the old ‘Street.'” liis address is KegV! 
Sergeant John Hock, Jr., Headjpiarter.s, lOJd 
Aininunition Yrain, .\. E. 1 '., France. 

British C.mtain Visits Uikston Tea Man 

Cai-tain Ai.istkk St. Ci.air Campheix, son of 
.Mexander Caniiil cll. of the Shanghai tea tirm of 
that namt' and a cap- 
tain of the .\rgyll and 
Siitherland llighlun I- 
ers, recently was a 
guest of Wm. Mann, 
Hoston tea inipi^rtcr. 
Captain Caniphcll is 
recuperating f r o ni 
wounds received mi 
the Western front, 
undison a six months' 
special mission in the 
United States for his 
Govcnnnciit, deliver- 
ing lectures on the 
war. Captain Cami>- 
h e 1 1 enlisted in 
Shanghai shortly af- 
ter the outhreak of 
Cmt. C.sMriiEi.i., I>F tiiF war in 11J14. ami lias 
11 h;hi..\.';ot:ks particiiiatcd m' many 

of the larger hattlc.s, 
notahly Loo.^;, the Somme and Arras. He has 
heeii wuuiuleil twice and also was incapacitated 
through fever and hluod poisoning of his foot. 

With the .\mi‘uk a\ I'lti.n Artillery 
H.m.vor llAfcit. the younger son of Halvor 
Ihuicli. ex-president of the California State Re- 
tail firocers' Association, writes that he is in a 
cpiiet sector in France, and hiids acting as relief 
C'unpany clerk a pleasant change from ‘ the 
monotony of grooming field artillery horses and 
washing harness. He ({ualihcs the term “quiet" 
hy stating that frequently the bodies direct twenty 
or thirty big shells thei’* way. but so far without 
doing (iamage. He says that the soldiers fear 
aerial attacks more than gas, hayopets or shells. 
Ill describing aerial activities he relates that “on 
clear nights you can often see the sky dotted with 
the hash of machine guns and hear the hursts of 
hundreds of anti-aircraft shells." Mr. Ranch's 
address is Headquarters Co., (>th F. A., A* E. F., 
France, 


WAR GOSSIP IN FRONT STREET 

The Latest News About Men in the Service 
as Reported in Tea and 
Coffee Circles 

^V/.AR talk forms a large part of the gossip in 
’’ I'Yont street these days, the more important 
of the items current during the month appearing 
in tiiis coluitni: 

It is reported in Front street that Lieut. “Ted'' 
Israel, of J. .\ron & Co., is to be transferred from 
the New York “Q. M.'s’’ olhee to Camp Meade, 
near Washington. D. C. 

Frank Meehan, of Mitchell Bros., entered the 
Officers’ Training School at Camp Lee, Va.. in 
Septenihcr. fie had a narrow call, a bad arm 
nearly being the cause of his disqualification. On 
a recent visit lie said Front street is a rest cure as 
compared with his present joh. 

Private A. C. Potli, of Davison & Murphy, 
whose address is .\. P, M. Base. Section No. 4, 
S. 0 . S., La Havre, France, is doing special detail 
ill that city. He reports pleasant surroundings 
and that his eyes and wound are much improved. 

Harry Gnldhart. nf Sprague & Rhodes, is en- 
joying army life in the vicinity of Bordeaux. 

.Vcisou Hendrickson, 'of Arnold, Dorr & Co., 
received a hearty welcome from the New York 
trade (Ui a recent furlough. 

.Arthur L?.ng!"t?:, of Arnold. Dorr & Co,, re- 
cently visited 1x0111 street for a day. 

A'icUjr Ryriic, of Edward Bleecker & Co., is a 
seavuin on the higgest ship of all, and crossing 
tile pi'iid has heconic a weekly incident in his life. 

(hv.amu’l (Hazer. of C A. Mackey, now with 
the .Vist F. .A., .A. F, F., has .seen active service, 
lie was gassed and in hospital for a .short time. 
Writing to hi.s ]iareiUs he said he is alright, not 
ti) worry almut him. "The liuns are on the run; 
will he home Christmas.” 

I•‘rallk (roldliart and Fred Satink have been 
shipped "(‘verseas." Incidentally, Frank was 
married before leaxing. He was evidently s))on- 
sured by Lou 1 \ler. 

George Peabody. John Baiuhof and Howard 
M.'iiller, nf Charles V. Bhke Ik Co., are doing their 
hit in the 71st Regiment, N, G.. .Auxiliary Corps, 

Harry Howell, of T Barbour Brown & Co., 
has qualilied as sharpshooter, and hy his high 
record in shooting is in the first rank. ^ 

Joseph Lyman, the well-known pen-and-ink 
artist, whose cartoons have appeared in The Tea 
AN i) Cofpee Traue JorkNAi., is at Camp Syracuse 
as a private in the limited service class. Owing 
to an athlete's heart he is kept out of general 
army service, much to his disappointment. 

Lou 'I'ylcr seems to he glad he is in the draft. 
Some of his friends suspect he ha.s read so much 
about the French girls that he wants to go across 
and look them over hinisclf. 

Frank Russell and Fisher Bullard have applied 
for admission to the next offi''ers’ training school 
re.ssion. If Fi.shcr gets hy he has promised to 
uphold his reputation and heconic the bc.st dressed 
man in the army. A Trade Looker-On. 




HOW TO HELP WIN THE WAR 



^ Practical suggestions for ihe solution of war-time problems by leaders in 
the tea and coffee trade. A digest of national activities in which all may partici- 
pate or to which they toay lend a hand. 

"OUR TASK— TO WIN THIS WAR.” Phksidknt Wilso.n. 


LIBERTY BOND SALES PLANS 


Some Methods Used by Leading Trade birnris 
in the Third Loan Which Can Be 
Adapted for the Fourth Drive 

*XI1E close of the Fourth Liherty Ln.m cam- 
^ paign is now only a few days otY— siihscri])- 
tion list.s will he closed (.kti'hcr la llefore that 
(lay the United States raise oo.o m) 

with which to carry the war with the llun> to an 
early victory. 

The tea. coffee. S])icc and allied imdcs made a 
conspicuous showing in the last Ix'iul drive, and 
in tlii.s campaign are expected to far cxceeil all 
previous clYorts.. Leading ineinhcrs "f the trade 
are using again the methods they loiind s«> suc- 
cessful ill the Third Loan. 

In the Third Liberty Loan the New V"rk u-a. 
coffee and spice interests snhscrihed 
This amount, according to the Liberty Loan Cimi- 
inittec of New York, is sulHeicnt to Iniy one <le 
stroycr, one coast .submarine and one eayle chi'.s 
submarine chaser, or twenty h-incli naval ecU'. 
rides for ten liattalions of infantry, sixty m-^t <r 
anil ulances, two base hospitals, each liaving i.coo 
beds, nine combat airplanes, six machine guns, 
two army v^agons and one torpedo. 

The majority of firms f'-inid that the instil- 
ment plan ado]-tod b\' the New S’ork Lihetty Loan 
C'lrAmittcc wa.*! eminently salisfacinry. dhe 
i'dorey .Mercantile Company, coffee importer, and 
roaster, Denver, Col,, used this plan, the company 
buying bonds and selling them to the Morey 
Savings Association, a co-operative organisation 
of Morey employees. The association sold them 
to iiKlividuals on the twenty-payment basis, and 
if a nieniher found it inipossiMc to carry out the 
obligation the association took up the bonds at 
par. Ry this method the Morey Mercantile Com- 
pany was able to sell a great many more bonds 
than it would have if it had asked for larger pay- 
ments or had not guaranteed the employees 


•f.caiii.'.t l"ss ihniugh inability to carry out the 
pKMlge. 

r>. I'isclicr ^ Co.. New York, importers of tea. 
vodee. spice and rice, assured their employees 
they stood ready to buy ouiright all the bonds they 
agreed to take on the oue-dollar-pcr-week-pay- 
ment plan. I liis plan enabled the firm to get 
I'ractically a loo per cent distribution of lioiul.s. 

.Answering our letter asking for its experience 
in coniicctUMi with the last loan, the W. S. Quiiihy 
Company, boffee roaster and importer. Iloston, 
writes; “We liave been very happy in the fact 
that our c.reani^atioii has liccu loj per cent perfect 
in suhscrijitions to each loan. We know that some 
of (uir employees <li(| actual sacrilicc from a 
purely sentinieiilal standpoint, It happens that 
wo had the pleasure nt s<-rving the (jovernment 
ill a very large way for a little more than a year 
past; and the fact that we were running J4 lumr.s 
a day a portion ul the lime no doubt created ex- 
citement and enthusiasm and stimulated tlic 
thought of helpfulness and dul_v throngliont our 
entire force. We have no doubt our employees 
will resiiond too per cent perfect when the next 
loan comes. " 

The .American ColYee Company, cotTie, tea and 
spice importer, New Orleans, adopted the part 
payment plan, selling bonds to the employees 
either on tlie weekly or monthly in.stalment basis. 
The comiiany says this plan worked (nit quite sat- 
isfactorily for all conceTnc<b 

'I'he Mcl'addeti Coffee ^ Spice Company. Du- 
buque, la., also used the instalment plan, hut placed 
the campaign in the hand.s of (jiie of its most 
popular employees, who gave up most of his time 
to the work. The company reports that all its 
employees suhscrilied liberally. 

Charles l.cwis, jiresident of the James lleekin 
Company, coffee roa.stcr, Cincinnati, says that all 
lleekin employees subscribed to tlieir utmost. 
They also contributed liberally to the Red Cross 
'I'rangle -Association, and are too jier cent Thrift 
Stamp buyers. The work of the company's see- 
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retary and treasurer, James J. Heekin, as captain 
of one of Cincinnati’s twenty-six Liberty Loan 
committees, helped to stimulate the enthusiasm 
of the Heekin Company’s employees. 

The New Orleans Can Company, manufacturer 
of lithographed tin cans, tells of an inspiring in- 
cident in its own organization. Harry Hardie, 
vice-president of the company, writes that during 
the summer a high school boy has been working 
in the plant and has invested his entire wages in 
in Government war securities, and when he was 
slightly hurt a short time ago he also placed the 
compensation received for the injury to the pay- 
ment of more bonds. 

E. B. Harral, the New Orleans coffee broker, 
relates that not only has his firm and its em- 
ployees invested all their spare savings in Liberty 
Bonds, but in many cases individuals have bor- 
rowed money with which to buy more securities. 

W. M. McCormick, reporting for McCormick & 
Co., the Baltimore spice house, said : “We found 
that the system adopted by the New York Liberty 
Loan Committee, and also used in Baltimore, 
which allows the purchaser to pay for his bonds 
on the instalment plan— he having a book of 
coupons very much on. the order of a mileage 
book, which can be turned in at any bank or trust 
company in the district— is very economical and 
helpful. It has proved satisfactory in every re- 
spect.” Mr, McCormick was chairman of the 
State Bank Committee of Baltimore City during 
the last bond sale. 

The Continental Paper Bag Company, New 
York, featured the campaign in its organization 
by means of raffling a $50 bond, which was con- 
tributed by Gerald Fox, manager of the specialties 
department, who since then has joined the colors. 
Every buyer of a bond was entitled to a chance on 
the prize. The company reported sales of about 
$12,000, not including the bonds bought by the 
firm or its officers. Two raffles were recently held 
and the proceeds turned over to the New York 
5 'Kn tobacco fund for smokes for the boys “Over 
There.” 

Stewart. Carnal & Co., coffee importers, New 
Orleans, write that despite the serious hampering 
of business by Government regulations, both the 
firm and employees have subscribed to the extent 
of their means, which in the majority of cases 
proved to be a real individual sacrifice. 

^ Carry On! Bay More liberty Bond* ^ 

INDIA GIVES TEA TO RED CROSS 

The Indian Tea Association has given I,000 
chests of tea to the American Red Cross, accord- 
ing to a recent report from London. 


PRACTICE PAPER ECONOMY 


Eight Reasons Why Everyone Using Paper 
in Any Form Should Vigilantly Guard 
Against Even the Slightest Waste 

IN an appeal to conserve the paper supply by 
* guarding against waste and unnecessary use, 
the War Industries Board has pointed out an- 
other way in whicli' patriotic members of the 
trade can help win the w’ar. Under the slogan of 
“Don't Waste Paper” the Board gives eight rea- 
sons why everyone should do his utmost to cut 
down paper wastage. In fact, the Board says 
that paper has been placed on the priority list only 
on the express conilition that all wastes be elimi- 
nated and every economy practiced. 

In explaining the necessity for the conservation 
of paper the War Board gives the following eight 
reasons : 

J. General Survuv 

Paper is the most generally used of all articles 
except food and probably the most shamefully 
wasted. Prior to the war there was an abundance 
of paper, j>rjces were low and people paid little 
attention to economies it^ its use, - Our entrance 
into the war has completely changed conditions. 
Some of the materials used in making paper, such 
as pulp wood, .sulphur, bleach, etc., are growing 
scarcer, and the costs of materials and also of 
labor are increasing rapidly. The paper industry, 
not being a strictly war industry, must transfer 
to the war industries as much of its labor, coal, 
sulphur, bleach and transportation space as is 
necessary to win the war. This means that the 
production of paper will be considerably curtailed 
as the war goes on. On the other hand, the Gov- 
ernment is becoming a much heavier ])urchaser 
of paper and paper products than formerly. 

II. In-cre.ase in Governmental Requirement.? 

The various new branches of the Government, 
organized as a result of the war and the expan- 
sion of the regular departments and commissions, 
have greatly increased the demand for all kinds 
of office and commercial stationery, such as 
writing paper and envelopes. Recently the War 
Department has asked for one billion envelopes 
in addition to its regular requirements. Then 
there are the demands of the Food and Fuel Xd- 
ministrations and the Liberty Loan and War 
Stamp Divisions of the Treasury Department 
and the Red Cross for their posters and other 
campaign literature. 

The Ordnance and Quartermaster's Depart- 
ments, either directly or indirectly through the 
private concerns under contract with them, are 
buying rapidly increasing quantities of paper 
boxes and containers and strong wrapping paper 
for shipments of munitions, foodstuffs and other 
supplies for oversea. They are also taking prac- 
tically the entire output of plaster-board mills for 
the construction of camps, hospitals, etc. A large 
quantity of Bristol-board index cards is being 
used for registering drafted men, and recently 
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the Quartermaster’s Division contracted for all 
the lightweight toilet tissue that the mills could 
make in the next sixty days. 

The war has led to an extensive substitution of 
paper products for those formerly made of wood, 
tin, etc. Paper containers are now displacing 
wooden boxes and tin boxes on account of the 
scarcity of these materials, and paper bandages 
and absorbent packs are rapidly taking the place 
of cotton for doing up wounds. Paper has also 
been found most satisfying for making gas masks. 

III. CoNSi’Mi’'ift)N OF Ki el 
The paper industry is a large consumer of fuel. 
On the coarser grades of paper one ton of coal 
is consumed on the average for each ton of paper 
produced, while on the finer grades two or, in 
some cases, even three tons of coal arc consumed 
for each ton of paper. Estimating the total pro- 
duction of paper during the year 1918 at 6,000.000 
tons, the consumption of coal would he from 
8,000,000 to 10,000,000 tons. In addition a large 
part of the coal consumed by the Cana<lian pa])er 
industry comes from the United States. 

IV. CoNsuMPTio>t OF Chemicals 
Most of the chemicals used in paper making are 
also indispensahle for making ammunition and 
poisonous gases. The scarcity of sulphur has re- 
cently forced the Government to take over the 
two mines in Louisiana and Texas in order to 
assure itself of an ade^iAte supply for war pur- 
poses. Present indications are that there will he 
enough sulphur allotted to the paper industry to 
manufacture the paper actually necrled, hut the 
Government cannot supply sulphur to he made 
into paper that is wasted. 

The same situation exists with respect to 
chlorine. In order to break through the fiierman 
lines with a minimum sacrifice of the lives of our 
boys, the Government must greatly increase its 
production of poi.sonous gases. Chlorine is in- 
dispensable for this purpose, and the people may 
be called upon to dispense entirely with white 
paper, bleached with chlorine, in order that the 
Government may increase its supply. 

V. Consumption' of L.vp.or .and C.avjtal 
The pulp and paper mills of the United States 
employ alwut 90,000 wage-earners, practically all 
males, and require a working capital which prob- 
ably exceeds $150,000,000. Merchants, jobbers 
and other middlemen, together with the convert- 
ers or inanufactiirer.s of paper products, repre- 
sent a much larger number of wage-earners and 
a Tnuch larger working capital The paper indus- 
try, like other non-war industries, must contribute 
whatever proportion of it.s labor and capital is 
necessary to win the war. This means that no 
labor or capital can be spared to make paper or 
paper products that are not absolutely necessary. 

VI. Consumption of Transport.ation Space 
It is estimated that about three tons of ma- 
terials on the average, in addition to coal, are 
consumed to produce a ton of paper. This in- 
cludes the tonnage represented by the pulp, waste- 
paper stock, repair parts, etc. 

A reduction of 25 per cent in the consumption 
of paper would release 6,000,000 tons of freight 


# • 

in and out of the mills in addition to the 2,500,000 
tons of coal This represents 400,000 carloads. 
The surplus car capacity not needed for the ship- 
ment of mujiitions, food, fuel and Government 
supplies is now not over 10 or 15 per cent and 
is steadily decreasing. 

VII. Waste OF Papiji Means Wastf. of Money 

Paper i-s a valuable commodity and its cost is 
increasing steadily. Every pound of paper wasted 
represents the waste of money that might better 
be used to help finance the war, or to help the Red 
Cross or Y. M. C. A. The aggregate saving that 
could be realized by the more careful purchase 
and more economical use of paper would be 
enormous. 

VIII. I.MPOKTANCE OF Preventing Shortage 

Paper is an article of such general and neces- 
sary use that if a shortage were allowed to de- 
velop it would inevitably lead to serious conse- 
quences. 'riie cfiiciency of the agencies for the 
dissemination of news, such as newspapers, maga- 
zines, trade journals, hooks, etc., would be im- 
paired. The transaction of business, which de- 
pends so largely upon paper, would be interfered 
with. 

In order to avoid the possibility of such a 
shortage several important steps have already 
been taken. 

1. The IVioritics Committee of the War In- 
dustries Hoard has placed all pulp and paper mills 
on the preferred list with the express understand- 
ing that every economy shall be practiced. 

2. The Pulp and Paper Section of the War 
Industries Board has issued rulings affecting all 
the principal grades of paper, which will result in 
eliminating wastc.s and increase the productive 
capacity of mills. The standardization of weights, 
sizes, colors, etc., will enable mills to run their 
machines more continuously than heretofore. 
This will make possible a larger output with the 
same equipment, working capital and labor force. 

By standardizing products in this manner mills 
and distributors will be able to confine their 
stocks to the essentials, thereby increasing the 
rapidity of their turnover and the efficiency of 
their working capital The stocks which whole- 
salers and retailers are now obliged to carry can 
uaidoubtedly be very materially reduced by this 
means. The consuming public may be slightly in- 
convenienced in some cases by not being able to 
purchase just the same article that they formerly 
bought, but every patriotic citizen should be glad 
to make the small sacrifice to help win the war. 

3. The Pulp and Paper Section has also 
adopted recommendations for curtailing the con- 
sumption of paper by newspapers, magazines, 
trade journals, textbook publishers, etc., which 
should result in the saving of from 15 to 25 per 
cent. 


^ Carry On! Bay More I.tberty Bond* Hi 


CALIFORNIA’S RICE CROP 
California’s rice crop this year will be approxi- 
mately 4,000,000 sacks, valued at about $14,000,000, 
according to a recent estimate by the Pacific Rice 
Growers’ Association. 
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TIH' TR.XDIVS :iIOST IMPORTAXT DUTY 
The tea ami cotYee lnl^i!K•ss has been placed in (.!a>s [ of the War Industries 
Board's Preference List of [ndiuslries and I'lants Iiccansc it is regarded as of excep- 
tional importance. Despite cotYce regulation, shipping interferences, labor troubles, 
increasing overhead charges, delays and annoyances peculiar to war times, the tea. 

cotYec. spice and general grocery, trades have not been called upon to submit 
to the hardships which have overtaken other trades : at least there has been 
a plentiful supply of the raw products to be hH<i until lately, and at pre- 
war-time prices, ['or this reason there rests upon these trades a hea^•/ 
burden of resiwnsibilitv in connection with the Fourth Liberty Loan. For 
tile I’hird Loan the quota for the Xew ^’ork trades was $1,500,000. It 
was exceeded by over a million. Y'his loan's quota is $3,000,000 for Xew 
Y ork, b’roin all indications Xew York is going to make good in the 
.same proportion on the Fourth l.oan. It is our confident belief that the 
trade throughout the country will follow the gootl example set by the metropolis. The 
enemy is on the run. Our boys arc in hot pur.-;iiil. The spice trade can best add pep 
pj ihejr purpose, and the tea and cotYee interests best supply the right stimulus by a 
gcnerctus subscription to the F^ourlh Liberty Loan, Let us not forget that, after all. 
the money we spend for Liberty Bonds is only a loan, and the Iea.st wc stay-at-homes 
can do is "to lend the way they fight." — W. IL U, 
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ON A REQUEST' FROM THE WAR INDUST'RIES HOARD 
In the interest of paper conservat'oii ilic War Iiuliistrics I’oard nqiicsis that 
puhlishcrs do not continue subscriptions aUer date of expiration unless renewed and 
pai l for. This means that we can no longer e.vleiul credit on snhscription orders, and 
for this reason we urjje snbscrihers to send in their renewals promptly. Xnticcs are 
now being sent in advance of subscription e.xpirations. It is important they l)e given 
prompt attention so you do not miss any issue of the paper. We are perniittcil to print 
onlv enough copies to supjdy our actual needs. This means wo will not he able to supply 
missing numbers should you fail u- get vour renewal to us in time, b.very issue con- 
tains helpful win-the-war information that no merchant can altord to miss. We are 
devoting all our energies to telling our sub.scrilicrs how they can conduct their 
nesses so as to help the (lovenmu'm win the war. Won't you do your part in tnis 
patriotic partnership? — 11. lb 


L'XT'I.F. SAM. t'dl-b'KK r,b:Xi:i- ACTOR 
Tlicrc is no question that the coffee trade of the world is at oi'.e of the great c: i -es 
of history. Hrazil, the largest producer, faces a serious pro])lem with her ware- 
houses bursting, the Ruro))ean market> ^but oft. .\nierican colTcc regulation, and trans- 
])ort to the Cnited States greatly reduced. X'ow comes the L nite 1 States War ! raile 
P>nard and the I'ood .\dminisiraiion with a plan to stabilize the valii.’ of cntlee by the 
formation of a coffee corporation similar m the sugar and wheat equilization hoard.', 
c.xcept that in this case the plan contemplates making a loan to Rrazil of a himdred 
or more millions of dollars, taking the green cottce as security. 

All the delads of the propose<l scheme have not been made public as tliis isstie 
goes to i)rcss. bet if it will hel)> I'r.izil, prevent |)rofitceriiig iiere, jirotecl tlie trade .an 1 
the consumer, then we arc for it. .\s it wa^ this cnimtry which gave Sielekcn’s M.'nle- 
in-dermanv valorization “liold-np“ its quieiiH, there would he a kind of poetic justice 
ill Uncle Sam’s plaving tlie role of a war-lniie enttoe henef.icior to Rrazi! and .\ineiica. 

The st.'ibilization idea is not ii<‘w, I., lb liarral, of .Xew ( trleaiis, olfered il to too 
last C offee Roasters’ ( onveiilion, which rhvlined to give it a hearing, X'ow it seems 
that the stone which the cotfee trade builders rejected is de-titie:l to become the liead of 
the (;o\ernment‘s corner. Mr. llarral's paper was a disco V'ioii of Ih-a/il's preseiU 
prtdileiii of ‘’valorization, for which he ''Ui'‘'lituted tlic word >tabili <<itioi]. gi\ing as 
the reason that valorization had become odious because in its first famous attempt to 
valorize coffee R.razil fell into the dutches of the speculators. ”whr> exploited the con- 
sumers of the world as well as the lirazilian Covernmeiit for their own benefit." 

The suggestion was that the United States should loan llrazii $roo,oon.ono to he 
used in paying the planter a fair price for his cottce. which in turn was to be released 
for consumption at a price which would compensate the Ilrazil ( loveriinicnt for the 
price paid the planter plus the interest ami carrying charges, but no more.— W. (i. 

THE LOCiirAU SUBSTITUTE EOU THi-? S.M.OON 
:^Iaiiy times during the la.st fifteen years we have urged the idea of a poor man's 
cafe— the kind of saloon where coffee, or tea and coffee, would he served over a bar 
or at tallies, in place of the alcoholic refreshments which in the cafes beginning 
crowd’d out coffee and now are about to be legislated out themselves. 

With national prohibition a near reality, isn’t this another of those psychological 
moments for which the tea and coffee interests have been looking? W c suggest that 
the leaders of the coffee trade consider the idea of tying up their million dollar pub- 
licity campaign to the opportunity offering in connection with prohibition to serve the 
masses with the only rational and worth-while "substitute" for strong drink— coffee, 
the pure stimulant. Of course, no campaigr: to increase coffee consumption can be 
started until the Government's shipping problem is solve<l, but the groundwork can be 
done now. Here's a sure way to increase coffee consumption; let coffee he made to 
supplant beers and liquors, not alone in the saloon, but also in the homes and in all 
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public places. Incidentally it will enable the coffee men to render a great national 
service, for unquestionably after the war will come much social unrest unless steps 
are taken to avert it. And what better way than to provkle a proper stimulant for the 
continuation of the poor man’s club, the place where he goes for intellectual stimulus, 
sociability and relaxation? This is the time to revive the Coffee Hou.se, adapted to 
present-day conditions. 

Never again will another opportunity like this one present itself to the coffee trade 
to confound the substitutors and establish the coffee business beyond all peradventure 
upon a high plane of social service. — W. H. U. 


WHERE GOVERNMENT COFFEE CONTROL IS HEADING 

Has the Food Administration, in its endeavor to regulate and moderate the price 
of coffee to the consumer, created a natural corner in coffee? .Already we arc ex- 
periencing the serious effects sure to follow any unnatural interference with the im- 
ports of Brazilian coffee. Prices arc soaring, with a 14-cent basis for No. 4 Santos 
almost a realized fact. But stocks are so small that sensible buyers avoid buying Santos, 
and arc turning to mild coffees of a less or equal value. Naturally a tremendous market 
has been developed in these mild grades, with New Orleans, San Francisco, Chicago 
and other centers all buying or trying to buy here to supply their present and prospective 
wants. It is reported that too,ooo bags of forward shipment mild coffees were pur- 
chased on Front Street on October 3. 

The efforts of the Federal Food Board, with its interlocking system of regulation, 
to hold the market has bad a negligible effect. A critical situation has developed, and 
no one can persuade the conservative cleineut iu the trade that anything less than abso- 
lute Governmental control will stabilize the market. Possibly it means that we shall 
see world-wide, absolute control of green coffee. .After that, rationing of supplies. 
With Govermnent distribution of imports, wc may even see zone distributers under 
Federal control,— A. C. 


WIN-TIIE-WAR TRADE CONVEN'ITO.NS 
We suggest that front this time on the various tea and coffee trade associations 
hold only win-the-war conventions. The National Coffee Roasters’ Association might 
set a good example by making its forthcoming annual meeting a practical, get-together, 
war-time conference. Good form in these matters demands that trades should not 
hold conventions at all under the present conditions unless they can be made to con- 
tribute to the winning of the war through helping members solve the unusual problems 
which they have coutronling them. Even then, the raeeiings should be stripped of all 
non-essential formalities and trimmings. The policy of war-time simplicity which is 
coming into vogue in ail departments of our business and social life would seem to 
require that the more or less elaborate convention banquets of the past should be done 
away with. There is no place in any practical scheme of war economy for unnecessary 
convention entertainments. Conventions should be all business — real business. The 
Food Administration will, no doubt, look with greater favor upon an informal supper 
than it will upon the typical hotel banquet, which usually includes food.s that Americans 
ought to be conserving, to say nothing of drinkables that they will soon have to learn 
how to do without. — U. 


ONE WAY TO AVOID COFFEE RATIONING 
Mr. Hoover says while the continued use 0: Brazil steamships in the army trans- 
port service must decrease our coffee imports, “we can secure in sailing vessels the 
coffee we need if no one makes an overbrew.’’ We are also warned by a Food Ad- 
ministration spokesman that coffee rationing may come. 

Somehow we cannot bring ourselves to seriously contemplate the rationing idea. It 
ought to be possible to maintain our present supplies. Coffee, in our opinion, will he 
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one of the last things rationed. We have sufficient coffee in sight and under contract 
to stave off that evil day for some time to come, even if the importation of coffee 
should be prohibited entirely. This also would be a last step and entirely unnecessary 
as long as the Government controls sailing vessels, which, as Mr. Hoover points out, 
can supply all our needs — providing no one makes an overbrew. 

Now, just what does Mr. Hoover mean by an overbrew? If he means the avoid- 
ance of waste or extravagance, then the trade and the consumer have it in their 
own haiuLs to prevent the dire contingenev hinted at, B\it doesn't the greater burden 
rest upon the trade, and hasn't it a duty to perform by starting in now to teach the 
dealers, and throughithem the con.sumcrs, the simple lessons in coffee conservation and 
coffee economies which have appeared in these pages not a few times since the war 
began ? 


WHAT l.S KNGl.l.SH IIREAKF A.ST TEA? 

"English Breakfast" tea is the lea used in England for breakfast. The term most 
probably originated in the drawin.g rooms of the American Colonial Dames, who doubt- 
less adopted it in the same manner and perhaps for the .same reason as latter-day 
femininity has favored Parisian styles in millinery and wearing apparel. 

Assuming the correctness of this earliest origin of the term, “usage" compels us to 
dwell upon China Congou, becamse that was the tea then understood to have been used 
on the English breakfast -table— long before the commercial introduction of India, Cey- 
lon or any other form of fully fermented tea. 

American tea men of experience antedating the Civil War agree that the term 
should only be applied to China Congou, that being the one tea sold and consumed for 
many decades as English Breakfast. Even when a “blend" was sold by some dealers 
the predominating ingredient was .always China Congou. The great majority of the 
leading retail distributers to this day follow this custom, which can be ea.sily verified 
by actually calling for "English Breakfast" tea at any number of chain stores of dif- 
ferent companies or at any of the old-line individual dealers of conservative tendencies. 
If the experiment of purchasing “English Breakfast’’ tea under that name is ever put 
to the test, as suggested, it is tloubtful if much or any Ceylon or India will be procured 
by that means. It is our belief that it would prove the modern '‘poimlar" conception of 
the term still to be China ( ongou. 

Rut whether the term is “non-Gengraphical," “Fanciful" or anything else you like, 
it would seem that when a Governmental department sends out requisitions for this 
class of tea it would be less niislea<ling to potential bidders if it were specifically 
stated just what the department was prepared to accept as a good delivery. This is 
done in the case of the -Navy Department, where, up to a comparatively short time 
ago, nothing but Formo.sa tea was called for in the specifications. It is now, however, 
left' optional with the bidders to present their proposals on Formosa, Java, Ceylon or 
India lea, and whichever seems to show the best value, in the opinion of the Navy 
Department experts, is contracted for. 

Similarly, the suggestion might be made to the army purchasing authorities to 
state in their specifications that they are prepared to accept as a good delivery either 
a China Congou, Ceylon, India or Java. The deliveries on recent contracts are under- 
stood to have been Java Brokens, although the specifications called for “English Break- 
fast" tea. In this connection we arc told that the kind of Java tea so delivered is of 
immeasurably superior cup quality to the class of “English Breakfast tea heretofore 
delivered to the army for this particular grade, and which was never anything better 
than the commonest grade of Government Standard China Congou. 

“English Breakfast" tea should be China Congou or a blend of fermented teas 
containing a oredominance of China Congou. As a matter of fact it should not be used 
in army contracts as a description for tea unless the authorities mean to specify China 
Congou, If they will accept deliveries of India, Ceylon and Java, they should so state 
in the specifications. A too liberal application of the word will cause abuse and con- 
flict with the jiure food law, — S, B. 
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THIBD ANNUAL BANQUET OF THE NATIONAL KETAIL TEA AND COFFEE MERCHANTS’ ASSOCIATION 


THE WAGON DISTRIBUTERS’ CONVENTION 

Many important war-limo problems were discussed at the thiril annual 
meeting of the Xational Retail Tea and (Vffee iSrerehants’ Association 
at C hicago, ('onservation of man-power, fuel and materials as a 
means of lielp'iug to win the war were among the principal subjects be- 
fore the convention. ^ Xew officers and directors were elected. 


'THK sixty members attending the third annual 
* convention of the Xational Retail Tea mid 
Coffee Merchants’ .\ssociation at Chicago, Sep- 
tember I/-19, found the discnssiinis of pressing 
problems brought about hy the war ti> be most 
interesting features. .\n equal number of ex- 
hibitors were also present during tlic llircc <lays' 
meeting at the Sherman Hotel. 

Despite the seriousness of the business situa- 
tion, the delegates left the convention hall with 
a feeling of optimism, especially alter the newly- 
elected president, C. A. Smith, of the Great l•ast• 
ern Coffee & Tea Company, St. I.onis, had assured 
them that in his opinion the forthcoming year gave 
promise of greater prosperity for the preinhnn tea 
and coffee men than might ordinarily he exiKVtc<l. 

Conservation of man power was one <if ibe 
most important topics liefore the convention, ami 
earnest discussion of this resulted in the a'loption 
of a resolution pledging the su)»pi>rt of thv asso- 
ciation to the Government iu this respect. This 
was done after assurances on tlie part of the 
Food Administration representives that any 
reasonable plan along this line adniued by the 
association would be acceptable to tbe a<hniiiis- 
tration. and that all competing linns would be 
required to ob.serve it. 

OhTKKKs Eluted for uni Exsi ixo Vkar 

C. A. Smith, of the Great Hastern Coffee 
l ea Company, St. Louis, was elected president 
for the next year; W. W Bartlett. Jr., of ibc 
Bartlett Tea & Coffee Company. Indiamipolis. 
first vice-president; George F. Hcllick, of the 
George F. ITelUck Tea Company, Kaston. Pa., 
second vice-president: Valentine Vogel, of the 
Atlantic Tea Company. St. Louis, treasurer. 
Harry W, Meiieley is retained as counsel. 

Henry Chybcls, of the Keystone Tea Company, 
Pittsburgh, Pa., was chosen as director to carry 
out the unfilled term of F. J. Licbtncr, resigned. 
Directors for regular term, F. L. Chcetham, of 
the Banner Coffee Company, Milwaukee; G. B. 
Schorn, of Schorn & Brower, Xew York; Lucien 
King, of the King Koffee Ko., Indianapolis, and 
C. V. Xieman, of the Chicago Tea Company. 


The coiivciitiuu cmuniittec decided upon St. 
Louis for next year's convcntioiL 
President Smith. l>eforc leaving for his home 
in St. Louis, named the following as the ex- 
ectuivc coniniittee for tbe year: R. S. Black- 
wooil, of the Home Tea Company, Beaver Falls, 
I’a.; C. V. Xieman; F. L. Cheetham: Liicicii 
King ; J, 'rrauscht. of the luireka 'Pea Company, 



C. A. Smitk 

llic New I'rtsiclenl of the N'.itional 
Kt'tai! T>a and <'(tlTi-p Mcrcliunts’ Assn, 
elation 

Chicago; .\. J. fk-nner, of the Ikniicr Tea Com- 
pany, Burlin.gton, la. ; \\ , lb Castor, of Castor 
Bros., Philadelphia, Pa. 

Proceedings in Df.t.mi. 

President C. V. Xieman, of tlie Chicago Tea 
Company, called the convention to order in the 
Crystal Room of the .Sherman Hotel shortly after 
10 o’clock, Scfitember 17. .Vfter the irivocation 
hy Rev. Louis W. Gocbal, of Chicago, and an 
address of welcome hy Hon. Frank D. Ayers, of 
the Corporation Connsers office, Vice-President 
C. A. Smith took the door. First thanking Mr. 
Ayers for the keys to the city, .Mr. Smith then 
outlined the purposes of the convention. 
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SOME DIRECTORS AND OFFICERS FOR 1918-19 


The utmost co-operation for the protection of 
the tea and coffee business, he said, was most 
urgent, in view of the situation with reference to 
war conservation. Education along association 
lines he pointed out as another important factor 
to he considered. He particularly asked that the 
fellowship spirit be more fully developed until it 
should permeate the entire membership. Much 
had been done, he declared, but there were still 
great opportunities before the delegates for the 
broadening of vision and for constant prepara- 
tion for what the future may bring forth. 

The speaker was glad the day had passed when 
competitors were regarded as being little short 
of crooks. He declared that the association had 
done much for the members as individuals, and 
that not the least of its efforts along this line had 
been in connection with the ''get-logcther" con- 
vention. “The Good Rook says, ‘Bear ye one 
another’s burdens,’ and that is what we are try- 
ing to make our association stand for,” he de- 
clared. “Let us be unselfish in rendering .service. 
Let our slogan he, The association first, the in- 
dividual second !’ ” 

The President’s Annual Address 

President Nieman next delivered the annual 
address. He declared that the year had been 
evented in many ways for the National Retail 
Tea and Coffee Merchants’ Association, and that 
the relation of the organization to the country at 
large, particularly in connection with the world 
war, had been of intense interest. “A year ago, 
we hardly knew along whal lines we could best 
serve our country as business men and in what 
way to render the most effective help,” he said. 
“From time to time as the great struggle grew in 
magnitude we have learned from the different 


adniinislrativc boards along what path our duty 
lies. 

“I believe that we, as an organization, may, 
with pardonable pride, look back to the ending 
of this year and feel that we have done our best 
to carry out the wishes of the various adminis- 
trative bodies.” 

The president recalled the action of the United 
States Food Administration in the latter part of 
1977 in placing all retail dealers doing more than 
$ico,ooo business annually under a license, and 
the uncertainty which existed as to the status of 
tea and coffee tradesmen. He declared that the 
association, through its general counsel, was the 
means of obtaiiiiiiK rulings which finally gave 
each member an idea of his exact relationship to 
the governmental bodies. 

Mr. Nieman paid his respects to the so-called 
cash and carry plan, saying that the carry plan 
is, “from the standpoint of economy, an absolute 
failure; secondly, that it is decidedly unjust to 
the busy American housewife; and that it will be 
relegated to the scrap pile after the war by all 
live merchants desiring to give the public ser- 
vice, which must be done, as no one dare deny 
that service is the keynote of a successful busi- 
ness.” 

In regard to the premium question, President 
Nieman said : “The best evidence that our 
means ‘of distributing premiums is regarded as 
clean, honest and above board, is the fact that 
some three months ago the Federal Trade Com- 
mission took steps to thoroughly investigate the 
method of premium advertising from all angles, 
and I can point with pride tc the fact that among 
our members none was cited as using any unfair 
means or unbusinesslike methods of premium ad- 
vertising, I want to congratulate this organiza- 
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tioii on so spotless a record, and to take this op- 
portunity to admonish its niernbers to so con- 
tinue, not only during the war, but at all times 
after.” 

President Nieman declared that he believed a 
resolution should be adopted pledging the sup- 
port of the National Retail Tea and Coffee 
Merchants’ Association to any legislative body, 
State or National, in stamping out any dishonest 
or unfair premium methods. 

The speaker recommended the estahlishnicnt of 
local organizations in all parts of the country, 
these organizations to meet monthly or from four 
to six times annually to iron out local troubles 
that may exist, and to receive instructions and 
information from the national organization, and 
in turn forward to the national organization data 
on any subject that may come up in which the 
national body could lend a helping h,ind. lie be- 
lieved that many dealers would join .such an or- 
ganization, and through it the natiot’al body, in 
that way receiving help jointly from both. 

lu conclusion the president declared there was 
nothing more important before the convention 
than the winning of the war. “There must he no 
slackers of any kind.” he said, “neither as regards 
money matters nr physical help.” 

Vick-Presiuent Eni.k>ksks Pke.mitms 

Vice-President G. R. Schorn, of Schorn it 
Brower, New York, followed Mr. Nieman. He 
told the delegates that the advanced premium 
proposition is a salvation and protection for all 
tea and coffee men against the inroads made by 
chain store system propaganda. “This,” he de- 
clared, “gives a solid foundation and good argu- 
ment to present to patrons and thus retain valu- 
able and pleased customers.” 


“Two years ago," said the speaker at another 
point, “my business was about to go to ^ seed. 
'I'hrough the organization I derived information 
that immediately convinced me of the advisa- 
bility of giving the premium proposition a trial. 
The results have been most gratifying.” 

Mr. Schorn, who spoke extemporaneously, and 
was called to the speaker's stand without even 
I eing assigned a subject, was unstinted in his 
praise of the Washington Government’s manner 
i»f condiKting the war. lUs thought evidently 
was that the .Administration should not be hin- 
dered in its great work when he said: “I am 
especially iu favor of withholding any suggestions 
nr recommendations as to the manner in which 
the Government should conduct its own affairs, 
whether these affairs pertain directly to the prose- 
cution of the war or to business in general," 

Just before the noon rcccs.s, Secretary Harry 
W. Menelcy read several letters from absent 
members expressing regret because they were 
not able to he in attendance. 

IA ei. Ofkici.m. Urges Roasters to Use Gas 
Ifarold Ahncrt, director of conservation for the 
vStatc of Illinois in the United States Fuel Ad- 
ministration, opened the afternoon ses.sion with 
ail aiipcal to the delegates for their utmost co- 
operation in fuel saving. Mr. Ahncrt detailed the 
fuel difficulties which now confront the National 
Government, and after showing the saving 
caused by ga.sless Sundays, he declared there was 
further work to be done in conserving fuel in 
coffee roasting plants and other establishments 
of interest to the delegates to the convention. 

He said that with the present rates for pas 
throughout the country the coffee roasting in- 
dustry as a whole can adoi)t the ii.se of gas bene- 
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ficially. The cost of operation will be higher 
than, with anthracite coal, based on 65-ccnt gas, 
and it will cost anywhere from 40 to 70 per cent 
more to mast coffee by gas. but when this ad- 
ditional expense is applied to a pound of coffee 
delivered to the consumer it adds merely i/ioo of 
one cent to the ultimate cost. This, he declared, 
was immaterial. 

On the subject of switching to gas, Mr. Almert 
said : ‘*Takc a vast ff)uiiilry or a coffee roasting 
establishment— one that uses 25 tons of anthra- 
cite a month. They would get an criuivalent 
amount of heat for their purpose by the gas 
company using 5 tons. In other words. 80 per 
cent of the fuel is conserved in those cases. The 
20 tons conserved in one month by the coffee 
roasting establishment or by the vast foundry 
would care for live families for the whole winter.** 
The speaker said that most of the coffee roasting 
concerns around Chicago are using the best grade 
of anthracite coal. 

Toon D'irkctor on' Coxskkvj.xg Di;i.ivkrif.s 

Howard Humphreys, of Uloomington, HI., a 
division superintendent of the United Stales hVxl 
.•\dministralion, cliscus.sed con.servation in methods 
of handling food and allie»I lines, with particular 
reference to the tea and coffee trade. 

On the subject of deliveries, he said the Gov- 
ernment had some lime ago requested that tea 
and coffee merchants limit their deliveries to one 
a day over a route. ‘'I know it is difficult,*’ .said 
Mr. Humphreys, “and I know it presents hard 
problems in some cities; but the request has been 
firmly and decidedly made that you limit your 
deliveries to one a day over a route. 

■■Gentlemen, don't call yourselves too per cent 
American if you don’t observe the requests that 
come from Washington to-day, because they are 
not hasty requests, they will not be ill advised 
requests : they will he studied by the best men 
that we have in the nation, and when they come 
to you and tell you that it is best for you to make 
one delivery a day, if you will just simply take 
it for granted that they know what they are talk- 
ing about and that it can be done, that it should 
be done, I am sure that you will find a great deal 
of pleasure in doing it.” 

James A. Davis, of the National War Savings 
Committee, was next on the programme, and he 
explained to the delegates the immediate need 
for individual thrift and investment in Govern- 
ment seenrities, He stressed war savings stamps. 


A Pi'uLiSHKK Tai.ks About Thrift Stamps 

Mr. Uavis was followed by H. S. Bunting, 
publisher of the “Novelty News,” who also built 
up his address cm the foundation of thrift, par- 
ticularly as it relates to the premium trade. 

“The thrift stamp,*’ said Mr. Bunting, ■‘was 
suggested to the Government by Mr. Caldwell, 
president of the Sperry & Hutchinson Company, 
and was copied as closely as it could be from the 
well-known premium* tokens, which our busines.s 
and all the allied premium interests have so long 
known and used, too, and which they have edu- 
cated the housewife to understand as being a 
strong arm to serve her in our domestic thrift.’’ 

Mr. Bunting said that the premium system is 
enabling the housewife to be thrifty so that she 
can “answer the appeal of the Government to 
come forward with her savings.” 

■‘1 am among those.” said Mr. Bunting, “who 
believe that the preiniurii .system in the future is 
to reach greater dignity and greater usefulness 
.and greater honor, and to be accorded more wide- 
spread credit as a method of doing business than 
at any time in the past; because « * * when 
the people of this country, under the direction of 
our Federal Government, have acquired the 
thrift habit and the saving-stamp habit, is it 
reasonable to suppose that they are going to for- 
get tliat habit when the day come.s that they no 
longer need to be taxed to maintain the war and 
the Government? It is not reasonable. They 
are going to u.sc the same thrift that they have 
been educated to use in this war in building up 
their private fortunes.*’ 

Commercial Economy RtcoM.MENUAjioNs 

L. fU Hartman, of the Commercial Economy 
-Administration in the Illinois State Council of 
Defense, spoke about the conservation of man 
power. He declared that officials of the Gov- 
ernment and of his own organization were grati- 
fied that the tea and coffee premium men had 
gone so far towards eliminating unnecessary de- 
livery service. Tie thought there was a possi- 
bility that men engaged in this work would be 
classed as not necessary to an essential industry, 
and that dealers would find it very difficult* to 
carry on business under such conditions. He 
urged that preparations be made for the time 
when many of the men engaged in this work are 
called into the Government .service— not to wait 
until they are called and then w'onder how they 
are to be replaced. 

He urged co-operative delivery. The members 
were also asked to formulate a definite plan for 

* Mr. Caldwell has said llial lie was not the first to sug- 
gest the thrift stami- He was only one of a nuinber of men 
who held a conference on the subject in Washington, and 
that he is not entitled to the credit. — E ditors. 
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bringing alioiit adequate conservation in the di- 
rection of man power. Mr. Hartman said that 
such a plan would receive the backing of his 
organization, and probably that also of the na- 
tional body. 

Mr. liartman suggcstctl that a committee of 
representative ineinfiers of the association I)c ap- 
pointed to deal with this matter forthwith. In 
answer to a question, Mr. l iartman said that if a 
feasible plan were formulated for the lllinuis 
Coinu’ii of Defense to pass upon he was convinced 
that it would he taken np by the other Councils of 
tlie national organization and made ctfective 
thronghont the United States. He declared that 
in his opinion the tea and coffee men will not be 
asked to cut their deliveries to less than one in 
two weeks, but that draft board regulations must 
be considered by the membership in time. 

“Won't you gentlemen be embarrassed if out 
of twenty wagons that you are running eleven of 
the men will l)e called into the service? Von can- 
not put women on the wagons. What arc yon 
going to do? " In other words, Mr. Hartman said, 
it was a good plan to inave cverytliing in readiness. 

The delegates were nut overly enthusiastic re- 
garding Mr. Hartman's suggestion that in some 
instances one delivery man might lake care of 
three routes. Their questions iiulicated a doulii 
as to the feasibility of such a plan, for the reason 
that coiiipciisalion would play an important parl. 
It was explained by Mr. Hartman that his itlea 
contemplated the assuinptioji of the routes «if 
three firms by one individual. Xumerous objec- 
tions were offered, and when the speaker had lln- 
ished it was evident that there was no unanimity 
of opinion on the subject. 

John C. White, of Chicago, delivered the I'mal 
address of the session, taking for his subject “The 
Solution of the Wage Question,” Mr. White de- 
clared that the land question was at the Iwdtom 
of the wage question, and that until the latter 
tvas .solved there was no hope for an adequate 
settlement of the former. 

Tife convention met in executive session on 
Wednesday morning. Reports of committees 
were taken up after a period of open session, dur- 
ing which V. A. Fletcher, of Cincinnati, delivered 
an address on the “Power of Bn.siness Organiza- 
tions.’’ In respect to the premium tea and coffee 
trade he said : 

“Tn your own line of organization represented 
here to-day, you are all familiar with what yon 
have accomplished by organizing to protect your 
industry. A year or twa ago, when an anti-premium 
agitation was running rampant over the country, 
as individuals fighting alone you would have had 


little or no power to do anything; but by organ- 
izing and getting tj>gether, exchanging iileas and 
laying your plans for putting up the best kiiuf of 
light, you practicallv have c<une out of this con- 
dititm unscathed, and with the tea and coffee 
trade standing higher in the estimation of the 
.\niericaii public to-day than ever before. Not 
only have you been able to put up a giuid tight 
along this line, hot yon have seen by getting ac- 
qainleil with one another that y<m -are all good 
fellows, and that yon are all working for the 
single purpose of making a success wherever you 
are located, and the best way to make that suc- 
cess is by a frank exchange of ideas from time 
to time, and helping one another along the w.iy, 
because in the success {»f many yon will .solve the 
success of the individual, as a rule.” 

V. L. Cheetham. of the committee ou legisla- 
tion. spoke of anti-jireinium legislation in the va- 
rious States, declaring that so far as the dealers 
of Wisconsin were concernc<l they were adjusting 
themselves to new cmiditions liroiight abmit 
legislation against stamps and iiremiums. 

Thk Ki-sot.t TIOXS 

'I'he report of the resolution committee con- 
tained four resolutions. Ihc lust three were 
;uli*pted. The first expressed a))prnj)riate senti- 
ments in reference to the recent deaths of Wil- 
liam C. b'elinigcr, <ff the Itell 'I'ea Cumpaity, La 
Urosse. Wis. ; William S. McCracken, of the 
W. S. McCracken Tea Company. Joliet, HI. and 
William K, Scamul. of the Home Tea Company, 
Muscatine, l.a. The. second was an appreciation 
of the retiring olliccrs; the third pledged ITcsi- 
dtnt Wilson and the. (lovernment the loyal sup- 
j'orl and co-uj)eralion of the association in the 
prosecution of the war. The fourth jiroposed an 
atiundnienl t<i the constitution and concerned 
honorary memhership. Later it was revised and 
acted upon. 

.A fifth resolution, which was later offered by 
the resolution committee and adoiued, read a.s 
follows"; 

The members of the National Retail 
Tea and Coffee .Merchants’ .Association, through 
long experience, liavc proven the premium system 
of advertising an economical, wholesome and effi- 
cient means of attracting continuous patronage 
and promoting cash payments, benefie'ial alike to 
<*oiisumers and merchants ; 

"IVhcrcas. The premium system, properly con- 
ducted, involves no (dement of chance, deception 
or falsehood, hut is based solely on the principle 
of extending to consumers a discount for cash, or 
ou purchases aggregating a specified amount, in 
the form of useful and desirable merchandise; 
and, 

“IVhercas, The memliers of the association are 
desirous of safeguarding the premium method of 
advertising and protecting the consumer in the 
enjoyment of its benefits; therefore, be it 
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"Resolved, That the National Retail Tea and 
Coffee Merchants’ Association, in convention as- 
scmhled, does hereby tender to any legislative 
liody or qualified public official, concerned with 
this subject, nur full co-operation and assistance 
in stamping out any unfair or deceptive practices 
indulged in by premium users, if such exists, and 
in suppressing all unfair, deceptive and question- 
able schemes operated under the guise of legiti- 
mate premium advertising." 

In the meantime the committee on constitution 
and by-laws had consideretl the proposed honor- 
ary memberships matter, and presented the fol- 
lowing as an amendment to the by-laws of the 
association : 

"Honorary .\fembership. The i>oard of direc- 
tors may, upon recommendation of the executive 
committee, elect to honorary membership such per- 
sons as they may consider advisable or advan- 
tageous. Honorary members shall be entitled to 
all the social privileges of the association." 

After a short discussion the amendment was 
adopted unanimously, after which adjournment 
was taken for the day. 

Says Cofkke RAiioNtNc May Come 
The final session was opened with an address 
by A, N. Merritt, chief of publicity in the dis- 
tribution division of the I'nitcd States Food Ad- 
ministration'. He discussed the I'ood Adminis- 
tration's activities; rapidly sketched the history 
of the conservatitm movement; told about tlic 
resource.^ from which the Administration may 
draw in the, future, and finally declared that an 
analysis of the situation disclosed that "this year 
we have got to make such efforts in food con- 
servation before the year is out as wc have not 
made before." He brought a rather pessimistic 
note into his speech by declaring that the food 
situation in Germany is "perhaps promising for 
this year," and that the Kaiser s country probably 
has enough food to last them for another year. 

Mr. Merritt was not especially familiar, with 
the situation as applied to the tea and coffee trade, 
but he said, "I do know this, that we have got to 
conserve coffee. We are going to endeavor to 
keep a limited number of boats to bring a mini- 
mum amount of coffee from Brazil, but it will 
mean that stocks will l)e reduced in this country, 
and probalily the time may come when the coffee 
situation will have to be put on some kind of a 
rationed plan, somewhat similar to the present 
sugar plan; but we are not facing that time as 
yet. However, it is up to the American people to 
go easy on their consumption of coffee, and it is 
also up to the dealers not to raise the prices be- 
yond the absolute amount required to maintain 
themselves in business.” 


In closing, the speaker intimated that the time 
may come, “especially if any profiteering is dis- 
covered in roasted coffee," when the Government 
will have to put all coffee roasters under license 
and limit the margin of profit to a definite figure, 
as has been the case with other licensed com- 
modities. 

The question of conservation of man power, 
which cn the previous day had been suggested in 
the speech of Mr. Hjrtman, was again taken up, 
hut after a somewhat lengthy discussion was re- 
ferred for final disposition to the incoming ad- 
ministration. The propo.sition of a three-week 
or four-week delivery brought on considerable 
argument between the delegates. 

The convention then adopted the following 
resolution: "Resolved, that a committee from 
this association meet with the proper arm of the 
Government, advise as to conserving man power, 
obtain such advertising matter as the Government 
may offer and provide for the distribution of 
same, subject to the approval of tlie executive 
committee of this association.” 


The Social Programme 

The social programme, although restricted to 
meet prevailing war conditions, nevertheless con- 
tained a number of entertaining features, includ- 
ing a matinee party for the ladies of the conven- 
liou at the Studebaker Theater. Next came an 
auto ride and a dinner at the Marigold Gardens, 
v he’'c dancing formed a part of the programme. 
.\t the ladie.s’ card party on Thursday afternoon 
several prize-s were contributed by exhibitors. 

The annual banquet was held at the Sherman 
Hotel on the night of September 19, and the full 
membership present attended. It was at this 
gathering that a diamond pbi was presented to 
the retiring president by the delegates as a token 
of their regard for his splendid efforts during the 
past year. 


Convent ion Pfattres 

During a lull in the convention proceeding^ a 
delegate arose and asked permission to report on 
unfinished business. 

“Mr. President, I have the honor to report that 
you are, for the second time, a grandfather.” 

Mrs. Nyron Nieman, dauehter-in-law of the 
president, is the mother of the “Convention 
Baby.” The boy was horn Thursday morning. 

Sketch of the New President 

A man skilled to a high degree in his vocation, 
one who has the whole-hearted confidence of his 
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friends and business associates, one whose efforts 
have aided materially in the development of the 
wagon-route tea and coffee industry, this is a pen 
picture of C. A. Smith, head of the Great l''asterii 
Coffee & Tea Company, St. Louis. 

Mr. Smith has devoted twenty years of his 
life to the tea and coffeeJ)usiness, and during this 
period has been one of the strongest proponents 
of co-operation and has waged war on trade 
abuses. 

Born in 1865 in St. Louis, his present home. 
Mr. Smith entered luisiness at the age of 14. hrst 
in the retail shoe business, next in the retail toy 
and fancy goods business, and later in the whole- 
sale branch of the same industry. After four- 
teen years as a traveling salesman in various lines 
he became in 1S98 manager of the Great I'.astern 
Coffee & Tea Company. He is now president of 
the corporation. Mr. Smith is a charter member 
of the National Retail Tea and Coffee .Merchants' 
Association, and was vice-president for the first 
year. He was re-elected for a second term, llis 
advancement at the convention to the olbce of 
president was received by tl\c mcmbcrslnp with 
■gralification. 


Tiie Exhibjts 

The exliibits of produce and premiums were a 
feature of the convention, as they were last year. 
They were shown in the Crystal Room, and the 
halls leading to this room were roped off so that 
visitors perforce had to pass by the exbiljits. 

In the line of produce, tea, coffee, spices, soaps, 
pie fillings, polishes and toilet accessories were to 
be seen. The premiums co* ered a wide range, 
including phonographs, fireless cookers, vacinim 
bottles, sweepers, toys, china, glass and granite 
ware, linens, curtains and other household goods. 

Among the cxhiljitors and their representatives 
at the convention were : 

Hcir’stefc«r Mff. Co.. K. A. Ik-mstegi-r, V. T, 

Chicago. 

I-', F.. Tink<’r, Chicago- 

S. Ziegler Gi., J. ll. Sparling, Chicago. 

Fiite Mfg. Co., II. W. Eastman. Chicago. 

The Widlar Co., M'm. J. Hynes, Clevtlaiid. 

J- B. Wallter, Chicago. 

Wiril.Tr Co,, C. E. Herrn, Cleveland. 

National Binding Machine Co., G. Leavy, New Yorlc. 

Icy Hot Bottle Co., Cincinnati. 

The Home Comfort Co.. J. Hank, St. Paul. 

The McAnnlty Co., Chicago. 

Martin’s Mercantile Co., Martin Carlstein, ( hicago. 

G. C. Jeffrey Co., Chicago. 

Cambridge Glass Co., \\. M. Rogers, Chicago. 

Boyer Chemical Co., J. Schumndcr. Chas. W. Kapp, 
Chicago. 

Allen R. W^risley Co., Chicago. 

Geo. A. Briggs, Chicago. 

Geo. P. Vosbrink, Chicago. 

VVm. Waltke Co., Chas. Brown, St. Louis. 

Bieriermann Bros., G, Roger, Chicag.T. 

Sterling Sales Co., Louis Schultz, Milwaukee. 

C. F. Wixon, Chicago. 


tlias. it. C. Cose. Chicago, 

Henry H. Poggensee, fhicapo. 

Garftird Mfg. Co., Hhiiut .Stfiriu-iis. S. J. I'ink'^. I'il,’iia, 
Ohio. • 

Metal Stampings Corp.. S. M. li.ill.Tiri, StriMtor, 111. 
Grosficld & Roc C'o., G. K. .\1cKctitu-y. I'rcd llertncck, 
Chicago. 

W'ahash Baking Puw.ler Co,, i'hos. F. Kelly, H. M. 
Gamble, II. 11. Cowles, Wabash. Iiul. 

Wolverine Spice Co., G. A. Phmil). Geo. Cain, Grand 
Rapids, Mich. 

E. B. Miller & Co., Harry K. Parker. Clucapi', 

jas, S. Kirk & Co., .). \V. Weber, E. 1>. Spritigev. Mr. 
Rollo, ('. S. Kiik, A. F. Burrows, Cliieagn. 

The Newton Mfg. Co., Chas. 1.. Ni-wtmi, Walter II. Sel- 
man, t'incinnati. 

Gardner Textile Co., Ira Baer, Daniel Weinstein, New 
York. 

Republic Stamping & linaineling t'o., L. J. Britbiirt. 
( antoii, Ohio. 

Meyer-Simoiis Co.. L. T.. Simons, Chicago. 

W illiams Bros., Mfg. Co.. U. llufeUl, Chicago. 

Karl W. Newton Co.. Edgar K. Ault. I.. B. Ilefter, 
Chicago. 

Waliash Basket Co., T.owenherg. Conveisi*, hid. 

The Geo. II. Bowman Co., S. A. Petiton. Clevelanii. 

V. .\. Fletcher, Cincinnati. 

F. J. I.iclnncr, Milwaukee. 

John McHermott, Chicago. 

J.. t*. l-awion, Cliioago. 

W. F. Ryan. N. E. M. C,, New York. 

Hahn. Pliiladcl|iUia. 

Hugro Mfg. Co.. E. S. Sayre, Chicago, 


TKOSK WHO .VrTFA'DKl) 

The fullowiuB members of the National Retail 
Tea and Coffee Merchants’ .Wsociatiou were rep- 
resented at the convention; 

Benner Tea Co.. P. G, Bitiiut', Keokuk, liiwa. 

Benner Tea Co., A. J. Benner, lUirlingtoii, low.!. 

Benner Tea Co., I'. K. Samicll, l>ui lingtoii, Iowa. 

Benner Tea Co., W . I'. Keiisch, \^'ate^loo, Jowa. 

Benner Tea ( 0 .. I*'rank Ketiscli, Gttuiiiwa, Jowa, 

Benner Tea Co., A. 1'. Keusch, Cedar Kapiiis, Inwa. 
Victor Tea Co., M. M. Smytli, Cleveland, 

Home Tea Co , R. S. Blackwood, Beaver I'alls. Pa, 
Athletic Tea Co., Val. Yogd. St. l.oiii.s. 

Stewart Tea Co.. F. J. Stewart. Cliirago, 

P. A. l-'letcluT Tea C<i., P. I’'lelchrr. IlaniiibiTl, Mn, 
Gcrlach Tea & Codec C<)., ,\. Gerlach, Luuisvillu. 

Eureka Tea Co., John Trauscht, Chicago. 

Horace G. KuUer, Philadelphia. 

Brill Bros., W. 11. Brill, Pliiladclphia. 

Fredei ick Frank, Philadelpina. 

Hesse Bros., Detroit. 

J. K. Reardon Co.. J. F.. Reardon, Cbicaen. 

Superior Coffee Co., Joim W, lUsuti, Chica'T', 

Banner Coffee Co., 1'. J, Coslerline, E. 1.. ( hfetliaiii. 
Milwaukee. 

Gardner Itros., John V. Gar<ln<T', Cliicago, 

Home Tea Co., Wm. Zorn, Ckvvland. 

G, B. Scliorn, Jamaica, N. Y, 

Central Tea Co., (iliarles h'. Mathews, Detiuit. 

National Tea Co., N'ietor Olson, Detroit, 

Banner Tea Co., Jos. Goriar, t hitago. 

KucUner-Wasicek Co., Henry Kneiiner, George Wasieek, 
.Milwaukee, 

Clamati Bros,, W. R, Clam.Tn, IndianapoUs. 

Hoine Tea Co., \V. E. (?opp. Ruck Island, Hi. 

John 1. I’ord, Chicago. 

Best Tea Co., h’rank Jiral, Chicago. 

F. Hciliek Tea Co.. Geo. F. Hellick, Easton, I’a. 
li. J. Menelcy, Cliieago. 

Bartlett Tea lA t.'offee Co., W. M. Bartlett, Jr,, l i- 
dianapolis. 

Bell Tea Co., Mrs. W. C. kehniger, La Crosse, Wis. 
Diamond Tea Co.. \V. B. Erigett, Ea Salle, 111. 

W. S. McCracken Tea 1 o.. Geo. , Met raeken, J diet, 

HI. 

American Tea & Coffee House, Louis 1), McGuire, 
Chicago. 

Great Eastern Tea X Coffee Co., G. \\ . Eipscomb, De- 
catur, Hi. 

F. C. Gl>ej\ Chicago. 

Keystone Tea Co., II. Ghysels, Pittsburg. 

Standard Coffee Co., F. N. Nieberper. Chicago. 

Home Tea Co., F. A. Wilimering, Keokuk, inwa. 

Prime Tea Co., A. Cohn, Cambridge, .Mass. 
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Great Eastern Coffee & Tea Co., C. A. Smith, St. Lgnis. 
Mo. 

.Minnesota Tea Co., [.. T. Peterson, Duluth, .Minn. 
Columbia CutTee & Tea Cn,, Call Isaacsu.i an»l Gust 
Kling, Kockford, III, 

i‘, J. Hensc! Jea Co„ .Milwaukee. 

Inilejieuileul 'lea Co., G. Schultz, Cedar Ka(>id$, 

Uaskind Mros., Jas. Llaskind, Chicago. 

Charles Tea Co., C. K. Joyce, Chicago, 
koyal Tea (!o., Mr. Helm, (.‘hic.ngo. 

J, II. Reilfern, Chicago. 

King Kolfee Ko., I.ueicn King, (ndiauaiiolts. 

Iowa Tea Co.. W. S. Winders, Mason City, Iowa. 
Oriental Tc.i Co., W. S, iliekey, Moline, lil. 

Great Central Tea Co., A. E. llulnie.s, Kirhmoncl, Iml. 
Central Tea Co., (). C. Kahle, Chicago. 

Slandjiri! Tea I o , G. I'ersehbacher, Milwaukee. 


MISCELLANEOUS TRADE NEWS 

^ A department covering the activities 
and developments of the manufacturing 
tea, coffee, spice and fine grocery interests 
and the supply trades. 


A NEW COFFEE ASSOCIATION 

San Francisco Importers and Jobbers Organize 
to Promote Their Port as a Green 
Codes Center 

D EPR]'.S 1 ',NT.\TIVE green coffee jolrbers and 
^ importers of San Fraiidsco organized 'The 
Green Coffee .■\ssociation of the San h'rancisco 
Chamber of Commerce'* on Septeinl.er 17. and at 
the first annual meeting elected W. C Ham- 
berger, of the Hamberger, Polhemus Company, 
chairman, and Fred Raruch, of Baruch & Co- 
vice-chairman. The following have been chosen 
to constitute the executive committee; R. .\. 
Kali), W. R, Grace & Co.: James Otis, Otis, 
McAlli.ster &• Co.; Donald Lirdci, Schwartz Bros.; 
C. B. Lastrelo, Lastreto & Co., and J. E. OufT, 
Leon Israel & Bros., alternate. Robert C. .Mason, 
of the Chamber of Commerce, has been ap])oinled 
secretary-treasurer. 

The objects of the organization are: To pro- 
mote a medium through wliich the members of 
the green coffee trade may meet and express their 
views: to consider and formulate their recom- 
mendations on matters directly affecting the cof- 
fee interests, and protect the interests of the 
green coffee trade of the United States in generrl 
and San Francisco in partiifular : to promote the 
intere.sts of the port of San Francisco as a receiv- 
ing and distributing center for green coffee. 


The new association states that already firms 
handling 95 per cent of the coffee imported into 
San Francisco base joined tbe organization. It 
is also stated that its purpose is in line with the 
appeal of Chairman Hurley, cf tbe U. S. Shipping 
Board, for commercial organizations to prepare 
for commerce after the w-ar. 

A XEW SOLUBLE COFFEE COMPANV 

The Solulde Coffee/Company of .America, Inc., 
has been organized to manufacture soluble coffee 
at Tatamy, near Easton, Pa., in a mo<ierii plant 
that is expected to be in operation about October 
I. The main office of the company will be at 07 
Water street, Xew York. The officers are I. D. 
Richheimer, president and general manager: L. C. 
Young and E. L. Phelan, vice-presidents, C, \V. 
Griffin is secretary and treasurer. 

.According to members of the firm, basic patents 
have l)cen acquired on tlic process and product. 
.A published report of the incorporation shows 
the following; Five hundred shares preferred 
stock. $100 each; ’.coo shares common stock, nu 
par value; active capital, 50 shares preferred. Fur 
the present the entire output will be taken by the 
Government, and will be packed and shipped to the 
overseas forces, under the brand name of “Franco- 
.American." > i 


AK .XLTJ.A.XCI-: TO SUPPRESS FRAUDS 

The Alliance for tlie Suppression of Com- 
mercial ITauds was formed SeptenihcT 1 in Xew 
'i ork to protect its members against loss throne li 
fraudulent practices of all kinds. Albert B. Cory, 
of .Austin Nichols & Co., is president and treas- 
urer, and .Arthur B. Reagh, of the Cud:ihy Pack- 
ing Company, chairman of the advisory com- 
mittee. 1 he address of the Alliance is Broad- 
way, New York. 

At its first meeting, Manager L. S. Sewell re- 
ported several cases that were investigated during 
the first month of the organization’s existence 
wherein members had been saved from large 
money losses. 


U. S. TAKES CHICORY PLANT 
The plant of Henry Franck Sons’ Company, 
Inc., Hushing, N. Y., has been taken over by the 
Eremy Alien Property Custodian of the United 


NEW EQUAL VALUE ASSORTMENTS 


Puritan China will delight your most discriminating patrons. Ask for samples 
and dettUls— there’s no obligation. 

THE LIMOGES CHINA CO. w. i. gahris, Pr*.. SEEKING, OHIO 
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States and placed in charge of former Congress- 
man William W. Cocks, of Westbury, N. Y., and 
Judge Turn, Stroudsburg, Pa. The firm manufac- 
tures coffee essence and chicory and is capitalized 
at $8co,ooo. It was established a quarter of a 
century ago, and is said to he the largest of its 
kind in this country. The family controlling the 
concern are claimed to be residents of Germany. 

Eugene Beitter, who has been in charge of the 
factory since it began operation more than twenty- 
five years ago, will continue in charge under the 
direction of the Government directors. 


Carry On! Buy More I.tlierty Bnndu 


MAINLY ABOUT PEOPLE 


News About Men in the Trade at Work 
and at Play 


ROSS W. WEIR, ex-prcsident of the National 
Coffee Roasters’ Association, left his New York 
office early in October on his annual ten days’ 
hunting and hshing trip in the Maine woods. 

CARL BRAND, of the Widlar Company. 
Cleveland, was in New York the latter part of 
September, principally on matters connected with 
the coming convention of the National Coffee 
Roasters’ Association. 

G. M. MORRISON, of the export department 
of Brooke, Bond & Co., Ltd., London, passed 
through New York during the month on his way 
to the T'ar East. He will visit Boston and Chi- 
cago, and expects to sail from Seattle about No- 
vember I. His itinerary includes stops at Co- 
lombo, India, Japan and Shanghai. 

CHARLES H. PICKENS, president of the 
Paxton & Gallagher Company, Omaha, was seen 
in Front street last mouth. He also visited 
Washington to confer with the Food Admin- 
istration. 

GEORGE W. LAWRENCE, chief of the Cof- 
fee Division of the Food Administration, has 
been so busy in that capacity that he has been 


obliged to resign his office as president of the 
New York Sugar and Coffee Exchange. 

E. H. O’BRIEN, head of C E. Bickford & Co., 
San Francisco coffee brokers, arrived in New 
York October i on one of his periodical trips to 
the firm's New York office. 

JULIUS SCHOTTEN, head of the William 
Schotten Coffee Company, St. Louis, visited some 
of his many friends in Front street the latter 
part of September. ^ 

OUT-OF-TOWN VISITORS — Among the vis- 
itors to the New York market during the month 
w'ere E. J. Stockslager, of the Johnson, Earl, 
Meyers Company, Pittsburgh; W. F. Eggleston, 
of the Oneonta Grocery Company, Oneonta, 
N. Y., and James Hewitt, of H. Kellogg & Sons, 
Philadelphia wholesale grocers. 


OBITUARY 

Solomon I. Cohn 

Solomon I. Cohn, one of the oldest members 
of the New York Sugar and Coffee Exchange, 
his connection therewith dating back to January 
1883, died September 24 in his sixty-fifth year. 
In honor of Iiis memory the Exchange was closed 
for half a day on September 27. This is the sec- 
ond time in the history of the organization that 
a deceased member has i)ccn so honored. 


ThKODORE SOUTH.VRI) 

Theodore Southard, for three years a well- 
known tea salesman for Carter, Macy & Co,, New 
York, died at his Brooklyn home on September 
25. He was 35 years of age and left a wife and 
six children. 


GERMANS SEIZE U. S. COFFEE FIRMS 
Among the 105 Amerkan-owiied business 
houses and branches and estates in Germany 
which have been taken over by the Kaiser’s gov- 
ernment appear the names of W. R. Grace & Co., 
which firm is claimed to have an interest in 
Ehrhardt & Co., Berlin, and Leon Israel & Co., 
Hamburg. 

^ Carry On! Rny More Liberty Bonds 


BL.ACK DIAMOND BRAND 
PICKLING SPICBS 

SEVENTEEN VARIETIES OF THE BEST QUALITY OF WHOLE MIXED SPICES AND SEEDS SO 




PROPORTIONED AS TO PRODUCE A FLAVOR UNEQUALLED FOR ALL 
" RTONS. 


PICKLING PURPOSES. BULK OR CAR 

ARCHIBALD & LEWIS COMPANY 


NEW YORK 
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National 

Coffee 3^oagter£i’ ilssodation 


€igf)t[) Conbention 


llotel Cle\)Elanti, 

WEDNESDAY and THURSDAY 
NOVEMBER 13th and 14th 

1 9 18 

BECrNNINC AT 9:30 O’CLOCK ON 
WEDNESDAY MORNING, NOVEMBER 13lh 

An Unusually Interesting and Helpful Program will be 
Presented. 

Speakers of National Prominence will Address the 
Convention. 

(The Annual Banquet will be held at the Hotel Winton 
on Wednesday Evening, November 13th) 

All in sympathy with the efforts of the Association to 
promote the interests of the Coffee Roasting industry in 
the United States are cordially invited to attend. 

The LADIES will, as usual, be heartily welcomed. 


Wheo Witting Advertisen, Kindly Mention Tb* Tia and Corrti Tsadi Jovinal 
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MARKETS OF THE WORLD 


Latest News Letters from Staff and 
Special Correspondents in Foreign 
and Domestic Trade Centers 


OUR LONDON LETTER 


The Latest News From Mincing Lane and the 
Continental Trade Centers 


Office of The Tea and Coffee Trade Journae, 
34 Cranboiirn Street, London, W. C. 2. 

London, Sept. 2. 1918. 
tea balloted last week (August 25-31) 
^ represented over 120.COO packages, of which 
three-fourths were Indian and the remainder of 
Ceylon growths, fuhljc auctions arc still pro- 
hibited, though the trade continues to agitate for 
their resumption. 

After showing a steady increase for months 
the home bonded stocks of all kinds of tea experi- 
enced a decrease of over 7.000, oco pounds during 
July. The total on July 31 amounted to 95.263.000 
pounds, as compared with only 64,793,000 pounds 
at the same date in 1917 and 84.983.000 pounds two 
years ago. Supplies arc undoubtedly ample for 
the next few months. 

China Tea Receipts Ake Smai.l 
China tea traders are nnirh (lisappointe<l at the 
comparativedy small arrivals recently of this de- 
scription against the orders which were said to 
have been placed by the Food Controller several 
months ago. Nothing like the quantities originally 
intended to he imported seem likely to be forth- 
coming, which is attributed to delays in completing 
arrangements. There is some curiosity as to 
how this tea will be sold. Traders are asking if 
it will be retailed at 64 cents per pound, as are 
liwlian and Ceylon teas. 

News of the London Coffee Trade 
At the recent annual meeting of the Coffee 


Trade Association of London it was stated that 
it has not been found possible, despite vigorous 
trade efforts, to admit Central American or Bra- 
zilian coffee for import. About 3, coo tons of the 
1916 crop of British Fast Africa coffee were li- 
censed for admission to the Lhhted Kingdom, and 
arrangements made so far for importing 1,500 
tons of the 1917 production. The position of 
British F^st Africa coffee depends wholly upon 
transport. The 6,250 tons agreed upon eaily last 
year arc still to arrive. 

The chairman of the Agua Santa Coffee Com- 
pany at tlie recent annual meeting gave the fol- 
lowing resume of conditions, particularly as con- 
cerned his company; 

“In Brazil, with no fresh suitable immigrants 
coming into the country, the labor question has 
become more and more serious, and rate.? of p.Tv 
have to be raised at a time when wc can least 
afford it. The prohiiiition of importing coffee 
info Rngland has hit us very hard, for it was 
always specially prepared for this market, and 
neither the American nor Santos markets wantetl 
our washed coffees, which u.sed to command so 
high a premium in London. The crop for the 
year was a very good one, equal to 100 hundred- 
weights (of 112 pounds each) per acre. Tt was 
produced at a moderate cost locally of $3,95 per 
hundredweight, arHcl delivered in Santos at $5,34 
per hundredweight. Unfortunately, the price 
obtaine<l for it was only $6.90, thus only showing 
a profit of $1.56 per hundredweights, as compared 
with $4.08 last year. Had wc only got this extra 
$2.52 per hundredweight profit this year T neocl 
hardly point out to you what a satisfactory result 
would have been shown. 

“Following a large crop, we are to have a small 
one this year. The latest estimate is 8.500 hun- 
dredweight. The recent increase in price will, wc 
hope, in a measure compensate us for the decrease 
ill yield. As reported to the shareholders, a 
very severe frost occurred at the end of June, 
causing great damage to our young fields, and 
also affecting a considerable proportion of our 
older coffee a.s well. The consequence is that, 
instead of getting a large crop in 1919, a.s was 
expected, we can now only look for a small one, 
We have, therefore, two short crops in front of 
us — this year’s and next. 

*‘Wc also intend to plant as mucli cotton as wc 
possibly can this year. This is selling at present 
at a remunerative price, and wc hope to get some 
revenue from this source in 1919. Future pros- 
pects depend so much on the prices we olitain for 
our produce that it is no good my estimating 


Tho*. P. Monahan Q. A. Schmidt 

formerly of F. W. Markham 4 Co. formerly of J. H, Thompaon Coffee Brokerage Co. 

MONAHAN BROKERAGE COMPANY 

(Incorporated) 

506 South 7tti Street, St. Louis. Mo. 

IF YOU WANT “SERVICE”, Don’t fail to command ue. 
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Money Makes the Ships Go! 

By CHARLES M. SCHWAB 


Despite the fact that \vc have ships tliat we are building now 
made real progress in shipbuilding, will pay for themselves many 
it must be remembered by every times over. But the immediate 
patriotic American that the need need is money and the whole- 
for ships increases proportion- hearted support of the entire nation. 
ately with the increase in the 

size of our fighting forces over- _ American people could 

seas. Transporting troo])s to '''dualize what has been done in 
Europe is only one-fourth of the ^^'''PyuTds with the money 
task that our shipping facilities invested in the first 

must bear. The other three- Eiberty Loans, I am sure they 
fourths is the carrying of sup- "'uuld be as proud and as en- 
plies and munitions of war. thusiastic as I am. The ships 

that we have built and are build- 
Ships cannot he built without ing should persuade the most 
money. In war time it takes cautious investor to put his money 
a great deal of money. Undoubt- into Liberty Bonds of the fourth 
edly after the war is over the issue. 

Buy Liberty Bonds—They are the 
Best Investment in the World! 

This Space Contributed to W'iKHiwg the H'ar by 

CANISTER COMPANY OF NEW JERSEY 
PHILUPSBURG, N. J. 
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them; all I can say is that, by good cultivation 
and replanting the damaged young fields, we will 
etideavor to make good the setback we have ex- 
perienced by frost ” 

The cocoa market is unchanged here. The 
stock of raw cocoa in the country is now down to 
,P5,oco hundredweights (of 112 pounds each), 
about a quarter of what it was at this time last 
year. 

The hot speculation in spices here seems to be 
dying down now, and there is little demand for 
the goods that were recently in such extravagant 
request. ■ Thomas Rekce. 

• ^ Carry Hii! liny M<»re l.iberly BoiiiIb ^ 

WAR HITS FOOCHOW TEA TRADE 

The Unsettled Conditions in Russia and Lack 
of Shipping Continue to Hamper 
Business 

[ Sl'H'IAI. CORHrSI'ONllKNCEl 

[■'oocHOW, China, July 2fi, 1918. 

T he war and unsettled conditions in Russia 
continued to handicap Foochow's tra<le in 
black tea, a further decline in export shipments 
being experienced. At the commencement of the 
year stocks were: Congou, ^.1,489 half chests; 
Souchong, 15.794 i'alf chests; Oolong, 5,615 half 
chests, and Pekoe, 824 chests. The business done 
up to the present has been almost entirely in old 
teas. When the new season opened in June the 
stocks of old tea had declined to Souchong, 
10,000 half chests; Congou, 23,000 half chests; 
Oolong, 4,800 half chests, ami Pekoe, 407 chests. 

Xew teas first appeared early in June. Total 
stocks of new teas arriving to July 25 arc: Sou- 
chong, i„300 half chests; Congou, 55,000 half 
clicsts, and 5,000 chests of flowery Pekoe. The 
1 ahiable flowery Pekoe was priced at 200 taels per 
chc.st, and the stocks were immovable at the 
market opening. Up to the latter part of July 
the only business done in new teas was several 
hundred chests of medium grade flowery Pekoe 
and 2,coo half chests of Congou for shipment to 
South .America. The prices ruling for Congou 
were 19 to 22 taels— about 3 taels less than last 


4,000 half chests of old-stock Souchongs have 
recently been purchased for shipment to France. 
New stocks show few of the finest teas and the 
quality all around is inferior to last season. The 
bad trade in black teas indicates that the second 
crop will be very small, with practically no third 
crop. 

Shipments of black tea during the present year 
totaled 3,000.000 pounds, about half consigned to 
Chinese ports. Exports to the United States 
totaled ?7i,noo pounds, all old teas. The present 
year marked the entry of a local Japanese firm in 
this branch of the local trade. 

The trade in green tea was about the 'same as 
last year. Prices ranged from 10 to 24 taels per 
picul, being somewhat lower than a year ago. All 
of the green tea is shipped to North China ports 
after being scented with jasmine or cliloranthus 
flowers. No figures are obtainable of the stocks 
of old green teas. The arrivals of new green teas 
to date total 50,000 piculs, of which amount 8,652 
piculs have been shipped from the port. 

A. W. P. 

PQ <‘nrrs- On! Buy More Mberty Bonds |SI 

FORMOS.VS TEA TRADE LAST YEAR 

(SI’F.CIAL COERESFONDF.NCE] 

Yokohama, Japan, June 15,1918. — The exports 
of black tea last year reached 6,094,200 kin (one 
equals 1.3227 pounds), an increase of about 85 
per cent over 1916. The greater part of this was 
Oolong tea from Formosa, only a few thousand 
kin coming from Shidzuoka and other ports of 
Formosa. The great increase is mainly attributable 
to the falling off of exports to Europe and 
America from India, Ceylon, China and Java as 
a result of a lack of shipping facilities, which has 
sent up prices in America over 30 per cent since 
last year. The short supply and large demand 
have created a considerable demand for the For- 
mosan product. C. C. J. 

ftg C’.-irry On! Buy More I.lberly Bonds ^ 

JAMAICA COFFEE EXPORTS BIGGER 
For the quarter ended June ,30, 1918, Jamaica 
exported $135,000 worth of coffee, as compared 
with $87,000 worth for the quarter ended June 30, 
1017. 


year. 

The market generally is not yet open. About 


purest and best baking powders 

Cream of Tartar and Pure Phoephate 

Buyers Private Brands at Attractive Prices 

Also High Grade Cocoa* under Private Brands 

MANHATTAN BAKING POWDER CO., 264 Spring! St., New York 
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BAG that INCREASES your SALES 

Did you ever realize that fltr hig ilaclf in which you pack your cofJee, tea. spices, sugar, 
flour and a hundred and one other food products can materially increase your sales? 

Did you ever stop to realize that it is the (lUrarlirc, pachigi’. above all else that 

has made possible the tremendous growth and success in recent years of a long list of 
concerns, whose names you know as well as your own? 

A clean-cut, neat package with a well-displayed brand-name set in a beautifully colored, 
striking design has a power of attraction that is irresistible to your customer. 

Th:it package the customer remembers and will buy in preference to its competitors. 

Did you ever stop to find out what staple you are carrying to which you could give 
your own brand name^ Did you ever stop to realize that by putting it up in an attractive, 
interest-arousing package you can sell it in increased quantity? 

UNION FANCY DUPLEX BAGS 

Increased sales mean a bigger business - a greater profit. UNION FANCY DUPLEX 
BAGS will make increased sales for you. 

Millions of these bags have been used for years past in prefemm to tin. glass and other 
more costly containers. Now that war conditions require giving up these other kinds 
of packages, you can turn to UNION DUPLEX BAGS with assurance they will hold 
and preserve your food-product just as safely, and that they will prove of equal value as 
sales promoters. 

UNION DUPLEX BAGS are double bags— one inside the other. The inside bag is 
strong, tough and non-leakable. It keeps your product as clean and fresh as the day 
you pack it. 

The outer bag is made of superior quality, lustrous paper, and has no apparent seam. 
And you can have a wide choice in its color. 

And then, on that outer bag you can have printed by us in bright, colored inks that 
flash their cheerful message across the counter almost any design you may desire. 

’ Think of the handsomely printed cartons, can and bottle labels that grace every grocer's 
shelves. We can duplicate almost any one of them on UNION DUPLEX BAGS, or 
print a design for you that has even greater beauty and sales force. 

Go over your stock of goods right now. Find the commodity you would like to increase 
the sale of and then let us get up for you mlhoul any oUigatian on ymir part a design that 
will lorce its sale in greater volume. 

Or let us send you samples of the bags we have already made for other concerns so 
that you can see how superior our line of work really is. 

UNION BAG & PAPER CORPORATION 

(Name of the Nearest Selling Agent upon request) 
PRINCIPAL OFFICES - WOOLWORTH BUILDING - NEW YORK CITY 


When Writing Advertisers, Kindly Mention Th* Tza amd Coffee Tsade Journal 


THE TEA AND COFFEE TRADE JOURNAL 


October, 1918 


OUR BRAZIL LETTER 


Rio Editor Comments on the World’s Coffee 
Supply, Frosts, a British Venture and 
Other Trade Happenings 

fsPRCrAL n)KRKSrONHF.N'CE] 

Rio DR Janriko, Brazil, Aug. 6, 1918. 

I N figuring out the visible supply of coffee of 
^ the world, exclusive of Government purchases, 
.M. l^neuville, the French slutlstician, recently 
wrote that on July i it was 8,783,000 bags, as 
compared with 7,761,000 bags on the same date in 
1917. On tliat day the Sao I’anlo Government 
held an additional 3,014,000 l ags at Santos and 
Rio. He further figured out after including 
all stocks, visil)le and invisible, that the total avail- 
able supply for consumption on July i was 17,- 
347,000 hags. Should the war come to a close 
before the end of June, 1919, and deliveries in 
consequence increase to 20.000.0n0 bags, the visible 
supply would be ample to meet all needs. 

Everybody here has been talking “frosts’’ for 
several weeks. Now many districts report the 
damage has not been so bad as it appeared at 
first. Many fazendeiros insist, however, that the 
next crop will not be over 3,000,000 bags. 

A report from France says that Paris has 
enough cofTee on hand for live years. It i.s 
thought, however, that this estimate includes mili- 
tary stores for army consumption only. 

To punish Brazil and fill its own empty pockets 
the German Govermnent propose.s to raise the 
duty on coffee, in anticipation, of course, of re- 
sumption of trade after the war. 

According to a f ondon calde, a well-known 
British firm has made arrangements to buy up the 
entire Dumont crop, and to store it in the pro- 
ducing country until British ports are reopened 
to the commodit) , by means of a system of certifi- 
cates, intended, apparently, to ensure to prospec- 
tive British importers whatever supplies of this 
popular mark of coffee they may then stand in 
need of at actual prices. 

The last three Dumont crops average*! 84,000 
ewts., or nearly 71,000 bags, i. c.. about 0.8 to 0.9 
per cent of next season’s Santos crop. 

Fazexda. 


GUADELOUPE’S CACAO PROSPECTS 
[special correspondence] 

Guaiielol'pe, F. W. I., Aug. 25, 1918. — Planters 
arc united in the opinion that the principal cocoa 
harvest of the year, which begins in November, 
will probably be very good. The weather so far 
has been very favorable, but as the danger from 
hurricane will not have passed before the last 
of October no estimate regarding the amount of 
the coming crop can be made at present. 

As a result of the war, laborers have been 
scarce, and it is possible that a part of the crop 
will be lost because of lack of hands at harvest 
time. Cargo space for P'rance is gradually being 
provided, and there is every indication that few 
difficulties of this nature will be experienced in 
the future. H. T. W. 


STANDARD GRADES FOR PP:AXUTS 
A coinniittec of Alabama peanut men has been 
working on a standard as a basis for the sale of 
the 1918 peanut crop of that State. This crop 
is estimated to have a commercial value of at 
least $25,000,000, and an acreage of more than 
r. 000.000 acres. 

In the pa.st peanuts in Alabama have been 
bought as peanuts— little attention being paid to 
the grade. It is believed that the adoption of 
standard commercial grades will enable buyers to 
pay a higher range of prices than would other- 
wise be possible, because of the reduced risks. 


DOMIXICAX CACAO CROP SMALLER 
[special correspondente] 

PcRRTA Pl.vta, D. R., Aug. 15, 1918.— It is esti- 
mated that the 1918 cacao crop in the Dominican 
Republic, will he 25 per cent below normal, reach- 
ing a total of at)oul 37,500,000 pounds. This figiin' 
covers both the principal and .secondary liarvests. 

C. A. M. 


CANADA IMPORTING COFFEE DIRECT 
In reporting some unusually large sales of Ri(\ 
Santos and Bourbon coffees early in August in 
Canada, it developed that supplies are now being 
brought in c. i. f. St. John’s, N. B., instead of 
through New York. 


P H O S P H AT E 

For Baking Powder and Prepared Flour 

PROVIDENT CHEMICAL WORKS 

Main Offica and Wcrkai lull IDAHO AVENUE. ST. LOUIS Branch Officali NEW YORK. CHICAGO 
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yye are permitted 

fo continue making 

FOIL LINED BAGS 


yhe War Industries Board 
writing us on this subject 
say Permit us to repeat 
that we are deeply interest 
ed in your package as a sub- 
stilufe for (in cans and Ihere 
is no question but what you 
have an elegant package!’ 

Thomas M Royal Co 

Bryn Mawr Pennsylvania 
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NEW ORLEANS LETTER 


News of the Trade in the “Logical Port” as 
Gathered by Our Own Correspondent 

\’F-W ORf.EANS, Sept 28, 1918. 
"pHE colTee situation at Xew Orleans is rather 
^ critical, No new supplies have been received 
for several weeks, and so far as known none are 
afloat, although some coffee has been bought to 
arrive on a Japanese ship now loading in Brazil. 
Local stocks are now well below the lowest limits. 
The arrival of mild coffee, which has been coming 
in considerable quantities, now is about ended. 
Prices of mild have advanced slightly, and there 
has been active trading in it owing to the fact 
that better grades have been available than in the 
limited Brazil supply. 

The roasters have been able to get a fair supply 
and trade has been good. Just what the future 
holds for them is not so easy to forecast. With 
higher prices for green coffee and very much 
higher cost of material for packing, labor, trans- 
portation, etc., some advance in the price of 
roasted coffee is thought to be due. 

Early in September the announcement of the 
U. S. Food .Administration that it will look with 
disfavor on any attempt to increase the price of 
roasted coffee was received and posted at the 
Exchange at New Orleans. President Casanas, 
of the National Coffee Roasters' Association, said 
that lie also had received from the A<lmimstra- 
tion a letter urging that the roasters’ attention 
be called to the desire of the Government that 
110 increase in prices be made. Mr. Casanas said 
be had received no informaion that any increase 
had been made by any member of the association, 
all of whom are loyally abiding by regulations. 

The coffee trade has asked the Foo<l Adminis- 
tration to give the roasters some relief. It is 
hoi>e<l the Government will keep a fair parity 


between cost of production and sales prices. 

President Casanas has had prepared in accord- 
ance with a request from the Government a cir- 
cular to the members of the association asking 
that conservation of paper and other material 
used in packing coffee be exercised as far as 
possible. 

The Liberty Loan campaign will keep the trade 
busy here during the next three weeks. On the 
opening day A. C. Israel & Co., coffee importers, 
headed a list with a $10,000 subscription, and 
coffee dealers and other members of the Board 
of Trade are helping actively in bringing about 
all the sales possible. 

A. C. Israel & Co. recently bought from J, A. 
Harral the four-story building at Magazine and 
Gravier streets, and after making improvements 
will move their coffee business to that corner, 
which is in the Board of Trade block. Mr. Harral 
has fitted up handsome quarters in Gravier street, 
in the same block. 

Charles Dittman & Co. have moved to the upper 
story of the building diagonally opposite the Israel 
building. Mr. Dittman is chairman of the Board 
of Trade coffee committee. .M. Levy & Sons will 
locate, with their coffee business, on the ground 
Hoor. The coffee business now is one of the 
leading features of the Board of Trade, though 
rice ill its season runs it a close race. 

E. K . Pelton, Sr. 

^5 C'nrry Onl Itiiy More Liberty Bondu 

MADRAS COFFEE MARKET IMPROVED 

[srnrf.M. coRREsyoNnENCR] 

Madras, Inci.a, May 9, iQiS.-^Business condi- 
tions in the coffee industry on the West Coast 
have taken a favorable turn lately owing to ar- 
rangements that are being made to facilitate dis- 
posal of the crop. .Amongst the measures of re- 
lief is the expected demand for 2.000 tons from 
the Greek Government. L. M. 


When in the market for bulk coffees let us 
quote and submit samples. 

A lar^e assortment of quality coffees to 
select from. 

B. FISCHER (a CO., Inc. 

IMPORTERS 

Teb~Coffee~Spice'-Rice NEW YORK CITY 
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While Heads Are Bared 


J^IEUTENANT ELY, it is ours rever- 
ently to acknowledge the service 
you have rendered. 

To your country and ours, you gave 
all you had to give, a life, young and 
buoyant, offered when you had but 
just arrived at life’s fullest under- 
standing — and more than this no man 
can give. 

Little did you know. Lieutenant Ely, 
when you went to the post that day, 
that your last letter to those proud 
parents you left back home contained 
a message not alone for them, but, 
simple and sincere, for all your coun- 
trymen as well. 

It did, indeed, for you uncovered the 
heart of all America when you wrote, 
“1 want to say in closing, if anything 


happens to me let’s have no mourning 
in spirit or in dress, for like a Liberty 
Bond, it is an investment, not a loss, 
when a man dies for his country.” 

The Fourth Liberty Loan is now 
announced. 

Do you think, Lieutenant Ely, that 
we shall soon forget your admonition - 
or that we shall not proudly subscribe 
for all we possibly can of your country’s 
Liberty Bonds, which you so nobly 
glorified? 

Indeed, we can do no less, for it 
seems to us that each subscription 
blank must bear your parting saluta- 
tion — “for like a Liberty Bond, it is 
an investment, not a loss, when a 
man dies for his country.” 


BUY UNITED STATES GOVERNMENT BONDS 

OF THE FOORTH LIBERTY LOAN 

This space Conirilmled lo IKifiBtag the l^ar by 

AMERICAN CAN COMPANY 

When Writing A<!vcrtis€fs, Kindly Mention The Tea and Coffee Trade Journal 
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CHICAGO NEWS LETTER 


Activities of the Trade in the Windy City and 
Vicinity as Seen by Our Own 
Correspondent 


[from a STAfT correspondent] 

Chicago, Sept. 30, 1918. 

A ccording to some tea merchants in Chi- 
cago, the buyer who anticipates his wants 
for the next twelve months is making no mis- 
take. One importer said that owing to the high 
market in Japan, which is expected to go still 
higher, any teas bought now ‘Svill look cheap in 
three or four months.” 

Japan and gunpowder teas are advancing in 
'.price. Congous are not much in demand, and 
.,“Javas are being used quite extensively for hlcnd- 
ing. Machine-made Japans are noticeably in- 
ferior in style. 

The Chicago Coffee Roasters’ Association will 
abide by the spirit of the message received here 
from the president of the National Coffee Roast- 
ers’ Association, B. C. Casannas, which in effect 
stated that the Food Administration would de- 
pend on the loyalty of coffee roasters to defer any 
aidvance in coffee prices until after October i. 
The message clearly indicated that the Govern- 


ment will take some action in the very near future 
with reference to prices* but definite information 
as to what the action may be is not available here. 

Chicago coffee men favor the action taken by 
New Orleans toward importing Brazil coffee 
through that port for Mississippi Valley roasters. 
It is pointed out that the Chicago trade is com- 
pelled to pay high overhead expense, including 
storage, freight and handling, in operating 
through Eastern ports* while under the New Or- 
leans plan congestion would be solved. It is de- 
clared that the renewed traffic in the .Mississippi 
River, which opened this week with the move- 
ment of six Government barges between St. Louis 
and New Orleans, may prove advantageous to the 
project. Additional Government barges will be 
added to tlie fleet from time to time until thirty 
or more are in operation, 

Representatives of the Chicago Coffee Roasters’ 
Association during the month held a conference 
with the State Fuel .Administrator, during which 
the latter suggested that the coffee roasters vol- 
untarily cliangc from coal to gas for roasting fuel. 
The roasters have agreed to follow the suggestion 
wherever the main gas lead is available to their 
respective establishments. An investigation is 
being made to determine the advisability of ex- 
tending such leads. E. J. Costello. 


UBERTY BONDS 


“The Best Investment in the World” 


DANNEMILLER COFFEE COMPANY 
116-126 39 tK STREET. BROOKLYN, N. Y. 


U. S. BONDED AND FREE STORAGE SPACE 

FOR TEAS, COFFEE, RICE, GENERAL MERCHANDISE 

ANCHOR WAREHOUSES, Inc. 

231-241 EAST 47th STREET and 887-9 SECOND AVENUE 

NEW YORK CITY 

Ste«l and Concrete Fireproof Buiidinfe. IZQ.OOO Sq. Ft. of Storere Spece. Larfe Lot* • Specialty. 
Two Immonae Elevator*. Quick Service. Reasonable Rate*. Larfe Shipment* can be sent to 
u* by Lifhters pia the 47th Street East River Pier — Just a block from our Warehouses. 

Reserve Space now — Telephone Murray Hill 8831 * 



October, 1918 


THE TEA AND COFFEE TRADE JOURNAL 


COFFEE AND SPICES 

are delicate subjects to handle 

Duplex Bap, Carton Linings, any method of paper used. Therefore QUALITY is absolutely 
packing requiring paper is only as good as the essential. Our line of 

Wamorid^F Protective Papers 


is extensively used for the packing of food prod* 
ucts of various kinds where it is possible to use 
paper. In fact, many arc now using l)iamoud-K 
Glassine, Diamond*F Greaseproof, Diamond K 
Vegetable Parchment, Diamoud-F Parolimoid 
where formerly more expensive containers were 
thought necessary. 

IF YOU WOUUD LIKU to KNOW WHAT 
DIAMOND-F PROTECTIVE PAPERS CAN 
DO FOR YOUR PRODUCTS. SEND FOR A 


LINE OF SAMPLES, GIVING US SOME 
idea OF YOUR REQUIREMENTS. 

We start with the !)asic raw materials, converting 
them into paper ready for shipment throughout 
the world. Thus we control every step in the 
manufacture. This assures purity and high 
quality. These papers arc pure cellulose, free.V’* 
from oils, chemicals, waxes, metals, etc. May 
had ill roils, sheets, circles. ^ 


Jobbers throughout the country sell Diamond-F Protective Papers 

Diamond State Fibre Company 


Also makei 


Bridgeport, Pa. (Near Philadelphia) 

ilamond Fibre — Remarkable Material'* 



A Mftrk of Quality 
A Sign of iwrvlM 



Shall We Not Prove Our Gratitude? 


Are w4 not grateful that our homes are 
not in ruins, our women and children 
slaughtered and enslaved? 

What sort of selfish people will we ap- 
pear to the world if now, when our coun- 
try as ks us to lend our money for the 
benefit of our boys on the firing line, we 
fail to answer the call? 


The people of the rest of the civilized 
world have pledged everything they have 
to defeat the monstrous military power 
of Germany. Can we retain our self- 
respect if we do less? 

Are you doing your share? Have you 
bought all the LIBERTY BONDS you 
possibly can? 


Buy Liberty Bonds Today — Any Bank Will Help You 

This Space Cor.tribuud to Winning the War by 

SAMUEL M. LANGSTON COMPANY 
CAMDEN. N. J., U. S. A. 


When Writing AdvertiEer., Kindly Mention Tbi Tea ahd Coffu Tum Joueiiju. 
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' THE NEW YORK MARKETS 

Special Market Reviews for “The Tea and 
Coffee Trade Journal” 

Ne\v York, Oct. 3, 1918. 

T he coffee market has been growing hrnier the 
la.st f^w weeks, with little prospect of an im- 
mediate change. Practically all growths coming 
* to New York have shown an advance in line 
prices from i to 2 cents, and some even higher. 
The Government ruling which prevents trading 
in Decembers f\iriiishe<l :i])out the most spectacu- 
lar feature of the month. The speculative cle- 
ment seems to have taken to cover. 

Brazil's visible supply for this market is dwin- 
• dling. Late reports show 1,493,622 bags, against 
^2,360,286 bags at this time last year. The month's 
shipments from Santos totaled 20().ooo bags, and 
from Rio 15,000. A well informed broker de- 
clares that there are no indications i>f a decline 
in the spot market. Mild coffees were quite 
steady at the beginning of the month. 

The '\\:.\ M.\rkkt 

A fairly steady inoveincnl of lea into consump- 
tion has l)eeii going on all month, but il is notice- 


able that, buyers are only filling their immediate 
requirements. Javas have been moving well, espe- 
cially the medium and low grades. The small 
Formosa supply hampers business in that line, 
while Japans continue on a full price basis with 
low spot stocks. China greens are scarce. Ccy- 
lons and Indias are quiet. Colombo advises that 
the market in Ceylons of inferior grades has 
cased off a bit. Javss continue to arrive in this 
country in large volume. 

The spice market can he characterized as ner- 
vous hut unchanged in prices during the month. 
'Crading has been quiet. 

Pepi'KRS — A ll gra<lcs remain unchanged, and the 
demand is of a jobbing nature. Ci.ovF.s--Tiiougli 
some goods arrived the market remains steady, 
the shipments being bought even before the vessels 
came in. Pikmkxto— Prices arc still on the up- 
ward trend and are expected to go higher before 
a turn conics. C.^ssi.as — Ail grades show an un- 
changed aspect, with Canton rolls very scarce. 
Nutmegs — Stocks continue low, and the demand 
is .steady from jobbers. Macr— Good grades have 
shown activity and supplies are dwindling. 
Ginger — This market is featureless, with no re- 
ceipts and insignificant trade. 


Buy Liberty Bonds 


CHARLES dc CORDOVA 

SOLE AGENT for UNITED STATES (East of Denver) and 
CANADA of THE FUJI COMPANY, SHIDZUOKA, JAPAN 

78 WALL STREET NEW YORK 


General Can Company 

Sixteeath & Canal Sts. 
Chicago, 111. 


Tin and Fibre 
Cans 
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p • - I . t ALL FIBER CANS 

Kite me S TIN TOP AND BOTTOM CANS 

The Id^l container iri place of expensive tin cans. Ritchie** Paraffined or Parchment Uned cans 
hold the aroma, are airtight and non-absorbing. The ideal package for Coffeet Tea, Spices, Cocoa- 
nut and all dry foods. 

Quofaftons and sampUa promptly /oru>arde<f. 

W. C. RITCHIE AND COMPANY 
414 SO. GREEN ST., CHICAGO, ILL. 


We are marketing a high grade package coffee under 
the trade name of the 

Commonwealth Blend 


and we solicit the accounts of jobbers and wholesalers in 
New York City and other territory. 

Correspondence invited. 

The Commonwealth Coffee Company, Inc. 

42 Cliff Street, New York 
V. S. Food Administration License No. P. S06d4 


When Writing Adrertisers, Kindly Mention The Tea and Copfeb Tkade Joukkal 
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STORAGE FOR TEA, COFFEE, ETC. 

One of the largest storage warehouses for tea, 
coffee, spices, etc., in New York City was recently 
opened by The Anchor Warehouses, Inc., at 
231-241 East Forty-seventh street. The building 
is of concrete and fireproof construction, and has 
about 120,000 square feet of storage space. The 
managers state that they have superior lighterage 
facilities for handling large lots quickly and 
cheaply. 

Cnrry On! Hny More lilherty Douiia 

SALIENT TRADE NOTES 

C. E. Steffey, sales manager for the United 
States and Canada for the National Cash Register 
Company, has been appointed general sales man- 
ager for the company’s business all over tbe 
world. Mr. StetTey has been with the National 
Register Company for twenty-three years. 

G. A. Schmidt, for fifteen years with the J. II. 
Thompson Coffee Brokerage Company, St. Louis, 
has joined forces with Thomas P. Monahan, of 
St. TwOuis, who organized the Monahan Brokerage 
Company about a year ago. Mr. Monahan was 
formerly with F. W. Markham & Co., and also 
Hard & Rand. 

A. D. Stevens, San Francisco manager for J. C. 


Whitney & Co., Chicago, tea importers, died 
September 4. His assistant, Mr. Mackay, fs in 
charge of the office. 

Frank S. Snell, advertising manager of Hills 
Bros., San Francisco, died September 13. He was 
widely known in the Pacific Coast tea and coffee 
trade, and bad been connected with Hills Bros, 
for twenty-two yearjw 

The St. Louis "Times" recently published a 
poem written by M. K. Sherwood, representative 
of Irwin-llarrisons & Crosfield, Tnc., in a terri- 
tory west of Chicago, where he has become widely 
known as a tea salesman in his forty years on 
the road. 

W. N. Hunter, formerly vice-president of the 
Biston Coffee Company, St. Louis, and before 
that salesman for William Schotten & Co., is now 
with the James H. Forbes Tea & Coffee Com- 
pany. 

Newmark Bros., Los Angeles, Cal., are soon to 
add a new Burns coffee roaster of the Jubilee 
two-bag gas-fuel type. 

Ross VV. Weir & Co., New York, have bought 
the five-story loft building at 52 Front street. 

The Stehbins Company, Savannah, Ga., recently 
incorporated, with $25,000 capital, to manufacture 
peanut products by Homer F. Geiger, J. C. Tyson 



“SEALRIGHT” 

High Grade Paper Cans 

for the packaging of Coffee. Tea arfd 
other Dry, Liquid and Semi-Liquid 
Foods. 

Fine appearing, durable, water-tight, 
odorless and tasteless. 

The superior appearance and construc- 
tion of "Sealright” Cans, attract im- 
mediate attention wherever shown. 

Write for Samples and Prices 

SEALRIGHT CO., INC. 

FULTON, N. Y., 



It covers red meat' 


Millions of squares of K. V. P. 
waxed and vegetable parchment 
papers are being used to protect much 
of the ‘‘red meat*' that finds its way 
into the mess kitchens of army camps^ 
and cantonments. 

These papers are used to protect 
practically all kinds of food. 

Made from the raw material in the 
'World's cleanest paper mill.” 

KalamiUM Vegetable Farchmeat Co. 

KALAMAZOO. MICHIGAN 

Makws of vegetable parchment, 
waxed and bond papers, and paper 
specialties. 
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Keep Your Liberty 
Bonds 

H old to that bond. You invested 
to help send the boys across. 
They are over now, at grips with the 
German monster. You expect them to 
hold on— hold on till the last vestige 
of autocracy is crushed out of him. 
Then you, too, must hold on — must 
keep your enlisted dollars invested on 
the Bghting line. 

It isn’t the hooray of a campaign that 
wins a war. It’s the will to hang on, 
to make sacrifice today, that tomorrow 
may bring victory. 

And your inveitment. Those bonds are the 
•afeet inveetment you ever made. Don’t be 
lured into exchanging them for the “ftecuriUee” 
of aome suave get-rich-quick operator. Big 
returna may be promised but the bigger the 
promised return* the bigger the risk. 

If you have to have money, take your bond 
to any bank and uee it a* collateral for a loan. 
There U no *eeurity the banker would rather 
have— nothing on which he will lend more 
willingly. 

Don’t Ufa bond* to buy merehandiee. The 
average merchant, accepHng your bond in trade, 
sella them immediately, thus tending to lower 
their market price and taking away from the 
buyer of your bond the ability to lend a cor- 
responding amount of money to his Government. 
Liberty Bonds are meant to help your country 
at War; are meant for investment and to provide 
an incentive for saving and a provision for the 
rainy day. 

Hold fast to your Liberty Bonds. Hold fast 
for the sake of the boy* “Over There.” Hold 
fast because it is good business. 

UNITED STATES TKEASUKY DEPARTMENT 

Contributed through Division of Advcriising 
• United Sfstes Gov’t Commiuee on 
^blic Information 



This space coniribuied for the winning of the war by 
Thb Tea an® Coffee Trade Journal Company 



Comply in Every way to tlie 

WAR INDUSTRIES 
BOARD REQUISITION 


• 0 ^ 

FIBRE 

CONTAINERS 

For Packa^in^ 

COFFEE, TEA. 
BAKING POWDER. 
SPICES. Etc. 

The War Induatries Board — ^Tinplate 
division — haa recently ruled that 
coffee, Tea, Spices and Baking Pow- 
der are to be put up in fibre contain- 
ers, and they specially recommended 
a square container, made of all- 
fibre, so as to conserve packing and 
shipping space as well as tin. 

Fibre Containers conform 
perfectly to this ruling. 

They are square in form; no tin or 
other metal is used in their construc- 
tion. 

If ordered in quantities large enough 
we can supply them Knocked down, 
folded flat to be assembled at your 
own plant. 

Let us help you solve your pack- 
aging problems. Get complete in- 
formation, prices, etc. 

The Fibre 
Container corporation 

160 West Front St. Monroe, Mich. 


When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Journal 
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aud Thomas L. Hill, is installing a complete 
Lan?!)ert peanut butter equipment. 

The M. J. Brandenstein Company, tea and cof- 
fee importer, has moved its Los Angeles office to 
300 Avery street. 

The Wagstaff Coffee Company, Detroit, which 
recently absorbed the Royal Valley Coffee Com- 
pany, will soon install a Burns 12-hag green coffee 
mixer, 5co-pound tea mixer aiwl a Challenge pul- 
verizer. 

Paxton & Gallagher have bought the two buHd- 
ings and land adjoining their Omaha plant on the 
east. 

Armour & Co., Kansas City, Kan., are increas- 
ing their peanut hutter equipment. A complete 
roasting plant of the latest Lambert type is now 
in process of construction. 

The Star Cash Stores Company, Dallas, Tex., 
which also has nineteen stores in Houston, has 
installed a complete coffee-roasting plant. E. W. 
Bates, for thirty-one years with the Woolson 
Spice Company, Toledo, recently joined the Dallas 
organization. 

The new Hotel Pennsylvania, New York, has 
selected a No, n Burns coffee milt to turn out 
large quantities of fine ground fresh coffee daily. 

August Rethemeyer, formerly with the Biston 


Coffee Company, is now with the W. L. Allen 
Coffee Company, St. Louis. 

The Flctcher-VVilsoii Coffee Company, Nash- 
ville, Tenn., has installed another Lambert new 
motfel peanut blancher. This is of all-steel con- 
struction. 

Percy C. Stine has resigned from the Wilkinson- 
Gaddis Company, and is now with the American 
Grocers Society. Tnc., Newark, N. J. 

The D. Pender Grocery Company, Norfolk, Va., 
is now doing a wholesale coffee business, with 
Gerald Bynic, formerly with Greenhut Company, 
New York, in charge. A Burns Karoma two-bag 
outfit, specially arranged for gas fuel, will be 
installed, also a Challenge pulverizer and an addi- 
tional granulator with chaff remover. 

'I'lie Greenwood Peanut Company, with capital 
stock of $50,000, has been incorporated at Green- 
wood, Fla. The officers are Joseph Messina, presi- 
dent; R. A. Wells, vice-president; L. B. Smith, 
secretary-treasurer. 

The Woldert Canning Company, Tyler, Tex., 
will soon have a complete and modern peanut 
butter plant in operation. The Lambert Machine 
Company is designing and building all of the ele- 
vating, feeding, roasting, cleaning and blanching 
machinery. 


J.C. Whitney Company 


CHICAGO 

437 WEST ONTARIO ST. 



and NEW YORK 

82 WALL STREET 


SALES OFFICES 
IS6 STATE STREET. BOSTON 
7 SOUTH FRONT STREET. PHILADELPHIA 
7H EQUITABLE BLDQ.. ST. LOUIS 
H9 CALIFORNIA STREET. SAN FRANCISCO 
Stl<» AECnU, Toronto and Montreal. Contda 



BUYING AND SHIPPING OFFICES 


SHIDZOUKA, JAPAN 

SHANGHAI. HANKOW. FOOCHOW. CHINA 
DAITOTEI. FORMOSA 
COLOMBO, CEYLON 
CALCUTTA, INDIA 
BATAVIA, JAVA 
LONDON. ENGLAND 


PACKERS AND BLENDERS OF TEAS OF EVERY KIND IN 
EVERY VARIETY OF CONTAINER FOR 
PARTICULAR BUYERS 

IN CONSTANT AND CLOSE TOUCH WITH ALL 
BUYING AND SELLING MARKETS 
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TRANSMARINA 

TEAS 


JAVA TEA 

At present prices Javas show the best intrinsic 
value of any teas on our market. 

It is not reasonable to expect the low basis of 
today to continue very long. The prudent buyer 
can make no mistake in securing good selections 
—NOW— while he may. 

The feeling that changes in world conditions 
may soon open other markets to Java is already 
being reflected in the increasing strength of the 
primary market. Almost the entire local de- 
mands of the country for black fermented teas 
are being concentrated on Javas, and spot stocks 
are being rapidly absorbed. 

NOW is the time to buy Java Tea. 


HANDELMAATSCHAPPY “TRANSMARINA,” INC. 
(Trading Co. “Transmarina”) 

62 William Street, 

New York City, N. Y. 


When Writing AdTcrtisers, Kindly Mention The Tea and Corns Teade Joi/ehal 
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T^e Seale Peanut Corporation, Seale. Ala., 
is planning to increase capital stock from $82,000 
to $125,000, and is installing machinery to manu- 
facture cold-pressed peanut oil. 

The Eppens, Smith Company, New York, has 
installed two small Burns sample coffee mills. 

The United States Peanut Company, Chicago, 
has been incorporated, with $20,000 capital, by 
William H. Burges, Ella Brophy and Selma 
Stuenkel. 

The Community Coffee & Spice Company, Al- 
lance, Ohio, has contracted for a complete pea- 
nut butter plant of the latest Lambert design and 
construction. 

The Shredded Wheat Company, Niagara Falls, 
N. Y,, is distrihuting a little 12-page booklet 
entitled “What the War Has Taught Us,'' which 
discusses in a consumer talk the war-time discov- 
eries in the values of food constituents, particu- 
larly as regards wheat. 

Alfred Liebenstein, for many years Soiitlnvest- 
ern representative for the Private Estates Coffee 
Company, New York, is now representative for 
the Commonwealth Coffee Company, and when 
not on the road makes his headquarters at the 
company’s office at 42 Cliff street, New York. 

^ Carry On! ilny Morr l.lhrrty RoikI* 


REEVE & VAN RIPER 

WAREHOUSEMEN 
lUlUnSi Cleaning, EiilUngi 
{jUrrJlE, g^arit&igiJadnne^ 

Pickers of Teas 

Storage and Weighing 

45.4849 WATER ST, NEW YORK 

L B. MOLLER & CO. 

Importen, Giowen and M«nitl&cturea of 

CHICORY AND 
COFFEE SUBSTITUTES 

OF EVERY GRADE 

211 FRANKLIN STREET. NEW YORK 


TEA AND COFFEE CURIOS 
WANTED 

Old hooka, papers, advertiaements, 
hand bills, etc. having to do with the 
Early Days of the Tea and Coffee Trade 
in America wanted for our permanent 
historical collection, Donors will be suit- 
ably memorialized. If not offered as a 
gift, state price and full particulars. Address 
The Library of The Tea & Coffee Trade 
Journal, 79 Wall Street, New York. 



October, 1918 


THE TEA AND COFFEE TRADE; JOURNAL 


JAVA TEAS OF DIRECT IMPOR 

ROWLEY DAVIES & CO., LTD. 

BATAVIA, JAVA 
OR FENCHURCH HOUSE, 

5, FENCHURCH STREET, 

LONDON, E. C. 

WILL GLADLY SUPPLY ALL INFORMATION 


IRWIN -HARRISONS & CROSFIELD, Inc. 

Importers and Jobbers of Teas 

PHILADELPHIA NEW YORK BOSTON CHICAGO 

50 So. Front St. 96 Wall St. 27 India St. 425 W. Ontario St. 

SAN FRANCISCO, 25 California St. 

London Colombo Calcutta Batavia Shanghai Hankow Foochow 
Shidzuoka Dailotei Medan (Sumatra) Singapore 


FRANCIS PEEK & CO., Ltd. 

Head Office: 20 Eastcheap, London, E. C, 

SINGAPORE JAVA SUMATRA 

Laidlaw Batavia, Soerabaja, Bandoeny Medan and 

Buildingt and Semaranj: Padang 

EXPORTERS of JAVA TEA 

and other Dutch East Indian Produce 

tin rubber sugar 

COFFEE RICE TAPIOCA PEPPER CITRONELLA OIL, ETC. 

WRITE TO OUR BATAVIA HOUSE AND ASK TO BE PLACED ON 

mail list to receive our java monthly produce report 


When Writing AdTertisers, Kindly Mention Thx Tea aho Cofpib Trade Jouxmu, 


f 

THE PRACTICAL RETAIL GROCER 

^ A department devoted to the discussion of problems which vex retailers; 
telHng how to arrange, display and sell goods; how to systematize; how to ad- 
vertise, how to obtain the maximum efficiency in the grocery business. 


WAR-TIME ACCOUNTING 


The New Revenue Act Brings Out F orcibly the 
Fact That Every Grocer Should Keep an 
Accurate Record o( His Business 

Ry I>aniei, C. Roper 
C' omtiiissioncr of Iiiffrnal Ucvenue 

T he Revenue Act is expected to produce $8,000.- 
000, coo. This means a tax on the average of 
more than $76 for every maiii woman and child in 
America. The average per family is nearly $340. 

in many businesses taxes will he one of the 
largest items of expense. Tt i.s of the utmost im- 
portance, therefore, that every concern in Inisi- 
ncss, large or small, whether corporation, partner- 
ship or individual, shall maintain an exact record 
of its receipts and expenses; in other words, keep 
accurate accounts. Taxes should be considered 
as an expense for the year for which they are as- 
sessed rather than for the year in which they arc 
actually paid, and the necessary reserves should 
be provided for at once. 

How Gkocers Can ITei.p Tan Coi.i.kctions 
Because of the large amounts to be collected, 
the Bureau of Internal Revenue will he com- 
pelled to check the income tax returns bled by tax- 
payers more closely than heretofore. The retail 
merchant who is able to place before the internal 
revenue inspector book records showing exactly 
how he arrived at his statement of net income will 
greatly facilitate the Government’s task of collect- 
ing the war revenues and save himself annoyance 
and expense. 

No special system of accounts is prescribed by 
the Internal Revenue Bureau, but the books should 
show in detail inventories, purchase.?, sales, capital 
investments, depreciation and similar items re- 
quired in making up the uiconie tax return. 
Every merchant should study the income tax law 
and regulations, and see to it that his accounts arc 
kept in a manner that will enable him to determine 
his net income for taxation purposes. 


Aside from the necessity of keeping systematic 
accounts in order to comply with the Govern- 
ment’s requirements, every progressive merchant 
should adopt an approved accounting system for 
the good of his own business. In no other way 
can he further his financial interests more effec- 
tively. It has been proven time and time again 
that accurate accounts are ahsoKitely essential 
to .success in business. The merchant who has a 
good accounting system is able to eliminate waste 
and unnecessary expense, and can so control his 
purchases and his credits as to greatly lessen the 
chance of failure. The inventory, which cannot 
he taken without some form of accounts, is the 
compass of a business. Without it the direction 
in which the business is heading either for suc- 
cess or failure cannot be determined. 

In the complexities of modern business, costs 
must be calculated with certainty in order to de- 
termine what the selling price of an article should 
he in order to yield a reasonable profit. This is 
impossildc without books of account. 

The profits of a business or the losses of a busi- 
ness cannot be determined without book records; 
and now that the Nation requires every citizen to 
contribute to the war budget within his means and 
income, the returns required by the Government 
under the reyenuc laws tannot be made with any 
degree of accuracy without books of account and 
annual inventories. 

The bad debt loss of the Nation, which runs 
into large figures annually, is due in large measure 
to inexperience and inability. If merchants would 
kccq) even the simplest books of account the bdd 
debt wastage would be reduced materially, for 
inability and inexperience are usually marked by 
the absence of an accounting system. 

Owing to the withdrawal of man power from 
industry it is essential that every business man be 
more frugal and exert himself more effectively 
to conduct his business efficiently. Extra effort 
put forth in carrying on the business, so as to in- 
crease volume at less expense, will decrease the 
chance of failure, increase the earnings of the 
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Pouring Forth Our Earthly Treasures 
For Treasures That Are Godly 


\^EALTII and treasure are material 
* ’ estate. They are the heritage, of 
diligence and good fortune. 

But life, liberty and happiness arc above 
all these. They are the possessions of 
Heaven which God alone bestows, and only 
He may rightfully take away. 

So it is fitting and natural, when a 
sanguinary power, conceived in cunning 
and nurtured upon blind submissivimess, 
challenges the very right of God, that the 
world should turn in wrath against such 
blasphemy. 


Wealth and treasure arc this land's 
possessions. We are proud to think that 
this is largely so because the divine prin- 
ciples upon which life, liberty and happi- 
ness are predicated have been in diligence 
and good fortune our earnest precepts. 


But as this great estate was in the making, 
we had no dreams of a day when we might 


ponr forth this wealth and treasure for 
treasures far more godly. 

It is today our privilege to do this, 
without reserve, unslinlingly. And it is 
our privilege to see this wealth and treasure 
go forth hallowed by its own great purpose 
— for it expends itself not for selfish gain 
nor mean advantage, but that men through- 
out the world may hereinafter dwell in 
peace, secure in the knowledge that the 
life, liberty and happiness given them by 
God, may not, at the whim of some per- 
verted human agency, be ruthlessly snatched 
away. 

And so as you inscribe your name upon 
a subscription blank for Liberty Bonds 
to-day, your hand pours forth the treasure 
of the land, which returning will bring 
back with it fourfold the treasures of 
Heaven, life, liberty and happiness, and the 
gratitude of men saved from servitude and 
degradation. 


BUY UNITED STATES GOVERNMENT BONDS 

OF THE FOURTH IIBERIT LOAN 

This Advtrlisemeni Contributed toward the of the War by 

THE SHREDECD WHEAT COMPANY. 

NIAGARA FALLS. N. Y. 
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“■.i^chant as a reward for his effort and enable 
*Mtn 10 share more liberally in the governmental 
financial programme made necessary for the suc- 
cessful prosecution of the war. 

The man who knows the exact condition of his 
business from day to day has an immeasurahle ad- 
vantage over the individual who has no records 
upon which to base his operations. It is the duty 
of every citizen, especially in these war times, to 
J:eep in such close touch with his business through 
record keeping and otherwise as to maintain the 
greatest efficiency and render to his Government 
every cent due in taxes. 

]IB| Carry On! Bay More Liberty Bonds 

TEA NOTES FOR RETAILERS 

Some Valuable Hints on Blending and Dis- 
tributing as Suggested by a Cana- 
dian Importer 

By II. L. MACLE.sjr 

' \'ancnuvcr. If. 

No. 5.— Establish Your Own Brand 

Learning and Earning— only a 
^ difference of one little letter between the 
three words, but the fir.st two are essential before 
the last is possible. We all yearn for more busi- 
ness ; but we are usually in sucli a hurry for earn- 
ing we skip the learning. The tea business is no 
exception. 

You know dealers who have worked up their tea 
business to an enviable position, and you wish you 
had as good a hold on your customers. Yon can, 
if you pay the same price in effort. If you are 
content to hand down any package tea asked for 
because it has been advertised to a considerable 
extent, you will never have a tea trade worthy of 
the name. 

Select a good all-round tea, send for samples, 
get prices. Package teas to-day cost about 4 
cents over bulk. Put the 4 cents into extra quality. 
Advertising costs the packer about 3 to 4 cents 
per pound; put the extra 3 to 4 cents also into 
quality. Buy a good bulk tea. one almost up to the 
price of the advertised package brands. You will 
get a considerably better tea. Keep the advertised 
package out of sight. If a customer insists on 
some advertised brand, get it for her from the 
back store. Talk your own tea; get them to try 
a pound, with the guarantee of money back if not 
satisfactory. 

Satisfy yourself, first, that your tea is right, and 
it is a very easy matter then to talk confidently 
to your customers. Let your clerks keep a record 
of the number of new tea accounts you open a 


month. Follow up your first sale to new custom- 
ers; find out how it pleases them. If satisfactory, 
ask them to recommend it to their friends. You 
will soon find people coming over from the store 
where they sell the cheap tea to buy yours; and 
where tea goes something usually goes with it, 
and that is extra profit, too. 

Don’t befool yourself with the notion that the 
average consumer cannot distinguish between even 
a fairly good tea and an extra good tea such as 
yours should be. 

^ Curry On! Buy More Liberty Bonds ^ 


GROCERS’ MAN-POWER PROBLEMS 

How the Government’s Demand for Conserva- 
tion of Labor and Materials is Speeding 
Up and Changing Old Methods 

A X outstanding feature of the country's dwin- 
^ dling force of grocery clerks is the cheerful 
and skillful way in which proprietors accept the 
burden and work to overcome the deficiency in 
man power. Xot only is the Government taking 
men out of the stores, but at the same time ex- 
pects the grocer to maintain his volume of busi- 
ness, conserve materials and money and stop 
wastes. 

On the way merchants solve these problems de- 
pends not only the extent to which they will 
benefit by the coming of peace and pro.sperity, but 
whether or not they can with justice claim that 
they are doing all in their power to help win the 
war. 

New conditions dem.md new treatment. There 
is no certainty that the cost of merchandise and 
overhead and operating expenses will not con- 
tinue to mount as rapidly as they have in the past 
year. To meet these conditions no store can 
afford to hold on to old, worn-out methods. 

Labor-saving tnaclunery has helped solve the 
problems for many American grocers, just as it 
has for the merchants in Canada, England and 
France who have faced the problem since war 
broke out four years ago. 

As the Government’s demand on the nation’s 
man power brings added burdens to the grocery 
trade, as well as others, each merchant owes it to 
himself as well as to his country to make certain 
that neither his time, goods nor money are wasted. 
He can do this by having a more efficient system 
than he has used heretofore. 

The cash register has been found to hold a 
prominent position in the merchant’s efforts to 
keep abreast of the tide with a lessened clerical 
force. 
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Perfitto 

sugar wafers 


Dealers use these dainty, tempting wafers with great success as 
an introduction to the many varieties of Sunshine Biscuits. 

This well-known line of crackers, cookies and wafers, in pleasing 
shapes and flavors— staples and novelties, offers tempting selec- 
tions especially, for the war-time menu. 


The Sunshine. Selling Plan will interest you. If put into operation 
in your store it is sure to bring you additional business at minimum 
scliing cost. Sunshine. Biscuits sell and sell fast. Write us today. 

{op sE-Wi ms Riscuit rpM panv 

Bakers of Sunshine Biscuits 
Branches in Ov€r 100 Cilie* 
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snai)]es clerks to make more sales ; reduces 
?Vdelivc-ies ; helps to increase business without in- 
- creasing the operating force; makes every motion 
txount, and speeds up the whole organization. It 
3 'makes it possible to operate a store with fewer 
^clerks; gives quick service; cuts down clerical 
work, and saves clerical and delivery supplies. 

Cash registers do almost everything in their 
•particular line except talk. They make lirst-class 
^Herks out of second raters. Some registers show 
how much ljusincss the clerks do, how many peo- 
ple tiiey serve, and how big are their sales. They 
not only make clerks quick, careful and reliable, 
but themselves are practically mechanical clerks. 
They enable stores to operate with less help, 
handle a greater rusli of business and yet give 
good, quick service. 

The clerks have fewer steps to take; they do 
not have so much writing to do; they can make 
two sales where before they made only one. These 
are some of the reasons why merchants who arc 
anxious to comply with the Government’s re- 
quest to conserve man power, materials aiul 
money and to stop wasteful practices, have found 
their greatest assistance in cash registers. 

Carry (111! Uny .More l.l iierly DoniU 

A NEW CORN PRODUCT 

The Kellogg Toasted Corn Flake Company, 
Battle Creek, Mich,, has evolved a new product 
to fit in with the Govenuuent programme to utilize 
corn in as many ways as possible. The new 
article is called “cornioca,’’ and is used in the same 
way as tapioca, although it is made from the 
starchy part of the corn. Its principal food value 
consists of carbohydrates. 

Cornioca is made in two styles, granulated and 
pearl. Botli styles are practically instant products, 
due to the fact that they arc partially cooked and 
do not require much soaking. The following is a 
comparative analysis of cornioca and tapioca, but 
the first named sells at a slightly lower price than 
the other: 



('otnioca. 

Tapioca. 

Moisture 

11.5 

11.4 

Ash 

1 

.1 

I'rotein 


.4 

lat 


.1 

Carbohydrates 

87.51 

87.9 


FOOD CONSERVATION DIGEST 

4 Practical suggestions for 
dealer and consumer co- 
operation with the United 
States Food Admmistration, 


AN OPEN LETTER TO CLERKS 

Showing the Importance of the Salesman’s 
Relationship Between the Public and 
the Food Administration 

IIURE is a letter addressed to grocery clerks 
* * tliat was prepared in tlie Washington offices 
of the United States Food Administration. It 
show.s the importance of the salc-sman’s relation- 
ship l)etween his customers and the Go\ ernment’s 
food coiKservatioii programme, and should be 
taken to heart by every grocery clerk: 

When your customer was peevish to-day be- 
cause she could not buy more sugar than 2 pounds 
per person per month, what did you say to her? 

l.)i<l you shrug your shoulders and make some 
slighting remark about the Food Admiiii.stratioii 
ami tlic impossibility of understanding its regula- 
tions, or did you have the facts at your tongue's 
end? 

It is important that you lememher what you 
said, because upon your answer to her criticism 
ma)- largely depend that woman's attitude toward 
the Food Administration, our own Government, 
and toward tin* war in general. 

.Suppose you had said to her that she was being 
asked to restrict her use of sugar because the 
ships which were formerly used to transport 
sugar to this country were now taking our sol- 
diers to France in such numbers that they have 
H#‘fitntely staggered the German line. Suppose 
you had explained to her tliat the allied countries 
of Europe have heen holding that line for years 
on a lower sugar ration than we are now asked to 
observe, and that in the face of pitiful shortage 
of all other supplies. Suppose you had taken 
a few minutes to show her how soldiers need 
sugar for quick energy, and how much greater 
our exports must be now that we have more than 
a million men over there to be fed, in addition 
to the 120.000,000 allies, all of whom look to us 
as the last food resource of the civilized world. 

Women are sympatlietic and loyal by nature. 




Empire Hardware Company 


Grocers’ 

BuCcheri' 


STORE FURNISHINGS 


Bakers’ 
Restauradts 

SCALES, CANISTERS, SHOW CASES, REFRIGERATORS, Etc. 
ELECTRIC COFFEE MILLS 


85 Warren SI. New York City 

WrtN tor fomplott Catolosuo 
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an>t woman would give her last pound of sugar 
to sister in France and she would deny her- 
self anything to serve her country. This woman 
merely did not understand. 

Clerks dealing with the public in these times 
should make it a question of personal honor to 
keep informed upon all questions connected with 
the war. War should be our business, first, last 
and all the time. We should never “lose sight of 
the ball.” 

Our daily conA-ersation in these times must be 
guarded. We are either aiding our Government 
or we are aiding the Germans. Which side arc 
you on? 

Take the Long View 

“It is more than ever necessary to take the 
long view,” Sir William Goode, the British 
Minister of Food, told the Consumers’ Council 
in London in reference to food production. 
“Food production,” he said, “must be kept up to 
the highest possible quantity. Cheap prices to- 
day, if it means less food or no food to-morrow, 
is a fool’s benefaction.” 


Food Stickers for Windshielps 
The advertising section of the Food Adminis- 
tration at Washington is now preparing 1,000,000 
stickers, 6 by 6 inches, gummed on one side, for 
distribution in the near future. They will bear 
the Administration insignia and the words “Save 
Food,” and are designed particularly for the wind- 
shields of automobiles. They can be fastened on 
the inside nf the glass and thus be protected from 
defacement. They are also suitable for show 
windows, and in this position will have a degree 
of permanency not always possible with posters. 


CoMMiftsroNs ON Ruttkr 
An amendment to the butter rules which was 
recently issued by the United States Food Ad- 
ministration limits the commissions which the 
licensee may pay or a commission merchant re- 
ceive for selling butter. The maximum com- 
missions on fresh butter are now ^ cent a pound 
on carlot sales, 1% cents on sales less than a car- 
lot but amounting to 7,000 pounds or more, and 
VA cents on quantities less than 7,000 pounds. On 
cold-storage butter the most that can be taken 
or paid as a commission on carlots is ^ cent a 


pound, and on less than carlots it cannot be 
greater than i cfnt a pound. 

When a licensee puts the sale of his butter into 
the hands of a commission merchant he must 
inform him of the maximum permitted price at 
which the butter may be sold. 


Kansas Nails Falsehood 
Reports have been circulated widely in Kansas 
to the effect that our sugar savings are nullified 
by sugar consumption in beer in England. While 
all persons who have helped spread the report 
are not necessarily German sympathizers, the 
Food Administration says that the falsehood aids 
Germany, and doubtless was originated by the 
Kaiser’s agents for circulation in prohibition 
States. 

The use of sugar in beer manufacture has also 
been slopped by the Food Administration in the 
United States. 


Food Value of Corn Sirup 

-A. false rumor — probably from German sources 
—that eating corn sirup will result in diabetes is 
being circulated in Wisconsin. In order to cor- 
rect, this rumor. Dr. J. F. Evans, of the medical 
department of the University of Wisconsin, has 
given out the following statement: 

“Corn sirup is a splendid heat-producing and 
energy-giving food. It contains glucose, dex- 
trose, sugar and dextrine. Dextrine is the re- 
sult of the partial dige.stion of starch, and is one 
step in the change of food to glucose. The body 
cannot use starch as a food until the digestion 
operates and changes it to glucose. One-half of 
cane or beet sugar and part of meat must be 
changed by the digestion into glucose before it 
gives energy and heat to the body. If it were not 
for this change into glucose we would die for 
lack of power to produce enough heat and energy 
for work. The fullest experiments have shown 
no difference in food value between nature’s 
glucose and the commercial glucose called corn 
simp. It is a fine substitute for sugar in can- 
ning." 

You invest in your own business; why not in 
Uncle Sam’s? His business guarantees a divi- 
dend every six months. A Liberty Bond will 
make you a partner. 


Sauer’s 


FIRST AIDS IN CONSERVATION 

PURE FLAVORING 
EXTRACTS 


Make war-time foods and substitutes tempting. 

Largest selling brand in the United States. 

1? highest awards at American and European Expositions for Purity — Strength 
— Fine Flavor. 

THE C. F. SAUER COMPANY RICHMOND, VIRGINIA 




Here is a machine that makes all the “cold” you 
need. No ice to handle — no ice bills to pay 

R ight on yom own premises, you can maintain any desired “cold- 
ness" without buying ice. Automatic refrigeration “makes cold" 
just as a heating system “makes heat." It costs little to install and little 
to keep. 

PEERLESS 

AUTOMATIC 

REFRIGERATION 

For any refrigerator that uses 1,000 pounds 
of ice or more per day 


The temperature in a refrigerator. Blled 
with commercial ice, varies much more 
rapidly than where mechanical refrigera- 
tion is used. The ice is usually kept in a 
separate chamber from the produce, and 
the latter is chilled by the circulation of 
cold air. Each time that the doors in the 
refrigerator are opened, a certain amount 
of warm air gets in and raises the tempera- 
ture of the interior abovethepoinldesired. 

But Peerless Automatic Refrigeration 
produces and maintains an even, dry, cold 
temperature in coils of pipe, which keeps 


•he refrigerator thoroughly chilled. Any 
warm air that may come in through the 
refrigerator doors will not disturb the uni- 
form coldness of the interior, because 
enough extra coldness is automatically 
produced to ofiset the warm air instantly. 

Peerless Automatic Refrigeration has 
many points of superiority which you will 
best appreciate after the Peerless System 
has served you for six months or a year. 

It will pay for itself within a short time 
after it has been put in — in ice-bill sav- - 
ings. After that it pays dividends. O 


You take no chances in buying a Peerless, because 
we take none in selling it 

As a matter of self-protection in selling, we supervise ail installations and J'* 

see to it that the machine gives satisfaction, J 
The machine ia broadly guaranteed, but in addi- as 
( ton to that we look after our cuatomera aa a mat* •X/ j 
ter of policy, to aee that nothing but aadafactioD m X 
I 1 I TXr \ 1 )■>» likllrerl aboiir in ronnerlinn with a fr M 


1-2 to 10 ton capacity 


can ever be talked about in connection with a ^ 
Peerleaa Refrigeration Syatero. 

^ y 

peerless ice machine / 

COMPANY 

120 Brosdw.y, New York 


/ ’’V 


PboM Rector 928S 
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"ia^STEM AND SALESMANSHIP 
4 Helpful suggestions on organization, 
advertising and sales factors, for Execu' 
lives, Store Managers and Clerks 

GINGER SALES TALKS 

Wholeso^ne Advice and Practical Suggestions 
for Grocery Salesmen from “One 
Who Knows” 

By Weslky Williams 

YY/ASTE is a big expense. W’astc of time, 
^ waste of material and tlie loss that comes 
from the near sale or no sale. You can help the 
store make money by stopping the waste leaks. 
. Over-weight and over-weighing is a big item. 
Careless measuring and weighing has been the 
means of cutting down the profits of many a store. 
» Careful weighing is always important, but more 
so in these days of high costs. So learn to be a 
careful weigher. 

^ Wasting time is a crime. Wasting your own is 
bad enough, but wasting time which belongs to 
another is criminal. Your job is to conserve your 


time. Getting the most out of every minute is 
what counts for success. 

Be an optimistic salesman. Pessimism has no 
place in a store. Let the buyer be the pessimist, 
if we must have them, but the man or woman who 
makes tlic sale must lie an optimist — plus. 

If you are cheerfully optimistic your customer 
will reflect optimism. 

See that whatever stock is placed in your charge 
is kept clean and in salable condition. Move it 
around frequently, so that there will be freshness 
of display for the customers’ benefit, Customers 
like to be greeted with new goods. Keeping them 
in the same place week after week gives the store 
too much sameness. Stock well displayed is half 
sold. 

Make your stock talk to the people who visit 
the store. I have seen nice displays of merchan- 
dise in stores, but tliey were absolutely dumb. A 
good informative sign on them would have made 
them talk. Learn to make a sign, and thus see 
that your goods are talking to the customers who 
are in the store waiting to be served. 

This is a day when you must mix brains with 
your edorts. You are worth more from your chin 
up than from the chin down, The price of suc- 
cess is hard, painstaking effort. Pluck beats luck. 
The fellow who knows is a better man than he 


Our Patriotic Privilege 

We can’t have all the wheat w'e need to supply 
the normal demand for our product. We accept 
all the Government restrictions and regulations 
as a patriotic privilege. 

You may not be able to give your customers their 
usual supply of Shredded Wheat. But they 
will like Shredded Wheat all the better when 
bountiful crops come in and all the restrictions 
are removed. 

Please bear in mind that Shredded Wheat Biscuit 
is 100 per cent, whole wheat, nothing wasted, 
nothing thrown away. It is ready-cooked and 
ready-to-eat. 

^he Shredded Wheat Company, Niagara Falls, N. Y. 
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A Pleased Customer 
is the goods half sold 

Service to a customer whether a regular or transient 
is the first step to greater business. Are you making 
your “Service” active or merely passive to your 
coffee trade? If not install a 

{universal^ 
Electric Coffee Mill 

and give each customer the grade preferred- -coarse, 
fine or |julverized. 

We have a coffee mill especially adapted for your 
business. 

Save the salesman’s commission— buy through 
your Jobber. 


MODEL No. E-972 

Granulating capacity 2! a lbs. per minute. 
}i Horae Power Motor. 


Landers, Frary & Clark 

NEW BRITAIN, CONN. 



N othing could stand again»t the 
mad dash of the French and Ameri- 
can cavalry on the Marne — the German 
lines gave way, broke, fled; the day was 
won. 

That fighting spirit of the men of Foch 
and Pershing, that united purpose — 
for Victory — muit be the ipirit, the 


purpose, of each of us behind the fines. 

We must lend as well as they fight. 
And we must pull together with all the 
strength we have — nou;.' 

We must so order our lives that we can 
save — to the limit — and lend — to the lim- 
it — for Victory. We must put America’s 
whole strength behind our fighting men. 


N0W--AII Together! 

• ~ " ~ ~ 

Vonalei by 

ARBUCKLE BROTHERS 


i 
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guesses. Every-day experience must be 
j turiii^d into capital for future use. If we want 
■; ; success we must pay the price. 


i l^ant gMurtigtnient g 

A Subscribers^ are entitled to one free insertion in this de- 

j -partment during the year. 

Classified want advertisements under regular beading $2 
(or twenty-five words or lesa. Additional words four cents 
V each. Payable cask unth order. 


J Stlp 89a nteb 

HELP WANTED — First-class distilled vinegar maker 
who understands starting and opening plant Address 
Box 440, care of The Tea and Coffee Trade Journal. 


^itaationg ^anttli 

INDUSTRIAL chemist and inicroscopist with wholesale 
grocery, flavoring extract syrup, certified color, can- 
ning, dairy products, toilet articles and public health 
laboratory experience, desires permanent position. Age 
28, married, draft exempt. Address “0,” Burnot Mfg. 
Co., 04 Gold Street, New York City. 


jHigttUaneoug 


WANTED— One copjf of the January, 1915, issue of The 
Tea and Coffee Trade Journal. Will pay fifty cents. 
Address Box 450, care of The Tea and Coffee Trade 

JouRNAr., 

hOK SALE— Two No. 1 7' Burns gear-driven cofTec roast- 
ers, latest model; complete plant, in splendid condition. 
Also several grinding mills. Address The Laurel Mfg. 

Co,, 627 N or th Third street, Philadelphia, Pa. 

FOR SALE— Two Duplex- Automatic net weighers; sec- 
ond-hand, but in first-class condition. Will ship on ap- 


proval. Address Box 451, care of The Tea and Coffee 

Trade Joorkai.. 

FOR SALE — One three-bucket and one two-bucket Hoep- 
ner automatic weighing machine; both in first-class con- 
ditioD. Address the Berdan Company, Toledo, Ohio. 
FOR SALE — One No. 2 Monitor separator with extra 
sieves; in good condition, not having been used much 
of late. Apply to Delano, Potter & Co., 45 Commercial 

street, Boston. Mass. 

FOR SALEf — Three-story business block, including a go- 
ing tea and coffee business. Cash price, $35,000. Ad- 
dress J. C, Wieland. 148-160 East Market street, San- 
dusky, Ohio. 


^ Carry On! Buy More Liberty Bonds 


WORTH DOUBLE THE PRICE 
R. G. Stoddard, of Stoddard's Quality Coffee Shop, 
Rockford, III., writes: "Enclosed find cheque for $3.00 
for two years’ subscription. If the price was doubled I 
would subscribe. I could not get along without it." 


Save and Be Saved 


Lend your small savings 
to the Government 


Buy Thrift and War Savings Stamps 


Help Win the War 




“Go Gently Over the Stones” 


Careful readins: of reliable adverticing and thoughtful study of goods and values 
will pay you well, Mr. Coffee-man, if a new mill is uppermoet in your mind- You 
should be tiptoeing on egg-shells in making the selection, for you don’t want a mill 
that’s full of kinks and jars and that’s going to be a hindrance to your business. 

The COLES name on a mill stands for the best that money can buy; for assurance 
of GUARANTEED EFFICIENCY is the basis of our world-wide reputation, and w© 
make painstaking effort to keep our products just where they belong — ON TOP. An 
interesting war-time proposition is 

THE COLES FAMOUS No.22 at FIFTY DOLLARS 


No advance has been made in pri^; and the exceptional good qualities of the 
machine are evidenced by the exceptional increase of demand. Practical people call 
It **THE LITTLE HUSTLER,** It was deigned to meet the requirements of roasters 
and wholesalers, and retail dealers catering to large, growing business. 

It has a capacity of 300 pounds (granulated) per hour at a 300 revolution speed — 
from approximately one-half horse-power motor. From greater speed greater output 
is obtainable — reaching a maximum of 700 pounds per hour. It’s safe, thorough and 
practical, and meets the most rigid demands in the most satLfying way. 


IVe Sen SECURITY With Every COLES Mill 

COLES MANUFACTURING COMPANY 

Twenty-third and Tamer Streets, PHILADELPHIA 



Wbea Writiag Advertisers, Kindly Uentioa Tax Txa and Coffex Trade Journal 
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The more loose sugar you 
ivrap, the more you lose 

The greater the number oi packages of loose sugar you sell, 
the greater your loss— in time for wrapping— in spilled sugar — in 
overweight— in expensive paper and t^e. 




Package 

Sugars 


in sturdy cartons and cotton bags are packed, weighed and sealed 
by machine in the refinery ready for the customer. 


American Sugar Refining Company 

** Sweeten it with Domino" 

k GfftouUted, Tablet, Powilend, Confectioneri. Brows 


Baker’s Cocoa 
and Chocolate 

4 MAKE AND 
KEEP GOOD 
CUSTOMERS 

They are most 
reliable goods sold 
witha positiveguar- 
anteeof purity and 
us-PatsOff. superior quality; 
put up in conformity with the 
Pure Food laws of all the States; 
are readily sold, giving a quick 
turnover of stock. 

Walter Baker & Co. Ltd. 

DORCHESTER. MASS. 

EsUUiibal 1780 


NEW ORLEANS 
The Logical Coffee Port 
Home of 

Alameda Coilee 

Sold only In 1 and 3-lb. Tins 
Under Our Trade-Mark 

CAREFULLY SELECTED for 
PARTICULAR TRADE 

Mr. GROCER, put YOUR TRADE 
WISE 

MERCHANTS’ COFFEE CO. 

OF NEW ORLEANS. Ltd. 

New Orleans 

B. C CASANAS, PtmI. 


WkeP Writm* AdTertisen, Kindly Mentiim Tai Ti* Cornx Tiadi Jovmm, 
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\PRIC£S CURRENT 

WhoUtah andRttail 

At of September 30, lUt 

Prices to Wholesalers 


GREEN COFFEE 
(250 Bags or Over) 

Brazil Grades. Line or Grade Price. Cup Selected Price 


•Santos 7 

12H 


12*i 


6 

mi 


13 

“ 

.5 

13 


13K 


4 

13)'i 


13)^ 


3 

13H 


13?^ 


2 

13?^ 


14 

Rio 

7 

9^^ 



" 

6 

10 




5 

W'A 




4 

1051 

(No Rio Cup 


“ 

3 

11 

Selections) 



2 

UK 



Green Coffee, Mild Grades- 

Line or Grade PRicBi 

- 


(250 Bags or 0\’er) 


Maracaibo— 

Truxillos 11V2^11V4 

Bocono. 12 

Tovar 12 

Merida 125^^13)5 

do washed. . .12>i®ll% 


Cucuta — 

Ordinary lU^ 

Fair to good 12!4Ctj^l3 

Prime tii choice. .13 feU 
do washed ...13 @14 


Central Amcrka— 

♦Costa Rica- 

Common 

Fair to good 12!4@i3H 

Pcime to choice.. . I35i @14 Vj 

San Salvador 12 @12>i 

Ho wiLshod 12J/^@13Vj 

Nicaragua 

do washed 12 @13 ’•4 

tGuatcmala Cobao 

Common 

Fair to good 12H@1.3H 

Prime to choice 13*4 @14'^ 

do unwashed. . . .1154 @12 >4 


La^ua>'ra— 

Caracas 11 (a-llh 

do wiusherl.. .12|,'2@13!2 
Porto Cabello....lO)i@mi 
do washed 12)4(^13)4 


Colombian - 

Ocana 

Bucaramanga.. 


.il’4@l2t4 
,12 @14 


Puerto Rico— 

jOnwashed 11)2@12'4 

Washed 12H@H)4 

JHayii— 

♦U nwaslied 10 @10 ! 2 

IWashed 12 @13 

{Jamaica- 

Ordinary 10)4@10*4 


do washed.. 

.12H(?14 

\Vashe<l 

1I*/4@12»4 

tTolima.. , 

,13 @14 

East India— 

tBogotas 

,104@15 

Padang Int . . . 

-25 @26 

tMcdelin 

.UH@16'2 

Corinchc 

24 @26 

tManizales. . . • 

.10)^@151/2 

Kroe 

24'4@25 

Cauch 


3’imor 

Private Estate. . 

-22!4@23 

.25H@26)^ 

Mexican— 


Fancies 

.26 @2Sti 

iCordaba 

.11K@11»4 

Abyssiman 

@ . . 

do washed.. 

.\2hmm 

Mocha — small.. 

35 @37 

{Coatepec 

.12 @12tj 

Liberian — 

Ido washed. . 

.12H@14)i 

IStrails 

.11 @13 

{Oaxaca 

.12 @12)^ 

tSurinam 

.13 @14 K 

Ido washed.. 

.12V2@14 

Pamanoekin 

.13 @14)^ 


i NWinal because of small arrivals, 
t Common to fancy. 


TE.\S. 

China and J.apan— Line Prices 
(75 or More Packages of One Number) 


Foochow— Formosa — Coni. 


Common. . . 

....28 @... 

Fancy 

.-1.00@1 20 

Fair 

...29 





.,.29).^@... 

COUNTRY GREEN 


Superior 

...30 @ 

Gunpowder— 



Fine 

.,.30)^@ .. 

- Extra 

.50 

@CO 

Formosa— 


hirsts 

-47 

mb 

Fair 

...31 @32 

Seconds 


@ 


...32 @33 

Imperial-- 



Superior 

...34 @35 

Firsts 

.46 

@50 


...36 @37 

Seconds 

. .44 

@45 


- .40 @45 




Choice 

...55 @60 

Young Hyson — 



Choicest 

. . .70 @76 . 

Extra • 

..50 

@55 


@48 

Imperial — 

Firsts 

...47 

@38 

Seconds 

...45 

@35 

Thirds 

...41 

@ 

Japan- 

Basket fired.. . 

.29 

@ 

Pan fired 

.28 


Congou - 
Common 

.24 

@60 

(}ood 

..27 


Young Hys(»— Con- 

Firsts 44 

Seconds 36 

Tnirds 34 

Hyson — 

Seconds 30 

Thirds 

PIMGSUEY 

Gunpowder — 

Pinheads 58 

Extra Firsts 54 @56 

JiRts 52 @53 

Sewnds 47 @48 

Thuds 34 @35 

India and Ceylon— Line Prices 
Pekoe 8ouchong... 30 @31 Darjiding- 

32 @35 ■' '■ 

Orange Pekoe 35 @50 

Ceylon — 

Pekoe Souchong. .32 @33 

T‘‘koc 34 @40 

Orange Pekoe.. . 36 @45 
B.O. Pekoe.... 36 @45 

SPICES — First-Hand Prices 


@45 


Superior 30 @31 

Fine to finest 35 (§40 

Choice to choicest. .50 @75 


Fancy Orange..,. 40 @1.00 

Java — 

Pekoe Souchong,. 25 @26 

Pekoe 27 @29 

Orange Pekoe 31 


Black Peppers 

Singapore 26 @26 H 

Achecn A @ 

Acheen R @ 

■AcbeenC @ . 

Lampofig 26 @26)4 

*' bite Peppers -- 

Singapore 32 @32>4 

Penang @ 

Muniok 32 @32^ 

Heavy— 

Aleppy 28 @ 

rdlichcrry 28 @ 

Cloves— 

/anzibar 46)4@47 

Amboyna 60 @61 

♦Penang @ . 

Pimento 10 @.. 

Red Peppers — 

Mombassa... 30 @31 

Japan 14h@16 

. CHICORY— First-Hand Prices, . 

♦nomcstic, granulated, coarse or medium, in bags . . 

{In barrels 

IBest English in Imrrels 

{Domestic yellow roll 

COCO.A— First-Hand Price.s 


Cassia- 

Saigon, rolls 53 @54 

China, rolls 22 @23 

do seal, bk 16 @16)^ 

Kwaiigsi 24 @25 

Batavia, Ext 28 @29 

do short stick 26 @ , . 

Cinnamon— 

Ceylon 28 @30 

Ginger- 

Japan 12 @12)^ 

Cochin— ABC 16 @17 

doD 19 @20 

Lemon 

African 13!'2@14 

Jamaica, g’g 16H@18 

Nutmegs — 

7.5s to 80s 42 @45 

105s to 110s 37 @40 

Mnce 47 @55 

@ 


•Accra 12 @13 

African 14)4@}4*4 

Bahia 12'^@13'$ 

Caracas 13 @13)^ 

Gu.ty.yiuils— 

Arriba 13H@13 «y 

Macbala 12).i@13 

Caraejues 

Cuban @ 

Dominica 13!4@l3)i 


Grenada 13 *4 @135-^ 

Hayti 11 @11)^ 

Jamaica 12 @13 

Maracaibo 24 @28 

Para .12’/2@13 

Sanchez I2j^@13)i 

St, Vincent @ 

Siivaiiilla. . @ 

Surinam 13 (5,13)^ 

Trinidad 13)'h@13)4 


Prices to Retailers 

Coffee 


(B.vo Lots— 130 PuuNus) 
KindolCoSce. Green 


Santos 

From 

To 


To 

13^ 

H4 

17 

18 

Santos Peaberry 

14 

15 

17*4 

184 

Rio 

9}.-^ 

12).^ 

17 

22 

Maracaibo 

13 

18 

16 

22 

Caracas 

13 

17 

16?i 

21 

Bucaramanga 

134 

18 

16*4 

22 < 

Bogotas 

14 H 

19 

184 

23 )^ 

Mexican 

124 

19 

18 

234 

Costa Rica 

134 

17 

16*4 

21 

Guatemala . 

13 

174 

164 

21 4 

Jamaica 

12 

134 

15 

164 

Padang 

27 

33 

41 

43 

‘Mocha 

‘Abyssinian 

Java 

26 

33 

31)^ 

in 

Porto Rko 

14 

184 

17 

234 

•No quotations because coffees are unobtainable. 

TEAS. 

(Single Package Lots.) 
(Single Pacslaoe Lots.) 


To 

Formosa 



.... 34 

45 

Foochow 



.... 34 

45 

Congou 



.... 28 

40 

Japan P. F 

B.F 



... 80 

45 



.... 30 

45 

India 



. . .. 40 

50 

Ceylon 



. . . . 45 

55 

Gunpowder 



.... 35 

40 

Young Hyson 



.... 30 

43 
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Without a National Cash Register With an up-to-date National Cash Register 


A man should not do the work a 
machine will do for him 


A National Cash Register does 15 
necessary things in 3 seconds. 
Without the register a man can- 
not do these things in half an hour. 
With the register, even a new clerk 
can do them just by pressing the 
keys. 

Our newest model makes the records 
which a merchant needs to control 
his business. 


Our new electric machines are as 
much better than old machines as 
an up-to-date harvester is ahead 
of a sickle for cutting grain. 

The latest model National Cash 
Register is a great help to mer- 
chants and clerks. 

It pays for itself out of what it 
saves. 


Merchants need National Cash Registers now more than ever before 

nu. OUT THE COUPON AND MAIL TODAY 


Dept. 1 1807, The National Cash Register Company, Dayton, Ohio. 

Please give me full particulars about the up-to-date N. C. R. System for my kind of business. 


Name. 


Business 


Address. 


When Writing Advertisers, Kindly Mentiou Th* Tea and Coffee Teade Joobkal 
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IMPERATOR COFFEE 


A blend of some of the finest coffees 
grown. It “rules” in the realm of 
coffeedom, thus deserving its name. 

M^« your store headquarters for “Imperator* 
coffee in your town. We arc looking for tte most 
representative retail concern in each dty or town of 
the United States to take the exdudve agency for 
this sales building coffee. Write for particulars. 

JABURS BROS., • Raw York 

IMPORTERS 


MR. RRTAIL GROCER: 

A large amount of money is being spent by this 
Company in forceful advertisements to the house- 
wife to 

“BUY COFFEE FROM 

HER GROCER ONLY” 

The hig effort is 

Anti-Peddler 

Anti-Premium 

Anti-Mail-Order 

Your co-operation, and it's needed, will yield a 
good profit and bring ^ou satisfied coffee customers. 

Ask our representative or write for particulars. 

THE WOOLSON SPICE COMPANY 
TOLEDO, OHIO 


Protect Your Trade 
Marks and 

Your Trade Marks 
will 

Protect You. 

For all information and services relating 
to Trade Marks, Write 

TRADE MARK TITLE CO. 

Ft. Wayne, Ind. 


THE BIG SELLERS 

SATISFACTION GUARANTEED WHEN YOU SELL 


The Original Toasted Corn Flakes 

MADE FROM THE CHOICEST WHITE CORN 
ALWAYS THE SAME QUALITY AND FLAVOR 




SHREDDED KRUHBLES 

A BLEND OF CHOICE CEREALS 
DELICIOUS WITHOUT ANY ADDITIONAL SWEETENING 


KELLOGG TOASTED CORN FLAKE COMPANY, Battle Creek, Mich. 


When Writing Advcrtisera, Kindly Mention The Tea and Coffee Trade JontXAL 
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NO RESTRICTIONS! 



Macaroni 


The Food Administration has with- 
drawn all restrictions on the manu- 
facture and sale of Macaroni Prod- 
ucts. After a period of limited con- 
sumption in the interest of Wheat 
Conservation your trade will take 
quickly to the HARVEST Brand made 
from pure Durum Wheat. A profit- 
able seller. 

Send us your orders tor Macaroni, Spaghetti, 
and genuine Egg Noodles. 


THE FOULDS-BRIGGS CO. 

CINCINNATI 

U. S. FOOD ADM. LICENSE No. 100190-G 





A Double Saving in Sugar 

Every grocer can help to make our sugar supply go 
as far as possible, by handling 

Franklin Package Sugars 

and help tave the thousands of pounds that are lost 
by spilling or breaking of paper bags. 

You not only save this loss but you save labor, paper 
bags and twine. 

The Franklin Sugar Refining Company 

PHILADELPHIA 

“A Franklin Cane Sugar for every use" 

GramiUt«d, Dainty Lumpi, Powdered, Confectioner*, Brown 
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Gas Masks Ready! 

C harcoal is used in American gas masks. Charcoal 
made from nutshells is many times more efficient than 
any known substitute. The supply of nutshells available 
for immediate use is far below requirements. 

We are delivering hundreds of tons of cocoanut shell 
to the Government. But the Brazil-nut shells, Walnut 
shells, and Date pits from goods already in the hands of 
dealers, we cannot deliver. 

Tell your customers to save them 

Nuts and dates Wfill be used in abundance this fall and winter. 
They will be used as sweetmeats during the sugar shortage, and 
during the Thanksgiving and holiday season. They are splendid foods 
and take the place of sugar delicacies. Tell your customers to save 
the shells and pits, also the pits from peaches, (apricots, prunes, plums, 
olives and cherries, and the shells of hickory-nuts and butternuts. 

Send for our poster telling the story and paste it in your window. 
Display your stock of Dromedary Cocoanut and help the Government 
by pushing the sales of prepared cocoanut. 

The HILLS BROTHERS Co., 375 Washington Street, New York 

Manufacturers of the well-known 

DROMEDARY 

Dates Cocoanut 


Wb?n Writing Advertisers, Kindly Mention The Tea ass Cofek Teade Joorhal 
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Patriotic Premium The Premium De Luxe 



Everyone wants a set of 
tliese Tumblers and for pre- 
mium, souvenir or regular sell- 
ing purposes, it is a winner of 
great magnitude. 'Write us 
for quantity prices, naming 
quantity desired. 

The United Stales emblctn is 
burnt, into the glass, guaran- 
teed to remain forever. 

Sample box of six by mailt 76 cenU 
Made by 

BONITA ART COMPANY 
WHEELING, W. VA. 
*'The House of New Ideas.*' 


J 


APANESE 

Chinaware — Dinnerware — Toys 
Dry Goods— Novelties— Art Goods 


General Oriental Merchandise 
FOR PREMIUM PURPOSES 

IMMEDIATE DELIVERY OR IMPORT 


TAKITO, OGAWA A CO. 

NEW YORK CHICAGO 

101 Fifth Avenue 92$ W. Madison Street 

—CATALOG VPOU REQUEST— 


Good Merchandising 

Is selling QUICK at a PROFIT, 
DON’T ask price — ORDER. 

Half Dozen to a Gross. 

If not SATISFACTORY-retum. 


If your Jobber cannot furnish — 
order direct. 

GOOD.for PREMIUM or SPEC- 
lAL Sale. 

Uhe 

BUCKEYE ALUMINUM CO. 

Manafacturert of “REAL SOLID” 
Aluminum Cooking Utonsili. 

WOOSTER. OHIO 


Hundreds of the livest Coffee Roasters and 
Wholesale Grocers have 

REVOLUTIONIZED THEIR SALES 
by using Saxon Chinaware — "the premium 
with no back-fire." We have new and up-to-date 
plans consistent with all rulings and statutes. 

» We can help you — will you a 

Write Today. 

THE 

SAXON CHINA CO. wV 

StBRING, OHIO 


Tour ProspectiTe Customers 

tre lifted In out Cxulog el 99% gutttiiteed Monifii 
Uuo* It tlso comkini Titkl loggeitiofti how to 0 d> 
vetilM kod kcil ptofiikbly by mtU. Conott ud 
ricci glvcD DQ 6000 dillerent Ditiootl Likti, Corel* 
ig til clauet; for Iniunce, Finneng Koodia blfra.^ 
Hktdwkte Din., Zme Mioea, MC. Tlfo mbMiiUi 
S*ffnnctBtokfr$i, Write for It. 

Strmglhm Tour Advertiiinr Uterahire. 

Our Anklytickl Adveniiing Connkel and Sklea 
PtotsotloQ Service will improve both your plao 
and copy, Ibua Ininring maximum pto£u. 
Submit your literature for ptelimlDaryapal* 
yiia aad quoiatioa— ‘oo obligation. 


Ross-Gouldl 

Mailing 

LiS'i’S St.Louis 
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Ba)ionet and 


One kills the Hun, the other kills 

his hope. And to kill his hope of victory 
is as essential right now as to kill his 
fighting hordes. For while hope lasts, 
the Wolf of Prussia will force his subject 
soldiers to the fighting line. 

We have floated other loans, built 
a great fleet of ships, sunk pirate sub- 
marines, sent our men across and shown 
the Kaiser’s generals what American dash 
and grit and initiative can do. The Hun 
has felt the sting of our bullets and the 


thrust of our bayonets. He is beginning 
to understand America Aroused— to 
dread the weight of our arms and energy. 

This is a crucial moment. Nothingcan 
so smother the Hun morale, so blast his 
hopes, as a further message from a 
hundred million Freemen, a message that 
says in tones that cannot be misunder- 
stood, “Our lives, our dollars, our ALL 
—these are in the fight for that Liberty 
which was made sacred by the sacrifices 
of our forefathers.” 


Buy U. S. Government Bonds Fourth Liberty Loan 


CoDtributed lhfOu|b^ 
Division of Advertising 



U. S. Gov’t Committee 
on Public Information 


The PuWiiher of 
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Lambert Peanut Butter Equipment 

Lambert Peanut Butter Machinery excels because it is scientifically, 
yet simply constructed. Because it is complete in every detail. 
Because it is substantial. The Lambert Machine Company is the 
only concern that manufactures complete peanut butter plants. 

Lambert peanut equipment consists of suitable peanut roasting 
apparatus, peanut blancher, picking and stoning machinery, one or 
more peanut butter mills, complete with automatic salter, auxiliary 
machinery (elevators, conveyors, storage bins, feed hoppers) and 
approved power transmission, such as will render the plant as nearly 

automatic as possible. o ’c • j 

Plans designed according to requirements. Specifications and 

estimates furnished. 


P" - '1' 






Lamberflladime Co.,lIaifj^Iiall.X1jLc!li. 
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, Class E— Electric Coffee^ 
Roasting Outfit 


The Lambert Electric Coffee Roaster 

The Lambert coffee roaster excels because it is the pioneer indirect 
flame (underneath) gas roaster. Because it is the most compact, 
self-contained, two bag roaster on ffre market. Because it requires 
the minimum of power for operation. Because it is easily installed. 
Because it is substantially constructed. 

A complete outfit designed for coffee, peanuts, cocoa beans, 
cereals, etc., comprising roaster, cooling apparatus, elevator, feed 
hopper, electric motor, with geared connections and gas attachments; 
also stoning and chaffing attachments for coffee. Built in two stand- 
ard sizes — three hundred pounds and two hundred pounds capacity. 

Plans for larger plants prepared on application. Ask for 
catalog of complete line. 
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Fuel Administrator Requests That 
Gas Be Used For Coffee Roasting 

The Conservation Department of the U. S. Fuel Administration 
for Illinois has requested certain coffee roasters to substitute gas for 
coal. Two large Chicago Roasters have already taken this step. 
Many others are voluntarily changing from coal to gas. 

This movement may become nation wide, in the interests of coal 
conservation. 

As pioneer manufacturers of gas roasters, we offer our services 
to the trade in this emergency. 

Put your problem up to us. Years of experience with gas roast- 
ing machines enable us 
to guide you aright in 
the changing of your 
roasting room equipment. 

Do not be caught un- 
awares. The gas roaster 
makes you independent 
of the coal problem. Roast 
the modem and efficient 
way — with gas. 

Write for our catalogue 
No. 54. 


HUNTLEY MFC. CO. 
Factory and Main Office 
Silver Greek, N. Y. 

New York City 
121 Front Street 

Chicago 

310 Traders Building 

Minneapolis, Minn. 

213 Iron Exchange 


y 
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The “MONITOR’^ GAS COFFEE ROASTER. 

The Beet and Moet Dependable Factory Roaeter Made. 
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From a recent letter to President Wilson from Hon. W. B. 
Wilson, Secretary of Labor, we quote as follows: 

“OUR INCREASING MILITARY ENERGIES 
ARE PUTTING STRAINS UPON INDUSTRY 
WHICH CALL FOR THE MOST CAREFUL 
HUSBANDING OF OUR MAN POWER.” 

The Pneumatic System Solves Your Pack- 
aging Problem, and Saves Much 
Needed Man Power 

THE PNEUMATIC SYSTEM enables you to pul up your product in cartons, 
tins, bottles and bags without contact with human hands, and in a sanitary 
manner, Our automatic packaging and weighing machines displace from 2!} to 
40 clerks according to the material, while at the same time they save enormous 
waste in the prevention of loss of valuable material often times valued at thou- 
sands of dollars, and uncleanliness encountered by the old time bulk method of 
merchandising. 

Manufacturers in packaging their goods automatically THE PNEUMATIC 
WAY will save an army of men for other service, which is a patriotic duly at 
this time, and in keeping with the above message to the President from the 
Secretary of Labor. 

THE PNEUMATIC SYSTEM offers you the most complete line of automatic 
packaging and weighing machinery, and guarantees you a speed of from 1.5,000 
to 18,000 accurately weighed packages per day, without the use of a single 
operator. 

* LET US MAKE YOUR PROBLEM OURS. IT WILL PAY YOU. 

PNEUMATIC SCALE CORPORATION, Ltd. 

NORFOLK DOWNS, MASS. 

NEW YORK CHICAGO KANSAS CITY TORONTO, ONT. 

W. & C. PANTIN, 147 UPPER THAMES STREET, LONDON, ENG. 
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100% EFFICIENCY 

in your packaging department if you install the 

DUPLEX 

AUTOMATIC NET WEIGHER 

Saves time, labor, and money 

Unexcelled in 

Accuracy, Speed, and Reliability 

Weighs accurately all free flowing materials such as coffee, sugar, rice, cornmeal . 
cereal, seeds, salt, etc., at the rate of 35 packages a minute. 

PRICE $125.00 F.O.B. Chicago 
THIRTY DAYS' FREE TRIAL! 


E. EDTBAUER & COMPANY 

817 W. Washington Blvd. Chicago, 111. 
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[BULK COCOAI 

LiN BARRELS AND DRUMSj 

Abo packed in tin cans under your 

Private Label 

We make American and Dutch 
Process Cocoa. 

Write for our Latest Price List. 

State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
advertisement. 

’Ambrosia Chocolate Co.^ 

331-333-335 FIFTH STREET 
MILWAUKEE, WIS. 

THE PROGRESSIVE CHOCOUTE «N0 COCOA 
MANUFACTURERS 


VANILLA 

BEANS 


THURSTON & BRAIDICH 


27 CirFF STREET 
NEW YORK 


UNDER DEALER'S BRANDS FOR WHOLESALE GROCERY AND SPECIALTY HOUSES— 

In Is, l*2s, l-4s. and l-5s, packed under customer's 1al>els. or under our own stock labels, 

Atl goc^s guaranteed under U. S. Serial No. lol. 

FOUNTAIN CHOCOLATE 

IN BULK — Barrels— Kegs — Drums — fitis 

For Soda; Ice Cream; and Baking Trade. Both "Katural" and "Dutch Process” grades 


H'riu us for samples and prices. 

HOOTON COCOA CO.. 


Stale size used and quality rueded. Address 

NEWARK, N. J. 


*MORE PROFIT FROM YOUR COFFEE BUSINESS* 

35 yearo’ experience in supplying the steady requirements of the largest coffee 
concerns enables HILLIS to turn out 

COFFEE SUBSTITUTES— COFFEE FILLERS 
and CHICORY SUBSTITUTES suitable in DRINK, ROAST and GRIND. 
For every purpose 

HILLIS’ PRODUCTS have been a continued source of revenue for all who 
use them. If interested, write for samples and prices. 

HILLIS CEREAL MFC. CO. 

Rodney & Ainslie Sts. Brooklyn, N. Y. 
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VANILLA BEANS 

MEXICANS, BOURBONS 
TAHITI, TONKA BEANS 

FRUIT FLAVORS 
RUSSELL Ayp. COMPANY 

101 Beckman St. vSfe/ New York City 


Comores 

Bourbon Vanilla Beans 

We are direct receivers 
from the Islands. 

Tahiti 

Vanilla Beans 

White and Yellow Label 

Shipments received at 
regular intervals. 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 

1 

VANILLAS 

of every variety 

ESSENTIAL OILS ETHERS 

M. L. BARRETT & C0„ Importers 

Oldoot Vanilla Dealer* In U. S. A. 

233 W. Lake St. Chicago 


Prolccl Your Trade 
Marks and 

Your Trade Marks 
will 

Protect You. 

For all information and services relating 
to Trade Marks, Write 

TRADE MARK TITLE CO, 

Ft. Wayne, Ind. 


FRUIT FLAVORS 
ESSENTIAL OILS 

Price List upon request 

W. J. BUSH & CO., 

INCORPORATED 

100 WiUiam St. NEW YORK 

CHICORY 

^ HENRY FRANCK SONS, Inc. 

FLUSHING. N. Y. 

° 1^ Growers, Dryers, Roasters and Manufacturers of Chicory 
ItRADE'MARK.I In all it* Various Forms 


»■ When Writing AdTertisers, Kindly Mention Thj Tea akd Cofpie Trade Journal 










414 


THE, TEA AND COFFEE TRADE JOURNAL 


November, 1918 



Systems 
Are Business Builders 

Big ad for our tfore. Inereaaed butineta 
100% and tatablithed netO trade far fyea~ 
nuta and ether articlea. Figure the 
machine would pay any merchant to 
hate, if he made no money uhataoeoer 
on either peanuta or coffee, at people 
that come in our afore buy other goods 
if displayed properly, which pays for the 
machine many times over. 

as this letter from one satisfieci user will 
clearly show* For drawing trade to 
your store this equipment is unequalled. 

With the ROYAL System the pro- 
gressive merchant not only makes steady 
customers for his FRESH ROASTED 
coffees^ but increases his other business. 

Coffee fresh roasted in an up-to-date vt » n in 

, , - . ... No. S. Royal Roaster, 

ROYAL IS better because it contains all electric power, gas or gasoline heat, 

of the delightful aroma and flavor 

developed through proper roasting. Through roasting fresh every day there is no 
chance for evaporation and the customer obtains more cups of beiter coffee to the pound. 


The dealer benefits through the resulting continual sales as well as through the 
additional saving of five to fifteen cents a pound realized through using our green coffee 
service and roasting in his own store. This increased profit and additional business 
usually pays for a complete ROYAL SYSTEM in even less time than we allow for payment I 

The ROYAL Steel Cutting and pulver- 
izing mill is an integral part of every 
System — it granulates or pulverizes 
the coffee uniformly, thus insuring best 
results in the cup. 

Write for details of our carefully 


worked-out plan now aiding thousands 
of wide awake merchants throughout 
the country. There is a ROYAL Sys- 
tem to suit every requirement, and 
you can take advantage of our Service 
Department’s long experience in “Plan- 
tation to Consumer” selling. 


1127 West Street, 
HORNELL, N. Y., U. S. A. 



Noi 77 — Royal Electric Coffee Mill 

Live Salesmen should write for our 
proposition to erpertenced men capable 
of sales organization work. * 


World's largest 
manufacturers of 
efecfrica//y 
operefed 


' Coffee Mills 
Coffee Roasters 
Meat Choppers 
Meat Slicers 
, Peanut Butter 
I Machines 


For the Retail Trade 
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A Ci-OriK-Vi’ ViFw tiF Frit rtuowN Qnii.ju' Cufff.e Fi.owfrs 



An I'Ac.hteen Months’ Oui Qni.tuf Cofff.f. Tree in Blossom 

RARE PA'TURES OF QUILTXJU COFFEE TN FULL FLOWER 





COFFEES OF THE DUTCH EAST INDIES 

NO. 2.— COFFEA ROBUSTA AND ALLIED SPECIES 

Robusta is perhaps the hardiest and most )>rolifie of all known s[)eeie.s 
of the Cotfea, althoHt;h tlie writer points out tiiiil it is ]>rot)al>ly not a 
pore .species hot a mixture of severat varieties i>f different orifrin. 

^ Among the other species (tiseiissed in tliis article are Canepliora, 
Uganda and Qniltoii. 

By Dk. r. J. S. Cramik 

Lhict, Divisir'U of Plant I'rtciliiis. I’l-iarinu-nl uf Ajrricnltiiii-. laii.U 


coffee ij.rowii under ilie name of rolnista 
coffee is nut u pure species, l.nt a 

mixture uf scneral varieties of different orit:in. 
Still I think it advisahie to mainlain the name 
ruliusta coffee for this It 'v:‘s nndev this 

name that it 'lecume jtopnlar amun.y the )i!anters 
and has yutten a certain popularity in ihe trade. 
(Jne may say that evcryhoily knows what is in. ant 
by robusta coffee, ami tins is the essential lliiiv.i. 

Rohu.sta coffee is of relatively neeni fame, 
lioing introduced into java in i(;oa In that year 
:i few plantations received yonni; seedliniis fr"ni 
a nursery in l>russcls. lkd}2imn. which had re- 
ceived the new form from the Belgian Conyu. 

Cn.^R.UTKKiSTK.S Ol Ku|!l>l,\ ColTKi; 

Robusta is marked hy rapid j-rowth, early irmt- 
ing and high productivity. Tlie stem is brown and 
the branches are thick and stdT. In young plants 
the lowest branches are long :n:-.d grow in an 
oblique, upward direction, so that all the hranchts 
end ill one plane, and the tree shov\s a flat toji like 
a talde. When older the branches show a ten- 
dcncy to liend down. Tlic leaves arc lar.ge and 
broad, having also a broad base: the upper snr- ' 
face is of a dark, shining green. The dowers 
appear in thick clusters, and are large and broader 
pctaled than in C. arahica. The berries arc smal- 
ler, (-siKcially .shorter, than in true Java coffee; 
they arc broad, rounded off, and when fully ri])C 
ar^ dark crimson, never striped. The skin of the 
berry is soft, the pulp layer rather thin. 'J'he 
parchment skin is gray and thin. The dried bean 
is, according to the conditions umler which the 
coffee was grown and the produce prepared, yel- 
lowish green, green or lead-hlue. The form is 
less oblong than in Java coffee; the circiimfercnoe 
on the flat side of the hcan is oval, not edged by 
straight lines. The beans arc round and small. 

Coffea robusta likes wet climates, especially 
those with regularly divided rains. It is grown in 
Java from sea level up to more than 3.000 feet, 
and ill Sumatra at even higher altitudes. The gen- 


eral altitude for it may he pnl at i,uoo to .uooo 
feel above .sea Kvel. I’rolongt’d droughts of 
several tiumiiis harm the erep, Init well-kept trees 
will survive. In igiq. at llangchin, the rolmsia 
\vit!ist"(id a diirnght of al'nit live months and 
still gave al'out 10 piculs per houw (/fo pounds 
per .icrel. say half what it would have given under 
the more favoralile conditmnsof a wet year. Ah- 
solute failing of crop — as formerly used to happen 
from time to time with Java coffee— never oc- 
curs. Robusta floes iiAt like wind, and suffers 
especially fmm continuous dry winds; it requires 
shude, at least in higher altituilcs. As to soil, it 
floes best <m virgin, permeable grtmnd, rich in 
hnmns ; on forest lands it gives by far the host 
results. It suffers little from leaf disease, hut i.s 
lint immune to nematoiles. A .special post is the 
so-called "lioehoek' (\yk*h<irus coffeiel, a .small 
beetle, of whicli the larva- live in tlie center of 
the branches. 

I’mler favoralde coiniitions the crop may l)e 
20 piculs per houw (1.520 puuiuis per acre). 1 
have seen this figure maintained .several years 
jTonsecutivcl) in the liest iilaniatifns on virgin 
soil. The average may he estimated at 10 to 15 
piculs {750 to t, 1 5,u pounds per acre 1. Under favor 
able Conditions and in the lower altitinles it pro- 
duces a fair crop in the third year, 'fhe crop 
comes in all the year round in climates with regu- 
larly distributed rainfall : in regions with a sharply 
marked dry season the crop lasts three to four 
months, according to the rains, i-'oiir or five 
pounds of berries give one pound of market 
coffee. 

Rolmsta and allied species are not so appre- 
ciated as other kinds. They rank a little under 
good, average Santos. To clean the beans from 
the silver skin artiflcial drying is necessary. The 
skill may he removed liy drying in the sun and 
washing, hut then second quality is i;htained. 
Robusta is a hulk produce, not, as lilicrian and 
Java coffee, a fancy quality. 

As remarked above, Coffea robusta is a mixture 
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of different varieties. It generally contains many 
different types of trees. 

Coffea laurentii, Coffea cancphora var.^Sanku- 
ruensis and Coffea canephora var. Kwiluensis or 
Kouilouensis, probably belong ti> Coffea robusta. 

A few words may be said about some peculiar 
variations sometimes found in robusta seedlings. 
One is the red leaved form ; the red color is not 
only present in the leaves^ but also in the flowers, 
the branches and even the roots. Another form 
has curled leaves, thick branches and is a poor 
producer. Both variations arc parallel to the 
same varieties found in Java coffee. They were 
never introdiiccd into Java and must have origi- 
nated here hy mutation. The seedlings do not re- 
peat the character, but in the second generation 
a certain percentage shows it. Some strains of 
robusta, as in the Bangelan, never show the char- 
acteristics. They are of no practical importance, 
producing les.s than typical robusta. 

TtiK .XiLiKP Spkciks 

Cnffca iiiUi'phora. .\ distinct species, well char- 
acterized hy growth, leaves and herries. The 
branches arc slender and thinner tl>an in robusta; 
in the young plant they are not directed upward, 
1 lit spread out horizontally, giving the tree a 
pyramidal shape. .\lso in older trees the branches 
droop more, .so that the plant is narrower than 
the robusta. Leaves are dark green, narrower 
than in C. robusta, w'ith a narrow base and often 
a somewhat curled edge. 'I'hc young leaves are 
reddish. Flowers at the base of the tube are often 
tinged with red. Unripe berries arc purple; ripe 
berries bright red, and at closer examination 
darker striped and yellowish red. The l>erry is 
narrower than the robusta. The berry and bean 
are oblong. The edges of the flat side are straight 
lines. The produce is like robusta, only the shape 
of the bean, somewhat narrower and more oblong, 
makes it look more attractive. 

Coffea canephora seems iiettcr fitted for higher 
altitudes than C. robusta. It stands droughts 
better. .\n estate with no more than 1,500 inM., 
or 60 inches, of rain annually, plants this species 
in preference. It is somewhat more precocious- 
than robusta, and the crop comes in earlier in the 
year and in a shorter period. Sometimes after 
the crop ripens the trees suffer from a bad attack 
of leaf disease, the leaves dying. However, the 
trees recover quickly. 

Resides the typical Coffea canephora some other 
varieties are grown at Bangelan. 

OlHtR C.SNEl’HOB.V VaRIETIKS 

Loffea Ciint'phora from Madagascar. Densely 


branched trees, with long, narrow leaves (10-20 
cM. long, 3-7 cM. broad); berries small, often 
round, bright red, slightly striped. Beaus often 
very small and round. Generally suffers from 
leaf disease after the crop. 

Coffea canephora var. QuUloucnsis. Dark green 
foliage; young leaves reddish brown. Not yet 
tested. 

Coffea canephora (stenophylla) Paris. Im- 
ported under the name “stenophylla Paris," and 
probably received from the “Jardin Colonial" at 
Nogent sur Marne, near Paris; it is, however, 
certainly not stenophylla. Young berries pur- 
plish^ as in C. canephora. Leaves long and nar- 
row, 10-20 cM. long, 4-8 cM, broad. Remarkalile 
because of the bright coral red color of its ber- 
ries ; almost plain. Not yet tested. 

Besides tliese varieties there are many hybrids 
of C robusta with C. canephora. The latter ins 
been introduced by many plantations at the same 
time as C. robusta, and often the two new intro 
ductions were planted next to each- other, so that 
cross fertilization was easy. The hybrids are not 
constant and give no uniform fields, but are often 
very productive. 

Coffea Ug.sndil 

In the experimental garden at Buitenzorg 
(Tjikeumeuh) two trees were planted in 1903 
under the name “Uganda-koffie.” This kind re- 
sembles in many respects C. canepliora (pyramidal 
growth when young; narrow tree when full 
grown; smaller, narrower leaves). The leaves 
are brighter green than in C. canephora, and are 
more curled and ribbed. The flower is never red 
at its base: the berries are green before ripeness. 
Ripe fruit of C. Ugandae shows a purplish tinge ; 
the berries are not sharply striped, as in C. cane- 
phora. The fruit stalks are longer than in other 
kinds of robustoids. The bean is of the size and 
shape of C, canephora. The produce is thought 
to possess a lietter flavor than robusta. 

Uganda ranges near to C. canephora, but re- 
sists Hemileia far better. For less favorable 
conditions, poor or stiff soil, or for supplying in 
old fields, it is the best fit of all robustoidse. It is 
also the most precocious kind, and it is every year 
the first one to open its blossoms and to jipen its 
fruits. At Bangelan it is proving itself more and 
more a valuable form for practical coffee growing. 

At the station at Bangelan some grafts of the 
originally introduced trees have been planted; 
often the seedlings of these turned out to be 
hybridized with robusta. These hybrids are also 
of value owing to their vigorous growth : but they 
arc not uniform if propagated by seed. 

In late years we obtained new seeds from 
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A Uganda Coffee Tree Bent Over by a Heavy Crop 

COFFEE ROBUSTA AND UGANDA CULTIVATION IN JAVA 
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UmhikH; hut up till now little is known about the 
wild trees, which grow in a district where the 
presence of sleeping disease forbids the entrance 
of human beings. 

Quite near to C. L’gandae is C. bukobensis, 
which might he only a variation. C. biikobciisis 
differs from true Uganda coffee in the color of 
its berries, which are dark red. Two races of 
biikohensis are grown at Bangelan, and both have 
dark red berries, but the shape of the leaves and 
the growth are quite the same as in C. Ugaiidie. 

C offca Quillou, 1 his species was introduced 
hy Hangelaii in iqoi from Idhreville (French 
Congo colony). At lirst it was considered to be 
a type of C. robusta, but when fruiting it turned 
out to he a distinct kind. The leaves arc narrower 
than in roliusta ami a l)riglncr green: the young 
leaves are yelltiwisli green Young trees are 
pyramidal, not in a table form, as in robusta 
coffee. The fruit is bright red. not dark crimson, 
as are robusta berries, ami the shape is more 
square and oblong. The .silver skin is re<ldish. 
so that one might call it copper skin. 'I'lie skin 
and pulp of the berry arc thin, so that the pro- 
])ortion of market coffee to fresh fruit is very 
favorable, Three poiimls of fruit are sufficient 
to obtain one pound of market coffee. 

The d(jwers ai)pear about a month later in the 
season than in'C, roluista and the crop comes in 
later. There is some difference in the ta.ste of the 
roasted bean, some people preferring quillou to 
robusta. The reddish silver .skin makes the bean, 
if not w'ell cleaned, look rather unattractive. 

Under favorable circumstances (Quillou coffee 
is the highest producer of all. I'rom some fields 
at Hangelan a crop of 55 pkul per bouw (more 
than 4.000 pounds ])er acre) of marketable coffcc 
has been obtained, and in good years a crop of 
2.5CO jionnds to the acre is not rare. Under less 
favoralde conditions, however, C. quillou is less 
productive than robusta; for such cases species 
like C. Ugaiid.'e or caiiephora are belter lit. Quil- 
lou resists leaf disease well, and seems not to 
suffer so much from '‘hoeboek' (branch borer) 
as does the robusta. 

C. cpiillou was introducetl hy llaugelaii only, 
^ome ver\' good strains arc grown in the garden. 
ticnci’Uilly the lields arc remarkably uniform. 

.\t Bangolan .some hybrid? of C. robusta with 
C. quillou have been found. They seem very 
promising for tU^ practical coffee-growing in- 
dustry. but have not yet l)ecn tested during a long 
period, 

The varieties of C’ofTea liberica and allied spe- 
cies will be describetl in the next chapter, which 
will appear in an early issue. 


RESTORING PORTO RICO COFFEE 


The Results of Some Cultural Tests Conducted 
at the Mayaguez, P. R., Agricultural 
Experiment Station 

Bv T. B. McClkllaxi) 

Mayaguez, Porto Rico 

\YyiTHIX the past year two publications em- 
l)odyiiig the results of work with coffee 
have been issued as Inilletins of this station.' 
The first* dealt with the unsuitability of the upper 
slopes of many hills now planted to coffee in con- 
trast with the suitability of the lower slopes of 
the same hills. The second" showed the largo 
increase in early yield and development of the 
coffee tree to be had as a rc-'^ult of removing the 
seedling from the nursery with its roots in a large 
dod of earth rather than transplanting with the 
root system free of earth. 

In the coffcc plantations at the higher altitudes, 
where climatic conditions arc much more favor- 
able for the growth of coffee than nearer the 
coast, a very serious leaf disease, Nlilbclla Havida, 
has dune extensive damage in many places, so 
debilitating the tree through long continued de* 
foliation that the crop is greatly reduced and 
the plantation made unprofitable. On one such 
plantation, in an almost abandoned slate, this De- 
partment. in co-operation with other departments 
of the station, has begun an experiment in re- 
storing the coffee to a productive and profitable 
condition. In the plat selected, of aliout V/z 
acres in extent, the coffee trees were cut at 6 to 
12 inches above the ground and their foliage 
burnt or removed. As numenuis weeds are also 
host plants for this fungus, the ground was 
cleaned of wood growth, and •dean cultivation will 
be practiced as far as jvoss'hle. Banana.s were 
planted around the edge of the plat to aid in 
intercepting the passage of fungus spores from 
without. At a little more than six nioiith.s after 
cutting the. coffee, the plat appeared to be in ex- 
cellent condition with new growth 1 to feel in 
height from the old coffee ,=tumps. No sign of 
Stilbella was seen, though more that\ 500 trees 
were examined, 1 

Different species of introduced coffee have 
been set in ])atchcs of Coffea arubica affected with 
Stilbella in an attempt to find a resistant .species. 

In continuance of the \vork with Murta coffee 
mentioned in the last year’s report, 700 seeds 
were planted from blossoms which had been pro- 

• Porto Rico .VKrirultiiral F.xpeT imenl Stntion. 

- Porlu Rico Sta. Pal. 21 (1917). 

* Porto Rico Sta, Bill. 22 (1917). 
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tectcd from forfi;:i,n pollen, Of these. failel 
to germinate or died before they couhl be elassi- 
tied. Of the remainder 50.1 ]ier cent were 
dassilied as Miirta type, J5.7 per cent as the dwarf 
rosette type, ai:d 18,.* per cent as llie ordinary 
Araliian type. These proportltnis imlicate in- 
heritance of the Mnrta form along .\Kinlelian 
lines. 

’I'lie very short internodes of Mnrta ci'lfee 
allow the ijrodnction of a large nnmher of cher- 
ries on a short length of branch. Tin- grains are 
similar in size and ai>pearance to the typical 
.•\raliian culTee, Imt the tree os slightly later in 
coming into hearing. I'lie trees are >nial]. and 
the \ield per tree thianigli llu‘ sixth year has ni*t 
hern large. Indications arc that to make this 
variety jirotitah.le twi> or tlirce tinu'S as many 
trees should he set per acre as of the topical 
.\rahian colTee. 

In a fertilizer ex))eriineiil -with forty jdats of 
three young cotT(^ trees each, the first crop at 
three }ears from seed showed a large increase 
in yield from the plats which ha<l receive<l nitro- 
gen, wiieii the results were grouped acc<irdiiig t" 
whdlior the trees had or had not receive«l nitni- 
gen citlier singly or in combinatirin. the ineiiiv 
jilnts not receiving it constituting the check. ('I 
the twelve plats which gave the highest inn.luc- 
tion nitrogen had been used in the fertilizer ap- 
plied to ten of them. 

In a test witli older trees, *11 wliich :ii)plic:iti'-iis 
of a complete chemical fertilizer ami slab!.- 
manure have been made twice anmially fur a 
number of years, the fertilized plat produced 
this past season 73.4 Iht cent more lli.ui the check. 
1 he preceding season flieir \icMs were nearly 
uniform, however, the mean of the >ields ;or the 
two years giving about the usual proporlioiial in- 
crease for fertilizer in thus pl.anting. 

Tn a lime and nitrogen test with coffee trees 
grown for two years in 5-galb)n cans, the eighteen 
plants grown in tlie limed soil differed frinn the 
three clicck plants in average weight by only a 
very small fraction of 1 per cent. These had re- 
ceived lime in a series of amounts ranging in rat-' 
from Pi ton to id tons per acre, the rate hring 
doubled for each group of three trees. From the 
lightest aiiiilicatiun the weight of trees averaged 
J.4 per cent greater than the check, from tlw 
heaviest application o.i per cent greater. A few 
cherries were produced, the average yield fnnn 
the limed trees lieing identical with the check. 
Ill the division which had received nitrogen there 
had been made at intervals tit six months three 
applications of S grams each per tree of am- 
monium sulphate to one group, and to the others 


sotlium nitrate ranging in amount from 4 to 16 
grams per tree per application. Tiie weight of 
the trees fertilized with ammonium sulphate 
averaged -'_M per cent greater tlian the check: 
those which had received sodium nitrate averaged 
jj.g per cent greater than tlie check. 1 he trees 
whicli hail receivetl 4, 8 and 10 grams of sodium 
nitrate fell hclow. while those wliich had re- 
ceived 1-2 and to grains of sodium nitrate ‘sur- 
jiassed, lho.se wliieh had received 8 grams ol 
anunoniuin sulphate. K' grams nf sodium nitrate 
prodticiiig an increasetl weight of per cent 
over the check. The production of cherries 
averaged 87 per cent greater for the fertilized 
trees than for the cheek. 

hi-trilnitioii of seeil of promising cotTee va- 
rieties was Ci'iilimieti as in formei' >ears. 

ROASTERS POSTPONE MEETING 

Cleveland’s Influenza Ban Forces N. C. R. A. 
to Postpone Convention from Nov. 13-14 
lo a Date to Be Announced Later 

'^IIF eighth annual convention of the Xational 
Colfee Roasters' .Association, which was 
s<hedidc<l for N'oveinher 13-14 at the llotel Wiii- 
loii. t’levelaiKl. Ohio, lias heci! postponerl to a 
date to he announced later. This action was 
deemed necessary, in the opinion of the eotivcu- 
tioii committee lecanse of liu- eonntry-wi<ie in- 
lluenza epidemic ami more especially because of 
the ban on luiblic meetings in Cleveland. 

The <ifticial ;iiinorncement sent out under (late 
of N'ovemher 5 ly Carl \V, Brand, chairman of 
the criiun.tion etimmittec. reads: "Owing to tlie 
iiilliK'iiza (•|•i^iemic (uliicli ahiiough rapidly wan- 
ing. still necessitates a ban on inililic meetings 
in (develand) the convention -'ommittee annuuuce 
a postponement of tlie eighth annua) eonve:itif)ii 
of the Xational Cotfve Roasters’ .\ssociation, 
scheduled to be held in Cleveland on November 
13-14. to a date to be anuonnecrl later.” 

One sugge.Mion is that the meeting l.e held in 
January <ir .Xpril. and there arc many in New 
'f'ork who favor the latter month. 

NEW YORK FXCi-ll'.nS LO.\N QUOTA 
dhe colYee, tea and spice trades of Greater 
New York far exceeded their rpiota of $3,000,000 
in the bourlh Liberty Loan campaign, suliscrlh- 
ing a total i>f about $4,130,000. While no par- 
ticular man on the variou.s coinuiittees and suh- 
committees is inclined to take credit for the 
splendid .showing, the trade generally appreciates 
the work of John H. Fdnionds, of Hard & Rami, 
who acted a.s chairman. 
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COFFEE ROASTERS IX'ARNED 


Food Administration Says Severe Penalties Wil! 
Follow Violations of the Ninety Days* 
Coffee Contract Proviso 

[fkom a staff cokkespondent] 

\Vashin(.ton^ I). C, Oct. 25, 1918. 

T he Law Department of the United .States 
Food A<liTiiiiistrHtiun to-day issued a state- 
ment to the coffee roasting trade concerning con- 
tracts of sale providing for delivery more than 
ninety days after the date of the contract, declar- 
ing such contracts would );e considered as violat- 
ing the Food Control Act. The official announce- 
ment follows: 

The attention of the Food Administration has 
been called to the practice of roasters of coffee 
and other dealers in roasted coffee in negotiating 
contracts of sale involving roasted coffee which 
provide for dcUvevy more than ninety days after 
the contract 

.Section 6 of the Food Control .\ct renders it 
unlawful to hoard necessaries, and provides tiiat 
nece.ssaries shall he deenu‘<l to he hoarded when 
held, coolracit'd for or arrmuied for by any per- 
son or hy a dealer in excess of rc:isonahle re- 
ijuircments for a reasonahk- time. 

The Foo<l .\dmiiiistration will consider such 
contracts as violative of the above section of the 
Food Control .-^ct and subjecting the offender to 
the various penalties prescribed. This ruling ap- 
plie.s to all contracts covering roask-d coffee which 
provide for delivery more than ninety days after 
the making of the contract. 

This ruling is directed particularly to contracts 
hereafter executed. It docs not give the authority 
to take advantage of market conditions and cancel 
contracts heretofore entered into in good faith. 
If it is sought to cancel such contracts a com- 
plete statement of the facts should first be pre- 
sented to the Coffee Divi.sion at Washington, 
1 ). C. 

EMBARGOED DUTCH COFFEE SOLD 
'J’lie Ihiitcd States Government lias bought from 
the Holland owners the cargoes of the five Dutch 
steamships which were taken over last spring 
while tied up in the New York harbor. Tlie ships 
carried coffee, tobacco, tea and copra. A con- 
siderable part of the coffee has already been di- 
verted to the uses of the U. S. Army. 

TEA EXAMINER ON ANNUAL TRIP 
[from a staff correspondent] 
Washington, D. C., Oct. 26, 1918.— George F. 
Mitchell, the supervising tea examiner, is on his 
annual inspection trip to the ports of tea entry, 
which will require about two months of travel. 
He was in St. Paul October 21-26. The balance 
of his itinerary is Tacoma, Seattle, Portland, San 
Francisco, Boston and New York. Lamm. 


BIG COFFEE BUSINESS AHEAD 


New Brazil Consul at St. Louis Sees Consump- 
tion and Sales Largely Increased in the 
Coming Reconstruction Period 

• 

[from a staff correspondent] 

St. Louis, Nov. i, 1918. 

A MONO the famous war expressions that will 
be long remembered is that of General Foch, 
who, at the first battle of the Marne, telephoned 
his commander to this effect : 

“My left is retreating, my right is broken, my 
center is crumbling. Situation excellent. 1 shall 
attack." 

If the comparison is permissible, wc now give 
to the coffee world a similar expression from one 
of Brazils generals, Dr. Sebastiao Sampaio, the 
newly-appointed Brazilian Consul to tbe Middle 
Western Slates, with headquarters at St. Louis, 
wlio, when asked, “What is the coffee situation in 
Brazil?" replied: 

“Since the oiifl)reak of the war coffee has 
dropped from ;o per cent of our total exports 
to 35 per cent; Enghind ar.d France have re- 
stricted coffee importation, and now the United 
St.Ttes is about to make similar restrictions. The 
coldest winter in the history of the country has 
wiped out all new coffee plantation.s. However, 
the situation is excellent. And with the coming 
of peace we look for the biggest coffee business 
that has ever been seen." 

Then, with the aid of an interpreter, Dr. Sampaio 
explained just why the situation is excellent from 
the Brazilian p<.)int of view. He pointed out that 
although coffee had lost in a percentage com- 
parison of Brazil's exports, the exportation of 
coffee at present is greater than that before the 
'war. The percentage is smaller because Brazil's 
exports of meat, sugar, tea fmate) and other 
commodities have grown to such an extent dur- 
ing the war as to overshadow the coffee exporta- 
tion, despite the latter’s increase. 

.Coffee Replacing Alcohol 
"The world’s consumption of coffee is increas- 
ing," Dr. Sampaio said. “The increase will be 
even greater after the war. In Europe we have 
been shown conclusively that the soldier comes 
out of the trenches more of a coffee drinker than 
the soldier going into the trenches. Men in civil 
life as well as those in military activities are 
being weaned away from alcoholics and other 
stimulants and turning to coffee. 

“In Europe coffee was considered a luxury be- 
fore the war. After the war it will be a necessity, 
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for the millions of soldiers who drink colToc three 
times a. day now will continue this when they re- 
turn to civil life. That is the general view in 
Brazil, and that is why we are expecting the 
sale of coffee throughout the world after the war 
to reach height^ never before dreamed of. 

“It was because of this view that so many new 
coffee plantations were started in Brazil within 
the last two years. .As to the stories regarding 
frost damage they arc true. 'I'he last winter 
wiped out many of the new plantations, ainl it 
will be three to tour years before tliey can l ogin 
to produce. Xonc of the old plantations. h*nV' 
ever, suffered serious damage from the husls. 
I’rom Brazils point of view the frosts were a 
Godsend, for they anticipated what might have 
developed into an over-production of coffee. 

^Thero is enough coffee in Brazil to-day to 
snpply the whole world for at least a year oven 
if not another sackful were grown. In nmnd 
figures 1 would estimate the worlds eonsumpiiDii 
of coffee at 9,000,000 sacks of i.v pounds each. 
Xo matter how strong a demand f->r e<»ff<e de- 
velops after the war we shall be able ti> Idl it. 

Govkf(N.me.nt Controi. .-\nii Pi;.\ck 

.Asked how the new government comnd of 
c'offee is likely to affect Brazil, Or. Sampaio 
answered: ‘‘Xot seriously. Ibe Brazilian (to\ 
criiment will take measures to meet wbatever 
situation arises. T believe all matters relating to 
the coffee trade between Brazil and the I'nited 
States will be worked out to the satisfaction of 
both countries by Dr. I>a Ciama, tlie fornier 
Ambassador to the United States, who is now 
Minister of Foreign Relations of J^razil. 

When asked what is likely to be the effect on 
the Brazil coffee market of a sudden consinmna- 
tion of peace negotiations, tlie Brazilian C.onsul 
said: “The only effect would be the releasing of 
ships that' would enable us to send into the l.iiitcd 
States and Europe enough coffee not only to take 
care of any current demand but also to replenish 
the reserve stocks depleted (luring the war. 

The Consul then explained that the coffee in- 
terests of Brazil had always made it a practice to 
pile up in every coffee-consuming country in the 
world surplus stocks to take care of just such 
emergencies as that created hy the world war. 

“One more question/' the interviewer said. 
“What is the sentiment in Brazil as to resuming 
commercial relations with Germany after peace 
has been restored?” 

A shrug and a laugh was the answer. “What 
is the sentiment on that subject in America? I 
dare say vve will not be any more lenient than 
you.” Resmck. 


ON COFFEE BREWING 

Why Roasters Should Agree on the One Best 
Method and Then Educate the Pub- 
lic to Use It Generally 

T here, can be no lasting iH'uefit from any 
coffee propaganda nnk-ss tbr .utnal oI 

coffee as served in the home Ls greatly improved. 
The American imblie will use more coffee if a 
desire to drink more is created, and foi' no other 
reason. To accomplish this end llie public must 
be convinced in some simple way tiuU good ci'ffoe. 
properly brewed and served, is always a fme and 
satisfying clrink aiul in no way injnriiius to liealth. 
,\ careful investigation of tlie situation from the 
housewife's staiulpoiiu >honld lead to some solu- 
tion of the problem facing the eoffee industry. 

Coffee for home consninjition has two broad 
sources of supply- the grocer and the wagmi- 
routc man— each ot which has its elements of ad- 
vantage and di.sadvantage. It Llic wagon-route 
man is getting more than his .sliarc <>! tins husiness 
titcrc are evidently s-nne excellent reasons, ami it i.s 
well to investigate tiicni earcfully, l et ns see why 
tlie wagon-route man does get so nuicli of this 
coffee 1 nsiness ; 

I. lie is in udnai \\eekl> tir muiitlilv contact 
with his customers, and gives them a personal .ser- 
vice. 

2 . There is tlie lure of well-sch cti d prt niinms, 
delivered at once. . 

.V His Coffee is freshly ground to meet in- 
<lividnal reriuircments. 

Tliere are other reasons, but 11 h's(' are enough 
to turn the balance ot trade. 

Wtiv nil-: Pi kcoi vrok Bb'ami, I'mn i.ak 
There is an excellent and m t generally recog- 
nized reason for tlie strong intrem Imu-nt of the 
wagon-route man in the lionie. lias anyone 
stopped to think that percftlators ]ia\e la-eii intro- 
duced and popularized i»y the wagon-roiitc man.'' 

The percolator lent itself w<inderfn!ty to coffee 
premium purposes: it was the first departure from 
the old pot methods of i)rewing; it apiicaled 
to the eye. atid itx c<»st was such that a compara- 
tively small contract order for coffee wa.s all that 
was necessary to own one of tlu.se new ricvices. 
The wagon-route man iniincdiatL-ly saw the possi- 
bilities of the percolator and proceeded to make 
the most of them— a fine grind of coffee was 
necessary to get the highest results, while the 
grocer was supplying the public with compara- 
tively coarse ground or so-calk'<i stcd-cnt coffee. 
Accordingly the right grind of coffee was sup- 
plied— result, a fine-looking, clear as amber enp 
of coffee, as against the cloudy and even muddy 
brew supplied hy the old pot methods. 
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Cofftc roa^tcrs tried to come into line and get 
some of this good business, but they soon found 
if they ground their coffee tine enougli for pcrco- 
bitors they raised the danger line with their old 
pot users. Tins trouble has bwn corrected 
largely, after several years, and now a percolator 
grind is very generally sn])plietl: hut the wagon- 
route man was solidly Intrenching himself in the 
ineaiitiine. 

W'hat an opiiortuniiy for the wise wagon-ronte 
man — a new device for I rewiiig colTee that ap- 
parently left nothing to be <lcslred, a contract for 
coffee 'covering a sufticient period of time to per- 
mit a tbor<jugh education, mul trouble for the 
grocer's blends If these customers should decide 
to try them in their new device! 

I helieve 1 am right in the statemei t tb::t wagon- 
route men have, at some tim.-, sung the praises 
of percolators at every dofu- where they could 
get an ainlience, and it is they wlvi liave mide ll'c 
percolator industry the great buNlness it has 
l/coome. This is n< t intended as a criticism of 
the wagon-route men's metb d < f doing business, 
or of the wisilom 0^. the first percolator mamifac- 
tiirers in n arketiiig tlieir product as they did. 
All that has prevented filtration dc\dccs being 
marketed 'n t’ c same w y is the Ickv.iity of present 
o.vners of siicb devices to th.* old-line coffee 
hu.siness. 

Is it not possible to take a leal out of the 
wagon-route men's book and go them one better, 
and at the .same time prevent them from making 
another goal play? 

Percolators have many gojMl points. 1 ml thry 
have some mighty had ones, and these are un- 
doubtedly some of the great facpTS that are un- 
dermining the coffee industry. That Ixuled coffee 
is not a healthful drink is generally acceptcil. but 
how many reali^tc that percolated coffee is usually 
much boiled coffee? Its injurious work has been 
so insidious that it has not been appreciated, hut 
boiling the coffee extract a teaspoonfiil at a time 
ha.s made its work very thorough. 

Wn.M THE Pi iii.u: Snoci.i) Know Aboit Coffee 

Why not go to the fountainhead of one of the 
causes of supplanting coffee and show why so 
many would-he coffee drinkers have adopted 
some substitute ? It can tlo little good to tell the 
pub, lie that good coffee properly made must be a 
satisfying drink and that it is not injurious, if we 
stop there. They must he told in plain F-n?lish 
just why some coffee is not pleasant to the taste, 
and wdiy some coffee is injurious to some people, 
and even why all coffee is injurious to some peo- 
ple. just as are strawberries or eggs. There are 


coffee sensitives just as there are strawberry 
sensitives. They must bo told in equally plain 
Knglish how coffee can be brewed to give equally 
pleasing results, as vvitli the percolator, and yet 
not be ill any way injurious, 

Ti:E b'li.TK.VTin.v Method 

'I he coffee roasters have individually and col- 
lectively endorsed the fdtration wa\- of brewing 
c<dTce, and the public has accepted this endorse- 
ment, but the good work has ended just there. 
This article is nut intemied to advertise some par- 
ticular fdtration device. 1 ut it i.s iiAended to call 
attention strongly to the filtration method of 
brewing coffee as the method that has the en- 
•lorsement of all the highest authorities on coffee 
brewing. There are several good liltralors on the 
market in which the uiulcrlving principle is all the 
jame. just as there arc several styles of perco- 
lators. 

Is the filtration prineiiiie the ri.ght way to brew 
coffee? If so. the public should he told so by any 
means that will carry weight. Individual owners 
of filtration devices cannot do this work effec- 
tively, as their opinion would naturally be con- 
sidered biased : but the great coffee industry of this 
countrv can come out and endorse and advertise 
idiralion as the right way to brew coffee, and 
they can make the public accept this endorsement 
and gradually adopt some iiicthod of filtratiim in 
1 revving coffee. 

Ju.st for one uumient consider how far-reaching 
would be such aii endorsement, 

Would-he coffee drinkers would he given some 
real reason why they should give coffee another 
trial, and when they do the results will be such 
and the improvement so marked they may quite 
readily reverse their judgment without any dis- 
paragement to their favorite blend of coffee. 

The chemical properties ot coffee can be shown 
to be suc’u that any boiling of the grounds or ex- 
tract must result in certain injurious results. 

The public can he made to understand this, and 
to realize that quite possiiiiy their tronlde has beep 
due to their method of brewing and that the cof- 
fee itself was all right. 

They .should be shown that certain styles of per- 
colators boil the extract, and if coffee so brewed 
had any injurious results they should not blame 
the coffee. 

They should be shown that coffee can be brewed 
in the old-style pot without boiling, if particular 
care be exercised if this old-style method is used. 
Accordingly, the old way of brewing need not be 
condemned. 

The stnicturnl properties of coffee should he 
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thoroughly exiilaintd, showing huw iho licaii is 
composed ol a multitiKlc ol small cdls, each liobl- 
iiig an intinitesimal drop of the rich coffee oil. [| 
would then he quite evident to anyone that a 
finely ground coffee should produce a riclu-r hrew 
than a coarser erind where these cells ha\e not 
all hcen broken open. It would alsi* he evi<ient 
that a flour-pulverized coffee wnd l not he de- 
sirable. as the walls of these cells are virtually 
ground into solution. 

It should he e.xplained that all Nature asks i- 
to wash out the extractahles from this iiiuly 
ground coffee, and in such a way that no ininrious 
chemical action is set np. It shimhl also he slu'wn 
why actively hoiling water slumld he n.scd for this 
purpose. 

In this way. and hy a natural process of reason- 
ing. it conld he shown that coffee slundd l^e 
brewed hy some method of filtration to gel tin* 
highest degree of flavor and lomiuvl and to pro- 
vent injurious chemical uethm. .Xt tli‘‘ same time 
many of the coffee troubles would he chargeable 
where they belong. 

Uxn-iKi' AertoN js Nfcvssakv 

The reason why simie definite method "f hrew- 
ing coffee should he adopted hy the collce indus- 
try and by them pressed into service is evident. 
The housewife is given some tangihh' reason why 
the blend she has used does not give the rosuUs 
she would like or should expect, and she is shown 
how she may get these results. '1 here is liitle 
use to ask her to \ise more if she is coin 'need that 
coffee is injurious or she docs not like it very wd!- 
anyway. Tell her speciiirally how she can con- 
tinue to use her favorite blend ami get the results 
she desires. 

h'iltration methods are .also easily tried out: 
many of these devices are inteudeil to he used in 
the present pot or percolator and arc very inex- 
pensive. Some arc so inexpensive that they can 
be giv'^n away by the wholesale or retail coffee 
interests. 

If filtration methods of brewing coffee arc 
prcs.sed home to the public by the coffee iiuUisiry, 
and an educational campaign is inaugurated, the 
several filtration devices will soon follow such a 
lead and do their share towards popularizing their 
own special kind of filtration. fl- IT C. 

COFFEE, COCOA, ETC. FOR DFAMAKK 

A trade agreement, signed on September 19 
between the United States and Denmark, permits 
the latter to use shipping to import annually 
10,000 tons of coffee, 2,000 tons of cocoa, 4,000 tons 
of rice, 3,oco ions of sago and tapioca products and 
other raw materials. 
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TO QUIZ SIELCKEN'S RELATIVES 

Commission to Inquire as to His Alleged Con- 
nection with the New York “Evening 
Mail" Scandal 

CEDERM- .U'lHiE JULIUS M.WER h:is 
* granted permission for the appoinlment of a 
commission to sit in Leiiie. Switzerland, to lake 
leslimonv of coiivtrsalious which, it is alleged, 
took place between llu- late llertn.'inn Sielcken, 
the oue-tinie ' eotTee king." and his relatives re- 
garding the purclia>e 0! the New York "Evening 
Mail.” 

file application f«ir the ctlmmis^il'n was inaile 
hy Morgan J. O’llrien in behalf of his client, 
S. Walter Kauftnaii. an attorney, wlio is under 
indieinuMit with Edward A, Knmely. fi'rmerly of 
the "Mail.” for perjury ami conspiracy. 

Sieicken's relalives, according to Kaufman, are 
now residents of Switzerland, ami cun explaiti 
fullv that I’o (ieniian ( ioverunient money was in- 
volveil in the ti aii>actiim. The commission will 
meet under the direclitm of the .Vnii'rican Uon- 
sidate in l>enK*. 

Mr. Sii'icken was the son of a small baker in 
llainhurg. llis lirst wife was .Maria llahien, a 
l■'rem‘h harm.ai<l in lhazil. After her he named 
his no-acre estate at Ihideii-Hadeii, with it.s 
professional gartleners and a staff of 40 assist- 
anls. \fter her dealli he remained a widower for 
many years. In rqi.^ he again married, thi.s time 
Mrs. Clara Wendroth (a widow- with two 
children), slaughter of the late I'anl Isenherg. a 
sugar ina.anate of Ilomilnln. 

THAT NEW COEI-E!-: KXCHANUh: 

1 he Atnericati (.'otlon and drain ICxchangc, 
which also tirovidcs for trading in coffee, sugar 
and rice, was hiudly opened officially at 71 Wall 
street, New York, on October jq. Last spring it 
was amioinieerl that the exchange wmdd start 
<iperations ahoni the middle of May. The only 
Imsincss that will lie permitted at present will 
he in cotton, owing, it is declared, to the dovern- 
meiit restriction on coffee, wheat and cott'mseed 
oil trading. 

It will he recalle<l that when the lirst announce- 
ment of the I’lxehange was made last February, 
well inforrac<l members of the New York coffee 
trade and some Goverjnneiit officials said that 
there w-as “no economical justification for the 
opening of another exchange in .New York City 
at this time.'’ 
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THE CONTAINER SITUATION 

Confusion Prevails Concerning the Food Ad- 
ministration Rules Governing the Use of 
Substitutes for Tin Cans 

M uch confusion lias resulted in the coffee 
and grocery trades, also among container 
manufacturers, because of the United States 
I'ood Administration’s recent rulings in connec- 
tion with the elimination of tin cans in the pack- 
ing of coffee, tea, cocoa and other dry iiroducts. 
in order to conserve the supply of tin for war 
purposes. There has been a general disposilinn 
among packers to promptly dispense with the 
all-tin package, but considerable uncertainty has 
prevailed regarding the types of substitutes 
favored by the Government. This has hcen 
brought about by a seeming eontlict of o])ini«in 
between the I'ood Administration and the War 
Industries Board. 

. Jn cutting off the metal container, ihe hood 
.Administration recommended “that square and 
oblong packages be adopted, so far as possible, 
instead of round containers, to save packing 
space.” There is a tendency among packers who 
have been using round tin cans to siihstilute 
round fiber cans, in order to duplicate tht-ir 
original package as nearly as possible. They 
.hesitate, however, to adopt the round container 
in view of the recommendation that square. or 
oblong packages be used. Manufacturers of 
round paper cans, who are, of course, vitally con- 
cerned in the matter, contend that while the 
square container (referring presumably to square 
cartons) may conserve shipping space the round 
package is stronger, and they feci that if the 
• packer considers the latter better suited (0 bis 
purpose he ought to be permitted to use it. 

Round Kujer C.\ns Kot Tabooed 
As indicating the difference of opinion he- 
tween the Food Administration and the War 
Industries Board on thi.s question, J. H. Kum- 
mer# chairman of the War Service Coniiniltec 
of the Fiber Can Industries, quotes as follows 
from a letter written by H. W. Nichols in charge 
of the Pulp and Paper Section of the War In- 
dustries Board: 

“There has come to the attention of our de- 
partment from various sources the question of 
discontinuing the use of round fiber containers 
for substitution of tin cans for food products. 
There has been no order issued in Washing- 
ton restricting the use of round cans. This has 
only been suggested by the Food Administration 
to save shipping space. We realize the demand 
for all classes of cans, and we would appreciate 


it if you would notify your trade it is not the 
desire to discontinue the use of round cans, but 
to rather encourage this phase of the industry.” 

It is stated hy one who was present at the 
meeting which resulted in the Food Administra- 
tion recommendations that it was not contem- 
plated that round containers were to be entirely 
eliminated, because, it is claimed, that the sum 
total of round, square, oblong and other shape«l 
packages will be necessary to bridge over the 
present emergency. 

Ihe container situation has been considerably 
claritio*! by the isstianco, late in October, from 
the office of the Food Administration, of definite 
<iircctio«s regarding the use of t\\\ and other 
containers "adopted hy the United States 1 ‘ood 
.\dniinistration and the War Industries Hoard, 
effective October i.” Those rules, which are 
published in full hclow, specify the types and 
sizes of packages to l»e used for baking powder, 
spices, cocoa, coffee, tea, etc., hut do not refer to 
the shape of the package. Tlu-y do, however, 
expres.sly prohibit the use of tin tup and bottom 
containers for coffee, tea, .spices and certain other 
dry pro<lncts. 

Until these rules were issued it was under- 
stoo<l by manufacturers of tin top and bottom 
packages that they would be rcganled as a proper 
substitute for till cans, because it is claimed that 
the tin used in their manufacture is not suitable 
fof war purposes, also that it cannot be used in 
the manufacture of hermetically sealed cans. One 
manufacturer points out that as matters stand 
the War Industries Hoard has not forbidden the 
manufacture of tin top an<l bottom cans, although 
their use is prevented hy the action of the Food 
Administration. In the opinion of. composite 
package manufacturers, a inodilication of the 
ruling, as it affects tin top and bottom contarners, 
is possible if the packers ask for it. 

United St.ntks Food Administration 

Directions regarding the use of tin and gther 
containers adofted by the United States Food 
Administration and Ihe l-Var Industries Board 
applying to vuinufacturers and packers of baking 
powder, ground spice, powdered cocoa, chocolate, 
candy, coffee, coffee substitutes, tea, spaghetti, 
pickles, hominy, condensed milk, salt, lard and 
lard substitutes, macaroni, syrups and molasses. 

(Effective October i, 1918) 

Owing to the vital necessity for conserving tin 
plate and paper, the United States Food Admin- 
istration, at the urgent request of the War In- 
dustries Board, has consulted with the various 
trades using tin and paper containers for food- 
stuffs. Most of the following directions have 
been prepared on the recommendations of the 
trades. Most of the manufacturers are not li- 
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censed, but the regulations will l>e enforced in 
those cases in which the patriotic co-operation of 
the manufacturer cannot be obtained through 
control over the distribution of the raw materials 
required. 

I. Bakiiuj f\ncilcr. Xo person shall pack 
baking powder other tlian cream of tartar baking 
powder except in packages containing one-quarter 
pound, one-half pound, one pound, or larger 
amounts, or cream of tartar baking powder, ex- 
cept in packages containing four ounces, six 
ounces, twelve ounces, or larger amounts. All 
packages permitted by tins rule other than the 
one-quarter pound, one-half pound or six -ounce 
packages may be made <»f metal, but the oiie- 
quarter pound, one-half pound or six-ounce pack- 
ages shall not be made of metal, in whole or in 
part, excepting that they may have tin tops and 
bottoms. Provided, that nothing in this rule shall 
prevent the use prior tr» b'chruary 1. I 9 * 9 . 
stocks of containers on hand, in transit or in 
process of manufacture on October i, 1918. 

j. (iruuml Sfice. No person shall pack 
si)ice except mustard in any packages made of 
metal in whole or in part, nor shall any person 
pack ground spice except iu packages containing 
two ounces, four ounces, eight ounces, one pound, 
or larger amounts. Provided that nothing in thi^ 
rule shall prevent the use prior to b'ebninry 1. 
igtg. of stocks of containers already on hand, in 
transit or in proce.ss of manufacture on October 
i. 1918. ^ 

3. Bou'dcrcii Cocoa and ( hocohitc. Xo person 
shall pack powdered cocoa or powdered cIkjco- 
late in any packages made of metal in whole or in 
part nor .shall anv person paek powdered cocoa 
or chocolate except in packages containing eight 
ounces, sixteen ounces, live pounds, ten poiuids. 
twenty-live pounds, fifty j>oim<ls. one hundred 
pounds, or larger amounts. Provided that mUh- 
iug in this rule shall prevent the use prior to be-'- 
riiary 1. 1919. of stocks of containers already on 
hand, in transit or in process of manufacture on 
October i. 1918. 

4. Candy and Crad'crs. Xo person shall pack 
candy or crackers in any packages matle of ineial 
in whole or in part. Pnivided that nothing in this 
rule shall prevent the use prior to February i. 
igig, of stocks of containers already on hand, in 
transit, or in process of manufacture on October 
I. 1918. 

5. Coffee and Cnffi'i- SuhsiUntrs. Xo person 
shall pack coffee or coffee substitutes in any 
ijackages made of metal in whole or in part, nor 
shall any person pack coffee or coffee substiU1te^ 
except in packages containing one pound, three 
pounds, five pounds, or larger amounts, provided 
that nothing in this rule shall prevent the use 
prior to February 1. 1919. of stocks of containers 
already on hand in transit or in process of maiui- 
factitre on October i. 1918. Upon application 
special exceptions will he granted m proper cases 
for soluble coffee and coffee substitute.s. 

6. Tea. No person shall pack tea m any 
packages made of metal, in whole or in part, 
other than tea lead, nor shall any person pack 
tea except in packages containing two ounces, 
four ounces, eight ounces, sixteen ounces, or 
larger amounts. Provided that nothing in this 
rufe shall prevent the use prior to February i, 
1919, of stocks of containers already on hand, m 


transit or in process of manufacture on October 
I. 1918. 

7. Canned Sl'aghctii. No person shall pack 
spaghetti in any packages made of metal, in 
whole or in part, after October 15, 1918. Fro- 
vided that nothing in this rule shall prevent the 
use prior to November 15. J 9 ^^i stocks of con- 
tainers already on hand, in transit or in process 
of maiuifactnrc on Octolier .15. I 9 '^' 

8. Pickfes. No person shall pack pickles in 
any packages made of metal, in whole or in part, 
except for metal tops on glass containers. Pro- 
vided that nothing in this rule shall prevent the 
use prior to N'ovemher 1. 1919, of stocks of con- 
tainers already on hand, in transit or in process 
of manufacture on October i, 1918. 

9. Condensed and hvaj^ofofed Milk. Xo per- 
son shall pack condensed or evaporated milk 
except in packages' containing fourteen ounces, 
fifteen ounces, one pound in tall can, two pounds 
in hotel size can, or eight pounds in confection- 
ers' size can. Provided that nothing in this rule 
shall prevent the use prior to February 1. 1919. 
of stocks of containers already on hand, in transit 
or in process of manufacture 011 October 1, igi8. 

TO. Salt. No person shall pack salt in any 
packages made of metal, in whole or in part, nor 
shall any person pack salt except in sacks con- 
taining five pounds, ten pounds, twenty-live 
pounds or larger amounts. When packing in 
barrels, iron hoops shall he eliminated as far as 
possible; at least two wooden hoops shall be 
used, and not more than four steel hoops per 
barrel. Provided that nothing in this rule shall 
prevent the use prior to I'ehriiary 
st<)cks of containers already on hand, in transit 
or in process of manufacture on October i, igi8. 

II. .Maaironi. SMf/hetti and Xoodtes. No 
person shall pack macaroni, spaghetti or egg 
noodles in any packages made of metal, m whole 
or ill part, nor shall any person pack macaroni 
or spaghetti except in packages containing eight 
ounces, sixteen ounces, ten pounds, twenty-two 
pounds or larger amounts, nor egg noodles, ex- 
cept in packages containing four ounce.s, eight 
ounces or larger amounts. Provided that nothing 
in this rule shall prevent the use prior to Feb- 
ruary 1, 1919. of stocks of containers on hand, 
in transit or in process of maiinfacture on Oc- 
tober I. 1918. , 

1.2. S\'eii{*s and M olosscs. Xo person shall 
pack any style of syrups or molasses except in 
packages known as sizes 2'/>, 5 and lo, or con- 
tuining ^ gallons or in wooden package..^. Pro- 
vided that nothing in this rule shall prevent the 
use prior to February i. igiQ. of stocks of con- 
tainers oil hand, in transit or in process of manu- 
facture on October i, 1918. 

Lard and Lard Siibstiiutcs. No person 
shall pack lard or lard substitutes for domestic 
use ill containers made of metal, in whole or m 
part, of more than three sizes, namely, either 
two four and eight pounds, or two, five and 
ten pounds. Provided that nothing m this rule 
shall prevent the use prior to February i. igip. 
of stocks of containers on hand, in transit or m 
process of manufacture on Octol^er t, 1918. 

14 All l>acka(fcs shall he zt'cll Hllcd. 

15. These directions shall not apply to orders 
for the United States army or navy. 
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THE NEW COFFEE REGULATIONS 

A Summary of the Latest Orders Issued by the 
Government to Control Imports 
and Distribution 

will luOi; In.- rvint‘iiil)iTol l<v tlu' 
cof?ee trade liecansc of the several radical 
governmental rules that were issued to iumIkt 
control and iinpuitation ami distriluniou of coiitcc. 
During the montli the (iovcrnmcni has t lUcn over 
complete supervision of imports hy means ni a 
stringent system of licenses, placeil addcl em- 
phasis upon the necessity of uhserving llu- ninety 
days' supply proviso of the original Food Control 
Act, forbidden trading on the New York St c\ 
Icxchange, and ordered holders of coffee fmnre 
contracts to liquidate them at once and at >tii)n* 
lated maximum prices. The rapidity and wiiU- 
sweeping effect of the orders has left the trade, 
especially in New York, in a somewhat <lazccl 
condition. 

Early in C)ctol>er the Food Administrainm an- 
nounced that after October 14 licenses to iniiiovt 
coffee would be issued only to tlu* Sugar lupial- 
ization Board, explaining the measure as an elVort 
to regulate prices an<I distribution ar.d lo con- 
serve shipping space. The otlWial annoimcenuiu 
was as follows; 

The War Trade Board, acting in co-oiu-ratioi 
with the United States Food Adminisiralion, :m- 
nounce that'on and after October 14 no licenses 
for the importation of coffee into tlu* I'niu-d 
States will he issued, except to the rniicd States 
Sugar Rqualization Board. This organization 
will hereafter import or direct the iinporiaiion 
of all coffee coming into the Unite«l States. Such 
action is taken in order to better adjust eoffie 
imports with shipping conditions, to liring about 
an equitable distribution to the trade and insun* 
the supply necessary for home consumption. 

The plan for the allotment and distrihuiion of 
all coffee imported is now heing formulate 1. and 
the Coffee Advisory Commillec has been called to 
Washington for consultation. It is contemplated 
that this plan will, as far as feasible, coniiiuK* the 
importation and distrihution of coffee through tin* 
established channels of trade. The i)lan arrive*! 
at will be announced as soon as iiossible. Out- 
standing licenses have been revoked as to <jcean 
sbipments after October 18. Viseing of ci’insular 
invoice will be considered as the date of shipment. 

The Food Administration is desirous that every- 
one economize in the consnmntion of coffee in 
order to decrease the demamls on shipping and 
free as much tonnage as possible for the trans- 
portation of the American army. The extent to 
which the .American public, by confunning to this 
request, can assist in the transportation of our 
army to France may be realized when we consider 
that the customary imports of coffee into the 
United .States per annum exceed five hundred 
thousand tons. 


Ratiouinj^ ilk* people is lu't contemplated, the 
Food -Xdniinisiratiou preferring to depend upon 
the voluntary actkui of onr people to reduce con- 
sumption hy careful avoidaii-'e of all waste and 
i)ver-indulgence, and by carefn! pre\iaralion of 
ctiffec for the table. 

.\n additional order reg:ircling coffee licenses 
was issued, l ' lake effect i>n (\*tt>bcr 22, as fol- 
Uiws : 

F’ffeclive October 22, iqiS, ;(nd uiilil furllier 
notice, the War Ti iuie Board u ill give considera- 
tion to applications foi coffee iniiuirtafious. an 
arran.gemeiu providing for the approval of such 
applic.'itioiis by the Food Administration having 
been tletermiued. uptiii. All such applications 
must contain full particulars, giving the grade of 
coffee and the actual cost price to the licensee, 
from whom purchased, and n.ime of vessel, if 
possible, d'he \\ ;ir Tr.tde Board will ahsolntely 
give no consiileratioii to applications where this 
inionnniion has not been furnishe<i the b'ood 
A<iministiation. 

.\s one of the conditions of issuing sneli li- 
censes. the Su.gar l-'.qualization Boaril shall have 
the riglil. at their discretion, to i>iirchase or dire.t 
the distribution of the c<iffec covered hy such 
licenses at a fair jirice over cost, and this con- 
<lition attaches to the coffee wluther .sold afloat 
<‘r not by the licensee. If ordered fur sale before 
arrival it must he tir.st offered to the United 
.State.-* Sugar Ftputlizatioii j.hjard for their de- 
cisii'U, 

lonther ap]ilicati<ius for the importation of cof- 
fee inti* this Country may he refused to applicants 
whose* importations for the ealemiar years exceed 
(he average of (heir importations for the years 

Following this order the I'ood Administration, 
I'U OetoIuT 18, ri'in'ested the 1 oard of managers 
of the Yew Y(»rk (Vd'fce lAchange to sij,spend 
all trading in coffee futures. In making the an- 
nouncement it was indicated that the siisi)ension 
order would lie in force i^roliably until the (lov- 
crnmimt's full coffee control programme is maik* 
piiidic. Duo notice, proliahiv 24 hours, will he 
given of a resumption of trading. 

The third order, whicit was probably the most 
distnrhing to the trade, con. erned the Uquiclatioii 
of all future contracts on the Coffee F’xchangc, 
In some quarters tb.e onlet was welcomed, Ijc- 
cause it ineanl a lar c quar.tily of coffee would be 
thrown on a market that ne*:dc(l actual supplies 
badly. The Food .Adininihlration's order follows: 

On and after XovemlH-r 1 . iqi 8, all operations 
and transactions on or under tlie rules of the New- 
York Coffee and Siu ar F.xchange are hereby pro- 
bihiled, except seeh as are ri'quired in the liqui- 
dating of the outstanding contracts hereinafter 
referred to. .\s a necessarv incident to the clos- 
ing of this exchange in order to prevent undue 
enhancement in the price of coffee and unjust 
market manipulation thereof, and to release and 
make available for consumption large stocks of 
coffee now tied up hy long-term outstanding con- 
tracts made on the aforesaid exchange, all per- 
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sons who are parties to any unexecuted contract 
made on said exchange shall liquidate such con- 
tract on or before November 9, 1918, at the maxi- 
mum price permitted to prevail on the exchange 
by Rule I of these regulations on October 18, 
1918, the day the exchange closed, for coffee to 
be delivered in the stipulated month, unless the 
parties agree on liquidation at a lower j)rice prior 
to that date. 

Said maximum prices arc as follows: 


Dfliveries 
November 
December 
January . 
February 
March . . . 
April . . . . 


June .... 

July 

August . . 
September 


Liquidation Price 
.... 

.... 8.80 
... 8 . 9 .', 

9.10 

9 ,-Ji 

9.40 

.... 9.5r> 

.... 9.7U 

. . . . 9.85 

.... 10.110 
10.15 


No person after November 9, 1918. shall have 
outstanding any such unliquidated contract or per- 
form it by the delivery of coffee. 

Herbekt Hoovek. 

United States Food Administrator. 
November i, 1918. 


CONCERNING THE COFFEE RULES 

Official Comment on the Government Regula- 
tions and Their Probable Effect 
on the Trade 


[from a staff corkespondext] 

Washington, 1 ). C, Nov. 5, 1918. 
i'T'HE attention of coffee dealers of the coun- 
^ try should be called to recent regubitions 
and rulings of the United States I'ood Adminis- 
tration,'’ said George W. Lawrence, chief of the 
Coffee Section of the Administration, in discuss- 
ing the present coffee sinatiun with our cor- 
respondent to-day. 

“Import licenses are again being freely issue 1 
to importers of record for the years 1916. 1917." 
he continued. “All applications for licenses are 
to be made to the Bureau of Imports, War Trade 
Board, and they must state t!ie name of the linn, 
from whom purchased, the cost price and the 
name of the vessel, if possible and if knoum. If 
the name is unknown then the Food Administra- 
tion should he notified as soon as it is known. 
This same information must be given to and he 
in possession of the Coffee Section of the Food 
Administration before the application will he con- 
sidered. Correspondence regarding delay in is- 
suing licenses or receiving the same should be 
made to the War Trade Board and noi the Food 
Administration.” 

Explaining the present conditions further, Mr. 
Lawrence continued: “As one of the conditions 
under which licenses are to be issued the licensee 
must agree not to sell the coffee (green) without 


first offering it through the Coffee Section of the 
Food Administration to the United States Sugar 
h'qualization Board for their decision. This 
means that the offering should be made through 
the Coffee Section, and not direct to the Equaliza- 
tion Board. If the Board so elects they may take 
over Or order the disposition of the coffee at a 
fair price over cost. 

“Advices of all coffees coming in will he fur- 
nished by the Coffee Section of the I'ood .Admin- 
istration to the Sugar Fqualization Board. It 
will not he necessary for the importer to apply to 
the Sugar Equalization Board for a license or 
advise them of the transaction.'' 

Mr. Lawrence called attention to the ruling 
]>rohil)iting contracts tn roasted coffee for a 
greater period of 90 days from the date of the 
contract, a story on which appears in another 
part of this paper. The ruling on coffee con- 
tainers should also be noted. Continuing, Mr. 
1-awrencc said: 

“In bringing to the attention of the Coffee Sec- 
tion matters relating to possible violation of the 
nilcs, licensees should send all details regarding 
the cases, as such cannot be investigated without 
specific information. 

■'We see no reason for alarm by the coffee 
trade over the question of supply. It is true that 
our visible supply Ls small; it is, however, true 
that now it is at just al out the figure that we 
calculated it would be last March. With the 
closing of the Coffee Exchange and the releasing 
(if a very large amount of hedged coffees by the 
liquidation of contracts for future delivery, the 
immediate situation has been materially cleared 
up. 

“The effect (d the Exchange closing will, how- 
ever, undouliiedly be felt and shown in the stocks 
at seaboard, owing to the fact that many jobbers 
will not be able to carry the stocks they have in 
the past, owing to the lack of protection derived 
from hedge sales; thi.s unquestionably will mean 
more frequent purchases and a closer working 
stock for the dealer. 

“Some blends of roasters must be changed In 
meet conditions, and for the first time the trade 
will be forced to meet war conditions. 

“The Sugar equalization Board, having an 
option (under a late ruling) of purchasing and 
directing the sale of any coffee imported, will act 
as an absolute equalizer, and may divert coffee 
from and over to a meagerly supplied district at 
any time, prevent undue speculation or hoarding, 
or a consequent artificial advance. There can, of 
course, be absolutely no extension of the ninety 
days’ stock rule considered.” 

With the possibility of peace the question 
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naturally arises, what is to he the future of the 
coffee situation? If the Food Aduiinistralion 
continues, as some think it may. no sharp iul- 
vance need be feared: the supply of eolTee in 
producing countries is amide, and large pnrcluise^ 
of mild coffees ar<> now on the way. Slmuhl. how- 
ever, the Food .Administration cease, wild specu- 
lation may, in fact prnhahly wouhl. ensue; fol- 
lowed by the natural ami inevitable reaeti<'n; i r 
this reason a conservative course is the safe one 
to follow. The Central Powers of Ifumpo at 
iicst will be hut small consumers of coffee lor 
some time to conic— while the Allies are wr-ll 
supplied. 

TH.AT PACK'AGF SITIAK llAX 

Early in October the Cnited Slates I'ood Ad- 
ministration at Washington was reporlcl to liavv 
announced that, so far as possible, suyar should 
be sold in hulk, rather tlian in packages, giving 
as a reason for the request that selling packace 
sugar means increased cost to the consumer. 

George A. Zabriskie, of the Food Admini'tra- 
tion, said the announcement was made in a u- 
eral way, and with no desire to impose a hard- 
.ship upon dealers or rdiners who hail an amount 
of packages on hand. Mr. Zabriskie also reiter- 
ated the claim that “when sugar is sold in hulk 
it reaches the consumer at a lower price mid is 
a more economical method of disirihution. He 
said, further, “That is what wc had in mind. 1 e 
sides a desire for uniformity of sugar and to keep 
away from specialized c'miinoditic< requiring 
power and labor that could he used to better 
advantage during the war.” 

COFFEE ECONOMY !\ 

Press dispatches from Portlainl, Ore., dated 
October 4, stale that the Food Administration 
there asked coffee drinkers in Oregon to curtail 
the size and number of cups of tluir favorite 
beverag‘=“. Regarding this action the I . S. j-nod 
.\dministraUon has stated, ‘Wc do not at present 
believe it will be necessary to make any deimito 
camiiaign fur reduction of houschohl con^ump' 
tion. We are glad to have coffee saved, and an) 
Federal Food Administrator who wished to make 
a definite recommendation that people save is 
entirely warranted in doing so.” 

A NEW COFFEE BROKERAGE OEFICI' 

The siX'Story and basement building at 95-97 
Front street. New York, has been sold to huhvard 
H. O’Brien, of C. K. Bickford & Co., coffee 
brokers of San Francisco, It is understood that 
he wdll install a large branch unVe in the l-iiilding 
after it has been remodeled. 


NAMING THE SUBSTITUTE 

Trading on Coffee’s Good Name Becomes 
Long-Headed Merchandising When 
Sponsored by Long-Haired 
Psychology 

F rank E. I-‘I 0 U..M.\X. speaking on merchaiv- 
disiiig before tlic .Advertising Cliil> of New 
Aork. told of ilu* origin of "JalTee," Po.stinn’s 
most formidable rival for the cereal sweepstakes, 
ami dwelt upon tlie iniportai't part played in its 
cliristening ly Dr. Ibdliiigworth. who, it will Ik,’ 
rocallel. once addressed tlie Ctmvention of coffee 
roasters on "Caffein as a Stimulant. ' 

W hen naming a coffee substitute, trailing upon 
the good name of coffee becomes long-headed 
merohamlisiog, and not Umg-haired psychology, 
as one might think. 

-Wiial is this jaffee?" a^kcd the speaker. Some- 
one .■iiiswered, "A eereal imitation. 1 hen Mr- 
1 Vhltnaii sai I ; 

‘•N(hv, vou see. JaG-Java; and fee. coffee. 
Where do vou supitose they gut that name? Do 
ymi think they fell on to it i bis nseil to lie 
called Fig Prune. It was supposed to have cer- 
tain laxative qualities, and they tlunight if they 
said ligs and prunes, and all that sort of thing, it 
was gooil ailvertising. 

‘■Beeeliiiul people picked the thing up, and they 
went to Dr. I lolliiigworth, and said, "We want a 
name for this thing -a name that suggests that 
this is a drink, ami sometihng that conforms with 
their previmis exiierieiiee,” See how subtle that 
jaffee -coffee; coffee-Jaffec. It has the 
same mimlKT of letters, ami only two letters 
ehanged. 

"Dr. Ib-llingworlh got together all these words 
- crazy words ami funny words— and tried them 
out on humlreils 01 iK'ople; aod then he got some 
more; and he found that Jaffee reacted more 
quickly with every man and woman than any 
other one tliev had. So why not call it Jaffee? 
.And they did. and arc selling this .stuff right ami 
left. mV. Ihistum will have serious competition 
with this crowd, heeause Beechnut itself has a 
gtiod name, and because of the fact that hack 
of it the good name will make it easier to sell. 
I'hat is long-haired psyeholog)'. 1 hat is the long- 
haired khul that wc business men say. ‘Oh, it s all 
hunk!* Is it? I don’t see much Imnk in that. I 
call that long-headed merchamlising.” 

MORE ARMY COl'I FI-: ROASTERS 
W.\snixiiTo.x, D. C, Oct. 1918.— It is under- 

stood that authorization has been made by army 
officials for erecting coffee-roasting machinery 
in twelve of the larger army camp.s in the United 
Stales. The army is now packing coffee in fiber 
containers instead of tin because of the shortage 
of the latter, 'fin containers are used, however, 
for overseas and in the Canal Zone. Lamm. 
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WHO^S WHO IN THE I’RADE 

An Appreciation of Frank O. Field, President 
of Brownell & Field Company. 
Providence, R, I. 

*~r'l!K liusincss c^ircc-r nf I'rank O. prcsi- 

* dent and treasurer of the Brnwm-ll X- I'icld 
Company, iVovideiiee, 1C 1,. furnishes a line cx- 
am])le of the iiolicv of » stahlishin'4 an objective 
early in life ami then stickini» to it. Mr. Field's 
friends say "stiek-to-it-iveness” is the outstand- 
inis' feature of his many years in the tea. coffee and 
tine i?rocery trades, ami is the reason why he is 
one of the few yrocers lo irn'et slj^nal success in 
marketing package teas ami coffees in New Eng- 
land. 

Mr. I'iehl lias hcen in llie wholesale grocery 
trade all during his hnsiness li'c, a;’.-1 I'n ; alway.s 
heen locatoil in Providence, where be was horn 
in 1855. ,\fier leaving high sclvud he was em- 
pluyed as a sales’uan by Walilron-Wightnian & 
Co., wholesale grocers, Providence’, until 
when he began business with S. II. Brownell, 
under the name of S. 11 . P)rownell vS: Co. In iS<)5 
this linn was incorporated as Itrownell X l-'ield 
Company. 

While doing a general whole.sale grocery busi- 
ness the Brownell & Kiehl Company has gradually 
increased its tea and coffee trade, making the 
name of Autocrat coffee and Autocrat tea widely 
known in New i'higland and along the .\tlantic 
coast. This inisiness extension is generally at- 
trilnited to the untiring efforts of Mr. Fiehl. 

Mr. Field is known liiroiighout the coffee traiie 
of tile country as a progressive husiuess man, and 
at tlic la.st convention of the National Coffee 
Roaster's’ Association was made a director of the 
organization for the seastm. He is also 

liresident of the New England branch of the 
X. C. R. A,, and a leading citizen of Pro\i<U’nce. 
He lives in parrington, near Ennidence. aiul is 
devoted t<> outdoor life. 

WANTS TFvA RCOMS IX INDIA 
1 .Si'i.-,C'1 A»- CORRKSlS)XUKNc K | 

Col.oMi’o. Crvi.ox. Ang. 10, ipi.k— The All- 
India Temperance Conference is behind a move- 
ment to <^pen ten shoiis in India, acciuding to a 
.letter addressed to the I'ca Cess Committee, 
which is e.xpemliiig this year a sum of R.to(xi.ooo 
in varioivs forms of advertising in India alone. 
I he Rev. Herbert Ander.soii, honorarv secretarv 
of the Conference, says : ’’From what I have seen 
and lieard. I should judge that in a ininff er of 
districts these tea shops have proved a successful 
counter attraction to country taverns." J. F. 


SPICES AND EXTRACTS 

News items of interest to spice im- 
porters, grinders and dealers, and to 
manufacturers of flavoring extracts, per- 
fumes and toilet preparations. 


NEW SPICE SECTION ACCEPTED 

American Spice Trade Association Approves 
the Grinders' Auxiliary and Will En- 
gage a Paid Secretary and a Coun- 
sel-Annual Dues Increased 

A T a s|)ccia( meeting of the American Spice 
Trade Association, field November 7 in New 
Vork, which wa*; attended by the representative 
spice importers and manufacturers of the country, 
the organization approved the directors’ action 
in accepting the new .VnuTican Spice Grinders' 
Section of the parent l!0«ly. About hfty firms 
were represented, about twenty -five in person and 
the hahuice by proxies. 

It was also agreed at the meeting to engage the. 
services of a paid secretary and a counsel. No 
reliable forecast of who would he selected for 
the positions could lie ohtained, although it is 
believed the directors have suitable men in mind 
and will soon make an announcement. 

When it came to the matter of increasing the 
dues considerable discussion developed. It was 
finally agreed to raise the annual rate from $15 
to $50. 


SL'GAR IN ARMY VAN'UXA EXTR.VCT 

I FROM .\ SVAI P ( (UninsaONDF.NT] 

Wa.shi.ncto.v, I). C, Oct. 10, 1918.— The Suli- 
Hsteiice Division of the Quartermaster’s Corps 
has found that many manufacturers of vanilla 
extract arc using sugar in their product. Tliis 
practice, as far as the army is concerned, will lie 
discontinued. I'he Division declares that sugar 
in vanilla extract docs not improve the flavor and 
is non-essential. .\ manufacturer with an army 
order for 25.000 eight-ounce bottles of vanilla 
extract has just been declined 2,500 pounds of 
sugar to till tlie order, and has been instructed to 
make the extract without sugar. If the vanilla 
extract used liy the army were to lie made by the 
formula which includes sugar, over roo.ooo 
pounds of sugar would he required yearly to fill 
the arm\ needs. Lamm. 
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ADULTERATED CARDAMOM SEED 
The Department of Agriculture, Bureau of 
Chemistry, recently made the followinir an- 
nouncement about cardamom seed: 

Examination of importations of "eanlamoni 
seed’ (E!i’ttaria cardamomum White et Maton) 
in some instances has disclosed the presence (>f 
considerable amounts of foreign material, con- 
sisting of small pebbles as well as the seeds of 
a species of probaldy Jujorninu 

Wallich or . Ijjotjmoji l-<iu- 

reiro. In some instances the small pebbles re- 
sembled cardamom seed. The seeds of t’'e 
species mentioned are generally <larker 
in color than those of cardamom, and have 
roughened surfaces with inimitc elevations, 
whereas those of cardamon have wrinkled sur- 
faces and arc strongly longitudinally groovetl on 
one side. The department will recommend the 
detention of any shipment of cardamom seed 
found to contain more than 5 per cent of bnoEn 
seeds, pebbles or other foreign material. 


XEAV REI.IXG OX PEPPER SlIKl.l.S 
The Board of United States General Ap- 
praisers, Xcw York, dccidetl on Oet'dier j.t tlial 
a commodity invoiced and known as pepprr shells, 
whicli is a by-product from decorticating iJC'iiper 
berries, and consists of small pieces of shell and 
.a powdery portion sufficiently line to pass throngb 
a Xo, 20 sieve, is separable for duty puniosev the 
fine portion being asses.sable as gnmnd pei>iier 
under paragrapli 235, Tariff Act (^f 1013. and the 
coarser portion as unground pepper under the 
same parayniph. The board's decision overrules 
protests of John Kissock & Co., of Xi w V'-rk. 

ALCOHOLIC EX TRACT T-\X RULES 
The Commissioner of .Internal Revenue has 
made a consolidated ruling rehilivo to the stand- 
ards prescribed for determining the liability to 
special tax of manufacturers and dealers in 
Havering extracts, soda water syrups, etc., emt- 
taiiiiiig alcohol and alcoholic compounds con* 
taining medicinal ingredients, and the right "f 
such perrons to the use of mui-bevcragc alcohol. 
T^e ruling is headed T. I). 2 /(.Q, and sui)er.sedes 
T. D. 1843. Copies can be oluained from Daniel 
C. Roper, Commissioner of Internal Revenue. 
Treasure DciJartmcnt. Wa.sbingRm, I). C. 

ALCOHOL TAX REDUCED 
The Senate Finance Cnmmillee has reduced 
the tax on Jion-beverage alcohol to $2.20 a pri «'f 
gallon. The Flavoring I'.xtract Manutacturers' 
-\ssociation points out in a recent circular that 
the bill has a lon.g way to travel yet hctorc it 
becomes a law. but hopes the tax will stand at 
$2,20. 
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GROCERY TRADE DIGEST 

^ The most important new^s happenings 
of the irofdh boiled down for busy 
readers. 


SPECIALTY MEN TO CONVENE 

Official Programme of the Tenth Annual Meet- 
ing to Be Held in Clevland, Ohio, 
November 20 and 2 I 

'T^TIE tentii annual coiivejition of the American 
^ S])e.'ialty Manufacturers' Association will I'e 
held at Ib'Ud Winion. Ulcvelaiicl. on Xovember 
JO and 21. full programme ha.s been arranged 
and the convention is expected to he one of the 
most imjmrtaiil ever held by this orcani/.atlon. 

Several prominent men have been asked to 
speak on the topics and proidems of the day, I'or 
the lirst day tile programme calls for the follow- 
ing speakers: Arjay Davies, president, National 
Wholesale Grocers' Association; Walter 1 >. 
Cherry, suhjrct; ■‘Advertising During the War”: 
-\. C- Moiiagle. subject; '‘Uniform Comlunation 
( )nler Blank." 

The second ilay's schedule is; 1 '. 11 . Millard, 
United Slates I ood .Xdministn’tion : W, H. Colver, 
chairman. Fe leral Trade ('ommission ; J. H. 
Schaefer, president. Xational Retail Grocers' 
,\ssoeialum ; (•'reel Mason, subject; ’’War Co- 
operation of Grocery I'roduct MamifacUirers" : 
B. S. Cutler, chief. Bureau of I'oreign and Do- 
mestic Commerce: K. E. Hills, jjresident. Tlu* 
Ohio Wholesale Grocers' Association. 


iMXKn-PRU'K r.VSK DkCII'K.I' 

In the. United States Govennnent's suit against 
Colgate & Co., charging vmlatioii of the Sher- 
man law, the Federal Court in Xorfolk, Va.. h:t.s 
decided in favor nf the Colgate company. The 
indiclnienl charged the company with dictating 
prices at which their goods should lie snbl liy 
distributers, and refusal to sell lo those dialers 
who <!i(I not observe such prices. 

(ih.RM.SN SriiAK Bi..\.NTl-.kS OfSTF.II 
In making public yesterday the details of his 
reorganization of the li. llackfeld Company, 
sugar planters in Hawaii. .A. Mitchell Palmer. 
I'ederal Alien Broperty Custodian, asserted t'nat 
througli the .Americanization of this formerly 
German concern, the seizure of which he an- 
nounced several months ago, “the control of 
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Hawaii’s most important industry has been re- 
stored to its people.” Plantations controlled by 
the concern in 1917 produced 140,000 tons of cane 
sugar. It was asserted by Mr. Palmer that the 
company had been a center n! German propa- 
ganda in the Pacilic. 

C.XNKKKs’ CoSVK.M IliN' Si T rOHW A«li 
The (late for the annual convention of the 
Xational Canners' Association has been chanct* I 
from the week of I'ebrnary 1 1. 1019, to the week 
of January 20. 1019, to be held at the Hotel f-a 
Salle, Chicago. 


Lnmv Sm'Ah.ntko from Swift 
Libby, McNeill & Libby, one of tite most e.v:' 
tensive food canning institutions in the world, is 
to be operated as a separate institulion from 
Swift & Co., which has heretofore owned a con- 
trolling int'-rest, according t" advices from 
Chicago. 

S.M t liARI.N- .Not a Sl’CAH Sl'lNT lirTF 
The Secretary of Agricnluire has declared he 
would regard as a<luUenite(l, un Icr the b'ood and 
Drug .Act. any food containing .saccharin which 
might be linKiglit under the jiirisiiiction of that 
law. 

Amkrk’ax Svcak Co. Will Sf.j.l lu l>i{nKi-RS 
"the following announcement has been made by 
the American Sugar Relining Company: “We 
have been requested by the Cnited States Food 
.Administration to accejd orders from l)rokers 
when accompanied by Vnited States F.-od Ad- 
ministration certificates ami pay brokerage 
thereon. Without changing or modifying oiif 
merchandising policy we desire to announce that 
until further notice we will accept such orders in 
the manner customary on Dveember 27. 191;. and 
pay customary brokerage on sue!* transactions.” 

Jfxly .\nd Jam Mk.v to Okoanizk 
•About thirty manufacturers of jam and jelly 
recently held an organization meeting, at which 
it was proposed to form a national association. 
Details are to be nnnounced later. 

On Watch for .Am ltekated Olive On. 
Because of the scarcity of genuine olive oil in 
thi.s country food inspectors liave been instructed 
to watch carefully for substitution of cheaper 
vegetable oils and other substitutes. Many com- 
plaints have been made to the authorities that 
some dealers have mixed cottonseed, corn and 


soy-bean oils with a little olive oil, and sell the 
niixture as genuine olive oil. 


Sale of Kn'f.mv Firms Protested 
Germany in an official note to the llnited 
States has protested against the American Gov- 
ernment’s sale of (icrmaii-owned property in 
this country under tlic ITading with the Enemy 
-Act, and has threatened retaliation. On the other 
hand, the German G<jve^mnent has refused to 
give any information concerning the treatment 
of American property in Germany. Alien Prop- 
erty (Aislodian Palnur still continues to take over 
and dispose of enemy-owned lirms in the United 
States. 


PATENTS AND TRADE MARKS 

Subscribers and advertisers may con- 
sult this bureau without charge except that 
postage for reply must accompany all in- 
quiries; there are no fees for trade-mark 
searches. 

.\(klrff.s all ((untminications to Patent and Trade 
.M.irk Sfi vicv, Tiir Te.a, and t'oFrKi: Trape Jocbnal 


PAN-AMERICAN TRADEMARKS 

How the Treaty. Recently Ratified by Two- 
thirds of the American Nations Will 
Protect Business Men 


A S soon as practical offici.al machinery can be 
** created, the provisions of the trademark 
treaty recently ratified by two-thirds of the na- 
tions of North and South America will become 
operative. This is expected lobe at an early date. 

The International Trademark Convention, as 
the treaty is called, provides primarily for the 
protection of trademarks, and is of special inter- 
est to merchants and manufacturers who have in 
mind the expansion of their export business." 

This convention, once in complete operation, 
will not only simplify but will guarantee the pro- 
tection of trademarks in all the republics of the 
.AmericAii continent. It provides for the estab- 
lishment of two registration bureaus— one for 
North and Central .America and the West Indian 
Republics, and the other for South America. 
Either bureau is to be open as soon as two- 
thirds of the countries constituting the group to 
which it is attached has ratified the convention. 

It is believed that an end will soon be put to 
the uncertainties and delays which exist in so 
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many countries with reference to rejiistration, 
and also to the trademark piracy whereby marks 
well known in the United States are registered in 
advance by agents or merchants in one or another 
country, the latter then keeping the marks for 
themselves and exactmg ruinous prices for thorn 
from the bona fide owners before pcruiitting them 
to utilize their trademarks within the territorv in 
question. This practice, which has been due to 
the radical differences between the traticmark law 
principles of North and South America, in the 
•one case resting on usage atul in the other ohieily 
upon priority of registration, has been notori- 
ously availed of by F.uropean agents, who have 
undoubtedly been seeking to obstruct as far as 
possible the expansion of United Slates trade. 

PATENT OFFICE RECORD 

Patents Granted, Trade Mark Applications, 
Certificates Issued and Labels and Prints 
Registered During the Month 

f Sl AFF {•()RRr:SVONl»F..N'( I'.) 

Washington, D. C., Oct. 1918. 
LI ERE follows a complete record of the laU st 
^ * activities of the Unitetl States Patent Office, 
in so far as they apply to the lea. C'*tYee. s|>iee and 
general grocery trades: 

P.^TF.NT Grantkii 

Method of Grinding ond Porkino t '«'//, v, Jnim 
l‘b King, Grosse Pointe, Mich. ( No. 1 ) The 

composition and method of preparing and pack- 
ing ground coffee, which consists in coarsely 
grinding approximately to per cent of the coffee 
and finely grinding approximately pc per cent of 
the coffee, and packing tin: two grliuls in oiic 
package or container for the purpose specified. 

Trade Marks Kegi.stkki:!) 

Here is a list of trade marks which have been 
regist'‘red and for which certificates have been 
issued : 

“Thistle." (12.^,635.) Ffrewstcr Gordon & C"., 
Kflchester, N. Y. Tea. First use, March 15. 

“Thrush.” (122,636.) Brewster Gordon & ('o., 
Rochester, N. Y. Tea. First use, March 

“Rival.” two men wrestling. (122,641.) Hask 11 
.\dams Company. Boston, Certain named foitd-. 
Eir.st use, 18/5. 

“Lord Calvert.” (122,648.) ICugene Leverinp, 
Jr., Baltimore. Tea. First nse, Sept. 10, 1907. 

“Honest Abe,” portrait of. (122,655.) Satvi 
Health Food Company, Long Beach, Cal. Tea. 
First use, Sept. 17, 1917. 

Registered Sept- 3, 1918. 


“Kentucky Home.” (122,672.) Betteron- 
Rupert Coffee Company, Ashland, Ky. Roasted 
coffee. First use, Jan. 19, 1917. 

“Morning-Glow.” (122, (^4.) Robert L. Ger- 
hart, T^ncaster, Pa. Tea, rice, cinnamon, all- 
spice, doves, pepi>er and mustard. First use. July 
23, 1913. Registered Sept, lo, 1918. 

“Commodore." (122,810.) Park & TiKord, 
New York. Coffee, b'irst use, April 18, 1918. 

“Somerset rUih” ami picture of a dub hotise. 
(122,824.) Shapleigh Coffee Comi^any, Boston, 
h'irst use, !March 28, 1899. 

Rcgi.stered Sept. 17. I918. 


L.HtEr.S RKGiSTFRFU 

Ibis is a record of labels which have been reg- 
istered ami for which certificates have been issued : 

"My Favorite.” (20.85[.) Clark & Host Com- 
pany, Milwaukee. Coffee. 

^ ".Mosco Brand Cuj) Teste<l Coffee. M. E. Swing 
Co., Washington. 1 ). C. Blende<l so as to pro- 


Vanity i 
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Th.mik Marks Pending 


<luec a coffee that improves as it cools in the cup." 
(20.8(.6.) ]\. M. Swing ('(nripany. Washington, 

1 ). C. Coffee. Rcgistcrc<l Sept. 17, 1918. 

TKAHK MARKS PKNDINfi 
The following trade marks liave l)ccn favorably 
acted upon. .\ny person who believes he would 
be damaged by the registration of a trade mark, 
may within thirty days enter opposition to pre- 
vent the proposed registration. All inquiries per- 
taining to these marks shoidd be addressed to 
ThK Tka and COFFKF. 1 KADE Jol RNAl.. 79 Wall 
street. New York City: 

Wkkk I'ixni.VG Ssnr. 3, 1918 
“Amaes.sa.” (n 1,479- • Amaessa Prodiict.s 
Company, New York. Tea, coffee, spices, vanilla 
extract, etc. 

“Nut-Brown.” (112,261.) K. B. Millar & Co., 
Chicago. Coffee. 

“Admiration.” (112,314.) Duncan Coffee Com- 
pany, Houston, Tex. Coffee in cans, 


“Priscilla.” (122,664.) Abraham & Straus, 
Brooklyn, N. Y. Certain named foods. First use, 
1900. 


Wf.ek F.ndi.nc Sfpt. 10, 1918 
“Vanity.” (112.578.) A. Kickbusch Grocery 
Company, Wausau, Wis. Coffee. 




TEA AND COFFEE RESEARCH BUREAU 

t A dcpartnaent of scientific research under the editors’ direction in which 
will be found short, popularized reviews of current and older works of a phy- 
siological-chemical character, fugitive paragraphs, references and articles dealing 
with the history, pharmacology and technology of tea, coffee and spices. 


SOME NEW FACTS ABOUT COFFEE 

Caffetannic Acid is the Most Soluble Constitu- 
ent, But It IS Not as Important 
as Caffeine 

COMF.ONK is always discovcrinii S'luc new 
^ facts ul:oiit C'ffco. K«)r the most part they arc 
not new at all. hut only a rchasli of what has gone 
hefore. However, when Dr. Harvey \V. Wiley 
writes or speaks he usually h.is something to say. 
and our reailers may lind coj'sideralile of interest 
in the remarks on the aluive topic taken from 
■'(iood Housekeeping': 

We know more ahout all other factors in 
C'ltfee tliiiii we do ainuit hs chemical composition. 
Ihspecially have we not been in full possession of 
the facts as to what are the more soluble con- 
stituents of roasted cofiVe. Theories of cc'lfee 
making have been based upon assumptions in 
Tcgarrl to solubility that the actual facts do not 
warrant, In "Good Housekeeping" labnr.itorv an 
e.v:t('nsive series of investigations has recently been 
made to determine the relative solubility of the 
tannin constituents of the roasted bean as eoin- 
pared with the other substances extracted by hut 
water. The data obtained show that the tannin 
element, tannic aciil, calTetannic acid, or whatever 
it may be called, is the most soluble constituent in 
roasted coffee. Where a partial extraction of the 
coffee is secured, as in making drip coffee with .me 
pcrct)lation. the relative amounts of tannin in the 
extract are very much larger than when the coffee 
is made by repeated percolations or hy the ordi- 
nary process of gentle boiling for a short time. 
Tin's is contrary to nearly all the assumed facts 
on which methods of coffee extraction are ba.sed. 

it is aenerallv claimed that a lillercd coffee, and 
especially a single liltralion. has a liner Havor 
tlian wlien the percolations are repeated or when 
the coffee is Imilcd. If this he true, then the liner 
flavor is evidently due to an excess of the tannic 
elcnient. a fact that is unite in opptisition to the 
common assumption. >fany processes of coffee 
making have hcen exploited on the theory that less 
of the tannic acid principle is extracted, ami that 
therefore, the coffee ha.s a better flavor. These 
asstiniptions will now have to be abandoned. 

Some data will be illustrative of the statements 
made above. In a method of preparation de- 
pending upon one filtration the total solids in the 
extract amounted to .50 per cent. Of this .34 per 
cent consisted of caffetannic acid. The samc^ 


coffee wdieii made by the boiling process, the boil- 
ing having been continued for three minutes, con- 
tained in the extract 1. 17 per cent of solid matter, 
of which .64 per cent w;i.s tannic acid, Comparing 
these two typical preparations from the .same 
coffee, we iiiid that the percentage of caffetannic 
acid in the extract with one filtration i.s 68 per 
cent, while the percentage of caffetannic acid in 
the hoile<l coffee was only 51.7. Wdien the boiling 
was continued for live minutes, and the coffee was 
cleared by the addition of an egg. the percentage 
'ff caffetannic acid fell still lower, amounting to 
5^ 7 per cent of the total extract In a sample of 
coffee made in a percolator, the percolation having 
continued for ten minutes, the composition of the 
extract approached that obtained by boiling, the 
total percentage of caffetannic acid in the extract 
being 5.t. 

The above data indicate that the more thorough 
the extraction of the coffee, the smaller will be 
rbe f^nrt'vtach' of caffetannic acid in the extract. 
Ivvideiitly all efforts to remove caffetannic acid 
from coffee by anv system of incomplete filtration 
or extractiim are based uuou a wrong as.sumptinn. 
Mso, it is evident that the claims made for any 
kind of an apparatus based upon a single (iltration, 
or even more than one filtration up to a certain 
point, as being advisable on the ground of ex- 
elusion of caffetannic acul. will have to he revised. 
Apparently, also, the efforts to saddle the injurious 
effects of coffee drinking upon caffetannic acid In 
aj)y form in which it may exist in the coffee ex- 
tract are not supported hy those recent data. 

U is apparent that the specilic effects of coffee 
and its injurious character, as noticed in certain 
cases, are due, as lias been usually claimed, to the 
action of the caffein upon the nervous centers. It 
is evident that this action va’-ies not so much in 
proportion to the quantity of caffein ns upon the 
siisceptilnlity of the individual. The use of the 
beverage sliould be. even in persons who tolerate 
it, a temperate one. Tn the case of those oersons 
who are sensitive to the inllrenee of caffein, the 
wise plan would he its entire exclusion from the 
diet. 

Doi'inTl L C.\FFEI A.NNR .Ve in Co.N’l LUSrONS 

After reading IDr. Wiley's article one of the 
contrilmting editors to this department made the 
following comments : 

"Any far-reaching conclusion drawn from the 
content of so-called caffetannic acid in the coffee 
brew is probably worthless. Furthermore, the 
differences rcp(‘rted hy Dr. Wiley in the relation 
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of caffetannic acid to total solids are so small 
for the different i^rocediires that in the li^ht of 
the uncertainties of the method of analysis the 
figures cited show nothing more than the fact the,- 
substances estimated as caffetannic acid are nmre 
readily extracted than other water soluble coin- 
poiients, 

“The contention that the caffeine extracted is 
of more importance than the caffetannic acid 1 
believe to he valid. ‘Of course, except for those 
few people that are extremely sensitive to caffeine 
the quantity contained is of so little importance 
as to be negligible. I am brought to the same 
point that discussions of this type gx-nerally ar- 
rive at — namely, that coffee should he boosted 
simply as an agreeable beverage which can he 
tolerated in normal amounts by the great hulk 
of the human race, and which serves as a vehicle 
for the introduction into the diet of 175-joo 
calories per cup in tlie. form of sugar and rreain." 

Unsatisf.\ctoky []\u' I'acts 
The following comments on l')r. Wiley's article 
have been received from an interested reader; 

"Dr. Wiley in his ‘Good llonsekecping’ arliclr 
.does not publish the full results of the experi- 
ments made at the ‘Good Housekeeping’ institntc, 
Tn your April. 1917. issue you imhlish eertain of 
the results, none of which hut showed more than 
double the total solids Dr, Wiley quotes as getting 
from a single fnltratinii. i contend this light ex- 
traction is not a new fact about coffee. Pt it can 
he and is obtained daily when too coarsely er<miul 
coffee is used, or where a single filtration is at- 
tempted through cloth, using anything hut pul- 
verized coffee. 

■'Any sincle infusion that does not allow inti- 
mate contact of superheated water and tine gronnd 
coffee for a reasonable period will fail to produce 
a full bodied coffee. Coffee men owe it to their 
business to make experiments at their testing 
tables with all the devices no\v in general use. and 
then to urge the consumer to u.se that method 
whicfi produces the best result with their blend. 
Experiment with all of them and never be satis- 
fied with half facts." 

Dr. Wiley in Rehuttal 
In the course of some correspondence which the 
editor of this paper had with Or. Wiley concern- 
ing this article, Dr. Wiley said; 

“Judged hy the data obtained from the ‘Good 
Housekeeping’ laboratory it is evident that tannin 
is the most soluble of the contents of coffee. The 
more incomplete the extraction the larger per- 
centage of tannin in the extract." 


Developing this idea. Dr. Wiley .said, further, 
that the complete data relating to the experiment 
wouhl show that "in every case tlic more incom- 
plete the extraction of the coffee tlie higher tlie 
percentage of tannin in the extract. This docs 
not mean that there is more tannin in an incom- 
plete extract than there is in a complete extract, 
just the contrary is the case. Hut it does mean 
just what T say. that the percentage of the tannin 
in the incomplete is much liighor than it is in the 
complete extract. To place it in other words, 
the data sliow that tannin is more soluble than 
the other matters that are cxtracteil from coffee 
by water, and. thercfiire. a larger proportion of 
it comes out during the first extraction.’’ 

CORRECT COFFEE BREWING 

A New York Importer Says, Happily, the Best 
Way to Prepare Coffee is Also 
the Simplest 

D C. \VlLHKI,.\h of R. C. Wilhelm & Co,, 
I11C., New York coffee importers, who is 
generally recognized as a close student of coffee 
cup qnalitie.s, has published his views on the 
proper way to prepare coffee in a little leaHet 
which he is circulating in the trade. The loaHet 
is as follows; 

l-OK •fill-: .MX'oMlM.lSllMKN'r (M- FA'EltV TASK 
TIIKUK IS 0X1: HKST WAY 

llriMiily ilic licsl way in iirc|-.ii'c‘ cfil'ffv is also the 
way. 

font I'AKPINAL I’klN'L'Il'I.KS 
I. I'resli roA'^ted CntTtc . . . firu-Iy groumi al iIk' 
moment of inakia.y. 

•2. i-'rosh l)oiU-<l water .... Imiliiic’ vieinusi.v, 
a. Prniuirtiuns <if ColUo and waler nieasiii'fd, always. 

-1. Quick infusion .... any iiiocess t<f making 
wkith will <|uickl/ i-eniuvc liie grounds. 

When finely grciuml ( offec .-xml violently hoiling wiuer 
are thoroughly iiii':<-<l -\f.b the C'ofTec; essences are re- 
leased — iTisiantly. t‘ontinnc<l immersion bni slews llie 
liiller grounds. There is no merit in the Coffee fibre 
.... it is Imt the container for the volatile oils 
which, like honey in ihe comh, lie in the minute cells. 

.\n astonishingly small i>ro|>ortion of itvrsoiis are really 
satisfied with their Coffee. The most ooniinon cause is 
iin|>rci)C.r rriakiiig. To fic toM one's Coffee is deliciou.s is 
an appreciated coni| iiment. CiKiue.stioiialdy the most im- 
portant factor in increasing anisumptiun is to help the 
housewife, that she may serve Coffee that w delicious 
m-crv /<Hie. 


ADVERTISING 

-Vdvertising is the education of the public as tti 
who you are, where you arc, and what you have to 
offer ill the way of skill, talent or commodity. 
The only man who should not advertise is he who 
has nothing to offer the world in the way of 
commodity or service. 



FOR OUR BOYS OVERSEAS 

If Bits of verse and inspirational prose that make for comfort and better 
cheer. News of members of the trade in service at home and abroad. 


THE TRADE’S ROLL OF HONOR 


The Latest Information Concerning Those Men 
in the Trade Who Are Fighting for 
America and Her Allies 


*^HIS montli we record some more names of 
‘‘‘ tea and coffee men entering army and navy 
service. 

In .Military .\np Nav.m. Service 
Wii.ijAM S. Dali.ar, with Carter. Macy & Co., 
tea importers, New York, 
and a veteran of the Civil 
War, serving under Sheri- 
dan and Custer in the cav- 
nivy. recently received a i)ic. 
lure of his 2.vyear-old son, 
William S. Dallas, who en- 
listed in the nav\ the day 
after war was declared, and 
has served on a patrol de- 
stroyer ever since. The 
picture is reproduccil here- 
with. He is captain of a 
gun crew and i>Ocils\v?.in, 
and lia.s a medal as an ex- 
pert sharpshooter and range 
fmder. 

John M. Vandfrw.vtkr, 
formerly with Jardinc, 
Matheson & Co., tea im- 
porters. New York, is now 
with the 316th Infantry, 
A. T. F. 

Harold Couch, of Jar- 
(line, Matheson & Co., New York, is serving with 
a replacement regiment at Camp Gordon. 

l.iEiT. 1 'heI! a. Tn.i.NfANK, f()rmer manager 
of the Oakland (Cal.) branch of Tillmaiin & 
Bendel, wholesale grocers, has been cited for 
bravery under fire by General Pershing. He is 
in the aviation service. 

Frank C Russell, of Russell & Co., coffee and 
tea importers, New York, has joined the Officers' 
Training School at Camp Lee, Virginia. 


Lieut. .A. L. Owen, formerly with Williams, 
Russell & Co., ccffcc brokers, New York, is now 
attached to the office of F.. F. Holbrook, the 
army’s coffee buyer in the Quartermaster's De- 
partment, Washington. He is specializing on a 
study of soluble coffee. 

.•Nlkrku L. H.vkt. formerly with the firm of 
R. C. Wilhelm & Co . New York, coffee brokers, 
was wounded in the foot while in action*. He was 
returned to the evacuation hospital at Elli.s Island, 
New York, early in Octolier. and has since l)een 
transferred to the Washington ( 1 ). C.) general 
hospital. 

"Tiiose Who Bf,\k the St.\r” 

T. Wheeler Jones, formerly of the Boston and 
later the Toronto offices of Carter, Macy & Co., 
died at sea while en route from Canada aboard 
a transport for service at the Front. Mr. Jones 
was a Bombardier in the Canadian army, in 
which he recently enlisted. 

I-KTTI RS TO TUF. I'.fllTuR 

Letters from the tea and coffee boys in the 
service show that the writers are still inter- 
ested in trade affairs in this country, even in 
tliese days of the Big Push on the western 
front. One letter comes from a former New 
York coffee man who has been with the Canadian 
army since 1916, as follows : 

OCTORER 5 , 1918, 

William H. Lkers, New York City. 

Dear Sir: 

I must write and thank you so much for the 
trouble taken in sending me your Tea and Coffee 
Trade Journ-M,. and the more so when I realize 
liow' many of your own hoys you must have to 
send to. I liope. however, that you include me 
amongst them in spite of the fact that I left 
New York and joined in Canada. In [916, when 
I left Hard & Rand and enlisted, 1 was anxious 
and did not know how long 1 should have to 
wait to join with the U. S. A. * * It is 
wonderful to watch the rapid strides made by 
Uncle Sam’s grand army and the enormous num- 
bers per month that are coming. Hundreds of 
troop trains pass through here and D'erby, and 
we do all we can for them. 
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Amkkk an Makini-..s Knjdv a Band Conckrt Near the Front 
This scene is from a picture postcard sent to tlic editor by Philip Ebling. formerly with 
i.eon Israel & Uros., New York, und now with the Marines in France. He writes on the 

card: "Showing the Regiment Marine Band in “action’ somewhere in France, giving 

the boys a much needed treat after a strenuous lime on the line. What do you think of this 
last All-.\inerican Urive'r' It certainly was some push on Heinic. He went so fast the first 
few days that we had a lieluvatimc keeping up. Were just relieved a day or so ago." 

Corporal Jibling can be seen in profile in the small white circle at the right-band of the 
picture, 


T am still on the staff of this hospital. Afu-r 
filling various positions I have been appointed 
X, C. 0 , ill charge of all accounts and tobacco, 
which is issued weekly to all patients as well as 
the personnel, lOO cigarettes and four ounces of 
tobacco being the ration, and wc get them free 
of duty. * * * 

I was sorry to read of the death of Gordon L. 
Rand in your magazine some months ago. 

Wishing yon all success and hoping to be in 
dear old New Y'ork sooner than we all expect, 
with best regards, 

* Sergt, James Hesuy, C. A. H. C, 

Can. Conv. Officers’ Hospital, Matlack Bath, 
Derbyshire, England. 

P. S.— My eldest son, fifteen years, is also in 
ujiifonti, 1 am proud to say. having enlisted in the 
mercantile marine, and is on a large liner carry- 
ing troops from the East. 

From the Coffee Unit Abroad 

The following was written lo the Soldiers' and 
Sailors’ Welfare Society of the Green Coffee 
Trade, and is published by permission of Presi- 
dent W. H. Ahorn. The message is on a picture 


postcard showing the heauttful Paris Opera 
1 louse : 

P.vRis, Fr.vnce, Oct. u, 1918. 

Dear Fellows: 

I’m seated on a nice cushioned chair at the 
Y. M. C. A. (some mansion) and thinking of the 
folks back home. This is a remembrance of my 
thoughts. 

Life in Paris is wonderful. We are located in 
the heart of the town and have occasion to do 
a lot of sightseeing, which is very enjoyable. 
They sure have chough to keep our “peepers" 
busy. 

Goldhardt, of Sprague & Rhodes, and Satlnk, 
of Arnold, Dorr & Co., came over in the same 
coffee (roaster) unit, but I’m on detached ser- 
vice and in Paris at the below address. Will close 
with lots of kind wishes. 

, CoRr. Herman Weiner, 
Chief. Purchasing Office, Q. M. C., A. P. 0 ., 
No. 702, A. K. F., France. 

He Appreciates the “Blue Book" 

The writer of the following says he has been 
so busy he could not find time to tell how he 
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appreciates the "Blue Book o( the Trafle.” Kvi- 
dently he has spent his time to advantage, rising 
to adjutant of his battalion. His letter follows: 

HEAlKjt’AKTKkS, 34yTH I.AIiOK l>.\ ITAl.iON. CaMI’ 
(iui-KNK, CilAKl.nTTr-. X. C. 

OCTOHKK 24 , I91K. 

Mr. \V. 11. I'kers, I'resiilenl, Tk.\ an'Ii Gifitk 
JoLkNAi., 79 Wall Street, New York City. 
l)i-:AK Mk. Ckkks : 

The writer has intended writing yon for scver;-il 
months past giving yon niy change of address, 
l)ut 1 have beeir s‘j tied uji with military matters 
it has been jiraetically impossible to dro)) a line 
to my friends in Xew ^ ork. who have heeu st) 
kind and thimglitful in forwarding the interesting 
Tea ash Coefek I'kaur Joi hsai. to me and which 
is read with great itUerest. 

1 might add that since 1 left Allertown 1 was 
Iransferretl to Cttnip Meigs. Wash.ingti n. late in 
June, and in July was commissioned a second 
lieutcnatit in the Quartermaster s Corps. I was 
then transferre<l to Camp Jolinston. Jacksonville. 
Ida., where 1 was for six weeks. I-'rom there 1 
was seiit to Cauip (ireene, Charlotte. N. where 
1 am now stationed, and have Veen assi.gned to 
the 340th Gibor Battalion as supply olheer, and 
last week was assigned as adjutant, which posi- 
tion 1 now hidd. 

With kiiulest regards and best wishes. 1 am 
i'. C- M( ri<KKY. 

Second Idem.. Q. .M. C.. -\djiitant. 

( I'i)rincrly with Hard X Hand. New ^ ork. ) 

Till- PRlCt' 01 ' b'KK!-l)OM 

The, so are the times that try men’s souls. Mie 
summer soldier and the .sunshine patriot will in 
this crisis shrink from the service of his country; 
bnt he tliat stand.s it N*()\V deserves the love and 
thanks of man and wt)man. Tyranny, like hell, is 
not easily conquered; yet we have tins consola- 
tion with us, that the harder the cnllict the more 
glorious the triumph. What \vc olitain too cheap 
we esteem too lightly ; 'tis dearness only that gives 
evcrytlhng its vahte. Heaven knows licnv to put 
a proper price upon its goods: and it wimhl he 
strange, indeed, if .<0 celestial an article as 
FRlHcOOM slioubl not In- liiglily rated. - Thomas 
Baine (1776. » 


.\ V.\XK CORHI'CTIOX 

.\ Kan.sas soldier wrote tlie l«)l!o\viug abmit 
German soldiers: "When a Hoche i'mds himself 
in a tight place be warbles out. Kainerad, I've got 
a wife and three children.' Theti^onetjf our boys 
sings out. 'You’re a darneil liar! You've got a 
widow aud three orphans !“' 


The new Hun helmet is specially designed to 
protect the neck. How wise! That is just where 
Germany is goi^ig to get it." — "London Clpinion." 


WAR GOSSIP IN FRONT STREET 


The Latest News About Men in the Service 
as Repotted in Tea and Coffee Circles 

W AR talk f.irms a large part of the gossip in 
Front street these days, the more import- 
ant of the items current during the month :ip- 
pearing in this cfdunui ; 

Private C. B. Strtithers. Jr., son of C. B. 
Slrulhcrs. is with tl;e C. S. Marine Corps some- 
where in Trance. 

It has 1 -eeii reimrud that Emanuel Glazer. of 
C. A. Mackey, has hcen decorated with the 
I'rencb War Cross. H true, he is the first from 
I'ront street to receive the French decoration. 

Donald Mackey, son of W. H. Mackey, is now 
in llic -Aviation Corps at Arcadia, I’la. 

Nelson Hendrickson, of .Arnold, Dorr & Co- 
wears two gold service strii)es. 

Kenneth L. Peck, son of the late Walter J. 
Peck, and a nephew of E. H. Peck, of E. 11 . & 
W, J. Peck, is on a submarine chaser cruising 
in the Mediterranean Sea. 

I'red Von Thaden. of Mitchell Bros., is with 
the .Hth Co.. .vl Ciroiip, Camp Hancock, .Augusta, 
(ia.. having iioen Jran.sfcrred from Camp Gordon. 

Cajft. William Bayne, .id, sou of William Bayne, 
Jr., has just earned his promotion to eaptainey. 
Capt. Bayne went overseas last September in 
the arlillery as lirst lieutenant. When last heard 
from Capt. Bayne had done eighty hours of eoii- 
limious service. 

I'usign Carnd Bayne, the second son of Wil- 
liam Bayne. Jr., is on a U, S, man-of-war sta- 
tioned in foreign water.s, 

Elliott Burr, one of the old timers on the 
"Street." has two hoys at the front in L'rance. 

I'rank Mcchaii is back 011 the "Street. ' .A 
])um arm lost out for Frank, Imt be got in six 
weeks' training in the OlTicers' School. 

We hear T.ou Wctzclberger has been made a 
sergeant. 

^Jlarry Goklhart is- a corporal with the Motor 
Transport in b'cance. 

Lieut. Clinton Whiting, of the Private Estate 
CefTee Company, was shot in the lung, but is 
progressing favorably. Incidentally he- was cited 
for gallantry in action and made a first lieutenant 
Lieut. Al Owecis, of Williams. Russell & Co., 
has been placed in charge of a cainn at Wash- 
'ington that distributes hot cocoa daily to ;-bout 
3.CO0 girls in the Government service. 

I'isher Bullard came !)ack from Camp Lee. 
having been rejected after the pliysical exam- 
ination. 

Edward O'Brien, nf C. E. Bickford & Co,, i:gir- 
chased the Imilding at. 0.3 Front street that is 
occupied by Eddie Rleecker, Eddie ha.s got to 
move and has threatened to lake his friends 
with him away from Front street. 

^ Rill Elliott, the broker, is now associated with 
Sprague & Rhodes. 

The Coffee Exchange has been temporarily 
closed by Government order. Too had. as they 
are the best domino-playing exchange in the 
A Tr.mie Looker-On*. 



RECONSTRUCTION HELPS 



1 Practical suggestions for the solution of After-the-War problems by leaders in 
the tea and coffee trade. Digest of national activities in which all may 

participate or to which they may leiwl a hand. 


HINTS FOR THE BUSINESS MAN A PAPER SAVING SUGGESTION 


Some Practical Suggestions for Meeting War- 
Time Conservation Requirements 
in the Trade 


Some Facts About Large Mailing Envelopes 
and How They Can Be Used to Con- 
serve the Paper Supply 


Bv W. H. Ker 

New Orleans 

I X this time of stress, wtien everythiiig is umlev 
pressure in order to help win the war, when 
prices are necessarily high and methods of doing 
business are regulated, when wages arc adv;mc- 
ing and the usual sources of supply are harder 
to reach, when transportation facilities are con- 
gested. and conditions generally are such as arc 
not likely to be encountered again in a cenUirs, 
then it is ineuuibeiil upon everyone in the cllcc 
trade to exert himself to help solve the problems 
that confront us all. 

There are many practical ways in which (o help. 
Among them the following suggcstiims will lie 
found important; 

Require every man and woman employee to 
work six full days per week; pay everyone just 
wages or salaries. 

Require salesmen to tdiminate treats, free cigars 
and free dinners to customers, and all other kinds 
of commercial bribery. 

Require that sales on standard brands be made 
in standard sir.e cases. 

Decline to pack special or private brand coffees, 
teas and spices for the trade. 

The elimination of lost time, commercial brib- 
ery and unnecessary labor and expenses resulting 
from all these practices conserves and anlomatic- 
afly lowers cost of production and cost of coffees, 
teas and spices to consiiuiers. 

Special or private brands of coffees, leas and 
spices cause incalculable losses in addition t<i 
initial unnecessary expense, from the fact that 
wholesale and retail grocers frequently exact 
special or private brands. Their failure to ad- 
vertise and properly promote their sale results in 
negotiations for exchange and ultimate return. 


^ EARLY every business house mails a cer- 
* ' tain amount of imintcd matter in large, un- 
sealed envelopes, and it receives a large amount 
of such material daily in simibir envtdopes. 

Before the paper 
shortage such envel- 
ojies were cheap and 
easy to get, but to-day 
the price ranges from 
*i!K.oo to $[5.00 per 
thoiisaiiil. and they are 
hard to obtain at any 
price. IToin five to 
eight wrecks is required 
to ol tain an order for 
any large qininiity, and 
the price is made snb- 
A imiml ..f i.apfr saved market quota- 

saves three |jounda of oial. 

Save waste paper hut <l<>n I tions Oil the (lay of dc- 

U‘nsti' tot'cr.- \\'hr tiuiusd ivs i- ^ ,, 

Hoard. • 

In order to save this 
expense and delay a paper-saving label was de- 
signed by the National .\mericanization Com- 
mittee, which may be copied by any firm that 
cares to make .such a saving, or they may be 
ordered at cost, jilus postage, per tbonsaml, 
of the committee. It is printed in brown on 
manila pajicr. and the text on its face explains 
why paper saving at tliis time is a patriotic act. 
'I’he label is 6 hy ^'A inches, and is pasted over 
the face of large enveloties which come unsealed 
in the mail. This si/e cover? the old address and 
return address, and the envelope thus freated is 
as good as new. 

The use of this label was suggested hy seeing 
the mail clerk's waste basketful r.f large en- 
velopes, and for a test it was directed that they be 
saved for a week. .At the end of that time the 





442 


THE 'TEA AMD COFFEE TRADE JOURNAL 


November, 1918 


pile of reclaimable envelopes was found to be so 
large that the label was ordered at once, and is 
now used by the National Americanization Com- 
mittee. 

While it would seem like petty economy to save 
envelopes in normal times, it is a patriotic cluty 
to-day. 

Paper means coal, labor and transportation. 
These arc factors that will lielp us win tins war. 
When the paper is saved it means more coal for 
our battleships, transports and essential industries. 

THE UNITED WAR WORK DRIVE 

Why the Various War Welfare Organizations 
Will Conduct a Week’s Campaign to 
Raise Money for Our Soldiers 

C EVEN war welfare organizations have been 
^ grouped under President Wilson's request to 
combine their efforts in one single campaign to 
raise money with which t«» carry on their work 
for our soldiers and sailors. The campaign be* 
gins November ri and will end a week later. 

’I'he organizations represented in the drive 
arc the Young Men's Christian Association, the 
Young Women’s Christian Association, the 
Knights of Columbus and the National Catholic 
W ar Council, the 'Nat Work Ci»innmnity Ser- 


vice, the Jewish Welfare Board, the American 
Library Association and the Salvation Army. 

The object of the campaign is to raise a fund 
t^f $170,500,000 by voluntary contribution. This 
fund is to be distributed on a prearranged basis 
among these seven war widfare organizations, 
and will be used for the benefit of our fighting 
forces in camp, on the liattlefield and on the seas. 

Everyone in the tea, coffee, spice and fine 
grocery trades should do his utmost and give 
liberally to this work of mercy. Every dollar 
will be used for those who are lighting that the 
liberties of the world may live and spread to 
embrace all people. 


USE THE BACKS OF LETTERHEADS 
It has been estimated that millions of dollars' 
worth of paper can be saved if the business men 
of the country will have their stenographers make 
carbon copies of letters directly on the back the 
letter being answered, instead of using an extra 
sheet of paper. In addition to saving paper this 
system cuts filing costs, reduces the bulk of the 
tiles, means less handling of correspondence, 
gives you the history of your business with any 
concern on half the paper used in the old way, 
and makes it impossible for a letter and its 
answer to become separated. 



Coffee and the Y. M. C. A. on the Bbitish Front 

This official jihotograph, taken on the fighting front in France by a British army photographer shows 
how the V M C A is co operating to keep up the morale of the wounded on their way back to dressing 
stations. These men are known as "walking wounded." and have stopped to get a cup of coffee at a 'i . M. 
C A hut just behind the lines. The wartime Y. M. C-. A. knows no nationality, creed, nor color. 



By IIebbert S. Houston 

Mfinbcr of tht ('oinmiUcc of the (liamber of Coiiinierce 
of the United Slates on Economic Results of the War* 


MERTCAN business men went on record in 
favor of economic pressure two years before 
the referendum, already outlined, was submitled 
to vote. In fact, economic pressure has its place 
in the League of Nations programme tlirough 
their support and approval. President A. Law- 
rence Lowell, of Harvard University, it is inter- 
esting to recall, raised the question, when the 
proposals of the League to Enforce Peace were 
bcijig formulated in Philadelphia in June. 1015. 
as to what effect economic pressure could have 
bad as a deterrent force against Austria. And 
the author undertook to state briefly the ground 
for believing that that pressure would have been 
strong enough to have compelled .Austria to 
present her case against Serbia for a hearing— 
the ground that has been traversed, and some- 
what expanded, in the first chapter. 

The third proposal in the League platform 
of principles was under discussion, the one having 
to do with the sanctions to put behinil a court. 
After full agreement had been reached on the 
use of military power as a sanction, T propose<l, 
as a representative of the Chamber of Commerce 
of the United States, that economic pressure be 
made a preliminary sanction in the third plank 
of the platform, to be followed by military power 
as a final sanction. This view was supported by 
Philip H. Gadsden, of Charleston, my colleague on 
the Platform Committee, in repicsenting the 
Chamber of Commerce, and it was embodied, in 
a modified form, in the third proposal, as follows : 

The dgnatyry powers shall johitly use forthwith both 
their economic and military forces agtainsl any one of 
their number that goes to war, or commits acts of hosliHly, 
against another of the signatories before any question 
arising siiall he submitted as provided in the foregoiiig- 

My purpose in following this economic pres- 
sure proposal from its introduction, through its 
first and then into its final form, in the platform 
of the League to Enforce Peace, is to make clear 
and to emphasize the point that this distinctly 
commercial sanction, which will affect business 
profoundly when put into effect, originated with 
business mem was presented hy business men for 
adoption in the platform of the League, and then 
ratified by the business men of America by an 
overwhelming majority when submitted to a ref- 
erendum by the Chamber of Commerce of the 
United States. If this be treason to the business 
of the world the business men of this countr\' 
must accept the responsibility after prolonged con- 


sideration of all the consequences. At the na- 
tional convention of the Chaml)er, held in Wash- 
ington in February, J915, 1 had offered a resolu- 
tion urging “that the next Hague Conference pro- 
vide as a penalty for the infraction of its conven- 
tions, that an embargo shall be declared against 
an offending nation by the other signatory 11a- 
tion.s.” This was referreri to a committee on 
international affairs that was constituted to con- 
sider it. under the cliairmanship of Edward .\. 
I'ilcne, of Boston. General discussion was going on 
thronghont the country of some new world or- 
ganization that might follow the war, The Anicri- 
cati Academy of Political and Social Science con- 
sidered the question at its meeting in Philadelphia 
in April. In Cleveland, during May. a Worlil 
Court Congress was held under the presidency of 
John Hays Hammond, engineer and Inisiness man 
of international distinction, and all of its sessions 
were given to discussion of international organ- 
ization and the establishment of a World Court. 
Chairman Filene had called his Chamber of Com- 
merce committee together in Cleveland, and tlic 
resolution on economic pressure was considered: 
and a month later, on June 17, 1515, the com- 
mittee met again, this time in connection with 
the meeting at Independence Hall in Philadelphia, 
at which was formed the Ix;ague to Enforce 
Peace. The committee nnanimonsly agreed to the 
presentation before the Independence Hall con- 
ference of economic pressure as a sanction to he 
eniployed by the proposed League of Nations. As 
has been stated, this presentation was made and 
the sanctions adopted, and the third plank in- 
cluded “the combined economic and military pow- 
ers” of the signatory nations. This provided for 
the use of these powers concurrently and not in 
sequence, as the committee of the Chamber of 
ConmicTce urged. But the committee joined 
heartily in support of the new League, and two 
of its members, later increased to three, were 
included in the League’s executive committee, a.s 
representatives of business men. Then in an 
endeavor to enlist the active simport of the busi- 
ness men of the country for the programme of 
the League, the committee of the Oiamber of 
Commerce of the United States prepared a com- 
prehensive referendum (which is printed in the 
Appendix) on the League's four proposals, and 
this was submitted to the 600 constituent com- 
mercial bodies at that time comprising the Cham- 
ber. The result was an overwhelming majority 
in favor of the use of economic pressure and a 
much smaller majority in favor of the use of 
military power. With this mandate of the busi- 

* Copyright, 1918. by Doubleday Page & Co. 
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ness men of the United States behind them, the 
three members of the Chamber of Commerce on 
the executive committee of the I-eague to Enforce 
Peace, Mr. J'ilenc, Mr. (jadsden and myself, 
pressed for an interpretation of article three that 
would square with the. business men’s view as 
to the place which economic pressure, a com- 
mercial sanction, sliuuld have in the plan for a 
League of Nations, .Xnd this interpretation was 
secured hy the action of the executive committee, 
which authorized the following; 

The signatory powers sliall jointly employ diplomatic 
and economic pressure against any i>nc of tlioir numlK’f 
that threatens war against a fellow signatory without 
having first submitted its dispute for international in<|iury, 
conciliation, nrliitraficm or judicial hearing, .and awaited 
a conclusion, or without having in good f.aith ofTered so 
In submit it. They shall follow this forthwith by the 
joint use of their military forces against th.at nation if it 
actually goes to war. or commits acts of hostility, against 
another of the signatories^ before any question arising 
shall he <lealt with .is i'riivi<led in the foregoing. 

It can be definitely claimed, therefore, for eco- 
nomic pressure, in the plan projtoscd by the 
League to Enforce Peace, that it stands for the 
settled conviction, reached after full discussion, 
consideration and referendum, td the business 
men of the Unitefl .States. By them it is submitted 
to the judgment of the world. 

[To he Contiuuct}) 

IN THE EDITOR’S MAIL BAG 

Here Will Be Found Letters from Readers 
Who Say Something Worth While 

/“^N’LV Ictlcr-s ore puhll.'thed in this column 

whicli deal witli sutijccts of general trailo in- 
terest. Readers should remember whenever they 
write us they can best serve themselves and us 
hy being brief. We tind it impossible to print 
many letters because of their length. 

I'ssKNTi.vr, W.-\r-Timk Drivks 
In the following letter our Shhlzuoka critic ap- 
pears to think lie has caught us in an inconsist- 
ency, He still hugs the delusion that this paper 
is sometimes pro-coffee and anti-tea. It will he 
noted that he insists on construing our May 
editorial ns saying that tea and cocoa were non- 
essential war-time beverages as compared with 
coffee: whereas, what we really said was that 
fliev were a!) essential, tmly that coffee was more 
so: 

Shidzuoka. J.apan. Aug. 13. 1918. 
W. H. Ukers, Editor, Thk Tea am) Coffee. Tr.'vpe 
JofBN.M-, 

My De.'Vr Mr. Ukf.rs : 

Having in mind niv letter to you of lune u. 
referring* to your editorial on pages 4=18-459 of 
yonr May. 1918, issue, in which yon intimated 
that whereas tea and cocoa were non-essential 
beverages for war times as compared with cof- 
fee. the former and all other beverages could 
much better be dispensed with than coffee, etc.. I 
find it very amusing to read the energy with 


which you followed up and challenged Mr. Alfred 
11 . Beckmann for an explanation of his alleged 
public statement, “that the people would have 
to dispense with the use of coffee and spices as 
non-essentials,’’ as set forth in The Te.a and 
Coffee Tr.m>e Jol'knae of July, page^i. 

It makes a whole lot of difference whose ox is 
gored, doesn't it? 

Yours faithfully, 

Otis A. Poole. 

“English Breakfast Tr.\“ 

The following letter from a well-known New 
York tea man refers to the article published in 
the October issue on page 324, in which Super- 
vising Tea Examiner Mitchell makes certain 
statements regarding the usage of the term “Eng- 
lish Breakfast Tea” : 

New York Cn% Oct. 17, 1918. 
The Editor, The Tea and Coffee Tr.apk Joukn.m^ 
79 Wall Street, New York. 

DearSjk: 

In yonr Octolier issue, under the caption, “Eng- 
lish Breakfast 'rea.” we learn that Mr. Mitchell 
states: '‘.Vny fermented tea can he sold under 
the name of ‘English Breakfast Tea,’ and while 
he docs not make this statement to he treated as 
official, he discriminates between 'fermented and 
unfermented teas.’" Why so? Can he give us 
any logical reason? 

is it hecause tlie dealer, who has always recog- 
nized Congous as “English Breakfast,” is to be 
more readily misled by other black teas, that the 
term in one instance is applicable, and not in the 
other? If, as Mr. Mitchell slates (and it is ac- 
knowledged he. is correct), that the term “Eng- 
lish Breakfast” has no geographical significance, 
why is it irregular to apply the name equally to 
Japans. Gunpowder and other green teas? 

\Ye know that recently the United States Go\ - 
erumeiit in applying for a stated quantity of 
“F.. B. tea. accepted Broken Javas: but we also 
know tiiat it was necessary for the successful 
bidder to mention the country of origin of the 
product he tendered as “E, B.” tea. It appears to 
the writer that this fact has occasioned Mr, 
Mitchell’s statement, though just why it should 
it is difficult to say. 

The trade has h)r years past recognized Con- 
gous as English Breakfast teas, and none but the 
unscrupulously inclined ever attempted any otljer 
delivery when English Breakfast teas were re- 
quired. If it had been a universal custom to de- 
liver other fermented teas at will, the term Eng- 
lish Breakfast would long ere this have died out, 
for the reason that to the average tea jobbing 
house, or its representatives, an order given for 
“English Breakfast’’ tea at a given price (as 
orders are often given and accepted) would have 
meant nothing, or be so absolutely indefinite that 
it would have been necessary to ascertain the 
actual requirements of the customer, and this 
being determined, a tea of actual origin, and not 
a camouflaged “E. R.,” would have been supplied, 
sounding, in the evolution of time, the death knell 
of the term “English Breakfast.” 
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The writer regrets that Mr. Mitchell should 
have so placed himself on record, for his doing so 
most certainly does not tend to improve the 
morals of the tea trade, especially nowadays, when 
Java teas can be purchased cents per pound 
below the price of Congous, and especially as this 
condition seems likely to continue for some years 
to come. 

The tea trade should lay down the law: sell a 
Java for a “Java, - or submit to a line and jail 
term; identify the term English Breakfast with 
Congous only, for 99 per cent of the retail trade 
so recognizes it. 

Let us give the dealer a fair show. It we do 
this he w’ill always be found ready to meet us 
lialf-w'ay in the matter of price and profit. 

Yours respcctfullv, 

P. S. B. 


Our ''True Blood'’ Prop.\gand.v Mao.^zixk 

Young Warren, principal of Warren’s Stores, 
one of Ireland's leading lea firms, writes aliout 
this paper as the tea and coffee trade’s llow-To- 
ifelpAVin-The-War magazine. The map he re- 
fers to first appeared in the January. 1918, issue, 
and afterwards was reprinted by tlie publisher for 
world-vvide distribution. It appeared uiuier the 
title of “What Germany Wants.” an<i set fortli 
in text and illustration (iermany’s claims for 
world-wide dominion, as disclosed l)y lier leaden, 
of thought; 

SLri;o, Ikei.ani). Sept. 10. 1918. 
My Drar Mr, Ukf.rs: 

I have to thank you for copy of map ‘‘What the 
Huns Want,” which is “true blood" propaganda, 
and desire to compliment yon upon the very effi' 
cieiit manner in w’hicli you are doing "your hit” 
for the triumph of Right and Truth through the 
columns of your more than ever most valuable 
"Blue. Book.” 

With affectionate regards, 

Young Wakrkn. 


Anour thk Peddler’s Delivery Service 

I'hc writer of the following letter has some- 
thing to say about the delivery service of the tea 
and coffee peddlers; 

' Butte, ^Iont., Oct. 24. 1918. 
Tea and Coffee Trade Journal, 79 Wall Street, 
New York, N. Y. 

Dear Sirs: 

I am only a common grocery salesman, but 
have tlic privilege of reading your journal 
through the courtesy of my employer, and I as- 
sure you that I enjoy it very much. 

In our section of the country the local food 
administration has been placing some very severe 
restrictions 011 the retail grocers, which I suppose 
are necessary in times of this kind, and no one 
should complain, and as far as 1 know none of 
the merchants in our section are complaining. 


They just simply say, "x'Mright. we wdll go along 
the best wc can.” 

There is a certain class of food distributors in 
America who seem to he overlooked entirely as 
far as these restrictions are concerned ami are 
permitted to continue in the old way. which, in 
my opinion, is very unfair to the regular retail 
grocer. The regular retail grocer has been asked 
to curtail his delivery service, wbicli has always 
been looked upon by him as a great asset in his 
business, to release men so employed for more 
important work. As far as I know i\o restrictions 
liave been placc<l on tlie tea' and colTcc peddler, 
such as the jewel Tea Company and others of 
the same class, yet they arc employing thousands 
of men 011 their wagons who could be used to 
advantage in other lines. The merchandise 
handled by this class of people conld be handled 
hy the regular retail grocers throughout the 
country without one cent additional cost to them, 
and in my opinion could and do sell the items sold 
by this class of merchant to the public for less 
than they arc paying for them to the peddler 
to-day. In this way the public would be able to 
purchase their merchandise for less money, which 
T underslund is one of the primary points in these 
restrictions, and a very large army of men could 
be released for war work. There are also many 
nther savings which could be made in this way, 
such as gasoline, depreciation of antomnhiles. 
tires, etc., all of wliicli could be made at this jiar- 
ticular timo- 

(t seems to me that it is np to some organiza- 
tion like yours to take up thi.s matter with the 
proper authorities and see that the legitimate mer- 
chant gets a square deal. 

1 am satisfied that the men at the head of the 
food division have no intention of discriminating 
ill favor of any one kind of merchant against the 
other, and it seems to me that it is very unfair to 
permit this class of merchant to continue in thedr 
old system of extravagant service, f;ir more ex- 
travagant than the retail merchant ever thought 
of, and ask the retail grocer at tlie same time to 
cut down his delivery service several hundred 
percent and run tlie risk of offendin.g his cus- 
tomers. and thereby throw his customer to the 
Jewel Tea Company, or some other similar con- 
cern, on all profitable lines in bis business, and at 
the same time he asked to distribute his staples 
to the public much below his average cost of 
business. 

Yours very truly, 

S.M.F.SMAN. 


L.\BOR 

Let me do my work from day to day, 

III field or forest, at the desk or loom, 

Tn the roaring market place or traiigiiil room ; 
Let me but find it in my heart to say. 

When vagrant wishes beckon me astray, 

“This is my work, my blessing, not my doom; 
Of all who live, T am the one by whom 
This work can best he done in the right way.” 

—Henry van Dyke. 
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FOR PEACl-: .-W’D RFCOXSTRUCTION' 

.\s this issue goes to press the end of the fantastic Teutonic Dream of World 
Dominion is in sight. The World War is practically over, and America can be proud 
of the fact that her resources and men helped turn the title against the common enemy. 
Wc fought for liberty and fair trading. We salute our gallant Allies, who suffered 
more than we did ! It was a privilege and an honor to fight by their side. And now 
let us address ourselves to peace and reconstruction. 

We shall soon have a great merchant marine, and in the employment of it we 
must seek only fair tratle contiuests, and our competition with other nations recognized 
by the international League must be just and generous. We hope that this country 
will not enter into any treaty or alliance which will give preference by regulations of 
commerce or revenue in order to practice discrimination as such between nations. 
Out of such stuff are wars bred. 

. If Germany's government becomes a responsible instrument controlled by the 
(jerman people there is no need for us to enter into aii economic combination against 
her. Only as a means of discipline and control within a League of Nations is there 
justification for any form of boycott or exclusion. Customs tariffs are not, however, 
to be classed as economic barriers. 

And let us remember that, in the last analysis, business men determine all com- 
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merce and trade treaties. The leaders of thought in this trade need to apply them- 
selves at once to a study of the hiany problems sure to arise with a resumption of 
international trading in teas, coffees and spices.— U. 

DEPLORABLE (iREEN COFFEE RUMORS 
Rumors persist in Front Street that certain green coffee firms are not living up to 
either the letter or the spirit of the (jovernment’s coffee rules. If they are true, it is 
unfair to those who are observing the regulations that the offenders are going un- 
punished. Because Washington has a record of all sales it should be easy to detect any 
attempt to evade the law. We ho))e the Coffee Division is submitting each transaction 
to careful scrutiny. — W'. G. 


GAMBLING IN COFFEE A NECESSARY EVIL? 

Now that the Government is practically running the import coffee business and 
Coffee Exchanp speculation is at a standstill, some people are ashing if, after all, 
gambling in coffee isn't a very necessary evil. It is being argued that without a Coffee 
Bourse or Exchange, legitimalely conducted, of course, and permitting of hedging 
operations, buyers will find it impossible to carry the large stocks they have been 
accustomed to ; also, without an exchange the market lacks a stabilizing influence. It 
is even being claimed that the outside speculator is necessary to the well being of the 
trade.— W, G. 


PACKAGE SUGAR VS. BULK 

Viewed from almost any angle, the arguments in favor of package merchandise, 
even in war times, are overwhelming. It saves man power; it avoids waste; it is sani- 
tary to the highest degree ; in fact, it represents the last word in modern mrechandising. 
For this reason wc cannot follow the Food .Aclministration when it urges that sugar he 
sold in hulk because it is a cheaper and more economical method of distribution. It 
svill he a step backward to dispense with package sugar. — W. G. 


IN DEFENSE OF THE ROUND PAPER CAN 

Isn’t the Food .Administration pheing an unnecessary hardship upon the round 
paper can manufacturer, also the packer, «hen it recommends the elimination of round 
packages wherever possible? While it is true that square and oblong containers are 
economical of cargo space, the sum total of round, square, oblong and other shajtes 
will be required to bridge over the present container shortage brought about by the 
ban on tin cans. 

Since the tin can went to w’ar the fiber can people have spent much time and money 
perfecting their packages, and this applies particularly to the makers of round cans. 
Now the Food Administration, hy means of what, in our opinion, is an unnecessary 
ruling, places a damper upon the round fiber package men's efforts to produce an 
Acceptable substitute for the tin can, both as regards appearance and keeping qualities. 

The packer who has been using a round tin can or a round paper can, as many 
have been doing of late, is also entitled to consideration because of the .sales and trade- 
mark value to him inherent in the shape of the package. It is difficult for us to see 
why the packer need be reluctant to use round paper cans when by their use tin is con- 
served and the primary object of the Government’s conservation programme is being 
achieved. The War Industries Board approves their use and it is to he hoped that the 
Food Administration will modify its ill-advised recommendation.— S. 0 . 


INCONSISTEN'CIES OF THE CONTAINER .SITUATION 
There seems to be much conflict of official opinion on the latest Governmental 
container regulations, and the conclusion forced upon us, in consequence, is that the 
authorities may not have been in possession of all the facts in the fiber container case 
before the rules were drawn, W'ho is to blame ? 



44H 


TriE TEA AND COFFEE TRADE JOURNAL 


Noi'cmher, 1918 


ihe War Industries Board says it makes no distinction between round and square 
containers; that it is not the desire to discontinue the use of round cans, but rather to 
encourage their use. 'I'he Food Administration discourages round cans. The War 
industries Board supplies tin top and bottom can makers with all the “waster’' tin 
])latc needed for their requirements; for the reason that such tin is not suitable for 
war purposes. But the l*'ood Administration in its newest regulations, and acting, pre- 
sumably, in substantial agreement with the War Industries Board, forbids the use of 
tin top and bottom cans. In other w’ords, the Food Administration seems to have 
anticipated a possible condition which docs not as yet exist. 

'I'he composite package has demonstrated its usefulness over years of service, and 
on the face of it the Food .Vdministration's ruling appears not only unnecessary, but 
hardly in the interest of public policy. However, as matters are now, if the packers 
want the composite package it looks as if it were incumbent upon them to bring pres- 
sure to bear upon Washington for a modification of the ruling. The Food Adminis- 
tration claims that the packers themselves sanctioned the elimination of the tin top and 
bottom can. They di<l so. no doubt, because they thought it was a patriotic thing, and 
so would help win the war. We (juestion whether any of them knew that the tin 
employed could not he used for war purposes.— H. W. (i. 


COXSFRVIXO COAL AXD COFFEE 

Local Food and Fuel .\dministrators interpret variously the rulings and sugges- 
tions from Washington. U seems a pity there cannot lie more uniformity in these 
matters. For example, Washington says everything possible must l)e done to save 
coal. Whereupon, the Chicago Administrator, in his zeal to promote conservation, 
“suggests that coffee roasters change over their roasting plants from coal to gas. thereby 
saving coal and money, and advises them that it is their patriotic duty, where possible, 
to make the shift. But the gas company, which had been praying for a horizontal in- 
crease of 10 per cent, is .suddenly awarded a slight increase to the consumer and a 
65 per cent increase on industrial consumption. This, of course, materially altered the 
situation for some of the coffee roasters, although the Food .Administrator figured that 
the increase was. after all. only a matter of one onc-thoiisandths of a cent to the con- 
sumer. The administrator then “passed the buck" to the roasters, and said. “Let me 
hear from you." 

While the roasters were thinking it over the news spread throughout the trade all 
over the United States; “The Fuel .Administration is ordering the substitution of gas 
for coal," and a general dislocation of trade resulted in not a few quarters. Sober 
second thought convinced the Chicago Administrator that it would be unreasonable to 
require twery roaster to change over to gas. although two-tliirds of them had alreatly 
done so. Washington all this time has taken no action on the matter, preferring to 
treat it as purely local, when, as a matter of fact, it ccnccrns the whole country. If 
gas roasting will save coal in Chicago, why not urge it in Xew A'ork or Boston or Xew 
Orleans? There is an unfortunate lack of co-ordination here, it seems. 

Again, the I'ooil A<lminislratiou says we must conserve coffee. Whereupon the 
publicity man of the local FockI Administrator in Portland. Oregon, gets busy and 
pictures a luirry call being sent out to consumers to cut down the size and number of 
their ai])s. But Washington headquarters had not gone beyond a request to eliminate 
all waste in the consumption of coffee, and didn't have it in nr'ud to make any campaign 
for the reduction of household consumption. And the curious thing about it is that 
W’ashington sees no harm in permitting local administrators to act quite independently 
in' these matters. In the case of coffee or any other product, where the trade is nation- 
wide. this is certain to make for confusion, if not actual injury. The action taken by 
the Oregon Food Administrator ]nits the coffee roasters and dealers of that state in an 
unfair position, and they would be amply justified, in our opinion, in making a protest. 
While consumers in other states are permitted to drink coffee as before, Oregon con- 
sumers are being urged to reduce their household consumption, something not neces- 
sary at this time in the view of the Federal Food Administration. H. U. S. 



U. S. TEA EXAMINER’S ANNUAL REPORT 

The Fifth Annual Review of George F. Mitchell, the supervising tea 
examiner, is the most important thus far issued, in that it contains liis 
• official observations on his ten months’ journey to the tea countries of 
the Far East to collect information designed to aid in the administra- 
tion of the Tea Insi)ection Law. ^The analy.ses of tea statistics are 
doubly interesting because they are given in unusual detail. 

[krom a staet cokkkspo.npknt] 


\V'AsiiiN<vroK, D. C.. Oct. 2-1. 1918. 
litlli annual report covering the work of 
^ the onicc of George F. Mitchell, the super- 
\ising tea examiner, for the fiscal year ending 
June 30, 1918, has just been made pnhiie. The 
examiner's review is as follows: 

ThK ;\NNV.M. RkI'OKT 

SZPTEMBKR K), IplX. 

To Houoyablo, The Secretary of the Treasury. 
Sir: 

I have the honor to present the liuh annual 
report covering the work of the ollice of the 
Supervising Tea Examiner for the fiscal year 
ending June, 30, 1918. Xo annual report was 
made hy this otficc for the fiscal year ended June 
30, 1917, due to the writers absence on ofiicial 
duty in the tea-producing countries of the Far 
East; however, the annual statistical report, which 
always forms a part of the annual report, was 
compiled from the Tea Examiner's reports, and 
issued througli the courtesy of the Xcw York 
Tea Examiner. 

Visit to TEA-pRonccixo Cocxtkies 
Under your authority 1 left Washington March 
29, T917, and spent nearly ten months visiting the 
tea countries of Japan, China, honnosa. Java, 
Sumatra, India and Ceylon, studying the cultiva- 
tion. manufacture and marketing of tea in those 
countries for the purpose of collecting informa- 
tion that would be of value in the administration 
of the Tea Inspection Eaw of March 2, 1897. 
confidential, official report embodying the infor- 
mation gathered during that trip is now in 
preparation. With reference to this information 
it can be stated here that it shows conclusively 
the value to this country of the present tea law. 
and, further, that aside from a few minor details 
the present regulations under this law are excel- 
lently adapted to their purpose. Some of the 
minor changes in the regulations growing out of 
the observations made on this trip have already 
been put into operation, and are working not 


only for the protection of the consumer but also 
fur the good of the tea trade in general. 

The tea growers, maiuifactnrcrs and shippers 
in all the countries visitc<l .showed a keen interest 
in our tea law, and many misunderstandings 
relative to our requirements and methods of in- 
spection were clearetl nji. 

The writer desires to avail himself of this 
Opportunity of expressing his very great apprecia- 
tion of the assistance remlered and the many 



Gmokce F. Mit( hei.i. 

Supervising Tea KxaniitUT 


courtesies shown him by government officers, tea 
growers, manufacturers and shippers of the dif- 
ferent countries visited. 

M.MNTAIXIXG UxiFoR.MlTY OF 1 XSFFXTIOX 
Due to my absence in the bar East for a part 
of the last fiscal year, not as many samples were 
called ffjr or examined hy me as in past years, hut 
I have reviewed all the rejections made at the dif- 
ferent ports and concurred in the findings of the 
tea examiners except in a few instances. 

Colored Teas 

In only seven cases during this fiscal year were 
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teas ’rejected as below the standard in “purity” 
on account of their containing artificial coloring 
and facing matter, but even these cases were only 
slightly colored when compared with what was 
known as “artificially colored” lea prior to the 
adoption of the non-colored standards. Out of 
the seven cases, five, consisting of 256 packages, 
were appealed to the Board of Tea Appeals, and 
of this number 64 per cent, or 163 packages, were 
finally rejected. 

The persistent effort nia<le by this ofiicc during 
the last five years, with the great aid rendered 
at all times by the tea trade, against tlie importa- 
tion of colored teas, has virtually put a complete 
stop to the importation of “caniounaged” teas 
that deceived the consumer and carried witli them 
a fictitious value. 

While in the Ear Ifast it was very gratifying 
to note that the iniyers of green teas were using 
the Read Test. In only two instances were com- 
plaints registered against it, and in both of these 
it was found upon investigation tliai the test was 
not being used in accordance with the regulations. 

.Assistant Tea Examiner .\t 'I'acoma 

The technical assistant to the l ea Examiner at 
Tacoma having resigned, the position of Assistant 
Tea Examiner lias been established there, and 
the position has been filled by a temporary ap- 
pointee pending the holding of a civil service ex- 
amination for a permanent appointee of that 
grade. 

Co-OPF.RATiON With Other Departments 

This office continues to co-operate with the 
Agricultural Department in the enforcement of 
the net weight and misbranding regulations under 
the Food and Drug Act of June 30. igo6, and 
amendments thereto. Sinoc the United States 
entered the war this office has co-operated in 
various ways and as effectively as possible with 
the War Department, Marine Corps, Food Ad- 
ministration, Shipping Board, War Trade Board 
and other branches of the Government in matters 
concerning tea. 

Complaints 

It is gratifying to report that comparatively few 
complaints have been received during the last 
fiscal year relative to the inspection at various 
ports. Most of the complaints received referred 
to the ,rej ection of Japan teas for an excess of 
“floaters.” However, in practically every case 
the judgment of the Examiner was shown to be 
correct. 


Entry Samples Now Taken by the Customs 
For the last four years this office has consist- 
ently recommended, in the interest of uniformity, 
that the practice of allowing the importers in 
New York and Chicago to draw samples be dis- 
continued, and that samples for inspection at 
these ports be drawn by Government samplers as 
at the other ports. The Customs Collectors’ Con- 
ference appointed a committee to inquire into the 
matter, and after a thorough investigation recom- 
mended that samples be drawn by the customs at 
all ports. A regulation to this effect was put into 
operation May t, 1918. 

Read Test Case Finally Settled 
On February ii, 1914, a temporary injunction 
was issued in the United States Court for the 
Southern District of New York, citing the United 
States Board of Tea Appeals to show cause why 
it should not he restrained from using the “Read 
Test” in the examination of 44 packages of tea 
which liad I'ceu rejected by the tea examiner at 
San Francisco as not being up to the .standard in* 
■■purity,” as it contained by tliis test artificial col- 
oring matter in excess of the standard. On Feb- 
ruary 20, 19T4. tile case was heard and the tem- 
porary injunction dismissed, with the understand- 
ing between counsel that the Government would 
not re-examine the tea in question until a de- 
cision was reached by tlic court as to the legality 
of the Read Test. The case was ordered tried, 
and the trial was licld in New York during the 
month of June, 1914. On July 13, T914, the court 
dismissed the case for lack of equity. The im- 
porters appealed from this decision, and on June 
9, 1915, the Circuit Court of Appeals reversed the 
decree of the lower court, not on the ground that 
the use of the R^ad Test was illegal, but on the 
ground tliat the word “impurity” could not be 
applied to artificial coloring alone, but must be ad- 
dressed to the sum total of all foreign substances 
present when comparing teas offered for importa- 
tion with their respective standards. The Gov- 
ernment appealed the case to the United States 
Supreme Court, and a decision was handed down 
April 22, 1918, affirming the decision of the lower 
court. The Supreme Court held that all ex- 
traneous substances are impurities, and the pres- 
ence of any of these may be detected in any way 
found efficient. 

Regulations Changed to Meet Decision 
Regulations 22 and 23 of the Tea Regulations 
have been modified to conform to the court’s de- 
cision, and while the Read Test is retained it is 
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not used ijy the examinors as tlie Hnal lest. How- Somk Tka Di st am) Fannings Admitted 
c\cr, it can be used along with the “cup test,’ In former years the onl\ dust standard estab- 
donldc weight, as a test for tea buyers in making lished was fur Japanese teas, because dust taken 

purchases, and if correctly used tends to assure from other kinds of tea did not seek admission 

tlicm the same protection against rejections that into this country. However, due to the war, so 

they enjoyed in the past l)y its use. much of the dust that formerly was used in the 

Rcpoi-i by dislriiis of the ^Knious kinds and quantities passed and rejected^ and why rejected, 
durinq the Hseal year ended June 30, 1918 


BOSTON 



POI'SDS 

Examined. 

Founts 

P.ASSEf). 

Pounds 

RF.JtCTKD. 

PorsDS Rejected^Pol-sdsRejected 
Fob iMPUR'tfrY. fob Qual/tv. 

Formosa Oolimj' 


:{06,700 





Loagou 

India 

l.i«2.rj33 

:i.W,J«>4 
1.022, .*>33 




Ceylon. . . 

Java 

t!eylon Grterr 

PJng Sucy Green 

Country Green 

Japan. . . . 

Japan Oust 

Sdeiitwl Canton ... 

i.iy7.;i27 

16:1,1524 

42.S.T7 

4-2aS4 

Ui,2.yi 

2O.04U 

6.400 

3,851,042 

1,197,327 

163,024 

42^557 

42,1!S-I 

16.250 

25,040 

6,400 

260 

260 

Cautiin Onions ... 

3.0U5 

2,896 

120 

' 120 

Total 

7. (136,6:17 

7,0:16,257 

iso 

.... 380 


NRW VORK 


Formosa Oolomr 


^ 256.836 




Footfhow Dulong 

61.622 

6l.(;22 




(jlttgOU 

4,741.lKr2 

4,720.837 

11,165 


11,165 

liidiu 

12.271.029 

12.246.201 

24.828 


24,828 

Ceylon .... 

1:1.941.516 

13,941,516 




Java 

9;vs7.2:io 

9,319.143 ' 

68.087 


68,087 

Piufc Suey Green. 

1.4S9.539 

1.483,165 

6,374 

5,014 

1,360 

country Green 

1. 957 .929 

1.046.456 

11,473 

11,473 


Jap.in 

i («.772 

80.092 

1:1.680 


i;i,680 

japan Dust 

. 14.SOO 

2.400 

12.400 


12,400 

Soiiiied Or. Pekoe 

. . . 2.2.50 





Scented Canton. . . 

142,6(1.5 

142.60.5 




Catiton Oolong 

18;i,i;l5 

182, m 

800 


800 

Kowery Pekoe 

649 


649 


649 

Total 

43,643.014 

43,494,458 

149.456 

16,487 

132,969 


PU(iET SOUND 


FkMmosaOolona 

1 12,045,066 

12.020,456 

24.600 


Poochow Oolong 

... . 244,128 

23C.085 

7,143 


Congou 

2.026,587 

2,026,587 



India 

1,508,256 

1.. 506.250 



Ceylon. 

1 1,363,327 

1,303327 



Java 

32.087 

32.087 



Cc>’lon Green 

: 11,345 

14,ft5 


i 

Ping Suey Green 

3,189.488 

3189.488 



Country Green 

! 424.085 

424,085 



Japan 

: 22.309,356 

21,350 615 

958,741 


Japan Dust 

2,395.377 

1.905,447 

489,030 


Scented Orange Pekoe. 

9,108 

9.108 



Sopnted Canton 

... 25.5S0 




Canton Oolong 

. .. 2,164 

1,958 

206 

208 

Total 

. 45,586,944 

44,106,324 

1,480,620 

1480,620 


ST. PAUL 


Formosa Oolong 

Coiigou 

India 

Ccylou 

Ceylon Grera 

Pin^ Sucy Giecn 

Country Green 

Japan 

Japan Dust. 

Scented Orange Pekoe.. 

Seenled Canton 

Canton Oolong . - 

ToUl 


I 

1 51.797 

51,797 

i 

212390 

212,385 

5 ' 5 

26,208 

26.208 


187,424 

187.424 


108 

108 

i 

504,278 

501,980 

2,298 i 2.295 • 3 

24,301 

24,298 

3 1 3 

364,611 

364,611 

. . 1 

74,403 

74,400 

3 1 ... 3 

100 

100 


4,505 

4.505 

1 

863 

863 

1 

; 1.450,988 

1,448,679 

2,309 j 2.295 14 
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Report by districts of the zfarious kinds and Quantities passed ond rejected, and why rejected, 
during the fiscal year ended June 30, 1918.— (Co«h‘«kerf). 

~ ~ 7 ~ CHlc 


Formosa OolonK. , . 

Fooftliow Oolon g 

Congou 

India 

Ceylon 

Java 

Ping Suey Green 

Country Green 

Japan 

Japan Ilust 

Capers 

('allton Oolong. . . . 

Total 


Formosa Oolong. 

Ceylon 

Ceylon Green.. . . 
Ping Suey (irecn. 

Japan 

Japan Dust 

Stented Canton. . 
Canton Oolong. . 

Total 


Formosa Oolong 

Foochow Oolong 

Congou .... 

India 

Ceylon 

Java .... 

Ping Suey Grt-en ... 

Country Green 

Japan 

Japan Dust 

Seented Orange Pekoe 

Scented Canton 

Canton Oolong. 

'I'otal 


419.351 

44,157 

419,351 

40,004 

4,153 

i 4,153 

1,129,353 

151,058 

1.359.857 

1.108.130 

1,123.593 

151.058 

1.359357 

1,108,130 

3,760 

. 

; .5,760 

1,812,143 

454,56:1 

1312,143 

454.563 


■ 

1,100,790 
.594.840 
870 
4.5, .562 

1.038,470 
12ft ,9»J 
876 
4.5, .502 

62320 

464,920 

62,320 

. . 4(>4,‘120 



8220.080 

7,t'«.3,.527 

3:17.153 

537,15,3 


HONOLULU. 



— 

. — _ 


- — - — 

240 

240 




22,530 

22,536 




114 

144 




1.377 

657 

720 


720 

168.980 

168,760 

2^ 


2 20 

11.398 

14398 




78,603 

78.66:1 




3.942 

3.872 

70 


70 

290.280 

289570 

1,010 1 

1,010 

S.5N 

FR.4MC1SCO 

i 4,878,309 

4,878,509 

.... ! i 

: 460 

460 




! I.%9,7li» 

1,915,100 

24,600 


21.600 

! 2,5110.928 

2,392.34ft 

128,579 


128,579 

1 5.992,757 

75,992.747 

10 


10 

1 16.553328 

10..>19,2U 

4,617 


4,617 

i 1.342.031 

1 ;142.081 




! 1.743,882 

1.741.682 

2,260 

2.200 


! 7,U'4392 

7.164.792 

100 


100 

! 2i,:i0o 

21.070 

230 


230 

1 8.191 

8.191 




! 169.749 

167.799 

1,950 


1.950 

1 88,59.5 

67 ..532 

21.063 


21.063 

42,454,941 

42371,592 

183,349 

2,200 

181,149 


RECAFITULATION 


For the Fiscal Ye.sir Ending June 30, 1918 


Variety. 


Poutftis 

Examined. 


PERCE-sr ! Pounds Pounds 

OP Total | Passed. Rejected. 

Examined. ‘ 


1 j 

I Pounds 

; Percent j Rejected I 

i Rejected, j por 

; j iMMTSrTY. I 


Pounds 

Rejected 

POR 

Qualify. 


Formosa Oolong 

Foochow Oolong 

Congou.. . . . . . . 

India 

Ceylon 

Java . 

Ceylon Green 

Ping Suey Green 

Country Green 

Japan 

Japan Dust 

Capers. 

Scented Orange Pekoe. 

Scented Canton 

Canton Oolong 

Flowery Pekoe 

Total 


17,957,489 

12.75 

17,932389 

24,600 

350367 

0 24 

339.071 

11,296 

10.438.905 

7.02 

10397.375 

41.530 

17,498,012 

11.77 

17344, 6a5 

153,407 

26,719,319 

17.97 

26.719.049 

270 

28,278,602 

19.02 

28.205308 

72,704 

178321 

0.12 

178,221 


8,381,763 

5.37 

R372.371 

9.392 

3,746.944 

2.52 

3.733369 

13,676 

31.218.651 

21.00 

30.183'.590 

1.035,061 

3,140.158 

2.11 

2.172,675 

967,4^ 

876 

0 0006 

876 


19,649 

0 013 

19,649 


427.502 

0.29 

425.552 

1,950 

327,277 

0.22 

305,018 

22,259 

649 

0 OOCN 


649 

148.684384 

1 146,330.107 

2.354;577 


0 14 


24,000 

3.2. 


11.296 

0.4 


41,530 

0.87 


153,407 

0.001 


270 

0 27 


72,7(M 

O.ll 

7,309 

2.053 

0.36 

13,673 

3 

3.3 


1.0354161 

30.8 


967 383 

0,45 


1.950 

6.8 


22,259 


. 

649 


20,982 

2.333,29.5 


By Districts, Total Examined, Passed, Rejected, and Why Rejected 


1 

Boston * . . . . j 

Chicago i 

Honolulu 1 

New York I 

Puget Sound 

St. Paul ! 

San Francisco j 

7,030,637 
8.220,680 
290,280 
: 43,643.914 

; 45, .586,944 
1,450,988 
42.454,941 

4 73 

5 53 1 

02(X 

29,35 

30.06 

0.98 

28.55 

7,036^37 
7.683,527 
289,270 
43,404.458 
44,106)^ 
• 1.448,679 
40,271,592 

380 

537,153 

1.010 

149,456 

1,480.620 

2,309 

^349 

0.0054 

6.5 

0.35 

0.34 

3,2 

0,16 ! 
0.43 1 

16,487, 

2', 235! 
2,200 

380 

.‘>37,153 

1,010 

132,969 

1,480,620 

14 

181,149 

Total j 

148,684,384' 


146330,107 

2^.277! 


20,982 

i 2,333,295 
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TRANSMARINA 

TEAS 


JAVA TEA 

At present prices Javas show the best intrinsic 
value of any teas on our market. 

It is not reasonable to expect the low basis of 
today to continue very long. The prudent buyer 
can make no mistake in securing good selections 
—NOW— while he may. 

The feeling that changes in world conditions 
may soon open other markets to Java is already 
being reflected in the increasing strength of the 
primary market. Almost the entire local de- 
mands of the country for black fermented teas 
are being concentrated on Javas, and spot stocks 
are being rapidly absorbed. 

NOW is the time to buy Java Tea. 


HANDELMAATSCHAPPY “TRANSMARINA,” INC. 
(Trading Co. “Transmarina”) 

62 William Street, 

New York City, N. Y. 


When Writing Advertiaers, Kindly Meatioa Thi Tea akd Coffee Trapi Jooenal 
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• RJICA PITV I ATION—( Continued) 

Monthly Examination of All Teas During Last Fiscal Year Ending June 30 , 1918 





Pfn.NiiS 

PKRCEJfT. 

1 

j Pounds. 

Percent. 

July. 1917 






1.3., 567, 716 

I 9.13 

August, 1917 



14,2;«3»87 

9 .57 

February, 1918 

11.203,177 1 

7.53 

September, 1917. . 



1.*), 276.752 

1 10 27 

March. 1918 

9.,5.51,236 j 

6 42 

October, 1917 



iH.uai ,.=>.■«) 

12.7;i 

.April, 1918 

7.2.54.888 ! 

4.87 

November, 1917 . 



1(),.V)1,9K4 

11. K1 

May, 1918 

6,991,112 i 

4.70 

December, 1917, 



21,941, .599 

14 70 

June, 1018 

5.224,048 j 

1 

3 .51 


Comparison of Last Six Fiscal Years 



Pounds Examined. 

Pounds Rej ected. 

PeKCEN'T Rejecied. 

1913 


1.461.787 

1.53 

1914 

92,180.400 

' 84l..59.'i 

U.9 

1915 

1 9r.,30fi.8->l 

948,475 

0.9 

1016 

. . . ' l(l9,.53ll,.'>20 

1,768.-573 

1 04 

1917 

) 10.5.981.1.5X 

9.54,42.5 

0 9 

1918 

1 148.084.381 

2,354,277 

1 58 


REMARKS: This report itidicaies the rejections made by the Tea Examiners, and not the final rejections nude by the U. S . Board oi Tea 
Appeals. The statistics relative i»> India and Ceylon teas are only approximately correct, due to the iact t hat so many teas 
arc entered as blends of (!eylon and India, but, of course, the total of the two represents correctly the amount of Ceylon ami 
India examined, etc. 


mantif:icUirc of l>rick tea for Ktissian trade 
sought entry into the United States that the 
Board of Tea i-^xperts at their last mecliiig rec- 
ommended that any dust, siftings or fannings 
that were equal tn their respectite K-af standard 
in purity, quality and lltness for Ci)n.siimption be 
admitted. This regulation was approved hy the 
Department and was put into effect May i last. 

It will he observed by analysis of the accom- 
panying statistical tables that for the fiscal year 
emling June 30, 1918, 1.58 per cent of the tea 
importations were rejected, and mostly on ac- 
count of ‘‘inferior ([iiality. ’ During the fiscal year 
1917 the total rejections were 0.9 per cent. The 
increased rcjectimis for this year were due to the 
very heavy rejection of Japan tea (3 per cent), 
mostly for an excess of “fioater.s" (woody stems 
which remain Heating after the leaf is thoroughly 
infused), and for Japan dust (30 per cent). The 
reason the Japan teas contained so high a per 
cent of “Heaters'’ was probably due to the very 
low freight rate of $18 per ship ton on Japanese 
.subsidized ships. With this low rate from Japan 
when the rates from other countries were very 
much higher, the Japan teas enjoyed an advan- 
tage so great that the exporters availed them- 
.selves of the opportunity to ship a.s much tea as 
possible regardless of quality. However, the 
Japanese Government and the Japan Central Tea 
.Association, with the same promptness that char- 
acterized their action when we put a ban on 
artificially colored teas, have already taken steps 
to prevent the exportation of teas containing 
“Hoaters” ig excess of those in the United States 
Government Standards. 

The large rejections for Japanese “dusU was 
due to the fact that caffeine manufacturers and 


others that import dust, fannings and sweepings 
for manufacturing purposes brought much of 
this kind of tea in on consumption entries, hoping 
tliat it might pass the standard and be admitted 
free of duty, l.'pon being rejected these teas 
were re-entered for manufacturing purposes and 
the importers paid the duty. This was also true 
of other kinds of dust. particularly India and Java, 

The total amount of tea imported in the fiscal 
year 1918 was T 48 . 68 .I .384 pounds, against 105 ,- 
1 ) 81.158 pounds for the fiscal year 1917 , In the 
past fiscal year 3 , 936.007 pounds of tea were ex- 
ported, against 625.315 pounds for the preceding 
one. (The figures relating to exports are taken 
from the reports of the Department of Com- 
merce.) Deducting the amount of tea exported 
each year and the amount of dust that was re- 
jected that afterwards came in for manufactur- 
ing purposes, it appears that during this fiscal 
year approximately 38 . 500,000 pounds, or 36 per 
cent, more tea w-as imported for cunsumption 
than was imported during the last fiscal year. 
While it is doubtless true that some of this tea 
is being held by the tea trade in anticipation of a 
possible restriction on tea importations, some of 
it can be accounted for hy larger army and navy 
purchases. The writer is of the opinion that there 
has been a considerable increase in the consump- 
tion of tea in the United States. 

A comparison of the tables on page 458 dis- 
closes much that is of interest to the tea trade. 

The apparently large percentage of rejections 
recorded in the Chicago and Puget Sound dis- 
tricts are due to the fact that both of these dis- 
tricts examined a large proportion of Japan tea 
and Japan dust, both of which were imported in 
large quantities and had large rejections, as above 
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Coml>arison. of Tea Examinations for Fiscal Year Ending June 30, 1917, With Those for Fiscal 



Year Ending June 30 , 1918 




Kinds of Tea Examined 



Kikd. 

i Pounds, 1917. 

PEW:xNr. 

1 

Pounds, 1918. 

Percent. 

Green 

....■ 45333340 ! 

42.77 

46,665,737 ' 

31.39 

Oolong 

21.317313 1 

i 20 11 

19,062,635 

12.81 

BUck 

. . . ‘ 39,330,005 i 

) 37.11 

82,956,012 

55.79 

Total 

105,981 .l.M 

j 1 148,684,384 . 


Countries 




\ Pounds, 1917. 

Pehcemt. 1 

Pounds, 1918. 

Percent. 

Ceylon and India 

. . . . ‘ 28,632,215 

27.02 

44 .39.5, .552 

29.86 

China 

....! 20,37,5,560 

19.23 

23,693,932 

15.94 

Japan including Formosa. 

. . .) 54.833,093 

.51.74 

52,316,298 

35.19 

Dutch East ladies (Java and Sumatra). 

. .. 2,140,281 

2 02 ! 

28,278,602 

19.02 

Total 

...i ia5,981,l.58 

i 


148,684,384 



V.»R1ETIES OF ' 

Tea Examined 



Vabietv 

; Poc.-^us 1917. 

Percent. 

POUW5S, 1918. 

Percent 


Formosa OolonR 

Foochow Oolong 

Cot^og 

India and Ceylon 

Java and Sumatra 

Ceylon Green 

Ping Suey Green 

Country Green 

Japan 

Japan Dust 

Capers 

Scented Orange Pekoe. . 

Scented Canton 

Canton Onlong . . 

Flowery Pekoe 


19.373.7 5o 
1,092,252 
8,()7t).4M 
28.482,504 
2.140,281 
I40,l>51 
8592.790 
1 ,537 , 5.55 
31 .754.900 
3,008.378 
4,440 
20,227 
497,4]i4 
348,322 


18.28 

1 03 
8 19 

26.88 

2 02 

0 14 
7 73 

1 4 -5 
29 90 

3 49 
0 0012 
0 021 
0 47 
0 33 


17,957,489 
350,367 
10,438,905 
44,217,331 
28.278.602 
178,221 
8,381 ,7M 
3,740,944 
31,218,651 
3,140,1.58 
870 
19,649 
427,502 
327,277 
649 


105,981.158 : 

Examinations by Districts 


148.684,384 


12,75 

0.24 

7.02 

29.74 

19.02 

0,12 

5.37 

2,52 

21.00 

2.11 

0,0000 

0.013 

0.29 

0.22 

0.0001 


• 1 Pounds, 1917. 

Percent. 

Pounds, 1918. 

j Percent. 

Boston 

8,137.029 1 

7,67 ' 

7,036.637 

4,73 


Chieago 

I 16,162,102 ' 

15.25 

8,220,680 

5,53 


Honolulu 

: 378,170 1 

0.36 

290,280 

0 20 


New York 

; .31,837,763 

30 04 

43,643,914 

29,35 


Puget Sound 

i 32,107,891 ' 

30 30 

4.5,.58r) 044 

.30.66 


St. Paul 

4. .502,728 1 

4 25 

1,450,988 

0.98 


SanFranoUco 

i 12,8.55,475 1 

12 13 

42,454,941 1 

28.55 


Total 



1 148, 684^184 1 


explained. While there has been an increase in 
the amounts of both green and black teas im- 
ported over last year, and that the Oolongs have 
fallen off, only the black teas show an actnal 
percentage increase, and a very large one at that. 
That the nation is gradually shifting from the 
consumption of green tea to that of black is quite 
evident from the above tables and also from a 
comparison of my previous annual reports. 

While it is true that Java has furnished much 
of the increase in black teas this year, due to the 
low price of Java teas on this market because of 
the embargoes of Great Britain and Australia on 
all teas except those produced in the British Col- 
onies, it is interesting to note that we imported 
more than 2,000,000 pounds of black tea from 


China and more than 1 5,500,000 pounds from 
Geylon and India over last year. 

The marked decrease in the examinations made 
at St. Paul during the last fiscal year may be 
explained by the fear felt in some branches of the 
trade that Congress contemplated placing a 4 uty 
upon tea. St. Paul being an inland port, the 
importers did not care to run the risk of having 
Ihe duty placed on their tea while it was en route 
in bonded cars. The fear of a duty also explains 
the increase in the examinations made at the 
ports of first arrival, particularly San Francisco 
and Puget Sound. 

Appeals from Examiners’ Findings 

During the year there were 153 cases of re- 
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Ceylons, Indias and Javas 

63 WALL STREET, NEW YORK 


IRWIN- HARRISONS & CROSFIELD, Inc. 

Importers and Jobbers of Teas 

PHILADELPHIA NEW YORK BOSTON CHICAGO 
50 So. Front St. 96 Wall St. 27 India St. 425 W. Ontario St. 

SAN FRANCISCO, 25 California St. 

London Colombo Calcutta Batavia Shanghai Hankow Foochow 
Shidzuoka Oaitotei Medan (Sumatra) Singapore 


FRANCIS PEEK & CO., Ltd. 

Head Office: 20 Eastcheap, London, E. C. 

SINGAPORE JAVA SUMATRA 

LaidlaW Batavia, Soerabaja, Bandoeng Medan and 
Buildings and Semarang Padang 

EXPORTERS of JAVA TEA 

and other Dutch East Indian Produce 

TIN RUBBER SUGAR 

COFFEE RICE TAPIOCA PEPPER CITRONELLA OIL, ETC. 

WRITE TO OUR BATAVIA HOUSE AND ASK TO BE PLACED ON 
MAIL LIST TO RECEIVE OUR JAVA MONTHLY PRODUCE REPORT 


When Writing Adrertisers, Kindi; Mention Tan Tea amb Comi Tbadb Jouihal 


THE TEA AND COFFEE TRADE JOURNAL 


November, 1918 


jection at all ports; of this number, 94. or 61 per 
cent, were appealed by the importers to the Board 
of Tea Appeals, and in jy cases, or 39 per cent, 
no appeals were taken from the hndings of the 
tea examiners. 

During the last fiscal year, out of K7 cases 
acted ui)on by the Board of Appeals, in 63 cases, 
or 72 per cent, the findings of the tea examiners 
were sustained, and in 6 cases, or 7 per cent, the 
examiners were partly sustaine<], and in 18 cases, 
or 21 per cent, the findings were reversed. The 
87 cases represented 23,4-;6 packages, of which 
4029, or 17 per cent, were finally admitted, and 
19,4-7 packages, or 83 per cent, were finally re- 
jected. 

Conclusion 

The writer has no recommendations to offer 
for amendments or material change in the lea 
regulations, It is believed that the service as now 
conducted under these regulations is efficient and 
assures the consumer the protection contemplated 
by the law. 

Respectfully submitted, 

(.Signed) Gror(;k F. Mit< hkll, 
Supervising Tea ICxaminer. 


MISCELLANEOUS TRADE NEWS 

A department covering the activities 
and developments of the manufacturing 
tea, coffee, spice and fine grocery interests 
and the supply trades. 


COFFEE FIRMS ACCUSED 

Federal Trade Commission Enters Complaint 
Against Seattle Grocers’ Association 
and Five Wholesalers 

[from a staff CORRKSI'ONDENtI 

\V ASHlNr.TON, D, C., Oct. 24, 1918. 
P\hXLARlNG that it has reason to believe that 
^ officer.s and meml)ers of the Washington Re- 
tail Grocers' and Merchants' Association. Seattle, 
are ‘‘wrongfully and unlawfully engaged in a 
comhination or c(mspiracy among themselves'’ to 
suppress free competition in the sale of coffee, 
the Federal Trade Commission, “in the interest 
of the public,'’ to-day issued formal complaint 
against the organization. 

At tlic same time complaints were served on 
five Seattle wholesalers, alleging efforts to sup- 
press free competition by forcing retailers to 
maintain standard resale prices, and refusing to 
sell to dealers who insist upon reselling at their 


own prices. The firms are: The Seattle Grocery 
Company; Closset & Devers, Inc.; The National 
(irocery Company; The Rogers Company, and 
Schwabacher Bros. & Co., Inc. 

The complaint against the association, which 
embraces a majority of wholesale and retail cof- 
fee dealers in the State, alleges that for more 
than two years past it has “mduced, coerced and 
compelled'’ wholesale coffee dealers throughout 
Wasliington to arlopt and maintain a sy.stem of 
fixing certain specified standard prices at which 
their coffees shall he resold by dealers. The coi# 
spiracy, the Commission alleges, “was calculated 
and designed to, and did, exclude wholesale deal- 
ers from free, open and untrammeled competition 
in interstate commerce in the sale of their coffee 
within Washington.'* 

Among the “lueaiis and methods'' employed the 
Commission alleges the following: Refusuig to 
sell coffee to dealers who refuse to resell at the 
spocilied standard resale prices fixed by the asso- 
ciation; publication of articles in the as.sociation’s 
organ urging retailers to boycott wholesalers 
from other Stales who refused to maintain the 
specified standard resale prices enforced by the 
Washington association, and boycotting coffee 
dealers engaged in interstate commerce who arc 
not meinhcrs of the association and who refuse 
to maintain the specified standard resale prices. 

The association and five wholesale firms named 
were. cited to appear before the Commission, 
in W.ashington, December 5. L, M. L. 

CUIXF.SF FIRM OPKXS U. S. OFFICE 

James V. Tong, who investigated tea condi- 
tions in the United States about a year ago, re- 
cently reUunod to Xew' York from China, and 
has opened an office at 104 Front street as repre- 
sentative of the Chinese '1 ea Company, Ltd. 

The Chinese Tea Company plans to improve 
the quality of the tea they will send to this 
country, with a view of building up a direct 
trade. It has been rumored that this concern is 
preparing to sell direct to consumers, but this -Mr. 
Tong denies. However, the company is now 
conducting a mail-order tea business in France 
and England from its Shangliai office, which is 
understood to have been brought about by the 
official control of tea in those countries. 


DUTCH EAST IXDIES TEA EXPORTS 
Java and Madura exported during the first 
three months of this year 5,302 metric tons of 
tea, 4,439 tons of which came to the United 
States. 
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WILL GLADLY SUPPLY ALL INFORMATION 


Java-Holland- America Trading Company 

(Java-Holland-Amerika Handels Compagnie) 

Importers of Java Tea 
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MAINLY ABOUT PEOPLE 


News About Men in the Trade at Work 
and at Play 


CLARENXE A. FAIRCHILD, of C. A. Fair- 
child & Co., 119 Front street. N'ew York, was 
elected vice-president of the New York Coffee 
and Sugar Exchange, on October 29, to fill the 
vacancy created by the election of Stephen A. 
Door to the presidency. Mr, Fairchild bought the 
Exchange seat of II. K. Fenskp on Octol)er 25 
for $3,2CO. 

JOHN E. KlN(i, of the King Koffee Konv 
pauy, Indianapolis, was in New York during the 
month, ostensibly on a coffee-buying trip. 

CHARLES L. Ml-EHAN, of the coffee linn 
of P. C. Meehan & Co., New York, is tiow a 
member of the New York Coffee and Sugar Ex- 
change. Mr. Meehan is one of the most popular 
coffee men in Front street. 

JOHN N. CREED, in charge of Carter, ^fecy 
Co.’.s package department in New Y'ork, re- 
turned late ill October from a six months’ trip 
among tea buyers in South America. 

M. H, GASSER, of the Gasser Coffee Com- 
pany, Toledo, Ohio, was seen in Eroiit street, New 
York, during October. 

C. H. PICKENS, of Paxton & CiHllaghcr Com- 
pany, Oinaiia, visited his business friends in the 
New York coffee district during the month. 

A. E. DIGMAN. of Cosset & Devers, Port- 
land, Ore., came East about the middle of Oc- 
tober to look over the coffee and machinery mar- 
kets on the Atlantic Coast. He visited the trade 
in New York and Philadelphia. 


OBITUARY 


George Conrad Cholwell 
George Conrad Cholwell, head of the tea brok- 
erage firm of George C. Cholwell & Co., New 
York, died October 9 at South Norwalk, Conn., 
at the age of 69 years. Mr. Cholwell was one 
of the oldest tea men in active business in this 
country, and was well known among factors in 
the Far East, Born December i. 1849, lie started 


his tea career with Stanton, Sheldon & Co., New 
York, in 186S. In 1876 he started his own busi- 
ness. In the following year he organized the firm 
of Hamilton & Cholwell, which in May, 1898, wa.s 
reorganized as Cholwell, Hamilton & Co., consist- 
ing of Mr. Cholwell, John F. Hamilton and E. .A. 
Nathan. This firm was succeeded later by the 
present partnership of George C. Cholwell & Co., 
which was composed of Mr. Cholwell and Mr. 
Nathan. 

Mr. Cholwell was a director of the Tea .Asso- 
ciation of the United Stat.cs of America, of the 
Lower Wall Street Business Man's Association 
and otlicr trade organizations. 


WiLsos Samtel Rich 

Wilson Samuel Rice, president of E. B. Millar 
& Co., Chicago, importers of teas, coffees and 
.spices, died at his home, Kirkwood avenue, 
Chicago, on September 
28. Mr. Rice was 
widely known in the 
national tea and coffee 
trades, having been 
connected with E. B. 
Millar & Co. contin- 
uously since he was 18 
years of age. He was 
l)orn at Becket, Mass., 
in 1864, moving to Illi- 
nois when a youth. 

He rose through the 
various house positions 
Wilson S. Rice of Millar & Co. until 
he became president in 
1913. ft was in that year also that he was chosen 
one of the directors of the National Coffee Roast- 
ers’ Association, in which organization he con- 
tinued to play an important part up to the time 
of his death. 

Mr. Rice is survived hy his widow and a son, 
Joseph YV. Rice. 


Milton W. Orme ‘ 

Milton W. Orme, salesman for Arnold Dorr 
& Co., New York, coffee importing house, died 
October 10 at the age of 52 years. Mr. Orme was 
well known in the green coffee business, along 
the Atlantic coast particularly, through his 
former connection as partner with the old coffee 
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smportiiiK firm of Sutton & VansHiit. of New 
Vork, and later with the Lowry Coffee Company, 
Philadelphia. 


Wiun R E. Cook 

Willmr 1 '.. Cook, manager of the import de- 
partment of the Vulcan Trading Corporation and 
ihe Vulcan Steel IVotIucts (.'ompany, Inc., New 
'i ork. died Oetolier 7 at his Staten Islanil home. 
He was 37 years old. Mr. Cook was at rme lime 
manager (jf a coffee i)lant:ttion in Mexico, later 
in the coffee department of W. R. Grace & Co., 
N’ew \'ork, and prior to his connection with the 
Vulcan Trading: Corporation was manager of tli*; 
impiirl department of Gaston, Williams & Wig- 
more. 

.\l.F..N.\X|'KR C.\MI'l!ll.l. 

.'Mexaiuler Cam))hell, senior memher of .Alex- 
ander Camphell & Co.. Cliina tea exporters, 
Shanghai, died Octoher 18 at St. Hrannocks. East- 
fourne. hingland. 

PURE FOOD LAW VIOLA ITONS 

Notices of Judgments Under the Food an*d 
Drugs Act Issued Recently by the 
Department of Agriculture 

'^llE I’nited States Department nf .\giiculture, 
* llureaii of Chemistry, recently issue<l the fol- 
lowing notices of judgment under the Ia»od and 
Drugs Act: 

\ .\XI1.1..\ leXTK.XCT 

Vanilla extract labeled ‘‘Prime Vanilla ICxtract. 
made from the c.xtractive maiici of prime vanilla 
beans and swcctenctl with cane sugar, aged in 
wood, made hy the Hudson Mfg. Co., V. S. A.” 
.\dulterated with imitation vanilla extract and 
nii.shranded. in that the label represented that the 
article was geiuiiiie vanilla extract. Shipped hy 
the Hudson Manufacturing (.'ompany, Chicago, 
about June z\, \<)\2. Plea of gui!t>L line. $50 
and costs. 

CoMi'iu’xn V.\\n.L.\ 

L'nmpotmd \aniUa labeled in part. “Compound 
V'anilla, * * Adulterated with vanillin and 
couiiiarin and mishraiulcd, in that the label was 
fal.-^e. Shipped hy John X. Hickok & Son. Xew 
York, on September 12. 1914. Plea of guilty; 
tine. $25. 


Olive Oil 

Olive oil labeled in part, ‘‘Specialty Lucca Oli\ e 
Oil, Extra i Callisto Francesconi Lucca, Italy. 
* * * .Adulterated with at least 25 per cent 
cottonseed oil and misbranded, in that the state- 
ment “Olive Oil" was false. Shipped by J. 
Marcus, Xewark, X. J.. 011 or about Xovember 17, 
1915. Decree of condemnation and forfeiture; 
released on $900 bond. 

FKpni;k 

Pepper labeled in part "Strictly Pure black 
Pepper. * * * .Adulterated with pepper shells 
and niisbrandcd, in that the label was false. 
Shipped by C. V. Blanke Tea &. Cotlee Company. 
St. Louts, October 15. 1914. Plea of guilty; fine, 
$G) on three counts. 

Coi-FI'E EsstxcE 

Misbranding of "Ploto's Es.scnce Coffee,” 
shij)pe(l by George Floto’s Sons. Brooklyn, X, V. 
Product found to be a mixture of roasted cereal 
and sugar or molasses, and labeled so as to mis- 
lead purchasers into the belief that it was essence 
of coffee, when in truth it was not. Plea of 
guilty ; line, $io. 

“Chicorin'e” 

Misbranding and adulteration of '‘Chicorinc,” 
shipped by the Kioto Chicorine Company, Xew 
York. X. Y. Misl)randed liecause label indicated 
that product contained chicory, when in truth it 
did not. but consisted largely of charred cereals. 
Pica of guilty; fine, $23. 

CoEFKi-: 

Adulteration of colLc, shipped by Abe .\aeii, 
Indianapolis. Inch Coffee chaff had been substi- 
tuted in part for coffee. Plea of guilty; fme, $25 
and costs. 

Coffee .shipped hy the Kclhim Coffee Mami- 
faeturing Company. Kansas City. Mo., fovmd to 
he adulterated with chicory and misbranded, Plea 
I'f guilty : fine, $20 and costs. 

Pfppkr 

Pepper shipped liy Hudson & Gram Company, 
Portland, Ore., and lahtlcd in part “H, & G, Brand 
Pej)ptT,“ found to he adulterated with sand and 
added pepper shells and mishranded. Plea of 
guilty : fine. $20. 

Pepper shipped by the Xewton Tea & Spice 
Company, Cincinnati. Ohio, found to be adulter- 
ated with pepper shells and misbranded. Plea of 
guilty ; fine, $6co. Another shipment of pepper 
iiy this company was found similarly adulterated 
and condemned and sold at public auction. 

Black pepper labeled in part ‘‘Banquet Brand 
Ground Black Pepper. McCormick & Co., Balti- 
more. Aid.,” found to be adulterated with pepper 


Thos. P. Monahan 
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shells and misbranded. Condemned and de- 
stroyed. 

Oil of Lemon 

Oil of lemon labeled in part “Magnus & Lauer 
* * * Oil Lemon * * * 1.^9-141 Fremont 
Street, San Francisco. * *” Found to be 

adulterated, in that washed lemon oil and other 
essential oils had been substituted in part for 
lemon oil and misbranded. Plea of guilty; fine, 
$25. 

Terpeneless Extract of Lemon 

A product labeled in part “Terpeneless Extr.ict 
of Lemon. * * * Gray-McLcan k Percy, 113- 
115 Fourth Street, North, Portland, Oregon,” 
found to be misbranded and adulterated with an 
artificially colored and diluted hydroalcoholic 
solution of citral. Plea of guilty; fine. $rco. 

Vanu.la Extract 

Vanilla extract labeled in part “Pure Extract 
Vanilla Bean, manufactured by Dr. N. II. Shearer 
& Co., York, Penna,” foun<l to be adulterated with 
alco'hol,^ water, sugar, coloring matter and not 
containing any appreciable amount of extract of 
vanilla bean. Pica of non intli: fine, $5. 

Tfa 

Tea shipped by the Consolidated Tea Company, 
New York, N. Y.. and labeled in part "White 
Lily Ceylon Tea/' found to be adulterated, in that 
it contained a combination of either Ceylon or 
India teas, possibly both, together with approxi- 
mately one-third of Congou tea and misbranded. 
Plea of guilty; fine. $25. 

Cocoa 

Cocoa shipped by the Meyer k Carmody Im- 
port Company, Hoboken, N. j., and labeled in part 
"Jersey Pride Brand Cocoa,” found to be adul- 
terated with cocoa shells and misbranded. Con- 
demned and destroyed. 

Cocoa shipped by T. M. Duche & Soils, New 
York. N. Y., found to be adulterated by at least 
14 per cent added cocoa shells. Condemned and 
destroyed. 

Gelatin 

Gelatin ‘shipped by Armour & Co., Chicago, 
found to be adulterated with copper and zinc. 
Released to claimant on payment of costs of pro- 
ceedings and execution of a $500 bond. 

Alimentary Paste 

An alimentary paste shipped by the Seattle 
.Macaroni Manufacturing Company. Seattle, 
VVa.«ih., and labeled "Venetia Brand Supreme 
Quality Italian Style Lasagnette,” found to be 
artificially colored to conceal its inferiority and 
misbranded. Plea of guilty; fine, $50. 


MARKETS OF THE WORLD 


Latest News Letters from Staff and 
Special Correspondents in Foreign 
and Domestic Trade Centers 


INDIA’S FOREIGN TEA IMPORTS 

Planters Want Protection Against Java and 
Ceylon Competition in India, and Pro- 
test to Their Government 


ISPECIAL correspondence] 

Colombo, Ceylon, Aug. 10, 1918. 
'^HERE is much bitterness in India over the 
handicap to the industry by the considerable 
imports of foreign te.a. The feeling has been 
given vent to by the Central Travancore P. A. 
(Planters’ Association) held last month. Only 
a portion of the tea produced in India is exported 
under the control scheme, and the balance has to 
find a market locally. The Indian Tea Associa- 
tion imposed a special cess to be expended in 
popularizing Indian tea and finding markets for 
it. The war has practically stopped its Cess Com- 
mittee operations in America, Canada and else- 
where. The only country the committee is work- 
ing in is India. 

The commonweallh government came to the 
relief of the Indian lea industry by prohibiting 
the import of Java teas in order to find a market 
in Australia tor British-grown teas from India. 
It would have been thought that the Government 
of India would have been only too ready to do 
the same themselves. But the trade returns con- 
tinue to show large imports of tea into India. 
Much is Ceylon tea; but much is from Java. In 
the case of Ceylon the object'on is due to the fact 
that imports of Indian tea into Ceylon are taxed, 
while the Government of India refuse to impose 
a similar tax on Ceylon tea imported into India. 

With regard to Java the objection is to a 
foreign-grown competing with a British-grown 
product The Government of India said they did 


P H O S P H AT E 

For Baking Powder «nd Prepared Flour 
PROVIDENT CHEMICAL WORKS 

0«M and Worku 8M1 IDAHO AVENUE, ST. LOUIS Branch Oaciai NEW YORK, CHICAGO 
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^/>e TIN CANS JOIN the ARMY 

TKe remaining Tin Cans have been drafted for overseas duly. 
They have gone to help lick the Hun. 

Never in recent years have they been so hard to get hold of. 
Never have they been in such great demand. Never has their 
price been so high. 

But Uncle Sam needs them more than do the rest of us at 
home. So the Government has ordered that, n)/ierever phys- 
ically possible, all food products shall be packed in some 
other kind of container. 

What are you going to use in place of Tin? 

Have you considered and investigated Vhe UNION 

DUPLEX BAG. 

Food- Packers have come more and more to use our Fancy 
Duplex Bag because of its clean-cut attractiveness, and be- 
cause it so adequately fulfils the requirements of a good 
food-container. 

UNION BAG & PAPER CORPORATION 

(Name of the N e a r e e t Selling Agent upon requett) 
PRINCIPAL OFFICES - WOOLWORTH BUILDING - NEW YORK CITY 
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nut propose to take any action, as the (jiianlily of 
Java tea imported was neglijiible. The subject 
is coming up at the coming annual meeting of 
the United P. A. ( Planters' Association) of 
South India at Madras shortly. During 1917 no 
less than 7,271,092 pounds of tea, valued at £293,- 
H8j, were imported into India to compete with 
the local product. C. 0 . 


HELP FOR PORTO RICO COFFEE 

National Association of Coffee Growers Wants 
a Tariff or Excise Duty Imposed on 
Foreign-Grown Product 

fpKOM A ST.M-F ("ORKKSPONDKNtI 
San Ji AN, PoKin Rico, Oct. 11, 1918. 
P\UR!N(i tile ]):ist week the annouiiceinent that 
^ Porto Rico coffee had reached J45<i heartened 
and^chcrrecl up the growers here, who have com- 
menced to de.spair of success crowning their 
agitation for a taiitT or excise duty on foreign 
product. Memhers nf the National .Association 
Ilf ColTcc Growers have confessed, however, that 
the prospect of getting Congress to put a duty 
nu I’oreign-grown entfee is very small. Still the 
liropaganda will imt he ahHiiduiied as long as 
there is the slightest chance of gaining the end 
sought 

A full statement of the Porto Rico growers’ 
case for a protective tariff was made recently hy 
X. Mariani, of Ponce, in a letter to Resident 
Commissioner Ciirdova Davila. 

.Mr, Mariani points out that since 1 lawaiian cof- 
fee growers find them.selves in the same economic 
conditions as the Porto Rican, the two islands 
should make common cause. Next the writer 
calks the Resident Commissioner’s attention to the 
fact that though living under a system of protec- 
li<m from which practically all other industries 
receive a great heiiciit. the colTev men receive 
nothing, while their product is subjected at the 
present time to especially severe difficultie.s. Since 
coffee growers, and all engaged in the coffee in- 
dustry. arc forced hy our protective tariff to con- 
tribute to the wealth of those engaged in other 
iiulustric.s^ for instance, it would seem as if the 
former were being done grave injustice. Mr. 


Mariani's third point is that Porto Rico coffee 
ought not to have to wait for the reopening of the 
enemy markets of Austria, Germany and Bul- 
garia to find profitable sales. 

‘‘Do you not consider it regrettable,’' he asks, 
“that while Porto Rico is read)- to shed its 
Idood, and may yet shed it in Europe, we may 
have to seek an enemy market to sell a Porto Rico 
product?’’ 

This is not eiitirc-ly a sentimental question, the 
writer maintains, but iu the post-bellum economic 
arrangements it may he a practical one. Nothing 
would be more appropriate than to have the 
.American market, because even though this was 
brought about by a preferential tariff, it would 
be no way different from the duty of $2 a quintal 
on foreign rice which in the beginning of the 
•American occupation forced Porto Rico to con- 
sume the I^uisiana product. 

Mr. Mariani believes increased pay for laborers 
means a greater strain on the producer, and 
unaided coffee will in time he unable to survive. 
The objection that a tariff or excise tax on foreign 
coffee in favor of Porto Rico would he unjust 
<liscrimination against South .American countries, 
above all Brazil, with which we wish to cultivate 
good relations, is de:iic<l Ity Mr. Mariani on two 
grounds. First, he says a tax on the foreign 
grown product is not making discrimination hut 
simply a just preference for a national product 
III the second place, Porto Rico deserves such 
treatment, because the island is one of the best 
customers of the l.’nited States, buying 90 per 
cent of her imports there and shipping her ex- 
ports to the same place, whereas the South ancl 
Central American countries bm all they possibly 
can in I'.urope. Harwood Hull. 

HOW TEA PLANTERS APE FARING 

One of tile first of the British tea companies 
to issue its annual report is the Lebong. Cover- 
ing, as the report does, a period of such an ex- 
ceptional character in the history of the industry, 
it is of more than customary interest. If tile 
result of this company proves a trustworthy guide 
the effect of these varying influences has been less 
serious than had been feared in some quarters, 
for the profits for 1917 are returned at $98,135, 


PUREST AND BEST BAKING POWDERS 

Cream of Tartar and Pure Phoaphate 

Buyers Private Brands at Attractive Prices 

Also High Grade Cocoas under Private Brand* 

MANHATTAN BAKING POWDER CO., 264 Spring St., New York 
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“CANWOOD” 
FIBRE CANS 

TIN-TOI’.AND-IIOTTOM 

•THE TIN CAN'S ONLY RIVAL " 

For Sirmnllu Appcdroiice iiud Keeping QniiUlics 

SANCTIONED BY WAR INDUSTRIES BOARD 

A letter from tlic War Industries Board, (Fibre 
board and container section) dated October 7, 1918, 
says: “ It is tint the desire of this section to eliminate 
the use of the tin top and bottom container. We 
rather encourage the use of such containers, as it 
is our 0 ])inion from general observation that all 
types will be needed to meet the demand made by 
the substituting fibre for (in containers.” 

These containers have been in general use for Tea, Coffee, Spice, Cocoa and 
Dry Products for over 1.') years. They are damp, dust and grease-proof. 

Capacity, up to 5 lbs. and lOlbs. Slip cover, Friction tops, Sifting tops. 
Screw caps. 

Square and Oblong Shapes; also Round 

Delivered labelled and ready packed in standard fibre or wooden shipping 
cases, if desired. 


THE CANISTER COMPANY OF NEW JERSEY 

PHILLIPSBURG, N. J. 

New York OflSce 

17 BATTERY PLACE 
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against $80,475 for the preceding twelve months, 
and, including $36,500 brought forward, there is 
an increase of over $30,000 in the disposable bal- 
ance. 

The results, however, hardly admit of a 
fair comparison, for in the previous report the 
directors forecasted a further dividend payment 
should the sale of tea then on liand prove re- 
munerative. This was evidently the case, a sum 
of $38,205 figuring in the revenue account as the 
difference between the amount at which this sur- 
plus stock stood in the balance sheet and the price 
it ultimately realized. The board accordingly de- 
clared the balance dividend in question, and in 
addition interim and final dividends of 5 per cent 
each, together with a bonus of 5 per cent, making 
in all 20 per cent, though as 5 per cent was on 
account of 1916 the year’s distribution must be 
set down at 15 per cent. Including the balance 
dividend the return for 1916 was 20 per cent. 
Reserve fund against excess profits is credited 
with $35,000, against $[5,000, and $.34,045 is car- 
ried forward. Costs were higher at 16.30 cents 
per pound, while the price for the tea sold de- 
clined by 2.22 cents to 23.78 cents. Profit being 
thus appreciably lower at 7.48 cents the larger 
earnings were evidently due to the deferred sales 
alluded to. T. R. 


CEYLON TEA F.XPORTS DECLINE 
Tlic great decrease in shipments from Ceylon 
to the United States during the second quarter of 
1918 is generally attrilmted to the rulings of the 
.American War Trade Board. The total amount 
of Ceylon tea shipped to this country in the period 
stated was 3,601,610 pounds, as compared with 
5,401,529 in the corresponding period of 1917. 
Tea waste exports also declij»ed. from 378,910 
pounds in the 1917 quarter mentioned to 105,0.39 
pounds in the 1918 period. 


THE BAHIA CACAO CROP 

The 1918-19 Yield is Not Expected to Ex- 
ceed Last Year's Production. But Planters 
Arc Pessimistic Over Outlook 

[spec ial correspondence] 

Bahia, Brazil, Aug. 19, 1918. 
'^IIE statistics for the crop year which ended 
^ in April show Bahia’s cocoa crop for 1917-18 
to have been 800,678 bags of 132 pounds each. 

it is estimated that the yield for 1918-19 will 
not he over 800, wo bags. The crop is of good 
quality, hut is rather backward. The trees in 
some sections have been attacked by a small in- 
sect which affects their production. The Goveni- 
lueul is co-operating with the planters to rid the 
district of this pest. If proper steps are taken 
it can be overcome. The receipts to date for this 
\ ear have been 104,801 hags. 

Probable receipts from August to December are 
placed at 550,000 bags. Deducting the quantity 
which may be allowed to l;e imported into the 
United States and the exports to South American 
countries and to other parts of Brazil, will leave 
u stock here of about 350 , (kx: bags. It is reported 
that I'Vance^iiifill permit the importation of 100, - 
000 bags, and that the Brazilian Government is 
arranging a steamer to transport this cocoa. 

Superior cocoa, in storage here, will become 
weeviled aljout ten months after it is placed in 
a warehouse; regular (goodi cocoa will go bad 
in about six months. Many planters think that if 
tile existing situation continues, with practically 
no outlet for the crop, it will not pay to harvest it. 

A. G. C. 


COCOA IN COCHIN CHINA 
.A correspondent in Madras, India, states that 
experiments with cocoa seedlings arc to be un- 
dertaken by a rubber company in Cochin China. 


When in the market for bulk coffees let us 
quote and submit samples. 

A lar^e assortment of quality coffees to 
select from. 

B. FISCHER <a CO., Inc, 

IMPORTERS 

Tea—Coffee—Spice— Hice NEW YORK CITY 
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Lincoln Said You Couldn’t Fool All 
Of The People All Of The Time 

Many claims are being made for the cheap types of paper containers, cartons, 
etc., which cannot be substantiated in practice. A carton or spiral tube surface- 
coated with paraffin or surface-lined with parchment will absolutely not hold 
and conserve aromatic products such as colTee as compared to tin cans. 

Packers of packaged coffee who think otherwise are only fooling themselves 
and possibly (for a short time) the consuming public. In time a reaction is 
bound to come and the good will value attending the brand of coffee imperfectly 
packaged be seriously injured. Coffee quickly goes stale in such packages. 
Mrs. Consumer may not know the cause hut she will remember the name of the 
brand that failed to satisfy and quickly change her allegiance to one that does. 
■ A natural query to such coffee packers is “if the proper conservation of your 
product on the grocer’s shelves and in the consumer’s kitchen cuts so little 
figure why did you ever use tins?” 



is the trade name of a package that is practically a duplicate of a tin can ex- 
cept the Napacan is made entirely of paper. It is manufactured under a scien- 
tific process involving a real principle by which its impervious qualities are built 
into it. For products for which it is suitable the Napacan is just as impervious 
as tin, in fact better in many cases; for instance the Napacan doesn’t sweat. 

Another achievement involving a principle is the "Hermetic Seal” closure 
which is especially recommended for Coffee. This closure is far superior to the. 
tin slip covers. 

In appearance the Napacan is truly the "package beautiful” and here again 
its beauty is “built into” it, no pasted label to get torn. Its handsome appear- 
ance can only be destroyed by destroying the package itself. 

The "Best Looking Package” strongly influences Mrs. Consumer and means 
much on the grocer's shelves. The Napacan is a decided asset to your sales and 
advertising department. 

THE PRICE 

is under the cost of a tin can, the package the Napacan competes with. Com- 
■ parisons are not odious to the Napacan. We will gladly pack some of your coffee 
in Napacans for a comparative test with the same coffee packed in the cheap 
forms of paper containers and in tins. Then let the “ cup test” prove the result. 

To packers whose output is sufficiently large and who so desire we will lease 
machines on a royalty basis enabling you to manufacture your own Napacans. 
In this way you obtain a remarkable can (for coffee, baking powder, etc.) at a 
very low cost and your packaging problem is pennanently solved. 

Napacan catalog, samples, etc., on request. 

NATIONAL PAPER CAN COMPANY 

576-598 Clinton Street MILWAUKEE, WIS. 
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PUERTO CAREI.lirs CACAO TRADE 

\ SPF.( lAI. CORREShiNDKN'CHl 
Pl'ERTU CaBEI.I.O. VfA’KZL’EI.A, 12.— The 

export of cacao from Puerto Cabcllo lor the first 
eight months of 191H was 3,798.920 pounds, as 
compared witli 5.407,720 pounds for the cor- 
rcspondiiiR i)erio<l of 1917. The decline in pro- 
duction has pr(d)al)ly not hecn so great, however, 
as would appear from the exports, as consider- 
alile (piatitities have been shipped to La Cuaira 
for ultimate cxportaticjn to I'rance, 

Exports from this port during 1918 have been 
almost entirely to the United States. Prices have 
been very low, reaching a ininiimiin of ahoul 
8.7 and 7.7 cents per pound for the first and 
second grades. resj)ectively. Very recenliy there 
has been a sharp recovery to u.3 and 10.9 cents, 
on account of unexpected opportunities of ship- 
ping to France via Martinique, so that local prices 
have actually been higher than those in Xew 
\ ork. This is due to the very small stocks ex- 
isting in tlie country. E. A. Jf. 


GUADEI.OUPE PLANTERS ORGANIZE 


company has already established relations with 
the Sociedade Iniportadora de . Cafe Lda. of 
1 -isl‘oii, which imports Brazil coffee direct through 
its branches in Sao Paulo and Rio de Janeiro, 
the Sociedade de Conservas de Peniche Lda., 
packers of sardines in oil under the brand name 
of “Appetituscs," and the Empressa Tartarica 
Porluguesa l.da., dealers in wine lees and argols. 
Alberto Rocha is secretary of the company, with 
<iffices at Rua dos Douradores, 83. Lisbon. 

A XEW DUTCH EAST INDIAN PAPER 

“The Dutch East Indian ' Archipelago * is the 
name of a commercial monthly review published 
in E.ngUsh at Biutenzorg, Javi. J lie first number 
appeared in June, 1918. and was devoted to ex- 
piirt and import news and statistics. 

SO.ME COLOMBIAN COEEEE EXPORTS 

l-ast year 11.807 metric tuns of coffee were 
shipped to the United States through the Pacific 
port of Buenaventura, which tap.s the ricli State 
of El Valle in Colombia. 


Some of the principal agriculturists ol Guate- 
luupc, among whom arc several coffee, cocoa and 
vanilla interests, have organized the Syndicat 
Professional Agricolc <le la Guadeloupe cl De- 
pendances. for the purpose of promoting the iii- 
UTC.sts of planters and exporters, as well as allied 
industries in that country. Emile Isaac. Point a 
Pitre, Guadeluiiiu', is the secretary. 


A NEW PtlRTUGUI-.SE COEI-EE 1 -iRM 
In preparation for aftcr-the-war trade the 
Sociedade Portuguesn Importadora and E.xporta- 
(lora Lda, iPurtueuese import Si Export Com- 
pany) has lieen fwrnicd, with head offices in 
Lisbon, to carry on a geiicrai merchandise busi- 
ness. specializing in teas, coffees and cocoas. The 


Paper Cartons 

"THE HIGH ORADE-WAYNH QUALITY" 

FOR 

Coffee, Tea, Spices, Dry Foods 

-PROMPT SERVICE- 

WRITE FOR PRICES TODAY 

FT. WAYNE BOX CO. 

FT. WAYNE, IND. 



AUSTRALIA LIMITS TEA IMPORTS 
Only 20 per cent of the foreign teas imported 
in 1917-1918 will be admitted to .Australia in the 
future, according to an announcement made 
recently by the Commonwealth Minister of 
Cu.stomp. 


COFKEE FROM HONDURAS IN 1917 
During 1917 Hondura.s exported ^06,827 pounds 
<»f coffee to the United Slates. ])i 1916 the total 
was 395.264 pounds. 

CACAO FROM NETHERLANDS INDIA 
Java and Madura exported 118 metric tuns of 
cacao to the United States during the first quar- 
ter of the currcr.t year. 
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CHICAGO NEWS LETTER 


Activities of the Trade in the Windy City and 
Vicinity as Seen by Our Own 
Correspondent 

fl'KOM A STAKl' LOKHESrDNDF.NT] 

Chicago, Oct. 2(i, 1918. 

^ !UCA(i() ttn merchants have to a large ex- 
^ tent anticipated their needs, and as a result 
there now is little activity in the market here, 
according In leading brokers, who declare that 
tlio.se merchants wlio do find it necessary to buy 
are buying light. They fed, it i$ declared, that 
prices cannot go mucli higher. A drop in Japans 
was followed by a quick recovery. 

The Government's action in turning over all 
ciilTee shipping activities to the Sugar Equaliza- 
tion Board met witli liearty approval here. It 
is. believed that the Board will make allotments 
of colTee along the same lines as it has dealt 
with the sugar situation. 

.\t a meeting (H' the Chicago C'diee Ro.isters' 
.\ssociation, Harold Almert, of tlie Fuel Ad- 
ministration, explained that at present there 
would he no discrimination againsf cuffec roasters 
who dill not chau.ge from coal to gas. He prom- 
ised that every effort would he made to provide 
antliracitc coal to roasters, and that orders to 
thi.s effect had been issued to coal dealers. 

After pointing nut the slej's taken in the recent 
investigation by the Administration as to the 
feasibility of using gas. Mr. .Mnu-rt said: 
liave estimated the total amount that has to be 
exiiendcd to equip for gas and the total amoiini 
of fuel conserved by such expenditure, and on 
that h;isis believe that it would be unreasonable 
to a.sk every coffee roaster to change to artificial 
gas.*’ He added that it 'would he .greatly ap- 
preciated if those who couhl use gas advantage- 
ously would make tlic change as soon as possible. 
Tin cans are being satisfactorily replaced in 


(liicago hy fiber an<l paper cartons. In the 
iipiiiion of several [lackcrs. these cifitons, when 
sealed with wax paper, give most satisfactory 
results. E. J. Costello. 

h'KER PORT FOR SAX FRANCISCO 
'I'he advisability of making San Francisco a 
free port was recently pointed out by the Qiam- 
ber of Commerce of that city. x\mong the ad- 
vantages claimed are; A tree port would free 
incoming sliii)s from present exactions of custom 
house regulations, insure prompt docking and dis- 
charge of cargoes, permit bonded cargoes to be 
unloaded at will, and generally make business 
easier for merchants, importers, exporters and 
sbipjhng iiilercsts. William Kent. Congressman 
uom California, and a member of the United 
States Tariff Commission, is pushing the matter 
in W ashington. 


cha.\'(;ks in j. c. whitxev company 

The recent <leaths of J. C. W'liitncy and G. A. 
Brecher. of the J. C. Whitney Company, the 
tea importing house, has brought about certain 
changes in the official personnel of this firm. At 
the annual meeting of stockholders two new 
directors were elcctcil, I'.dward J. Hazen and 
W, George Powers, hoili of whom have been 
with the lirm for a munber of years. The other 
i>fficers are C. 1 C .\t\vood, president; Fred A. 
Grow, vice-president and treasurer, and E. M. 
Boll, secretary, 

'I'he Eastern end of the business has now been 
divorced from the Western, Mr. Powers being 
in charge (T the Eastern oifice, with headquar- 
ters at 8 ’ Wall street. New York. The Western 
headquarters are at 437 West Ontario street, 
Chicago. 


During the first quarter of 1918, Java and 
Madura exported jgg metric tons of coffee to 
the United States, no tons being Liberian coffee. 


U. S. BONDED AND FREE STORAGE SPACE 

FOR TEAS, COFFEE, RICE, GENERAL MERCHANDISE 

ANCHOR WAREHOUSES, Inc. 

231-241 EAST 47th STREET and 887-9 SECOND AVENUE 

NEW YORK CITY 

St«cl an<l Concrete Fireproof Buildings. 12Q,000 Sq. Ft. of Storage Space. Large Lota a Specialty. 
Two Immense Elevators. Quick Service. Reasonable Rates. Large Shij;>ments can be sent to 
ua by Lighters pia the 47th Street East River Pi*r — Just a block from our Warehouses. 
Reserve Space now — ^Telephone Murray Hill B831 



\U'n-mhcr. iqi8 Tlli' TKA AXl) CDl'I-HI' TKADl'. JOl'RNM, ' 475' 


PAPER CONTAINERS 
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Send for Samples and Particulars. 


Single Service Package Corporation 

of America 


No. 1 Madison Ave., New York 


f New York City 
Factories! Yonkers, N. Y. 
i Chicago, 111. 
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NEW ORLEANS LETTER 

News of the Trade in the "Logical Port" as 
Gathered by Our Own Conespondcnt 

New Orleans, Nov. i, 1918. 
coffee and tea allied trades are about in 
^ the most stagnant condition ever known, 
'fhere still is a reasonaiile supply of coffee on 
hand, though very much “shot up” as to grades, 
and no prospect at present ol additional im- 
ports. Inquiry among importers and dealers 
shows that they are more interested in getting 
their employees through the infiiienaa and keep- 
ing their organizations together than in anything 
else They report greatly reduced trade. Efforts 
are conlinerl largely to keeping old customers as 
well supplied as possilde. 

The coffee roasters have 1 ‘ecn able to keep on 
hand a fair supply of green coffee, and state'l 
that they are aide to mniiUain their business rcas- 
onahly well, hut importers and dealers are hardly 
trying to do much. 

President Casanas and Secretary Toms^ of 
the National Coffee Roasters’ Association, are 
going aiiead with plans for the annual conven- 
tion, but have ha<l some doubt as to whether it 
may not have to he postponed on account of 
inllnenza. 

The visible supply of coffee in New Orleans 
no wis aljout the smallest on record, though there 
are some pri\'atc stocks. The visible sui)ply is 
about 75TOO hags. Sales have been small an<l 
deliveries so light that the stock has not been 
wiped out completely, as it would have been 
with ordinary trading. 

The coffee trade is awaiting the settlement of 
tl^c problem of Government control, the brazil 
situation and the war conditions generally, and 
hoping that with a complete surrender of the 
I entonie enemies tlicre will he a boom in tradini?. 


The effort of the coffee committee of the Board 
of Trade to secure additional ships for New 
Orleans to bring coffee from Brazil has not been 
abandoned, but no definite results so far have 
been reported. The Liberty Loan, the influenza 
and the necessity for use of all shipping possible 
for Europe have checked the movement, and 
the dealers here are patriotic enough to be glad 
to help the Government, though claiming that 
where coffee is imported at all it can be handled 
cheapest and quickest through New Orleans. 

E. K. Pklton, Sr. 

THE NEW YORK MARKETS 

Special Market Reviews for "The Tea and 
Coffee Trade Journal" 

New York, Nov. 4, 1918, 

O UKFEE traders here agree that at no time 
within their memory has the market been 
in such a condition as during the past two weeks 
or more. They lay the cause to the several Gov- 
ernment regulatory orders and suggestions that 
have come out of Wasliington during the month, 
and that more are expected. A prime cause was 
the Government's stopping of Coffee Exchange 
trading, and the later order to liquidate all out- 
standing contracts in futures. 

This last order has served to lessen the strin- 
gency in the spot market, although it is claimed 
that it will have little effect on the scarcity of 
Santos grades, because of the coffee that will be 
released about 60 per cent is Rio growth. How- 
ever, the situation is still in a state of flux and 
not subject to dependable prophecy at this time. 

Mtlds have been in great demand as substi- 
tutes for Santos coffees, which have been prac- 
tically imobtainable. In fact, almost any growth 
can find a ready market now. Interior buyers 
are expected soon to come into the market again ; 
one well informed broker declares that they can- 


General Can Company 

Tin and 

Fibre 

Sixteenth & Can«I Sti. 

Chicigo, 111. 
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How do your products arrive— Over There ? 

Manufacturers of foods and allied products arc exporting today where formerly 
their output was utilized for domestic consumption. They are therefore, con- 
fronted with problems in wrapping and packing that are entirely new to them. 

As Diamond-F. Protective Papers are made to protect products from contami- 
nating influences of various kinds, there is surely one that can settle this more 
or less vexing problem for you. 

If you are in .need of papers that are waterproof, airproof, greaseproof, and 
alkahproof, get working samples at once of 

l>iamon<i*F Protective Papers 

GUissine Greaseproof Vegetable Parchment Parchmoid 

They may be had in sheets, rolls, 
and circles. All are pure cellulose 
and free from oils, chemicals, waxes, 
metals, etc. 

Ask your jobber or write 
direct to us 

Diamond State Fibre Company 

Bridgeport. Pa. (Near Philadelphia) 

A Mark of Quatity AUo makers of Diamond Fibre— 

A Sign of Service “A Remarkable Material” 




This well known 
product sets there 
looking just as fine as 
whenitleftthe factory 
because wrapped in 
DIAMOND-F 
GLASSINE. 




High Grade Paper Cans 

for the packaging of Coffee, Tea and 
other Dry, Liquid and Semi-Liquid 
Foods. 

Fine appearing, durable, water-tight, 
odorless and tasteless. 

The superior appearance and construc- 
tion of "Sealright” Cans, attract im- 
mediate attention wherever shown. 

Write for Samples and Prices 

SEALRIGHT CO., INC. 

FULTON, N. Y. 



UuyjM vegetable parcbnient or 
''V waxed pwers or auy other paper as a 
prulMtioofor fooda or some other product that 
requiree a protective wrapper— lonk behind 
the paper itaelfl CoDaider the service it 
readm. Think how it SAVES food for 
humanity. This food which, without pro- 
tective wrappere would be wasted, is really 
what you are paying for. 

V^etable parchment and wsxed Bhcets are 
"Papera that Save” in two seiiAea of the 
woro— they save the product they enfoldl— 
they save iheir own mil In these abnormal 
tinws we can’t promise to ship by return 
frciRbt — but you oufcht to know about vege- 
tal^ parchment and waxed papers for you 
will them in the great economy era after 
the war. 

KalamBzo» Yefelable Parcbmeot Co. 

Kaltmacoo, Michigan 



When Writing Advertisers, Kindly Mention The Tea ano Coffee Trade Jouinai 
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not have more than forty days’ supply and must 
more in the near future. 

The clearances to the United States from 
Brazil diiring October were small, hems only 
147.OCO hags, of which 109,000 Im^is were Santos 
and 38,000 1 ags Victoria. The small clearances 
naturally decreased the ^isil'le supply of Brazil 
coffee for the United States, which is now re- 
ported as 1,250,832 ha'2s, being 1.318,802 hags less 
than last year and haiis lc.ss than two 

years ago ; 380,00c hags of the visible is alWat. 

The tea market closed tiie month in the same 
state t)f lethargy wliich has characterized It for 
some time pa.st. Prices on all lines, excepting in 
a few instances of Javas, were holding firm, with 
practically no in(|iiiries beyond immediate re* 
quirements, Both buyers an<l sellers seem to he 
willing to await the outcome of armistiee and 
peace negotiations I)efore stirring up the market. 
.M ont the most active line was Java tea. 

.Spices continue quiet, although there seems to 
Ih' an air of expectancy, wliicli is reflected in 
iiervoii.s movements «»f prices and im|iiirics. .Ml 
stocks are low here ami little is cuming in. 

PKi‘i‘KKs— Little laisiness has been reported, and 
prices are unaltered, ('i.ovrs— A slight revival 
in interest has been »Kilice<I. I’imknto — .\ ten- 
dency to unload has been seen in some quarters, 
hut buyers do not seem intercsteil. Cas>i.\s— 
1 he demand Is largely by jobbers. Selecte 1 
broken Chinas are said to be plentiful in the large 
centers of the country, Xi iMWis— This market 
has been featureless for some lime. M.uk— S up- 
plies are quite low and (hvimlling ; prices are 
linn. (iiN'cF.K.s — St'K’ks continue to go lower. 
Little price change is expected. 


the import of Hayti coffee. It is claimed that all 
the licenses for the available tminage have been 
secured by two New York firms, and that this 
situation has resulted in higher prices and an 
injustice t<» other dealers in llayti coffee. Two 
meetings of ilie Haytian coffee interests have 
been hel l and a committee appointed which has 
submitted a brief to \\ ashir,gion. I'hc members 
of the committee are; bl. >rann; of bf, Mann 
& Co.; W. I^aman, of \\’. Leaman & Co.; G. 
Kcil, of William Schall & Co.; J. L. Ldsoii, of 
John Burns & Co., and (). Hutlinger, of blut- 
linger & Struller, all of New York. 

WISCONSIN COI-FErMEN EIM'XT 
.Mii.w.m ki K. Wis.. Oct. 14, iQiS.— .At a meeting 
October 8 the Wisconsin .Association of Coffee 
Roa.sters and Jobbers elected the following offi- 
cers: (icorge A. Grossman. William Grossman 
C<niip:niy. president: J. I). Godfrey, E. R, Godfrey 
& Sons Company, vice-president: Otis Tindall, 
Tindall, Kolbe & McDowell Company, secretary, 
and {■'. A. Stevens, Rouiuly^ Peckham & Dexter 
Coinpai:)', treasurer. 

N1-:W KIND OF CMOCofATE FOR ARAbY 
A recent report from I-ondon stated that the 
Aimrican Red Cross Ls giving the Yankee 
soldiers chocolate bars which contain three other 
foods— nuts, raisins and shredded wheat. One 
package i.s said to equal in food value either 
two eggs, a i)ig glass of milk, two lamb chops, 
two helpings of beans, two plates of clam chow- 
der. two f)ake(l potatoes, three apples or two ordi- 
nary ciqis of custard. The chocolate is produced 
by the Reed Giocolale Company. Buffalo, N. Y., 
and is distributed gratis to the soldiers. 


iLVYT! COFFKK 1 MP 0 RTF:R.S PROTEST 
N«.w York importers of llayti coffee have 
protested to the State Department because of 
inequalities in the di.stribntion of tonnaue for 


The English tea (irm of Thomas J. Liptoii has 
opened a branch in Jerusalem. Another Idpton 
branch has been operating in Bagdad for some 
time. 





Xovemher, 1918 


THE TEA AND COFFEE TRADE JOURNAL 


TO SELL 
MORE TEA 


USE 


INDIVIDUAL 
COTTON 
TEA BAGS 


They make better tea. They get 
anl hold restaurant trade. They in- 
crease profits. 

WE MAKE AND PACK THEM 

It is our specialty. 

NATIONAL URN BAG CO. 

Manufacturers of individual cotton 
tea bags; coffee urn bags and maiU 
ing bags. 

174476 Eait 104th St., New York 

Ask for Samples. 



Comply In 
Every Way 


to the 

War Industries 
Board Requisition 

FIBRE 

CONTAINERS 

For Packaging 

COFFEE, TEA, 
BAKING POWDER, 
COCOA, SPICES, Etc. 

The War Industries Board — Tinplate 
division — has recently ruled that 
Coffee, Tea, Cocoa, Spices and Baking 
Powder are to be put up in fibre con- 
tainers, and they specially reconn- 
nnended a square container, made of 
all-fibre, so as to conserve packing 
and shipping space as well as tin. 

Fibre Containers conform 
perfectly to this ruling. 

They are square in form; no tin or 
other metal is used in their construc- 
tion* 

If ordered in quantities large enough 
we can supply them knocked down, 
folded flat, to be assembled at your 
own plant. 

Let us help you solve your pack- 
aging problems. Get complete in- 
formation, prices, etc. 

The Fibre 
CONTAINER Corporation 

160 West Front St. Monroe, Mich* 


When Writing .Advertisers, Kindi; Mention Tug Tea and Coffee Trade Journal 
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SALIENT TRADE NOTES 

\V. H. Aborn, New York coffee broker, was 
recently chosen to fill the unexpired term of a 
member of the Common Council of East Orange, 
N. J. He is running for a full term at the coming 
November election without opposition. 

The E. M. Osborn Company, tea importer and 
jobber, New York, has opened a branch office 
at 180 North Dearborn street, Chicago. Charles 
L. Tuttle, formerly Qiicago representative for 
Carter, Macy & Co., is in cliarge. 

Carter, Macy & Co., Inc., New York, tendered 
a luncheon to the members of its selling force 
at the Bankers’ Chib, New York, on October 28. 

Tom Woods, of Woods & Ehrhardt, New 
York, has just returned from a month’s trip to 
, Haiti. 

A. Hanson, manager of M. J. Brandestcin & 
Co.'s tea department, San Francisco, returned 
during the month Trom the Orient, where he 
visited the company’s offices at Yokohama and 
Shanghai. 

Guy S. Jenkins, formerly sales and advertising 
manager for the American Ring Company, Wat- 
erbury, Conn., has been appointed sales manager 
for Runklc Bros., New York, cocoa manufac- 
turers. 

Fred W. Ivey, Southern sales manager at 


Atlanta, Ga., for the Temple Garden Company, 
recently visited the Boston office of the concern 
to assist in laying out plans for the firm’s rapidly 
growing business. He states that the company 
has added several new salesmen and is putting 
up billboard advertising in about thirty States. 

P. F. Eiseman, formerly salesman for Hard & 
Rand, has opened a coffee brokerage business at 
Toledo, Ohio. 

James Craig, formerly with F. F. Brucker, 
coffee broker, Toledo, is now traveling tea repre- 
sentative for Carter, Macy & Co., New York. 

G. K. Oldroyd, of the Bruanling Coffee Com- 
pany, New York, returned during the month from 
h successful business trip in the Western terri- 
tory. 

J. E. Duff, San Francisco representative of 
Leon Israel & Bros., New York coffee importers, 
has been chosen a member of the executive com- 
mittee of the new Green Coffee Association. 

The Levering Coffee Company, Baltimore, has 
ordered two more of the largest Burns make of 
coffee granulators, with bins and conveyors. 

B. Fischer & Co., importers of tea, coffee, rice, 
etc.. New York, have been incorporated. Charles 
E. Diefenthaler becomes president. William H. 
Fisclier retains an active interest. The incorpora- 
tors are G. C. Lauer, 606 Ea.st 164th street, 


NO RESTRICTIONS ON ROUND FIBER CONTAINERS 

WAR INDUSTRIES BOARD 

Washington 

From H. W. NichoU, 

Pulp and Paper Section. 

To Mr. J. H. Rummer, 

Chairman War Service Committee 
of the Fiber Can Industry 
Baltimore, Md. , 

5ubyec^.* Round Fiber Containers: 

There has come to the attention of our department from various sources the question oi 
discontinuing the use of round fiber cans for substitution of tin cans for food products. We 
have therefore wired you this morning as per the inclosed confirmation. 

There has been no order issued in Wadiington restricting the use of round cans. This 
question has only been suggested by the Food Administration in order to save shipping space. 
We realize the demand for all classes of fiber cans, and would therefore appreciate it if you 
would advise your trade to the effect that it is not the desire to discontinue the use of round 
cans, but to rather encourage this phase of the industry. 

C. R. Walker, 

Aset, to Mr. H. W. NichoU, 

Puip and Paper Section. 


Ritchie *s 


ALL FIBER CANS 
TIN TOP AND BOTTOM CANS 


The Ideal container In place of capeneiee tin cane* Rilchiifw Paraffined or Parehment lined cane 
hold the aroma, are airtight and non-abaorbinf* The ideal package for Coffee, Tea, Spicoa, Cocoa- 
' nut and all dry foods. 

Qaofatlone and eampfei promptly forwarded. 


W. C. Ritchie and Co., 414 So. Green St., Chicago, 111. 
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The Superiority of Hobart Coffee Mills 
Established by the Demands of War 


I N OUR battle-ships upon the 
ocean — in the cantonment- 
in the hospital and in_ France 
the Service we have built into our 
machines is helping to make de- 
mocracy supreme. 

Hobart has always maintained 
its standard of quality. Its chief 

effort in these times rr- — 

is to produce the 0 

best possible ma- S' - H 
chine at the lowest - 
price — to render ”1 51 g 

service to our gov- I fltU' 
ernment first — to 
our many customers 
throughout America 
afterwards. 


Coffee mills with capaci- 
ties of from I to 1$ If’s. 
per minute. 

No. 2121 


The Hobart Plant has been a 
very busy one during the war 
more Hobart machines are being 
shipped than ever before. To ac- 
commodate our customers’ needs 
we have enlarged our plant to 
off-set labor shortages installed 

more labor saving machines. 

Though 20%of our 

3 factory and selling 

^ organization have 

joined the colors, our 
1 W great production ca- 

■ parity still permits 

tLw us to do our share 

Tt of war work and 

build Coffee Mills 
for essential needs. 

Freshly and froperly ground 
\ Cafee demand'-i by the Pnb- 

y lie NOW more Ihan ever 


THE HOBART MANUFACTURING COMPANY 

Makers ol the Best Co««e Mills for More than a Quarter ol a Century 

53-73 Pennsylvania Ave., TROY, OHIO 


Wkra Wrltim AdvertUers, Kindly MniUon TutTu aun Coiraa Tiina touiKAl 
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Bronx; F. G. Harris, Harrington Park, X. J.; 
G. T" Pestle, 3 Fifth avenue, New York City. 

The Ceylana Tea Company, Xew York, has 
ceased business. 

M. J. Brandenstein & Co., San Francisco, have 
ordered another Xo. 14 Jubilee coffee roaster, 
which makes seven «)f these fonr-baf; machines 
in their plant. 

The White Baking & C«jffee Company, Mem- 
phis, Tenn., has increased its capitalization from 
$10, coo to $20,000. 

The old quarters of .Xmeinck & Co., 123-127 
Pearl street, Xew York, have been leased to Sieg- 
fried Grnner & Co., Despard 8c Co., Meeks & Co., 
and the Iiidependent Steamship Company. .\in- 
sinck & Co. have been in their new oifices at the 
corner of Wall and Water streets for about two 
months. 

John UotTmaim & Sons Company, wholesale 
griKers of Milwaukee, have installed a Xo. 4 
Burns coffee separator. 

John A. Lombard, formerly head of R. 1 C 
Coehran & Co., has opened a eoffec hr4»kerage 
ofiicc at ^2 llavis street, San l-'rancisco. The (ea 
and coffee routes of the Cochran <'rganizatiou 
have hcen sold to the Great Western Tea Com- 
I'any, 


- Harold U. Clapp, a salesman for the Gregg 
Company, tea and coffee firm of Brooklyn, X. Y., 
died October 15. 

The H.Jeviic Company, Los Angeles, Cal., is 
developing its coffee department by adding two 
two-bag Jubilee roasters, a twelve-hag mixer, ad- 
ditional granulating machinery, etc. Jahez Burns 
& Sons are supplying the equipment and install- 
ing it. 

Woodbury K. Stearns, fer forty years with 
Reid, Murdoch & Co., coffee roasters and whole- 
sale grocers, Chicago, died Oetolter 16. 

Henry M. Laws, assistant district sales man- 
ager of the .\nierican Can Company at Baltimore, 
tlie<l October 9 at the age of .35. 

d'lie coffee roasting plant of Childs Grocery 
Company, consisting of font Xo. i Burns roast- 
ers, etc., has hcen purchased by the American 
Stores Company, Philadelphia, and is being reset 
for them by Jahez Burns & Sons. .\ feature of 
the improvements to he made will be a tile col- 
lector for chaff set on the roof of the buildiitg. 

Horace Hickling. head of Horace Hickling & 
('o.. LoikIoii, one of England's largest Chinese 
lea importing firms, died September 16. He was 
also chairman of the China Tea Importers’ Com- 
mittee. 



The Package Wind 
Blows Ihe 
Langston 
Way 


L^^stoh Co; 

MANUFACTURERS OF PAPER WOm^G MACHINERY 

- Camden. N. 
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E. B. MULLER & CO. 

Inponen, Giowen ud Mmuficturen 

CHICORY AND 
COFFEE SUBSTITUTES 

OF EVERY GRADE 

21 1 FRANKLIN STREET. NEW YORK 


REEVE & VAN RIPER 

WAREHOUSEMEN 

/VYZTITZrE* MlUlnc» CImdIu. HuUIbCi 

LUrrilll Bepuattnc w^loldiig 

Pickers of Teas 

BtoTAfe and Walghlnc 

^6.«.49 WATER ST., NEW YORK 


BLACK DIAMOND BRAND 
PICKLING SPICES 

SEVENTEEN VARIETIES OF THE BEST QUALITY OF WHOLE MIXED SPICES AND SEEDS SO 
PROPORTIONED AS TO PRODUCE A FLAVOR UNEQUALLED FOR ALL 
PICKLING PURPOS S. BULK OR CARTONS. 


ARCHIBALD & LEWIS COMPANY 


NEW YORK 


“Arksafe ’Elastic Paper Linings 

FOR BAGS AND BARRELS 

Absolute protection to Coffee, Rice, Sugar 

and Spices. * 

Samples Upon Requeai 

Arkell Safety Bag Co., 



CHICAGO 

14 Edtt Jackion Boulevard 


NEW YORK 
120 Broadway 



TRICOLATOR 

“THE” 

COFFEE MAKER 


TheA'UfflInum Bgwl 
Makes Perfect Coffee 
Thru Paper Filters 
$1.75 


Included «Uh the 
2qt. FIRE KING 
(Almost Unbresksblei 
CHINA Urn $3.00 



A Gallon size 17 60 
with Fire Kins urn 
and 100 fitters 

Send for circular and price* on Urn 
TRICOLATORS and Filter Paper, 

THE TRICOLATOR CO. 

CHICAGO 


REFINED COFFEE 

has gone to 

WAR 

Is now in the trenches helping 
to relieve the fatigue of the men 
at the front. 

Government orders are seeing 
to it that our boys have the 
best. 

Every WAR STAMP is an in- 
surance that more of everything 
needed to win a victorious peace 
will be provided by Uncle Sam. 

Make your dollars do your 
Duty. 



When Writing Advertiaers, Kindi; Meotioo Tbs Tia Corm Tkadi fotriNAt. 
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K. Arabadjiaii, New York, who specializes in 
Armenian trade, whicK demands a finely pow- 
dered coffee, is installing a Challenge pulverizer. 

The Terminal Dock Company, 120 Broad street, 
New York, has been incorporated, with $50,000 
capital, by M, G. Casseres, E. V. Culberson and 
S. McNamara. 

The Dunn Bros. Company, Inc., wholesale gro- 
cer of Wilmington, X. C., has contracted for a 
No. 5 Burns two-bag coffee roaster, with cooler 
and Stoner, and a No. ii motor-driven grinder. 

The California Wholesale Grocers’ Association 
has removed its offices to 216 Market street, San 
Francisco, Cal, 

'I’he Young & Griffin Coffee Company, New 
York, is installing in its Brooklyn plant two four- 
bag Jubilee roasters and equipment. 

Miisher & Co,, manufacturers of Pompeian pea- 
nut and olive oil, and other products under the 
same brand name, have bought the property at 
■^ 55-57 Fifth avenue, New York, and will make 
their permanent headquarters there. The com- 
pany recently gave up its Baltimore plant to the 
Government, and until the Fifth avenue building 
is ready will occupy space at 140 Liberty street. 
New York. 

The Roren-Stewart Company, Dallas, Tex., 
which recently opened new coffee and peanut 


Imttcr departnieiils, lias ordered a second No. 6 
Burns roaster to meet the demand for peanut 
butter. 

The National Packaging Machinery Company, 
Boston, Mass., has reprinted the two package 
articles that appeared in the May and June, 1918, 
issues of this paper under the name of Charles 
P. Wellman, and is sending them to the trade. 

The Great Atlantic & Pacific Tea Company is 
installing a No. 2 Burns peanut butter mill in its 
Bronx, New York, plant. 

The Certipure Company, Inc., formerly in the 
Rush Terminal, Brooklyn, N. Y., has removed its 
office to room 422, 299 Broadway, New York City. 

F. M. Hoyt &: Co., Amesbury, Mass., are plan- 
ning the installation of two No. i Burns roasters 
in their peanut butter department. 

The Standard Flake Food Company, Owosso, 
Mich., has filed a voluntary petition in bank- 
ruptcy, with $36,000 assets and $32,000 liabilities. 
The assets include $15,000 for fire insurance. 

James Guiler, former president of Marcus 
^^ason & Co., Framingham, Mass., recently pur- 
chased the firm’s business of manufacturing cof- 
fee, cocoa, sugar and rice- plantation machinery, 
and has formed Marcus Mason & Co., Tnc., 201 
Devonshire street, Boston, which will continue 
the manufacturing of the machinery. 


TALKS WITH THE 
GREEN COFFEE BUYER 


8.— COFFEE AND PROHIBITION 

With the approach of the national prohibition of the sale of intoxicating liquors, coffee 
men should give thought to its hearing upon the coffee business. 

Students of the question are of the opinion that national prohibition must result in a decided 
increase in the sale of coffee— the pure stimulant. Some believe that the coffee cafe will take 
the place of the saloon. 

The advent of prohibition presents coffee men with an unequaled opportunity to serve their • 
country and themselves. Judging by all indications, coffee will, in the future, occupy an even 
more important place in the estimation of the people and in the maintenance of the national 
morale. 

It remains for the trade to take full advantage of this favorable situation. Wc are here 
to co-operate. 

M, LEVY’S SONS 

Importers and Jobber* of Green Coffee 

436 Gravler Street :: New Orleans 
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BEST VALUES IN 

India and Ceylon 

TEAS 


Importers 




87 Front St., New York 

I T«L— HANOVER— 6664 


E GARDEN 

BRaND 


TEMPL 



TEA 

corrcE 

COCOA 

CHOCOLATE 

SPICES 

EXTRACTS 

BOSTON 


THE TEMPLE GARDEN CO., 


The Lanrel Improved 
Coflee Ortnnietor 
and Chaff Remover 

ChetpeBt and best ma- 
I chine on the market. 
The machine you will 
I want to increase your 
sales of clean grouod cof* 

I fee. Write fc^ photo 
and sample of the trorlt 
of machine. 

Us«dl Cofr«o-Roaatinc 
and Crlndliif Ma> 
ehfnary. Smnd /or Hit. 

TheLiurelNfs.Co. 

«27N.3<I St..PhlU..Pa. 



Chas* Dittmann F. V. Allain Chat. S. Dittmann. Jr> 
Member N. Y> Coffee Ezchanse 

CHARLES DITTMANN CO. 

Coffee Commission 
Ne«r OrleaDt — SOI Grerier St*. P. O. Box 747 
Chieago, 326 RiTer St.> Rooms. 21S*216 

AGENTS FOR:' 

Messrs. £d. Johnston Son & Co., London 
Messrs. £. Johnston & Co., Ltd., Santos 
Messrs. E. Johnston & Co„ Ltd., Rio-de-Janeiro 
Messrs. Norton Mcgaw & Co., Ltd., I^ndon 
Messrs. Norton Megaw & Co., Ltd.. Rio-de-Janeiro 
Messrs. Carlo Pareto & Co., Rio-ae-Janeiro 
Messrs. Arbulhnot, Latham a Co., Bankers, London 
Messrs. Fred*k Hutb & Co., Bankers, London 
U. S. Branch of Thames & Mersey Marine Insurance 
Co., Ltd., of London and Manchester 
London Assurance Corporation (Fire Insurance) 
Commercial L.eltera of Credit Isaued 
Our spot dapartmant makata specialty of Mtaednf 
^n^gurchaiinj^offea^o^h|ynlerigi^rade^^^^ 


The “Y” and the WAR 


When an officer said to Elsie Janis at the close of an entertainment in a Y. 
M.C.A. Hut: “You have kept my men from thinking of tomorrow’s battle; they 
will fight better "because of tonight,” he expressed the big, underlying purpose of 
the Y.M.C.A. work. In other word.s, the 


Y. M. C. A. is Helping Win the War 

your job, removed to another town and pul 
to work. Suppose at the end of each tlay s 
work you ate your supper, went to bed. got 
up in the morning, had your breakfast, 
went to work and kept this up for weeks 
and months — nowhere to go in your idle 
time; nothing to do; no friends who cared 
about you. How long could you keep 
it up? How long could you do your work.^ 
That would he the soldier 's liie without 
the ‘Y.” 

Seven allied activities, all endorsed by the Gorernment, are combined in Iht yniXei War Work 
Campaign, viilh the budgets distributed as follovrs. Young Men's Christian Association, 
iWO.OOO.OOO; y. W. C. A.. $15,000,000; National Catholic War Council {including the 
work of the Knights oj Columbus and special war adititwj for women], $30,000,000; Jewish 
Welfare Board, $S,S00,0O0; American Library Association, $3,600,000; War Camp Com- 
munity Service, $15,000,000; Salvation Army, $3,600,OW. 


The Y. M. C. A. of wartime is vastly dif- 
ferent from the Y. M. C. A. as most people 
know it. Its work has assumed tre- 
mendous proportions and achieved tie- 
mendous results. It is supplying a vital 
need — one that is not supplied in any 
other way. ^ Its work is as important as 
that of any other organisation which the 
war has developed. 

Con»der yourself in relation to your 
own work. Suppose you were taken from 
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THE PRACTICAL RETAIL GROCER 

A department devoted to the discussion of problems which vex retailers; 
telling how to arrange, display and sell goods; how to systematize; how to ad- 
vertise, how to obtain the maximum efficiency in the grocery business. 


HOW GROCERS CAN SAVE PAPER 

Methods by Which Retailers Can Meet the 
Requirements of the War Industries Board 
to Cut Down the Use of Paper 

] N order that tlic (iovernment may divert some 
* of the chemicals used in the manufacture of 
jiaper to the production of explosives and other 
war-time needs, every user of paper in any form 
in this country is directed l>y the Government to 
iliscontimic unnecessary wrapping of merchandise 
and to reduce the consumjition of paper in other 
channels of Inisiness. 

An official order on the conservation of paper, 
which atYects every retail store in the United 
States, was recently issued hy the War Industries 
board by direction of Chairman Hernanl M. 
Uariich, The order is as follows: 

XuTK'K TO RkTAII. AIkRi II ANTS 

Paper cpiisert ation is essential as a war meas- 
ure. F.vcry retail store is, therefore, directed to 
discontinue the unnecessary wrapping of mer- 
chandise, and to rcilnce its consnmptii'n of wrap- 
ping paper, bags, paper boxes, office stationery, 
etc,, to that which is absolutely necessary. 

The officials of the War iiuhistries board feel 
conlident that the public will co-operate with 
their stores in making this order effective. Fcon- 
oitiy in the use of paper will release chemicals, 


fuel, cars and men— all necessary to wdn the war 
— and will also enable the Government to secure 
its requirements of paper, which are increasing 
rapidly. 

The necessity for this order became apparent 
when it was realized that the Government would 
soon be tibliged to divert to the ammunition 
manufacturers a large quantity of chemical pulp 
formerly used in making wrapping, tissue, book 
and other strong papers. The increasing pro- 
duction of ammunition and the short cotton crop 
make this necessary., 

'I'he administration of this order has been 
placed in the hands of the Pulp and Paper Sec- 
tion, and Dr. E. O. Merchant, in charge of the 
economy programme, has prepared a set of in- 
structions for retail merchants, and designed a 
jdacard which will he of assistance to them in 
c<)mplyiiig with the Government’s order. 

The co-operation of the public in complying 
with this ruling can be counted upon if they are 
properly informed that it is necessary as a war 
measure. To secure this co-operation place 
placanls in your store, use gummed labels on 
packages, etc., and incorporate slogans in your 
newspaper advertising. 

'rile War Industries Board has designed a 
placard which each store should use. It carries 
the text of the order and urges co-operation of 
the public. It is an ii-inch hy i4-4nch poster, 
printed on 4-piy cardboard. The wording is as 
follows : 


• PAI-Ek tONSKHV.VriON A WAR .MKASt UK” 

Thk War Isuvstbiks UnAKH 

Uiri-cis all sU>rt'S to ti'iliu’c tlir consHmjrtPm n{ wrai)\»ng uaper. haRS, paper lioxts, stationery, etc., to that 
winch '« a'lsolutely lu-ecssary. 

Don't Waste P.aper 

. Every store should order g\mimc<l labels from a local printer to be placed on Inimlles, package goods, etc. 
A SreoESTEn I.abel 



In com] 'lancc with the (lovertnnenl’s order, we i • 

have discontinued the iiuncccssary wrapping of Ifont vdsfe /■o/’cr &v o larfier Iithci thtin 

merchandise. iticessary. 

\ oil are urged to co-operate. • Send serernl your labels to this office. 


Dealer’s Iwf'rint. 
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Doing More Than “Our Bit” 

The new Goveninient foycl regulations re(|uire 
that all whole wlu'at Hours shall contain 95 per 
cent, of the wheat berry. 

Shredded Wheat Biscuit is 109 per c(uit. of the 
whole wheat. Every particle of the wheat berry 
is found in Shredded Wheat, including the outer 
bran coat. 

And here's something to remember — there may 
be some question about the digestibility of bread 
made of w'hole wheat flours, but no question al)out 
Shredded W'heat Biscuit. It is the most thorough- 
ly cooked cereal product in the world. 


The .Shredded Wheat Company, Niagara Falls, N. Y. ^ 


When Writing Advertisers, Kindly Mention Thk Tea and CorsEi Tkadi Jouutai, 
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Wkapi*ing Paper 

hi addition to the discontinuance of unneces- 
sary wrapping, your consumption of wrapping 
paper can be reduced by the following method : 

iJo not use more paper than necessary to wrap 
merchandise. 

Do not use heavier paper than necessary. Con- 
sult your paper dealer as to the most serviceable 
and economical grade. 

Use the old paper taken from jiarccls delivered 
to you. 

Use newspapers when possible. 

Tissi'E Paper 

You can reduce your consumption of tissue 
paper hy eliminating its use as far as possible 
for packing. 

Paper Bo.nes 

Your consumption of paper boxes can be re- 
duced i‘y the following methods: 

I’liliminate the Holiday Box for Christmas gifts. 

Eliminate boxes for candy as far as possible. 

Use lighter weight boxes. 

l^se old bo.xes for delivery am! have your de- 
livery man return them for further use. 

Paper 

A considerable saving in paper bags can be 
made liy the following methods: 

Reduce the number of sizes of hags to as few 
as possible. 

Don't use a larger sixe tliau necessary. 

Don't use bags for vegetaldes and other articles 


if customers bring market baskets. Grocers, 
should urge the use of the market basket. 

Office Stationery 

Your consumption of office stationery can.be 
reduced by the following methods : 

Use lighter weight paper and smaller size en- 
velopes. 

Write on both sides of the paper for long 
letters. 

Use Yi and sheets of correspondence paper 
for short letters. 

Use the backs of letters for carbons. 

Make use of .spoiled sheets and backs of en- 
velopes for scratch pads. 

Keep the Pulp and Paper Section of the War 
Industries Board, Washington, D. C, advised 
regarding the steps you are taking, methods used, 
and any further sugge.stions as to how paper can 
be saved in retail stores. 


THE GROCERY CLERK SOLDIER 
.\ Kansas man in France attacked a party of 
six Huns, bayoneting one and bringing in the 
rest as prisoners. “The Newton Kansan" says the 
soldier used to be a grocery clerk, and was ac- 
customed to doing nine or ten things at once.— 
“Kansas City Times.” 


Come on up— competition is keen only down 
below. The business that is established on qual- 
ity will stand any competition, and is bound to 
grow. 



Empire Hardware Company 
STORE FURNISHINGS 

^UurantJ 


Qroccr*' 

Butchers' 


SCALES, CANISTERS, SHOW CASE^ REFRIGERATORS, Etc. 
ELECTRIC COFFEE MILLS 

85 Warren St New York City 

Writm for compiei* Cmtmfofn* 



SaueYs 


FIRST AIDS IN CONSERVATION 

F»URE FLAVORING 
EXTRACTS 


Make war-time foods and substitutes tempting. 

Largest selling brand in tha United States. 

17 highest awards at American and European Expositions for Purity — Strength 
— Fine Flavor. 


THE C. F. SAUER COMPANY 


RICHMOND, VIRGINIA 
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Write 
for Our 

Special Proposition 

How you can help the Government m 








EIrOMEDA! 


OANi 


Cocoanut shells are the best absorbent 
of poisonous gasses yet discovered. The 
Government needs hundreds of tons, 
daily. I 

The quickest way to get them is for you to 
sell more cocoanut. The window poster, 
illustrated herewith, is but one of the special 
helps we have prepared for your use. 

We are telling the “gas-mask” story as well as 
the new war-time uses of cocoanut, such as Cocoa- 
nut Corn Muffins, to millions of housewives. 

Get back of the Government — get back of a 
guaranteed quality product, such as Dromedary 
Cocoanut — and, at the same time, watch your sales 
increase. 

A fiostal will bring you complete information. 

Write today. 

The HILLS BROTHERS Co.) 375 WesbiogtOD Street, New York City 




WhM Wrhuf A4r«rtie*r«. Kindljr UcstieB Tse T«a aitp Corvif Tiapi JooinaIi 
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FOOD CONSERVATION DIGEST 

Practical suggestions for 
Anf^J dealer and consumer co- 
operation with the United 
States Food Administration. 


FOOD SAVING AND THE MOVIES 


How Grocers Can Spread the Gospel of Con- 
servation in Co-operation' With Motion 
Picture Exhibitors 


IW Ehnkst a. Den'CH 
Brooklyn, N. Y. 

I T is one thing to preach food conservation and 
* substitution unci quite another to liave the 
public take to the measures kindly. The grocer, 
hemmed in liy the Government and the consumer, 
is in a no means enviable position when he tries 
to spread the food-saving gospel among his cus- 
tomers. Generally he receives more kicks than 
praise for his patriotic effortsS. 

Motion pictures can he used to form the hnl- 
wark of a grocer.? campaign of education. They 


show things as they arc, they visualize facts, 
stimutate imagination, find us in a receptive mood 
and satisfy us on all sides of a subject. What 
more can one expect of an education medium? 

It is not my intention to have the grocer spend 
several hundred dollars on the production of a 
suitable reel. Every week the national animated 
weeklies contain items on food conservation sui)- 
jects. Maylre 50 feet out of the entire thousand 
can be appropriated by the grocer. 

Practically every theater runs every 'week ab 
least one edition of an animated weekly, so all 
that is necessary is to take the local exhibitor into 
yonr confidence; tell him what you are up against 
in educating the public, point out how he can help 
you widiout any ailditional cost to himself by 
letting you know well in advance all about the 
food cciftservation subject that will appear in the 
reels lie has -booked. The bulletins gotten out by 
the lilni manufacturers give him a synopsis of the 
contents of every edition, so this information is 
readily obtainable. 

To link up this film with your grocery business, 
obtain permission to give a “boiled down"' lecture 
while the food conservation portion is occupying 
the screen. This will allow you or one of your 
employees to put over some arguments relative to 


NO RESTRICTIONS! 



The Food Administration has with- 
drawn all restrictions on the manu- 
facture and sale of Macaroni Prod- 
ucts. After a i>eriod of limited con- 
sumption in the interest of Wheat 
Conservation your trade will take 
quickly to the HARVEST Brand made 
from pure Durum Wheat. A profit- 
able seller. 

Send us your orders for Macaroni, Spaghetti, 
and genuine Egg Noodles. 


THE lOULDS-BRlGGS CO. 

CINCINNATI 


U. 5. FOOD ADM. LICENSE No. 10019Q-G 




h’ovember, 1918 


TH£ TEA AND COFPEE TRADE JOURNAL 


m 


Tmperature 

Stays Ptft 


Without a pound of ice, the interior of your 
refrigerator can be kept at an even “coldness 

A ton of ice is placed in your refrigerator today. It costs you a lot of money. You 
have your troubles getting it delivered. You will have more troubles trying to keep 
your refrigerator at an even “coldness." . „ , . . 

Now suppose that instead of buying ice, you put in Peerless Automatic Refngcra 
tion today. It will not have to be replaced tomorrow as would the ice. The hrst cost 
will be practically the last. And the saving in ice-bills alone will shortly pay lor the in 

'^'Pcerfos AvtDmahc Refrigeration will keep your refrigerator at a dry. ereit, (cli temper- 
ature and keep its contents in a wholesome, saiiifory eondtito n. 

PEERLESS 

AUTOMATIC 

REFRIGERATION 

wm II liaA 


For all establishments that use 
1,000 pounds of ice or more a day 


Why is it kept 


What makes the temperature vary in an icc-chillcd refrigerator? 

'“"•re^^.'ii“;y'”h.pt ra‘'i:parM^^^^^^^ from the contents of the refrigerator, 
and the latter is chilled by the circulation of cold air. The frequent opening of the refrig- 
warm air to Ret in and raise the temperature above the pomt desired, 
n the case of Peerleas Refrigeration, the intake of warm air only stimulates thema- 

The'Peerleaa is so simple, durable and mechanically correct that ^ will g 
continuoua i«rvice for year, without need of attention or repair. We guar- 


continuous service tor years witnoui necu v. ... ■-n---- - - 

antee the Peerlew machine fully, and we back it with the kind of personal 

service that makes permanently satisfi^ customere. 

. I . I L_... AiitnmaHc Kcl 




dc« that makes permanently sacisniw 
In order to learn how Peerle«i AutomaUc Relri^ration will benefit 
you— mail coupon below today. 


PEEffEEl_ 

refrigeration 


H to 10 ton capacity 


PEERLESS ICE MACHINE CO. 

120 Bro«dw«y, New York 

503 So. Joff«r»on St., Chicago » 

7* Milk St., Boaton Or 




' o' Sr‘ 


Whea Wrilbif Advirtiiera Kindly Mention Tai Tia sail Corn, TisM Joetasi 
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food conservation, emphasizing your grocery store, 
although the direct advertising element should 
not be overdone, since the effect of the propa- 
ganda appeal will be lost. Your standing as a 
grocer in the neighborhood will give your argu* 
ments considerable authority, consequently if you 
mention your grocery store but once or twice the 
spectators will jump to the conclusion that the 
exhibitor arranged for the lecture from patriotic 
reasons. 

You may not be able to give such a lecture 
every week, and it may be of short duration, but 
a snappy, short lecture given every now and then, 
rather than a lengthy one delivered but once, will 
be a thousand times more effective. We all dread 
sermons because they are so long, and since peo- 
ple go to the motion picture theater to be enter- 
tained, one should not abuse the motion picture’s 
power to educate as well as to entertain. 

In advertising we are -taught that one adver- 
tisement is so much wasted expenditure without 
some sort of a follow-up campaign. To arouse 
interest and compel action it is imperative to re- 
peat the “dose," and it matters not one iota 
whether the medium employed is the local news- 
paper or the local motion picture theater— the 
fundamentals arc the same. 


Finally, it should not be overlooked that the 
animated newspaper is an interpreter of the 
world’s news. With the war on we never know 
from one day to another what is coming next, and 
hitching up the animated newspaper to your 
grocery store enables you to capitalize the differ- 
ent food conservation measures as they occur 
from time to time. 

The film exchange will supply the exhibitor at 
cost with photographs reproduced from the mo- 
tion picture newspaper. Those dealing with suit- 
able food conservation problems will be ideal for 
a window display, especially if you mention that 
Mr. Blank of this grocery store is going to lecture 
on the film. You will find the movie exhibitor 
more anxious to co-operate with you if there is 
a prospect of increasing his box-office receipts. 


RET .ML GROCERS, WILL YOU HELP? 

Have you made arrangements to display a food 
conservation window or posters during Thanks- 
giving week, November 21 to 28? If not, get into 
immediate touch with your State or local mer- 
chant representative of the Food Administration 
and secure posters and window display sug- 
gestions from him. If for any reason you do not 


*7 don^t want anything different^ 


So writes the head of a large, progressive coffee house about our No. 22 Mill; 
and then goes on to sny: 

would not take a thousand dollars for these two mills that 
/ have; that is if I could not get two more just like them. 
They are the finest mills in the world for service and dur- 
ability; and I could not run the business without them." 

It’s pleasant to have unsolicited and positive testimony of this kind handed us; 
for next to excellence is the appreciation of it, and it*s continually being shown in this 
gratifying way. 

THE COLES FAMOVS 22 AT FIFTY DOLLARS 

is a wonderfully intereetlng proposition to any wide-awake coffee man. It combines 
SIMPLICITY OF CONSTRUCTION and EASE IN OPERATION; it takes up small 
space and has capacity for ENORMOUS OUTPUT. If you are looking for a prodigy 
of this kind, vrrite us — and we’ll tell you why this mill has really made the COLES 
name FA3fOU5. 

COLES MANUFACTURING COMPANY 

Twenty-third and Turner Streets, PHILADELPHIA 
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The more loose sugar you 
wrap, the more you lose 

The greater the number of packages of loose sugar you sell, 
the greater your loss— in time for wrapping— in spilled sugar— in 
overweight— in expensive paper and twine. 

in sturdy cartons and cotton bags are packed, weighed and sealed 
by machine in the refinery ready for the customer. 




Ametican Sugar Refiumg Company 



** Sweeten it with Domino” 

Granulated, Tablet, Powdered, Confectionert, Brown 



Rows and rows of Yuban packages are continually going 
on to the shelves of thousands of grocery stores. 

At once off they go into the hands of hundreds of thousands 
of customers. 

These quickly moving packages tell the story of the demand 
for Yuban. 

You will find that Yuban repeats as no other coffee does. 


ARBUCKIE BROTHERS 

Yuban Coffee Department 
NEW YORK PITTSBURG CHICAGO 



When Writing Advertisers, Kindly Mention The Tea and Coffee Trace Journai. 
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kiiuw who your 1oc;l1 or State nierohaut is, write 
<lircct to the Retail Stores Section of llie Fond 
Administration at Waslhn^ton, and you will he 
furnished with such material as you will need. 

The nation is pledged to ship -,o per cent more 
food to the Allies and our forces overseas than 
was sent last year. The total of 17,550,000 tons 
of food would frighten any other country in the 
world except the United States. Housekeepers 
of this country are looking those figures in tiie 
face, and they are wondering how they can save 
that much food. Is your store still a private con- 
cern, or are y<iu jiatriotically running it as a public 
service station. Your own conscience will tell 
you. 


DONTS FOR LETTER WRITERS 

Some Helpful Suggestions for Avoiding Stilled, 
Routine Phrases in Business 
Correspondence 

I T.WIv your business letters degenerated into a 
^ * repetition of stilted, routine phrases? Mo.st 
liusincss correspondence is guilty of that charge, 
as William Cushina Rainhurgh points out in his 


“Talks Oil business Correspondence.” You 
would never think uf talking such phrases as 
‘came duly to haiul," ' tl.anking \ ou in advance, 

I beg to remain." Wdiy spoil your letters with 
them ? 

He says: “Carefully avoid such words and 
stock phrases as ‘beg to acknowledge,' lieg to ad- 
vise,' 'heg to inquire,’ etc. Don't 'beg' at all. 

“Don't say ■kindly' for ‘please.’ Avoid 'the 
same' as you would the plague. 

■‘Don't write 'would say.’ Co aliead and say it. 

‘‘Don't say ‘enclose herewith.' ‘Jderewith’ is 
superfluous. 

“Don't 'reply' to a letter; ‘answer’ it. 'S'on 
answer a letter and reply to an argument. 

“Don’t use a long or iiig word wliere a short 
one will do just as well or licttcr. 

"Careuilly avoid the appearance of sarcasm, 

"Heware of adjcclivcs, especially superlatives. 

“I'inally. don't forget that certain small words 
are in the language for a ])urposc— ^and,' ‘a,’ 'the' 
are important and their elimination often makes 
a letter read bald, curt and distinctly iiielegant.” 

hivery man cannot he a genius. Every man 
cannot he siiperior, any more than every tree in 
the forest can be the tallest. But every man can 
make good at his particular work. 


The Popular Cereal In Millions of Homes 

The Original Toasted Corn Flakes 

Dainty, thin, crisp Flakes. 

Always uniform — always the 
same high quality. The one 
Standard Cereal that has 
stood the test of time. 



KELLOGG TOASTED CORN FLAKE COMPANY, Battle Creek, Michigan 
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Baker’s Cocoa 
and Chocolate 

MAKE AND 
KEEP GOOD 
CUSTOMERS 

They are most 
’ reliable goods sold 
witha positiveguar- 

aatee of purity and 
Rejistered . 

u.s.Patoff, superior quality; 

put up in conformity with the 

Pure Food laws of all the States; 

are readily sold, giving a quick 

turnover of stock. 

Walter Baker & Co. Ltd. 

DORCHESTER, MASS. 

Established 1780 



NEW ORLEANS 
The Logical Coffee Port 
Home of 

Alameda Coilee 

Sold only in 1 and 3-lb. Tins 
Under Our Trade-Mark 

CAREFULLY SELECTED for 
PARTICULAR TRADE 

Mr. GROCER, pul YOUR TRADE 
WISE 

MERCHANTS’ COFFEE CO. 

OF NEW ORLEANS, Lid. 

New Orleans 

B, C. CASANA3, PrMl. 
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^ant flbbtrtettmente 

SubMTibtiB are entitled to one free ineertion in thie de- 
partment daring the year. t «. « *9. 

Gaaaified want adTcrtisementa under regular heading 
for twenQr*five words or less. Additional words fo^f cents 
each. Fajabl* cask with ordtr. 




WANTKD— First class coffee salesman to travel West 
Virginia territory. Prefer one with coffee exjieriencc- 
Good salary to right |iarty. Address licllerton-Rui>crt 
Coffee C!o., Ashland, Ky. 


\\ ANTFD— VS'orkmg foreman or assistant superintendent 
for coffee and spice mill in Tennessee. Man must 
have full knowledge of this i-art of the business and be 
capable of handling the machinery in coniiecnon with it. 
State age, experience, references -and sahary ex}>ecleu 
in first coinnumicatirm. \\’c l>refcr a man win) is ent- 
liloyed at present. Address Tennessee, i)u.\ 4.>2, care 
The Tea and Cokkee Trade Journal. 


jHinctllaneou^ 


FOR SAl.K — Large stone pulverizer for Turkish grind; 
fine condition, all attachments. Also some parts for 
coffee plant. Address Pox 453, eaie of Ihe Iea and 
C oFKEK Trade Journal, 


FOR SAI.K -Onc Jahez Burns half-hag roasicr and sepa- 
rator, 75-11). capacity; one Royal 2-ll. P. ami one Uo- 
hart 2->I. P- double coffee mills. Any reasonahle offer 
accepted. Address Box 454, care of The '1e.a and 
Coffee Trade Journal. 


(FOR SALE— Automatic spice weighing inachmc, two- 
bucket style; will weigh one to eight ounces. .Xddress 
Steiiiwender-Stoffregen Coffee Co.. St. Louis. -Mo. 

FOR SALE— Pepper and Sirice weighing machine, IToc- 
phcr'nuike, three-unit style; will weigh one to four 
ounces. Address Steinwender-.SfolTregen toffee to., St. 
Louis, Mo. » 

FOR SAI.E— TWO Duplex automatic net weighers; sec- 
ond-hand, but in first-class condition. W ill ship on ap- 
proval. Address Box 451, care of The Tea and Coffee 
Trade Journal, 


S.A.SCHONBRUNN ®CO. 

S3 Front Street, New York 

Coffee 

DISTRIBUTORS OF COFFEE OF QUAUTY 
Samples and prica that will bear competitioo. furuisbed 
on request- 


Peanut Butter 

Large progressive firm has opening for 
foreman, roaster, who wishes a permanent 
connection. He should understand roasters, 
blanchers. and mills. He will start on night 
shift, but for the persevering worker the 
position ofiers brilliant prospects. State age, 
experience, draft status, etc. Address 
P. N., P. 0., box 290, City Hall Station. N.Y. 


STATEMENT OF THE OWNERSHIP, MANAGE- 
MENT, CIRCULATION, ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUG. 24, 1912, 
of The Tea ahd Coeeee Trade Journal, published month- 
ly at New York, N. Y., for October 1 1918. 

State of New York, County of New York, ss.; 

Before me, a Notary Public in and for the State and 
county aforesaid, personally appeared H. DeG. Ukers, 
who, having been duly sworn according to law, deposes 
and says that he is the Business Manager of The Tea 
AND Coffee Trade Journal, and that the following is, to 
the best of bis knowledge and belief, a true statement of 
the ownership, management, etc., of the aforesaid pub- 
lication for the date shown in the above caption, required 
by the Act of August 24, 1912, embodied in Section 443, 
Postal Laws and Regulations, to wit: 

1. That the names and addresses of the publisher, 
editor managing editor, and business managers are: 

Publisher, The Tea and Coffee Trade Journal Co.; 
postoffice address, 79 Wall street, New York. 

Kditor. W. U. L kers; postoffice address, 79 Wall street, - 
New York. „ , , 

Managing Editor, W. R. Bickford; postoffice address. 

79 Wail street, New York. 

Business Manager, U. DeG. Ukers; postoffice address, 

79 Wall street. New York. , n- cr j 

2. That the owners are: The Tea and Coffee Irade 

Journal Co., 79 Wall street. New York; W. H Ukers, 79 
Wall street, New York; II. Ukers, 79 Wall street, 

Xcw York. , , 

3. That the known bondholders, mortgagees, and other 

security holders owning or holding 1 per cent or more of 
total amount of bonds, mortgages, or other securities arc: 
None. , , . . Ai. 

4. That the two paragraphs next above, giving the 
names of the owners, stockholders, and security holders, 
if any, contain not only the list of stockholders and 
security holders as they appear upon the books of the 
company, but also, in cases where the stockholder or 
security holder appears upon the books of the compaiw as 
trustee or in any other fiduciary relation, the name of the 
person or corporation for whom such trustee is acting, is 
given; also that the said two paragraphs contain state- 
ments embracing affiant’s full knowledge and belief as to 
the circumsUnces and conditions under which stockhold- 
ei.s and security holders who do not appear upon the books 
of the company as trustees, hold stock and securities iit 
capacity other than that of a bona fide owner; and this 
affiant has no reason to believe that any other person, 
association, or corporation has any interest, direct or in- 
direct, In the said stock, bonds, or other securities than as 
so stated by him. 

n. DeG. Ukers, Business Manager. 
Sworn to and subscribed before me this 24th day of 
September, 1918. , , , L M. Maodeh. 

(My commission expires March SO, 1919.) 


38% on $20,000.00 

An old established Wholesale Coffee and 
Tea Business in Ohio. 

Requires $^^0,000 to run. 

Present owner will take $10,000 preferred 
stock in new corporation if desired. 

Business has earned an average of 38% 
per year for years 1915, 1916, 1917—1918 
looks as good or better— this is after allow- 
ing for dividends on $10,000 preferred stock. 

Buyer must have $20,000 cash. 

Inventory basis of sale. 

No charge for good will. 

A rare chance for someone. 

Owner desires to retire, a,ccount of age. 
No brokers, principals only. Unless you 
can show you have the money and mean 
busineM, don’t bother me. 

Address: Box 452 

Care ol Tea & Cotiee Trade Jinraal 
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Biscuits 
include every 
known variety 
of Biscuits 


^KAFFEEHAG^ 

NOT a substitute 

but real coffee with 
95% of the caffeine 
removed. 

Prepared at New Brunswick, N. J. 


MR. retail GROCER; 

A large amount of money is being spent by this 
Company in forceful advertisements to ihi* house- 
wife to 

“BUY COFFEE FROM 

HER GROCER ONLY” 

The big effort is 

Anti'Peddler 

Anti-Premium 

Antl-Mail-Ordier 

Your co-operation, and it’s needed, will yk-ld a 
good profit and bring you satisfied coffee cust<»miTs. 

Ask our representative or write for particulars. 

THE WOOLSON SPICE COMPANY 
TOLEDO, OHIO 




To Avoid Waste 

In these dajs of conservation avoid 
all bulk sugar waste and loss by 
using 

Franklin Package Sugars 

They save spillage, labor, paper 
bags and twine. 


^ — 

1 he r rankUn DUgar Reiming company 


ft\ 

^1^ 

A| PHILADELPHIA 


i. 


SI “A Franklin Cane Sugar for every use” 






i 
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Cash registers will help you meet 
the wartime shortage of labor 

clerks quickly because they simplify 
the details of selling. 

They eliminate cashiers and wrap- 
pers because the clerks do their own 
wrapping and make their own change. 

They reduce deliveries because cus- 
tomers are willing to carry their own 
parcels when they are wrapped and 
handed to them at once. 

A National Cash Register is one of the most 
important of all labor saving devices 

Fill out this coupon and mail it today. 

Department No. 1 18 

The National Cash Register Company, 

Dayton, Ohio. 

Name 

Address 


Please give me full particulars about 
an N. C. R. System for my business. 


National Cash Registers increase 
each clerk's sales because they 
enable him to wait on customers mote 
quickly. 

They release clerical workers for 
selling because they automatically and 
mechanically record complete details 
of every transaction. 

They enable you to break in new 
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THE PERFECT BAKING POWDER 


Standard Selling Prices to Retailers: 


PACKAGES 

No. 

in 

Case 

Price 

per 

Dozen 

Lbs. 

in 

Case 

Price ' 
per 

Lb. 1 

Price 

per 

Case 

Retails 

for 











.J 




25c size, j lbs. 

2 doz. 

*2.25 

12 

37Jc 

*4.50 

*6.00 

40c size, 1 lbs. 

1 doz. 

*3.60 

12 

30c 

*3.60 

*4.80 

11.75 size, 5 lbs. 

ij doz. 

*15.75 

30 

26ic 

*7.87J 

jtlO.50 


* '4-lb. size discontinued for duration of war as 
conservation measure. 


RYZON Sales Policy: 

Ryzon, The Perfect Baking Powder, is priced uniformly to consumers at 
standard prices quoted on invoices, specified on packages, and advertised to con- 
sumers and every effort will be made to standardize such prices. 

Accordingly, dealers (whether wholesalers or retailers) who disregard these 
prices, wilt not be used as distributors of Ryzon. 

Ryzon is guaranteed to give satisfaction to consumers. 

GENERALCHEMICALCa 

FOOD DEPARTMENT 

NEW YORK 


Ryzon dealers are selected because of their character and the 
service they render the community and not because they have worked 
out the cheapest way in which to do business irrespective of service 
and quality. Price-cutting, cheapness, and consumer self-service 
have their place in merchandising but cannot replace greater service 
which the public needs and demands. 

More than 80% of the grocery business is how, and we believe will 
always be, done by the class of grocers who make quality goods, real 
store service, delivery of orders, reasonable standard prices and guar- 
anteed satisfaction to consumers on every article sold, the principal 
selling factors instead of mere cheapness or non-service price-cutting. 

Ryzon, The Perfect Baking Powder, is sold through the service 
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Ryzon Packages Are Discontinued 
—As a War Conservation Measure 

For five excellent reasons, Ryzon will not be packed in the 34‘lb' 
tins while the war lasts 

1: To save tin! Much more tin is required to pack the same 
quantity of Ryzon in 14-Ib. tins as in the larger sizes. The 
Government needs tin. 

2: To save labor! It is obvious that to fill and pack J^-lb. tins 
requires more labor than in the larger sizes. The Govern- 
ment needs labor. 

3; To save paper! More paper is used labeling the smaller 
tins for the same quantity of powder. The Government needs 
the chemicals used in paper manufacture. 

4: To save packing cases! More lumber is needed for the same 
quantities. The Government needs lumber. 

5: To save freight! The smaller packages bulk larger, quan- 
tities considered, than the larger ones. 7'he Government 
needs every cubic fool of freiffit space it can get. 

We are certain that the trade will heartily endorse this effort to co- 
operate with the Government to the limit of our ability. 


and quahty class of grocer because its character and sales policy best 
meet his requirements for a food product which excels in combined 
quality, service, and economy. 

• 

More than two million Ryzon Baking Books have been distributed 
to American homes through the service grocers of the U. S., helping 
the housewife to solve the Food Administration's requirements in the 
use of substitute flours and meals, which are made wholesome and 
pleasing when baked according to the recipes with Ryzon. 

Leading service whqlesale grocers of the U. S. stock and sell Ryzon. 
If your jobber is not one of these, a post card request to General 
Chemical Company, 25 Broad St., New York, will bring you the name 
• and address of the nearest Ryzon wholesaler. 
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Patriotic Premium 

Kv«mne wants a set of 
these - Tiimhlers and for pre- 
luiuin, souvenir or regular sell- 
ing purooses, it is a wianer of 
great. Magnitude. Write Us 
(<iT quantity prices, naming 
quantity desired. 

The United Stales eiablem is 
burnt into the glass, guaran- 
teed to remain forever. 

Sample box el six by mall> 76 cents 
Made by 

BONITA ART COMPANY 
WHEELING, W. VA. 

“The House of New Ideas.’* 



J 


APANESE 

Chinaware — Dianerware — oys 
Dry Oooda— Novelties— Art Goods 


General Oriental Merchandise 
FOR PREMIUM PURPOSES 

IMME DIATE DEUVERY OR IM FORT 

TAKITO, OGAWA & CO. 

new YORK CHICAGO 

IQl Fifth Avenua 32S W. Madison Street 

-CATALOG UPON REQUEST'^ 


Good Merchandising 

Is selling QUICK at a PROFIT, 
tX)N'T ask price — ORDER. 

Hall Doaen to a Gross. 

If not SATISFACTORY— return. 


- L(N9VM o* HOMcC TiH.— 


25 c Item 

If your Jobber cannot furnish — 
order direct. 

GOOD for PREMIUM or SPEC- 
IAL Sale. 

me 

BUCKEYE ALUNINUN CO. 

Manufacturert of "REAL SOLID” 
Aluminum Cooking UtonaiU. 

WOOSTER, OHIO 


The Premium De Luxe 

Hundreds of the livest Coffee Roasters and 
Wholesale Grocers have 

REVOLUTIONIZED THEIR SALES 
by using Saxon Chinaware — “the premium 
with no back-fire.'* We have new and up-to-date 
plans consistent with all rulings and statutes. 

X We can help you — will you 

V w rf let us ? 

Write Today. 

THE 

SAXON CHINA CO. 

SEBRINC, OHIO 



EVERYBODY Lilies SUMORE 

EVERYBOD 

r — -1 

1 COFFEE 


YWanfs SUMORE 


ABSOLUTELY HREPROOF 

HOTEL CHELSEA 

West 23rd St. at Seventh Ave. 
NEW YORK CITY 

SDO Rooms 400 Baths 

European Plan 

Room with adjoining hath, $1.50 and 
12.00; suites, parlor, bedroom and 
bath, $3.00 upward. 

Club Breakfast, 40c. up ; special lunch- 
eon, 65c. up; table d'hote dinner, 
$1.25 up. Cafe attached. ^ 

To Reach Hotel- Chelsea. 

From Pennsylvania Station — Seventh 
Avenue car south to Twenty-third Street. 

Grand Central — Fourth Avenue car south 
to Twenty-third Street. 

Lackawanna, Erie, Reading, Baltimore & 
Ohio, Jersey Central and Lehigh Valley 
R. R. Stations — Take Twenty-third Street 
crosstown cas east to Hotel Chelsea. 

Principal Steamship Piers, foot West 
Twenty-third Street — Take Twenty-third 
Street crosstown car. 

Write for Colored Map of New York 
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You may need this man here — BUT — We need him “over there" 

You Can Help Us Get Him 

You might think it something of a sacrifice to deliberately talk with one of your best truck drivers and 
tactfully urge him to go to France to drive for the Y.M.C.A. — and it would be a sacrifice. But it wouldn’t 
be much compared to that of the army boys who have to depend on Y.M.C.A. truck drivers for what little 
they can get of home comforts would it? 

The Y.M.C.A. in France Needs 
75 Truck Drivers and 25 Automobile Mechanics 

every month. And you can help us get them. 

We can take only men who are over 37 years old 
and are not in Class 1 of the draft. The men we 
want are hard to get at directly 

Will you call the drivers and mechanics in your 
employ — or whom you know— into a meeting— ex- 
plain the situation to them — the great need for 
their service — the great and honorable service they 
can render — and then put us in touch with the men 
who may be willing to undertake this great service? 

The Y. M. C. A. is doing a great big work in 
France — it is helping our fighting men to keep in 
fighting trim. 

One tf its greatest needs is adequate transport 
facilities. Y. M. C. A. service for nearly two million 
men requires a loi of transportation work. 

Wc have to move our goods and keep them moving 
—from ships to warehouses, to canteens, and to 
points behind— ant/ on— the fighting lines. 

We have the goods and the trucks. We need the 
men to man those trucks and keep them going. 

You business men — employers — executives of 
‘industrial works — can do more than any one else 
^get those men for us. Will you do it? 

When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Journal 


Fill in the Coupon — 

Get full data 

And then use your powerful influence to help uS 
get these men. 

Next to going yourself its one of the finest and 
most helpful pieces of war service you can render, 

5 Ed M. WUlis, 

■- Y. M. C. A., 347 Madison Ave., New York. 

I It may be possible for me to get recruits for 
I Y. M. C. A. truck service in France. Please send 
J me full information regarding that service. 

I Signature *. 

I Street and No 

I Town and State 
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Why Roast Coffee Samples? 




No. 16 Sample Roaster. Form A 


I i 



Motor-driven Sample Grinder 


Why are samples of coffee 
ever roasted? 

If getting knowledge 
about the cup value of a 
coffee is really important, 
for whose benefit is the 
knowledge used? 

Probably for the benefit 
of the person who knows 
most about the coffee and 
to the relative disadvantage 
of the person who does not. 

Success in coffee dealing 
depends on knowing as much 
as the other fellow can possi- 
bly know about the coffee’s 
real value. 

To test coffee quickly and 
accurately you need our 
sample roaster, with one to 
six cylinders. Our complete 
equipment includes motor- 
driven grinder, hot-water 
kettles, Tuxedo revolving 
table with scale, cuspidor, 
and the sample pans and 
testing cups. 


Our circular No. 224 
tells the whole story. 


Have You a Sample Roaster? 


JABEZBURNS&SONS 
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The 

economical 
Jubilee Roaster 

Since it avoids all 
the gas wastefulness of 
direct-flame machines, 
our Jubilee is by far the 
cheapest inner-heated 
coffee roaster to oper- 
ate — whether the pro- 
duct is to be valued 
on the basis of mini- 
mum shrinkage or 
highest dry-roast 
quality. 


We quote below from recent letters about Jubilee roasting plants: 

EL RENO WHOLESALE GROCERY CO., El Reno, Sept. 30, 1918: 

"Our plant is giving the very best of satisfaction in every way. We could 
not ask for anything to work better.” 

DAVID G. EVANS COFFEE CO., St. Louis, Sept. 25, 1 91 8: 

"We are pleased to state we are having very good satisfaction with the 
Jubilee roasting equipment. 

GRIFFIN GROCERY CO„ McAlester, Sept. 27, 1918: 

"We are delighted to say that the coffee roasting plant furnished by you 
has proven absolutely satisfactory, 

HANLEY & KINSELLA COFFEE & SPICE CO., St, Louis, Aug. 21, 
1918: 

"All that we can say in reference to the Jubilee roasters and flexible-arm 
coolers is that they are giving perfect satislaction and are doing everything 
for which they were intended. 

SAMUEL MAHON CO., Ottumwa. Sept. 24. 1918: 

"We are pleased to report that the coffee machinery installed by you so far 
is satisfactory in every respect.” 



[JABEZBURNS&SONS 


imvE&4mNEWY0RK' 


When Writinf Advcrtiicrs, Kindly Mention Thi Tea ak» Co^ret lun Jouesav 




510 THE TEA AND COFFEE TRADE- JOURNAL December, 1918 



THE MACHINE THAT REVOLU- 
TIONIZED COFFEE ROASTING 

The coal shortage is focusing the trade ’s attention on the merits 
of coffee roasting by gas. An ever increasing number of coffee men 
are learning that gas roasting not only solves the present fuel problem 
but produces a superior coffee and increases efficiency in the roasting 
room. 

THE “MONITOR” GAS COFFEE ROASTER 

turns out a bright well developed roast in less time than a coal 
roaster. Because the roasting process is shorter, less of the essen- 
tial oils evaporate — you and your customer get the advantage — in 
the cup. The “Monitor” is a labor saver — no fires to build — no 
fires to pull — you get the maximum of heat quickly, and it is a uni- 
form heat. Discerning coffee men are installing the “Monitor.” 
Write for catalog No. 54. 

HUNTLEY MFC. CO. 

SILVER CREEK NEW YORK 

> New York -City Chicago MinneapoUe, Minn. 

121 Front Street 201 Traders Bldg. 218 Iron Exchange 
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From a recent letter to President Wilson from Hon. W. B. 
Wilson, Secretary of Labor, we quote as follows: 

“OUR INCREASING MILITARY ENERGIES 
ARE PUTTING STRAINS UPON INDUSTRY 
WHICH CALL FOR THE MOST CAREFUL 
HUSBANDING OF OUR MAN POWER.” 

The Pneumatic System Solves Your Pack- 
aging Problem, and Saves Much 
Needed Man Power 

The pneumatic system enables you to put up your product in cartons, 
tins, bottles and bags without contact with human hands, and in a sanitary 
manner. Our automatic packaging and weighing machines displace from 25 to 
40 clerks according to the material, while at the same time they save enormous 
waste in the prevention of loss of valuable material often times valued at thou- 
sands of dollars, and uncleanliness encountered by the old time bulk method of 
merchandising. 

Manufacturers in packaging their goods automatically THE PNEUMATIC 
WAY will save an army of men for other service, which is a patriotic duty at 
this time, and in keeping with the above message to the President from the 
Secretary of Labor. 

THE PNEUMATIC SYSTEM offers you the most complete line of automatic 
packaging and weighing machinery, and guarantees you a speed of from 15,000 
to 18,000 accurately weighed packages per day, without the use of a single 
operator. 

LET US MAKE YOUR PROBLEM OURS. IT WILL PAY YOU. 

PNEUMATIC SCALE CORPORATION, Ltd. 

NORFOLK DOWNS, MASS. 

NEW YORK CHICAGO KANSAS CITY TORONTO, ONT. 

W. & C. PANTIN, 147 UPPER THAMES STREET, LONDON, ENG. 
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AUTOMATIC WEIGHING MACHINES 

AT 

BARGAIN PRICES 


MODEL No. 10 r 

17 NEW MACHINES 

-$100.*^ 

4 REBUILT MACHINES 

« $80." 

MAXIMUM CAPACITY 
PER SINGLE DUMP— 

k\?i-sEEDl:l^c“®' SALES TERMS 

^^11 ' IS DAYS FREE TRIAL 

MODEL No. 15 after 

{SAME AS No. 10 ONLY LARQE8) ■ DELIVERY. NET CASH 

6 NEW MACHINES " ■ | so DAYS. 

<t 1 1 c> 00 0 I ' FULLY AND RELIABLY 

•r***'* l a ! guaranteed AGAINST 

2 REBUILT MACHINES 1 DEFECTS FOR 

A^$100.^ : TWO YEARS 

MAXIMUM CAPACITY IMMEDIATE DELIVERY 

PER SINGLE DUMP— SUBJECT TO PRIOR 

3LBS. COFFEE 8 LBS. i Airs 

RICE-SEEDS, ETC. L 

TO THE TRADERS KW'K 

THERE ARE NO BETTER BUILT MACHINES MADE. 

VALUATIONS. 

THIS IS YOUR OPPORTUNITY 

BOND SCALE CO. 

LOS ANGELES, CAL. 

NEW YORK OFFICE, 52 Broadway 



A SAVING OF 

$ 75 ." ^ $ 85 ." 

ON A THOROUGHLY 
RELIABLE MACHINE, 
AS SIMPLE. DURABLE 
and ACCURATE AS A 
POUND WEIGHT. 
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100% EFFICIENCY 

in your packaging department if you install the 

DUPLEX 

Automatic Net Weigher 

Saves time, labor, and money 

Unexcelled in 

Accuracy, Speed, and Reliability 

Weighs accurately all free flowing materials 
such as coffee, sugar, rice, cornmeal, cereal, 
seeds, salt, etc., at the rate of 3S packages 
a minute. 

Price, $125.00 F. 0. B. Chicago 
THIRTY DAYS’ FREE TRIAL! 

E. Edtbauer & Company 

817 W. Washington Blvd. Chicago, 111. 



PRODUCE & WARRANT COMPANY, Inc. 

( New York Agency) 

78-80 Wall Street New York 

433 Gravler Street New Orleans 

Export and Import Commission 
Merchants 

COFFEES VARIETIES 

COCOA, RICE, BEANS, SUGAR and other 
North, Central and Sou^ Anierican Products 

Sofc North American Agenit for Companhia Leme Ferreira, ,S. A. Santos 
Sole New Orleane Agenit for Villas, Boas & Co,, SantOS 
■ HEAD OFFICE; ANTWERP, BELGIUM 

Brtuiehes: Amsterdam, Holland* Rio de Janeiro, Santos, Bahia, Brazil. Genoa and 
Milano, Italy. London, Eng. San Salvador, C. A. Havana, Cuba. Kingston, Jamaica 
And represented in oU tht principal markets of iho world. 
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When Wrifine AdTcrisers, Kindi, Mention The Tu asd Coffee Teade Jouehai 


Deamin, igi8 THE TEA AHd COFFEE TRADE JOURNaL 


J. Aron & Company, Inc. 

Importers COFFEE Exporters 

New York New Orleans Santos, Brazil 

Chicago 
London 
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MAIN OFFICE 
454 Montgomery St. 
San Francisco 


CABLE ADDRESS 
MACDO 

SAN FRANCISCO 
All Codes 


MacDonald & Co. 

IMPORTERS, EXPORTERS, TEA EXPERTS 

IMPORTERS OF 

FINE TEAS 


Coffee, Tapioca, Copra, Rubber, Vegetable Oils, Citronella Oil, Arrack, 
Sugar, Spices, Dessicated Cocoanut, Cocoa Beans, Dried Egg Yolk and 
Albumen, Beans, Peas, Capoc. 

EXPORTERS. Steel, Machinery, Rails and Accessories, Motors, Oils, 
Pacific Coast Produce, Wines, Fruits, Chemicals, Rosin, Paper. 


BRANCH OFFICE 
37 Liberty St.‘, 

NEW YORK 

A 5 MACDONALD 


BRANCH OFFICE 
744 Hastings St., W. 
Vancouver. B. C. 
Canada 


WILIIAM MANN 

88 BROAD ST., BOSTON, HASS. 

TEAS 

of every description 


First hands from India, Ceylon, Java, 
Formosa, China and Japan 

Spot, afloat, or for Importations 

We solicit the busintss of Whohsolcrs only 
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BULK cocoa: 

JN BARRELS AND DRUMS, 

Also packed in tin cans under your 

Private Label 

We make American and Dutch 
Process Cocoa. 

Write for our LaUrt Price List. 

State Style of Packing and 
Quantity Required Annually. 

Tell us where you saw this 
advertisement. 

'Ambrosia Chocolate Co/ 

881-383>335 FIFTH STREET 
MILWAUKEE, WIS. 

THE PROQRESSIVE CHOCOLATE AND COCOA 
MANUFACTURERS 


VANILLA 

BEANS 


THURSTON & BRAIDICH 


27 CLIFF STREET 
NEW YORK 


UNDER DEALER’S BRANDS FOR WHOLESALE GROCERY AND SPECIALTY HOUSES— 

In Is, l-2s. l-4s, and l-5s, packed under customer’s labels, or under our own stock labels, 

AH goods guaranteed under U. S. Serial No. 151. 

FOUNTAIN CHOCOLATE 

IN BULK— Barrels— Kegs— Dmm»— T im „ „ . 

For Soda; Ice Cream; and Baking Trade. Both Natural and Dutch Process grades. 

vs for sampUs and prices. State siu used and quality needed. Address 


HOOTON COCOA CO., 


NEWARK, N. J. 


♦MORE PROFIT FROM YOUR COFFEE BUSINESS* 

35 years’ experience in supplying the steady requirements of the largest coffee 
concerns enables HILLIS to turn out 

COFFEE SUBSTITUTES-OOFFEE FILLERS 
and CHICORY SUBSTITUTES suitable in DRINK, ROAST and GRIND. 

For every purpose 

HILLIS' PRODUCTS have been a continued source of revenue for all who 
use them. If interested, write for samples and prices. 

HILLIS CEREAL MFG. CO. 

Rodney & Ainslie Su. Brooklyn, N. Y. 
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VANILLA BEANS 

MEXICANS, BOURBONS 
TAHITI, TONKA BEANS 

FRUIT FLAVORS 


RUSSELL & 

lOIBeekman St. 



COMPANY 

New York City 


VANILLAS 

of every variety 

ESSENTIAL OILS ETHERS 

M. L BARRETT & CO., Importers 

Oldest Vanilla Dealer* In U. S. A. 

233 W. Lake St. Chicago 


Chao. Dittmaon F. V. Allain Chao. S. Dittmann, Jr* 
Member W* Y« Coffee Exc hange 

CHARLES DITTMANN CO. 

Coflee Commission 
New Orlean*— 501 Gravier Si., P. O. Box 747 
Chicag}, 326 River St.. Room*, 215-216 

AGENTS FOR: 

Messrs. Ed. Johnston Son & Co., London 
Messrs. E. Johnston & Co., Ltd., Santos 
Messrs, E. Johnston & Co., Ltd., Rio-de-Janeiro 
Messrs. Norton Megaw & Co., Ltd., I^ndon 
Messrs. Norton Megaw & Co., Ltd.. Rio-de-Janeiro 
Messrs. Carlo Pareto & Co., Rio-de-Janeiro 
Messrs. Arbuthnot, Latham & Co., Bankers, London 
Messrs. Fred’k Huth & Co., Bankers, London 
U S Branch of Thames & Mersey Marine Insurance 
Co., Ltd., of London and Manchester 
London Assurance Corporation (Fire Insurance) 
Commercial Leilers ol Credll Issued 
Our spot department make* a specialty of Mlectln* 


Comores 


Bourbon Vanilla Beans 

We are direct receivers 
from the Islands. 


Tahiti 


Vanilla Beans 
White and Yellow Label 

Shipments received at 
regular intervals. 

ANTOINE CHIRIS CO. 

18-20 PLATT ST. 

NEW YORK 

MlflllllHIIMHIHIIIiMllllli'MIl'ii'**"**'**"*''''’”""'*"’"***"*' ''' 


FRUIT FLAVORS 
ESSENTIAL OILS 

Price List upon request 

W. J. BUSH & CO.. 

INCORPORATED 

100 Waiiam St. NEW YORK 


CHICO RY 

« HENRY FRANCK SONS, Inc. 

FLVSHIN6, N. Y, 

Growers, Dryers. Roasters and Manufacturers of Chicory 
ITRADE-MARkI in all Hs Various Forms 
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Systems 
Are Business Builders 

Big ad for oar Btorc» Irxcroatod hatinBUt 
100% and eBtahlithed new trade for pea~ 
nute and other artitlet. Figure the 
machine would pay any merchant to 
have, if he made no money whateoeoer 
on either peanatB or coffee, a» people 
that come in our atore buy other goods 
if dlsplxysd properly, which pays for the 
machine many times over, 

as this letter from one satisfied user will 
clearly show. For drawing trade to 
your store this equipment is unequalled. 

With the ROYAL System the pro- 
gressive merchant not only makes steady 
customers for his FRESH ROASTED 
coffees, but increases his other business. 

Coffee fresh roasted in an up-to-date 
royal is better because it contains all 
of the delightful aroma and flavor 
developed through proper roasting. Through roasting fresh every day there is 
chance for evaporation and the customer obtains more caps of bett er coffee to the pound. 

The dealer benefits through the resulting continual sales as well as through the 
additional saving of five to fifteen cents a pound realized through using our green coffee 
service and roasting in his own store. This increased profit and additional business 
usually pays for a complete ROYAL SYSTEM in even less time than we allow for payment . 

The ROYAL Steel Cutting and pulver- 
izing mill is an integral part of every 
System — it granulates or pulverizes 
the coffee uniformly, thus insuring best 
results in the cup. 

Write for details of our carefully 
worked-out plan now aiding thousands 
of wide awake merchants throughout 
the country. There is a ROYAL 
tern to suit every requirement, and 
you can take advantage of our Service 
Department’s long experience in “Plan- 
tation to Consumer’’ selling. 


No. S. Royal Roaster. 

Uses electric power, gas or gasoline heat. 



1127 West Street, 
HORNELL, N. Y., U. s. a. 


No. 77— Royal Electric Coffee Mill 

Live Salesmen should write for our 
proposition to ext>erienced men capable 
of sales organization_wor^ 


World’s largest 
manufacturers^of 
electrically 
operated 


Coffee Mills 
Coffee Roasters 
Meat Choppers 
Meat Slicers 
Pesuiut Butter 

Machines 


liHmiMimMiiiftiiiHMiimmmtimiiMmiiintiin 


For the Retail Trade 

rn-twHMiiniimiiimiiiiiii>w»ii»'iiiiiiiiiMiiiiiiiniimiiiiititimnmimitiiiiiiiMtimnnnwininniimnuitiiii»iiiss 
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RAMPONAUX’S ROYAL DRUMMER, ONE OF THE MOST POPULAR OF THE EARLY PARISLAN CAFES 

Started originally as a tavern, this hostelry added coffee to its cuisine and became famous in the reign of Louis X\'. Illustration from an early print used to advertise 

the “Royal Drummer’s” attractions. 


A PICTORIAL HISTORY OF COFFEE 

No. 4— EARLY PARISIAN COFFEE HOUSES 

^ This article tells of the introduction of coffee into France and the 
opening of the first cafes in Paris. It is a faithful account of the import- 
ant part the Parisian coffee houses played in the development of French 
literature and the stage, their associations with the Revolution and the 
founding of the Empire, and describes the quaint customs and patrons 
of the seventeenth and eighteenth (“onturics. The illustrations, which 
arc reproductions from rare French engravings, water coloi*s and prints, 
picture significant scenea in some of the more notable cafes. 


W HETHER France or England was the last 
to introduce coffee into Western Europe is 
still a subject of debate among historians of the 
two countries. One English accoujit asserts that 
coffee was sold as early as 1650 in Oxford ijy a 
Hebrew named Jacobs. French students of coffee 
history declare there is indisputable record that 
coffee was brought to France in 1644 direct from 
Constantinople by a traveler named de la Have, 
and also that he carried with him “vessels and an 
apparatus for making it.” 

It is generally admitted, however, that France 
was about twenty years behind England in ac- 
cepting the coffee house as a permanent acquisi- 
tion to its social and domestic scheme. It is 
recorded that the first coffee house in France was 
opened in 1671, “near the Exchange,” in Mar- 
seilles. 

Coffee’s Introduction to Paris 
Coffee was first brought to Paris in 1657 by 
Jean de Thevenot, who had become a devotee to 
it while traveling in the Levant. He used it pri- 
vately, and’ the general public did not have the 
opportunity to test its lures. Twelve years later 
word began to circulate through Parisian society 
circles of the sumptuous coffee functions then 
being featured by SoUman .A-ga, ambassador to 
the Court of King Louis XIV from Mohamet IV. 
Uisratli wrote that, “On bended knee, the black 
slaves of the Ambassador, arrayed in tlie most 
gorgeous Oriental costumes, serve, the choicest 
Mocha coffee in tiny cups of egg-shell porcelain, 
hot, strong and fragrant, poured out in saucers 
of gold and silver, placed on embroidered silk 
■doylies fringed with gold bullion, to the grand 
dames, who fluttered their fans with many 
grimaces, bending their piquant faces— be-roughed, 
be-powdered and be-patched— over the new and 
steaming beverage.” 

Jt was in 1669 that Madame dc Sevigne, the 


famous Frcncli Icttcr-writter, ileclarcd, “ Tlicrc 
arc two things FVcnchinen will never swallow- 
coffee and Racine’.s poetry.” Vet niadamc was 
destined to live to see Frenchmen yielding at once 
to the lure of coffee and to the poetical artifices 
of the greatest literary craftsman of his time. 

During the reign of Louis XIV the french 
courtiers, following the leadership of their sire, ; 
disdained to accept coffee 011 a par with the liglit 
wines and beers of the day. It was in the regime 
of Louis XV that coffee came into its own in royal 
and court circles. It is recorikd that the royal 
princesses imported $15,000 worth annually for 
the use of the royal household. 

The First Parisun Coffee House 

Its position secure in the higher strata of so- 
ciety, coffee yet had to win favor among the 
bourgeois, and this could Ijc done only through 
public coffee houses. Not until 167.^ twenty years 
after Pasqua Rosec opened l/mdon’s first coffee 
house, were Parisians able to buy the coffee drink 
in public. Strangely enough, it was a compatriot 
of Rosec’s, an Armenian by name of Pascal, who 
set up the first coffee house in Paris. His estab- 
lishment was not much more than a booth in the 
Fair of St. Germain, supplemented by the service 
of Turkish waiter boys, who walked througli the 
crowds and' offered- the beverage from trays 
holding small cups of coffee. The fair was held 
during the first two months of spring, in a large 
open plot just inside the walls of Paris and near 
the Latin Quarter. As Pascal’s waiter hoys cir- 
culated through the crowds on those chilly days 
the fragrant odor of coffee brought many ready 
sales of the steaming beverage, and soon visitors 
to the fair learned to look for the “little 'black” 
cupful of cheer, or {•etit non, a name that still 
endures. 

When the fair closed Pascal opened a small 
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coffee house on the Quai dc Etiolc, near the Pont 
Xeuf, Imt his frequenters were of a type who 
])referred the beers and wines of the day and 
coffee languished. Pascal continued, however, 
tn send his waiter boys with their large coffee 
jugs, which were heated by lamps, through the 
streets of Paris and from door to door. Their 



A Pakisian Coffke Ff.I'Isi.kr Who Vexhkk 
Stka.mint. Hut Dkinks in the Streets Just 
Before the Becinnint, ok the Cafe 


cry, ‘Cafe! Cafef became welcome sounds to 
many a Parisian, who later missed his petit noW 
when Pascal gave up and moved on to London, 
where coffee drinking was then in high favor. 

The Pkooenitor of Parisian Cafes 

Despite Pascal's efforts, the majority of his- 
torians arc disposed to name the Cafe de Procopc 
as the true progenitor of the Parisian cafe. The 
Procope was o])etied in i68y by Francois Procope 
from Florence, who had a royal license to sell 
spices, ices, barley water, lemonade and other 
such refreshments. He early added coffee to 
the list and attracted a large and distinguished 
patronage. 

Procope, a keen-witted merchant, according to 
accounts of the day, made his appeal to a higher 
class of. Patrons than did Pascal. He established 
his cafe directly opposite the newly-opened 
Comedie Fram;3isc, in the street then known as 
the Rue des Fosses-St. Germain, but now the Rue 


dc rAncienne Coniedic, A writer of the period 
has left this pen portrait of the C^fe de Procopc 
of that day: “The Cafe de Procope, * * * 
was also called the Antre (Cavern) de Procope, 
because it was very dark even in full day, and 
ill-lighted in the evenings; and because you often 
saw there a set of lank, sallow poets, who had 
somewhat the air of apparitions/’ 

Because of its location the Cafe de Procope 
became the gathering place of many noted French 
actors, authors, dramatists and musicians of the 
eighteenth century. Voltaire was a constant 
patron, and until the close of the historic cafe. 



i/TH Century Engraving of Coffee Service 
IN THE Fair of St. Germain, the “Cradle” 
OF Parisian C.\fes 


after an existence of more than two centuries, his 
marble table and chair were among the precious 
relics of the coffee house. His favorite drink is 
said to have been a mixture of coffee and choco- 
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late, RousseaVt, aiiilior and philosopher; Beau- 
marchais, dramatist and financier; Diderot, the 
encyclopedist; Condorcct, and a host of lesser 
lights in the French arts, were habitues of Fran- 
cois Procope’s modest coffee saloon near the 
Comedie Francaise. 

Naturally, the name of Benjamin Franklin, 
recognized in luirope as the foremost man in the 
world in the days of the American Revolution, 
was often spoken over the coffee cups of Cafe ile 
J'rncopc, and when tile distinguished American 
died in 1790 this French coffee house went into 
deep moiiruiiig “for the great friend of repub- 
licanism. T, he walls, inside and out, were 
swathed in black hunting, and tlie statesmanship 
and scientific attainments of I'ranklin were the 
topics of the hour. 

The Cafe de Prucope looms large in the annals 
of tiic French Revolution. During the turbulent 
days one could find at the tables drinking coffee 
or stronger beverages, and engaged in debate over 
epoch-making questions, such characters a.s Marat, 
Robespierre, Danton, Hehcrt and Desmoulins. 
Napoleon Bonaparte, then a poor artillery officer 
seeking a commission, was also there. He busied 
himself largely in playing chess, a favorite rccrc- 
ation of the early Parisian coffee house patrons. 
l/Cgend has it that Franqois Procopc once com- 
pelled young Bonaparte to leave his hat for se- 
curity while he sought money to pay Ins coffee 
score. 

After the Revolution the cafe lost its literary 
prestige, and sank to the level of an ordinary 
restaurant. During the la.st half of the nine- 
teenth century, Paul Verlaine, Bohemist, poet and 
leader of the Symi)olists, made the Cafe de Pro- 
cope his haunt, and for a time it regained some of 
its lost popularity. Soon after ViTiaine died in 
iSr/i the cafe vanished, after an existence of more 
than two centuries. 

History records that with the opening of the 
Cafe de Procope coffee in Paris became firmly 
established. At th’e close of the eighteenth cen- 
tury there were more than 800 c.afes in the French 
capital, and the number was steadily increasing. 

Thk Dt.vklopmf.xt of thk Cafes 

Coffee's vog\ie spread rapidly, and many calia- 
rets and famous eating houses began to add it to 
their menus. .Among these was the Tour d'Argent 
(the Silver Tower), which had heen opened on 
the Quai de la Tourneile in 1582, and speedily 
became Paris’ most fashionable restaurant. It 
still is one of the chief attractions for the epicure, 
retaining the reputation for its cooking that drew 
a host of world leaders, from Napoleon to King 
Edward VH, to its quaint interior. 


Another tavern tlint took up coffee after Pro- 
copc was the Royal Dnmmn r, which Jean Rampo- 
naux established at the C«inrtille des Porchcrons. 
His hostelry rightly belongs to the tavern class, 
although coffee had a promineiff place on its 
menu. It hecamc notorious for excesses ami iow- 
dass pleasures during the reign of Louis XV. who 
was a frequent visitor, Ihe low and high were 
tci he found in RjuniKmaux's cellar, particularly 
when some especially wiUl revelry was in promise, 
Marie .Antoinette once declared she had her most 
enjoyable time at a certain wild farandolc in tlm 
Royal Druniuier. Rajnponaux was taken to the 
heart of fasliionahlo Paris, ami his name nsed as 
a trade mark on furniture, clothes and foods. 

The j>opnlarity of Kamponanx's Kosal Drum- 
mer is attested by an inscription on an early 
print, which shows the interior of the cafC .As 
seen in the accompanying reprodnetion of the 
print, the inscription is in I'rench. .A free trans- 
lation of it reads: 

Amidst peace, pleasure enjoying, 

.At home gently to beguile away the time. 

Or else at .Magny to go and have a little fnn. 

That was the old way. 

To-day we see onr cockneys rim away; 
leaving ihcir work tinfinishcd, 

Why? Because they go to Mr. Rampoiiiinx, 

Which is the fashionable Tavern, 

Naturally when c*»ffec Iiouscs began to crop up 
rapidly in Paris, the majority centered in the 
Palais Royal, “that garden spot of beauty, en- 
clo.sed on three sides Ikv three tiers of galleries," 
which Richelieu had erected in under tlic 
name of Palais Cardinal, in the reign of I.ouis 
MIL It became known as llie Palais Royrd in 
164.^. ami S(»on after the opening of the Cafe dc 
Procopc began to blossom out with coffee stalls, or 
houses, beside the other s(Kit)S that occupied tlie 
galleries <tverIooking the gardens. 

Life in' tiif. Fakly Cori'Ei; Hovsf.s 

Diderot tells in I7(x>, in his “Raincan’s Nephew," 
of the life and frequenters of one of the Palais 
Royal coffee houses, the Regency ; 

"In all weathers, wet or line, it is my practice to 
go towards five o’clock in the evening, to take a 
turn in the Palais Royal. * * * If the weather 
is too cold or too wet ! take .shelter in tlie Regency 
coffee house. There i amuse myself hy looking 
on while they play chess. Nowdiere in the world 
4lo they play chess as skilfully as in Paris, and 
nowhere in Paris as they do at this coffee house; 
’tis here you see Legal the profound. Philidor the 
subtle, Mayot the solid; here you see*the most 
astounding moves, and listen to the sorriest talk, 
for if a man be at once a wit and a great chess 
player, like Legal, you may also be a great chess 
player and a sad simpleton, like Jonbert and 
Mayot.” 
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1 he beginnings of the Regency coffee house 
are associated with the legend that Lefevre, a 
Parisian, began peddling coffee in the streets of 
Paris about the time Procope opened his cafe in 
1689. Legend has it that later Lefevre opened a 
cafe near the Palais Royal, selling it in 1718 to 
one Leclerc, who named it the Cafe cle la Regence, 



Rare Print of an Early Parisian Coffee House 
Bkfoke the Revolution, Showing Charac- 
teristic Armenian Decorations 


in honor of the Regent of Orleans, a name that 
still endures on a broad sign over its doors. 

To name the patrons of the Cafe de la Regence 
ill its long career would be to outline a history of 
b'rench literature for more than two centuries. 
There was Philidor, the “greatest theoretician of 
the eighteenth century, better known for his chess 
tlian his music”; Robespierre, of the Revolution, 
who once played chess with a girl, disguised as a 
boy, for the life of her lover ; Napoleon, who was 
then noted more for his chess than his empire 
building. propensities, and Gambetta, whose loud 
voice, generally raised in debate, disturbed one 
chess player so much that he protested because he 
could not follow his game. Voltaire, Alfred de 
Musset, Victor Hugo, Theophile Gautier and 


Henry Murger are names still associated with 
the memories of this historic cafe. 

Chess is still a feature at the Regence, although 
the players are not, as were the earlier patrons, 
obliged to pay by the hour for their tables with 
extra charges for candles placed by the chess- 
boards. The present Cafe de la Regence is now- 
on the Rue St. Honore, but retains in large meas- 
ure its aspect of olden days. 

The Cafes in the French Revolution • 
The Palais Royal coffee houses were centers 
of activity in the days preceding and following the 
Revolution. A picture of them in the July days 
of 1789 has been left by. Arthur Young, who was 
visiting Paris at that time: “The coffee houses 



A Corner of the Historic Cafe Procope, Show- 
ing Voltaire and Diderot in Debate. 
From a Rare Water Color 


present yet more singular and astounding spec- 
tacles; they are not only crowded within, but 
other expectant crowds are at the doors and win- 
dows, listening a gorge deploys to certain orators 
who from chairs or tables harangue each his little 
audience; the eagerness with which they are 
heard, and the thunder of applause they receive 
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for every sentiment of more than common hardi- 
ness or violence <^ainst the government, cannot 
easily be imagined.” 

The Palais Royal teemed with turbulent Paris- 
ians on the fateful Sunday of July 12. The 
moment was fraught with revolution when from 
the Cafe Foy emerged Camille Desmoulins, a 
youthful journalist. Standing on a table outside 
the cafe, Desmoulins began his harangue which 
was to eventuate in the tocsin of the French Revo- 
lution. Hot with anger, he raised the passions 
of the mob to a frenzy, and at the conclusion of 
his speech he and his followers “marched away 
from the Cafe Foy on their errand of Revolution.** 
The Bastille fell two days later. 

As though abashed by its reputation as the 
starting point of the mob spirit of the Revohition, 
Cafe Foy became in aft'er years a .sedate gathering 
place of artists and literati. Up to its close it was 
distinguished among other famous Parisian cafes 
for its exclusiveness and strictly enforced rule 
of “no smoking.” 

Even from the first the Parisian cafes catered 
to all classes of society, and unlike the London 
coffee houses they retained this distinctive char- 
acteristic. A large majority, however, did branch 
out to include other liquid and sul)stantial re- 
freshments, many becoming out and out res- 
taurants. 

Coffee House Customs and Patrons 

Coffee's effect on Parisians is described by an 
unknown writer of the latter part of the eightcentii 
century : 

“I think I may safely assert,” he said, “that it 
is to the establishment of so many cafes^ in Fans 
that is due the urbanity and mildness discernihle 
Upon most faces. Before they existed, nearly 
everybody passed his time at the cabaret, where 
even business matters were discussed. Since then 
establishment, people assemble to hear wliat is 
going on. drinking and playing only m modera- 
tion, and the consequence is that thev are more 
civil and polite, at least in appearance. 

Montesquieu's satirical pen pictured in his 
“Persian Letters” the earliest cafes as follows: 

^In some of these houses they talk news, in 
others they play draughts. There is one w ere 
they prepare the coffee in such a manner that it 
inspires the drinkers of it with wit; at least 01 a 
those who frequent it there is not one person m 
four who does not think he has more wit after he 
has entered that house. But what offends me in 
these wits is that they do not make themselves 
useful to their country.” 

Montesquieu met up with a geometrician out- 
side a coffee house on the Pont Neuf and accom- 
panied him inside. He describes the incident m 
this manner; 


S3I 

“I observe that our geometrician was received 
there with the utmost officiousness, and that the 
coffee house boys paid him much more respect 
than two musquetters who were in a corner of the 
room. As for him, he seemed a.s if he thought 
himself in an agreeable place; for he unwrinkled 
his brows a little and laughed, as if he had not the 
least tincture of geometrician in him. * * * 
He was offended at every start of wit. as a tender 
eye is by too strong a light. * * * .\t last I 
saw an old man enter, pale and thin, whom I 
knew to be a coffee house politician lieforc he sat 
down : he was not one of those who are never to 
he intimidated by disasters, but always prophesy 
of victories and success; be was one of thf’sc 
timorous wretches who arc always boding ill.” 

Cafe Monuis and Cafe Rotondc figure conspic- 
uously in the record of French Hohcniianisni. 
The Monius stood near the riglit bank of the 
River Seine in Rue dcs Pretres St. Cennain, and 
was known as the iiomc of the llobcmians. The 
Rotondc stood on the left bank at the corner of 
the Rue de I'Ecolc dc Medeclne and the Rue 
liautefcuille. 

.Me.xandre Schanne has given us a glimpse of 
Bohemian life in tlie early cafes, He lays liis 
scene in the Cafe Rotoiide, and tells how a num- 
ber of poor students were wont to make one cup 
of coffee last the coterie a full evening by using 
it to flavor and color the one glass of water shared 
in common. He says; 

“Every evening, the first comer at the waiter s 
inquirv, ‘What will you take, sir?’ never failed 
to reply, ‘Nothing just at present, 1 am waiting 
for a friend.’ The friend arrived, to be assailed 
i)v the brutal question, Have you any money?' 
He would make a despairing jestnre in the nega- 
tive. and then ad<led, loud enough to lie heard by 
the dame du comptoir, ‘By jove. no; only fancy, I 
left my purse 011 my console-table, with gilt feet, 
in the purest Louis XV stvle. .\h! what a thing 
it is to be forgetful’ He would sit down, and the 
waiter would wipe the talile as if he had somc- 
tliing to do. .\ third would come, who was sonie- 
times able to reply, *'Yes. T liave ten sous.’ ‘Good . 
we would reply; ‘order a cup of coffee, a glass and 
a water bottje; pay and gi'’e two sous to the 
w.iiter to secure his silence.’ This would lie done. 
Others would come and take their places beside 
us. repeating to tiie waiter the same chorus. We 
are with this gentleman.’ Frequently we would 
be eight or nine sitting at the same tabic, ami 
only one customer. Whilst smoking and read- 
ing the papers we would, however, pass the glass 
and bottle. When the water began to rim short, 
as on a ship in distress, one of ns would have 
the impudence to call out. ‘Waiter, some water! 
The master of the establishineiit, who understood 
our situation, had no doubt given orflers for us to 
be left atone, and ma<le bis fortune without our 
help He was a good fellow and an intelligent 
one having subscribed to all the scientific journals 
of Europe, which brought him the custom of 
foreign students.” 

Another cafe perpetuating the best traditions 
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of the Latin Quarter was the Vachette, which 
survived until the death of Jean Moreas in 1911. 
The Vachette is usually cited by antiquarians as 
a model of circumspection as compared with the 
scores of cafes in the Quarter that were given up 
to debasing debaucheries. One writer puts it: 
"The Vachette. traditions leaned more to scholar- 
ship than sensuality.” 

In the late seventeenth and early eighteenth 
centuries the Parisian cafe was truly a coffee 
house, hut as many of the patrons began to while 
away most of their waking hours in them the pro- 
prietors added food and other beverages to hold 
their patronage. Consequently we find listed 
among the cafes of Paris some houses that arc 
more accurately described as restaurants, although 
they may have started their careers as codec 
houses. 

Historic Parisia^^ Cafes 

Some of the historic cafes are still thriving in 
their original locations, though the majority have 
passed into oblivion. Glimpse? of the more famous 
houses are to be found in the novels, poetry and 
essays written by the French literati who patron- 
ized them. These first-hand accounts give in- 
sights that are sometimes stirring, often amusing 
and frequently revolting— such as the assassina- 
tion of St. Fargcan in I'evricr’s low-vauUed cellar 
cafe in the Palais Royal 

There is Magny’s, originally the haunt of such 
literary men as Gautier, Tauie, Saint-Victor, 
Tnrgueniev, de Goncourt, Soulic, Renan, Edmond. 
In recent years the old Magny's was razed, and 
on its site was built the modern restaurant of the 
same name, but in a style that has no resemblance 
to its predecessor. Even the name of the street 
has been changed, from Rue Contrcscarpe to the 
Rue Mazet. 

Meot's, the Very, Reauvilliers', Masse's, the 
Cafe Chartres, the Trois Ereres Proven^aux, and 
the du Grand Coinmun, all situated in the Palais 
Royal, are cafes that figured conspicuously in the 
French Revolution, and are closely identified with 
the French stage anti literature. Meot’s and 
Masse’s were the trysting places of the Royalists 
in the days preceding the outbreak, but welcomed 
the Revolutionists after they came in power. The 
Chartres was notorious as the gathering place of 
young aristocrats who escaped the guillotine, and, 
thus made bold, often called their like from ad- 
joining cafes to partake in some of their plans for 
restoration of the empire. The Trois Freres 
Provcnqav.x, well known for its excellent and 
costly dinners, is mentioned by Balzac, Lord 
Lytton and Alfred de Musset in some of their 
novels. The Cafe du Grand Commun appears in 


Rousseau's “Confessions” in connection with the 
play “Devin du Village.” 

Among the most famous of the cafes on the 
Rue St. Honore w^ere Venua’s, patronized by 
Robespierre and his companions of the Revolu- 
tion, and perhaps the scene of the inhuman murder 
of Berthier and its revolting aftermath; the 
Mapiiiot, which has gone down in cafe history 
as the scene of the banquet to Archil)a)d Alison, 
the '22-ycar-old historian, and Voisin’s cafe, 
around which still cling traditions of such liter- 
ary lights as Zola, .Alphonse Daudet and Jules 
de Goncourt. 

Perhaps the Boulevard des Italiens had, and 
still has, more fashionable cafes than any other 
section of the French capital. The Tortoni, 
opened in the early days of tlie Empire, was the 
most popular of the other boulevard cafes, and 
was generally thronged with the fashionables 
from all parts of Europe. Here Louis Blanc, his- 
torian of the Revolution, spent many liours in the 
early days of his fame. Talleyrand. Rossini, the 
musician, and Alfred Stevens and fidouard Manet, 
artists, are some of the names still linked with 
the traditions of the Tortoni. Further down the 
boulevard were the Cafe Riche, Maisou Dorcc, 
Cafe Anglais, and the Cafe de Paris. The Riche 
and the Dorec. standing side by side, were both 
high priced and noted for their wild revelries. 
The Anglais, which came into existence after 
the snufting out of the Empire, was also dis- 
tinguished for its high prices, but in return gave 
an excellent dinner and fine wines. It is told 
that even during the siege of Paris the Anglais 
offered its patrons “such luxuries as ass, rnnle. 
peas, fried potatoes and champagne.’’ 

Probably the Cafe de Paris, which came into 
existence in 1822, in the former home of the 
Russian Prince DemidofT, was the most richly 
equipped and elegantly conducted of any cafe 
in Paris in the nineteenth century. .Alfred de 
Musset, a frequenter, said, ‘ You could not open 
its doors for less than 15 francs.” 

'I'he Cafe Litteraire, opened on Boulevard 
Bonne Nouvelle late in the nineteenth century, 
made a direct appeal to literary men for patronage, 
printing this footnote on its menu: “Every cus- 
tomer spending a franc in tliis establishment is 
entitled to one volume of any work to be selected 
from our vast collection.” 

The names of’Parisian cafes once more or less 
famous are legion. Some of them are : 

The Cafe Laurent, which Rousseau was forced 
to leave after writing an especially bitter satire: 
the English Cafe, in which eccentric Lord 
Wharton made merry with the Whig habitues; 
the Dutch Cafe, the haunt of Jacobites; Terre’s, 
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The Miiuers Aspect op the Famous Old Cafe de la Kecente- PiUTUKK Taken About 1880 

GLIMPSES OF HISTORIC PARISIAN COFFEE HOUSES 
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in the Rue Neuve des Petits Champs, which 
Thackeray described in "The Ballad of Bouil- 
labaisse”; Maire’s, m the Boulevard St. Denis, 
which dates back beyond 1850; the Cafe Madrid, 
in the Boulevard Montmartre, of which Carjat, 
the Spanish lyric poet, was an attraction; the Cafe 
de la Paix, in the Boulevard des Capucines, the 
resort of Second Empire Imperialists and their 
spies; the Cafe Durand, in the Place de la Made- 
leine. which started on a plane with the high- 
priced Riche, and recently ended its career; the 
Rochcr de Cancale, memorable for its feasts and 
high-living patrons from all over Europe; the 
Cafe Guerbois, near the Rue de St. Petersl)Ourg, 
where Manet, the Impressionist, after many vicis- 
situdes, wpn fame for his paintings and held court 
there for many years; the Chat Noir. on the Rite 
Victor Masse at. Montmartre, a blond of cafe and 
concert hall, which has since been imitated widely, 
both in nah;ie and feature, 

JAVA TEAS IN THE U. S. 

Some Pertlnent'Statements About the American 
Market, Intended Primarily for Growers 
in Netherlands India 


'T'HE following analysis of the market for Java 
^ teas in the United States was prepared for 
the sixth annual yearl)uok of the lloHand- 
American Chamber of Commerce of Sail Fran- 
cisco by Charles Klliott, tea expert with MacDon- 
ald & Co., San Francisco: 

The following remarks on the market in the 
United States for Java teas are merely a state- 
ment of plain facts which I think should interest 
the growers of tea in Java, and If they appear a 
little harsh at times, I can only say that they arc 
written entirely in the interests of the tea grower.s. 

There has been for some time a general preju- 
dice against Java teas in the markets of the 
United States, and this was caused originally by 
shipments of teas which were poorly manufac- 
tured and mostly grown from China seeds. The 
improvement in the growth and manufacture of 
teas grown from India hybrid seed has done a 
good deal toward eliminating this prejudice, but 
much of it still remains, and it can only be entirely 
eliminated by the growers themselves in having 
for their motto “quality and not quantity.” The 
many ways iti which the quality may be improved 
are no .doubt well known to the growers, and 
therefore anj; advice on this point is probably un- 
necessary. 

The exports from Java to the United States 
show a tremendous increase in the year 1917, as 
against those of the year 1916. and this is in a 
great measure due to the fact that an embargo 
was placed upon the importation of Java teas in 
both England and Australia. About a year ago 
the first really large shipments of Java teas were 
sent to the United States, and arrived at a time 
when the principal markets were bare of Ceylon 
and British Indian teas. As a result these teas 
fetched high prices, not because they were a satis- 


factory substitute for Ceylon teas, but because the 
buyers had to have some tea. Theses high prices 
were promptly reported to Java without any 
proper explanation of the reason for them, and 
therefore created a false impression as to the 
market values in the United States, and increas- 
ingly heavier shipments were made, with the 
natural result that the prices began to decline. 

The Java teas with good liquors did a great 
deal toward overcoming the buyers’ prejudice 
against them, but the teas with poor liquors had 
a tendency the other way. It may be generally 
staled that buyers will not purchase Java teas 
instead of Ceylons if there is only a difference 
of one or two cents per pound in the price. The 
prices have to show a very big difference to in- 
duce the buyers to favor Javas, and even then 
they cannot use them entirely in place of the 
Ceylons. The high rate of exchange and heavy 
cost of freight from British India as compared 
with Java make it impossible for British India 
to compete in price with Java under present con- 
ditions, but we should look farther ahead— in 
fact, to future normal conditions— and if Java 
teas are to become firmly established in the United 
States markets it will be necessary to produce and 
manufacture teas with better liquors so that they 
may compete more favorably with the Britisli 
India teas. 

I do not wish to be misunderstood. I have only 
I)ccii speaking in a general way of Java teas. A 
certain number of plantations are producing and 
shipping good flavory teas with a certain amount 
of point and pungency, and I see no reason why 
with careful attention to the cultivation and 
manufacture other plantations of similar altitudes 
should not produce equally good teas, There is 
already a genera! inquiry for good liquoring Java 
teas, and they should find a fairly ready sale, but 
teas with nondescript liquors are at present a drag 
on the market. 

The percentage of broken teas in the output 
from Java is extremely high, averaging about 60 
per cent, and steps should be taken to reduce this 
percentage if ]inssible, as broken teas, even fair 
broken Orange Pekoes, especially if very small, 
are only used in comparatively small quantities in 
the United States. The reason for this is that 
blending is not conducted in the same way nor to 
the same extent in the United States as it is in 
London, and whilst the London market could use 
a large quantity of broken teas, this is not the 
case with the United States. 

There is another point which growers will do 
well to take notice of, and that is that very bold 
or large leaf Pekoes and Pekoe Souchongs arc 
not desirable for this market, and therefore it 
would be well for such teas to be milled in Java 
before shipped. Buyers are already beginning to 
use satisfactorily ^ome of the small leaf Sou- 
chongs, and no doubt in time they will become 
accustomed to them. 

I will conclude by stating that if the tea grow- 
ers in Java will produce better liquoring teas, 
even at the cost of somewhat curtailing their out- 
put, they will do more toward popularizing Java 
teas in the United States than anything else that 
can be done. 



POST- WAR COFFEE COMPLICATIONS 

^ With the cominj» of peace, the coffee trade finds ilse]f iu an alarming 
position, with scant supplies and rising costs. ^ Trade organizations, 
importers and jobbers say that unless the government regulations are 
withdrawn chaos will n‘suU. flTlieFood Administration announces 
that it cannot rescind all rules, hut grants some modifications. 


^RVER has the coffee trade ot the I'liitcd 
t ^ States been in such a serious coiulition as it 
found itself at the termination of the war. Im- 
porters and roasters during the month Iiave l)cen 
up in arms over the situation, appealing to the 
United States h'ood Administration to withdraw 
all its restrictions so that the trade can resume 
operations and stave oH a possible colTee famine 
in this country. 

Leading coffee traders have pointed out that 
during the period of Government control visible 
supplies in this country have steadily decreased, 
until now there is an alarmingly low stock, specu- 
lation in producing countries has grown rampant, 
and prices have ascended to heretofore unheard- 
of levels. Practically the entire trade joined in 
the appeal to Washington to remove the regula- 
tions immediately, their petit'ons generally Iicing 
that if the rules are not rescinded at once further 
complications can he expected. 

Government’s Rcles .Are rROTF.>TFi) 

The first appeal came from the Xew York 
Coffee Exchange, President Stephen H. Oorr 
telegraphing to the United States Food Adminis- 
tration on Xnvember 1 1 tliat conditions appeared 
to be rapidly reaching a crisis, and that the New 
York Coffee and Sugar Exchange should be re- 
opened for trading in coffee, “with a contract 
absolutely free from rcstrietions.” IhcUdegraui 
also requested that the rules and regulations lie 
abolished, ‘Vith the exception of that they shall 
continue to apply to all coffee, spot or afloat, at 
the date fixed for the resumption of trading on 
the Exchange. Wc think that it would serve no 
useful purpose, and, in fact, be directly harmful, 
to attempt to resume trading' with a contract re- 
stricted in any way.’’ 

The Green Coffee Association of the San Fran- 
cisco Chamber of Commerce endorsed President 
Dorr’s petition in a telegram of its own to the 
Food Administration, dated November 14, in 
which it was said : 

“Coffee regulations of United States are an aid 
instead of hindrance to speculation in foreign 
countries, as American importer has no oppor- 
tunity to make himself felt competitively, and pro- 


ducing countries are rapidly selling their lower 
price holdings to foreign accounts, figuring, quite 
correctly, that American importers would be force<l 
to take higher price offerings when pre.ssiire, 
through lack of supply in this country, dictate 
higher level. From our experience with produc- 
ing countries we feel if regulations continue and 
free imports prevented, there is no limit to ulti- 
mate advance, hut if the American importers are 
given a chance for free and unhampered action 
active competition will finally settle the article to 
natural basis of supjdy and demand.'’ 

The Nexv Orleans Board of Trade also tele- 
graphed the Administration, under date of No- 
vemher 15. asking that the New York Exchange 
be opened, ami reemnmending ‘'unrestricted trad- 
ing in contracts for delivery not earlier than 
March, 1919; no trading in contracts for earlier 
delivery account of present small spot and afloat 
supply.” Charles Dittman, eUairnian of the cof- 
fee committee, signed the telegram. 

The Foou Administration’.s Answer 

The Food Administration's answer to the New 
York Exchange petition came liy telegraph on 
November iH, and was as follows: 

“The United States Food Administration, in 
view of the signyig of the armistice, and with a 
desire to assist in the rosumiition of business on 
a norma! basis as speedily as possible, are dis- 
posed to remove as far as consistent with safety, 
regulations covering coffee. With tliis end in 
view, rules governing trading in coffee futures 
on the NVw York Coffee and Sugar Exchange 
will be rescinded, the date effective to be deter- 
mined by your board, and announced to us by 
wire before publication to the public. Existing 
regulations and rules covering transactions in 
actual coffee continue in force until further no- 
tice. A copy of this goes to our advisory com- 
mittee.” 

The Secono Protest 

New York, New Orleans and San Francisco 
Exchange members were unanimous in express- 
ing their dissatisfaction with the b'ood Adminis- 
tration’s answer, President Dorr, of the New 
York Exchange sending another communication 
on November 20, together with a petition from 
the New York trade. Mr. Dorr had this to say: 

“The restrictions imposed by the Administra- 
tion have prevented speculation and profiteering 
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in this country during the war. They have in- 
cidentally encouraged speculation in producin.g 
countries by creating a large shortage here. By 
limiting the quantities imported, limiting profits, 
and depriving our merchants of the open trading 
market which has existed on this Exchange for 
thirty-five years, these restrictions have now pro- 
duced a situation more nearly approaching a 
corner of monopoly, in favor of the foreign pro- 
ducers and unfortunate for consumers, than has 
ever existed in the history of the coffee trade. 

“Large supplies wiiich those restrictions have 
prevented from coming here, arc now held hy 
foreign producers and speculators at prices 50 to 
io(j per cent higher than prevailed six months ago. 

“The war i.s practically over, and the markets 
of the world, including millions of people in 
Central Europe whose supplies are exhausted, 
will soon he free to compete for the surplus stock 
existing in exporting countries, which Mr. Hoover 
stated in his address at Washington on November 
12, is ‘more than a sufficiency to carry the world 
during the next twelve months on any basis of 
likely demand.’ 

‘'()nly sixty days' visible supply of coffee re- 
mains in this country.'’ 

The petition which accompanied President 
Dorr’s statement was signed by Hard & Rand. 
Leon Israel & Bros., Win. Bayne & Co., Williams. 
Russell & Co., Davison & Murphy, E. H. & W. J. 
Beck. Steinwender. Stoffregen & Co., J. Aron & 
Co., A. C. Israel, P. C, Jfeehan & Co., M. Levy’s 
Sons, Sorenson & Xielscn. Charles 1'. Blake. B, 
I'ischer & Co.. L. ^f. Minford, P'romm & Co.. 
Bloom Bros., George H- MePadden & Bro.. A. 
Reamer. R. C. Stewart & Co. and Joshua Walker. 
The petition pointed out that if unrestricted Pix- 
cliaiige trading were permitted while coffee itself 
remained restricted, "the result would be chaotic 
and introduce a worse confusion into the present 
disturbed situation. * * * consider it our 
duty to express our strong belief that the half 
measure of unrestricted trading in one place and 
restricted trading in another would accomplish no 
real good, but, on the contrary, much real harm.’ 

During the exchange of telegrams the Food 
Administration's advisory committee and a special 
committee on reopening the Exchange, consisting 
of Leon Lsrael. C. A. Fairchild, Walter Murphy 
and Stephen Dorr, had several conferences. The 
I'.xchange committee finally went to Washington 
on November 23. This committee reported on 
December 2, saying that the “General Rules” gov- 
erning all foodstuffs during the war were pro- 
claimed by the President of the Ibiited States and 
cannot be changed by the Food Administration. 
The application of the rules is left, however, to 
the Administration, whose jurisdiction ends with 
the signing of peace, “d'he Administration, con- 
tinued the report, "is disposed to modify existing 
Special Rules. * * * The modifications are 

embraced in the enclosed communication.” 


The following is a synopsis of tliej changes 
made in the rules governing green coffee trading 
which were sent the New York Coffee Exchange 
under date of December 2, and signed by George 
\y. Lawrence for the United States Food Ad- 
ministration : 

“The profits as stipulated under the existing 
rules covering coffee, spot, and which is afloat 
lor this country up to December 15, 1918, are to 
remain unchanged. On coffee shipped after De- 
cember 15, 1918. the maximum average gross 
profit shail be per cent over purchase price, 

plus the charges now permitted under the rules— 
such average jirotit to be figured on a three 
montli.s’ basis. The idea of this change being to 
enable dealers to make an average profit on three 
months’ business rather than a fixed profit on 
each particular lot. 

■•Rule 4, covering the number of resales per- 
mitted, remains in effect, but the elimination of 
profits on stich resales in .so far as coffee afloat 
after December 15, is governed only by the 
average profit of per cent mentioned above. 

"The rule limiting stocks to ninety days’ supply- 
in this country will not be changed. This has no 
be.aring on coffee to arrive. 

“Attention is called to the following: Import 
licenses will be issued freely to all licensees in 
good standing, irrespective of their business for 
the years 1916-17. 

■‘.Arrangements have been made that import 
license numbers arc not required to be furnished 
to the United States Consul at port of shipment, 
and the only requirements now in force for im- 
port liccnsc.s is that the buyer must hold an import 
license from the. War Trade Board in order that 
proper entry can he made.” 

Tk.M'K OpiNtON’ IX Nf.w Vokk 
b'ollowing the receipt of the .Adininstration s 
change of rules, a general meeting of New York 
l-'.xchange members was called for December 9, 
to decide whether the Exchange should he re- 
opened under the new conditions. The meeting 
resulted in a tie vote of 39 ^ 39. and the question 
was referred back to the Board of Managers. 

•After the changes were announced opinion in 
the New York trade seemed divided on whether 
futures trading would be resumed. Those in op- 
position seem to fear an .aggressive speculative 
movement and increased cost of doing business. 
Coffee men favoring the opening believe that the 
obstacles can he overcome and trading resumed. 


"COFFEE’’ FROM ACORNS 

California advices arc that seven kinds of 
‘'coffee.” are made from acorns by Mrs. Nellie 
Taylor, operator of a large ranch near Plymouth, 
Cal. She declares that the drink h palatable and 
refreshing, and that many of her white and Indian 
neighbors use acorn "coffee.” 
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THE^COFFEE CONTROL FIASCO 

Official Regulations Lead to Exhausted Supplies 
and High Prices — Producers Are Now 
the Dictators — Recovery May Be 
Extremely Slow 

By C K. Tbaftox 

N'f.v Vo.k 

A S far as remarkably abnormal and a!>soInteIy 
intolerable conditions are concerned, it is 
safe to say that the year now drawing to a close 
has been without parallel in the history of the 
coffee trade. In a season noteworthy for large 
supplies and restricted channels of distribution, 
there seemed to be no reason why merchants in 
this country, practically the only large remaining 
outlet, should not retain entire control of the 
situation. As a matter of fact, ju<t the n verse 
has occurred, and with all due respect to the Id.od 
Administration, and full recognition of the great 
work they have done in checking the rising cst 
of other commodities, the conclusion lh.it they are 
largely responsible for present chaotic c-mdiiions 
and the striking advance in prices cannot he de- 
nied, although other organizations are not cniircly 
guiltless. 

The United States Shipping Hoard, for instance, 
for many months failed to take forceful action 
against flagrant profiteers in ocean freight room, 
whose manipulations added from one to two 
cents to the cost of importing coffee. Just bi-ib-rc 
the Administration assumed control cofLc the 
so-called ''officiar’ freight rate from Kin to Xew 
York was supposed to I'C $1.50 per bag, which was 
certainly an attractive price to shipowners, who 
had been glad to accept 35 cents before the war. 
Nevertheless, at the time offici.il control started 
as high as ?2 per hag bad bee:i paid for parcel 
room, which subsequently rose to $4 and over. 
It was not until May. that the Shipping 
Board took drastic steps to stop this profiteering. 

Control by RF.Gi'r.AtioN 
The freight situation was the principal cause 
of the advance of about two cents that had oc- 
curred up to February i, the time the Fond Ad- 
ministration began to display uneasiness, announc- 
ing that all importers and dealers in green coffee 
wotild be reqnired to secure a liccn.se. On Feb- 
ruary 6 the big blow came, rules being issued 
fixing the maximum price for the spot month in 
the futures market at cents; prohibiting 

dealers from securing more than normal pre-war 
profits or holding supplies in excess of ninety 
days’ requirements, and greatly limiting resales. 


The Administration Itclicved that these rules 
would prevent further advances by discouraging 
hoarding and speculative buying. Sucli discour- 
agement proved to he effective as far as this 
country was eoncen\cd, !uit just ibe opposite has 
been true in producing countries, where hoarding 
and speculati-'U have run rampant, fostered partly 
by hopes of an early peace and claims of serious 
frost damage la.-it summer. 

Future contracts in New York liri^ke I'j to ibi 
cents on the day the rules were issued, and as 
prices were well below the fixed maxiimiins no 
uneasiness was ilisplayed. There .seemed to be 
no reason for anxiety, inasmuch as clearances 
from Brazil had fieeii liiHial and the (piantity in 
.sight was cuinigh feir ah.uit live inontbs' require- 
ments, being 2.470, <x)0 hags, against i. 340, 000 a 
year previous. Moreover, Brazilian stocks were 
J.ooo.coo bag.s larger than ever before known. 

Nevertheless, far-seeing traders pfcdictcul that 
the bearish statistical position in this country 
would not last lon.g, liasing their opinion on fi-ar.s 
of ,a growing scarcity of tonnage and the ollieial 
notice that a 50 per cent reilnction would he forced 
ill the importaiioii of “noii-e.s.seiitials,” among 
which coffee was iiiclu<lc<l. indeed, tonnage .soon 
became so scare as to sto\) cosL-and-freight bu.si- 
ness almost entirely. Importation was also 
seriously curtailed shortly afterwards by the fact 
(hat future c'titraets reached the maximum levels, 
which stopped speculative buying and deprived 
importers of hedging facilities. This was re- 
llcctcd by a steady diminution in Brazilian clear- 
ances after May, until in Uctoher the total had 
j>tirunk to the insignificant figure of i48,nrx:i hries. 
nearaiKos to this country from February to No- 
vember, inclu.sivc, were 'mly 3,381,000 bag.s, against 

4.996.000 for the s.Tinc time last year. The quan- 
titv now afloat for the United States is only 

212.000 bags, and a short time ago it was down to 
157, (XK), contrasting sharply with the millinn hags 
or more generally en route at this season. .\t 
the same time \vateh<'ii«.c delivcri(‘S averaged 
heavier than fem the same period last year. As a 
result the visible supply of Brazilian coffee has 
been rcduccfl to about c//i,o<;x) luigs, against 2,432,- 
000 a year ago, and the same is true to a sinallcr 
extent of mild coffees. 

Rkazii.'s ncnE Stocks 

Another result was an unprcccrlcntcd accumula- 
tion ill Brazil. Stocks at the ports* are about 

8.700.000 bags; about two-thirds of the last crop 
is still back in the country, and indications arc 
that by next July there will be enough coffee in 
sight to supply the world for about two years. 
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Despite these facts, prices there have advanced 
100 per cent or over, while in our markets Bra- 
zilian grades are from 75 to 100 per cent higher, 
and mild grades, roughly, 80 per cent higher. 

As a result of vigorous anti-regulation propa- 
ganda coming from all over the country for many 
months, the Administration, realizing the disas- 
trous results of their measures, have held several 
conferences with leading members of the New 
York trade. The outcome was the issuance of 
materially modified regulations, which were en- 
dorsed by the trade’s special committee, although 
there are some traders who believe that as long 
as restrictions are only partially lifted complica- 
tions are bound to ensue that will eventually make 
conditions even more complicated than at present. 
The more optimistically inclined, however, be- 
lieve that an important step has been taken towar<l 
improvement, and that the more liberal issuance 
of import licenses, for which provision is made, 
will lead to heavy purcliases in producing coun- 
tries, thereby averting the threatened famine. 

The Cost of Govern.ment Control 
Even so, it is dear that the ill effects of otHcial 
control will be felt for many months, if not a 
year, to come, and they have already cost the trade 
many millions of dollars. Large quantities of 
mild coffees have been bought for shipment early 
in 1919, but only a small quantity of Brazilian has 
been contracted for, Doubtless prices there will 
score a further material advance as soon as our 
importers begin to buy freely. Not only will im- 
porters be forced to pay record-breaking prices, 
but they must also take the chances of further 
serious losses in the event of a material <lrop in 
values. In short, prcseiit prices are out of all 
proportion to conditions now existing in primary 
markets, and fully discount anything bullish that 
might occur in the future. Hence it seems un- 
reasonable to expect that prices will be main- 
tained when the new crop movement begins in 
Brazil next summer. 

The Effect on the Consumer 
It should be borne in mind that the consumer 
has only begun to feel the effects of the sharp 
advance in green coffee prices. While the latter 
have jumped up from 6 to 9 cents, retail prices 
are only 3 to 5 cents higher; but inasmuch as 
roasters have been paying steadily advancing 
prices, aod seem destined to pay still more before 
supplies become normal, a further substantial 
advance in roasted coffee prices is inevitable. 
Some roasters have already suspended business, 
while others have been running at a loss, and 
hence it is evident that they must soon advance 
prices materially. 
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MISGUIDED COFFEE REGpLATION 

A Review and Discussion of the Government’s 
Attempt to Control the Trade, Which 
Has Resulted in Higher Prices 
and Reduced Stocks* 


By Horace T. Tompkins 
P hiladelphia 

'THE Washington food bureau was originated 
^ chiefly to feed our allies. In this it has been 
successful. Secondarily, it has attempted some 
regulation of food prices and distribution in this 
country, la this it has failed. The story of the 
bureau’s effort.^ in coffee illuminates the bureau's 
methods— that eml in failure. 

The war closed some of the world’s great coffee 
markets. Our own country has been the one large 
steady customer for coffee. In areas of produc- 
tion there are, speaking roughly, three crops in 
sight — the one now growing, the one last picked 
and still held back on plantations, and the visible 
crop now on offer on foreign exporting markets. 
Under ordinary conditions three crops unmark- 
eted would lower prices far under cost. But all 
through the years of war there has been a faith, 
universal among traders and growers, that the 
termination of war would be followed by a wild 
coffee market. Countries whose stocks had been 
exhausted would replenish. Both traders and 
growers have been patiently reserving a margin 
of supply on which to harvest the war-end for- 
tune. It is thi.s faith that has held primal markets 
at a point somewhat above cost of production. 

There came a time when shipowners began 
profiteering on freight tariffs. On tea ship rates 
were advanced all of 7 cents a pound. These 
rates are under control of the Tokio Government. 
But alas! the profiteers’ is a wine of irresistible 
bouquet. The orgy was on. Our ally joined the 
thronging table. In this matter of tea freight 
rates our diplomacy assumed its historic charac- 
teristic— a still star in our troubled nijght. They 
call it 'Vatchful waiting" — during which the high 
rates have remained high. "Watchful waiting" 
and the food bureau together (the latter is not 
regulating poor merchandising) are costing the 
country ou this season's crop of tea $10,000,000 
needlessly paid to the Orient. Our new ambassa- 
sador to Tokio is described in a recent news item 
as being very popular among the Japanese. Be- 
tween South i^Krica and the United States 
freight tariffs on <^ffee were advanced more than 
200 per cent. This made the coffee market here 
lower than prices in South America plus the ad- 
vanced rates. In this stage it became unprofitable 

• From the Philadelphia “Public Ledger.” 
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to import coffee and our stocks grew lighter. 

Next cam^lhe need of our Goveniment for 
ships. It developed that there would he a limited 
number of ships available for carrying coffee. 

Profiteers Grab Chance 

To buy coffee here at the prevailing low prices 
when but little more could be imported looked 
attractive to the alert profiteer. Cotton gamblers 
and stock speculators began the buying, the cof- 
fee trade following the pack chcerily-o-cheerily. 
It was a “sure thing/' Prices on green coffee 
leaped. An advance of 2 cents a pound was 
scored in a few days. This, however, was merely 
‘‘warming up'’; 35 cents, 40 cents, 45 cents, 50 
cents lowest was in plain sight- cheerily-o- 
cheerily. Then the food bureau stepped in. The 
Shipping Board loaned ships. Coffee paused in 
its leap. The stock of coffee in cotton gamblers 
hands was so considerable that to save loss from 
unloading the gamblers appear to have regularly 
entered the coffee trade. Coffee licenses sccni to 
have been granted the outside speculators. Never- 
theless, nothwithstauding this, the first mistake, 
the food bureau deserves credit for putting an end 
to the speculation. It was admirable work. 

Success is not an easy thing to bear. The hour 
of triumph calls for the closest vigilance. This in- 
itial success in regulating coffee wrought in the 
food bureau a spirit of arrogance and a rule of 
carelessness, It was clear from the very start thivt 
the bureau's aim must be to keep the coffee trade 
in action, that coffee might continue flowing here ; 
and in harmonious co-operation with the bureau 
that prices might show no advance. It was clear 
that some “plan” must be mapped out and 
amicably worked out by the bureau and the coffee 
trade. Instead, Tiglath Pileser at last enthroned 
himself in the bureau. With no definite pro- 
gramme, he gave the trade to understand that 
any coffee dealer who ignored his rulings would 
be pul out of business. As commerce in coffee 
must henceforth be conducted on “rulings,” the 
trade became anxious as to the nature of the 
“riilings.” Washington was visited. It was 
pointed out to the bureau that it required “coffee 
experts” to accomplish the aims of Government. 
This seemed reasonable. The bureau gathered 
in some “experts”— from among speculators in 
coffee in New York. 

The Reign of Rulings 
Amicable relations being established be- 
tween Tiglath and the speculSSrs, the “rulings” 
followed, 

A “ruling” was made that all “small” dealers 


through the country must unload stocks in ex- 
cess of ninety days' requirements. Another 
“ruling” prohibited promts exceeding 5 per cent. 
These two rulings secured— for a time— a bad 
market in this country, during which coffee mar- 
kets in South .America were in strance activity at 
the reasonable figures resulting from the bad 
markets here. Who were the buyer.s in Soutli 
America? They are not disclosed; but perish the 
thought that they were the patriotic speculators 
who were in concord with the “experts” of the 
food bureau. Suddenly South American markets 
vaulted— the New York market following. What 
put these markets up in spite of Tiglath's 
“rulings”? The question is easily answered. 
Pileser made more “rulings,” The “ruling' was 
made tl.at dealers would be allowed to “average” 
the cost of stocks with the price of purchases. 
Dealers were not confined to making “one” aver- 
age— tliey could keep buying and averaging “up” 
indefinitely. Anotlier “ruling” was made that 
dealers would be permitted to add one-eighth of a 
cent a pound a month to the import cost ; not in- 
ventory cost, but the actual import cost; the re- 
sult being that to old stocks held for, say, two 
years, one-eighth of a cent a month was allowed 
to be added with the 5 per cent (now turned to 
7 per cent) on top. 

In short, the guarantee of temporary bad coffee 
conditions here made by victimizing small dealers 
throughout the country was a guarantee of the 
food bureau; the opportunity of a lifetime that was 
thus created in foreign markets was created by 
the food bureau. The shortage in coffee in this 
country is the work of the food bureau. Be it 
understood, however, that regulating a commodity 
of foreign growth requires to some extent tiie 
co-operation of the Department of State. In the 
advance in coffee the food bureau and the State 
Department together are costing the country ap- 
proximately $575,000 a week. This is likely to be 
increased to upward of $1,000,000 a week. It 
should not be inferred from what has been said 
that the gentlemen of the food bureau are 
sciously" ruling in favor of large speculators and 
against the country— in coffee. Such an inference 
is not intended. There is a thing called “occupa- 
tional narrowness.” * * * 

Influen'ce of Politics 

Nor is the deduction to be made that coffee 
speculators arc free from guile and culpability, 
It is true they were '"corntnanded” to. conduct 
their commerce by “rulings,” and they appear to 
have complied with this to the letter— in this 
country. But they also knew that the food bureau 
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was one of amateurs and they were aware of the 
aims of the bureau. The autoeracy of amateurs 
iiiiyht have been overlooked at this time and co- 
o’.jeration completely j.;iveii the (Jovcrnmeiit. They 
also have fallen into occupational narrowness. 
\Vc are witnessing? it, howto'cr, in some of our 
must eminent statesmen — iduyins politics with 
President Wilson’s pending decisional duly. The se 
.•'latesmcn have played polities all their lives. 
'I'hey know nothing? hesidfs. The President's 
position in a valley of shadows is t'*o uoi.'d to he 
lost to the practical politician. They d‘> not real- 
ise what tliey do; iieitluT does the coffee specu- 
lator. It is clear that punitive measures — if any 
are taken— should einlirace, measure tor measure, 
the p:entlenion of the bureau and of the Stale 
Department as well as those of the culTee trade. 
The bureau should not by its extravagant blunder- 
ing involve innocent dealers and the country. 


ROASTERS WANT RULES LIFTED 


Food Administration Outlines Plan for Modified 
Government Control, But N. C. R. A. 

Asks for Complete Freedom 


(fkOM a staff COailESrONIiENT) 

New Ori.f.axs. La., Kov. 27, 1918. 

T he Utter which President C, asanas, of the 
N';itiniial Coffee Roasters' .-Nssociatioii, re- 
ceived Xovembor 19 from tlie United States PooJ 
Administration on the suiiject of continued rov- 
eimmcntal control of the green and roasted coffee 
trade, was a subject of prime importance at the 
assoeiatioii's executive commiltcc meeting at Oii- 
, apo on November 22. The committee sent a telc- 
grani of protest to Washington. The Pood Ad- 
ministration's letter and the comniitlce's telegram 
arc reprinted in the following ; 

" I'lio Food Administration rail the attention of 
the coffee roasters of the country to the faet that 
dealers in green coffee are licensed and restricted 
to a maximum margin of profit, as set forth some 
[imv ago, and it will consider violations of this 
rule subject for enforcement. 

"In regulating the green coffee trade a reason- 
aide margin of profit has been allowed which 
should voluntarily be carried through to the con- 
sumers of this country by the co-operation of the 
National Coffee Roasters’ Association. We are 
sure that there is no need to call your attention to 
Ihe iundamcntal rule of the Food Administration 
ttiat profits must be based 011 the actual cost of 
the goods without regard to the market or re- 
placement value, and we rely on the coffee roast- 
ers of the country that the sacrifice made by the 
green coffee trade should carry through to the 
consumer. We shall expect the roasted coffee 
trade to receive only a pre-war margin of net 
i.rnllt, compared to the years 1911-1912-1913, on 


the basis of their cost, and in casea where the 
pre-w'ar profit in cents per pound to Me roaster, as 
announced by the Food Administration some time 
ago, does not cover the advance in increased ex- 
pense, the coffee roaster is allowed to figure his 
pre-war margin on a net percentage basis. 

"We desire the coffee roasters of the country 
to carry as small stock.s as possible, for the supply 
of coffee is not as large as usual, and they should 
do their utmost to prevent sales of large stocks 
or contract sales to their trade which might pre- 
vent other members of their trade from receiving 
their fair share at this time. 

"The rule ill re.gard to hoard.ing of coffee is 
called to tlie attention of tiie trade at this time, 
which prevents a dealer from carrying over a 
ninety-ilay stock, and it is hoped that the coffee 
trade will do their sliare to help carry out this rule. 

"It is the wish of the. Food Administration that 
roasters, in view of the momentary scarcity of 
coffee, should prohibit sales to their trade for 
future sliipments, and order.s should only be taken 
as a matter of safety to the trade, leased on im- 
mediate shipment and billing. 

"With tlie signing of the armistice, and the de- 
sire of the Food Administration to put the coffee 
Inisiness hack on a normal liasis, vve have this day 
advised the Coffee Exchange of our willingnes.s 
to allow them to reopen the Exchange at a date 
tiiat might he set by tlicm, and we presume that 
the governing committee will use caution in con- 
fining the buyers on the Exchange to legitimate 
business, with such restrictions as they may deem 
wise on their part to protect the interests of the , 
Exchange. Under these conditions the roasters 
and green coffee dealers of the country will have 
a market on wliieli to hedge their stocks, should 
they so desire, to prevent any loss that may occur 
later on by a decrease in coffee prices, should sucli 
decrease occur. 

"The Food .Admin istralioii are desirous of hay- 
ing tlie coffee business of the country transacted in 
a.s normal a manner as po.ssiblc, so that when the 
declaration of peace arrives the trade will be in 
.a position to continue without any readjustments 
of any kind. 

"Import licenses are granted freely to importers 
of green coffee, and the Sugar Equalization Board 
only reserves the right to purchase the goods at a 
fair price on arrival to provide for any con- 
tingency that may arise and to protect the welfare 
of our peoples.’’ * 

At the executive meeting of the Natloiial Coffee 
Roasters' Association, held ii. Chicago on Novem- 
ber 22, the committee drafted a telegram to the 
Food Administration for the attention of George 
W. Lawrence. The telegram read : 

“At a meeting of the executive committee of 
the National Coffee Roasters’ Association, held 
at Chicago to-day, it was unanimously resolved 
to wire tile United States Food- Administration 
as follows: After a careful review and discus- 
sion of the present and prospective coffee situa- 
tion which confronts the United States, wc beg to 
suggest that, in our opinion, unless all Government 
regulations and restrictions are promptly removed 
from both green and roasted coffee, thereby per- 
mitting supply and demand to regulate situation, 
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serious cons^uences of short supply and in- 
creased cost will follow, to detriment of con- 
sumer and business. Immedipte action seems es- 
sential for good of all.’’ V. K. Pki.tox, ISk. 

ROASTED COFFEE Rl'EE MODIFIED 

[special CORi^ESH)XI)FXCE] 

Washington, D. C., Novcnibcr 30, 1918.— The 
United States Food Adniinisiralion has an- 
nounced a modification of the regiil:;tions tb-it 
roasted coffee must be sold on the ^al^e 
profit as customarily obtained before the war. 
Hereafter roasters and dealers may make the 
same percentage of net profit as they did in the 
years igii, 1912 and 1913. 

The announcement continues as folhovs: “All 
coffee must be sold on the basis of t’ue average 
stocks on hand and nut on the basis of the cost of 
replacement. Stocks are limited to ninety days* 
supply, and no dealer should knowingly s< ll coffee 
to any customer in such quantity as will give the 
purchaser more than a ninety days’ supidy. The 
Food Administration recommends that t-ar the 
present roasted coffee be sold only fc-r inimediate 
shipment and billing.” 

HOOVER SAYS, "PLENTY OF COFFFE" 
During the course of his farewell s]»ecrh at a 
special conference of State Food Administrators 
just before leaving for Europe early in Novem- 
ber, Herbert Hoover had this to say about the 
coffee situation : 

"Another prime necessity in the United Slates 
is that of coffee. Our computation of the world s 
coffee supplies indicate to us that there is more 
than a sufficiency to carry the world during the 
next twelve months on any basis of likely demand, 
and .sooner or later the speculation which has been 
in process in some foreign countries over coffee, 
on the theory that there would be a world shortage 
on peace, will, in our view, receive a rude shock.” 

CONTAINER REGULATIONS REMOVED 

[ SPECIAL CORKESI’ONIilCNCE] 

Washington, D. C, November 13, 1918. — The 
Waiaindiistries Board and the United States hood 
Administration agreed to-day to rescind the re- 
strictive regulations regarding the use of all 
commercial kinds of food containers. I he tea, 
coffee, spice, baking powder, cocoa, chocolate, 
macaroni, spaghetti and other tiacles may now 
resume the use of the same kind and size con- 
tainers as they did in the past. 

A CANADIAN’S OPINION OF THE “Bi,V E BOOK’ 
H. L. MacKinnon, of the 11 . L. MacKinnjin Company, 
Ltd., Winnipeg, Canada, writes: "The Te.k anp Coffee 
Trade Journal has been of very great service "Y 

yse it every time it comes in and find it very helpful and 
btneficia!. We wish you every success in the good work 
you are doing.” 


MITCHELL ON TEA MANUFACTURE 


The U. S. Supervising Examiner Tells the Cey- 
lon and Indian Planters Why Their Green 
Teas Have Not Been Successful 

C HOKTLY after lus tour of the tea gardens of 

the Far East last year, George V. Mitcltell, 
(he United Stales Supervising Tea Examiner, 
wretc tlie Deputy Director of Agriculture, IMant- 
ing Districts. India, tn tell the niamifactiircrs of 
Ceylon and India why their greeii teas were not 
better able to com|>cte with other teas. Extracts 
from the letter were puldislied recently in the 
irflidal bulletin of the United riantcrs’ Associa- 
tion of Soutberii Inlia, as follows: 

“It is my opinion after my visit to Ceylon ami 
India that the chief reason why ('eyloii and Imlia 
green teas h;ivc not been more successful is be- 
cause of the nu'do of manufacture. As they are 
maniifncturd now, the leaf becomes so wet by 
being sterilized by live steam that upon cooling 
much i*f tlic ‘tea quality’ is pressed out of the 
leaf and lost, and in conscoiKiice most of the 
Ccylnji and India green teas give a very f!nn cup 
and lack body and cluiractcr It is true that in 
Japan they sterilize the leaf with live steam, but 
it is als«i true that before rolling by haiul they 
partly dry off (he excess of moisiure by working 
the tea "U paiier trays healed from underneath by 
ch.vrcoal fire. 

"While, at the United States Government ex- 
periment statiiin ill S'.mth Carolina, Dr, Cluirles U. 
Slicpard and myself carried on many experiments 
with the mamifaeture of green teas, and frnm 
these experiments Dr. Shepard invented a green 
tea sterilizing machine that sterilizes entirely 
with hot air, the green leaf ciiiiing in contact 
with dry air tif tlie temperature nf i.'o fb griHS b'. 
for a short jicriod of time. The leaves sterilized 
in this way arc absolutely flaccid, perfectly ster- 
ilized, and fcry little juice would be pressed ont 
during the process of rolling. To get a very tight 
twist and a lietter style on our green teas, when 
partly rolled we would take them from the rMler 
and run them through one of the drying machines, 
which would cause the little juice that had been 
pressed out of the leaf to become very sticky, and 
the tea upon being returned to the roller for fin- 
ishiug would take on a very ti.ght twi.st. Hu* 
teas made in this way resembie more the tine teas 
of China. Ihc same leaves made by the steam 
process were thin, lacking body and character. 
During the last fiscal year figi") "’C only im- 
ported pounds of green tea from Ceylon 

and India. 'I here is tio reason why our importa- 
tions from India and Ceylon should not be larger, 
ily personal opinion is that it is entirely due to 
the process of manufacture." , 

The editor of the bulletin makes this comineiT: 
“At the present time very little green tea is being 
manufactured in South India, but it is hoped that 
the advice given above may prove of interest and 
poss-ibly of value after the war,” 
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COFFEE AND THE RED CROSS 

Some Interesling Statistics of the Coifee, Tea 
and Cocoa Used to Alleviate Dis- 
tress in the War Zone 

C OFFEE, cocoa and tea have been of great 
service in the humane work of the American 
Red Cross, both among the troops in this coun- 
try and among civilians and soldiers in Europe. 
Coffee was found to be in the greatest demand 
everywhere, cocoa came second, while tea, prob* 
abl because the main work of the Red Cross was 
not among tea drinkers, stands far down the list. 

In its canteens throughout the United States, 
the American Red Cross served approximately 
89,566 gallons of coffee during September Jast, 
and that is considered an average month. For 
overseas work the Department of Foreign Re- 
lief has a standing order to ship 224, ox) pounds 
of green coffee a month to France and 12,000 
pounds to Italy. In addition it recently made one 
shipment of 120,000 pounds of green coffee to 
France, and one single shipment of 100,000 pounds 
to Italy, 

It has a standing order to ship 100,000 pounds 
of cocoa a rrionth to France, It has also recently 
sent 1,000 pounds to Italy. This coffee and cocoa 
is for American Red Cross use in both military 
and civilian relief work. 

The Department of the Foreign Relief also re- 
cently sent 84,000 pounds of cocoa to Russia, to be 
used for Russians who were taken prisoners by 
the Germans and who are at present in a much 
weakened condition and in need of strengthening 
food. 

•To Switzerland the American Red Cross is 
sending 20,000 pounds of coffee a month under a 
standing order. Sixty thousand pounds on this 
order have already been shipped. The coffee for 
this country is for invalided Italian and Serbian 
prisoners repatriated through Switzerland, also 
for the Swiss hospital for tubercular Serbs, and 
for^ other American Red Cross relief work. 

Twelve hundred pounds of tea have been sent 
to Italy, but this was for the exclusive use of 
American Red Cross Relief Workers- The 
Italians have no use for tea, and would not con- 
sider themselves in any way benefited or relieved 
by a gift of it. 

Coffee, tea and cocoa are used but little in the 
camp service of the American Red Cross. And 
then it is mostly coffee. It is used only infre- 
quently for the families of our wounded who 
come to the hospitals to see our boys and are 


rested and renewed in the American Red Cross 
huts. 

And the American * Red Cros.*', 0]i whose 
shoulders rests, and in the future will even more 
largely rest, our task of relief and reconstruction 
of the world, urges us ail m»t »uly to pursue our 
industries of suslenancc and maintoiKince of 
ijnmanity with more vigor, but also tii redcniMe 
our energies and our service in its cause of tnetcv 
and help. 

From Deceml)er 1(1 in 23, inclusive, the Anuri- 
can Red Cross (’hrisftiias Ro!! (.'all will ring 
around the world, rocmesting ever\ Amcricuu to 
register for mcinhership and active service. The 
Red Cross asks the support «>f all Americans 
everywhere, every iiidividiial and every industry, 
that as a people we may rcci ive aiul give genuiiu' 
Chri.stinas cheer and good will, through our unani- 
mous response and hearty eai-opcration in thv 
cause of the relief and rivtuistructiou. 

THE BEGTNNTXG OF ‘•incill TEA” 

High tea, which the new rationinj: will force on 
many households in lin.glnjul, i.s an institution 
requiring clearing up historically, says the “T.on- 
don Chronicle.'’ Meat at tea, implied in the 
terms, ptesumaldy was adopted after “tea” itself 
had hecome a regular meal, hut wlieii that was 
the social notes and (jiioryist has failed to dis- 
cover. He cites Dr. Primrose in “The Vicar of 
Wakefield,” Mirabel in Congreve’s play, even 
Defoe’s “Moll I'laiidors,’’ hut these were all ref- 
erences to the dFh of tea after dinner, indicated 
clearly liy Congreve hiinseU in “The Doulde 
Dealer.” Fanny Kemide says she first became 
acquainted with “aftmioon tea" at lUdvoir Castle 
in 1842, and then it was practiced surreptitiously 
by the ladies in the iioudoir.— “The .\rgonaut.'’ 

“WHEN THE ROYS COME HOME” 

At the recent c<mvcntion of the American Spe- 
cialty Manufacturers’ .^ssocialiou, Fred Mason, a 
director of the organization and president of the 
Shredded Wheat Company, delivered a notable 
address that struck close to the hearts of his 
hearers. His speech was on the subject of “When 
the Boys Come Home; What Will We Do With 
Them?” and during its course he spoke thus for 
the Shredded Wheat Company : 

“So far as The Shredded Wheat Company is 
concerned there is no question about what we will 
do with our hoys when they come home. We. will 
take back every boy who left ns to go to the front. 
His job is waiting for him. If he lost an eye we 
will give him a glass one; if he lost a leg we will 
get him a new one. Is there any employer in all 
this broad land of ours who would not give these 
brave boys their jobs again?” 
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CHINA’S LIKIN TAX AND TEA 

How Transporters of, Tea in China Are Taxed 
to Maintain the Chinese Army — ^The 
Evils of the System 

By a, \V. Ferrin 

Peking, China 

/^NE of the greatest obstacles to commerce in 
China is the “Likin/' the internal tax on 
goods in transit, originating as a war tax during 
the Taiping Rebellion. 

“Likin’' (“Li,” one-thousandth; “kin,” gold or 
money) was originally a tax of one-tenth of i 
per cent of the value of the goods when it was 
first imposed, about 1853, but to-day its amount is, 
apparently, determined arbitrarily by the collector. 
At the same time “likin barriers” have grown in 
number, till now they are found at all large towns 
and up and down all the rivers and other thor- 
oughfares. Between Canton and Wucliow there 
arc no fewer than six of these barriers, eaeh in- 
volving payment of duties, delay and worry, 
vexatious, if not ruinous, hindrances to the free 
flow of trade. 

According to a letter published in the Peking 
"Daily News” of December 12, 1917, tlie con- 
stant repetition of the tax is primarily responsible 
for the high price of Chinese tea. Starting with 
a cost of 5 cents per pound at the point of pro- 
duction in the interior, when the seaport is 
reached, after passing several of these barriers, it 
is worth 50 cents per pound. The explanation 
offered by the likin officials is that the revenue 
is necessary for tlic upkeep of the Chinese army. 
It is usual for both collectors and merchants to 
ignore the official tariff and to settle the likin by 
a system of barter. 

Foreigners have the advantage over natives, in 
that by treaty they can pay a tax of 2L2 per cent 
ad valorem at the port of entry in addition to 
the regular customs duty of 5 per cent, and 
thereby secure for their goods exemption from 
further taxation in transit to the interior, and if 
the interior destination is a treaty port they can 
send them there without paying the additional 
2^^ per cent. Some native guilds have succeeded 
in making agreements with the officials whereliy 
they pay, say, 3 per cent at the point of departure 
and 2 per cent more at each barrier, but the vast 
majority of traders must make arrangements with 
each collector. Total likin payments on a cargo 
carried^ considerable distance may easily amount 
to more than the original value. 

China officially recognized the evils of the likin 
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system in Article VTII of the.Mackay Treaty 
with Great Britain, signed in September, 1902, 
and agreed to abolish the likin barriers in return 
for permission to place a surtax on foreign im- 
ports and exports and a consumption tax on 
Chinese goods not intended for export; but as 
the consent of other foreign powers was neces- 
sary to the enforcement of thi.s provision, it has 
not come into operation. 

The abolition of the likin is complicated by the 
fact that the likin revenues of certain provinces 
are pledged under foreign loans and certain 
amounts are remitted to Peking for specific pur- 
poses. It is to the interest of the Chinese, as 
well a.s of other nations, that some way be found 
to reform, if not to abolish, this handicap to 
Chinese commerce. 


NO AID FOR PORTO RICO COFFEE 
[from .k staff cokresponpent] 

Sax Jlax, Porto Rico, Nov. 22, 1918.— The 
ending of the war has effectively ended for the 
present whatever hope Porto Rican growers might 
have had that their coffee would win an advan- 
tageous position in the American market by the 
placing of foreign coffee on the tariff list or 
through the granting to island growers of com- 
plete Or at least partial exemption from the ex- 
cise tax, according to Resident Commissioner Cor- 
dova Davila, lie added that the planters might 
find relief in having the Agricultural Loan Act 
extended to include Porto Rico. 

Harwood Hull. 


COFFEE AND C.ACAO IN MEXICO 
“Before farmers became Interested in the plant- 
ing of bananas cacao was the lending crop,” says 
Thomas B. Bowman, American Consul in the 
Frontera district of Mexico. “It is now second 
in production. No cacao was shipped to the United 
States during the past year, most of the crop being 
consumed within the Republic. 

‘‘Coffee growing has been undertaken only by 
companies controlled by foreign capital. Chiapas 
coffee is said to be superior to the Brazil product, 
because it may be gathered as it ripens and it is 
not necessary to strip it as is done in Brazil, 
Coffee is the fourth largest product exported. At 
present, while conditions are favorable to coffee 
growing, scarcity of labor is a serious handicap.” 

BRAZIL’S TEA PURCHASES 
During 1917 Brazil imported 312,292 pounds of 
tea, as compared with 648,628 pounds in 1916. 
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FOR BETTER CEYLON TEA 

An Exporter in India Urges Planters to Im- 
prove Their Product if They Want to 
Meet Java Competition 


I N a letter to the "Planting Gazette,'’ Ceylon. 

Harrisons & Eastern Export, Ltd., had this to 
say about Ceylon tea as compared with recent 
productions of Java leaf: 

Java teas are now so attractively turned out 
that once established in a market they give dealers 
(reat satisfaction, owing chieBy to the entire ab- 
sence of stalk. Owing to the substitution mI 
\ssam jat for the China originally planted, the 
iqiiors have greatly improved of late years and are 
now very serviceable; in the case of some estates, 
Fine. 

In marked contrast, during the last two months, 
many Ceylon estates have been placing their teas 
nn the market in a condition as regards stalks, 
which strikes buyers (who probably do not grasp 
the local conditions) as disgraceful, and which 
detracts very seriously from the prices obtainable 
for the tea. The serious result to Ceylon of 
strong Ja\a competition is clearly seen in the 
relatively low prices at which teas, usually sold 
to American buyer.s, are being sold locally. 

No doubt when trading conditions again be- 
come normal the position will Improve, but in the 
meantime Javas will have secured a strong hold 
in markets hitherto held by Ceylon, and will not 
be displaced unless the latter’s tea is equally well 
marketed. For this reason we think it behooves 
your association to move strongly in the direction 
of urging planters to do all possible in the way 
of having stalk removed, either in the field or 
factory, before being dispatched for sale. The 
extra cost would certainly be recouped several 
times over. More regularity in weights of pack- 
ages would be another great advance; a greater 
approach to uniformity should he aimed at. 


BRAZIL COFFEE CROP DECLINING 
Of the eight leading vegetable foodstuff prod- 
ucts of Brazil, coffee is the only one that has 
shown decreased production in the 
period, according to the Latin American Division 
of the Bureau of Foreign and Domestic Com- 
merce in a recent review. The review states that 
"at the present high prices the. Brazilian farmer is 
finding his new crops more profitable than coffee. 
But will this continue to be the case after the war 
when normal conditions once more prevail? 

The products wdth which coffee is compared are 
sugar, rice, beans, corn, potatoes, cacao and fruits. 


Sugar has shown the greatest increase in volume 
of output in the period siatod, beans are next in 
rank, rice third and cacao fourlli. 


CHINA TEA TRADE UPSET 


Large Stocks Are Still on Hand and the 
Hankow Tea Merchants Face 
Serious Difficulties 


[SiPECI.^L CORKESPONnKNCK] 

Hankow, China, Sept, ir, iqi8. 

I N spite of muncrous warnings and the very evi- 
dent signs that this year tluru wtudd be a great 
decrease in the demand for tea, Chinese growers 
during the early part of the .season made no at- 
tempt to meet coiuliiii-ns by restricting produc- 
tion or lowering costs, l.atcr when an attempt 
was made to bring prices within reason, growers 
in the interior dclaye<| cutting in order to collect 
overgrown leaf, thus getting weight and quantity 
at the sacrifice of quality. 

This year there wa.s practically nn demand for 
teas at the prices asked hy local .sellers. Java teas 
being sold on u gold basis were imuh cheaper, 
and in consequence America bought large (|iianti- 
lics. Import into Imgland was restricted by Gov- 
crnnicnt order to 3,ooo.O(K) pounds, that demand 
being supplied tntirely from last year's stock. 
Russia, which in the past consumed huge quanti- 
ties of tofl, was out of the market this year on 
account of internal disturbances, embargo and 
difficulties as to banking and tramsportation. 

Arrivals up to August 15, ipiS, were 211,878 
half chests (one half chest equals 65 pounds), 
against last year's 503,aK) half chests. Of this 
amount a small quantity was finally .sold, as fol- 
lows: J 1.200 half chests to Cliinesc Imyer.s, partly 
for the Siberian trade via Mongolia, but for the 
most part for speculation; about 6,000 half chests 
to America, and some 2, coo odd half chests to 
various firms for local consumption and parcel 
post export. 

The large stocks still remaining on hand placed 
Chinese tea merchants in serious difficulties, be- 
cause of the . fact that these firms, which are 
financed by native banks, were unable to meet 
their payments and had no prospects of realizing 
upon the cargo on hand. This necessitated pro- 
vincial government assistance, which was grated 
only to a certain extent. 

The demand for China teas was gradually de- 
creasing even under pre-war conditions, and this 
year the extremely high exchange value of silver 
naturally swung the trade to India, Java and 
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Ceylon, where transactions are all based on a 
gold standard. 

Russian brick tea factories in Hankow and 
Kiukiang have not been in operation for some 
time, and the once flourishing trade with Siberia, 
which amounted to over 53,200,000 pounds per 
annum, is at present at a standstill. R. C M. 


ENGLAND WANTS CHINA TEA 
A British tea merchant said, with reference 
to the unsuccessful efforts of London import- 
ers to get consignments of China tea to Eng- 
land, that the Tea Importers’ Association Com- 
mittee could not blame themselves in any way 
for the fiasco in the oflicial efforts to control the 
market. The committee, he pointed out, appear to 
have made every practicable suggestion to keep 
the business going, and to have put their knowl- 
edge and experience at tlie disposal of the au- 
thorities; but for some reason these efforts had 
only resulted in a breakdown in the attempt to 
control a business not apparently understood by 
those in authority. “Appeals for China tea, al- 
most piteous in character and accompanied by 
doctors’ certificates,” he added, “continue to be 
received, but they cannot he complied with. Wliat 
in many cases is a distinct necessity is unobtain- 
able owing to the attitude of the distributing 
authority towards China tea. It would surely be 
well for the Food Controller to take the matter 
in hand, and for some explatiatioii to he given 
why it is that although something like 250,000 
pounds has arrived no one can get it.” 


GERMAN COFFEE SUBSTITUTES 
Among the samples of German-made coffee 
substitutes which were recently sent from Rotter- 
dam to the Department of Overseas Trade, Lon- 
don, for analysis, were some which contained 
ground pea meal, barley, a few hawthorn berries, 
and occasional figments of vegetable tissues. 


THE ARMY'S COFFEE AND TEA BILL 
The National Women’s Liberty Loan Com- 
mittee has calculated that 3,000, coo American 
soldiers require annually 61,320,000 pounds of cof- 
fee, valued at $9,265,432, and 7,665,000 pounds of 
tea valued at $2,753,706. 


BRITISH COCOA MAKERS UNITE 
Cadbury Bros., of Bourneville, and J. S. Fry & 
Sons, Bristol, two leading British cocoa manufac- 
turers, have arranged to combine their businesses, 
though they will carry on their individual opera- 
tions under their old names. 


NEW ORLEANS' NEW SHfP LINE 

First of Osaka Shosen Kaisha Vessek Bnngsi 
Cargo of Brazil Coffee — ^Trade Pleasedl 
But Wants More 


[from a staff correspondent] 

New Orleans, La., Nov. 27, iptS; 
'^HE inauguration of the new Japanese steam- 
^ ship line to New Orleans will give something: 
of a boost to the local coffee trade, although, aS ' 
the Osaka Shoseti Kaisha Line will have a ship' 
into the port at intervals of about two months,, 
these additional cargoes alone will not go a long 
way to putting the trade on “easy street.” While ‘ 
pleased with the new line, coffee traders want 
plenty of ships direct from New Orleans to Brazil 
and return. 

The Panama Maru, the first ship of the new 
line to arrive, came into port November 18, con- 
signed to J. H. W. Steele & Co., steamship 
agents, and brought a!)out 85,000 bags of coffee. 
This had l)een sold to the interior in advance, and 
the (oca! supply will not profit much by the cargo, 
However, one steady line is a start in the right 
direction, thinks the trade. 

The ships for the pre.sent will hardly !)ring any 
Asiatic cargo here, and so at the present no tea 
will arrive that way, as the trade had hopedl 
would he tlie case. They touch at Chinese ports,, 
lake jute from the Straits Settlements to the' 
.Argentine, and on its discharge load coffee in’ 
Brazil for New Orleans. He’^e they take on cot- 
ton, steel, etc., and return through the Panama- 
Canal to their home port, mr^king a trip around' 
the worbl every two months. Suburo Kurusu, 
Japanese Consul-General at Chicago, visited the 
ship last week, and was entertained at a dinner 
by the city officials and commercial men. He pre- 
dicted a great development of trade between this 
part of the United States and Japan. 

E. K. Felton. Sr. 

chocolate for our soldiers 

frThe American Chocolate Fund disclosed at its-, 
annual meeting, held recently at 4 West Fifty- 
seventh street, New York, that the organization- 
had purchased approximately 50,000 pounds of 
chocolate for our soldiers and sailors. 

CONCRETE SHIP BRINGS SUGAR 
An interesting fact about the first ocean-going 
concrete ship built, which reached New York on 
November 21, was that it brought a cargo of 25,242 
bags of raw sugar to the American Sugar Re- . 
fining Company’s refinery at Brooklyn, 
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HAYfl COFFEE PROSPECTS 

Observation! of a New York Broker Who 
Recently Spent T wo Months Investi- 
gating Conditions on the Island 

'THOMAS J. WOOU'S, of New York, recently 
* returned from a two months’ trip to Hayti, in 
the interest of New York importers. His ob- 
ject was to investigate conditions on the island, 
and to suggest ways and means for improving 
the cultivation, preparation and classification of 
Hayti coffee, in order to promote its sale in the 
United States. 

Prior to the war the bulk of the Hayti coffee 
crop was shipped to Europe, where it coniniaiitlcd 
good prices. With the curtailment of European 
shipments the stocks began to pile up and Hayti 
planters turned to America for relief. Of late, 
due to shortage of Santos coffee in the United 
States, there has been an uniirecedeiited demand 
for Hayti coffee at good prices. I liis situation 
has done much to acquaint the American roaster 
with the merits of this coffee. 

Under normal conditions there is nut much 
demand for Hayti coffee in the United States. 
Among the reasons for this arc faulty dassliica- 
tion and none too careful cultivation and prepara- 
tion. Mr. Woods believes that through tl)c edu- 
cation of the planter these conditions can l>e 
overcome, and the trade between the United 
States and Hayti greatly .stimulated. 

Referring to the present coffee • situation in 
Hayti, Mr. Woods said: 

“Coffee is a natural product of Hayti; it grows 
in goodly quantities and is of a peciiharly line 
character. It has, however, been allowed to 
grow wild and has not received proper cultiva- 
tion. The methods of preparation are in many 
instances very primitive, and, due to improper 
drying, the coffee has been allowed to absorb the 
flavor of the soil. 

'‘The average annual yield of Hayti coffee is 
estimated at about 72,000,000 pounds. In my 
opinion, with the employment of more scientific 
methods of the care of the crop, this quantity 
CBuld be easily doubled or tripled in the course 
of a few years with the introduction of American 
capital. In this way American consumers ^ill 
learn to appreciate the intrinsic value of Hayti 
coffee.” 

Mr. Woods is enthusiastic about the future of 
our trade with Hayti, and gives the United States 
Marine Corps much credit for improving condi- 
tions there during the past three years. 


The only truth there is about a He is the truth 
the lie is about.— Edward A. Merritt. 


WHO’S WHO IN THE TRADE 

An Appreciation of JVilliam Fisher, President 
of the St. Louis Coffee Roasters’ 
Association 

I N searching for the secret of the business suc- 
cess achieved by William Msber, president of 
the St. Louis Coffee Uoastevs' .Xssociation and 
vice-president of the C. !'. Elankc Tea & Coffee 
Company, importer and joblicr of St. Louis, one 
find-s that geniality, personal magiutisni and the 
ability to stick to the I'lisiiu'ss in luuu! .are tiic 
chief facii»rs. .Ml tbroueh Uis business career 
Mr. Fisher has displayed these ebaracicristics 
above others he may possess, and by them be is 
best known to the trade of the eonntr.v . 

Though now 53 years of age. Mr. Fisher is still 
an cnlhusiastic ami energetic Imsine.ss leader in 
his native city, .St. l.nuis. lie has al\v:iys \V‘>rk.d 
and lived in that Middle Western mclroifulis, 
getting his iirst business vxp'tnence as uu'sscii'.'nr 
boy with the Ciu'Mg", llurlinatmi Oidncy Fad 
road. Two years later he brst camo in contact 
with green coffee trading, joiriiig the large wl olc- 
salc house of the Kraft -1 lo'nus Crocery Com- 
pany. That was in ;unl ever since be has 
been associate*! with the coff'-e and tea busini'ss, 
his next venture was as n partner of J.). T, 
Leavitt & Co., a wholesale coffee Innkeragc con- 
cern, with whicli he remained for ten years, sever- 
ing that connection in J<S95 to buy and sell coffee 
for the C. E. lllai.kc Tea Coffee Company. 
Within five years Mr. (‘isber had risen to the 
vice-presidency of tlie company, a po.sition he has 
held for the past eighteen years, 

.Vmong association coffee men .Mr. Fisher is 
well known for his organization activities. He 
helped start the St. Louis association and is 
prominent in the national body. 

THE WORLD'S 1918-10 SL’G.VR CROP 
Preliminary estimates of the wtjrld's crop uf 
cane and beet sugar for the 1918-19 season siiow 
that there will be approximately 300,010 tons less 
than last season. According to figures compiled 
by Willett & Gray, New York, the total supply 
of sugar (cane and beet) is \6, 819, 635 long tons, 
against 17,114,3861011$ last “campaign.” 

A WHOLESALE COl-FEE MAN'S OPINION 
M. W. Becker, manager of the Akron Wholesale Codec 
Co^ipany, .•\krQti. Ohio, writes: ‘‘Please renew our sub- 
scription for The Te.\ axd Coffee Trade Jovrsal, for 
which we enclose our check. I can truthfully say it has 
been a great help to me, for all informatijn I have re- 
ceived from reading same has been most beneficial. I can 
most readily believe all articles published therein; also 
hod your advertisements are all by most reliable firms and 
can be fully relied upon.” 
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THE BELLICOSE EGO 


To Get the Better of the "Other Fellow" Try 
to Understand Him Better Than 
He Does You^ 


By Dr. Frank Crane 

New York 

HERE is only one way to get the better of a 
^ man,” says Vance Thompson, in his delight- 
ful volume, “The Ego Book,” “and that is to 
understand him better tiian he does you.” 

He goes on to explain that this is equally true 
of a friend and an enemy, as there isn't, after all, 
much difference between the two. 

This is a most searching shaft. It pierces the 
very marrow of contention. It shows why we 
quarrel, why we hate, why we misunderstand. 

Almost all repulsions between two people arc 
caused by lack of imagination. We see only our- 
selves, understand only our own feelings, views 
and position. 

If anyone will sit down and strive to transfer 
himself into his friend’s or his enemy’s breast, 
to grasp the other’s thought, he will find that the 
hostility that separates them is unreal, a mist, 
maya. 

“Put yourself in his place.” There never was a 
better rule. 

If we will try to make real to ourselves the 
state of another’s mind, instead of trying to im- 
pose our notions upon him, it will make short 
shrift of disputes. 

There is no more use subduing another’s opin- 
ion than there is in one nation conquering an- 
other. A conquered territorj is an expense and a 
continual source of disturbance. England, for 
instance, gets a deal more good out of America 
by letting her govern herself, by dealing with her 
as a separate unit, than she would by taking over 
her government. As the whole conquest idea is 
a delusion, so the whole convincing-by-argument 
is a delusion. 

You can live with me, do business with me, and 
get along socially with me, a lot better by allowing 
me to have my own notions, and by endeavoring 
to understand them, than you can by seeking to 
make me adopt your notions. 

Unity of opinion is quite impossible. Even if 
possible it would be undesirable. It is difference 
of opinion that is interesting. For opinion is per- 
sonality and uniform personalities would be inr 
tolerable. 

The only practical union of personalities is union 

• Copyrighted by Frank Crane. Reprinted by per- 
mission of The Associated Newapapers. 


ill work, in play and in love. .U socialist and a 
monarchist can build a bridge together, play a 
game of tennis together, and can sincerely love 
one another, provided they don’t try to club each 
other's opinions into conformity to their own. 

What a world of domestic infelicity would be 
avoided if man and wife would let each other’s 
ideas alone, if they would endeavor to grasp each 
other’s views and to enter into them, instead of 
combating them ! 

Even children we make thrive by leaving to 
them their liberty, by realizing that their ideas 
change by growth, by observation and by experi- 
ence, not by command and coercion, 

If we could restrain the bellicose ego! If we 
could hold down the lust of intellectual conquest! 

If wc could only understand each other and 
not oppose! 

Then each of u.s could freely say what he 
thinks, and out of the free self-expression of all 
vve could each grow in truth and come into per- 
fect community of effort and of esteem. 


THE MOST PEACEABLE DOG 
The most peaceable dog is the dog that is there 
With the buckle and clinch when he’s caught un- 
aware, 

.\nd wlio “never starts iiot’n’” that’s not on the 
square, 

And licks his own wounds when it's over. 

Me goes on his way without pfckiiig a scrap; 

I tis I'ark is of peace, hut the scars on his map 
Arc nothing compared with the cuts on the chap 
That thought he could hajid it to Rover. 

— B. L. T., in Chicago Tribune, 


SAYS PROillBiTION AIDS TEA 
Placing the total imports of tea into the United 
States during the past fiscal year at 151,000,000 
pound.s, the National City Bank of New York 
quotes a British tea planter, who says the falling 
off in consumption of alcoholic liquors throughout 
the world is largely responsible for the increase 
ill tea drinking, and predicts a continued growth 
as prohibition becomes merely widely the law 
among nations. 


GERMAN COFFEE SURROGATES 
The German War Committee for Tea and 
Coffee and Their Substitutes is understood to have 
revealed the methods of manufacturing coffee and 
tea surrogates, A Berlin dispatch says the com- 
mittee has discovered that “the shells of fruit 
stones, hazel and walnut shells, and also pfum 
stones, are not fit for making coffee.” 
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SPK^ES AND EXTRACTS 

News items of interest to spice im- 
porters, grinders and dealers, and to 
manufacturers of flavoring extracts, per- 
fumes and toilet preparations. 


HONGKONG’S BIG CASSIA TRADE 


Shipments to the United States During llie Cur- 
rent Year Have Been Nearly Equal 
to the Preceding Season 

[sm lAl- COKKliSrOXliENCK) 

Hongkong, China, Sept, i-’, 
CHIP}> 1 ENTS of cassia, or coinnicrcial cinna- 
^ inon, from fiongkong to tbc States 

during the current year have keen in alnio.st as 
great a volume as those of the extra-mdinary year 
of igiC, but so far as indications hero go the trade 
lias been forced from this side and repro’^ents 
consider.'dile shipments on consignment. 

The closing of European markets to tlu- spi'.o, 
resulting from the war and from freight restric- 
tions, has led to an accumulation of stocks whicli 
have had to he moved in spite of the high ex- 
change value of silver and resulting low price "f 
cassia in silver currency representing a fair price 
in gold. Prevailing high prices for all such goods 
in the United States under present conditions 
not mean a correspondingly high price here, and 
growers and dealers liave realized small returns 
for their crop. Nevertheless, the value of ship- 
ments for the first half of the current year uas 
$553,998, as compared with a value of $215,039 
in the rir.‘;t half of 1907 and $.!20,577 hi the lir.'t 
half of 1916, which was the Ijanner year in the 
trade as a result of exceptional foreign arrange- 
ments. 

With present exchange continuing dealers look 
for a bad year in the way of profits and returns 
for the trade here, although it is probable that 
thes'voUime and value of trade with the United 
States will he far larger than it ever has been. 

G. R. E 


Ofkicial Rui.in<; on Cohianiif.r 
The followdng announcement concerning cori- 
ander seed was published during the month by the 
Bureau of Chemistry, Department of AgriciilUire: 

Examination of importations of “coriander 
seed" {Coriandrum sath^iMi L.) has disclosed 
that in some instances they have consisted of 
.fruits differing in physical appearance from the 


I'harnuuiip'eial dcscnplion. The fruits arc oval 
instead of .'Spherical, and n"t infrequently yield 
loss volatile «*il than the pharmacopicial article. 
The product appears in the trade as “Bomhay” or 
■'Indian” coriamlor ami appears to have value, 
The Department will iU)t chject to the importa- 
tion of Bomhay or iudiati coriander if iiuoiecd, 
labeled ami .sold as sneh. provideti that any de- 
fici<'iicv ill volatile oil he indieated. 

Si’irr. (IkiMiHiis' .Mkiuixi; Dfi' 

The meeting of the .\mcriean Spiee (irinders’ 
Section of the Aiueriean Spice Trade .Vs.soelation 
scheduled for Clevelaiul mi Nuxeuilier J.2 has been 
postponed. It is iinder.d'H'd that tlii' nueliug will 
be held tbe latter part .U' Deadli er or early in 
Tamiary. 

SrU'KS FROM N'kI IIKKI ASI’S Isi'lA 
During the lirst three months of 1918 Java 
ami Madura exp-ntal to tlie I'liileil Stales ;7 
metric tons of einiiamon, _’.'?<.'0 Imis of mace, 22 
tons of net!!’e-:s, 5.’J tons ot Idaek aiifl wliite 
pepper. 


r.\U .-\0 IMPORT RUl.RS MOlMhlKD 

|Fi.’OM A STAII* ('(iRKKSroNPKNT] 
WD.-niNdTON. 1 ). c.. Xovemlicr .30, 1018.- Yes- 
terday the War Trade Board annoumed that 
‘dn addition (<> diipnicuts of C(H'oa beaus pennitlod 
under W. T. l>. R. No. [63, issued July ll, I0l8, 
they will consider applioati^ius for licenses to im- 
port cocoa Iwans originating in and coming from 
tlic nxmn'nican Republic or Haiti, subject to the 
condition, however, that eeiisubs in certifying in- 
voices shall give priority to all available sbipniciits 
of sugar and molasses ov» r such sliipmcnts of 
cocoa beans. "Tins is in addiiion also to .shipments 
of cocoa beans origir.ating in these countries com- 
ing forward to the Unito<l Slates on transports 
maintained by the United States na\y, announced 
in W. T. B. U., iv%. August 5. hjiH.'' 

Ta.mm. 


HAITI COl'RKE LICENSES AV.MI-ABLE 

I SPEm.M. (. ORKI-.^l'ONUKNCKj 

Wasmincto.';. I). C. .November jo, 1918 . — '1 he 
United States Food Adminislralioii to-clay issued 
the following noliec about Haiti eoffpc license 
allotments : "Tlie Department of State having 
ailviscd us of the withdrawal of the limited license 
arrangenicnl. covering the importation of Haitian 
coffee, this is to advise you tliat applications for 
the importing of this coffee into the United States, 
made on regular form to the War Trade Board, 
will have the approval of this Administration." 
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This is understood to be a sequel to the protest 
which New York importer^ addressed to the State 
Department last month. 


GROCERY TRADE DIGEST 

^ The most important news happenings 
of the month boiled down for busy 
readers. 


SPECIALTY MEN’S CONVENTION 


Proceedings of the Tenth Annual Meeting of 
the American Specialty Manufacturers’ 
Association in Cleveland 


/I PPROXIMATELY 300 members and friends 
^ were present at the opening meeting of the 
tenth annual convention held by the American 
Specialty Manufacturers' Association at the Hotel 
Winton, Cleveland, November 20 and 21. Com- 
ing at this stage of the reconstruction period, 
this meeting was one of the most important in the 
association’s history, and was featured by many 
discussions that had to do with trade conditions 
during the coming peace parleys and after. 

After expressing appreciation of the Food Ad- 
ministration's work, the convention recommended 
that Congress lighten the burden of war taxes, 
urged that the payment of the war debt be spread 
over a long period of years, endorsed the actions 
of Colgate & Co. and the Beech-Nut Packing 
Company in opposing the Federal authorities 
seeking to deprive owners of branded foods of 
the right to control their distribution, protested 
against the present system of imposing import 
and export duties, urging that duties be payable 
on the basis of market, and commended all ef- 
forts to create more harmonious relations be- 
tween manufacturers and distributers. 

Among the speakers and their subjects were 
President William L. Sweet, who delivered the 
annual address; Arjay Davies, president of the 
National Wholesale Grojers’ Association, the 
“Economics of Package Foods"; W. B. Cherry, 
advertising manager of the Merrell-Soulc Com- 
pany, “Advertising . During the War” ; A. C. 
Monagle, “Uniform Combination Order Blanks"; 
F. H. Millard, of the U, S. Food Administration; 
W. B. Golver, chairman of the Federal Trade 
Commission; J. H. Schaefer, president of the 
National Retail Grocers’ Association ; Fred 
Mason, of the Shredded Wheat Company, “War 
Co-operation* of Grocery Product Manufactur- 


ers"; B. S. Cutler, chief of the Bureau of Foreign 
and Domestic Commerce; R. E. Hills, president 
of the Ohio Wholesale Grocers’ Association, 
“Specialties and the Jobber." 

All of last year’s officers were re-elected. They 
are: William L. Sweet, the Rumford Chemical 
Works, Providence, R. L, president; Fred Mason, 
president of the Shredded Wheat Company, 
Niagara Falls, N, Y., first vice-president; W. W. 
Frazier, Jr., Franklin Sugar Refining Company, 
Philadelphia, second vice-president; J. M. Hills, 
Hills Bros. Company, New York, third vice-presi- 
dent; D. 0. Everhard, Ohio Match Company, New 
York, treasurer. H. F. Thunhorst was retained 
as secretary. 

The new directors are: F. D. Bristley, Royal 
Baking Powder Company, New York; H. C. 
Stanton, Swift & Co., Chicago; Newman Ham- 
link, Corn Products Refining Company, New 
York; S. N. Eckman, B. T. Babbitt, Inc., New 
York, and J. G. Gilfillan, Genesee Pure Food 
Company, Leroy, N. Y. The other directors who 
stay in office are: Walter H. Lipe, Beech-Nut 
Packing Company, Canajoharie, N. Y. ; Carl A. 
Lautz, Lautz Bros. & Co., Buffalo; C. T. Lee, 
Kellogg Toasted Corn Flake Company, Battle 
Creek; B. F. Amos, John Wildi Evaporated Milk 
Company, New York; R. P. Benedict, Pennsyl- 
vania Salt Manufacturing Company, Chicago; 
A. C. Monagle, Franco-American Food Company, 
Jersey City, and Dr. J. S. Goldbaum, Pels & Co., 
Philadelphia. 


NEWS OF THE TRADE 


Food Regulations Still in Force 
Shortly after the armistice between the Allies 
and Germany had been arranged the U. S. Food 
Administration stated that its food regulations 
were not annulled by the cessation of hostilities. 
One part of the statement read, “Modifications 
may be made from time to time, but the specific 
regulations limiting margins of profit and prevent- 
ing hoarding have not been removed, and there 
is no present intention of dropping these restric- 
tions, which will be rigidly enforced." 


GoVTiKNMENT WiLL BuY FlOUR SUBSTITUTES 
The Grain Corporation of the U. S. Food Ad- 
ministration announces that it will purchase only 
these wheat flour substitutes, and not over the 
maximum prices named: Victory flour, $10.50; 
barley flour, $8.00; straight or patent flour, $9.00; 
dark rye flour, $7.50; white corn flour, $8.50; yel- 
low com flour, $8.00; cream commeal, $8,00 
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Herbert L-KHky and JoschLCnrti. 


Complaint Aoainsi Soap hlAstR 
The Procter & Gamhle Company has been cited 
to appear before the Federai Trade Commission, 
Washington, on January 2, to answer to a charge 
that the company forces retailer! to maintain 
standard fixed resale prices on its products, and 
refuses to sell mixed carload lots unless pur- 
chasers also buy “Ivory” soap. The Procter &■ 
Gamble Distributing Company, Cincinn.iti. is in- 
cluded in the complaint. 

Foon Canners in U. S. Sex.vix 
I n the recent election two ivell-linpwii food 
canners were elected to the U. S. Senate lor the 
next term, Thfy are Bert M. Fernald. ot hornaid 
Keen & True Company, West Poland, Me., and 
Asa Bennett, president of the Bennett pniiiiig 
Company, Frankfort, Del., and vice-president of 
the Tri-State Canners’ A.ssoci.ition. 

Maximum Sales Mawuns tor Ket.iii.f.rs 
Under date of Novemkr 7 »l>o 
Administration issued regulations coven, m tin, 
permissible maxiuium murgnis on 
tailers to consumers. These rules cover the In - 
lowing foods: Victory, wheat, barley, corn .111 
rice Hour, coninieal, hominy, sugar, evapor- 
ated milk, oatmeal and rolled oats, nee, beans, 
starch, corn syrup, canned corn, salmon and sar- 
dines dried fri.it, lard, bacon, 
onions, eggs, butter and butter suostunti s 

cheese. 

To Discuss Food Fropucis Costs ^ 
Suggestions of ways and means for the further 
reduction of selling and distribution costs on food 
products will be presented for ‘he comidcrat on 
of the Food Administration, manutacturers 
the wholesale and retail 
eleventh annual dinner of _ the Assoc, at.» of 
Manufacturers’ Representatives, w w 
held at the Belkvue-Stratford Hotel, Philade 
phia, on December 12 - 

Boston Jobbers Elect Oeeu-ers 
A t the forty-second annual merting 
ton Wholesale Grocers' Association, held * 
latter part of November, the following ofe an^ 
executive committee were elected. 


patent office record 

Patents Granted, Trade Mark Applications. 
Certificates Issued and Labels and Prints 
Registered During the Month 

[ST.AEF OOKRESISINPEXURI 
Wasiunoton, D. C., Nov. sp, ipifi. 

H ERE follows a complete record of ‘he West 
activities of the United States Patent Office 
in so far as they appl.v to tlie tea, coffee, spwe and 
general grocery trades : 

Patents Ge.intep 

Offee FMSIci-Francisco 0 “?; 

Giasgow. Scotland. (No. 1,279, 557| 
g raaciiine, in cmibination, a cylmdrical bodv 
formed of two or more segmental cylindrical 
parts having inturned flanges adapted to ciigag 
To anothef, lid-like end parts ^ 

sen, bled body parts, hollow ‘"h”^ 'D”’ 
parts engaging the end to- 

r^,\ niwl caos embracing ami tying tjie v^nnie id 
; elli<T mrmea,is tor ebar.ging and discharging 

matcriaV 

p„t_Filippo Rciiticegna. Boston, .(No 

i270 8»1 a '-■oraprismg 

ma;?.’ cMentacle a separable container to hold the 

bottom of, said chanj^^r said *amh r «vug.^^ 

• -Sr-sSBi'x 

tending down outsifc of »h 

said liquid container. 

Strainer Attachment for C^ee ^?No 

cS^Z Ellen coffee 

;fSg ^Pm^'erging integrally into the 



THE TEA AND COFFEE TRADE JOURNAL 


December, 1918 




wall of the pot, the wall of the pot adjacent the 
corners where the spout merges integrally into 
the wall, having notched lugs, a strainer plate 
corresponding in shape and flitting the spout, 
where it connects to the wail oT the pot, the op- 
posite edges of the strainer plate having notches 
straddling said lugs, whereby the crotches of the 
notches of the strainer plate may co-operate with 



Patents Granted 


e notclies of the lugs to lock the strainer plate 
place, the crotch of the spout where it merges 
to the wall of the pot, having a lug overlying 
le lower end of tiic strainer plate to retain sai'l 
id in place. 


Trade Marks Re(;i.stkkei) 

Here is a list "f trade marks which have been 
'gistered and for which certificates have been 
sued : 

‘■()h Boy.” (122,899.) Meyer Bros. Coffee & 
pice Company, St. l.ouis, Mo. Ro.isted coffee, 
'irst use, January 5, 1918. 

“Two women, design, panel,” (122,940.) Mrs. 

. Williot Fils, La Garennc-Colombcs. France, 
hicory. Rcgi.stcred September 24, 1918. 

“Del Monte.” (123,0!;.) California Packing 
Corporation. San Francisco, Cal. Certain named 
Dods. First use, October i, 1891. 

“Old Stratford.” (123,034.) Fort Wayne Drug 
’ompany, Fort Wayne, Tnd. Coffee. First use, 
'eb. II, 1918. Registered October 8, 1918. 

“Maid of Honor.” (123.160.) Richardson 
Corporation. Rochester, X. Y. Certain named 
oods. First use, June 9, 1916. 

Registered October 15, 1918. 

“Garden of Allah.” (123,205.'! Clark & M_ac- 
Kusick Company, Boston, Mass. Coffee. First 
4se, September 15, 1917. 

“triumph.” (123,255.) The Lorenz Company, 
F-verett. Mass. Assignor to Mihalovitch Bros. 
Company, Cincinnati, Ohio. Flavoring extracts 
for foods. First use, January, 1913. 

“Salada.” (123,282.) Leo E. Schocnfeld. Chi- 
cago, III. Olive oil. First use, September 28, 
igi;. Registered October 22, 1918. 


Labels Reoistered 

This is a record of labels which have been reg- 
istered and for which certificates have been 
issued : 


“Purity Brand Coffee.” (20,914.) Japan Tea 
Company, St Paul, Minn. Coffee. ' 

Registered October 22, 1918. 

f 


Prints Reoistkked 

Here is a record of prints which have been 
registered and for which certificates have been 
issued : 

■‘Drink Goldenberry Full Value Coffee.” 
(4,949.) Kaiifmanii & Strauss Company, New 
Vork. Coffee. Registered October 8, 1918, 


TRADE MARKS PENDING 
The following marks have been favorably 
acted upon. .\ny person who believes he would 
be damaged by tlie registration of a mark may 
within thirty days enter opposition to prevent the 
juoposed registration. .Ml inquiries pertaining 
to the.se marks should be addressed to The Tea 
AND Coffee Trade Jol'rnai., 79 Wall street, New 
Vork City; 

Week* Ending Septemdek 24, 1918 
“Domino.” (112,795.) The American Grocery 
Company, Minneapolis and St. Paul, Minn. Eggs, 
creamery butter, mustard, cloves, sage, ginger. 


Week Ending October i, 1918 

“Porco.” 1108,687.) IVler Oil & Refining Coin- 
imiiy, Inc., Denison, Tex. Peanut oil, peanut 
cake and peanut meal, all for use as foods. 

“Olivoline. ’ (110,272.) Elysee Olive Oil Com- 
l)any. New York. Edible olive oil substitutes. 

“Ol-iv'iiut.” (112,172.) John G. Neuineister 
Company, Chicago, III. Blended olive and peanut 
oil. 

“Lemulsion.” (112,466.) The.Widlar Com- 



Trade Marks Pending 


pany, Cleveland, Ohio. Lemon flavors and ex- 
tracts for food flavoring. 


Week Ending October 15, 1918 
“Kah-va.” (109,400.) Kellogg Toasted Corn 
Flake Company, Battle Creek, Mich. A coffee- 
like beverag:e. 

“Premier." (no, 955 ') Francis H. Leggett & 
Co., New York. Tea, mustard, spices, prepared 
cereal breakfast foods flavoring extracts for 
foods, peanut butter, head rice, pearl tapioca, 
chilli sauce, and assorted nuts, macaroni, olive 
oil and certain other food products. 




By Herbert S. Houston 

Member o( tbe*Coini>iittee of Ihe Chamber of Cnnimrrtp 
of the United State*? on Kconoiuic Results of the War* 


1 X cuiisidcrinR the grounds on which American 
^ business men base their belief in economic 
pressure as a force for the maintenance of 
peace, it is necessary to present a brief survey 
of the organization of the modern world. The 
controlling idea in that organization is interde- 
pendence. And the cssentiaUactor in interdepend- 
ence is comniunication. The agencies for quick 
communication have Itecome so familiar that their 
significance, as a rule, is quite overlooked. Be- 
ginning witli the printing press these agencies 
have increased in numlier and speed to the point 
where there seem to be no longer frontiers of the 
possible; if there still arc, in some souls, they are 
assuredly being crossed and rccrosscd. Follc.wing 
the post, by .ship and coach and train, came the 
telegraph by land and sea, the telephone. an<l then, 
as a capping achievement, the wireless. And with 
these distributive means of communication the 
productive means also multiplied, in printing 
presses, typewriting machines and all kinds of 
mechanical devices. But even more important, 
knowledge was democratized, both as effect and 
cause, in this modern i>erii>d. and provided endless 
books and newspapers and all manner of period- 
icals, besides letters, telegrams and wireless mes- 
sages. all forms of communication winch the 
agencies of distril)Utioii bore tbroughout the 
world, near and. far. This power ci quick com- 
munication developed endless relationships, all 
bearing their part in creating and maintaining a 
world-wide interdependence. For communication 
has respected national boundaries no more than 
the winds of heaven. 

It Ttfould be interesting to consider here how 
many forces became definitely international 
through this power of communication, but they 
are too numerous to be considered in detail. At 
present the character of economic pressure is the 
one point to make clear. In this modern world 
business can be broadly defined as its organized 
commercial life in the three great divisions of 
production, distribution and consumption. Busi- 
ness, in each of these divisions, is international. 
It employs the one truly international language, 
that of figures, understood in every country. To- 
day money is international because it has gold as 

* Copyrieht. 1918, by UouMeday Pafe k C». 


a common basis. Credit based on gold is inter- 
uationai. Commerce luiseil <m money ami nji 
credit is international. Then the ainazii^g network 
of agencies by which money and credit and com- 
merce are employed in the modern world arc 
also international. How closely interrelated all 
these agencies arc was shown in a ilratnatic way 
wdien the great war broke. fnstaiUly stock ex- 
changes throfighout the world were closed, Mora- 
toriums were dec1arc<l iu nearly everv country. 
This was not due to the fact that tin* world bad 
suddenly become bankrupt, but it was due wholly 
to a breakdown of the inachinerv ihionpli which 
tlic business wn-ld < arrieti on its affairs, in brief, 
it came from a break<lown in the agencies of in- 
leinational comniunication. The world-wide dis- 
turbance that was immediately caused threw into 
high relief the fact that all nations had been bound 
together, chiefly through the development of com- 
merce, into an interrelated and interdepeiulent 
organism. It showed to even the most self-ccn- 
tered and sclf-sullicient country that it w'as part 
of a great whole. In that wonderful figure of the 
.\postIe raul. in describing the early Christian 
Cburcli. “They were members one of another." 
Not one among them, however strong, could stand 
alone. U is the growing understanding nf this 
fact, which the war has embedded in the conscious- 
ness of the world, that gives the underlying hope 
for a league of nations. 

As all .suffer through war. all must combine to 
lessen the danger of wars. And that tremendous 
purpose, to find a sane and practicable way out of 
war, has become one of the great purposes of the 
war. As the I-caguc to Enforce Peace expressed 
this purpose in these two graphic declarations: 
“Make the world safe by the defeat of German 
Militarism,” and “Keep the world safe by a 
League of Nations.” .•\nd Viscount Grey gave 
expression to the necessity for such a league in 
these memorable words* 'T.bile.ss mankind learns 
from this war to avoid war, the struggle will 
have been in vain. Over humanity will loom the 
menace of destruction. Jf the world cannot or- 
ganize against war, if war must go on. then the 
nations can protect themselves henceforth only 
by using whatever destructive agencies they can 
invent, till the resources and inventions of science 
end by destroying the humanity they are meant 
to serve.” 

And the English statesman who preceded Vis- 
count Grey in the Foreign Office, Lord Lans- 
downc, points out the path, on which the best 
judgment of the world is centering, that must 
be followed if that catastrophe is avoided. Lord 
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Lansdowne said, 'Tf the Powers will come under 
a solemn pact and bind themselres to submit 
future disputes to arbitration ; if they will under- 
take to outlaw, politically ^and economically, any 
one of their number which refuses to enter into 
such a pact, or to use their joint military and 
naval forces for the purpose of coercing a Power 
which breaks away from the rest, they will indeed 
have traveled far along the road which leads to 
security.” 

The leading chutthmen of England, headed by 
the Archbishop of Canterbury, prepared an appeal 
in February, 1918, which gave the most unquatihed 
support to the League of Nations programme. 
“We believe that a new system of international 
law and authority,” said' the appeal, “acting 
through an inclusive league of nations in place of 
any balance of power, is a condition of a just and 
lasting peace, particularly as it affords means 
whereby the fresh demands of national life as 
they arise can be adjudicated upon and equitably 
satisfied. 

“Accordingly, we hold it to be of the utmost 
importance, as President Wilson has just em- 
phasized, that such a league should not merely be 
contemplated as a more or less remote outcome 
of a future settlement, but should be put in the 
very forefront of the peace terms as their pre- 
supposition and guarantee. 

“Whether it be or be not practicable, without 
any slackening of the energy with which the war 
must be waged, to make a beginning upon the 
League as regards the Allies and neutrals, even 
before the peace conference, we do not venture 
to decide, though we think this course has much 
to commend it. But we are sure of the pressing 
need there is here and now of giving the League 
of Nations the backing of an organized body of 
strong conviction ; sure, also, that this task offers 
to the Giristian consciousness an opportunity to 
make its own spirit felt in national policy such 
as has not occurred heretofore since the outbreak 
of this war.” 

This strong and convincing appeal bore, in ad- 
dition to the signature of the Archbishop of Can- 
terbury, the signatures of the Bishop of Win- 
chester, the Bishop of Oxford, the Bishop of 
Southwark, the Bishop of Peterborough, the Rev. 
Dr. James Cooper, Moderator of the Established 
Church of Scotland; the Rev. Dr. W. B. Settle, 
the Rev. Dr. J. Scott Lidgett, the Rev. Dr. F. B. 
Meyer, the Rev. Dr. D. S. Cairns, the Rev. Dr. 
J. Estlin Carpenter, the Rev, Dr. Alexander Con- 
nell, the Rev. Father Plater, Lord Henry Bentinck, 
Lord Parmoor, the Rt. Hon. Arthur Henderson, 
George I^nsbury, Arthur Mansbridge, Prof. A. S. 
Peake and Principal T. F. Roberts. 

The support for the League of Nations plan 
in America has been as influential and widespread 
as in England. President Nicholas Murray But- 
ler, of Columbia University, in an address before 
the Chamber of Commerce in St. Louis, February 
16, 1918, said: 

“A league to establish and to enforce the rules 
of international law and conduct is now in exist- 
ence, with the United States as one of its most 
potent members. This league should be a per- 
manent addition to the world’s organization for 
order and for peace. Upon its firm establishment 
three consequences will almost necessarily follow. 
First, there can be no separate alliances or en- 


tentes of a political or military character between 
nations included in the league, and this league 
must aim in time to include the whole civilized 
world. Second, there can be a speedy reduction 
of armaments, both to lighten the burdens of 
taxation and to turn the minds of the nations 
away from international war, to prevent which 
will be such a league's chief aim. Third, the most 
favored nation clause must be made applicable 
to all members of the league whenever treaties 
of commerce are concluded between any two or 
more of the nations that are included in it. This 
will either greatly lessen or wholly remove one of 
the strongest economic temptations to interna- 
tional war.” 

As indicating how generally the responsible 
opinion of the world has centered on this pro- 
gramme, these words of President Wilson are 
significant, because they restate his unchanging 
belief in “the partnership of nations which must 
henceforth guarantee the world’s peace. That 
partnership must be a partnership of peoples, not 
a mere partnership of governments.” 

{To he continued) 


IN THE EDITOR'S MAIL BAG 


Here Will Be Found Letters from Readers 
Who Say Something Worth While 

/^NLY letters arc published in this column 
which deal with subjects of general trade in- 
terest. Readers should remember whenever they 
write us they can best serve themselves and us 
by being brief. We find it impossible to print 
many letters because of their length. 


Appreciation from the N. R. T. and C. M. A. 

President Smith, of the National Retail Tea 
and Coffee Merchants’ Association, writes a 
graceful appreciation of our report of the asso- 
ciation's recent convention, which appeared in 
our October number. He says : 

St. Louis, Mo., Nov. 4, 1918. 
Mr. William H. Ukers, Editor, The Tea and 
Coffee Trade Journal, New York City. 

My Dear Mr. Ukers : 

In behalf of the members of the National Re- 
tail Tea and Coffee Merchants’ Association*. I 
desire to compliment you on the very complete 
and interesting report of the proceedings of our 
1918 convention, as published in the October 
issue of The Tea and Coffee Trade Journal, 
and to thank you for the interest you have taken 
in the affairs of our association. 

Such a splendid report is interesting to every 
member who attended the convention, and doubly 
so to those members who were not able to be 
present. 

Accept our best wishes for the continued suc- 
cess of your joumaL 

National Retail Tea and Coffee Merchants’ 
AssoaATioN. 

C A. Smith, President. 
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t'ea in an Editor's Sanctum 
One of tpur highly esteemed subscribers in 
Japan has found a bit of pleasantry about tea in 
an unexpected quarter, and sends it for publica- 
tion with a humorous comment of his own, as 
follows: 

Shidzuoka, Sept. 15, 1918. 
Mr. William H. Ukers, Editor, Tea and Coffee 
Trade Journal, New York City. 

Dear Sir: 

It is not probable that the “Bookman’' is among 
your exchanges, nor does the casual reader expect 
to find in its columns a technical reference to tea, 
but in the August number, in “The Gossip Shop " 
on page 685, is a friendly notice of the removal 
of the erstwhile Chicago “Dial” to New York 
City, and in the notice occurs the following bit 
of pleasantry; 

“We mention high tea because rumor has it that 
the ‘Dial’ is planning a refectory in its new home, 
where authors may drop in and drop out, carve 
their initials upon— no. excuse us, that is done 
only in The Bellman’ grotto. At any rate, smoky 
Souchong perhaps, or whatever it is that tastes as 
though it had bacon boiled with it; and talk you 
may be sure. Such talk! A Catharine window, 
maybe, with a bit of stained glass; fumed oak and 
a fireplace. You get it? We have only the rumor, 
but it is good rumor, well bushed, so to speak,” 
Verily, there is no accounting for the different 
tastes in' tea! The above writer’s opinion will do 
to card index with that of the (ady from the corn 
belt in Illinois, who said she didn’t care for claret 
because it tasted like Arnold’s ink. 

Yours faithfully, 

Otis A. Poole. 


Urges Tea for Hiouer Efficiency 

The writer of the following letter, John Culin. 
who is stationed at the A. Colburn Company's 
branch office in Daitotei, Formosa, advances some 
ideas for keeping employees fit and at the same 
time increasing the consumption of tea: 

Daitoto, Formosa, Sept. 4, 19*^- 
The Tea & Coffee Trade Journal Company. New 
York. 

Gentlemen : 

• The present conditions have developed an al- 
most universal realization by employers of the 
economy of keeping their employees fit. 

Men doing strenuous work require a large 
amount of liquid. Here our coolies work hard, 
perspire freely and drink tea; they never drink 
anything else. A bucket of tea stands at the 
entrance to the go-down. A coolie runs in or 
out with a load suspended by ropes from a yoke 
resting on his shoulders and weighing over 200 
pounds; he stops for a moment, drinks a bowl of 
tea, and runs on refreshed by a safe and sane 
drink. 

During the old days on the farm we served a 
horrible concoction called “oatmeal water” prob- 


ably propaganded by the liquor interests; now 
they have had their day. 

There have been laige amounts of money spent 
in America to further the consumption of tea. 
Perhaps you may have sufficient influence to in- 
duce some of these enthusiasts (they probably 
come only from Japan and Java now) to put 
the necessary paraphernalia in a rolling mill and 
serve tea to the workmen, who, above all others, 
should know the value of this cheapest and best 
beverage. The cost would be about the same per 
gallon as the bottled “spring” water in your office, 
rather less than more. 

Our men in the army and navy are learning to 
drink tea, winch will help. If we can introduce 
this beverage to the working men the consump- 
tion would immensely increase. 

Yours sincerely, 

John Culin. 


THE UPLIFT CORNER 


Helpful Thoughts and Verses that Make 
for Self-Reliance and Freedom, in 
Blending Sentiment v^ith 
Business 


AWAKENING 

The bugles slirill across the world 
And fill the bannered sky 

With shapes of black and terrible kings, 

And oh, the kings must die ! 

The dawn is like a naked sword— 

Oh, let us speed the blade 

-And bring the haughty host to earth 
From night’s old ambuscade! 

And every dreamer rose from steep 
And spurned his sheltered bed ; 

Lifted his hands unto the sun, 

.And lo! his hands were red! 

From out the dusty crowns they plucked 
A thousand thousand stars ; 

They mowed the mystic crescent down 
With wrested scimitars I 

The mouths of kings are stopped with dust; 
The winds have swept the sky ; 

Eagles have builded in their thrones, 

The banners droop on high. 

Kings were the phantoms dreamers dreamed : 
But oh, the sleepers wake— 

A greater day unseals their eyes 
For Life's immortal sake ! 

—Leslie Nelson Jennings, in Yiuuef. 
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FROST DAMAGE ROMANCING 

The Brazilian Reviezu remarks that it is “no wonder, with their experience of frost 
romancing, that American markets are shy of giving credit to Sao Paulo estimates.” We 
agree with our contemporary that “wolf” has been cried too often. Recently another 
phase presented itself in the action of the American representative of the Sociedade 
Promotora da Defesa do Cafe calling upon American newspapers, and bearing in his 
hand frost damage dispatches from the headquarters of the society. We were not 
aware that it was one of the functions of the society to cable information of this 
character. One of our coffee roaster subscribers, commenting on this action, says he 
does not think it well for a representative of the society to peddle crop information 
because his patrons are coffee planters, and it should be no part of his business to seek 
lO influence the trade as regards coffee prospects or the statistical position of the 
article. 

Many times in the past the Brazilian Federal and State Governments have been 
asked to furnish the right kind of information concerning coffee crops. It seems a 
pity that nothing has ever been done. What the trade wants is authoritative informa- 
tion from responsible sources, not speculative scare-crows — bull romancing. We have 
repeatedly po’nted out that every false or misleading statement concerning coffee that 
comes from Brazil does serious damage to the business as a whole. The frost damage 
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r®*” 'l'"' »»tlimities in self-defeiije to 

do something to permit only accurate information concerning crops and stocks to go out 
of the country. iir ^ 

» W. (i, 


ABOUT NI'iCESSARV RESTRICTIONS OX COFFEE TRAniXG 

There is no doubt that the present coffee situation is a trying one, and it calls for 
a mce consideration and much patience by both the trade and' the Federal aiilliorities. 
Whether the lifting of some restrictions by the Food Administration will solve the 
problem is a question. There be those who argue all of them must go or chao.s will 
come. • 

The visible supply in Brazil is greater than the World's visible in 1916-17, 
Brazil has been indulging in an orgy of speculation based on the hojie of .selling large 
blocks of coffee to Europe. There is an unbalanced condition of stocks in the United 
■States, and there is an unwillingness on the part of the trade to buy at present prices, 
which are the highest we ve had in thirty years. While we are no longer at war the 
Food Control Act must remain in force until Peace is signed. We believe, however, 
that the Administration is trying to <lo everything within its piower to meet all 
reasonable demands of the trade. One of the basic ideas of the Administration is 
that food products must not lie sold at over a reasonable profit. Natmally, it is un- 
palatable for the speculators, under conditions that e.xist at the moment, to have denied 
them the opportunity of realizing some abnormal profits. But under the law the Food 
Administration has no choice in the matter. .Acting upon information in its pnssc.ssion, 
which shows that the invisible supply of coffee in the country is enough to carrv con- 
•suniers for a considerable period (although it is admitted that not all dealers liaie a 
full ninety days' supply, still the average of all holdings is fully up lo this figure), the 
Administration refuses to remove all restrictions on coffee. 

Many coffee men blame the restrictions for everything that has happened, and 
some are asking, if, under the regulations, eolfee has gone up 90 per cent what will 
happen when Government control ceases? These men say the crilici.sm leveled at 
the Coffee Division of the Food Administration is fully justified, .and that the re- 
strictions should not have been imposed in the first place ; also that their removal is the 
only way to solve the problem. 

As to the first statement the trade is not altogether blameless if it is true; the 
record does not show' tliat prior to the President's Proclamation they offered any con- 
structive suggestions for control of coffee as a war-time emergency measure, pursuing 
rather a waiting policy, apparently hoping that this business might escape with little 
or no disturbance of its normal functioning. If the regulations were stupid, ill advised, 
or unwarranted, as some charge, the coffee men in the last analysi.s have only themselves 
to lilame. They did nothing to forestall the contingency, although speculation was rife 
and prices were mounting. But we do not agree that the regulations were altogether 
bad. Mr. Hoover regards co 0 ee as a prime necessity in war and in reconstruction. He 
has successfully prcvcr.icd profiteering in our national beverage during the emergency, 
and even if he has incurred the enmity of the purely speculative interests, the people 
at large were not rationed or forced to pay any appreciable advance for their coffee 
during the war. All credit to him, therefore, and to his patriotic advisers. 

Now Mr. Hoover is confronted with the problem of feeding the starving millions 
among our allies and the neutral nations as well as taking care of the folks at home. 
He tells us that according to his computation there is more than a sufficiency of coffee 
to carry the world during the next twelve months on any basis of likely demand. Also, 
sooner or later the speculation which has been in process in some foreign countries, on 
the theory that there would be a world shortage on peace, will, in his view, “receive a 
rude shock.” But how about the United States? 

It will be interesting to see who proves the better prophet, those traders .who 
see certain disaster unless all restrictions are removed or Mr. Hoover, who promises 
us that we shall not want for anything (even coffee) if we will lend a hand to his 
food conservation programme and be patient yet a little while longer ; and this it seems 
we ought to do, now that the victory is won and peace is at the threshold, 




LAMBERT OPENS NEW PLANT PRACTICAL PREMIUM METHODS 


Coffee Roaster Manufacturing Company Holds 
a Formal Opening of Its New Factory 
in Marshall, Mich. 


How One Large Coffee Packer Continues to 
Successfully Use Premiums as 
Sales Stimulators 


Lambert Machine Company, Marshall, 
* Mich., is now located in its new manufactur- 
ing plant, a three-story modern factory building, 
which is shown in the accompanying picture. The 
formal opening took place October i8. 

The Lambert Company occupies the whole 
building, and is devoting it to the manufacture 
of coffee roasting and peanut butter plants, and 
also machinery for producing cereal coffee. The 
main manufacturing departments are on the first 
floor, the sheet metal construction department, 
the drafting and the stock rooms on the .second 
floor, while a large portion of the third floor is 
given over to storage of materials. 

The office of the general manager, A. P. 
Grohens, is on the first floor, Mrs. Grohens was 
recently selected by the board of directors as 
assistant secretary, and has ftill charge of the 
manufacturing departments in the absence of the 
manager. 


I N spite of present handicaps and anti-premium 
agitation, Arbuckle Bros., New York, continue 
to feature successfully premiums with certain of 
their package coffees, A brief description of this 
firm’s methods will dotibtless prove helpful to 
other coffee packers and distributers. 

A premium catalogue or, more properly speak- 
ing, an illustrated circular, is placed in every pack- 
age of Ariosa and Arbuckle.’s Ground Coffee. 
The circular measures 15 inches wide by 12 inches 
deep, and is printed on both sides, and headed 
‘'Arbuckles’ Notion Department.” It is a fine ex- 
ample of economy in printing. Every bit of space 
is utilized and the paper is ordinary newspaper 
stock. One hundred items are illustrated, every 
one with a line drawing. 

The Terms of Offer 

The terms under which the premiums are of- 
fered arc presented at the head of the circular as 





December, 1918 


THE TEA AND COFFEE TRADE JOURNAL 


559 


follows: “With the package of Arbuckles* 
Roasted Cpffee in which this list is found, the 
purchaser has bought a definite part of some 
article to be selected by him or her from the fol- 
lowing list, covering following numbers, subject 
only to the condition that the signature on the 
package is to be cut out and returned to Arbuckle 
Bros, as a voucher, in accordance with the di- 
rections printed in connection with each of the 
one hundred items illustrated and described in 
the list.’* 

The second paragraph, under the heading of 
terms, is apparently designed to meet the adverse 
premium laws now existing in a few States. It 
reads as follows: "DON’T exchange Arbuckle 
signatures for Trading Stamps, Tremium Ronds 
or Coupons of any kind. Whoever offers to ex- 
change or buy an Arbuckle Bros.’ signature is try- 
ing to make money out of you. We will redeem 
our signature in valuable premiums shown on this 
list or in cash at One Cent each. But in States 
where Redemption in Premiums is Prohibited, 
Restricted or Taxed, our signatures will be re- 
deemed in Cash only. .\nd in States where Re- 
demption in any form is prohibited, Taxed or 
Restricted, our signatures arc void.” 

It will be seen that each Arbuckle Bros.’ signa- 
ture has a known value, and the consumer can 
redeem it in cash if preferred. 

A study of the items listed in this catalogue is 
interesting. The articles arc tlic result of years 
of experience with the premium-using trade, and 
should offer valuable suggestions to other firms. 
Some of the items, together with their redemption 
value, are as follows; Carving knife and fork, 
'62 signatures and 2-cent stamp, or 46 cents and 
25 signatures. Silk waist pattern. 65 signatures 
and 2-cent stamp, or 48 cents and 25 signatures; 
a wall coffee mill, 27 signatures and a 2-cent 
stamp. 

E. H. Allen, who has been manager of Arbuckle 
Bros.’ premium department for many years, be- 
lieves that premiums are a legitimate form of 
advertising, and is optimistic regarding their 
future. In his opinion, premium giving is the only 
form of advertising in which the consumer di- 
rectly participates. He states that the housewife 
would not receive any better coffee from Arbuckle 
Bros, without premiums. He points out that the 
present Arbuckle Bros.’ circular has been in use 
since June, 1916, without any change in the re- 
demption value of the items. In view of steadily 
advancing prices on most commodities since that 
time this means a distinct saving to the con- 
sumer. 

Some packers have experienced morp or less 


difHcuUy in keeping adequate stocks of premiums 
because of war conditions and mounting prices, 
which have placed ihany popular specialties out 
of reach. Mr. Allen says that the remedy for this 
condition is for the distributer to anticipate his 
needs and lay in ample supplies well in advance. 
This is possible when a firm has sufficient outlet 
and standardizes its offerings. It is a matter of 
making a careful selection of premiums and con- 
centrating upon them. Mr. Allen emphasizes the 
point that the number of items offered should be 
limited to articles which are in constant demand 
and that are not limited to one source of supply. 

THE FIBER CONTAINER 

Manufacturers Believe That the All-Paper 
Coffee Can is Here to Stay 

MOW that it has to compete with the all-tin 
can it will be interesting to note the pi'st- 
war status of the all-fiber package. Eiher cun- 



Two Intekesting Examples of the Improve- 
ment IN THE Manufacture of 
Fiber Packages 

tainer manufacturers have spent considerable 
money in refining their packages, and they are 
now turning out paper cans for coffee, cocoa, 
spices, tea, etc., that are just as attractive as the 
tin can, and some of them possess the added 
advantage of having the label applied directly to 
the’ package, thus making them a permanent ad- 
vertisement. 

The manufacturers contend that the fiber pack- 
age has been so perfected as to make it an ideal 
coffee container, both as regards appearance and 
keeping qualities, and that it is here fo stay. 

The two containers shown herewith illustrate- 
the advances that have been made in the manu- 
facture of fiber packages for coffee. The Weis. 
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Fibre Container Corporation, Monroe, Mich., 
which manufactured these particular cans, states 
that some of the larger coffee packers have con- 
tracted for this type of package for a period of 
years, indicating that they have been adopted not 
only as a win-the-war measure but also as a per- 
manent package. 


MAINLY ABOUT PEOPLE 


News About Men in the Trade at Work 
and at Play 


THEODORE LANGGAARD DE MENEZES, 
^epresentati^•c of the Sociedade Promotora da 
Defesa do Cafe, who has been in this country for 
about nine months, sailed for Brazil on Noveni- 
l)cr 26. He expects to return within six months. 

FRANK S. FISHBACK, president of the Fish- 
hack Company (formerly the Geiger-Fishhack 
Company), Indianapolis, was a New York visitor 
during the montli. The Fishback Company is 
marketing a pancake flour and plans to break 
into the New York territory in the near future. 

WILLIAM S. DALLAS, with Carter, Macy & 
Co., tea importers, New York, in accordance with 
his annual custom, took two weeks off during 
November for a hunting trip. This year he went 
to Southern New Jersey and returned with his 
hunting hag well filled. 

BEN MEYER and CHARLES F. GOLL, New 
Orleans green coffee brokers, spent considerable 
time in New York during the month, attending 
meetings of the coffee advisory committee. They 
left to attend the Cleveland meeting of the 
N, C. R. A, and then journey on to New Orleans. 

BEN CASANAS, ex-presideiit of the National 
Coffee Roasters’ Association, has been elected 
president of the New Orleans Association of 
Commerce. During the month he was a visitor 
for a short time at French Lick Springs. 

HARRY C. DANAHER, who has been en- 
gaged in the coffee brokerage business in New 
Orleans for a number of years, has been 
pointed manager for the New Orleans branch of 
G. Amsinck & Co., Inc. 


OBITUARY 

Fbederick Mead 

Frederick Mea(!, formerly a leading tea mer- 
chant of New York, died November 6 at his 
home in Greenwich, Conn., at 75 y^ars of age. 
Mr. Mead retired from the firm of Frederick 
Mead & Co., 138 Pearl street, of whi^h he was 


partner with his father, shortly after the latter’s 
death in 1898. ^ 


John Jaburg, Sr. 

John Jaburg, Sr,, senior member of the firm of 
Jaburg Bros., lO Leonard street, New York, im- 
porters of coffee' and dealers in bakers’ supplies, 
died November ic^t 69 years of age. Mr. Jaburg 
was born near Bremen, Germany, in 1849. In 1867 
he joined Austin, Nichols & Co. as a New York 
salesman, and started the firm of Jaburg Bros, 
with his brother Hugo in 1885. Hugo Jaburg is 
now senior member and Henry K. Jaburg junior 
member of the firm. 


INFORMATION FOR BUYERS 

Pithy Sugghslions as to Where and How 
to Buy to the Best Advantage 


B uyers in all branches of the tea, coffee and 
grocery business will find it to their advan- 
tage to read this department every month. Only 
items of legitimate trade news intended to be in- 
formative and helpful to buyers, and all carefully 
edited, will be published here. 


Round Cans of P.aper or Fiber and Tin 

Coffee packers will be interested in the round 
container made by the St. Louis Paper Can & 
Tube Company, 4400 Union boulevard, St. Louis. 
In describing the can, this company, which claims 
to be the largest in the country confining its en- 
tire efforts to the manufacture of all-paper or 
till-end and fiber round cans, states that the 
bodies of the “Patriotic” containers are made of 
two-ply chip, lined with paraffin on the inside 
and furnished with a paraffined disc in the bottom 
for added protection. Or they can be had with 
parchment liner and an outside protective cover- 
ing of a damp-proof material. The caps come in 
blue or gray, raanila cream or chocolate colors, 
and can be embossed with the packer’s trade mark 
or initials. 

These cans are made in a variety of sizes, the 
most popular of which are the one-pound tall, 
4% inches by inches, the one-pound squat, 
inches by 3^ inches, the two-pound, S inches by 
6]4 inches, and the three-pound, inches by 
95^ inches. In addition to these coffee cans the 
company makes a large variety of containers for 
all kinds of grocery products. Samples and prices 
can be obtained from the company’s office in St. 
Louis. 
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ar is Still On 


As far as the business man is concerned, the Great War is still on. 
Industry is still mobilized, and shows no signs of shifting to any other 
basis for some time to come. 

Exigencies still require, among other things, package-economy. 

But the far-sighted Merchant demands a package which shall meet these 
requirements of economy and still sacrifice little or nothing of the 
commodity's freshness — or of the brand’s “dressy” appeal. 

In Vhe UNION DUPLEX BAGS and The UNION DUPLEX 
SACKS, these Merchants are finding exactly what they need — for 
marketing Coffee, Tea, Sugar, Spice, Rice, Flours, Meals; the list 
grows daily. 

Some of our Merchant-Customers confess frankly that they had inherited 
a prejudice against “paper bags” — which prejudice disappeared the 
instant they saw representative samples and considered our answer to 
their problem. In other words, they had never tried to find out what 
could be done with ^he UNION DUPLEX BAG. 

Send for samples. Tell us your problem. Let us help. We still 
have a slight margin of capacity for deliveries early in the new year. 
Our preliminary service will be gratuitous — and gladly rendered, 

UNION BAG & PAPER CORPORATION 

{Name of the Neareet Selling Agent upon req ueet) 
PRINCIPAL OFFICES - WOOLWORTH BUILDING - NEW YORK CITY 


WhcD Writing Advertisers, Kindlf Mention The Tea and Coffee Trade Journal 
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Weighing Machines at Special Puces 
The Bond Scale Company, Los Angeles, has 
standardized its line of auttimatic weighing ma> 
chines, and, as a consequence, is discontinuing 
the manufacture of certain models. Some of the 
older models are being offered at special prices, 
ranging from $75 to $115. The company states 
that these machines are guaranteed for two years 
against all defects and can later be exchanged for 
standard machines at special valuations. Imme- 
diate delivery is promised. 


Paper Cans for Cocoa and Spices 
The Single Service Package Corporation, i 
Madison avenue, New York, is turning out a fiber 
container that will be of particular interest to 
packers of cocoa and spices. According to the 
manufacturers they have a moisture proof coat- 
ing which does not soften even under exceptional 
conditions, and are made expressly for packing 
cocoa and spices. 


TAKES ENEMY-OWNED EXCHANGE SEAT 
[from a staff correspondent] 
Washington, D. C, Kov, 26, 1918.— Among the 
several enemy-ownetf seats on the various Ex- 
changes of the country wiiich A. Mitchell Palmer, 
Alien Property Custodian, has ordered to be sold 
is one on the New York Coffee and Sugar Ex- 
change, accredited to Edward Ludwig Behrens, of 
Hamburg, Germany. The sales will probably be 
private, and the purchasers must be satisfactory 
to the Exchanges. Lamm. 


MEMORY MEANS MISERY 
Commonplace people have good memories. 
They never forget the good they do; the wrongs 
that are done to them; noi the faults of their 
friends. Memory means misery, but heaven lies 
in faith, hope and love; and love looks to the 
East with a finger to her lips. 


MARKETS OF THE WORLD 


Latest News Letters from Staff and 
Special Correspondents in Foreign 
and Domestic Trade Centers 


OUR LONDON LETTER 

The Latest News From Mincing Lane and the 
Continental Trade Centers 


Office of The Tea and Coffee Trade Journal, 
34 Cranbourn Street, London, W. C. 2, 
London, Nov. 5, 1918. 

T he latest tea ballot involved well over 13,000,- 
000 pounds, and the total during the past two 
or three weeks was 26,500,000 pounds. This consti- 
tutes a record, and emphasizes that conditions in 
regard to current supplies from the wholesale 
point of view are entirely satisfactory. It is ex- 
pected that the next ballot will take place Novem. 
her II, for heavy quantities are waiting to be 
disposed of in the wholesale trade. 

Of the recent allocations of Indian tea, Assams 
and Darjeelings of attractive and useful char- 
acter constituted a fair proportion, but a consider- 
able portion represented descriptions of inferior 
quality. The liberal accession of Ceylon teas 
lately has in no small degree facilitated the filling 
of requirements in this description. 

Tea Stocks Are Ample 
Shipping facilities over the remainder of the 
year may cause a certain falling off in the im- 
ports, but meanwhile there are ample supplies 
held in reserve to cope with normal needs for 
a few months to come. As shown by the statis- 
tics issued to the end of September, the excess of 
the quantities of all teas held in bond was, as 
compared with the same period in the previous 


NEW EQUAL VALUE ASSORTMENTS 
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ARCHIBALD 4 LEWIS COMPANY v NEW YORK 
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year, 56,250,050 pounds, the total being over 91,- 
000, oOo pounds. ^ 

An interesting forecast of post-war conditions 
has been made at the recent meeting of Har- 
risons & Crosfield. The chairman said that “when 
the war is over and international commerce is 
:igain free to resume its normal activities — bear- 
ing in mind the entire exhaustion of all stocks 
ill such a large number of countries — it would 
appear that the world’s demand for tea must far 
exceed any possible production for some years to 
come,” 

One of the leading companies— tlie Dooars — 
in its annual report, clearly reflected the adverse 
conditions which the management have experi- 
enced. Profits for 1917 amounted to only $306,120, 
as against $556,275 in the preceding twelve 
months, and the dividend reduced from 32*/'^ per 
cent to 2-V2 per cent. The board attribute the 
reduction in profits almost entirely to the lower 
average price realized for the crop— 17.04 cents 
per pound us .against 21.78 cents per pound — 
owing to the price fixed by the British Ministry 
of Fond being ba.sed on the average of the pre- 
war years 1911-1913. The crop was exception- 
ally good, amounting to 5,826,761 pounds of tea, 
against 5,608,379 pounds in 1906, and of this crop 
tlie Food Controller took 4,585,673 pounds at 1646 
cents f. 0. b. Calcutta. 

There have been some curious prosecutions in 
this country lately in connection with selling tea. 
A concern in Kendal was charged with mixing 
tea with an ingredient known as Roka. This ma- 
terial is a patented compound of cereals, fruits 
and nuts. TIktc were two charges, one under 
ail act actually as olil as 1724. .A fine of $250 was. 
imposed. 

CoKPEE Still in Demand 

With regard to coffee, consumption appears to 
be still goo<l, and larger quantities have been 
offered at recent auctions, generally at dearer 


prices. For Jamaica, which has been again in 
good supply, there has been rather Itss demand, 
abnormally high prices having been lately paid. 
Holders have refused to abate their limits, conse- 
quently only part of the recent offerings were 
disposed of. About 5,000 bags have been sold in 
Prize Court, entirely Central American and San- 
tos. Generally it may be said that the coffee 
market maintiiiis recent ad\'ances and the ten- 
dency is still ill favor of sellers. 

Thomas Reece, 


THE BRAZIL LETTER 

Dumont Reports a Big Crop — An Attempt to 
Corner Coffee — Sao Paulo Prospects — 
American Shippers in 1917-18 

[spRcrAL corsespondence] 

kio Dt Ja.M'iko, Brazil, Oct 8, 1918. 

A T a recent shareholders’ meeting of the Dii- 
mont Coffee Estates, the chairman stated this 
year’s crop to lie 105,671 cwts., practically all of 
which went to Santos, excepting 8,881 cwts. sent 
to the United States. Referring to the company’s 
prospects, the chairman said that the Dumont 
company could produce coffee at 21s. 2d. per cwt. 

At Santos there is some wild talk about corner- 
ing coffee by means of the purchase of a railway 
and the organization uf a hue of steamers ex- 
pressly to carry coffee. Clearly such schemes can 
have nothing to do with actual conditions, and 
in all probability stand for some wildcat pro- 
posal for after the war activities. 

Sao Paulo reports, the first of October, that 
iiUlK'Ugh there have been some small flowerings, 
they do not amount to much, and even the plan- 
tations that escaped the frost last June are not 
showing up at all well. In fact, the next crop 
will be practically nil, and if estimates of 3,oco,oco 
bags are reached it will be the maximum. As 
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regards the current crop, though entries are fairly 
large just now, it seems pretty certain that it won’t 
go over 6,000,000 bags, and* perhaps not even that. 
Really fine coffees are scarce, and the greater part 
of the crop now coming down to Santos is poor 
quality. Peaberry is very scarce, and seems likely 
to command high prices. The Sao Paulo market 
is in the hands of speculators and legitimate ex- 
port business is fast becoming impracticable. 

The statistical record of shipments during the 
1917-18 crop year show that American shippers 
rank second (Brazil is first), with 342,153 bags, 
or 33.8 per cent, as against 35.1 per cent in 1916-17, 
27.1 per cent in 1915-16, and 27.8 per cent in 
1914-15. The number of American houses rose 
from seven in 1913-14 to nine in 1916-17, but 
dropped to eight in 1917-18, on the absorption of 
Stolle Emerson by Grace & Co. The biggest 
American exporter was Hard, Rand & Co., with 
894,237, or 9 per cent of the total crop. J. Aron 
& Co. and Arbuckle & Co. both improved their 
position compared with 1916-17, but Grace & Co., 
Leon Israel & Co., Levy k Co. and McLaughlin & 
Co. fell off. Fazend.^. 


THE JAVA MARKET LETTER 

With the Australian Demand Resumed, Tea 
Prices Are Firmer — Speculators Are 
Upholding Coffee Prices 


[special CORRESPONUEN’CEI 

Batavi.\, Java, Sept, i, 1918. 

I EAF grades have been practically without 
L-* support throughout August, the only inquiry 
being for the better class Orange Pekoes and 
Pekoes, of which a few invoices changed hands 
at reduced rates. The demand for brokens also 
fell away during the first half of the month, buy- 
ers having secured and shipped in July practically 
the whole of the quantity allotted to their princi- 


pals in Australia under the partial lifting of the 
embargo, and prices rapidly declined. 

On the 16th inst. cabled news was received that 
the embargo had been entirely lifted. Naturally, 
the demand for brokens immediately revived, the 
market hardening considerably; the activity, how- 
ever, was short-lived, owing to later cable advices 
indicating the almost certain imposition of a 
preferential ^uty against Java teas, and pending 
more definite information buyers naturally will 
not commit themselves to further purchases. 

The Java Tea Export License Committee, 
shortly after the announcement of the total lifting 
of the embargo, decided to take measures for the 
prevention of tea being shipped on consignment 
to .Australasia ; licenses will be granted Only to 
those exporters who are able to show proof that 
the tea for which they require export license 
represents an actual sale to an Australian im- 
porter. 

Their action is to be commended, inasmuch as 
the reopened Australian outlet cannot now be 
abused by promiscuous consignments, as has been 
the case with the American and Canadian markets. 
It is to be hoped that the committee will now 
turn its attention to the prevention of further con- 
signments to America and Canada. 

The CoFm Market 

The Soerabaja market wa.s very depressed at 
the commencement of August, and several parcels 
changed hands on the basis of fis for both ready 
and forward delivery. Towards the middle of the 
month rumors were current to the effect that the 
Government would bring minimum prices into 
operation. 

On the strength of these rumors Chinese specu- 
lators entered the market, while, on the other 
hand, estates were not disposed to sell so freely, 
with the result that prices rose rapidly from f 15 
to f 18. In the last week considerable quantities 
changed hands at f 19, and about 5,000 piculs were 
sold at f 19.50 per picul. 


PUREST AND BEST BAKING POWDERS 

Cream of Tattar and Pure Phosphate 

Bayers Private Brands at Attractive Prices 

Also High Grade Cocoas under Private Brands 

MANHATTAN BAKING POWDER CO., 264 Spring St., New York 


P H O S P H AT E 

For Baking Powder and Prepared Flour 

PROVIDENT CHEMICAL WORKS 
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One Poond Oblong Collcc Canisters 

Now is the time to develop plans for future business. The 
adoption of our 1-lbj oblong coffee CANISTER, with slip 
cover, friction or screw top, is a direct means toward this 
end, as it represents an individual design of container 
of unsurpassed advertising value that is bound 
to increase your sales of package coffee. 

Some of the important advantages in connection witli the use of the oblong 
shape CANISTER are covered in the terse summary outlined below. 

1. PRICE. — Cheaper than an all-metal can of any construction. 

11. QUALITY.— Body made ot waterproofed fibre, parchment lined 
inside and with tin top and bottom. 

III. PACKING. — Requires less space than round can. Saves storage 
room, Permits close packing— no breakage. 

IV. LABELLING.— We .ipply your labels free ot charge. 

V, APPEARANCE.— It is the largest looking ONE POUND COFFEE 
CAN ever developed— stands out on the grocer’s shelf. 

VI. HANDLING. — The friction top style can be quickly filled and 
packed for shipment. Re-shipping cases to fit your needs, if desired. 

If vou have an old BRAND that is lagging or contemplate marketing 
a new BRAND we know that the ONE POUND OBLONG COFFEE CAN- 
ISTER should be your choice for a container that is thoroughly satisfactory and 
economical. 

We specialize on SQUARE and OBLONG shapes with fibre bodies and tin 
tops and bottoms for coffee, tea, cocoa, spices, baking powder and other dry pro- 
ducts. CANISTERS can be equipped with slip covers, screw top, friction top, 
sifting top, etc. Sizes to hold up to five pounds of coffee and tea, ten pounds of 
cocoa, baking powder and spices, and smaller capacities. 

The CANISTER is beyond question the finest container on the market for 
the purpose for which it is designed, and is also the cheapest. Samples gladly 
sent free on request. 


THE CANISTER COMPANY OF NEW JERSEY 

PHILLIPSBURG, N. J. 

New York OflSce 
17 BATTERY PLACE 
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NEW ORLEANS LETTER 


News of the Trade fe the “Logical Porf* as 
Gathered by Our Own Correspondent 

Kf.w Orlkans^ Nov. 30, 1918. 
’THE colTce trade situation in New Orleans 
* during November was very chaotic. Sales 
were made at irregular prices, depending on the 
cost jjrice, etc., and were small. As the stock was 
down to a very low point, no doubt the light 
trading prevented its I)eing wiped out altogether. 

There has been some increase in stock at New 
Orleans, it amounting on November 30 to about 
104,000 bags, exclusive of indds. The first Jap- 
anese ship to reach tins port left some coffee 
here, but its 85,000 bags went mainly to the in- 
terior. A small amount of mild growths arrived, 
but the taking away of the United Fruit .ships 
checked even this supply, although it is I’.oped 
enough tonnage will be secured as more coffee 
beennu's available in Central America. 

The local trade has been backed by tbe whole 
Mississippi Valley in its request for sufficient 
ships to supply New Orleans with coffee from 
Brazil, but owing to war needs the dealers have 
not felt like complaining at the improbability of 
getting them at present. Still more urgent, how- 
ever, has been the demand for removal of trade 
restrictions, and a strong appeal was sent to the 
United States Food Administration. As the 
war pressure is easing up New Orleans will have 
plenty of space for liandiing all coffee that might 
come through this port and a strong effort will 
be kept up to get ships. 

Nkw Ori.f.ans Expects Bigger Te.a Traue 

Commenting on the tea situation at New Or- 
leans, Thomas L. Milam, representing Carter, 
Macy & Co., Ltd., said: “The trade at New 
Orleans now is buying to meet immediate re- 
quirements, anticipating that peace prices will be 
cheaper. Rut big houses in the South, except at 


Ntw Orleans, have anticipated their wants for a 
longer time. There will be more tea put througii 
this ryarket than ever before. Boats carrying car- 
goes for New Orleans will make business better 
for St. Louis, Kansas City and Memphis, the gate- 
ways to the Southern and Western States, than 
heretofore, when the teas came in by the Pacific 
Coast. There is no longer the advantage of tin 
low freight from San Francisco accruing to thi 
trade from that region. 

■’The lioldings of importers here are light, some 
having only about one-fourth the amount to iill 
orders. Others have held teas, figuring on ad- 
vances.” 

Prices quoted at New Orleans are about as 
follows: Congo, 25 to .35 cents; P'onnosa, 33 
to 50 cents; Java, 24 to 38 cents; Young Hyson. 
32 to 40 cents; gunpowder, no offerings in tin- 
standards; pinheads, 54 to 57 cents; pan-fire 
Japan, 35 to 46 cents; basket fire Japan, 34 to 
50 cents. 

Casaxas Heads Commkpck Associ.miox 

B. C. Casanas, president of the National Coffee 
Roasters’ Association, wa.s elected president of 
the New Orleans Association of Commerce at 
its annual meeting recently. Mr. Casanas has 
been an active member and w’orker for the ad- 
vancement of New Orleans commercially for 
many years. 

After his recent visit to Washington to confer 
on the removal of coffee regulations, Mr. Casanas 
stopped over at French T.ick Springs, and then 
attended the meeting of the executive committee 
at Chicago, after which he left for Cleveland for 
the annual convention of the association. Sec- 
retary- Toms left the first of the month, and D. H. 
Hoffman, president of the Southern Coffee Asso- 
ciation, also went later. Ben Meyer and Chas. 
F. Goll went to New York to attend a coffee 
advisory committee conference, and were ex- 
pected to visit the convention before returning to’ 
New Orleans. E. K. Pelton, Sr. 
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CHICAGO NEWS LETTER 

Activities of the Trade in the Windy City and 
Vicinity as Seen by Our Own 
Correspondent 

fj'KnM A STAIT COkRESrONDF.NT] 

Chicago^ Xov. 30, 1918. 

' I ’I I II situution in the coft’ee market is approach- 
^ inir an extremely critical stage. Merchants 
here believe there is not a sixty-day supply of 
coffee in the country. The end of the war is 
looke<{ upon as calculated only to aggravate the 
situation, as Austria ami Germany have practic- 
ally no coffee and must lie supplied. Chicago, 
however, is said to be the cheapest coffee market 
in the world at present, <!ue to the fact that Chi- 
rago mercliants were last to buy at present high 
prices. 

The tea market is extremely slow, as buyers 
seem to be holding off because of present high 
prices. I here is no immediate prospect of a de- 
crease in prices, say Chicago merchants, as the 
next tea crop will n<'t he available until aUmg 
about next May. 

The Chicago Coffee Roasters' Association re- 
cently passed a resoKition addressed to the L’nited 
Stales Food Administration, asking that restric- 
tions be removed immediately. The request was 
turned down by the h'ederal authorities. .A sug- 
gestion was made to the cfheers "f the local 
association by one of its niemhcr.s that the tone 
of the request was not sufficiently emphatic. 
Preparations are now under way for a new re- 
quest to the -Administration, the result of which 
will he announced shortly. 

.\ resolution in memory of the late W'ilson 
Samuel Rice, of E. R. Millar & Co., has been 
drafted for presentation to the Chicago Coffee 
Roasters' .Association by a committee consisting 
of Thomas J. Webb, Oscar Remmer and H. H. 
Hixson. 


The executive committee of the Xational Cuffee 
Roasters’ Association met hete on Xovemher 22 , 
and selecte<l December 3 and fi as '[he dates for 
the postponed convention meeting in Cleveland. 
The meeting was presided over by President 
15. C. Casanas, of Xew Orleans. Practically all 
the mcttihcrsliip was present. 

The session was entirely executive, hut at its 
conclusion J’resident Casanas announced the 
adoption of 'a resolution urging upon the L'nited 
States Food Administration tlic immediate re- 
moval of all rostrictijuis with reference to the 
industry, now that the world war has bcct\ won, 
Discussion of the subject, it was said, disclosed 
u uuaniinity of opinion that the industry needed 
freedom from restraints imposed hi the interest 
of conservation and htr the benetit of the wav 
programme. E. J. CnsTEi.i.n. 


THE NEW YORK MARKETS 


Special Market Reviews for “The Tea and 
Coffee Trade Journal" 

Xew York, Dec. 3, 1918. 

S IXCK our last revbew was written the coffee 
market has gone steadily from bad to worse, 
until at the present time a condition of disorgan- 
ization exists that is absolutely without parallel 
in the memory of tlu.‘ oldest members of the 
trade. In fact, matters became so intolerable that 
a number of strong appeals for the entire abolition 
of all restrictions were sent to the Food Admin- 
istration from the local exchange and from ex- 
changes in Xew Orleans, San Francisco and Chi- 
cago. The Adininistration, evidently realizing 
the emergency, urgentlv requested that a com- 
mittee from the Xew York F.xchange be sent to 
Washington. Following the. c[)nfeTence there, 
George W. Lawrence and Getjrge A, Zabriskie, 
of the .Administration, came to this city to confer 


When in the market for bulk coffees let us <■ 
quote and submit samples. 

A large assortment of quality coffees to 
select from. 

B. FISCHER (Sl CO.. Inc. 

IMPORTERS 

Tea..Coffee-Spice~Sice NEW YORK CITY 



Deccinftcr, igiB 


tea .wn COFFEE TRADE JOURNAL 


571 



Ritchie^ s 


ALL FIBER CANS 
TIN TOP AND BOTTOM CANS 


expensive tin censt Ritchie'a Paraffined or Parchment lined cans 
hold the aroma, are airtight and non-absorbirig. The ideal package for Coffee, Tea, Spices, Cocoa- 
nut and ail dry foods. 

Quotations and somp/es promptly foru>arded. 


w. c. Ritchie and Company 

414 so. GREEN ST., CHICAGO, ILL. 


iTrade 



Mark! 


Tlie his'liest grade all paper can on 
the market. Its imiKTvioiis (in.ililies 
are "built into it”, the nianulaclnring 
proee.ss being cntireK' (iilTorenl from all 
other forms of paper containers. 

.\ Baltimore ('offee Roaster writes: 
"The Napacan has proven the best lor 
ground coffee that we have tried sinei‘ 
' the advance, in tin. We are enthu- 
siastic about it.” 

It is also the hand.somest package 
on the market. The patent Hermetic 
Seal Closure is ideal for Coffee. Write 
for catalogue and samples. 


NATION.AL P.APER CAN CO., 
576-598 Clinton St., Milwaukee. 



When Writing Advertisers, Kindly Mention The Tea and Coffee Teade Joueral 






572 


THE TEA AND COFFEE TRADE JOURNAL 


December, 1918 


with the Exchange’s special committee and the 
trade's advisory committee. 

On December 2 the trade received modified 
regulations promulgated by the Administration 
and endorsed by the special committee. A meet- 
ing to consider the regulations is to be held De- 
cember 9. In .some quarters these are regarded 
as fully as liberal as can be expected, and it is 
believed that large purchases in producing coun- 
tries will ensue, therchy averting the threatened 
famine. Such purchases, of course, will prob- 
ably cause further advances in primary markets 
where values are already at phenomenally high 
levels. 

As !ioted last inoiith the Administration early 
in November ordered the liquidation of outstand- 
ing future contracts at maximum prices; but this 
order, coupled with a reiteration of previous 
orders to "keep coffee moving.” failed to release 
any suljstantial quantity in the spot market It is 
true, the first effect was to release a fair amount 
of Rio and Victoria coffees, but practically no 
Santos came out. Subsequently the offerings 
became still smaller, many holders withdrawing 
stocks because of doubt as to the interpretation 
of conditioii.s under which the War Hoard had 
stated they would consider applications for im- 
port licenses. 


In keeping with further advances in Brazil 
local spot prices have gone to new high marks, 
but the rule limiting profits has caused wide dis- 
crepancy in quotations. Santos 4s, for instance, 
have sold all the way from 15^ to 20^2 cents. 
Roasters have secured small lots of Rio 7s from 
ioJ 4 to cents, but jobbers have bid 15 cents 
for large blocks and found nothing available for 
jobbing. Visible supplies have been decreasing 
steadily, the total of Brazilian being now only 
996,098 bags, against 2,431,875 a year ago. In 
ordinary times it was not unusual to see about a 
million bags afloat from Brazil at this season. 
Now the amount ea route is only 212,000 bags, 
and at one time it was cnly 157,000. 

Early in the month cost-and-freight business 
was practically suspended, but recently buyers 
have shown more interest, and moderate sales are 
reported at remarkably high prices. It is inter- 
esting to note that not a sale of Santos 4s was 
made between 15 cents and 19 cents c. and f. Re- 
cent transactions have ranged between 19 cents 
and 20-)4 cents. Stocks of mild grades are also 
decreasing and prices continue to advance, al- 
though some growths are still cheaper than San- 
tos. The fact that the Government has continued 
a free buyer of Brazilian and mild grades, ac- 
counts to a large extent for the liberal warehouse 
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How do your products arrive— Over There ? 

Manufacturers of foods and allied products are exporting today where formerly 
their output was utilized for domestic consumption, i’hey are therefore con- 
fronted with problems in wrapping and packing that are entirely new to them. 

As Diamond-F Protective Papers are made to protect products from contami- 
nating influences of various kinds, there is surely one that can settle this more 
or less vexing problem for you. 

If you are in .need of papers that arc waterproof, airproof, greaseproof, and 
alkaliproof, get working samples at once of 

Piamond'F Protective Papers 

GUiss/ne Greaseproof Vegetable Parchment Parchmoid 

They may be had in sheets, rolls, 
and circles. All are pure cellulose 
and free from oils, chemicals, waxes, 
metals, etc. 

Ask your jobber or write 
direct to us 

Diamond State Fibre Company 

Bridgeport. I’a. (Near Philadeipliia) 

A Mark of Quality Also makers ol Diamond Fibre— 

A Sign of Service Remarkable Material” 




This well known 
product gets there 
I poking just as fine as 
when it lett the factory 
because wrapped in 
D 1 A M 0 N D - F 
OLA5S1NE. 
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with the Exchange's special committee and the 
trade’s advisory committee. 

On December 2 the tr?de received modified 
regulations promulgated by the Administration 
and endorsed by the special committee. A meet- 
ing to consider the regulations is to he held De- 
cemher 9. In .some quarters these are regarded 
as fully as liberal as can be expected, and it is 
])elieved that large purchases in producing coun- 
tries will ensue, thereby averting the threatened 
famine. Such purchases, of course, will prob- 
ably cause further advances in primary markets 
where values are already at phenomenally high 
levels. 

As noted last month the .Administration early 
in November ordered the liquidation of outstand- 
ing future contracts at maximum prices; but this 
order, coupled with a reiteration of previous 
orders to "keep coffee moving,” failed to release 
any substantia! quantity in the spot market. It is 
true, the first effect was to release a fair amount 
of Rio and Victoria coffees, but practically tin 
Santos came out. Subsequently the offerings 
became still smaller, many holders withdrawing 
5tock.s because of donlit as to tlie interpretation 
of conditions under which the War Board had 
stated they would consider applications for im- 
port licenses. 


In keeping with further advances in Brazil 
local spot prices have gone to new high marks, 
but the rule limiting profits has caused wide dis- 
crepancy in quotations. Santos 4s, for instance, 
have sold all the way from 15!/^ to 20^/2 cents. 
Roasters have secured small lots of Rio 7s from 
10^ to 13^ cents, but jobbers have bid 15 cents 
for large blocks and found nothing available for 
jobbing. Visible supplies have been decreasing 
steadily, the 'total of Brazilian being now only 
996,098 bags, against 2,431,875 a year ago. In 
ordinary times it was not unusual to see al)Out a 
million bags afloat from Brazil at this season. 
Now the amount en route is only 212,000 bags, 
and at one time it was only 157,000. 

Early in the month cost-and-freight business 
was practically suspended, but recently buyers 
have shown more interest, and moderate sales are 
reported at remarkably high prices. It is inter- 
esting to note that not a sale of Santos 4s was 
nude between 15 cents and 19 cents c. and f. Re- 
cent transactions have ranged between 19 cents 
and 20^ cents. Stocks of mild grades arc also 
decreasing and prices continue to advance, al- 
tliougli some growths are still cheaper than San- 
tos. Tlie fact that the Government has continued 
a free buyer of Brazilian and mild grades, ac- 
counts to a large extent for the liberal warehouse 



COFFEE — Roasted and Green 

To Wholesale Dealers Only 


“ Arksaf e”Elastic Paper Linings 



FOR BAGS AND BARRELS 

Absolute protection to Coffee, Rice, Sugar 
and Spices. 

Samplea Upon Requett 

Arkell Safety Bag Co., 

CHICAGO NEW YORK 

14 East Jadkaon Boulevard 120 Broadway 
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Hozv do your products arrive— Over There ? 

Manutacturers of foods and allied products are exporting today where formerly 
their output was utilized for domestic consumption. They are therefore, con- 
fronted with problems in wrapping and packing that are entirely new to them. 

As Diamond-F Protective Papers'are made to protect products from contami- 
nating influences of various kin^s, there is surely one that can settle this more 
or less vexing problem for you. 

If you are in .need of papers that are waterproof, airproof, greaseproof, and 
alkaliproof, get working samples at once of 

|>iamOn<l*F Protective papers 

Glasstne Greaseproof Vegetable Parchment Parchmotd 

They may be had in sheets, rolls, 
and circles. All are pure cellulose 
and free from oils, chemicals, waxes. 


IV 

l>m 


A Mart ol QualUs 
A Sign of Service 


Ask your Jobber or write 
direct to us 

Diamond State Fibre Company 

Bridseport. Pa. (Near Philadelpliia) 

A1m> makers of Diamond l ibre- 
“A Remarkable Matenal 



This well known 
product gets there 
looking just as fine as 
when it left the factory 
because wrapped in 
D 1 A M 0 N D - F 
OLASSINL 



;74 


THE TEA AND COFFEE TRADE JOURNAL 


December, 


icliveries. Of the local stock it is estimated that 
Tom 300,000 to 500,000 ba^s is held for foreign 
tccouiU, and hence the failure of the Adniinis- 
;ration to dislodge this coffee in order to relieve 
the great stringency is causing much dissatis- 
faction. 

The Tea Market Contini;ks Dui.l 

The tea market jogs along in the same dull 
manner that has been apparent for some weeks 
past. Routine buying seems to he the only ac- 
tivity in local wholesale circles, with now and 
then an infrequent sale to fill an immediate re- 
quirement. Buyers appear to be waiting on the 
settlement of shipping conditions, both here an<l 
in foreign countries. Some jobbers are expecting 
an early resumption of demand. 

There has been a noticeable firnmcss in Java 
grades the past few weeks. Some traders at- 
tribute it to cable advices from Batavia that the 
'‘Dutch East Indies (loverntnent has decided to 
stop all shipments of Java teas to the United 
States.” According to scmi-onicial advices the 
Dutch East Indian Govermuetit has not taken 
this step, although it is acknowledged that with 
the Australian market open Java teas will not 
come to this country in such abundance as they 
did last year. 


Prices in all Hues of teas continue alDOUt the 
same as they have for the past two months. 

s 

The Spice Market 

With domestic business stagnant and imports 
still negligible, the increasing demand for export 
for all the principal spices proves to be the fea- 
ture of the market to-day. Market men are look- 
ing for smaller spot stocks anil probably higher 
prices if the foreign inquiry continues. 

Peppers — Practically no trading of impnrtaiice 
in this line and prices continue unaltered. Cloves 
—The domestic trade is small, but export busi- 
ness is increasing. Pimento— There has been a 
moderate demand. CASsrAS— There has been 
brisk trading in China.s, with prices going lower, 
XcTSfixs — The market continues unimportant. 
M.\ce — Pair jobbing Imsiness; prices arc un- 
changed, (iiNGERS— Stocks arc very low and 
prices high. 


XA\'V ’ 1*0 OPEN TE.\ BIDS 

I FROM A STAFF (.'OKRESPON’UF.XT] 
Washi.vgtox, D. C., Nov, 27, igiS.— The 
Bureau of Supplies and Accounts. Navy Depart- 
ment. will on Deccinhcr 16 open bids for 300,000 
pounds of tea for the Brooklyn navy yard, 

Lam m. 


General Can Company 

Tin and Fibre 

Sixteenth & Canal Stt. 

Chicago, 111. 

Cans 


U. S, BONDED AND FREE STORAGE SPACE 

FOR TEAS, COFFEE, RICE, GENERAL MERCHANDISE 

ANCHOR WAREHOUSES, Inc. 

231-241 EAST 47th STREET and S87-9 SECOND AVENUE 

NEW YORK CITY 

Steel end Concrete Fireproof Buildinga. 120,000 Sq. Ft. of Storage Space. Large Lots a Specialty. 
Two Immonae Elevators. Quick Service. Reasonable Rates. Large Shipments can be sent to 
us by Lighters vw the 47th Street East River Pier — ^Just a block from our Warehouses. 
Reserve Space now — Telephone Murray Hill gS31 
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liswhati 
i/ou 
Ipayfo'** 

hot 


\\7HEN buying veeelablc paKlitni'nt or 
' V waxed papers or any olhor paiier a 
protRctionrorffHHinorsonHJoibernriHliicl tbal. 
requires a prntcrtivo wrapper-look bubiiid 
(he paper itself! ("onsider the smirc it 
renders. Think how it :^.\VKS food for 
liumaiiity. This food whiph, willnnit pro- 
tective wTappoTB would be wasted, is really 
what you are paying for. 

Vegetable parchiistuit and waxed shMils are 
'‘Paiiers that Save” in two senses of the 
word— they Ka\ e the prodni'.t they enfold!— 
tliey save their own cast! In these ahnonnal 
times w’e can't promise to ship by return 
freight— Init you ought to km>w afK>ut vege- 
table parchmotit and waxed papers for you 
w ill need them in the great economy era after 
thf! war. 

K«l«iiia!0» Vegetable Parcbmeat Co. 

Kalamazoo, Michigan 


Vi 

V 



“SEALRIGHT” 
High Grade Paper Cans 

for the packaging of Coffee, Tea and 
^ other Dry, Liquid and Semi-Liquid 
Foods. 

Fine appearing, durable, water-tight, 
odorless and tasteless. 

The superior appearance and construc- 
tion of "Sealright” Cans, attract im- 
mediate attention wherever shown. 

Write for Samples and Prices 

SEALRIGHT CO., INC. 

FULTON, N, Y. 



Comply In 
Every Way 

to the 

War Industries 
Board Requisition 

FIBRE 

CONTAINERS 

For Packa^tni{ 

COFFEE, TEA, 
BAKING POWDER, 
COCOA, SPICES, Etc. 

The War Industries Board — Tinplate 
division— has recently ruled that 
Coffee, Tea, Cocoa, Spices and Baking 
Powder are to be pul up in fibre con- 
tainers, and they specially recom- 
mended a square container, made of 
all-fibre, so as to conserve packing 
and shipping apace as well as tin. 

Fibre Containers conform 
perfectly to this ruling. 

They are square in form; no tin or 
other metal is used in their construc- 
tion. 

If ordered in quantities large enough 
we can supply them knocked down, 
folded flat, to be assembled at your 
own plant. 

Let us help you solve your pack- 
aging problems. Get complete in- 
formation, prices, etc. 

THE * 0 ^ Fibre 
CONTAINER CORPORATION 

160 West Front St. Monroe, Mich. 


When Writing Advertisers, Kindly Mention The Tea and Coffee Trade Jooenal 
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SALIENT TRADE NOTES 


Alfred D. Levy, Xew Orfeans coffee importer, 
and Julin W. Ivy, commission merchant, New 
^ ork, have l)eeu elected members of the New 
York Coffee and Sugar Exchange. 

Charles L. Meehan, of the old coffee firm of 
P. C. Meehan & Co., recently received a letter 
frcjm his .son, dhomas J., who is “top sergeant’’ of 
Hattery P, 305th 1 ‘ield Artillery, a unit of the 77th 
Division— “New York’s Own.” Young -Meehan 
had just completed a service of over lOo days on 
the front line, and from his long and interesting 
letter, dated Octoher 28, it was evident that he 
was in first-class condition. 

Gustav L. Stewart, manager of the coffee de- 
partment of the R. Lawrence Smith Export & 
Import Company, returned to business late last 
month. He wa.s still limping around with the aid 
of a canc, not having quite fully recovered from 
the effects of an infected abrasion of the fool 
which had coiilincd him to his home for throe 
weeks. 

The Brownell & Field Company, Providence. 
R. L, will soon enlarge its coffee department by 
adding two more No. T Rums roasters, with a 
new tiptop cooler box. and will make improve- 


ments in the' present cooler and stoner connec- 
tions. 

Daniel Talmadge, once head of the firm Dan 
Talmadge’s Sons, rice dealers in New York, died 
November 19. He was 74 years old and retired 
from business several years ago. E. E. Losee is 
now managing the firm. 

The Merchants Coffee Company, New Orleans, 
will soon addf.three more No. 21 Burns mixers 
and a 2B-foot bucket elevator. 

The building at Front street. New York, in 
which P. C. Meehan & Co. is located, on the 
ground door, has Ijceti sold. It is understood that 
the coffee firm mentioned has had its lease ex- 
tended for a long term. 

The Guittard Company, San Franci.seo, has con- 
tracted for a No. 5 Burns cocoa roaster of 400 
pounds capacity. 

The Western Grocers' Mills, Marshalltown, Ta., 
recently ordered a large quantity of napacans for 
packing steel-cut coffee. The National Paper 
Can Company supplied Uie containers. 

The Pacific Coast Stores Company, Los An- 
geles, recently purchased another No. 7 Burns 
coffee roaster and equipment, making 24 of these 
machines used in their several stores in California. 

The Bond Manufacturing Corporation, Wil- 


EPPENS, SMITH COMPANY 

Importers and Jobbers 

COFFEES and TEAS 

267-269-271 Washington St., 103-105-107 Warren St., 

124 Front St., New York 

JAVA and SUMATRA 
COFFEES 

SPOT AND AFLOAT 

Offering some choice lots. Ask for Samples 
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CALLING A SPADE, A SPADE! 

Retailers! Why not sell Java Tea under its own 
name? 

Jobbers! Why not feature Java Tea in packets? 

The good reputation of Java Coffee still persists 
in the public mind in spite of scant supply. 

“Java” is synonymous with quality in Coffee. It 
may well be so with tea. 

Java Tea is no longer an experiment. Adopt a 
quality standard and sell it for just what it is. 

Use Java Teas of “the better kind”. The results 
will surprise you. Some wise dealers are already 
utilizing this idea. 


HANDELMAATSCHAPPY “TRANSMARINA,” INC. 
(Trading Co. “Transmarina”) 

62 William Street, 

New York City, N. Y. 


When Writing Advertisers, Kindly Mention The Tea and Cqffse Tea®» Jouinal 
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JAVA TEAS OF DIRECT IMPORT 

ROWLEY DAVIES & CO., LTD. 

BATAVIA, JAVA 
OR FENCHURCH HOUSE. 

5, FENCHURCH STREET, 

LONDON, E. C. 

WILL GLADLY SUPPLY ALL INFORMATION 

IRWIN- HARRISONS & CROSFIELD, Inc. 

Importers and Jobbers of Teas 

PHILADELPHIA NEW YORK BOSTON CHICAGO 

50 So. Front St. 96 Wall St. 27 India St. 425 W. Ontario St. 

SAN FRANCISCO, 25 California St. 

London Colombo Calcutta Batavia Shanghai Hankow Foochow 
Shidzuoka Daitotei Medan (Sumatra) Singapore 


FRANCIS PEEK & CO., Ltd. 

Head Office: 20 Eastcheap, London, E. C. 

SINGAPORE JAVA SUMATRA 

Laidlaw Batavia, Soerabaja, Bandoen;: Medan and 

Buildings and Semarang Padang 


EXPORTERS of JAVA TEA 

and Other Dutch East Indian Produce 


TIN RUBBER SUGAR 

COFFEE RICE TAPIOCA PEPPER CITRONELLA OIL, ETC. 


WRITE TO OUR BATAVIA HOUSE AND ASK TO BE PLACED ON 
MAIL LIST TO RECEIVE OUR JAVA MONTHLY PRODUCE REPORT 
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2 mills for grinding peanut butter, say Orientals 
are displaying an increasing interest in peanut 
products for home consumption. 

W. R. Bethuran# B. W. Decker, G. C. Rowland 
and E. Cooper, former salesmen of the Jewel 
Tea Company, Evansville, lud,, have been pro- 
hibited by a Federal Court order until September 
14, igig, from "making use of any of the business 
methods, forms, names, addresses or customers 
of the Jewel Tea Company, Inc.” 

The American Products Company, Omaha, 
Neb., a coffee-roasting firm, has taken up the 
manufacture of peanut butter. The company re- 
cently ordered one of the latest Burns peanut 
mills. 

Seiichi Ishii, of the Fuji Company, tea ex- 
porter at Shidzuoka, Japan, arrived in New York 
recently, expecting to remain in this country 
several months. He has made his headquarters 
at the New York office of Charles de Cordova, 78 
Wall street. 

George Westzenberg, sergeant in the Second 
Anti-.\ircraft Machine Gun Battalion, A. E. F., 
and former city salesman with Russell & Co., 
essential oil importers, New York, has been cited 
and decorated for gallantry in action. While 
under shell lire he rescued a wounded officer 
and brought him back to the American lines in 
safety. 


BUSINESS WITH PORTUGAL 

Specialty in 

Teas, Coffees and Cocoas 

Importers and Exporters 

SOCIEDADE PORTUGUESA IMPORTA- 
DORA and EXPORT ADORA Lda. 

(Portu^u^se Import an<l Export Co., Ltd.) 
Htad OfReei 

Rua doe Douradoree, 83, LISBON 
London Office: 63, Crutehed Friare, E. C. 3 
Ayenciee all over the world 


TEA AND COFFEE CURIOS i 
WANTED 

OM books, papers, advertisements, 
hand bills, etc. having to do with the 
Early Days of the Tea and Coffee Trade 
in America wanted for our permanent 
historical collection. Donors wi’l be suit- 
ably memorialized. If not offered as a 
gift, state price and full particulars. Address 
The Library of The Tea 8t Coffee Trade 
Journal, 79 Wall Street, New York. 


George W. Lawrence & Co. 

COFFEE 


87 Front Street 


New York City 


SOLE NORTH AMERICAN AGENTS 

NAUMANN GEPP & CO., Ltd. 


Santos 


Vivacqua & Irmaos 
Victoria, Esp. Santos 


M. Ries 
Aden, Arabia 
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Thos. P. Monahan 


formerly of F. W. Markham & Co. 

formerly of J, H. Thompson Coffee Brokerage Co. 

' MONAHAN 

BROKERAGE COMPANY 

(Incorporated) 

506 South 

7lh Street. St. L.outs, Mo, 

IF YOU WANT “SERVICE”, Don't fail to command us. 


L B. MULLER & CO. 

Imiiorten, Growm tnd MnuUct Jm of 

CHICORY AND 
COFFEE SUBSTITUTES 

OF EVERY GRADE 

21 1 FRANKLIN STREET. NEW YORK 


BEST VALUES IN 

India and Ceylon 

T^S 

Importers 



COFFEE 

URN 

BAGS 


Urn bags are our specialty. You gel the hind 
you want, when you want them. Quantity 
production — complete facilities — honest service. 
Ask for samples. 

NATIONAL, URN BAG CO. 
174-176 East 104th St. New York 


The Laurel Improved 
Coffee Granniator 
and Chaff Remover 

Cheapest and best ma- 
chioe on the market, 
i The machine you will 
want to increase your 
sales of clean ground cof' 
fee. Write for photo 
and sample of the work 
of machine. 

Used Coffee-Roasting 
and Grinding Ma- 
ehia»y. Stnaforliit. 

TheUureinfg.Co. 

627 N. 3d St..Pbila..Pa. 



REEVE & VAN RIPER 

WAREHOUSEMEN 

rri171717J7 MllUn«. Cleanliu, HulUnf. 
LUrrcc, separTting imdPlclcliif 

Pickers of Teas 

Storiga and Weighing 

46*4fl.49 WATER ST., NEW YORK 


TEMPLE GARDEN 

BRAND 

TEA 
COFFEE 
COCOA 
CHOCOEATE 
SPICES 
EXTRACTS 

THE TEMPLE GARDEN CO.. BOSTON 


TRICOLATOR 

“THE” 

COFFEE MAKER 

The Aluminum Bowl 
MakesPerfect Coffee 
Thru Paper Fillers 
$1.76 

Included with the 
2gt. FIR£ KING 
(AlsuMt Uobre^able) 

CHINA Urn $3.00 

5^ 

AGallon size $7.60 
with Fire King urn 
and 100 fillers 

Send for circular and pricts on Urn 
TRICOLATORS and Filter Paper. 

THE TRICOLATOR CO. 

CHICAGO 
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THE PRACTICAL RETAIL GROCER 

^ A department devoted to the discussion of problems which vex retailers; 
telUi^ how to arrange, display and sell goods; how to systematize; how to ad- 
vertise, how to obtain the maximum efficiency in the grocery business. 


THE CASE OF PACKAGE SUGAR 


What the American Sugar Refining Company 

Wrote the Food Administration About 
Packaging Groceries 

yj^HEX tile United States i*’ood Admiiiistra- 
” tion was recently considering a regulation 
against the use of packages for food. Joscpli E. 
I'reenian, secretary of The American Sugar Re- 
fining Company, was asked to present the case 
of package sugar fur consideration. Kolluwing 
are some extracts from his letter to Kerhert 
Hoover, pointing out the advantages of packages 
in modern nKTchaiidising methods: 

.■\l)VANTAGES TO THE GrOCER 
'I'o the 350, oco grocers in this country, sugar 
sales represent about one-fourth their total busi- 
ness in dry groceries. Package sugars elimin.Tte 
spillage, waste in handling or delivery, loss in 
spoiling by drying and consequent hardening, the 
loss to the grocer in over-weight by incorrect 
packing of bulk sugars, and the loss to tlie con- 
sumer in underw eight thrmigh carelessness or un- 
imscrupulousness. 

They eliminate the cost of bags and tw'inc and 
the labor of clerks in putting bulk sugars into 
small packages. Modern machines at the rel'mery 
pack as high as from 27 to 54 packages per min- 
ute, or 1,620 to 3,240 per lionr. It would take 
a force of twenty grocery clerks to do the work 
of one modern machine and two girl operators. 

The modern grocery store is physically ar- 
ranged to handle package business. The shelving, 
counters and storage space are suited to the 
handling of packages, and to transform these so 
as to accommodate bulk goods would involve 
huge expenditure and effort. 

Small packages promote the stabilization of the 
business, make available a unit which can be 
evenly and rapidly distributed and easily re- 
plenished, facilitate quick service, the saving of 
time of grocer and customer and prevent over- 
buying or hoarding. In a housewife’s panic or an 
actual shortage of supplies the package is of im- 
mense help, promoting a fair and equitable dis- 
tribution alnong customers. * » * 

Manufacturing Costs 

Package sugar costs a trifle more to manufac- 
ture than bulk. Cartons, glue, printing have a 


certain value, hut the ad<lcd cost is remarkably 
small, and i.s much less in the sugar business than 
in any other line. This company buys the card- 
board, cuts, prints, glues and forms it into car- 
tons so that the cost is reduced to a minimum, 
and is reflected in the low dilTereiitials. 

I he cotton bag which is used so extensively 
in packaging sugar is useful in the liouseliokl 
after serving its purpose as a container for 
sugar. * * * 

Stadii.ratio.v of Rusine-s.s 
Handling sugars in bulk means a certain 
anioimt of hoarding or over-buying incident to 
lack of knowledge of future c<.‘iisumption reqiiire- 
ineiit.s. Dealers are encouraged to .six'culnte if 
sugars are sold in bulk rather than in small pack- 
age units. If dealers’ requirements can be met 
by small units over-buying and hoarding will be 
prevented and rapid movement of sugars from 
refiner to consumer will be facilitated. Stabiliza- 
tion of buying promotes stabilization of manufac- 
ture. With an even demand refiners can correctly 
gauge future requirement.s and arrange their out- 
put to meet the real demand rather than specu- 
lative market operations. * * * 

The trade in many kinds of meats, cereals, leas, 
spices, coffee, salt, rice, soups, syrups, and, in 
fact, practically every staple food article is now 
very largely in packages. In an address before 
the American Specialty Manufacturers’ Associa- 
tion. X'ewman ilamlink stated that Tediiced to 
a dollars and cents basis over 75 per cent of the 
groceries consumed in this country as a whole are 
sobi in package form.’' * * * 

Consumer Benefits iiy Advertising 
The consumer is constantly kept informed as to 
quality, grade, price, source and food value by 
the many advertising mediums. The best mod- 
ern advertising is not “puffing,” but means the 
exercise of talent of the highest order in making 
known the merits of various foods and articles 
of merchandise. Package goods iiuolve the use 
of an established trade-mark whose value is built 
up by advertising. Newspapers, magazines, trade 
journals and the myriad forms of publicity tell 
the story of package quality. Most publications 
owe their existence to the revenue derived from 
advertising, and advertisers assume a portion of 
the load incident to the expense of the nation’, s 
press, and any expense undertaken to establish 
a good will for trade-mark goods means a reduced 
cost to the consumer of the country’s publica- 
tions. * * * 
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When Your Boy Comes Home 

you will be glad you gave the last dollar you c.juld 
spare to keep him at the front and to kee]) him 
happy, well clothed and well fed. 

Shredded Wheat 

paid its heavy toll for doing a restricted business 
during the war and it paid it gladly. It was a 
patriotic privilege. Shredded Wheat IhscuiL is 
the same breakfast cereal you have always so d 
clean, pure, wholesome and nutritious. It is whole 
wheat and nothing but the wheat prepared m a 
digestible form. It requires no sugar- just milk 
and a dash of salt. 

Made only by 

The Shredded Wheat Company, Niagara Falls, N. Y. 


When Writing AdteriiseiS Kindly Mention TnE Tea aao Coeiee Trade Joureae 
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There is greater reason for vending food prod- 
ucts in package form than other articles of mer- 
chandise. Handkerchiefs, soaps, socks and a 
thousand and one othef articles are so vended. 
Tile argument for the use of the package for 
food is certainly stronger than for other articles, 
and to abolish it must logically be followed by the 
elimination of the package for other articles. 

Such a movement would destroy and dislocate 
not only the modern system of vending and de- 
livery but that of manufacture and distribution. 
I'actories, shops, warehouses and stores are phys- 
ically equipped and arranged for the production, 
handling and distribution of package goods. By 
tremendous expense and by employment of talent 
of the highest order plants and machinery ha\c 
been constructed for their production. To abolish 
the present-day system would be to enter upon a 
policy fraught with incalculable harm. Carried 
to its logical conclusicm it would infringe upon 
the modern organization of business and upset 
the industries of the nation. 


MEN 

The truest test of civilization is not the census, 
not the size of the cities, nor the crops: no, but 
the kind of man the country turns out.— Euicmn. 


FOOD CONSERVATION DIGEST 

9 Practical suggestions for 
dealer and consumer co- 
operation with the United 
States Food Administration. 


HANDLING BULK GOODS 


Some Suggestions On How to Prevent the Small 
Wastes That Mean Big Losses in 
the Grocery Store 


I T has been brought to the attention of the Food 
Administration that there is considerable waste 
in weighing and packing small amounts of flour 
and sugar for retail trade. 

The head clerk in a well-known retail grocery 
store in Illinois watched the weighing of flour 




Weli.-B.m-Axced Window DisrL.\Y of Spices Which Brought Trade 

Here is a striking arrangement of spices ^he Dcm Tea & Coffee Company. Colorado Springs, Col., dis- 
ill its main window. Joseph G. Dern describes it as follows: “The floor was covered with mixed 
pickling spices. We also featured die vinegar we carry. In addition to the mixed spices we bad individual 
dishes of our various other spices- Then placed effectively here and there were peaces, apples and cucum- 
bers, the latter in a few instances having cloves stuck in them. This photo gives a fair idea of the window, 
except that the original, with its various colored spices, the vinegar bottles, the fruit and the cucumbers, 
made a very pleasing color impTession.” 
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iiid sugar, and found that in one month forty- 
wo pounds u>ere luasted. 

The thoughtful intelligeiife of this retail clerk 
csLilted in the adoption of the following rules 
'or handling flour and sugar in that store. The 
dan that saved In one store is worth following 
n all. 

See that your clerks observe the following pre- 
:autions : 

I. In weighing sugar or ilouj- place a clean 
sheet of paper over the surface on which the 
transferring is done. If any is spilled it will then 
he possible to use it. 

j. The scoop should he clean and the right 
size to fit well into the hag. This docs awa> with 
the dropping of small particles down into the 
folds of the bag. 

3. Weigh carefully; balance >our scales every 
morning, Even a fraction of an ounce over- 
weight means a loss. 

4. Have the paper hag the right size for the 
amount of flour or sugar put up. 

5. If the commodity is weighed iroin the bin. 
see that the scoop is put hack carefully so that no 
sugar nr flour is scattered. 

6. In emptying a huiulred-pound sack of 
sugar into smaller hags or a bin the hags should 
he turned inside out and carefully shaken over 
the receptacle. 

7. Flour sacks should he turned inside out in 
the same manner, Care should he taken to shake 
as much of the flour from the saek a.s possible. 
Your attention is called to the paper sacks con- 
taining 24 IT pounds. Less flour sifts through 
and clings to this variety of sack. 

WHAT IS '‘PKP“? 

It's the thing which makes the lambs gambol 
with glee, the colts prance with joy, the calves 
throw up their tails and run like fury, the birds 
sing in split-throat notes, the frogs croak upon 
the creek hank, the insects buzz and hum in the 
air. the milkman whistle as he jogs along, the 
l)lacksmith laughingly heat the iron into shape, the 
plowman urge his horses with a “Ccc-up. there! 
tlie engineer wave a kiss to bis .sweetheart as he 
throws open the tlirottle, the woodman smilingly 
plunge his ax into the giant tree, the banker and 


merchant rush to their work with a cheery 
"bye-bye,'’ the mechanic and laborer fairly dance 
to their jobs, tlie soldier “go over tlfe top" with 
clinched jaw.s and courage that knows no fear, 
the salesman hie to his calls with shoulders 
squared, pride in his heart and nerves a-tingle 
with anticipation of new success. 

Oh. '‘pel)" is anything that puts happiness in 
the heart energy in the body, determination in 
the soul, and mvincihle courage in the will.— The 
‘■N. C R.” 


BUILDING UP A FISH TRADE 

A Suggestion for Making a Window Display of 
Sardines, Salmon, Tuna Fish, Etc., 
Which Will Bring Business 

By W. R. Stqdpaku 

Brooklyn, X. V. 

O XE of tlie leading magazines on advertising 
pulilibhed this pertinent paragraph some time 

ago: 

ADVF.HTISINc; MICIIT HELP TlilS SITI’ATION’ 

Many dealers have tried to biiild up a trade in fish hut 
have failed because customers have not suiiiiorted them. 
The average housewife is familiar with only three or four 
kinds of fish — and those the most expensive. Meanwhile 
onr oceans, lakes and rivers are full of neglected varieties 
which would furnish cheap, whniewme food it pcoiile only 
knew about them and dealers carried them in stock. 

isn't there much food for thought In the above 
st.itement? Dealers do complain of the apathy 
Ilf the pulilic toward fislt. It is liecanse tliey have 
not licen approaclicd in the riglit manner to arouse 
their interest in this fond, if all merchants would 
go after the fish trade as did Jevne, one of the 
leading grocers of l.os Angeles, C:il., there wotiltl 
lie little coiiiplalut that the pnhlic did not re.spond. 

The lish window they installed called attention 
to the many appetizing ways in which sardine.s 
could he used. The same .setting could he used 
with equal effect to advertise salmon or tuna. 
They called their display "The Sardine I.undi- 
eou." The floor was covered with an Indian rug, 
and several r ases of Indian pottery held ferns and 
palms. Of course, the iiackgrouiid is a sccondar? 
consideration, yet the more artistic it is the more 
people it will attract. The one used by this firm 
consisted of fish nefs, in the meshes of which were 



Empire Hardware Company 
STORE FURNISHINGS KiU. 

SCALES. KmCERATORS. Et. 

85 Warren SI. '•‘.'.rwlV'SSSw'.V”* New York Clly 

Writ/ f^r eompt9t9 Cafrfoy— 
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Uncle Sam Must Help Feed the World! 

Sauer s Big advertising campaign in national magazines and newspapers is 
on the one theme of educaling the housewives of the country in conservation of 
iood showing diem how to make foods more appetizing and palatable bv the 
use of Sauer s Flavoring Extracts. esc 




Our jerrice FUg cinie* 32 Stars Intladiog ona for iha son, isd 
twofortlsoepbewsrfourfrest. and cat for ibasac ofour8«'y. 

This advertising has appeared ami will appear in the tollowing national magazines ami 
newspapers i 

The Ladies' Home Journal The Delineator The Boston Post 

The Literary Digest Good Housekeeping San Francisco Chronicle 

T’ne Forecast Magazine Pictorial Review The New York Globe 

Illustrated Sunday Magazine Progressive Farmer Los Angeles Herald 

and various other local newspapers, trade journals, etc.— in all, over one hundred publications- 

SAUER’S PURE FLAVORING EXTRACTS 

are winners of seventeen highest awards at various Atnerican and European Expositions fur 

PURITY, STRENGTH and FINE FLAVOR 

LARGEST SELLING BRAND IN THE UNITED STATES 

The women of the country are co-operating with the Food Administration, as evidej]ced by 
the fact that we have distributed more than 125,000 of our recipe books— “Table. Treats," 
largely on direct requests. 

In order for you to reap the full benefit of this advertising and take care of the increased de- 
mand for Sauer’s Extracts, go over your stock and if you haven’t a full assortment of 52 
flavors and 7 colors on hand, order from your jobber today. 

THE C. F. SAUER COMPANY, Richmond, Va. 
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.set'll many jiajitr fish, life size and colored. The 
chairs were of rustic design, suggesting that the 
meal was held on the pe,rch or in a breakfast 
room. Jii either corner were piles of canned sar- 
dines, arranged pyramid fashion. The table was 
covered with a green cloth, over which was draped 
a fishnet of white cord, and was set completely 
for a lunch. But what attractt<I the most atten- 
tion were the viands themselves, a typewritten 
menu, set in n rack, enumerating each, as follows; 

Sardine Cocktail 
Sardine Czelatine Salad 
Relish 

Sardine Loaf with White Sauce 
Raked Potatoes with Potato Sardine Stuffing 
Rolls, Crackers and Cheese 
Tea 

Bon-Bons in the shape of little fish 
The sardine cocktail was in glasses, with tomato 
sauce in the center and a slice of lemon on the 
rim of the glass. The gelatine salad was moulded 
and served on lettuce leaves, d'he sardine loaf 
was made like a veal loaf, temptingly browned, 
the white sauce Iieing placed in a .separate dish. 
The potatoes were baked in their jackets, a slit 
cut in the side, a portion of the contents reniovc<l, 
mixed with minced sardine and returned to the 
l)Otato skins. Crackers and cheese were served 
on little individual plates, and a silver bon-bon 
(lisli held candy to counteract the monotony of the 
lish viands. There was a green teapot and half a 
dozen cups and saucers placed at the right hand 
of the hostess’ plate, and tlie seat cards were in 
fish shape with the name of the guest in gold 
letters. 

Such a window would appeal equally to a 
hostess in search of a novel menu or a busy house- 
wife desiring a change of eatables, as, of course, 
any one of the sardine dishe.s could be prepared 
without attempting the entire collection. The 
novelty of the window would attract the attention 
of every passerby^ and the publicity given would 


more than compensate for the time and labor 
involved in staging such a display, .\notber win- 
dow, staged by the same firm, featul’ed the many 
meat substitutes kept in stock. Scattered through- 
out the window were pyramids of canned fish, 
lentils, beans, oysters and vegetable soups of va- 
rious sorts. Each had a price tag attached, and 
printed on little cards were recipes for a number 
of dainty dishes that could be made from the^e 
goods. 

YOURSELF 

II is in Your Own Hands Whether Success or 
Failure Shall Be Your Por- 
tion in Life^ 

By Dr. Frank Crank 

New YorV 

OUR greatest enemy is yourself. 

The only person who can drag you down 
into drunkenne.ss, thievery or uncleanliness is 
yourself. 

It is the fashion to talk much maudlin self-pity, 
and to blame environment, heredity, temperament, 
fate and your fellow creatures for the evils that 
happen to you. 

Ko real calamity ever crushed you that did not 
enter the door yon unlocked yourself. 

All hell could not make you despair, except 
yourself joined in. 

Every stone in the edifice of your character was 
laid by your own hands. 

Fate, malicious people, and other factors can 
threaten, hurt and wound yon; nothing and no- 
body can put you down but yourself. 

Voii are your greatest enemy if you are a 
coward ; but if you are brave you are your greatest 
friend. 

* CO|iyrlght hy the Associated Newspapers. 


COFFEE 

Has Come Back From the WAR 

Where it has been doing its Duty in the Trenches 

Jobbers will be ready to supply you about the time you receive this copy of 

The Tea and Coffee Trade Journal. 

G. WASHINGTON’S REFINED COFFEE has been at 
the front since 1914. 
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Make every ounce ^ 
of Sugar Count 

Many paper ba^s of sugar break while being wrapped 
or in delivery. Many pounds of sugar are thus wasted. 




Package 

Sugars 


will save this loss. No broken paper bags. No spilled 
sugar. No wrapping. No lost weight. Sturdy cartons 
and cotton bags weighed and wrapped by machine in 
the refinery— ready to put into customers’ hands. 


American Sugar Refining Company 

L Sweeten it with Domino" i 


Rows and rows of Yuban packages are continually going 
on to the shelves of thousands of grocery stores. 

At once off they go into the hands of hundreds of thousands 
of customers. 

These quickly moving packages tell the story of the demand 
for Yuban. 

You will find that Yuban repeats as no other coffee does. 

ARBUCKIE BROTHERS 

Yuban Coffee Department 
NEW YORK PITTSBURG CHICAGO 
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The one ini(|ueiicbal)le light is the human soul — 
the one unconquerable force. 

Only when you love yourself ralioiially are you 
qualified to love others helpfully. 

Only w'heii \ ou revere yourself and fear your- 
self are you capable of reverence and fear toward 
(iod. 

I'he world is but a mirror of yourself. Keep 
clean and you see clean men and women every- 
where. He carehd, and all mankind smiles. He 
uniifraicl of events and men, and the stars in their 
courses will tight for you. 

Let all the world despise yon— it makes no 
matter as long as you do not despise yourself. 

Whatever the past may have been, begin now 
to stand for yourself that you know you are, 
away in the deep recesses of your heart. 

Stand; yield not an inch; he faithful to your- 
self; and from this moment things shall take a 
turn, 

If you are out of a particular article asked for 
by a customer, and nothing else in stock will 
answer the purpose, either try and get what the 
customer wants or direct the customer where it 
can be purchased. You may lose a sale to a com- 
petitor, hut you will win a friend for the store 
and yourself. The curt "Haven’t got it” is too 
often heard, 


iyi9 is my Oyster. ^ 

1919 is the tioldcn Now. 

1919 shall Beat lyiS at every Point. 

1919 Means a new Set of Opportunities. 

1Q19 will Look as (U)a<l to me as 1 make it 
l.ook. 

1919 will not be a Fairy Godmother to an} 
Lazy Maiif 

1919 failing to lu-tter lyiS Means that I hnvi' 
I'ailcd. 

lyiy will he a Good Year only if we Make Goo(i 
while it Lasts. 

1919 will soon he "Last Year.’' Will it be 
worth bragging alwit? 

1919 will find Lazy men getting Lazier: 
Hustlers hustling Harder. 

igiy New Leaves turned over will Blow Back 
if wc Put Nothing on them. 

1919 may be Your Best Year, but you cannot 
W ish it into that position. 

lyiy will have no Prizes for thc'man who w’a.s 
Satislield with his iQtS Record. 

i9[9 will be a Fools' Paradise for you if you 
Leave it to Take Care of itself. 

1919 Offers the Peace wc have Wanted, hut it 
will not Help the Man Who Thinks only of Peace. 

Fk.AN'K F.MiRlXOTON. 
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Baker’s Cocoa 
and Chocolate 


t MAKE AND 
KEEP GOOD 
CUSTOMERS 

They are most 
reliable goods sold 
witha positiveguar- 
anteeot purity and 

Regiatered . 

U.s.Pat.oir. superior quality; 
put up in conformity with the 
Pure Food laws of all the States; 
are readily sold, giving a quick 
turnover of stock. 

Walter Baker & Co. Ltd. 

DORCHESTER, MASS. 

EsUblished 1780 


NEW ORLEANS 
The Logical Collee Port 
Home of 

Alameda Collee 

Sold only in 1 and 3-lb. Tins 
Under Our Trade-Mark 

ClkRErULLY SELECTED for 
PARTICULAR TRADE 

Mr. GROCER, put TOUR TRADE 
WISE 

MERCHANTS’ COFFEE CO. 

OF NEW ORLEANS. Lid. 

New Orleans 

B. C. CASANAS, Presl. 





NEW CHANNELS 

Must open up thru which 
your business can expand and 
grow. 

The consumption of mac- 
aroni is increasing from day to 
day. Are you enjoying your 
share of tliis profitable busi- 
ness? You will find HARVEvST 
Brand Macaroni, Spaghetti 
and Egg Noodles easy to sell, 
and quick to repeat. Hun- 
dreds of leading Tea and 
Coffee merchants have made 
a success of HARVEST. You 
can do it, .Send us a trial 
order today. 

The Foulds-Briggs Co. 

Cincinnati, Ohio 


Wliei> Writing Advertisert, Kindly Mention Thi Tia a»d Co.fsr T«*ni Jov«HU. ' 





THE TEA AND COFFEE TRADE JOURNAL 


December, 191S 


l^ant abbertfaitmentg 

Subscribers are entitled to one free insertion in tbit de> 
partraent during the year. . 

Qassified want advertisements under regular heading 
for twenty-five words or less. Additional words four cents 
each. Payable cash with order. 

^itnatiotuf l^antt)) 

WANTED— live wire sales manager, buyer and blender, 
35) years of age, with twenty years of practical experi- 
ence in all branches of the (Ireen and Roast Coffee 
business, desires .to connect with a progressive firm. 
Address I'ox 458, care The Tea and Coffee Trade 
Journal. 

»t[|i ^anttb 

WAMKD— Man acquainted with Wholesale Tea and 
I'olTee Trade to sell Chinaware for premium purposes. 
To tiie man who can <iualify ibis offers a pcrainnent and 
[Hofiiahlc connection with an old and^ established con- 
cern. .\ildress, !jo.\ 7fi, care of The Tea ash Cofff.e 

ThADE foURNAL. 

W.\NTMI>— r.arge manufacturer in Richmond, \ a., wants 
man capable of iilling imsition of office manager. Sys- 
tematic, familiar with all omcc methods, able to instruct 
and sliow results, (live age, experience, full references 
and salary desired in, first leiter. Box 456, care of iiiE 
Tea ant Coffee Trade Jovrn.al. 


iHtottllantoug 

FOR SALK— One No. 7, onc-half hag Burns gas-electric 
coffee roasting outfit, special display finish, good as new, 
has been little used. Bargain. H. Battcrman Co., Broad- 
way and (Iraliam .Xve., Brooklyn. ,, . . 

SOLUBLE COFFEE FORMULA WAVTED-One that 
will stand every test as to its practicability, tiive par- 
ticulars. Box 455, rare of The Tea and (.ori-te Trade 
JOUkSAL. 


FOR SALE— Monitor Gas Roaster. 65 lbs. capacity, used 
for eight roasts. Car, track, fan and piping. Address 
The Uurcl Mfg. Co., 627 North Third Street. Phila 
delphia, Pa. i 

WANTED TO BUY— One Bond weigher for coffee; one 
Bond weighlcr for tea; one packing table with <mnveyc; 
belt; two hoppered bottom car; runabout ^yle; five ba.: 
capacity. Box 457, care of The Tea & Coffee Traih 
Journal. 

S.A.SCHONBRUNNaCO. 

83 Front Street, New York 

Coffee 

DISTRIBUTORS OF COFFEE OF QUALITY 
Sampla and prices tint wiU bear competition, futoiahed 
on request. 


Do You Want Help? State your needs m the Classi- 
fied Ad Department of Thb Tea & CofesE 
Tradb Journal. Two Dollars is all it costs. 

Do You Want a Job? Try the Want Columns o 
Thb Tea & Coffee Trade Journal. $2.00 for 
twenty-five words or less. 

Do You Want to Sell Out? Advertise in the Classi- 
fied Ad Department of "The Blue Book of the 
Trade.” 

Have You a Factory or Store Equipment to Sell? 

Do You Want to Buy a Buainess? 

Are You Looking for New Capital? 

Are You Seeking a Business Opportunity? 

No matter what you want. Thb Tra & CoPFES 
Trade Journal can help you. Give it a trial. 

Subscribers are cniitUd to one free instrlion in the Classified 
Ad during the year. 

THB TEA & COFFEE TRADE JOURNAL 

“The Blue Book of the Trade.*; 

79 Wall Street New York 


“My life is one demd horrid grind” 


Natural enough for the coffee man to think so- if he s floundering 
along with a mill that WONT do his work. Some mills are bom badj 
others become spavined like an old horse, and go limping and halting to 

the edge of efficiency. , , . u 

You can’t do something with nothing; and an otherwise healthy 
business can fall flat, on the grinding end, because of poor equiprnent. 
Don’t try to boost a lame business — unless you dig at the root ot tne- 
trouble. It’s poor, discouraging work. 

THE COLES FAMOUS 22 AT FIFTY DOLLARS 


is an effectual remedy for many coffee ills; and it doesn’t cost a whole 
lot to try it — the price has NOT been advanced. It s put life and vigor 
into many a debilitated proposition, and it has intense proclivity for 
active effort— 600 pounds (granulated) per hour, if you want it. WKIIt. 
US FOR FULL PARTICULARS. 

COLES MANUFACTURING COMPANY 


Twenty-third and Turner Streets, PHILADELPHIA 



Decemhhj 1918 


THE TEA AND COFFEE TRADE JOURNAL 


593 



Biscuits 


include every 
known variety 
of Biscuits 


MR. RETAIL GROCER; 

A large amount of money is being spent by this 
Company in forceful advertisements to the hous.;- 
wife to 

“BUY COFFEE FROM 

HER GROCER ONLY” 

The big effort Is 

Anti-Peddier 

Anti-Premium 

Anti-Mail-Ordcr 

Your co-operation, and it's needed, will yiebi a 
good pro6t and bring ^ou satisfied coffee cnslonicrs. 

Ask our represeoUttve or write for particulars. 

THE WOOLSON SPICE COMPANY 
TOLEDO, OHIO 


^kaffeehag^ 

NOT a substitute ^ 

but real coffee with 
95% of the caffeine 
removed. 

Prepared at New Bruniwick, N. 1. 

Sold by groceri everywhere. 

KAFFCC H«« 

229 9th Ava. 
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John V^amaker 



The John Wanamaker Store, Philadelphia. One 
of the largest, one of the busiest, one of the most 
perfectly conducted department stores in the world. 


The Grand Court in the John Wanamaker Store, 
Philadelphia. Thousands of merchants visit this ar- 
cade every year to see how business is being handled. 
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mor<? National Cash Registers 
to meet the present-day 
shortage of help. 

Mr. Wanamaker says*. 

“A large number of people have been taken out of 
the big stores. The men have enlisted. The women 
have gone into Red Cross work and nursing. 

“We are able to fill some of their places with improved 
cash registers. This frees many persons for war work.” 

Mr. Wanamaket’s statement that calls for 1 00 of our latest model 

cash registers save labor, is based clerk-wrap registers. It is the 

upon critical investigation and largest single order ever placed 

upon experience with N. C. R. with us for one store. 

^»p.e„lex.endingo,erm,„y tie high character ol Mr. Wan- 

amaker’s stores, the careful tests 
His recognition of the labor- made by his executives, and the 

saving qualities of modem Na- size of his orders, combine to 

tional Cash Registers is plainly make his personal endorsement 

shown by a contract he has just extremely important to other- 

placed for nearly $100,000.00 merchants struggling with the 

worth of machines. This order present-day shortage of help. 

The National Cash Register Company, Dayton, Ohio 
Offices in all the principal cities of the world 
When Writing Advertisers, Kindly Mention The Tea ahb Coynt Trade Jousna;. • 
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Patriotic Premium! | The Premium De Luxe 



Everyone wants a set of 
these Tumblers and for pre- 
mium, souvenir or regular sell- 
ing purposes, it is a winner of 
great ma^itude. Write us 
for quantity prices, naming 
quantity desired. 

The United Stales emblem is 
burnt into the glass, guaran- 
teed to remain forever. 

Satnple box of six b? mail. 76 cents 
Made by 

BONITA ART COMPANY 
WHEELING, W. VA. 

“The House of New Ideas.” 


J APANESE 

Chlaaware — Dinaerware — oya 
Dry OoodB— Noveltiea— Ar< Goods 

General Oriental Merchandise 
FOR PREMIUM PURPOSES 

IMMEDIATE DEUVERY OR IMPORT 


TAKITO, OGAWA & CO. 

NEW YORK CHICAGO 

101 Fifth Avenua 325 W. Mxiiion Street 

—TATAWG UPON REQUEST— _ 


Good Merchandising 

Is selling QUICK at a PROFIT, 
DON'T ask price- ORDER. 

Half Dozen to a Gross. 

If not SATISFACTORY — return. 


If your Jobber ciuinot furnish — 
order direct. 

GOOD for PREMIUM or SPEC- 
IAL Sale. 

^hQ 

BUCKEYE ALUMINUM CO. 

Manufactunrt of “REAL SOLID” 
Aluminum Cooking UtonaiU. 

WOOSTER. OHIO 


Hundreds of the livest Coffee Roasters and 
Wholesale Grocers have 

REVOLUTIONIZED THEIR SALES 
by using Saxon Chinaware — "the premium 
with no back-fire." We have new and up-to-date 
plans consistent with all rulings and statutes, 
ja We can help you — will you ja 

t A Jletus? 

Vrite Today. 

«axoA THE ^nxi>u\ 

SAXON CHINA CO. wV 

SEBRINC, OHIO 


EVERYBODY Li*es SUMORE 



EVERYBODY Wants SUMORE 


Proleel Your Trade 
Marks and 

Your Trade Marks 
will 

Protect You. 

For all information and services relating 
to Trade Marks, Write 

TRADE MARK TITLE CO. 

Ft. Wayne, Ind. 


Your Prospective Customers 

are Hated in our Catalog of 99% gustanteed Mailing 
Lists. It also coDtaina vital luggestioaa how lo kd* 
Teniae and Bell profitably by mail. Counts and 
prices gireo on GOOD different tiaiional Lists, cotcn 
faig ill clsssei; for instance, Finsets, Noodle Mfn., 
Hardware Dirs., Zinc Mines, etc. This PttuahU 
Rtfmnc* Boshfm, Write for it, 

Streagtboi Your Adrertimg Ulertfore. 

Our Analytical Advertising Counsel sod Sales 
Promotion Service will improve both your plan 
and copy, thus insuring maximum profits. 
Submit your literature for preliminary anal- 
ysis sod qnotaiioo — no obltgaUoa, 


Ross-Gould 


. Louis 
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Stop paying Ice Bills 


Yes - stop payiii); ice-bills. Sto]) worry- 
ing about uncertain ice deliveries. Don't 
put up any longer with the danger and ex- 
pense of uneven refrigerator temperatures. 

The day you put in iVeriess Automatic 
Kefrige:jation, heavy expense, troulilc aiui 
uiicertiynty will go out of your refrigerator. 

We can prove riglit in your own estab- 
lishment tliat Peerless Automatic Refrig- 
eration will keep the contents of xanir 
refrigerator at just the dry, even coldness 
you need for economy anti sanitation - 
24 hrnirs in every day and 3()5 days in 
every year. 

Automatic refrigeration is practical and 
reliable. An occasional oiling is all the 
care the Peerless ever needs. It is a 
simple, staunch, mechanically correct ma- 
chine that works smoothly and continu- 
ously without need of maintenance costs. 

The more ice you use, the more y<jii need 
to fdl out and mail coupon below. 

PEERLESS ICE MACHINE CO. 

120 Broadway, New York 

503 So. Jcffer«on St., Chicago 79 Milk St.. Bo6ton 


ESTABLISH- 

MENTS 

USING 

1,000 POUNDS 
OR MORE OF 
ICE PER DAY 


REFRIGERATION I 


^2 lo to Too Capacity 


PEERLESS 

AUTOMATIC 

REFRIGERATION 
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When Distress Calls the 
Red Cross Answers 
“HERE” 

N OW tlie Red Cross calls! The 
annual Christmas Roll Call of 
members will echo throughout the land 
the week of December lb to ‘ 23 rd. 

Membership in the Red Cross now Is 
more than duty— it is an honored priv. 
ilegc, and an evidence of loyalty. When 
that Roll is called, your conscience, 
your sense of right and justice, your 
love of country and your devotion to 
the highest ideals of unselfish service all 
suggest that you answer “HERE!” 

All you need is a h€art and a dollar 

These entitle you to membership for 
one year. 

When you wear your button, signi- 
fying that you are a member, yon will 
not be asked to join again this year— it 
means that you have answered the Roll 
Call. 

Join — be a Christmas member -but 
just join once. 

Our soldiers and sailors look to the 
Red Cross for comforts. They have 
never been disappointed. 

The Red Cross looks to you lor the 
moral support of your membership. 
Answer “HERE!" when the Roll is 
called. 

Join the Red Cross 

Contributed through Diviiion of Advertiung 
U. S. Gov’t Comm, on Public Information 

r?ns spacfconiribuird by 

'I’he Tea and Coffee Trade journal Co. 



THE BREAKERS 

Atlantic City’s Newest 
Fire-Proof Hotel 

Ocean Front. Unusually attractive dur- 
ing the Autumn and Winter seasons, 

American and Europeanplans 

Luxurious lobbies, spacious verandas and 
sun parlors overlooking the ocean. Charm- 
ing afternoon musicales and evening con- 
certs. A palatial residence for those seeking 
rest and recreation. Sea water baths. 
Fire-Proof garage. Illustrated booklet sent 
on request . 


ABSOLUTELY FIREPROOF 

HOTEL CHELSEA 

West 23rd St. at Seventh Ave. 
NEW YORK CITY 

500 Rooms 400 Baths 

European Plan 

Room with adjoining bath, SI. 50 and 
$2.00; suites, parlor, bedroom and 
bath, $3.00 upward. 

Club Breakfast, 40c. up ; special lunch- 
eon, 65c. up; table d'hote dinner, 
$1.25 up. Cafe attached. 

To Reach Hotel Chelsea: 

From Pennsylvania Station — Seventh 
Avenue car south to Tw'cnty-third Street. 

Grand Central— Fourth Avenue car south 
to Twenty-third Street. 

Lackawanna, Eric, Reading, Baltimore & 
Ohio, Jersey Central and Lehigh Valley 
R. R. ’Stations— Take Twenty-third Street 
crosstowu car east to Hotel Chelsea. 

Principal Steamship Piers, foot West 
Twenty-third vStreet— Take Twenty-third 
Street crosstowu car. 

Write for Colored Map of New York 


When Writing Advertisers, Kindly Mention The Tea anp Coffee Traps ]qu»hal 






Will You Take ^ Little Trouble to 
Help These Boys Have Comfort? 


The Y. M. C. A. needs men for war service. The 
nation has given generously in money for this work 
but money won’t do everything— certainly not in 
war. 

The Y.M.C.A. is in special need of men to serve as 

Truck Drivers and Mechanics. 

75 Drivers and 25 Mechanics every 
month. 

We are making this appeal to the business men — 
the employers of the country , to get those men for us. 

The Y. M. C. A. service behind and on the battle 
lines is a highly organized business. And as in 
every other big business, transportation is one of its 
greatest needs. 

The canteen stocks have tc be kept moving or the 
boys go without the comforts they crave so much— 
tobacco-chocolate— pastry— little army "luxuries.” 
• After a long march or a hard fight or a trick in the 
trenches the boys flock to the “Y” canteen. And it 
sure is tough if the “Y” man has to say "Nothing 
doing boys, the truck didn’t get in today." Suppose 
your boy were there! 

The Y.M.C.A. does not want men who are eligible 
for the army. But there are men in this country (lots 
of them) who are over 37 years old and Ve not in 
Class 1 of the draft and who know how to drive a 
truck or keep an engine in shape. We want them. 
We want 100 a month. 

Maybe you have a man with that training working 
for xpu or,you know such a man somewhere. Maybe 


he has not realized how much he can do to help the 
boys. A little talk from you would start him our 
way. 

Will you act as a recrujff'ng officer to get that man 
for us^ 

There is no profit in this work for any man who 
serves but he will get his living and his family, if he 
has one, will be taken care of and all his life he will 
rejoice over the service he has rendered. Talk with 
men you know who might do this work. Explain 
to them the need for their service. Get them inter- 
ested and thinking. 

In order that you may talk to such men on the 
best basis fill in and mail the coupon and we will 
furnish full information. 

Help us get these Men 


Ed M. Willis, 

Y. M. C. A., 347 Madison Ave., New York. 

It may be possible for me to get recruits for 
Y. M. C, A. truck service in France. Please send 
me full infoiTnation regarding that service. 

Signature 

Street and No 

Town and State .* 
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COFFEE ROASTERS AND (RJI STS A'P THE ANNEAL N, C. R. A. RANQEET, HOTEL WINTON. C LEVELAND 



THE COFFEE TRADE IN CONVENTION 

^ Tins is tlio story of the eighth annual meeting of the National Coffee 
Roasters’ Assoeialion, held at Cleveland I)eeeml)er ,)-(>. ^ It was ciilled 
primarily to consider the present acute coffee situation, Part of the 
sessions wore given over to a (“oinl)iued nieiding of the gre('n and roastinl 
interests. ^ A resolution \Yas adopted requesting the removal of coffee 
trading restrictions 


T ill'. annual coiuoution of ihi' Xational 

Coffee Roasters' Association, hclit at tin- 
Hotel Winton. Cleveland, Dccemlicr 5A was in 
many resi^ccts totally unlike any previous mectinji 
of this organization. It was in reality a comliined 
convention of the c<»fTce trade of the I’niled 
States, includiim the green cotTco interests au«l 
non-inemhcr roasters. 


The original date for this year s meeting was 
set for November 13-14, and a comprehensive pro- 
gramme had been outlined h> C, \\. Brand, chair- 
man of the convention committee. I he infitienza 
epidemic, liowever, caused an indelmite ]>ostpone- 
ment, and tliere was some talk of crprrying the 
convention over until spring. 

Meantime the coffee situation became acute, and 
late in Novembe*’ the executive committee de- 
cided to name Dccemlier y(i as the convention 
flat^ aiK^to invite the cnlin coffee trade to par- 


ticipate. d hero \vcr«' only ten tlays in which I" 
work out the «letails of the meding, 

Considering the short iioiicc the iiUcmiam-e w;is 
surprisingly good. 'Vlurc were 131 present; ni 
these 85 rcprvsciUCil incnilwr firms, J,' wiiT green 
cotTec men and the balance non-member masters, 
machinery and sujiply men. The original plan 
contemplated a large mmiber of eshihits ol ma- 


chinery, containers, etc,, but under the circum- 
stances this feature had to lie jifistponcd until 
iiext)iear, when it is expected that the c.xbiliit idea 
will he carried out nn a large scale. 

No regular programme was followcil There 
were hut two set papers, ami the meeting was 
largely taken up with a discussion of the coffee 
situation, participateil in by lioth toa.stcrs aii<l 
green cofFcc nnen. In consequence of President 
Casanas’ rapid fire methods as a presiding officer 
the meeting proceeded with snap ami dash, thi-rc 


ri)N 


THE C0NVENT/)N IN A NUTSHELL 

Place of 1919 Meeting, Probably Atlantic City, N. J. 

NEW OFFICERS EI.ECTED 
i'nsidenl. Caki. W. HkasI', Cievelainl 

First Vioc-FrcsiiWiit, Ki.iiticr NJ. l■l•Kl;^s, St. I.ouis; Secnn.l Vioc-l’rc»i<U'm, J. A. F'iii.i.k.k, 
San Francisco; Treasurer. Lewis Smihsian, Milwaukee. Directors; Wiii.iam 
Fishi-.k. St. Louis, succeeding Julius J. Sclioltcn; I ho.mas J. \\ kiib, Ciiicayo, suc- 
ceeding Charles Lewis. Knss W. W eib. Xcw York, sncceedinsr I'rauk C. Russell; 
A, J. D.a.n-xemii.i.kk. Xcw York, siicccodini: J. A. F'olgcr: C. L. I’.noss, Itoslon, f; 
fill tin: unexpired term ni (.aid \\. brand. 

SALIENT’ FEATURES OF THE CONVENTION 

T Decision to doiiWe the annual dues, primarily Ui iulluence puldic opinion, wliieji 

. ' 1 rcciuestcd tlu; (..ovennnent to remove all 

thus providiUK for " "J ^ restrictions on coffee tradiuK, 

.sccretary-manaKer and the cstahlishmcnt of ^ 

a permanent headquarters. trade the roasted ami green c<jiTec* interests 

2. Decision to organize a spice grinders „f United States nu t in joint meeting, 

seclioii. • 3. A lively disensMon of the h'ood Ad- 

3. The passing of a resolution intended ministration's G.iffce Regiilatum.s. 
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ASSOCIATION OFFICIALS IN ATTENDANCE AT THE MEETING 


being few dull moments. Much routine matter 
was eliminated and all the business of the con- 
vention was transacted at three sessions, the meet- 
ing adjourning at about i o’clock on the afternoon 
of the second clay. 

A resolution was passed in protest against the 
continuance of the restrietioi's on coffee trading, 
and while considerable difference of opinion de- 
veloped as to its wording, those present agreed 
tbat the restrictions were no longer necessary, if 
they ever were, and constituted a real menace to 
the coffee business. A copy of the resolution was 
forwarded to the Food Administration, and copies 
were also sent to various news gathering organ- 
izations, in an attempt to enlist public opinion. 
Washington replied that the rules could not be 
changed. 

SaI.IKNT i'EATUkfS OF THK MeKTENG 

The outstanding developments of the meeting 
were the decision to double the membership dues 
and the creation of a spice grinders’ section. It 
is believed tbat the increased dues will materially 
broaden the scope of the association, permit- 
ting of employment of a high-grade secretary- 
manager and the establishment of a permanent 
headquarters, A similar resolution was passed at 
last year's meeting, the advance to be 50 per cent, 
but it was found that this increase wouW pro- 
duce insufficient funds. 

In referring to the plans for a secretary-man- 
ager, President Casanas explained that there was 
no thought, of dispensing with the services of 
Secretary George W. Toms, who has worked 
faithfully for the organization but whose physical 
condition docs not permit him to travel about the 
fnintr) . 


The spice grinders’ section was created as the 
TA-sult of a last minute motion made by J. \V, 
itkehrman, of the Woolsun Spice Company, who 
explained that the recent attempt to organize a 
grinders’ unit to be affiliated with the .American 
Spice Trade Association was not making satisfac- 
tory progress. During the discussion it developed 
that a goodly percentage of those present were 
spice grinders, and the motion was readily passed, 
thereby adding to the revenue of the association 
and increasing its scope. 

Another interesting feature of the meeting was 
the fact that for the first time in the history of 
the trade the green and roasted coffee interests 
united in a common cause. Some believe this 
presages the organization of the green coffee 
trade as a section of the roasters’ association, al- 
though this mucli discussed move was not taken 
up. 

Still another interesting phase was the evi- 
dence of a changing attitude toward “star cham- 
ber” methods. In his annual address President 
Casanas recommended that the trade press be 
admitted to all sessions. Chairman Brand was 
apparently of the same mind, and both of thesa 
men showed the press representatives every con- 
sideration. 

President Casanas was warmly commended for 
his able administration and untiring efforts and 
was asked to serve another year. He explained 
that he was obliged to decline renomination, as 
he could* not afford the time required by the 
office. Carl W. Brand, of the Widlar Company, 
Cleveland, was elected president for the coming 
year. Mr. Brand is a young, aggressive and an 
able executive, and big things are expected of 
him. 
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THE MEETINGS IN DETAIL 

Running fitory of the Important Happenings at 
the Convention, Including the Discussion of 
the Government Coffee Regulations 

A fter the invocation by the Rev. Dr. William 
C. Stucheli, President Casanas presented his 
annual report, during the course ol which 
lie made brief reference to the many prohkins 
that had arisen during the year, and of his work 
in conjunction with the Food Administration ami 
other Government agencies, all of these activities 
being covered in thirty association bulletins. He 
thanked the officers for their co-operatiun ami 
commented upon the faithful and valualile ser- 
vices of Secretary George \V. Toms, lie made 
two recommendations, one that the association 
(lues be doubled and the other that the trade press 
be admitted to all convention sessions. M. II. 
Gasser next presented his report as treasurer. I le 
showed a balance on hand of ?i, 38 .V.U on Decem- 
ber 6, 1918. In addition there was a iialauce of 
$475 credited to the advertising fund. 

President Casanas read Secretary Tonis' -fre- 
liort, which showed that at the close of the i.ii7 
convention the association had Jo8 members, .ind 
that iR had been added since then ami four Tost, 
a net gain nf 14. making a total of 222 members. 
Six were mided at the recent convention, making 
228 at the present time. 

Chairman Casanas ;mnouiice<I the apjiointmeut 
nf the following committees: Nominating. Clias. 
Lewis, Cincinnati, chairman; Alhro Blodgett, 
Toledo: Willibald Hoffman Milwaukee: J. M. 
McFadden. Dubuque, la.; W. T. Morlcy. Wor- 
cester; Robert* Meyer. St. Louis; T. P. Ilinch- 
man, Chicago; S. A. Schonbnmn, New York: 
Frank Ennis, Kansas City. G. A. Aiulrcson. 
Duluth; E, G. Beeson. Detroit. Lewis Slurnian. 
Milwaukee; Eugene Halligan, Davenport; C. 11 . 
Buker, Boston; Robert M. Forbes. St. I-ouis; 0 
Reinmer, Chicago. t • 

Resolutions committee. Felix Costc^ Sb Lom.s, 
chairman; J. \V, Koehrmau, Toledo; 0 . L. Knell. 
Milwaukee: R, W. McCreery, Marshalltown, la.; 


A. S. Rrasen, Chicago; T. 0 . Hudeiil^icli, New 
York; F. P. Simme. Diilnth; 11 , Dehibcbl. Chi- 
cago; W', N. Gates. Imlianapolis; F, J, Ach, Ihiy- 
lon; F. S. Harmon;’ Cleviland; Lewis Shennau, 
Milwaukee: H. R. Cnlkin, Keokuk. Ja. ; C, II. 
Htikcr, .Boston; G. II. I’ctring, St. Louis, 

In the course of his legislative committee rcporl. 
Thomas J. Wehh. Chicago, '<aid; “1 desire to 
emphasize the fact that if ever there was a time 
in the history of our affairs when we should be 
organized it is now. aiul as we proceed through 
the reconstruction period it will he ev en more cs 
seiitial to act in harinony," Mr. Wehh referred 
to the committee's successful efforts to cstablisli 
coffee as an essential 1 o<m[ product, and ;is .sucli 
entitled to Governmeut ruling, lie slated that tiic 
committee is giving tiiought to llic pos.siliility nf a 
coffee ta.\ being aindieil, as ir !\as i>t’en freiiuently 
discussed at Waslungtoii. He saiil ihal llic com 
niittec has so far been successful in cre.iting seuti- 
nuMit against it. 

F. J. .Ach, Dayton, chairman m’ llic c>'muiiUci' 
appointed at the recent convention to take steps to 
improve the army’s cup of coffee, was asked to 
read hts report. He suggested tliat it he reail by 
Kdwar<l Abovn. New York, who hail done all the 
active work. Before reatliiig his report, wiiidi is 
printed in another c<ilunin, Mr. ,\!uirn explained 
that he had deemed it Iiest to act in a consulting 
capacity with the .AdminiNtration officers, and 
(hat while he \v;is not at lil'crlv to >pc;ik of tl'c 
progress made, he was Impefnl tluit the com- 
mittee's recommendations would be adopted. He 
complimented E. H. Hollirnok, the (iovernmentN 
coffee buyer, for his efforts to improve the army 
coffee and for his co-operation with tlie cum- 
mittoe. 

-At that point Chairman Casanas told of the 
events leading up to the calling of tlie joint meet- 
ing, and stated that the coffee business never faced 
a more serious situation. He urged that the prob- 
lem be handled so as to place the truilc in tlie 
proper light before the crinsumer.b He then an- 
nounced a recess of the regular convention i)ro- 
ceedings until 10;,'^0 the next moniing. and tli(‘ 
opening of a joint meeting for the discussion of tlie. 
coffee situation. Mr. Casanas deemed it inadvis- 
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AFFAIRS OF I'HE ASSOCIATION 


able for liiin to act as chairman of the t?eneral 
meeting, and I'. J, Ach wa.s nominated. 

Charles Lewis, Cincinnati, moved that the cliair 
appoint a standing committee of nine, including 
the chairman of the meeting, and representing the 
green and masted coffee interests, to prepare a set 
of resolutions and to take such other action in 
connection with the res{dmions as miglit he neces- 
sary. 

Ross W. Weir suggested that the c»niiniitteo 
consist of six roasters and three green coffee men. 
and the motion was carried. The committee is 
as follows: Ross W. Weir, New York; Charles 
Lewis, Cincinnati; B. C. Casanas, New Orleans; 
Chris -Arndt. New' York; L. D, McDowell, Chi- 
cago; Robert M. I’urbes, St. Lonis; Oscar Rem- 
iner, Chicago; L. N. Goll, New' Orleans, and F. J. 
Ach, Dayton, chairman to .serve ex-officio. 

Afternoon Session 

At the afternoon session the joint trade com- 
mittee submitted its resolution, which precipitated 
a lively discussion. The resolution was read by 
Ross W. Weir, and adopted paragraph hy para- 
graph. The first and fifth paragraphs occasioned 
the most comment. The portion of the lirst para- 
graph which was questioned was worded as fol- 
lows; “The coffee trade of the United States, in 
meeting assembled at the city of Cleveland, De- 
cember 5, 1918. notes with extreme concern the 
increasing gravity of the situation entailed by the 
short supply of coffee in the United States. This 
in the face of the largest accumulation of stocks 
in the producing countries ever known."’ 

A. S. Brasen, Oiicago, questioned whetlier 
stocks are the largest ever known. Mr. Weir 
answered that those in Brazil are greater than 
ever before. 

The chairman remarked that it would be wise 
to leave out anything which might be taken as 
an implied criticism of any one country, and that 
it was the thought that the aggregate stocks of 
green coffee in the producing »:oiintric 5 arc greater 
than ever. 

In urging a thorough discussion of the resolu- 
tion, Chairman Ach reminded those present that 


they were going to approach a source never before 
;wpealed to by the coffee trade as a whole— the 
Aeat consuming imhlic. In other words, he ex- 
p^iiied, it was proposed to create public opinion. 

t)iic member suggested that while on the sub- 
ject of stocks ill the producing countries it might 
he well to touch upon stocks in other countries, 
as they might he larger. 

Mr. Wyii remarked that the paragraph was 
written with Brazil principally in mind, because 
the slocks of that country are 80 per cent of the 
w'hole supply of the world. 

L. N. GoM. New Orleans, thought it was safe to 
say that Brazil had the largest 'stock on record, 
but the paragraph was finally allowed to stand as 
read. 

The second, lhir<l and fourth paragraphs were 
approved as read. 

It wa.s the fifth section of the resolution that 
caused the most discussion and brought out some 
particularly interesting viewpoints. This para- 
graph read originally as follows: ‘•’[‘he continu- 
ance of these restrictions, whicli have utterly 
failed in their purpose, and are jeopardizing the 
very existence of the coffee industry of the United 
States, give the foreign producer the sole benefit 
in the extreme advances that have already oc- 
curred.” 

The hone of contention was the phrase “which 
have utterly failed in their purpose. ’ 

R. W. McCreery, Marshalltown, la.; R. Gv 
Beeson, Detroit; S. H. Holstad, Minneapolis; 
Thomas J, W’cbh. Chicago ; W. T. Morley, Wor- 
cester, Mass.; Carl W. Brand, Cleveland; E. H. 
Wetherhee, St. Paul, and S. A. Reibel, New York, 
were of the opiiuim that this ))hrase should be 
modified. 

F. J. Ach, Dayton; Ross W. Weir. New ^'ork: 
W. Hofftnan, Alilwaukee; ^V. N. Gates, Indian- 
apolis, and Charles Lewis, Cincinnati, were among 
those w'ho believed that the circumstances justified 
the language used. 

The principal objection offered against the use 
of the phrase as .submitted was that it was not fair 
to the officials of the Food Administration and 
would ('niy antagonize them. Those oii<)(>sed to 


iyi8 THE TEA AND COFFEE TRADE JOURNAL Iki; 


Liny vhaij^f in the iiajasiinph elaiincil that tlu- tinir 
lor jioft wnnis had pa'^std. 

After the reading: .if ibe i.aiaiiraph Mr. 
.McCrcery said: *1 think that is u-rv strong; 
language, ‘and tiuit it can lie said in another wav 
and accomplish the same tiling without iielittling 
the Food .•Kdininistration." 

In reply Mr. .-Xcli said; ‘Mr. McFrcerv mav 
he entirely right. Init I lliink the point hc'raises 
calls for a little information. This is not the first 
effort that has been made In correct this situation, 
iitore have been a gO"d many concerns, individu- 
als and groups of individuals whi^ have tried. .As 
Mr. Casanas pointed out in liis report this morit' 
ing, it has happcneil in the .X'atiimal Coffee K.iast- 
ers’ Association, and there is evidently no in- 
clination on the part of the Food Adininislration 
to niodif}' its dictum, riieir fundamental idea 
was that trading in coftce had to he based upon 
cost and not upon the market and replacement 
cost, I think if Mr, McCrcery had been >lown to 
Washington, as some, of these others have I'cen, 
and bad the ojiportunity to appraise the altitude 
of the Food .\dminislriition. be might agree that 
the time for trying to catch dies with imdasscs 
had gone by." 

During the discussion it was stated that jlie 
frosts in Brazil had somewhat nnlliiied iheeiFlit'. 
of the Government to kc<.|i coli'ec jirices d'-lm. 
Some claimed prices to cunsumers bail Iie'-n-^dd 
down in spite of frost ami limited stocks. 

Mr, Weir slated that it seemed immaterial \v1iv 
tlie restrictions were imposed or why iliey con- 
tinued. “If we don't want them to continue.'’ In- 
said. "then the strongest argument is nom- loo 
good for our purpose." 

A , "I consider tlial a siau-mcni oi 

absolute fact. If you want to drive a nail yon 
must hit it on thi- head. It was the coffee depart- 
ment of the b'ood .\tlministration tluii jilaced the 
restrictions. If wr want them removed wc must 
go to tile liea<l (o gi t the proper results," 

i'MoP .\l>MI.NIsTK.\')!ON ('khU I^M ! )|- I’l.oiO |) 

Mit. Bv;i-so\: ■‘We had a speech this morning 
cuiTimciuling the I'uoil .Xdininist ration, stating 
that it was just as vital \o the winning of the war 


as the imikiug of mniMlion>. 1 don’t think y\e 
ought t<» criliciM- them, The\ have made a mis- 
take. It seems lo me an awfully vou^h resolu- 
ti\m. I think it should he modilied," 

Mr. WfiK: '■ 1 hjni' purpose was, to keep llu- 
price of coffee down to the consumer. Have the) 
ilone it' We are speaking to the consnmei 
ihrongli these resolutions, and it is only through 
the creati.m of public opinion that we will have 
any of the restrictions removed. Mr. W hitmarsh 
told ns at Washingtoji three weeks ago, ‘1 want 
yon men to understand that these icslriclions are 
going to stand till pcLiee is signed,' .\lr, W'ilsoii 
say.s that peace won't he signed until spring, ll 
yon gcutlcmen are willing to pul up with the 
present situation until si'i'ing all rigl't. t tlhers 
don’t feel that \va> ;d'oul it." 

Mr. lloiST-Oi: "1 eaimoi help agreeing \uth 
our our elLHjuent Iriend from Inwa in e\|in.'ssiiig 
the hope that some other werds might he found 
for these --'haNe utterly tailetl.' There is rotnn 
for misuuderstamliiig there. We itdinit in the 
jirevhms part of the resoiiuion that the regulations 
ini))used by the (ioverimient did succeed in main- 
taining the jirice <‘f colTce during the war period 
at the low level. I tbrn't think that any of us 
would sa\ tliat these restrictions laded to keep 
the price of col’fee down tliruugli the jiast year, 
hut lliey did fail to prevent Bruril (to single out 
one emintry, from raising pricc.s the day after 
peace WHS declavcl. Isn’t that a lair statement’' 
It eon could change this in some way— ‘utterlv 
prevented the recent advance- or something ol 
that sort, it might nuan the same thing," 

I'l.KX 'lo F.l IMlN.Mi-; Sm.I'isii .Motim-s 
.M u. .Mi'Cuh'.kv: "We imisln't let mir selfish 
miUives rule tliis thing. Mr, lloovci- is hack of 
it. and lie is looking at it on a basic principle, The 
big thing that is confronting the L’nited States 
to ila\ is the labor and the wage and fond proh- 
Wni. ' The I'nited Slates (iovemment is deter- 
mined. if they can iiossibly make it so. that fooil 
and clothing and all the necessities of life must 
show a decline before the wage starts to show 
the decline. \’ow. in my jiersnnal judgment, if 
\ou will eliminate the word ‘utterly’ it is all right. 
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K has failed, ljut what is the use of putting an 
emphasit on it and put the sting on those fellows 
who have gone down there for a dollar a year 
and done their best. 1 believe the word ‘fail’ will 
do just as well. Mr. Hoover, in his statement 
that there was a surplus of coffee made the most 
unfair .statement that was ever made by. a public 
man, in my judgment. He didn’t tell where it 
was and it is making us the goats. 1 feel just as 
liitterly as anybody else the injustice of the 
proposition, hut I don’t believe in creating any 
additional antagonism.” 

Mr. Webb remarked that he thought the re- 
strictions had outlived their usefulness, and asked 
that the coffee trade be accorded the .same treat- 
ment by the hood Administration as the sugar 
industry. He urged, however, that there must not 
lie even a tinge of criticism. He suggested that 
tlie trade continue to appeal to the Food Adminis- 
tration for a removal of the restrictions. 

Mr. Bi uf.nb.sch : “1 think that everything that 
.\Ir. \Vcl)l) says has a great deal ot truth to it, but 
we are not appealing to the Food .Administration, 
we- arc appealing to the triinmal of the Ameri- 
can puhlic," 

Mr Hoffman; “It seems to me we cant put 
anything too strong in these resolutions to show 
the .American public that the coffee roasters are 
not to blame for this advance, but that it was 
created by other conditions.” 

Mr. Br.and: “i believe that the Food .Admin- 
istration stands very high with the powers that 
lie, and if we haven't the power among ns to 
create an overwhelming public, opinion, it is a 
question with me whetlicr we arc not going to 
close the door williout .getting anywhere. We 
don't want to get the Food .Administration to 
thinking of us in a hostile, attitude. 

.Mr. Morley : ‘T agree with Mr. .McCrecry and 
some of the other gentlemen that the words 
'utterly failed' should not he used. 1 should sa> 
something like this, ‘However serviceable they 
may have been during the war period, now fail to 
serve the best interests of tlie coffee consumer. 

The Chairman: "Mr. Holstad sends up to 
the desk this: Which due to recent develop- 
ments and despite the best efforts of the hood 
.Vdministration have failed.’ ’ 

Mr. Moruf.v : “I want to emphasize that point 
again that we must give the Food .Administration 
due credit for' what they have done during the 
last two years, but those things no longer serve 
under these conditions, and we can just as -well 
hand it to them fairly, and put our punch into 
it hy saving that these things which have served 
so well.'but which no longer serve.” 

Restrictions Termed Unnecessary 
Mr Wfir; “Have those rules served us so 
well?” 

Answers of “No!” from the audience. - 
Mr. Weir : “Were restrictions on actual coffee 
necessary at any time?” 

Answers of “No !” ' 

Mr Weir: ‘'That is the reason why, speaking 
for myself, and not as chairman of the committee 
tliat I feel that the restrictions placed on actual 
coffee should he removed. The main issue is un- 
changed. Actual coffee did not need to he re- 
stricted at any time. Speculation could have been 


eliminated in the beginning. Actual coffee could 
have been left to pursue its natural course, and 
it it h.id been we wouldn’t be here to-day dis- 
ciissiug this question, in my judgment.’’ 

Mr. Morley: “However that may be those 
days iiave gone and whatever has happened went 
with them. We must all of us admit that, whether 
we liked it or not, or whether we believed in it 
or not. Whether we believed in the method or 
not the prices have been kept down, and it yon 
say ‘however serviceable during the war period 
that doesn’t say they were the best ever. We can 
say, ‘however serviceable they may have been. 
We can at least give them that and get away with 
the re.st of it.” 

Mr. Aborn; “If that phrase is correct, 'how- 
ever serviceable they may have been,’ in those 
words we admit that those rules were serviceable. 
If they were not, why admit that?" 

Mr. Wehb; “Mr. Chairman, 1 think Mr. Mor- 
ley’s amendment is a good one.” 

.Mr. ,\born: “I think that we should be ac- 
curate in our statements, and T don’t believe that 
statement is true. It I am wrong I should like 


to be corrected.' 

Mr. McCreery; “In the eyes of the consuming 
piblic ot this country the Food Administration 
df \ accomplish its purpose— no two ways about it. 
AV’ether they were responsible for it or not, the 
thVig is a tact. Now this thing comes along and 
coliee has a'dvanced, ind the thing has been 
wished onto us. There is no use of our pitting 
ourselves against the Food Administration when 
it comes to a public tight. It is not common sense. 
Wc can't do it.” 

Mr. Gates: “1 think that we should not hit a 
enft Mow if we want to accomplish anything.” 


Food .Ad.ministration "Very Arbitrary 
Mr. Weir : “Gentlemen, we arc not antagon- 
izing the Food Administration. The attitude of 
the Food Administration toward the coffee in- 
dustry is one of unalterable change. They have 
given us their ultimatum, and that is that restric- 
tions will not be removed for the period of the 
war. Most coffee men felt that those restrictions 
were not necessary. Events have proven the fact. 
We are face to face with a very serious situation 
We are taking the last step. The mild-mannered 
word has been said several times. The diplomatic 
word has been said several times. It is hot the 
purpose of this committee to arouse antagonism 
of the Food Administration, We are stating 
what we think to be the fact. 'We have as much 
right to our opinion as the officials of the hood 
Administration have to theirs, and some officials 
of the Food Admini.stration are very arbitrary 
ill their viewpoints. They won’t listen to feason. 
We take the position that they have utterly failed. 
I think that is the truth, and I don’t think it does 
anybody any harm to tell the truth.” 

Mr McCreery: “But, you sec, you make a 
statement there that they have utterly tailed 
Have they, in the eyes of the consuming public.' 
The price is down, isn't it? It has been held down 
during the period of the war. You say they have 
utterly failed.” 

Mr. Weir: “They have. 

. The Chairman ; “Let me ask this ; Wouldn t 
the views of all of us here be met if we took out 
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the one wVird 'utterly'? That is not quite so harsh 
as the other, and yet it makes the statement a 
tact,” , 

Mk. Van (Ji.kkf: '‘Couldn’t there he an impli- 
cation there that the basis of our criticism is that 
we are not .t'ettiiig our part of the advance that 
is going to the foreign producer?” 

Mr. (iatks : "VVe don't any of iis say that they 
may not have kept [»rices down until a short 
IJeriod ago, hut they utterly fail to accomplish it 
now. Xow is the time we are dealing with. The 
war is over. There is no occasion for these re- 
strictions now. ( don't think there ever was, but 
1 think tliat we ought to make a light along this 
line. 

Mk. Lkuis; "I don’t look upon that para- 
graph at all as antagonistic to the Administration.” 

Mr, Wethkri!Kk; '.Vs far as the consumer is 
coJicenied the (loverninent has kept down the 
price of coffee. The war is over, and the price 
(M coffee did not advance to them during the war. 
I think that if we left that clause out entirely, 
those three words, and just said that to leave these 
rules in effect would be di^ast^ous to the coffee 
business from now on, it wtmld sulhce.” 

AuV.VNCI- to CoNSr.MKR PKKllliTEI) 

.Mk, Akdkhson : "I have beard it said that when 
restrictions go off coffee will advance 5 cents a 
pound. If that is a fact we wouldn't accomplish 
what the I’'ood A<lministration did accomplish 
with these restrictions in force.” 

Mr. .Brand: "To my mind, if this rcsoUiiion 
iiccomplishcs what we are after wc are going to 
have an immediate advance in cons\imers.' prices. 
I low is the consumer going to look at this things 
If this resolution passes, if it gets consvimcr pui)- 
licity, and if it removes the restrictions that wc 
are after, instead of the consumer seeing a decline 
he is going to see an advance. It seems to me that 
the Food Administrati'Jii is imr court of linal 
resort." 

A standing vote was (inally taken on the reso- 
lutiou, with Mr, Morlcy's suhstitution. which was 
carried. 

Pku p Pkeuk rioNs Q\ kstion’i;i) 

The sixth paragraph was also accepted witliout 
comment. The seventh was originally worded as 
follows: "With thedr removal, and the trade 
allowed to proceed with the conduct of business 
ill like manner as in the pre-war period, the price 
of coffee, now mounting upwards by leaps and 
bounds, would respond to natural economic laws 
and would benefit the coffee industry of this 
country, and we lielieve the consuming public as 
well." 

Mr. Wethevliee (inestioncil whether the conven- 
tion was justified in making such a strong pre- 
diction regarding iirice. . 

Mr. Reibcl suggested thai the paragraph' stop 
with the words "economic laws." contending that 
after the restrictions were removed and the price 
advanced there would he a reaction on the iiart 
of the public. 

Mr. HoFP^hA^■ : "You say 'mounting upwards 
liy leaps and hounds.’ Why not include ‘subject 
to outside conditions'? Then they won't come 
back on the coffee roasters." 

Mr. Gasskr: "With the removal of t’ 0 re- 
strictions the price of coffee will respond to the 
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laws of supply and demand. That is true, sure; 
ultimately, they will." 

Mr. Remmek: "It doesn't make any difference 
whether you take the restrictions off or whether 
you leave them on; the prices are going higher 
for the present, so the consumer will receive the 
benefit when we can receive a supply." 

Mr. Reibel; ‘‘Let me stick to m\ original 
proposition to place a period after economic 
laws.” 

Mr. Weir: 'iTliat paragraph was made up de- 
signedly as read to you. We arc pleading for the 
coffee industry of the country, as well as the 
consuming public, in our effort to stabilize coffee 
prices. We expect tlie consuming public to read 
this notice and to have a clear understanding 
as to why they are paying more for coffee. Sulv 
stituting the word ■ultimately' might not he. ob- 
jectionable. Vou will notice in the drafting of 
these resolutions that we have referred to the 
consumer very frequently. We liave done it 
designedly.” 

A vote was taken on Mr. Reihed's amendment, 
which was lost. 

i 'Mr. Morley suggested tliat the word "ulti- 
[';ely" be inserted after "we believe,” and this 
.^ion was carried. The last two paragraphs of 
ibfesolutioii were then read and accepted. 

Before the resolutions were adopted as a whole, 
.Mr. Daiincmiller thougnt it ought to be made 
clear that the advance wa.s b'-ought aliout by the 
iwoducing countries and not by the trade in the 
L’nited States, and he suggested that this be made 
clear. He thought that the words "in producing 
countries” be added to tliat uart of the seventh 
paragraph following the words "leaiis and 
hounds.'’ This motion was carried, 

Mr. G.vtes: "We are wing to have an advance 
of 10 cents a pound to the consumer, whether tlte 
restrictions are removed nr not, We are only 
trying to make sure that wc will lie properly taken 
care of." 

The Ch.urman; ".Mr. Gates, dn you wish to 
incorporate anything further in this report?* That 
{? the only wav wc can handle this." 

'Mr. G.ates: "You might speak in cents jier 
pound.” 

The Cii.vtr.man: "t know, hut by the time we 
get this out our statement might he 3 cents short 
of the actual statement." 

Rtsoi.iTut.N' Oprusi.x'o Coffee Rules 
The complete resolution as finally adoiited is as 
follows : 

Th« Coffee Trade of the United States, in meeting as- 
sembled at the city of Cleveland, December 5, 191S, notes 
with extreme concern the increasing gravity of the silna- 
tion entailed by the short supply of coffee in the United 
States. This in the face of the largest accumulation of 
stocks in the producing countries ever known, Such 
shortage due to (lovernment restrictions having super- 
seded the laws of supply and demand, which governmentnl 
action has resulted in tying the hands of the coffee deal- 
ers of the United States, hut has left foreign interests 
free to advafice prices to the extreme, 'fhi.s situation has 
already resulted in .v radical increase in cost of roasted 
coffee to the consumer, an advance that, mtcliecked, will 
more than douhlc the normal tnlce of coffee unless a 
remedy be found. 

.\s a mater of fact, the higher cost thus far paid i>y the 
consmner does not begin to equal the iiicre.ased cost to the 
roasting distributor. 

The restrictions imposed by the Focirl .Vilnnuislralinii 
vvhich the coffee trade has loyally arceitted while ue were 
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A MESSAGE FROM PRESIDENT CARE W. RRANI) TO TId/ 

. READERS OP THE I'EA AND COFFEE TRAD)-; JOERNAI, 

Vkw \okjs^ LK'Ccin'ttT lo, ujiS. 

X acccptinji the prcsi-iency of the Xational Uffee Kua.slers' Association it shall he niy 
anihitiun to serve the licet interests ut the entire roasting; imlustry of ihc rnile<l 
States just as effectivelv as lies in my power so to do. 

Anyone who accepts lii.uh ,.((ice most expect criticism. Iml 1 shall at all limes accept 
'♦'ccestion> if they are constructive. 

It is my idea that the nscinlucss of the National CotTce 
Koastcis Association to its iminluTs can l>c coii>ii!ei-alilv in- 
I rc.iscd. and with tlic added (hies aoil the rcsultintt ahility of 
the Association to employ an active Secretary- Manager, tliere 
'>h«Tii<l ilc no (ptestion ni the Association proving; its wortli to 
It" incnihcrship. 

l!ic tiood that the new adiniiiistralor can mnlcr. in lars.:c 
measure. <lepeiids upon tlie co-operatum of the present mcni- 
hership towards onr new iinaiicial prot.',raininc and in scenriny 
new iiicml'ers Increased niemhership. a sntficinil income, ef- 
Icctivc niana.clnient and y<'K should lead the Association to a 
• Toador nsefu Jess. 

Ihc.se ar^trviiiv: tunes, ami vve sliall need vonr best Con- 
structive advice, to tlie end (hat the National Coffee Koasters' 
)nie not ('idv a indy National Association Iml a national need as 
well to tile entire coffee roastir.;..' iiulnstry. 

I ho old sayiny i?. that ’’A chain is no stronger than its weakest link": so may we all 
become National Associate n htiostcrs ami workers, to the end that the N, C, R, A. shall 
stand second to no oiA>ani7.ation in elTvciive eo-oiicrati\ c results. 

C.\EI, \V, 


i 


CaRI. \V. nR.V.VD 
As.sociation may 


ill die llinns •>! \v;ir «cn,' i-n:iclc<t willi ili<- espn-s-. |>in'- 
peso of kce)>iJig the i>ricc nf coliev hiu-Iiriifi'I aiirinR Un- 
war periud. 

The wai CDniiitions arc raiiidly ))iissiDR. 

'J’lie rAntiniiiiiK-e «f llusc vcsirictiuns, li<‘\\cv«-r scivicc- 
alde thev jpay have l>cch .Inrinu tiu- var period, irav 
fail to Serve the 'n-st iiitircst df the c<Ti\‘c coasumvrs of 
this country, -ind arc jcojianlizinK the very exisiciKc 'if 
the coffee indiislry of tli<' t'nilcd States, jtivc the D'lC'Bti 
I'rocluccr the sole heiiclit in llu- extreme advances that 
have alaeady occurred. 

The certain and nnjircccdtuled furtlicr .ulvaiicc in die 
ct'sf of the rcrastcd product tn ihe consuimr shuulil 
liresetc regulations he iiiaimained argne unanswcrahly for 
the reniovrl of all socli liarricrs to free and untraninu-lcd 
trading. 

AVilh their removal, and the trade allowed to pU'Ctcl 
Q with the Conduct of hiisincss in tike manner as in tIu 
pre-war period, the juice of (uflee, now mounting up- 
wards by le,T(is and hounds in jiroducing coiintries, would 
respond to natural economic laws and would heiiefit the 
coffee industry of this country and iillimaU-ly the con- 
.suining jnihlic as well. 

With the gradual lessening of the price of food com- 
modities, we consider it unjust lo the public that cuftcc 
should sharply advance when by govtrnmcntal co-ojicra- 
tion such advance might be checked. 

Therefore, be it resolved that the coffee tr.idc of the 
I'nited States, in convention assembled,* petition the 
United States Food .\dmini<tration to remove all restric- 
tions forthwith, thereby conserving the safety and 'litercsi 
of an important industry and of llu- consuming i»ulilic 
as well. 

Copies of tlie resolution were furnished to each 
»{ those present, with the suggestion that they be 
gi^en the newspapers in each locality. 


llu; resnlutiiiu was tclc,gra|)lu'(l to the I'ood 
.Xtlmiiiistralloii, and llie following day an iiiiswvr 
was received, stating that tiic iniios vouh) not be 
rescin<k‘<l. Tlic telegram was wnrded as follows; 

■■\onr telegram litlh received. The Iduid Con- 
trol .\v'i remains in efiVet nnlil the fact of peace is 
proclaimed liy the I’resideiit. IHs iiroelainalion nf 
July , 10 . retiuiriug all persons engaged in the green 
coffee business to obtain a license and to observe 
the rules and regulations cannot be rescinded by 
the Food .Administration. T'hey arc charged with 
the lesponsihility of carrying out this inuclama- 
lion. an<[ by means of liceiisiny enforce the pro- 
visions of the hood Act, li_\ which hoarding 
and unreasonable prolit are inadi* illegal. The 
ameiuled rules handed .\!r. Dorr, chairman of the 
committee who conferrctl with ns, are as far 
toward removing the restrictions as we deem 
necessary, and will not, in our opinion, have any 
hearing one way or the other on the course of 
Brazilian or other sjseculators.'' 

'SI. W. FciuKold, -N-ew York, moved that each 
firm in the trade make a voluntary contribution of 
$ro to help defray the exjienscs of the committee. 
This motion was carried, and it was also agreed 
that a request for a contribution he sent to all 
firms in the trade. 

The convention was adjourned for the day and 
the joint session was at an end. 
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['■riuav Morning Skssion 

i be stiisions of the N. C. R. A. were resumed 
on the morning of the second day, with Presi- 
dent Casanas in the chair. The members of the 
press were excluded, while Ross W. Weir, chair- 
man of the Joint Coffee Trade Publicity Com- 
mittee, submitted his report. The details were 
not made public, but Chairman Weir afterwards 
furnished a statement to the press outlining the 
progress of the propaganda plans. This report is 
printed elsewhere in this issue. 

After the coffee publicity matter bad been dis- 
posed of the press was invited to enter, and the 
chairman asked for suggestions for the next con- 
vention city. Mr. Ach proposed Atlantic City, and 
the motion was carried that it was the sense of 
the convention that the next meeting place be in 
that city. 

It was announced that six new members had 
been added during the convention, making a total 
of 228. The new members are; H. C. Platter. 
Denison, Texas; Interstate Coffee Company, 
Natchez. Miss. ; Franklin Coffee Company, Colum- 
bus, Ohio: Stowell Coffee Company, Cincinnati; 
The Rust- Parker Company, Duluth, Minn., and 
the. U, & J. Lenson Companv. New York. 

The resolutions adopted by the convention, 
which are printed in another column, were read 
by Felix Coste, St. Louis. The most important 
provided for the employment of an organizing 
secretary and the doubling of the association dues. 
Chairman Casanas urged the necessity of the 
last mentioned resolution, in order to relieve the 
president of his arduous duties and to broaden 
the scope of the organization. 

Formerly the dues \vcre $25 per year for hrnis 
capitalized at $50,000 or less, and $50 for a capital- 
ization of $50,000 and over, so that the dues now 
become either $30 or $100 a year. Tt is under- 
stood that the old arrangement brought in about 
$io.oco per year. The new’ basis is effective as 
of November i. 1918. and a statement explaining 
the reason.s for the motion will accompany all 
bills. 

Tn his annual report President Ca.sanas recom- 
mended that the trade press be admitted to all con- 
vention sessions. As a re.sult of thi.s suggestion 
a resolution was adopted indor.sing the principle, 
but requiring an affirmative vote of two-thirds of 
the members, in case occasion arose for an execu- 
tive session. 

The resolution recommending the appointment 
of a committee, “whose duty it shall be to con- 
sider conditions relative to compeiion, not among 
ourselves, but from outside sources/’ caused some 
discussion. The committee, according to the 
wording of the resolution, is “not only to counsel 
among its own member.s, but to work with similar 
committees of other organizations.’' 

The chairman thought that the matter ought to 
he approached cautiously, otherwise it might be 
construed as a method to get outside interests to 
raise prices. 

Mr. Ach stated that the committee did not care 
to be too specific in outlining the reasons for the 
resolution. He said that there was no thought of 
influencing psices. 

Edward Aborn thought that the paragraph had 
a meaning not intended, and he suggested a re- 
vised wording, which omitted the phrase “not 


among our own members.” Mr. Ach said it would 
he most unfortunate if these words were omitted, 
and the original wording was finally adopted. 

At this point, J. W. Koehrman, Toledo, sub- 
mitted a motion providing for the oi-ganization 
of a spice grinders’ section. He said that the spice 
grinders were in need of an association, and that 
the attempt to organize a unit as a part of the 
American Spice Trade Association was making 
no satisfactory progress. He suggested that it 
would be feasible to affiliate with the N, C. R. A., 
and that it would solve the spice grinders’ prob- 
lem. He subnVtted a resolution to the effect that 
the committee be authorized to add a spice grind- 
ers' unit, the members of which are to be grinders 
and dealers in spices, the dues to be $50 per year. 

Mr. Brand pointed out the addition of this sec- 
tion would mean increased dues only for those 
members of the N. C. R. A. who are also spice 
grinders. He afterwards stated it was his idea 
that those members who distributed spices but did 
not grind could participate in the benefits of the 
grinders’ unit, but would pay only nominal dues 
for this phase of the association’s activities. The 
increased dues are to apply only in the case 
0* firms that desire to join the spice grinders' 
svtion. 

Jloome one asked if there was not a spice a.sso- 
clVion, and Mr. Brand said that there was, but 
th»i'. it was of no value to the spice grinders, the 
dues being purely nominal Mr. Ilolstad re- 
marked that they solicited members, and Mr. 
Brand said, “Yes. but the good you get out of it 
is nil. A few of us have been trying for three or 
four years to get some action towards getting a 
spice grind^s section. Tt ha? been suggested that 
the spice grinders go in with the American Spe- 
cialty Manufacturers’ Association, but we have 
never been able to get anywhere with this proposi- 
tion. The American Trade Association had 
their annual meeting recently, and revised their 
constitution so as to provide for a spice grinders’ 
section. 

"We haven't been able to make much progress, 
however, because the whole spice trade feels that 
their interest and ours may not be mutual even 
though we are dealing in the same product. 
There .should not. on the other hand, be any con- 
flict of interest between coffee roasters and spice 
grinder.?. I believe the arrangement would bene- 
fit both.” 

Mr. Ach suggested that the motion be changed 
to one creating a spice grinder unit, the details to 
he worked out by the executive committee, and 
this was carried. 

Mr. Holstad moved that Carl W. Brand, who 
was responsible for the convention arrangements^ 
and the smooth working programme, he given a 
rising vote of thanks, and this motion was sec- 
onded and carried. 

Charles Lewis then reported for the nominating 
committee, the new officers being: President, 
Carl W. Brand, The Widlar Company, Cleveland; 
vice-president, Robert M. Forbes, James H. 
Forbes Tea & Coffee Company, St. Louis ; second 
vice-president, J. A. Folger, J, A. Folger & Co., 
San Francisco ; treasurer, T^ewis Sherman, Jewett 
& Sherman Company, Milwaukee. Directors, 
William Fisher, C. F. Blanke Tea & Coffee Com- 
pany, St. Louis, to succeed J. J. Schotten; Thof. 
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J. Webli, I’uhl-Wehb Company, Chicago, to suc- 
ceed Charles Lewis; Ross W. Weir, Ross W. 
Weir & ao., Xew York, to succeed F. C. Russell; 
A, J. Danncmiller, Dannemiller Coffee Company, 
New \’ork, to succeed J. A., Folger; G. Burgess, 
Martin [>. Hall Company, Boston, to 611 a va- 
cancy caused Iiy the nomination of Car! W. Brand 
for president. The secretary cast a unanimous 
vote of the convention fur the oflicers as nomi- 
nated. 

Upon assuming the chair Mr. Brand expresse<l 
pleasure at accepting the honor. He said that he 
had no set inogrammc f(jr the year and had no 
axes to grind and no special interest to serve. He 
said he would work tor the interests of the asso- 
ciation just as hard as he had always worked in 
his own husiness. lie said he believed that the 
organization was just in its swaddling clothes. 

TIIK COXVEXTJON BANQUET 

Carl W. P>rand arranged a unique programme 
of emertainincnt for the annual dinner, held at the 
Hotel Wiiuon on the evening of December 5. 

Among the guests was the Cleveland Naval Kc- 
•serve Band, which rendered popular selectioms. .A 
quartette from the hand gave several vocal selec- 
tions that iua<le a big hit. A professional chorus 
leader guided the diners in the singing of popular 
songs, I'here was also a seven-piece orchestra 
and several other entertainment features, all 01 
which contributed to a most pleasant evening. 

Tile speakers were Dr. William C. Stuchell and 
Judge Pierre A. White. Both are orators of note. 


SKFTCli OF THE XF.VV PRESIDENT 

Carl W. Brand has for some time been one of 
the leaders of the National Coffee Roasters’ Asso- 
ciation. .A most successful coffee roaster himself, 
he has long realized the importance of association 
work as a means for elevating the standard of the 
husiness and helping each individual member. 
His particular hobby is costs, and he has con- 
tributed some vaUiahle convention papers on this 
subject. 

Most coffee roasters are content if they can 
strike a trial balance once a month. By means of 
a comprehensive system which he has worked out, 
Mr. Brand knows the exact condition of his busi- 
ness at the end of every business day, including 
the prolits of that clay. The profit of every .sale 
is figured out and recordecl. 

Although president of one of the largest firms 
of its kind in the country, Mr. Brand is still a 
young man. He was born in Cleveland, July 26. 
1880. and was educated in the public and high 
.schools of that city, afterward attending the Spen- 
cerian Business College, 

His business career began some time before his 
school days ended, in fact, part of hjs education 
was the result of his own earnings. 

One of his first business ventures was the eytab- 
lishmcnt of a retail coffee route, taking his orders 
and making deliveries on a bicycle. He was also 
variously engaged as a clerks bill collector, door 
boy, etc., the earnings being used to pay his way 
through business college. 

.After leaving school Mr. Brand went to work 
for the Lorain & Geveland Electric Railway as 
clerk. At the same time he studied law at night 
school for two years, realizing the benefits of a 


legal education. His next position was 'as book- 
keeper for the Jacob Hoffman Wagon Compan\, 
Cleveland, later with a branch of this concern, the 
Hoffman Hinge Company, where he rose to a 
position of responsibility, having sixty 411611 under 
him. Although receiving $25 a week from this 
firm, which was a goodly sum for a man of his 
age, he finally decided to enter the coffee and spice 
husiness with his uncle, F. Widlar, who was at 
that time a prominent merchant of Cleveland, lie 
accepted the salary of $12 per week. 

This was in 1898. During the next two or three 
years he vvorkf,d in every important position in 
the establishment and later was made manager. 

After tfic death of his uncle the husiness was 
incorporated as the Widlar Company, and since 
1910 Mr. Brand has been its president. 

Mr. Brand is a director of the Garfield Savings 
Bank, Cleveland, and president of several real 
estate companies in that city; he is vice-president 
of the Childreifis Fresh Air Camp, and a member 
of the Willowick Country Quh. the Old Colony 
Cluh, the Union Club, the Cleveland .Athletic 
Club and the Cleveland Automoliile Club. He is 
a member of the City Finance Committee of the 
Cleveland Giambcr of Commerce, and is also on 
tit; Board of Finance of the Civic League. 

fcir. Brand married Miss Edith Ewing in 1905, 
aifr has four children. 

RF.SOlUTrOXS ADOPTED 

The complete resolutions adopted in addition 
to the one providing for a spice grinders’ unit 
were as follows ; 

O.N* THE Death of Sj.x Members 

Tile association deeply deplores the passing away during 
tlie year just ended of ourTellow-members: \ . .\I, Engel- 
liani, Louisville; !lerl>ert;JI*d Stickney, .Mbany; Wdlliaiu 
.1. Kinsclla, St. Louis; ..^'ired Lowry, Philadelphia; W’. 
S. Kice, Cliicago; K. Bowers. Richmond, Va, 

In order to fittingly express the sentiments of the asso- 
ciation. the president shail designate a member from the 
locality in which the decedent resided to prep'are resolu- 
tions of syitipathy and condolence, such resolutions to l)e 
fnrwarcled to the secretary and by him traiisnilttPiJ to the 
family nf the deceased, a copy of the resolutions to be 
madi- part of the assoriatioii's records. 

Fur a P.xui M.*n'.\gkr .wti Ikcre.\sf.d Dues 

Without any thought of change in our present organiza- 
tion it seems probable that the time will come when an 
organizer or managing secretary will be desirable to handle 
ihe increased activities of the association, and in order to 
provide for thi.s and other increasinK expenses w(J recom- 
mend that the yearly <lucs be increase*! to double their 
present amount. 

Upon Openini; .All Sessions to the Public 

We endorse the principle of the President’s recom- 
inendatinns for open session an<l (be fullest exchange of 
confidence between oiir org.mization and the public, but 
with the thought that occasion may arise when an execu- 
tive session may be deemed necessary, we suggest that 
such session may be provided for upon the affirmative vote 
Ilf two-thirds of the members present. 

A Committee to Consider Competition 

We recoTTiniend the HpjHiititiiieiit of a committee whose 
duly it shall be to consider conditions relative to com- 
petition, not anioiig ourselves, hut from outside sources. 
Tins committee not only to counsel among its own mem- 
hers, hut to work in accordance with their judgment with 
such other similar committees representing other com- 
mercial organizations. 

Gr.\titi'de to the Committees 

Our association deeply appreciates the valuable services 
rendered by the officers and committees of the association 
in the strenuous year just ended. t 
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AppRifx:iATioN OP THE Rktiring Phesibent 

We sit'<-;le out in particular President Casanas, who. In 
the midst of the many demands upon him of his private in- 
terests and the public services he was called upon to 
render, yet handled the emerge-icies that presented them- 
selves promptly, efficiently and successfully. Secretary 
Toms also should l>e mentioned for his careful attention 
til the duties devolving upon him. 


CONVENTION SIDELIGHTS 


Rambling Remarks About Doings at Eighth 
Annual Assembly of the National Cof- 
fee Roasters’ Association 


I N one respect, at least, makers of future 
N. C. R. A. convention programmes can profit 
by the the recent Cleveland meeting. In tlie 
past, as is characteristic with most trade conven- 
tions, the proceedings dragged because the pro- 
gramme was cluttered up with non-essentials. Not 
so with this year’s meeting; no reading of min- 
utes ; no reports of branch associations : no 
tedious committee reports. Facilitated by Presi- 
dent Casanas. the meeting got down to real busi- 
ness in short order. 

Cleveland proved an admirable meeting place. 
Centrally located, it is convenient to all sections 
of the country. The Hotel Winton is new and 
cheerful and the facilities were adequate. 

Owing to the lack of an entertainment pro- 
gramme and the acute coffee situation, there was 
not as much hilarity as at previous meetings; but, 
after all, it should be for profit, and not for 
pleasure, that men go to these gatherings. 

Green Cufkef. Men Present 
As usual, there was a goodly representation of 
green coffee men, and for the first time they par- 
ticipated in the convention deliberations. Two 
green coffee men, L. D. McDowell, of Chicago, 
and B. Meyer, of New Orleans, were honored 
liy being seated at the speakers' table at the 
banquet. 

Among the green coffee men who attended for 
the first time were David Brown, M. W. Fein- 
gold and Philip L. Stetzer, of J. Aron & Co.. 
New York; A. S. Mackay, of C. E. Bickford & 
Co., New York; B. B. Peabody, of T. Barbour 
Brown, New York, and H, K. Grigg, of E. H. & 
W, J. Peck. New York. 

Walter D. Stuart, of George H. McFadden & 
Bro., New York, was much in evidence. Mr. 
Stuart is in fine feather these days. The firm is 
now North American agent for Companhia Prado 
Chaves, one of the largest shippers of Brazil cof- 
fee, and is making good progress. 

T. J. Woods, of Woods-Ehrhard & Company, 
New York, was on hand, as usual. “Tom” re- 
cently returned from a two months’ trip to Hayti. 
so that he now has a first-hand knowledge of 
coffee cultivation and preparation. 

Francis J. Nettle, manager of the coffee de- 
partment for the Produce & Warrant Company, 
New York, is said to have done a nice business at 
Cleveland. This year’s meeting was an exception, 
in that the coffee roasters, owing to market con- 
ditions, were anxious to buy, if they could buy 
right, and consequently some representatives of 
the green coffee houses sold large blocks of cof- 


fee. Mr. Nettle, who has been with the Produce 
& Warrant Company for a comparatively short 
time, is making fine headway. It is understood 
that his firm recently bought him s brand-new' 
motor car in appreciation of his services. 

If there is another green coffee man who hits 
the trail more than B. Meyer, of New Orleans, 
we have not heard of him. “Ben” is on the 
Food Administration Coffee Advisory Committee, 
and he commutes between New Orleans and New 
York via Washington. He was present a|^ Cleve- 
land. of course, and at last accounts was still a 
long ways from the “Crescent City.” 

L. N. Goll, of M. Levy’s Sons, New Orleans, 
made many new friends at Cleveland for his 
growing firm, and incidentally did a “land office” 
business. He was ably assisted by 0 . J. Delfs, 
who will have charge of this firm’s New York 
office. 

Gias. Dittraann, of the Chas. EHttmann Com- 
pany, New Orleans, was unable to attend, but 
Fred Allain came on from Chicago to represent 
his firm at the meeting. Mr. Allain says that 
press of business kept the elder Dittmann at the 
Office, while Mr. Dittmann, Jr., who usually is in 
i/idence, was detained at home because of a 
tlw arrival in the family. 

I The green coffee trade of St. Louis was repre- 
^ited by Ed. Jlarrigan, of Hard & Rand; F. W. 
Markham, of F. W. Markham & Co., and Thomas 
P. Monahan, of the Monahan Brokerage Com- 
I)any. 

Ed Harrigan hasn’t yet missed a convention of 
the N. C. R. A. He is a genial “son of the old 
sod,” and in spite of the fact that he tells people 
just what he thinks of them, he is one of the 
most popular men in the trade. 

Tom Monahan entered business on his 

own account undervhne name of the Monahan 
Brokerage Company. He has ambitious plans for 
the extension of his business far beyond the con- 
fines of St. Louis, and is now laying a foundation 
to this end. 

Perhaps the only serious drawback to this 
year’s meeting was the absence of Tom Royal. 
B. C. Betner, his side-partner, was on hand. 
“Tom” was busy turning out bags at Bryn Mawr. 
He thought “B. C.” could survive two days. Had 
it been a three-day affair, it was Tom’s idea that 
they work in relays. Frank Ennis, of Kansas 
City, missed “Tom” so much that he went to 
Philadelphia to see him. 

Jabez Burns & Sons, the coffee machinery 
house, were represented by Robert Burns, Wil- 
liam G. Burns and Joseph L. Kopf. Robert ha 4 
the time of his life, as usual. There was a dearth 
of ladies at the banquet, but Robert managed to 
find some one to dance with, and he was as full 
of pep as the youngest of them. 

The Huntley Manufacturing Company. Silver 
Creek, N. Y., was represented by S. J. McTier- 
nan, who was accompanied by his wife. Mr. 
McTiernan has been ill for some time, but he 
states that*'he is on the road to recovery. 

The local war savings stamp committee con- 
ducted a sale at the banquet, and judging by the 
way the coffee men bought stamps there is still 
a goodly surplus of funds in the trade, despite 
conditions. Bisque dolls brought as high as $300 
in war stamps, and the sales totaled aboyt $3,900. 
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C. I^„DobIe, of the Pneumatic Scale Corpora- 
tion, Briton, and H. L. Hanson, National Pack- 
aging Machinery Company, Chicago, were among 
the few representatives of .machinery and supply 
houses that attended the convention. 

The J. C. Whitney Company, Chicago, was the 
only tea importing house registered at the meet- 
ing. This concern was represented by W. Boll- 
man, bred A. Grow and Thomas Kennedy. 

The American Can Company, New York, did 
not have its customary exhibit this year owing to 
the nature of the meeting. J. F. Caine came on 
from Oiicago to fraternize with his friends in 
the trade, and E. K. Daub and M. B. Fisher, of 
the Cleveland branch, were also present. 


"AMONG THOSE PRESENT' 

Among the association members present at the 
convention were ; 

& Co. (.1, A. Krtijner), SC i’aiii. 

Andreson-Ryan Coffee Co. (G. A. .\ndrcson, R. Drum- 
mond), Dulutli, -Minn. 

Arlmckle Uros. (Sam’l .\, RieheD, New York. 

Arnold & Aborn (Edw. .\born), .New York. 

Roll, Conrad & Co. (.\, S. Brasen, Clias. II. Conia(.l). 
Chicago. 

Riedermann Bros, (P. T, Biedermnun), ChicaKO. 

Histon Coffee Co. (Gus Bision), Si. lA>uis. 

Black Hawk Coffee lik Spke Co. (H. B. Cropper), Waler- 
Joo, Iowa. 

Blanke Tea Si Coffee Co., The C. F. (\\m. Fisher). St. 
T.oui.s, 

Ihjiir Co., The (Ciias. C, I’ierce, Albro Blodgett), Toledo. 
Brownell & Held Co. (Frank (.). Field), Providence. 
Campbell & Woods Co. (II. F, Bailey), Pittsburg. 

Canby, Ach & Canby Co. U'. J. .\ch), Dayton. 

Clark & Host Co. (f\’. I^ Host), Milwaukee. 

Dannemiller Coffee l.o. (.Nlberl /. Danne»ni|ler), New 
York. 

Dannemiller Grocery Co., Canton, Ohio. 

Durand & Kasper Co. (Herbert DelafieW), Chicago. 
Ermiii.Hanly-BIackburn Coffee Co. (Frank Ennis), Kansa-^ 
City, ^fo. 

Kurcka Coffee Co, (T. Cumpson), Buffalo. 

I;isclier, B, & Co. (T. (). Budenhach), Kew' York. 

Forbes, Jas. II., Tea It Coffee Co. (Roht. M. Forbes. (>- 
V. Dahlgreen), St. Louis. 

Franklin Coffee Co., Coitimbus, Ohio. 

Gasser Coffee Co. (G. H. Treemer, M. H. Gasser), Toledo, 
Ohio. 

Griggs. Cooper S Co. (C. M. Griggs, C. E. Wynian), St. 
Paul. 

Grocers’ Coffee Co., The (W. N. Gates), Indianapolis. 
Grossman Co, (Geo, A. Grossman), Milwaukee. 

Hall Co., Martin T,. (C. TI. Buker), Boston. 

Halligan Coffee Co. (E. J. Ilnlligan), Davenport, Iowa. 
Harrison & Co., W, H. (W. H. Harrison), Cincinnati. 
Haworth & Dewhurst, Ltd. (J, S. GcorgeL Pittsburgh. 
Heekin Co., James (Charles Lewis). Cincinnati. 

Ilolstad & Co., S. H. (S. H. Holstad), Minneapolis, Minn. 
Uoffman & Sons Co. (Willibald Hoffman), Milwaukee- 
Interstate Coffee Co. (Alex J. Geisenberger), Natches, 
Miss. 

Jewett & Sherman Co. (Lewis Sherman), Milwaukee. 
Kasper Co.. A. J. J. Kasper), Chicago. 

King Coffee Co., John E. (John E, King), Detroit. 
Merchants’ Coffee Co. (B. C. Casanas), I^ew Orleans. 
Meyer Bros, Coffee & Spice Co. (Robt, Meyer), St. Ixinis. 
National Grocer Co., The (E. G. Beeson), Detroit, Mich. 
Norwine ( offec Co. (F. Norwine), St. Louis. 

O’Donohue, Knight & Gage Co. (E. N. Gage, Fred H. 

Nash), Cleveland. ■* 

I’arsons & Scoville Co. (Chas A. Elliott), Evansville, Ind. 
Platter, H. C., Denison, Tex. 

Puh!-\Vebh Co. (Thomas J. Webb). Cliicago. 
Ridenour-Baker Merc. Co. (C.‘ E, Van CTeef). Oklahoma 
City, Okla. 

Rust, Parker Co. (F. P. Simme), Duluth. 

Schenbrunn 8c ^Co., S. A. (S- A. Schonbrunii), New York. 
Seeman Bros. (F. R- Seeman), New York. 

Smith Co,, S. C. (Edw. H. Teare), Cleveland. 

Smith Co., E. T. (Wallace T. MorleyL Worcester, Mass. 
Sokol & Co. (John Sokol), Chicago. 

Sprague, Warner Co. (Oscar Remmer), Chicago, III. 
Steele, Wedeles Co. (T. P. llinchman), Chicago. 
Steliiwender, Stoffvegen Coffee Co. (Felix Coste), St. 
Louis. 


Thomson & Taylor Spice Co. (Livingston D, Wells). 
Chicago. 

Western Grocer Mills (R. VV. McCrccry), Marshalltown, 

Iowa. 

^ Company. Ross W. (Ross W. Weir), New York. 
Widlar Co. (Carl W. Brand. Paul M. Haserodt, H W 
Madison. Dr. S. .May, Edw. S. McCart, J. M. Schan/., 
A. \ an Rooy, A. .\, Hammond), Cleveland. 

Non-Member.s 

American Can Co., The (E. K. Daub, M. B. Fisher. J. F. 

Caine), Cleveland and Chicago, 

Aron & Co., J. (\\. T. Bown, David Brown, M. W Fein- 
gold Philip L Sletzer). 

Berdan & Co. (W. J. Mandel), Toledo. 

Bickford & Co., rC.'. fe. (A. S. .Mackey), New )'cirk. 

Block & Co., Chas. J. (\\m. C. Block), Chicago. 

Brown Co., T. Barbour (T. Barbour Brown), Chicago. 
Brown Co.. T. Barbour (B. B. Peabody) New York. 
Burns & Sons, Jabez (Robert Burns, Wm. G. Burns, Tos. 
L. Kopf), New York. 

Calvert Lithographing Co.. Tlie (Frank W. Barnard) De- 
troit, Mich. 

Dewitt-Roberts Co. (Geo. Dewitt). Cleveland, 

Dittman Co., Charles (Fred V. Allaiti), Chicago, 

Eppens, Smith Comjiany (Thomas TT. BakerL New York 
l-ederal Coffee -Mills Co. (Ed. Stern, I.ouis Stern) Clevc- 
land. 

Hard & Rand (Edward Harrigan), St. Louis. 

Huntley Mfg. Co. (S. 1. McTiernan), Silver Creek N V. 
Leon, Israel & Bros. (Kdw. A. Levy), New York, 

Leonard & Co., T. E. (T. E. Leonard), Kansas Cifv, Mo. 
li.evy’s Son.s, M. (L. N. Goll), .New Orleans. 

I;evy’s Sons. M. (0. J. Delfs), New York, 

L.moges China Co. (W. I. Gahris, Marcus Nelson), Se- 
I', bring, Ohio- 

1 arkham Co., F. W. (F. W. Markham), St. Louis. Mo, 
ft^llar St Co., E. B. (.\1. O. Tildeii), Chicago. 
Monypenny-Hammond Co.. The (A. A. Hammond), Co- 
lumbus. Ohio. • 

-Monahan Brokeiage Co. (T. Monahan), St. Louis, 

National Packaging Mchy. Co. (H. L. Hanson), Chicago, 
I'feifer & (.o,, .?. (John i . Jane), .New Orleans. 

Pneumatic Scale Corporation (C. F. Doble), Boston, Mass, 
Peck. K. H. & W. .1. (Harrv K. GiiBgs), New York. 
Produce tk Warrant. Inc. (Francis J. Nettle), New York, 
Rouse, D- Perrin (D. Perrin Rouse, R. W. .\u 3 tin), 
I-^rain, Ohio. 

Royal, Thomas, & Co. (Benjamin .Y Betner). Bryn 
Mawr, Pa. Mr- 

Ruffner, McDowell & rff ch (J. \\’. Blackburn, Tt. 1). Mc- 
Dowell), Chicago, 

Spice .Mill, The (B. F. Simmons), New York. 

Sprague & Rhodes (Geo. \’. KersWw). New Y’urk, 
Sieinwcndcr. Stoffregen & Co. (Chris. Arndt, C. M. 

Moore, H. .M. Rogers, ('. IT. Stoffregen), New York, 
Stewart, Carnal & Co. (Bernard Meyer), New Orleans, 
Stowell Coffee Co. (C. C, Stowell), Cincinati, 

Tea and Cofpef. Trade Jocr.s.ai. (0. W. Simmons), New 
ierk- 

V'ietor Tea Co. ((). Gottdiner), Cleveland. 

Whitney & Co.. J. C. (\V. Bollman, Fred A. Grow, 
Thomas Kennedy), Chicago. 

Windels. j. H. (J. H. Windels), New York. 

V\oods, F.Urhard. Co, (Thos. J. Woods), New York. 


ALLIES MAY FIX COFFEE PRICE 
In a review of the coffee trade, with special 
reference to conditions as they relate to San 
I'rancisco, W. K. Grace & Co, say: ‘‘There has 
Been considerable talk of the possil)ility of the 
•Allies and the United States, who have agreed on 
prices for many commodities, to attempt to estab- 
li.sh a fixed maximum price for coffee for some 
time to come, especially if Brazil permits specula- 
tion to further increase prices to the sensational 
extent ex|^erienced during the last month.'' 


THE COFFEE BILL OF THE U. S. 

At the recent National Coffee Roasters' Asso- 
ciation convention in Cleveland, it was stated that 
the annual sale of coffee to consumers .amounts 
to more than $600,000,000. 
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COFFEE PROPAGANDA PROGREISS not only be kept advised as to the progress of the 


A Dig,est of the Report Made by the Joint 
Coffee Trade Publicity Committee at the 
N. C. R. A. Convention 

'^HE report of the Joint Coffee Trade Publicity 
* Conuiiittee was read in executive session. 
The following digest of its salient features was 
gi\ OJi out by the committee's chairman, Ross W. 
Weir, for piil)lication : 

hi April last the committee voted to start the 
prei)aratory work of the campaign October i, 
IQ18. this in anticipation of being able to launch 
tiic campaign proper early in 1919, in accordance 
with our understanding with the National Food 
Administration, who informed us that they felt 
coniident the tonnage situation would be entirely 
relieved by that time. Unfortunately, however, 
the situation did not develop in the manner antici- 
pated, which made a further postponement of our 
activities necessary. It is to be hoped, however, 
that with peace now in sight the situation will 
shortly right itself so as to warrant our proceed- 
ing in an initial way, anyway, in the near future. 
When the Food Administration inform us that 
we may proceed accordingly, a call will be made 
upon the subscribers for their first year's sub- 
scription to the fund. 

Publicity Fund Practically Complete 
We are pleased to inform you tliat the roast- 
ers’ quota ($100,000) of the $150,000 fund to be 
raised by the American interests has been prac- 
tically entirely subscribed. The green merchants’ 
portion of same is also in equally as good a con- 
dition. so that the very moment the coiiiniittee 
believes it prudent to proceed we are financially 
prepared to do so. We have also received the 
initial three-month advance payment from the 
Sociedade Promotora da Defesa do Cafe for 
adverti.sement purposes.^ shortly to be followed 
by further monthly remittances as ne<*ded by the 
committee. 

CosTE Chosen as Secretary-Manager 
We are pleased to announce that we have suc- 
ceeded in engaging the services of Mr. Felix 
Coste, St. Louis, to act as secretary-manager of 
the committee. 

For Thorough Coffee Research 
From the roasters’ viewpoint, and, indeed, green 
coffee merchants as well, one of the very import- 
ant steps of the initial or preparatory effort of 
the committee will be a thorough coffee research 
to determine the scientific facts regarding coffee, 
primarily for the use of the committee in its pub- 
licity work, but also for the use of the sub- 
scribers to the fund. This research has long been 
urged by many of the roasters. To be valuable 
it must be done thoroughly and will doubtless 
consume several months. 

'^HE Merchandising Plan 
One of the most important features of the cam- 
paign has been referred to as the “Merchandising 
Plan.” This is the process by which roasters will 


campaign, but also as to the logical means of 
making the campaign most valuable to roasters 
individually, by turning a general interest and gen- 
eral demand into particular business the coffees 
which the individual roaster has to sell. Much 
of the success of the entire campaign will depend 
upon this feature, and we feel that it must be 
thoroughly worked out in advance of the cam- 
paign itself. The services of the secretary-man- 
ager will be available for consultation by the 
variou.s subscribers, and Mr. Coste's excellent 
qiialificationi will no doubt prove of immense 
value to all interested in this merchandising plan. 

Preparation for "copy” for thi.s campaign will, 
of itself, be a long and laborious process. We 
wish to have sufficient facts behind our “copy,” 
based on our coffee research, to make our state- 
ments unassailable. At the same time it is not 
proposed to enter into any controversy which may 
lead to only more arguments instead of more 
sales. Our “copy” policy must, furthermore, be 
planned so as to render a commercial benefit to 
all of our various coffee interests situated in all 
parts of our country. 

Br.\zil to Help Campaign Here 
I"’ Our Brazilian friends have stood by us most 
uoyally through the various vicissitudes we have 
v>en subjected to during the past year owing to 
the many sudden changes in the war situation. 
It is their intention to confine their efforts to in- 
creased coffee consumption in the United States 
exclusively to our committee. 

The law passed by the Sao Paulo Legislature 
in October, 1917. imposing a tax on coffee re- 
ceipts at all junction points In the State of Sao 
Paulo, has been operative ever since, with the 
result that a large fr; .d is already at the disposal 
of the Sociedade fphhe purposes of our propa- 
ganda, so that, Hmncially, we are in an exceed- 
ingly strong position through the^ close co- 
operation afforded us by our Brazilian friends, 
who, we confidently believe,, are thoroughly alive 
to the advantages accruing to themselves in co- 
operating in the manner they have elected to do 
with the .illied coffee interests of the United 
States. 

The Coffee Campaign and Prohibition 

Without something unforeseen should occur to 
prevent, it is our present intention to start our 
preparatory work shortly after January i, and the 
propaganda shortly after May i, thus anticipating 
by two months the enactment of national pro- 
hibition in the United States — a time that the 
committee considers most auspicious to push 
coffee, and to push it hard, as a substitute for 
intoxicants. 

Mr. Theodor Langgaard de Menezes, the rep- 
resentative of the Sociedade Promotora da 
Defesa do Cafe, having sailed for Brazil on No- 
vember 26, regretted exceedingly not being able 
to attend this meeting, as he fully expected to be 
able to do* if it had been held as originally planned. 
Mr. Menezes, however, expects to return again 
to this country coincident with the launching of 
our campaign, and will, I am sure, be most happy 
to attend our next annual meeting. 

The committee's report would not be complete 
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CvitlKHit rcierencc tu the 'hearty co-operation 
afforded us by Mr. Louis R, Gray in Brazil. It 
affords me a great deal of pleasure to testify to 
the hearty co-operation and support which we have 
received from ^Ir. Gray. And I am frank to say 
to you that without we h^d had such able hacking 
through Mr. Gray the present undertaking would 
not have been possible. The committee therefore 
wishes to take ad\ aiitage ol this opportunity to 
express its warm appreciation, also thanks, for 
his services in behalf of our joint undertaking. 


BETTER COFFEE FOR THE ARMY 


Some Recommendations for Improving the 
Quality of the Drink Served Our Soldiers 
in Camp or Field^ 


T 


Kd\v\rj) Abokx 
\ vu- York 

O coffee merchants the quality of the coffee 
served to our boys in the Army and Navy has 
been for a long time a 
source of great con- 
cern, and that the boys 
were, by all reports, so 
wholly missing the 
highest benefits of so 
great a mainstay in 
their diet as coffee 
seemed an error of the 
gravest importance. 

I’pon investigation it 
was found that the 
Army was using direc- 
tions forty years old, 
which, as printed In 
the official Army Cooks Manual, are of the 
crudest and most destructive character, a cruel 
abuse of one of the soldiers' greatest resources. 

The latest Issue of the Manual for Army Cooks 
contains this: 



Edwasp Aporn 


Many cook^ rcinnvf a jxirlinn only of the cotfec 
grounds after oinikiiig, always leaving a jjortlon in the 
jKit, (innd ooffee can never he made in this manner. 
All the strength is not extracted at the first cooking and 
it is best to allow the grains to accuTiiulale in the boiler 
for three meals and then remove the entire lot. Although 
tlicre is some w aste hy this method, it is a great deal better 
than any other, and the coffee is always good.” 

Tile official .\rmy rule for browing coffee is 
\o. 591 in the Army Manual, as follows: 

Cat^ee tfor 60 men). Coffee is generally served 
for breakfast and dinner, and should always be prepared 
fresh at least once a day. 

I’.reakfast: Put 7G gallons of water in the boiler and 
let come to a boil: add 214 pounds roasted and ground 
coffee, and remove from the range immediately. 

.Miow to stand to minutes, add 1 pint of cold water, 
an<l allow to stand a few minutes longer before serving. 
To sweeten, add 4 or -> ounces of sugar to each gallon. 

Dinner: .\llow the grounds to remain in the boiler 

’ An address before the Eighth Annual Convention of 
the National Coffee Roasters’ Association. Cleveland, De- 
cember 5, t91g. 


after breakfast and add sufficicju water to .make '14 gal 
Ions; allow to come to a boil and add 3 ounces of uofiei-. 
masted and ground, for each gallon of fresh water used: 
remove from the range and allow to stand li> minutes: 
add a pint of cold water and allow to stand a few minutes 
l»efore serving. 

Coffee should he made for immediate lAe inily." 

The Committee on Army and Navy Coffee, 
promptly upon its appointment, offered its ser- 
vices to the Government. When Mr. Holbrook 
took office in the Army Coffee Supply Service 
there was started an earnest and persistent in- 
terest in the quality of coffee to be served to the 
soldiers. This enthusiastic and intelligent effort 
was appUedl'to coffee in every detail, the green 
selection, roasting, grinding and brewing. Good 
drinking coffee was chosen, roasting plants near 
the camps were established, and studies were 
made of grinding and brewing. 

After consultation with Mr. tiolbrook, upon 
the subjects of grinding and brewing, a scries of 
studies and experiments were made at his request, 
and the results were reported to him. It was 
necessary to utilize the regular army equipments, 
and the result to he striven for wa.s the best pos- 
sible quality that could be obtained without 
t change of tlie utensils regularly used in the ser- 
Lvice. Any change in utensils and equipment hy 
|M large army, especially in war time, was not to 
iTe suggested', and the best that could i>c hoped for 
\:;as a better adaptation of what the army had 
m use, namely, a tin boiler .of 71 ^ gallons capa- 
city and the cotton inside sugar bag which is con- 
stantly at hand. '1‘his is a light muslin bag about 
.36 inches long by 20 inches wide, rurning an 
office temporarily into a camp kitchen various 
lu-ews were made in the army standard quantity 
of 7 l 4 gallons. Various degrees of grind were 
tested and diffcreny,^:thods of application of the 
water to the groin*^, ,,vere tried out. 

The degree of J^ nulation was, of course, the 
first essential, aiur after the grind most efficient 
under the circumstances was determined a method 
of standardizing the degree of fineness was con- 
sidered. 

The fineness of grind was, of course, limited 
by the texture of the bag, which is not fine enough 
to hold the finest particle. 

It was found ihat the finest grind that could 
be efficiently held by the bag produced the most 
successful results. It was also demonstrated that 
the strength was best obtained from the grounds 
by the circulation of water through the grounds, 
and not by boiling the water and grounds together 
or by soaking the grounds in the water. Also, 
that boiling the brew after it was made was de- 
cidedly injurious. After considerable experi- 
mentation the most feasible application of the 
developed principles, with the army limitations 
considered, was expressed in the following report 
and recipe submitted to Mr. Holbrook. Since 
then ^fr. Holbrook has stated that these direc- 
tions were thoroughly tried out in regular mess 
kitchens by various army authorities with very 
satisfactory results, the great improvement over 
|)ast methods being unanimously admitted. 

The brew obtained by the methods advised pro- 
duces an acceptable cup of coffee. It is not, how- 
ever. comparable in aromatic flavor and quality of 
liquor to the regular drip method correctly used. 
Under the pre.sent situation in the army, how- 
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ever, with impossibility of obtaining equipments 6. The texture of a sugar bag is not fine enough 


of ulns, urn bags, etc., it seems to be the most 
efiicie.’it method possible, and if adopted will re- 
sult in a big improvement in camp coffee. 

The proportions of 7% gallons of water to 4 
pounds of coffee was suggested by Mr. Holbrook. 
As the report indicates, a slightly smaller propor- 
tion of coffee can be used with satisfactory re- 
sults, and a liquor of good, dark color and full 
flavor obtained with proportions of i gallon of 
water to pound of coffee. 

Thk Akmy Coffer GR.\NUL.vriON Recipe 

Since the finer the grind the quicker and the 
greater is the extraction of flavor and color, the 
most efficient brewing result is obtained by using 
the finest grind adaptable to the equipment avail- 
able. A sugar bag is too coarse in texture for the 
very fine grinds. 

Experiments show that a grind like standard 
(sample enclosed) does not produce a cloudy 
liquor, and a moderate amount only of grounds 
appears in the brew when the brewing rule sug- 
gested is used. 

The degree of granulation may be approxi- 
mated in matching a granulation by visual ob- 
.servation, but a more definite method of ascer- 
taining the average size of particles is to pass the 
whole grind through wire sieves of standard 
gauge. The advised grind analyses as follows by 
this method, the percentages stated being esti- 
mated by weighing the proportions left on each 
screen : 

Ih'KCK.VTAOE OF THK ToT.U WeIGHT LefT ON 
ScREE-S’s Indicated 
P er Cetu I’t-r C>m 

Kliiidi screen -io-inch screen 

li-inch screen 2( •'4oijc]i screen >^'a 

16.inch screen 24)^ an-incli screen 

screen I's 

B l< i:w INC Co NC1.U S ! 0 -N' s 

1. It is not possible by the method of tying 

the grounds within a bag and infusing same in 
water to obtain as fine a flavor as that produced 
by flowing boiling water once through very finely 
ground coffee held in a dose mesh muslin sack 
of correct dimensions. . . 

2. Boiling the water after the bag containing 
the grounds ha.s been placed in same draws out 
very little of the color or flavor, and continuous 
boiling therefore is unnecessary for extraction 
purposes. Boiling not only fails to extract the 
strength but causes a deterioration in flavor of the 
brewed liquor, which is overcooked as the boiling 
is continued. Water, however, must .reach the 
boiling point before the coffee is placed in it. 

.4. The main extraction is obtained by the cir- 
culation of the water through the grounds this 
being best accomplished by stirring the bag thor- 
oughly through the water. Allowing tne bag 
containing the grounds to stand in the water also 
causes considerable extraction, but is not as effec- 
tive as the stirring and causes a harsher flavor. 

4. Draining the bag is an important feature, as 
much strength is thereby released from the 
grounds. The brew should not be served until 
the bag has been removed and drained. 

Tying the bag 12 inches from the open end 
permits the grounds to rest loosely in the bag, 
and thus allows the free entrance and circulation 
of the water through the grounds. 


for thorough separation of grounds from the 
water. This makes aiiy finer grind than the 
standard sample not feasible, becatise of the to(' 
great proportion of grounds left in the brew. 

7. The brew should be made just before 
serving and not allowed to ftand. It should be 
neither cooked nor cooled. 

8. The absorption of water in the grounds 
after the bag has drained is estimated at one- 
sixth of the total volume of water (one-sixth of 
7 'A gallons). 

9. The proportion of 4 pounds of coffee, 
ground like sample advised, to 7A gallons of 
water, brew'ed by the rule suggested herein, pro- 
duces a dark colored, strong flavored liquor of 
fully sufficient strength, in my judgment. The 
proportion of coffee to water is, I think, ample, 
and might be reduced 10 per cent without causing 
too weak a brew. 

TO. The rule which produces the best result 
is as follows: 

Put 7Az gallons of water in the boiler. Bring 
it to a thorough boil, and at once add 4 pounds of 
A roasted ground coffee, which has been tied within 
r a muslin bag, such as an inside cotton sugar bag. 

Then remove the boiler from the hot fire so as 
r to stop boiling. The bag should be large enougli 
Vbo permit free movement of tbe grounds and the 
free passage of water through the grounds. For 
these reasons also the bag should be tied at a 
point not more than 12 inches from the open end. 

Stir the bag thoroughly about in the water for 
five minutes. • Then lift up the bag, and after 
allowing it to drain thoroughly into the brew 
remove it entirely. Serve as soon as possible. 

Do not allow ^’o-'ew to either cook or cool. 

The cotton bagl, ‘'‘dt is used should always be 
promptly wasbedrfh cold water and then kept 
immersed in colo® water until used again. Use 
new bag frequently. 

Coffee should be made for immediate use only. 


OLD COKFF'.K FIRM LIQLTUATES 

John O’Donoliue’s Sons, the old coffee import- 
ing house of New York, will retire from business 
about January i, 1919. This is understood to be 
the oldest green coffee firm in the Unired States. 
The business was established about seventy years 
ago by C A. (TDonohiie. grandfather of John 
O'Donohiie. Some years later John O’Donohuc 
took his five sons into the company. The busi- 
ness has for some time been conducted by C. A. 
O’Donohue, one of the sons, who retired in order 
to have more time to look after his other in- 
terests. 

James E. Garret, who has been with the firm 
for twenty-three years, and wlio for three years 
has been its secretary and manager, plans to enter 
the coffee jobbing and importing business on his 
own account on January i, under the firm name 
of James E. Garret & Co., with offices at 100 
Front street. The building occupied by John 
O’Doiiohue’s Sons has been purchased by Ed- 
ward Bleecker. 
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COFFEE EXCHANGE TO REOPEN RECONSTRUCTION CONFEREN^CE 


BoaJy of Managers Decide to Resume Trading 
Under Modified Government Control 
on December 26 


'"TRADIXfi in green coffee futures on the New 
^ \'urk Coffee and Sugar Exchange will he re- 
sinned on Dccem'ier j(i. under limited restrictions 
s|iei'ilied by the United Stales Food Administra- 
tiun. This was the. decision of the Board of Man- 
agers on Decemher n, after a meeting of Ex- 
change members on Decemher g, to discuss the 
matter of resuming trading, had resulted in a tic 
\-nte of ,19 to 

'File new restrictions orovide that there shall 
he no trading for delivery earlier than .May, 1910. 
and that a day's flnclnatiiins shall he not more 
than i,io ijoints. It is understood in the trade that 
the I'ood .Administration has .eiven assurance, 
though not a positive /tiarantee, that it will not 
again interfere with F.xchangt* operations. 

Trading in futures was stopped by the Food 
.Administration on October iB, and the F.xchange 
has not been operating since, e-xcept for the week 
ei (ling .November 9, when liouiclatioii of old con- 
tracts was going on by Government order. The 
I'ist sale reporteil on October iS was at 10.15 vents, 
Septemher and .Santos 4s were quoted in the spot 
market at 15'/. cents, rising to ahnul cents on 
Decemher it. On this basis of advance it is pre- 
dicted that prices at the Icxohangc will show a 
fairly proportionate increase on opening day, 
Decemlier 2f). 

■TF YOU WOUr.D WIN A MAN" 

If you would win a man to yonr cause first 
convince him that you are his true friend. Therein 
is a drop of honey that catches his heart, which, 
say what he will, is the greatest hi.gh road to his 
reason, and which when once gained, you will find 
but little trouble in convincing his judgment of 
the justice of your cause, if indeed that cause he 
really a just one. On the contrary, assume to dic- 
tate to his judgment, or to command his action, 
or to mark him as one to he shnnned or despised. 
and he acill retreat ■iUUiii himself. cF sc all the 
avenues to his head and heart ; and though yonr 
cause be naked truth itself, transformed to the 
heaviest lance, harder than steel, and sharper 
than steel ran he made, and though you throw It 
with more than herculean force and precision, you 
shall be no more able to pierce him than to pene- 
trate the hard shell of a tortoise with a rye straw. 
Such is man and so must he be understood by 
those who would lead him even to his own inter- 
ests.— Abbaham Lincoln. 


Manufacturers Offer Practical Suggestions for 
Restoring the Extract, Cocoas Bean and 
Grocery Industries 


T the Rerofistriiction Conference held in 
Atlantic City, December 3-6, the Food Pro- 
duction and Exchange Group was one of the 
most active in presenting resolutions urging the 
continuance of war-time economies, the early re- 
moval of 110 longer needed war-time restrictions, 
- and in suggesting ways and means to restore the 
food trades to their normal spheres of industrial 
usefulness. The beet sugar men asked for a duty 
on the imi>orts of foreign sugar, the extract men 
urged uniformity of pure food laws and State 
weights and measures, and the cocoa bean men 
demanded the removal of all embargoes and trade 
restrictions on cocoa beans, 
a' Henry I- Goeman. of the Goeman Grain Com- 
^^pan\. Mansiield. Ohio, and Charles L. Parsons, 
of Hor^lcns Condensed Milk Compan>. New York, 
ip acted as chairman of the f'ood Groups. William 
II. Ckcrs. of The Te.v and Coffei: Tr.adk 
Im iGNAi,. was secretary and vice-chairman. 

There were dose to 5,000 representative busi- 
ness men in attendance at the conference. Among 
those prominent in the food trades were noticed : 
l''red ifason, president of the Shredded Wheal 
Company. Xiaga^f to dip, X. Y. ; Louis Runkel, of 
Rimkel Bros., Iris ’Xew York; Howard TTeinz. 
II. J. Heinz Com'^^ny, Pittsburg; T. W. Carman, 
Uaker Extract Company, Springfield. Mass,: R. A. 
and W. M. McCormick, McCormick Uros,, Balti- 
more; I'. L. Beggs, Xewark. Ohio; S. J. Sherer. 
Chicago; S. R. Steele. Steele-Wcdeles Company, 
Chicago: G. W. ^fcCorlnick, Menominee, Mich.: 
Truman G. Palmer, .secretary. U. S. Sugar Mnnii- 
facturers’ Association. Washington, ard Alfred 
11 , Heckman, secretary. National Wholesale 
Grocers* .Association of the L’nited States. Xcw 
\ ork. 


l\ S. TEA BOARD RH.VPPOl XTED 
W.\shjm;to.n. D, C., Dec. .12, ipiS.-Thc mem- 
bers of the United States Board of Tea Experts 
for TQtQ are to he the same as in 1918, according 
to a Treasury Department notice to-day. They 
arc: Arthur T. Hellyer, Chicago; Herbert G. 
Woodworth. Boston ; C. F. Wyman, St. Paul : 
E. R. Rogers. Tacoma: J. J. AlcXamara. Xew 
York; George W. Caswell, San Francisco, and 
George F. Mitchell, the Supervising Tea Exam- 
iner. Tt is expected that all of the members will 
serve. The first meeting of the Board will he jjcld 
in New York City on January 9, 1919^ ^ 
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TAUI.E ].- SI'E(:iHC GRAVITY OF EXTRACTS OF 
ipi-FEE AND (OFFKK ADCLTERAXTS* 


Specific 

Subsiaiict* Gravity 

Spent tan 1.0W214 

I-upine seed l.(K>.i7» 

Acorns i.0t)73l} 

I'eas 1.00731) 

Mfjclia coffee 1.00800 

licans 1.00K4II 

Neilgherry coffee 1.00840 

1‘laritation Ceylon coffee •. 1.00870 

Java coffee 1.00870 

Jamaica coffee 1.00870 

Oista Rica coffee 1.00900 

Native Ceylon coffee : 1.00900 

Rrown malt 1.01090 

Parsnips 1.01430 

Carrots 1.01710 

Ronka 1.01850 

HI.Tck malt 1.02120 

Turnips '. I.(i214(i 

Rye meal 1.02160 

Dandelion root 1.02190 

I'led beet 1.02210 

English chicory 1,02170 

Yorkshire chicory 1.01910 

Foreign chicory 1.02260 

Guernsey chicory 1,02326 

.Mangel-wurzel ].023r>i» 

.Maize 1.02:>:{0 

Rread raspings 1.02630 


* Blyth, “Fnofis: Tbcir Composition and .Analysis,” 
sixth edition, I.rnidon, (15)0!)). 300, 

i'he density of an infusion of ipel made and de- 
termined under these conditions is 1.00680. This 
density would place it between lupine seed and 
acorn in Table I, and would serve as one means 
of identification. The roasted seed gave 24.4 per 
cent extract, solultle in water when treated in this 
manner. Kdnig* gives for coffee 21.2 per cent 
to 27.28 per cent. The ground, roasted seed when 
(loated on strong salt water, cooled to a low tem- 
perature. in the course of a half hour sinks to the 
bottom of the cylinder. As ii falls to the boitoi;i 
it leaves a trail of color. This color is not as 
intense as the color produced by chicory. 

The analyses of the pt>wdcr from the roasted 
and raw beans, along with that given hy Kimig* 
for coffee, are shown in Table Tl. 


T.\I!LK II, .W.Al.VSKS OF IPKT. .AND COFFEK 

iNiiinbers give percentages) 


— Ipel- ^ . Cuffee-- — . 

Raw Roasted Raw Roasted 

.Moisture 14.86 8.13 10.73 2.38 

Fat (ether ex- 
tract) 8.68 6.95 11.80 13.8-5 

Nitrogen 6.42 .'5.21 2.32 2.6n 

Sucrose trace trace 7.6? 1.31 

Nitrogen free ma- 
terial other 

than fiber ... ».TS 16.11 20..30 39.38 

friide fiber , 22.29 22.18 24.01 18.07 

4,20 4.37 3.02 t 4.6.*> 


The oils extracted from the roasted bean and 
from the raw bean have the indices of refraction 
and the saponification numbers given in Table III. 

Ipel has ^ no possibility of becoming of any 
great commercial value, but it has a local signifi- 

* Die meii&chlichen Nahrungs- tind Gcnussmittel, 4tli cd. 
Julius Springer, Berlin < 1904). 2, 1672. 

- f.oc. cit. 


T.\BLE 111. -THE CONSTANTS OF THE OILS 01 
ll'KL AND THOSE OF COFFEE* 

Index Sapuni 

h-vL Refraction hcation 

1.4670 196.2 

Roasted 1.4C9U lOo.T 

Loffec: 

Kaw 1.4695 

*toastcd 1.471.) JfiL.l. 

' Kdnig, lot*, oil. 

catice. Viewed in relation to the world’s produc- 
tion of coffee it is infinitesimally insignificant. 

TABLE lV.-(\\ EKAGi-: ANNI’Af. PKODL'CTION Ol- 
COFFEE nV COaNTINENTS. YEARS IWOti-DMO. 
t'uiitment. Pounds. 

South .Wnea 2,021,S05,Ui)ii 

Xorth .Mnerica 384,138,900 

-'^'3 92,818,00(1 

Africa and Occanica 2I,998,liiiii 

The propertic.s of ipel are discussed here be- 
cause of its local use as a coffee substitute or 

adulterant. 


. MOLASSES IN TEA AND COFFEE 

d'Tt is Not Likely It Will Ever Become Popular 
^ as a Sweetener for These Beverages 

of the contributing editors to this de- 
partment sees no disadvantage to the user 
if molasses be,-?dded to coffee and tea instead of 
sugar. He reasons this wise: 

"Molasses, being a by-product, contains a con- 
siderable percentage of sugar, the rest being made 
up of water, miy^c' -salts and slight impurities. 
The value in as compared with sugar, 

would approximate '^o per cent, though this is not 
fixed, due to the variable composition of molasses. 
Sugar has, of course, numerous advantages over 
molasses in sweetening value and convenience in 
handling, and it is doubtful whether its use will 
be much curtailed liy pushing the sales of molasses, 
lioncy or maple syrup. 

"The average man requires about 2,500 calories 
per day. One pound of sugar yields 1,815 calories, 
and at 6 cents a pound 3.000 calories of sugar will 
cost 10 cents. .A cup of coffee containing milk 
and sugar, as purchased at Childs’ restaurant, 
\ields 19s calories. ■' 

“Some who have tried molasses in their tea ayd 
coffee report that it produces a most unsatisfac- 
tory drink. The mineral salts present in molasses, 
while not injurious, are respon.sible for the un- 
pleasant taste. Molasses can be of various grades, ' 
so that it wdll have the appearance of a fine quality 
syrup, the salt content remaining nearly the same. 

“A good quality syrup would not give such an 
unpleasant taste, but much of the stuff on the 
market to-day has a taste resembling nothing .so 
much as epsom salts. It is not likely that mo- 
lasses will evcr,reach a popular stage as a sweet- 
ener for beverages.’’ 
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■IL .y The Line That Excels” 


The Lambert Electric Coffee Roaster 

The Limberl coffee roaster excels because it is the pioneer indirect 
flame (underneath) gas roaster. Because it is the most compact, 
self-contained, two bag roaster on the market. Because it requires 
the minimum of power for operation. Because it is easily installed. ■ 
Because it is substantially constructed. 

A complete outfit designed for coffee, peanuts, cocoa beans, 
cereals, etc., comprising roaster, cooling apparatus, elevator, feed 
hopper, electric motor, with geared connections and gas attachments; 
also stoning and chaffing attachments for coffee. Built in two stand- 
ard sizes — three hundred pounds and two hundred pounds capacity. 

Plans for larger plants prepared on application. Ask for 
catalog of complete line. 
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The Lambert Electric Coffee Roaster 


The Lambert coffee roaster excels because it is the pioneer indirect 
flame (underneath) gas roaster. Because it is the most compact, 
self-contained, two bag roaster on the market. Because it requires 
the minimum of power for operation. Because it is easily installed. • 
Because it is substantially constructed. 

A complete outfit designed for coffee, peanuts, cocoa beans, 
cereals, etc., comprising roaster, cooling apparatus, elevator, feed 
hopper, electric motor, with geared connections and gas attachments; 
also stoning and chaffing attachments for coffee. Built in two stand- 
ard sizes — three hundred pounds and two hundred pounds capacity. 

Plans for larger plants prepared on application. Ask for 
catalog of complete line. 
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